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iSTANBUL HUBUBAT BAKLIYAT YAGLI TOHUMLAR VE MAMULLERi iIHRACATGILARI BiRLIGi

Istanbul Hububat Bakliyat
Yagli Tohumlar ve Mamulleri
ihracatgilari Birligi (IHBIR)
Yoénetim Kurulu Baskani
Kazim TAYCI

Kiymetli okurlarimiz,

200'den fazla ulkeye Urtn satan
sektérumuzun yakaladigi basari,
Ulkemize kazandirdigr dovizin yaninda
Ulkelerin gidaya ulasabilmelerini
saglamak anlaminda da énemli bir
misyonu ifade ediyor.

Koronavirus salgini ile birlikte
gundeme gelen tedarik zincirindeki
kirlmalar bircok Ulkenin gidaya
erisimini sinirladi. Sanayiciler olarak
ciftgilerimizle birlikte Ulkemizdeki
raflarin bos kalmamasini sagladik.
Ihracatgi tarafimizla da diger Ulkelerin
gidaya erisimini temin ettik.

Salgin krizinin olusturdugu yaralar
sararken, hemen ardindan gelen
Rusya-Ukrayna savas! ozellikle
hububat pazarinda fiyat artisi ve arz
kesintisi gibi sorunlara yol actl. Bu
noktada Sayin Cumhurbaskanimiz
Recep Tayyip Erdogan’n girisimleriyle
tesis edilen Tahil Koridoru'nda
Istanbulun merkez olmasi, tulkemizi
gida 6zelinde kuresel anlamda kilit
bir noktaya tasidi. Bat'nin Rusya'ya
yonelik tutumu karsisinda tarafsiz
bir tavir alarak hem bu ulke ile
hem de Ukrayna ile yakin igbirligini
koruyan Ulkemizin yuklendigi misyon,
uluslararasi kamuoyunda takdir
gormektedir.

Bu misyonun takdirin gok
otesinde bir islevi de bulunuyor.
Gegen haftalarda Rusyanin Tahil
Koridoru'ndan cekilme karari
almasi bugday fiyatlarinda saatler
icerisinde yaklasik yuzde 7.5'lik
bir artisa neden oldu. Bu noktada
Sayin Cumhurbaskanimizin ve
diplomatlarimizin gergeklestirdigi
girisimlerle Tahil Koridoru'nun
tekrar islevsel hale gelmesiise
batdn dunya icin sevindirici bir
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gelisme oldu. Hububat ve tahil
konusunda surekliligin devaminin
saglanmasindan dolayi buyUk bir
memnuniyet duyuyoruz.

Tahil Koridorunun durmasi itibariyla
hemen yUkselen fiyatlar, tekrar eski
haline déndu. Bundan sonra ilave bir
kriz yasanmamasi durumunda tahil
fiyatlarinin zamanla normal seviyelere
gelecegini dustntyoruz. Ulkemiz,
Tahil Koridoru'nu ayakta tutmak igin
ciddi manada efor sarf ediyor. Bu
insanlik namina ciddi bir girisim olarak
dikkat cekiyor.

Tahil Koridoru'nun saglikli bir
sekilde devam etmesi dunya gida
fiyatlar agisindan oldukca 6nemili.
CUnku Ukrayna ve Rusya sadece tahil
dzelinde dlnya uretiminin ylzde 25'e
yakinini temsil ediyor. Bazi Grtnler
Ozelinde ise bu oran ylUzde 40'lara
cikiyor. Bu iki Ureticinin piyasadan
cekilmesi urun arzi ve fiyatlarda
tehlike olusturur.

Ote yandan tum tahil, hububat ve
bakliyat Grunlerinde Turkiyenin ve
dunya rekoltelerinin oldukca olumlu
oldugunu goruyoruz. Onumuzdeki
bir yillk dénem itibariyla arz ile ilgili
cok dnemli bir sikinti yasanacagini
dusunmuyoruz. Salgin déneminde
yasanan kuraklik, tedarik zincirinin
degismesi, lojistik maliyetler vs.
fiyatlarin rekor seviyeleri gorebilmesi
icin her tarlt unsur gergeklesti. Yavas
yavas bir normale dénus var. Tahil
Koridoru ile de bir gikis saglandi.
Kanaatimiz fiyatlarin yukari degil,
klguk yuzdelerle asagi dogru ama
her seyden dnemlisi de mevcut
yerini koruyacak sekilde ilerleyecegi
yonundedir.

Bu vesileyle butln ihracat ve IHBIR
ailemizin yeni yilini tebrik ederim.
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Seker pancari ve kamisindan
iiretilen sakarozlar: Tiiketici
saghigl iizerine etkiler

Prof. Dr.
Nevzat

KONAR

Seker terimi farkli yaklasimlar
ile tanimlanabilmektedir. Turk Gida
Kodeksi gibi ulusal mevzuat ve diger
uluslararasi mevzuatlar dikkate
alindiginda bu tanimin igerisinde
seker pancari ve seker kamisindan
uretilen farkl fiziksel formlardaki
sakaroz ile sakarozun turev urtnleri
(6rnegin kahverengi seker, invert
seker), farkli orijinli nisastalarin
(6rnegin misir, bugday, patates vb.
orijinli) hidroliz trunleri olan glikoz,
maltoz ve fruktoz suruplari, bir oligo-
sakkarit olan ayni zamanda prebiyotik
aktiviteye sahip inulin ve trtnleri yer
alir. Dogrudan “tatlilik” ve "yUksek
kalori" ile iliskilendirilmeye yonelik
tuketici algisina sahip sekerler, gida
teknolojisinde bu duyusal 6zelligin
yani sira aralarinda gida guvenligine
katkinin da bulundugu ¢ok sayida
teknolojik fonksiyonlar icin de
gereksinim duyulabilen bilesenlerdir.
Ancak, yine tUketici algisi esas
alindiginda, seker teriminin genel
karsiliginin toz veya kristal formda
olan sakaroz oldugu gérulmektedir.
Sakaroz ise esasen pek cok bitkisel
gidanin dogal bir bileseni olmasinin ve
bu nedenle gunlik beslenmede bu
gidalarin bileseni olarak tuketilmesinin
yaninda endustriyel gida Uretiminde
hammadde olarak kullanilmasi
icin iki ana bitkisel kaynaktan elde
edilebilmektedir; seker pancari
ve seker kamisi. Siklikla farkl
platformlarda tartisilan bir konu ise
bu bitkisel kaynaklara bagli olarak
sakarozun teknolojik, kimyasal,
duyusal ve saglik 6zelliklerinin degisip
degismedigi ile hangi bitkisel kaynakli
sakarozun tercih edildigine dairdir.

PANCAR VE KAMIS
SEKERI ARASINDA AYRIM
YAPMIYORLAR

Glukoz ve fruktozdan olusan bir
disakkarit olan sakaroz, seker veya
sofra sekeri olarak adlandirilmaktadir.
Dunya ¢apinda énemli bir emtia

olan sakaroz; esas olarak seker
pancari (Beta vulgaris) ve seker
kamisl (Saccharum officinarum)

bitki kaynaklari kullanilarak uretilir.
Turkiye Beslenme Rehberinde
(2015) gunlik enerji gereksiniminin
%55-70'inin karbonhidratlardan
saglanmasi, bu enerjinin de %85'inin
bilesik (tam tahillar), %15'inin ise
basit karbonhidratlar (seker) kaynakl
olmasi gerekliligi vurgulanmistir. Bu
rehberde seker; seker pancari ve
seker kamisindan elde edilen dogal
bilesik olarak tanimlanmistir. Siklikla
dengeli ve saglikli beslenmenin

ve buna dair ilkelerin vurgulandigi
rehberde, sakarozun, bir diger ifade
ile sekerin bitkisel orijininin, pancar
veya seker kamisi olmasinin neden
oldugu bir dezavantaj veya avantajdan
bahsedilmemistir. Ayrica uluslararasi
beslenme ve saglik otoriteleri sekerle
ilgili tavsiyelerinde pancar - kamis
sekeri (sakaroz) arasinda bir ayrima
gitmemektedir.

DENGELI BESLENME PROFILI

Avrupa Gida Guvenligi Otoritesi
EFSAnNIN 2010 yilinda yayinladig
“Scientific Opinion on Dietary
Reference Values for Carbohydrates
and Dietary Fibre - Karbonhidratlar
ve Diyet Lifler icin Beslenme Referans
Degerleri Konusunda Bilimsel Gorts”
raporu ile Dunya Saglik Orgutu
tarafindan 2015 yilinda yayinlanan
‘Sugars Intake For Adults And
Children - Yetiskinler ve Cocuklarda
Seker Tuketimi” kilavuzunda da
gecerlidir. Tum adi gegen bu rapor
ve calismalarda vurgu, ihtiyag
duyulan ve/veya surdurulen yasam
kosullarr ile uyumsuz duzeydeki
kalori aliminin kaynagi olabilecek
seker tuketiminin kisitlanmasinin
onemine dairdir. Bir baska ifadeyle
ihtiyacimiz kadar kalorinin/enerjinin
gidalar araciligiyla alimi ve dengeli
beslenme, sagligin yani sira pek gok
hastalikla iliskilendirilen obeziteye
karsl baslica dnleyici yaklagimlardir.
Sakaroz ve nisasta bazli sekerler
arasinda igerik ve metabolizmaya etki
acisindan bir fark olmadigr yonundeki
arastirmalarin yaninda bu sekerlerdeki
fruktoz bileseninin de normal tUketim
duzeylerinde, dengeli beslenme
profili ve yeterli dUzeyde aktif yasam
sartlarinda s6zu gegen sorunlara yol

acmadigina yoénelik bilimsel calismalar
mevcuttur.

BiTKi MATERYALLERI
VE URETIM YONTEMI
FARKLILIKLARI

Hem beyaz rafine pancar hem
seker kamisi sekerleri %99,8'den
fazla sakaroz icerirler. Ancak aroma
profillerinde, duyusal ézelliklerinde
ve gida teknolojisinde bazi kullanim
sonuglarinda farklliklar oldugu
bilimsel arastirmalar sonucu
belirlenmistir. Fakat saglik tzerinde
bitkisel orijine bagli olumlu veya
olumsuz etkilerine dair bilimsel
calisma ile karsilasilmamistir. Pancar
ve seker kamisl arasindaki farkliliklarin
bir kismi bitki materyallerinden,
digerleri ise Uretim yontemi
farkliliklarindan kaynaklanmaktadir.
Ornegin, bir C3 bitkisi olan seker
pancari ve bir C4 bitkisi olan seker
kamisi, CO2 fiksasyon yollarindaki
farklilktan dolayi, karbon izotop
oranlarinda (13C-12C) farklilik
sergilerler. Bilesim acgisindan ise minor
duzeyde farkllik bulunmaktadir. Her
iki seker kaynaginda da sakarozun
yani sira rafinoz bulunmasina ragmen,
kromatografik teknikler kullanilarak
nicellestirildigi Uzere, pancar
sekerindeki seviyeler, seker kamisi
ile karsilastinldiginda daha yuksektir.
Diger minor bilesen olarak theanderoz
(C1gH32016) sadece seker kamisinda
bulunur ve seker kamisi bitkisinin
dogal bir bilesenidir. Hem rafinoz hem
theanderoz sakaroz kristalizasyonu
ve bu kristallerin morfolojik 6zellikleri
uzerinde etkilidir.

BITKILERIN YETiSTIiGi
BOLGELERE YAKIN
FABRIKALARDA ISLENIYOR

Sakaroz Uretim yontemi
incelendiginde seker kamisinin
genellikle iki asamali rafinasyona
tabi tutuldugu gorular. Her iki bitkisel
kaynak da bu bitkilerin yetistirme
bolgelerine yakin fabrikalarda islenir.
Seker pancari, SO2 ilavesini icerebilen
tek asamali bir rafinasyon surecinden
gecer. Seker kamisindan sakaroz
uretiminde ise bu islem genel olarak
uygulanmaz. Pancar ve seker kamisi
sekerlerinin bazi fiziksel ve kimyasal
ozellik agisindan tanimlanmasi ve
karsilastirilmasi icin nem icerigi,

iletkenlik kuly, pH, koku, renk, invert
seker ve polisakkarit icerikleri esas
alinabilir. Nem igerikleri (%0.01-0.02) ve
iletkenlik kult (9%60.01-0.03) ozellikleri
her iki seker kaynagi icin benzerken,
pancar sekeri icin pH degeri (6.5-8.0)
seker kamisina goére (6.2-6.7) daha
genis bir aralikta degisim gosterir.

TERMAL DAVRANIS
FARKLILIKLARI ARASTIRILDI

Seker teknolojisi ve kullanim
alanlari tzerinde énemli bir
parametre, bu maddelerin erime
davranislaridir. Bu konuda daha
onceki yillarda yapilan arastirmalar
sonucunda farkli sonuglara ulasilmis,
160 ile 189°C arasinda degisen
erime noktasi degerleri belirtilmistir.
Bu farkli sonuglarin olasi nedenleri
arasinda incelenen orneklerin
nem miktarlarindaki degisimlerinin
yani sira Uretim yontemi ve bitkisel
kaynak ile iliskili safsizlik unsurlari
bulunabilir. Yakin tarihli bir arastirmada
(Lu ve arkadaslari, 2017) termal
analiz yontemleri kullanilarak hem
pancar hem seker kamisi sekerleri
arasindaki termal davranis farkliliklar
karsilastinlmali olarak belirlenmistir.
Seker pancari érneklerinin yalnizca bir
bUyuk endotermik erime pikine sahip
oldugu (188.45°C), seker kamisindan
elde edilmis 37 farkli seker
orneginden 31'inin ise iki endotermik
erime pikine sahip oldugu (153.62 °C
ve 187.33 °C) ve yuksek sicakliktaki
erime pikinin daha buyUk oldugu
belirlenmistir.

SORUMLU OLAN KiMYASAL
BILESENLER BELIRLENDI

Sekerin kalitesi ve dolayisiyla
ekonomik degerinin belirlenmesinde
algilanan aromalarin varuginin
olumsuz etkileri bulunmaktadir.

Pancar ve seker kamisi sekerlerinin
kimyasal bilesimi hemen hemen

ayni olmasina ragmen, bazi duyusal
profillerinde farkliliklar oldugu bilimsel
arastirma sonuglari arasindadir.

Cesitli arastirmalarda bu sekerlerin

ve bunlardan hazirlanan ¢ozeltilerin
karsilastirlmasi sonucu, pancar

sekeri ¢cozeltilerinin kokusunun, seker
kamisindan elde edilenlere gore daha
‘kék" algisi olusturdugu vurgulanmustir.
Ayrica analitik galismalar sonucunda
da aroma farkliliklari incelenmis ve bu
farklilklardan sorumlu olan kimyasal
bilesenler belirlenmistir. Bu bilesenler
arasinda éne gikan geosmin, ayni
zamanda “yagmur kokusu" nun
algilanmasina neden olan maddeler
arasindadir. Pancar sekerinde de
bulunan bu madde, topraksi bir aroma
algilanmasina neden olmaktadir.

Bu durumun olasi nedenleri

arasinda ise seker pancarinin bir

kok bitkisi olmasindan dolayi toprak
mikroorganizmalarinin, pancar
kokunun kendisinin ve islenmeden
once bitki pargalarinin parcalanmasi
bulunur.

KiMYASAL OZELLIKLERI
ACISINDAN ONEMLI
FARKLAR YOK

Sonug olarak, seker pancari
ve seker kamisindan elde edilen
sakarozun kimyasal 6zellikleri
acisindan dnemli farkliliklar
bulunmamaktadir. Bilesimde yer
alan ve safsizlik unsuru olarak
tanimlanabilecek bazi minor
bilesenler ise bitkisel orijinin
belirlenmesi amacit ile kullanilabilir
Ozeliklerdir. Ayrica erime davranisl ve
pH gibi bazi ézelliklerdeki farkliliklarin
endustriyel uygulamalarda bu
sekerlerin kullaniminda dikkate
alinmasi yararli olabilir. Ancak

tuketici sagligr agisindan bitkisel
orijinin sakaroz tUketiminde esas
alinmasi gerekliligine dair yeterli
bilimsel veri bulunmamaktadir.
Tuketicilerin 6ncelikli olarak dengeli
beslenme, yeterli fiziksel aktivite

ve gunluk kalori alimlarinda ihtiyag
duyduklarindan fazla enerji kaynagi
olabilecek gidalardan kaginmalari
onem tasimaktadir. Bu dogrultuda ise
toplam kalori aiminin en fazla %15'inin
aralarinda sakarozun da bulundugu
basit karbonhidratlar olmasina dikkat
edilmelidir. Konu hakkinda bazi érnek
calismalar asagida yer almaktadir.

Lu, Y., Thomas, L., & Schmidt, S.
(2017). Differences in the thermal
behavior of beet and cane sucrose
sources. Journal of Food Engineering,
201, 57-70.

Urbanus, B. L., Cox, G. O, Eklund, E.
J.. Ickes, C. M., Schmidt, S. J,, & Lee, S.
Y. (2014). Sensory differences between
beet and cane sugar sources. Journal
of food science, 79(9), S1763-51768.

Urbanus, B. L., Schmidt, S. J., &
Lee, S. V. (2014). Sensory differences
between product matrices made with
beet and cane sugar sources. Journal
of food science, 79(11), S2354-52361.
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EN TATLI HIKAYE: LOKUM

Osmanlicada ‘rahat
ul-hulkim’ olarak
tanimlanan ve ‘bogaz
rahatlatan’ anlamina
gelen, Avrupa’da ise
‘Turkish delight’ olarak
bilinen lokumun
baslangicindan tretim
tekniklerine kadar

olan tim ayrintilarim
aragtirdik. Iste diinyanin
her noktasinda severek
tuketilen lokumun ‘tatly’
hikayesi...

1776da Sultan I. Abdtlhamid
déneminde, Haci Bekir, Anadolunun
kuguk bir kasabasindan Istanbula
gelerek sehrin merkezinde klguk
bir isletme kurar ve kisa sUrede
halk arasinda hem kendisi hem de
urunleri taninir. Lokum, Anadoluda
15. yuzyildan beri bilinmekle beraber
ancak Osmanli Imparatorlugu
sinirlarinda yayginlasir. Daha énceleri
lokum; bal veya pekmez ile unun
birlestirilmesiyle uretilirken, 17.
yUzyilda sakarozun ve ozellikle
nisastanin icadi ve kullanimi ile
lokumun hem uretimi hem de tadi
degisir. Haci Bekir, bal-surup ve
pekmezin geleneksel tatlandirici
bilesenlerinin yeni mevcut rafine
sekerle degistirildigi bir bilesim
olusturur. Lokum, 18. yuzyilda
Avrupada bir Ingiliz gezgin araciligiyla
taninmaya baslar ve 19. ylzyilda batiya
acilir. Trk lezzetlerine cok duskun
olan bu Inglllz seyyah, lokum kasalari
satin alarak Ingiltere'ye gonderir. Ancak
lokumun Avrupaya tanitilmasinda
Sir Richard Burton énemli rol Ustlenir
ve Avrupada ilk kez 1837'de Viyana
Fuar'nda bu Grun sergilenir.

YUKSEK EKONOMIK DEGER

VE IHRACAT POTANSIYELI

Lokum; gul suyu, limon veya
baska bir meyve 6zu ile tatlandirilir.
Yumusak, yapiskan bir kivama sahiptir
ve genellikle yapismayi 6nlemek igin
pudra sekeri serpilmis kiguk kupler
halinde paketlenir ve yenir. Bazi
tarifler, genellikle fistik, findik veya
ceviz olmak Uzere kUguk kuruyemis
parcalari icerir. Lokum, yumusak
bir sekerleme olarak tanimlanabilir.
Yumusak sekerleme UrUnleri
cogunlukla nisasta, jelatin veya pektin
gibi farkli jellestirici maddelerle
birlikte, yUksek miktarda sekerden

olusan kompozit jel sistemlerdir.
Lokum ise geleneksel bir Turk gida
Urdnd olmasinin yani sira jellestirici
madde olarak nisasta kullanilan bir
yumusak sekerleme urtntdur. Gida
mevzuatina goére ana malzeme olarak
sakaroz, nisasta, icme suyu, sitrik
asit veya tartarik asit kullanilarak
hazirlanir. Ulkemize 6zgu geleneksel
bir sekerleme Urlnu olmakla birlikte
Yunanistan, Ortadogu ulkeleri ve
Balkanlarda da populerdir. Bu
nedenle de yuksek ekonomik degere
ve ihracat potansiyeline sahip bir Grtn
olarak belirtilebilir.

YUKSEK BEGENIYE SAHIP

URETIM

Ulkemiz icin lokum Uretiminin
ozellikle icerik acisindan 6zgunlugunun
belirlenmesi ve koruma altina alinmasi
onem tasiyor. Lokum uretiminde
kullanilabilecek tek seker turu
sakaroz olan beyaz seker olarak
tanimlaniyor. Ancak sekerleme
imalatcilari, kristalizasyon inhibisyonu
gibi cesitli amaglar igin sakaroz
yerine veya sakaroz ile birlikte
cesitli suruplari kullanmayi tercih
ediyor. Bu seker suruplari sekerleme
ardnlerinin raf dmrunu iyilestirmek
icin bir kristalizasyon inhibitért gorevi
Ustleniyor. Formulasyonlarda bu
suruplarin miktari arttikca daha kuguk
kristaller elde ediliyor. Ayrica hem
tekstur hem de duyusal 6zellikler
acisindan daha yuksek begeniye sahip
Uretimler gerceklestirilebiliyor. Lokum
Uretimi icin bir diger 6nemli bilesen
ise nisastadir. Nisastanin jellesme ajani
olarak kullanildigi diger gidalarda
oldugu gibi lokumda da su miktari
arttikca ve nisasta orani azaldikga sertlik
ve cignenebilirlik ozellikleri azalirken
elastikiyet 6zelligi artis gosterir. Bu

hammadde, viskozite, jel direnci
ve plastisite gibi fiziksel ézelliklerin
olusumunda oldukca etkilidir.

IHBIR'DEN ULUSLARARASI

TANITIM

Lokum Uretiminde guncel dnemli
konular, yenilikci lezzetler igin
formulasyon gelistirme calismalarinin
yani sira guncel tuketici trenleri ile
uyumlu olan dusuk kalorili Gran
bilesimlerinin belirlenmesidir. Ayrica
endustriyel Uretim kapasitesinin
gelistirilmesi ve Urtn birim maliyetinin
optimizasyonuyla birlikte trtin
standardizasyonuna katki sunacak
olan makinelesme de 6ne gikmaktadir.
IHBIR, gerceklestirdigi uluslararasi
etkinlik ve organizasyonlarda bu
aruntn tanitimi ve pazar payi ile
ihracat duzeyinin artirilmasi igin
etkinlikler duzenlemektedir. Bu caba
ve faaliyetlerimiz yenilikci yontemler
ve iletisim kanallari kullanilarak devam
edecektir.

Osmanlica ‘rahat ul-hulkiim' olarak
tanimlanan ve ‘bogaz rahatlatan’
anlamina gelen lokum, Avrupada
Turkish delight' olarak bilinir ve
sevilerek tUketilir. Uluslararasi alanda
yaygin bilinirlige sahip olan bu
geleneksel sekerleme urunu sade
olarak uretildigi gibi, findik ve diger
aromalari da icerebilir. ‘Sultan’ olarak
adlandiritan lokum ¢esidi, saponaria
officinalis kok ekstresi ile agartilir,
rendelenmis hindistancevizi ve findikla
kaplanir. Cevizli cesitler ise ipe asilip
Uzeri findikla kapatilarak sivi lokum
karisimina batirilir. Ancak aroma ve
lezzet 6zelliklerini gelistirmek icin cok
saylda yemis ve meyve urunleri gibi
cesni maddeleri kullanilabildigi gibi
cikolata kaplama benzeri uygulamalar
da yapilabiliyor.

Hububat ve bakliyat

Turkiye ihracatinin énemli
kalemlerinden olan hububat ve
bakliyat sektértnun ihracati artmaya
devam ediyor. Istanbul Hububat
Bakliyat Yagli Tohumlar ve Mamulleri
ihracatgilan Birliginin (IHBIR) kasim ay
ihracati, gegen yilin ayni ayina goére
yUzde 28,15 artisla 288,3 milyon dolara
cikarken; hububat sektorunun Tarkiye
geneli kasim ayi1 ihracati ise gegen
yilin ayni ayina oranla ytzde 20,25
artisla 1 milyar 78 milyon dolar olarak
gerceklesti. Hububat sektérinun
Turkiye geneli Ocak- Kasim dénemi
ihracati yuzde 26,5 artisla 10 milyar
370 milyon dolara ulasti. Kasim
ayinda, hububat sektorinin en
cok ihracat gerceklestirdigi ilk tg
Ulke sirasiyla Irak, ABD ve Suriye
oldu. IHBIR Yoénetim Kurulu Baskani
Kazim Taycl; Avrupa, Uzakdogu ve
Amerika kitasindaki birtakim resesyon
belirtilerine ragmen hububat, bakliyat
ve yagli tohumlar grubunun hiz
kesmeden aylik ihracat rekorlar
kirarak bUuylumeye devam ettigini
belirtti.

Istanbul Hububat Bakliyat Yagli
Tohumlar ve Mamulleri Ihracatgilari
Birligi (IHBIR), kasim ay1 ihracat
rakamlarini acikladl. Turk hububat
sektoru, ihracatta yukari yonlu

ivmesini devam ettirdi. Buna gore;
IHBIR'in kasim ayi ihracati, gegen yilin
ayni ayina oranla yUzde 28,15 artis ile
288,3 milyon dolara c¢iktl. Hububat
sektorunuin Turkiye geneli kasim ayi
ihracatr ise, gecen yilin ayni ayina
oranla yuzde 20,25 artisla 1 milyar 78
milyon dolara ulasirken, Turkiye geneli
Ocak- Kasim dénemi ihracati yuzde
26,5 artigla 10 milyar 370 milyon dolar,
IHBIR'in Ocak-Kasim dénemi ihracati
ise gecen yilin ayni donemine gore
yUzde 23,68 artisla 2 milyar 617 milyon
dolara cikti.

ABD IHRACATTA iLK SIRADA

Kasim ayinda hububat sektorunun
en ¢ok ihracat gergeklestirdigi ilk
Uc Ulke sirasiyla Irak, ABD ve Suriye
olurken, IHBIR'in kasim ayinda en
cok ihracat gerceklestirdigi ilk Ug
Ulke ise sirasiyla ABD, Irak ve Yemen
oldu. Mal gruplari olarak bakildiginda,
iHBiRde en fazla ihracat; 64,5 milyon
dolarla seker ve seker mamullerinde
gergeklesirken, diger gida
mustahzarlari 64 milyon dolarla ikinci
sirada, 56,7 milyon dolarla pastacilik
urunleri tguncu sirada yer aldi.
Kasimda, hububat sektérintn Turkiye
geneli en fazla ihracat yaptigi triin
grubu 259 milyon dolarla pastacilik

ihracati hiz kesmiyor

artnleri olurken, ikinci sirada 190,3
milyon dolarla degirmencilik Urtnleri,
Ucuncu sirada ise 151,5 milyon dolarla
bitkisel yaglar yer ald..

REKOR SERISI SURUYOR

Aciklanan rakamlari degerlendiren
istanbul Hububat Bakliyat Yagli
Tohumlar ve Mamulleri Ihracatgilari
Birligi (IHBIR) Yénetim Kurulu Bagkan!
Kazim Taycl; "Avrupa, Uzakdogu ve
Amerika kitasindaki birtakim resesyon
belirtilerine ragmen hububat, bakliyat
ve yagli tohumlar grubu olarak
hiz kesmeden aylik rekorlarimizi
kirarak buyumeye devam ediyoruz"
dedi. Sektorln finansmana erisim
sikintisina dikkat ceken Taycl, “Su
anda ihtiyacimiz olan en dnemli sey
finansman kaynaklarina ulasim. Bu
konuda ciddi sikintilarimiz var. Finansa
ulasim, dnimuzl ve hizimizi kesen
en dnemli unsur olarak gorunmekte.
Sektorun finansa ulasimi rahatlatilacak
olursa 2023'te tekrar rekorlar kirmak
Uzere harekete gececegiz" ifadelerini
kullandi. IHBIR Yénetim Kurulu
Baskani Kazim Tayci; fuar galismalari,
satin alim heyetleri, sektorel ziyaretler,
Ur-Ge faaliyetleri ve Turk dizisi
projelerinde tam gaz yollarina devam
ettiklerini sdzlerine ekledi.
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istanbul Hububat Bakliyat Yagli
Tohumlar ve Mamulleri ihracatgilari
Birligi (IHBIR) sektérde yasanan
sorunlar ve ¢6zim onerilerini ilgili
kurumlarla paylasti. Sektérde
faaliyet gosteren sirketlerin
en ¢ok yasadigi sorunlarin
gozilmesi icin yapilan kapsaml
calismada, CED yonetmeligindeki
degisiklikten kristal sekerde
Dahilde Isleme Izin Belgesi'ne
kadar 5 madde bulunuyor. 5
sorunun nasil gézﬁlebilecegine
yonelik 5 maddelik ¢6ziim
onerilerini sunan iHBIR yénetimi,
sorunlarin géziilmesiyle sektérde
faaliyet gosteren sirketlerin
uretim ve ihracatta daha rahat
hareket edebilecegine, Turkiye'nin
gelismesine daha fazla katki
saglayabilecegine dikkat cekti.
iste 5 maddede sorunlar ve ¢6ziim
onerileri...

Dahilde I;leme izin
Belgesi (DiiB)
kapsaminda kristal

sekerde yasanan sorunlar nasil
¢oziiliir?

imalatci-ihracatgrnin kristal
seker ihtiyacinin ‘tarife kotasr’
ve/veya ‘nihai kullanim izni’ ile
garanti altina alinmasi sartiyla
kristal sekerin DiiB'den gikarilmasi
(talep edilmemesi),

2016/1 sayili genelgenin
yukarida deglnllen |lg|l|
maddesinin revizesi ile ‘ithal
edilen esyaya tekablil eden
miktarda ihracat yapilir’
hukmiinin degistirilmesi (120 No’
lu 6zel sart eklenebilir).

Margarin ve/veya

E karisim yag ihracatiile

ilgili sorunlar nasil
coziliir?

Margarln ve/veya karigim
yag ihracati 6ngériilen DIIB'ler
kapsaminda 01/08/2022
tarihinden itibaren (bu tarihten
oénce tescil edilmis gumrik
beyannameleri hari¢ olmak tizere)
gercgeklestirilecek ihracatta 6nce
ithalat sarti getirilmistir. S6z
konusu 6zel sartin kaldirilmasinin
uygun olacagi duistiniilmektedir.

Yurt disi katiimlarda

E kur farki kaynakl

sorunlar nasil ¢oziiliir?

Konuya iliskin yapilabilecek
iyilestirmeler neticesinde fuar
desteklerine iliskin metrekarelerin
artirilmasi ve yine uzak llkeler
stratejisi cergevesinde s6z
konusu lilkelere (Amerika Birlesik

KASIM/ARALIK 2022

Devletleri, Avustralya, Brezilya,
Cin, Endonezya, Filipinler,
Guney Afrika Cumhuriyeti,
Guney Kore, Hindistan, Japonya,
Kanada, Malezya, Meksika,
Nijerya, Pakistan, Sili, Tayland,
Vietnam) gerceklestirilecek
organizasyonlara iligkin
katilimci firmalara ilave
destek uygulamalarinin
saglanmasi hususunun ihracat
pazarlarimizin gesitlendirilmesi
ve ihracatimizin gelistirilmesini
teminen faydali olacagi hususlari
disunilmektedir.
Uzak iilkelere
adaptasyon ve tarim
desteklerinde yasanan
problemler nasil ¢oziiliir?

Uzak ulkelere
gerceklestirilecek ihracata iliskin
tasima maliyetlerinin ulastig
yuksek rakamlar g6z éniine
alinarak uluslararasi rekabet
guicimiiziin korunabilmesini
teminen ihrag tagimalarina
yonelik ‘Uzak Ulkelere
Adaptasyon Destegi’ tesis
edilmesi, sektérimuz igin
6nem arz eden tarimsal iade
desteklerinin oransal olarak
artirilmasi, bu kapsamda ‘kakao
icermeyen seker mamulleri’ ve
‘kraker, kurabiye ve kruvasan’
artinlerinin destek kapsamina
dahil edilmesi, ‘Uzak Ulkeler
Stratejisi’' kapsaminda s6z konusu
tlkelere 6zel ekipmanlarla
yapilan ihracatlar icin ‘Ozel
Ekipman Destegdi'nin ihdasi
maddelerinin, basta uzak
ulkeler olmak Gizere uluslararasi
piyasalarda rekabet gliiciimuzi ve
ihracat potansiyelimizi artiracagu,
surdurilebilir ihracat artisina katki
saglayabilecegi distiniilmektedir.

‘Gevresel Etki

Degerlendirmesi (CED)

Yonetmeligi Degisikligi’
sonrasi karsilasilan sorunlar nasil
cozular?

Mezkar dizenleme ile 6n
inceleme ve degerlendirme
kapsamina alinan sekerleme ve
seker surubu tGretimi icin belirtilen
asgari sinirin ve sektériimuzin,
yapilacak yeni bir diizenleme ile
on inceleme ve degerlendirme
kapsami disina alinmasinin
faydali olacagy, aksi halde
imalathane tarz tiretim yapan
aile isletmelerinin Gretimlerinin
durma noktasina gelebilecegi
distunilmektedir.
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‘Her seyi Cin'‘e havale

eden diinya, iiretimi

yerele getirecek’

Finans danigsmani,
ekonomi yazari ve
ekonomist Ali Agaoglu,
IHBIR NEWS icin
2023 ongorulerini
paylasti. Euro/dolar
paritesi ve beklenen
resesyon gibi konularda
ihracat¢ilara olumlu
haberler veren Agaoglu,
Turkiye'nin 6demeler
dengesi konusunda ise
uyardi. “Dunyada kiricy,
dokiict bir durgunluk
beklemiyorum” diyen
Agaoglu sozlerini
soOyle surdurdi: “Ancak
kiiresel manada

bir talep daralmasi
olacaktir. Komsuda
uretim veya yakinda
uretim 6ne ¢ikacak.
Tedarikteki
sorunlardan dolay1

her seyi Cin’e havale
eden dunya, bunu
yerele getirmek
zorunda kalacak. Bu
iktisadi davranig
degisikliginde Turkiye
sansl tlkelerden biri.”

Finans danismani
ekonomi yazari ve
ekonomist

Ali Agaoglu

DUnya resesyona dogru ilerliyor.
Ana pazarimiz Avrupadaki yavaslama
deger bazinda henuz etkisini
gostermese de kilogram bazinda
ihracati asagi gekmeye basladi.

Turk inracatcilar 2022'de Euro/

dolar paritesinin 1'in altina inmesi
sebebiyle de kayiplar yasadi. Biz

de “Cumhuriyetimizin 100. yasini
kutlayacagimiz 2023'te ekonomide
bizi neler bekliyor?" sorusunu finans
danismanligi ve ekonomi yazarligi gibi
alanlardaki calismalari ile tanidigimiz
ekonomist Ali Agaoglu'na sorduk.
Salgin nedeniyle ertelenen talep
sonrasinda muthis bir talep patlamasi
yasandigina dikkat ceken Agaoglu,
“Tedarik aksadi deniyor, buna
katilamiyorum. Rusya ve Ukrayna

Savasini, 25 baz puanla baslayan

faiz artisini dustinmuyorlar. FED'in,
Avrupa Merkez Bankasrnin faizi
dusuk tutarak ortami mimbit hale
getirdikleri ve her turlt spekulasyona
acik bir hale getirdikleri bir dbnem
oldu. Evergreen'in karaya oturmasi,
cip krizi ile ikinci el fiyatlarin birinci

el seviyesine gelmesi.. Hepsinin
temelinde para politikasi vardi” dedi.

ENFLASYONUN GELDIGINi
GORMEZDEN GELDILER

2008de ve sonrasinda bedava
para dagitilarak kotarilmaya
calisilan durum telafi edilemeden
dunyayi koronavirtsun vurduguna
dikkat ceken Ali Agaoglu, bes kati
enflasyonu hazirlayan ortama Ukrayna

2028 te biiyiimeler diisecek. Gelisen iilkeler olumsuz
etkilenecek. Yiiksek hacme ulasmak i¢in ¢calisvyorlards,

bunu azaltan bir daralma var. Bu daralmanin yant
sira diger yandan fonlama maliyetleri veya alternatif
maliyetler artacak diyebiliriz.
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Savasi ve enerji krizinin de eklendigini
vurguladi. Merkez bankalarinin
hatalarindan dénmek istemediklerine
isaret eden Agaoglu, “Avrupa Merkez
Bankasi Bagkani Lagarde'in sdyledigi
su: ‘Enflasyon bir anda cikiverdi!’ Bu
nasil savunmadir? Ben gortyorum
buradan geldigini, onlar neden
gormezden geldiler?” diye sordu.
2023 yilinda buyuk bir resesyona
girilecegini dusunmedigini belirten
Agaoglu, sunlan anlattr: “Faizler

(FED faizi) ylzde 6'lar konusulsa

da yuzde 5 patikasina oturacaktir.
Piyasalara bakinca 2008den 2023'e
yeni bir nesil var. Bunlar, ‘Ne olursa
olsun merkez bankalari bizi kurtarr’
diye bakiyor. Bu nesli degistirmek
mumkun degil. Iktidarda degiller
ama is yapan boélgedeler. Bunlar da
yuksek faizi ydbnetmekte zorlanan
kesim. Kurresellesmenin geldigi
noktada tedarik aksakliklari bir yana,
cok fazla bir durgunluk olmayacak
veya buna imkan verilmeyecek.
‘Yavaslama olacak mi?' Evet. Iki ceyrek
boyunca dusuk buyume bu kadar
faiz artisi sonrasi ¢ok sasirtici degil.
Gelirse sasirmayiz ama gelmezse

de sasirmayiz. 2023'te buyumeler
dusecek. Gelisen Ulkeler olumsuz
etkilenecek. Yuksek hacme ulasmak
icin calistyorlardi, bunu azaltan bir
daralma var. Bu daralmanin yani sira
diger yandan fonlama maliyetleri veya
alternatif maliyetler artacak diyebiliriz”

KOMSUDAN TEDARIK
TURKIVYE iCiN SANS

Fonlama maliyetinin tek basina

durumu anlatmaya yetmedigine
isaret eden Agaoglu, alternatif
maliyet kismina soyle bir agiklama
getirdi: “Sifir faizli ortamda yapilacak
yatirimlari yapamayacaklar. Hazine
bonosu alacaklar. O yuzden blyume
dustk olacak ama durgunluk
korkusunun ¢ok guclu oldugunu
dusunmuyorum. Kirici-dokucu bir
durgunluk beklemiyorum. Kiresel
talep daralmasi olacak. Komsuda
uretim veya yakinda Uretim de one
clkacak. Tedarikteki sorunlardan
dolayi her seyi Cin'e havale eden
duinya, bunu yerele getirmek
zorunda kalacak. Bu iktisadi
davranis degisikliginde Turkiye
sansli Ulkelerden biri. Diger yandan
Tarkiye, Avrupanin yasadigi gaz
kisintilarini hissetmiyor. Muhtemelen
de hissetmeyecek. Putin de destek
olacaktir diye dustinen taraftayim.”

FIRSATI KULLANIRKEN
UCUZCULUK YAPMAYALIM

Turkiye'nin enerji tedarikinde bir
sikinti 5ngdérmedigini, bunun yaninda
stbvanse edilen fiyatlarin da etkisiyle
yakalanacak avantaja dikkat ceken
Ali Agaoglu, ihracatcilar elde ettikleri
bu firsati kullanirken Turkiye'nin
Urettigi Gruinleri ucuza satmamalari
konusunda ise uyardi. “Burada surekli
ve ucuz Uretilebilecek. Tedarikte de
daha az sikinti yasayacak Ulkeyiz.
2023'te sansli Ulkelerden biri
olacagimizi dusuntyorum” diyen
Agaoglu, “Bizim agimizdan iyi haber
ama her ulkede ayni olacak mi?
Durgunluk, arz sorunlarini daha az

hissettirecek. Avrupa gaz stoklarini
artirdi. Hazirlandilar ama ‘Hazira
dag dayanmaz hesabi, tikenen
stoklari yerine koyabilecekler mi?
Hollanda bir hamle yapti (kasim

ayl basinda Rusyaya ekonomik
yaptirnmlari kaldirma karari ald).
Almanya bir araci eliyle Rusya ile
iliskilerini normallestirecek diye
dustnuyordum. Avrupanin ihracat
pazarimiz olmasi acisindan uretimin
surmesi kritik Snemde. Rusya ile
ara yol arayisina gireceklerdir ama
her durumda Avrupa zarar gorecek.
Turkiye hem ucuz gaz hem gaz
tedariki kisminda sansli. Ancak
Turkiyedeki mal ve hizmetlerin ucuz
verilmemesi lazim”"

Su anda
Tiirkiye’dek: Tiirk
Lirastmin faizini

kimse bilmiyor.

Her yerde farkl bir
faiz var. Burada
yapilmast gereken

tek bir is var. Faizin
yeknesaklasmast.
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iIMKANSIZ UGLU_

Bizi YOKSUNLUGA

GOTUREBILIR

Ali Agaogluna ‘Dunyanin
enflasyonist dalga ile mlcadele
ettigi bu donemde para politikasi
anlaminda farkl bir yol izleyen
Turkiye igin ne soylersiniz?' diye
sordugumuzda sunlari aktardi:
‘Burada séylenecek ¢ok fazla bir sey
yok. Sanayi konusundaki avantaji
muthis. Buna karsin uygulanmakta
olan ve heterodoks diye adlandirilan
politika ile dunyaya muthis bir
ekonomik deney hediye ediyoruz.
Ancak bu is basarilirsa basarisi ne
olur, bilemiyorum. Fakat Turkiye
acisindan imkansiz tgleme diye
bir sey var. Faiz, kur ve 6demeler
dengesi/sermaye hareketleri
ayni anda kontrol edilemez. Bunu
deniyorlar. Bunu deneyip basarili
olan higbir 6rnek yok. Ne kadar
sUre buna maruz kalacagimizi
kestirmek zor. Bu ugluden birinin
sonunda serbest birakilmak zorunda
kalinacagini dusunuyorum. Burada
sorun ¢ikacak yer, 6demeler
dengesi tarafi olacak. Bunu nasil
hissedecegiz derseniz; bazi mal
ve hizmetlerin yoksunlugu, derim.
Secimlerden sonra durumu tekrar
degerlendirmek gerekir’

PARITENIN DAHA
FAZLA DUSMESINi
BEKLEMiYORUM

ihracatgi bu yil 10 milyar dolari
askin parite kaybi yasadi. Bu
anlamda merak edilen bir konu;
Euro/dolar paritesi. Ali Agaogluna
pariteye iliskin tahminlerini
sordugumuzda su yanitlari aldik:
“‘Buglnkt duruma (13 Kasim 2022)
bakarak soyliyorum. Kur tarafinda
cok kotunun yani Euro lehine 1-3
yillik vadede dibin gérinmus olma
ihtimali yUksek. Parite 0.95-0.96
idi. Bundan sonra yeni bir dusuik
seviye gérmesi ancak Euronun
cOzulme noktasinda karsimiza
cikar. Kuzey ve guney Euro
demistim. Bunu soyledigimde
2008di. Bu adim atilirsa gorurtz.
Faiz dengesindeki gerilimle parite
1.036'lara kadar geldi. En dusuk
seviyeye gore yukarida 1.0250'lerde
yani 1'in Uzerinde kapatirz diye
dusuntyorum. FED'in faiz artisi
yavaslayacak Euro yUksek kalirsa
110 veya 1.15lere kadar gikabilir. Ama
bunu yénetemezlerse 1'in altina da
gelir. Fakat daha dusuk seviyeler
olmasini 6ngdérmuyorum. 1'in altinda
kalmamasi veya 1.10 seviyeleri, talep
dususu ile ortaya ¢ikan kaybimizi
telafi etmeye yetmeyecek. Buyiligin
henltz 12.5 milyar dolar olarak TIM
tarafindan hesaplanmis. Ama yine
de sansli tarafta olacaktir”
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TURKIYE KRITIK NOKTAYA GELDI

Ukrayna savasi birgok
dengeyi altiist etti. Tiirkiye
burada avantajli mi1 yoksa
dezavantajli mi?

Tiurkiye'nin Ukrayna ve
Rusya arasinda gériintiide ve
pratikte de bitaraf davranmasi,
yaptirnmlara katilmamasi bize
biyiik fayda sagladi. Her iki
uilke ile de konusabilen, isbirligi
yapabilen, ticaret yapmaya
devam eden bir pozisyondayiz.
Bu pozisyonlanma iilkemizi
kritik hale getirdi, pozitif
anlamda. Gaz ve petrol
tedariki konusunda da
Rusya'nin imkanlari var. Ama
petrolde 5 Aralik’tan sonra
giindeme gelecek olan
sigortalama ve navlundan

kaynakli uygulamalar, bizim
de erisimimizi zorlastiracak.
Ona uymak zorunda kalacagiz.
Ama genel resme bakinca
onemli bir avantaja sahibiz.
Sanayimizin gevik ve esnek,
kabiliyetli bir yapisi var. Pazar
tecriibesi olusmus durumda.
Ama sanayimiz toplam
ekonomide ¢ok biiyiik paya
sahip degil. Her seyi de onlara
yilkklememek lazim. ABD'nin
Cin'deki iiretimden bir anlamda
vazgecmesi ama aslinda
tedarikgi cesitlendirmesi
Tuarkiye'nin avantajina. Sunu
belirtmek lazim, ABD gibi bi

kadar olmasa da belli bir dlcege
ulasmaniz lazim.
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durumu yasaniyor

ihracatcilarin kur riski hep
konusulagelen bir mesele.
Diinyanin bir ucuna iiriin
satmayi beceriyoruz ama finansi
yénetmekte o derece mahir miyiz?

Burada 2021 yili ISO lkinci 500
arastirmasina bakildiginda beni bile
sasirtan bir sey oldu. Evet, kur riskini
yonetmeyi 6grenmisiz. Ikinci 500’lerin
aclk pozisyonu veya pozisyonu
neredeyse sifira yakinmis. Toplam kur
farki kazang ve kayiplari birbirlerini
dengelemisler. Makro seviyede
bakinca bu pozisyon yonetme isini
ogrenmisler. Paritede kaybettigimiz
kur riski yonetimini ise iyi yaptigimiz
soylemek zor. Birgok Urtintin
bilinmedigini, talep gdrmedigini,
10-15 yildir oldugu halde tanimayan
isletmelerimiz oldugunu goériyoruz.
Kendilerini koruyacak enstrimanlara
uzak kaldiklarina sahit oluyoruz.
Cunku yonetilebilecek bolge igin
yapilabilecekler var. Ama Euro paritesi
dusunce bunu yonetmek zor olabilir.
Karinizi koruyacaginiz seviyede hedge
etmeyi 6grenseniz, 1.10'dan karli is
yapip hedge etmissiniz, 1.20'ye de
clksa 0.90'a da dusse etkilemez.
Bizim sanayicimiz heyecani seviyor.
O yuzden yénetiyor muyuz, genelde
evet ama dzelde mutlaka bu isi
yonetemedigimiz noktalar oluyor.

FARKINDALIGIN OLMASI
GEREKIYOR

Isin finansman boyutu da var.

Turkiyede su anda kredi tarafinda
kredi sikismasi dedigimiz sorun var.
Siz istediginiz kadar faizi dusurun,
belirsizliklerin ve oynakligin gok
oldugu ortamda zorunlu olanlar
disinda yatinmlar ertelenir. Burada
her halde ve sartta iki tavsiye
verilebilir. Birincisi makro seviyede
yapilabilecekler nedir? Ama
ikincisinden baslayalim. Var olan
finansal enstrimanlarini bilmiyorlarsa
veya kullanamiyorlarsa bankalardan
olmasa bile finansal danismanlik
veren insanlar var, bu konulari iyi
bilenler var. Onlara kisa sureli de
olsa en azindan altyapi kuracak,

kisa egitim verecek, nerede sorun
yasandiginin analizini yapacak kadar,
bunun bir bedelini ddeseler, kayiplara
gore buyuk tutarlar da degil. Ama
farkindaligin olmasi gerekiyor.

FAiZiN NE OLURSA OLSUN
YEKNESAKLASMASI LAZIM

Birinci kisma gelince. Patronlara
tavsiyem su: Mutlaka bilinmesi
gereken tek bir bilgi. Kimse bunu
bilmiyor, o olmadan hicbir finansal
karar veremeyiz. Nedir? Su anda

Tarkiyedeki Turk Lirasi'nin faizini kimse

bilmiyor. Her yerde farkli bir faiz var.
Burada yapilmasi gereken tek bir is
var. Faizin yeknesaklagsmasi. Ister 5te
ister 80'de olsun! Ama yeknesaklassin.
Burada ¢ok cok kritik olan sey ise

faiz orani. Hic ama hicbir finansal
hesap yapamazsiniz. Ne kur ne faiz

Faiz dengesindeki
gerilimle parite
1.086’lara kadar geldi.
En diisiik seviyeye gore
yukarida 1.0250’lerde
yani 1'in iizerinde
kapatiriz diye
diisiniyorum.
FED’in faiz artist
yavagslayacak
Euro yiiksek kalirsa
1.10 veya 1.15’lere
kadar ¢tkabilir.
Ama bunu
yonetemezlerse 1'in
altina da gelir.

riski yonetilebilir, ne hedge.. Higbir
sey yapilamaz. Burada CFOlara,
patronlara, finans yoneticilerine,
herkese dusen bir gorev var. Tabela
faizi ile piyasa bir olmadikca kimse bir
karar veremez.
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Gida Endiistrisinde
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Atik Degerlendirme
ve Siuirdiiriilebilirlik

Prof. Dr.
Nevzat

KONAR

‘Déngusel Ekonomi,
‘Surduarulebilirlik”, “Yesil Ekonomi
ve Teknolojiler”, “Yesil Mutabakat’,
‘Karbon Ayak Izi" gibi kavramlar tim
duinyada aralarinda gida endustrisinin
de bulundugu faaliyet alanlariile
kamu otoritelerinin dncelikleri haline
gelmis, gelecek projeksiyonlarrile
mevcut stratejilerde kullanimlari
yayginlasmistir. Bu kapsamdaki
konularin ortak paydalari arasinda
ise "geri-dénustim” ve “geri-kullanim”
bulunmaktadir. Cinkt dunyada
gidalarin yaklasik %30-40' atik
olarak tanimlanabilecek formlara
déntsmektedir. Gida atiklari icin
baslica kaynaklar ise birincil tretim
veya tarimsal faaliyet kaynakl atiklar
(%11), Uretim atiklar (%19), perakende
ve toptan satis noktalarindaki atiklar
(%5), toplu yemek hizmetleri (catering)
(%12) ve evsel atiklardir (%53). Gida
atiklari, gida zincirinde gok 6nemli
miktarda ekonomik kayba neden
oldugu icin dGnemli bir endise ve
problem kaynagidir. Ayrica kentsel
alanlarda atik agiga ¢cikma miktarinin
2025 yilinda kisi basina gunlik 1,42 kg
olmasi beklenmektedir. Bu atiklarin ise
%46'sinin gida atiklar, mutfak atiklari,
restoran, toplu ttketim ve konaklama
alanlarindaki tuketimden geri kalanlar
olmasi dikkat cekmektedir (Maina et
al, 2017).

BIRLESMIS MILLETLER'IN

YAPTIGI CALISMALAR

Birlesmis Milletler tarafindan 2030
yilina kadar gida atiklarinin énemili
derecede azaltilmasi icin calismalar
yuruttlmektedir.

Bu amagla alinan énlemler:

@ Uretim yontemlerinin
iyilestirilmesi.

@ Taze Urunleri daha uzun sure
muhafaza edebilecek paketleme
sistem ve malzemelerinin

gelistirilmesi.

® UrUn porsiyonlarl ve ambalaj
buyukluklerinin azaltitmasi.

® Tekrar-isleme (re-working)
yontemlerinin ve uygulamalarinin
artirilmasi.

@ Atiklarin azaltilmasina yonelik
teknolojiler, prosesler, arastirmalar,
projeler ve bilinglendirme calismalar
icin butce artirm.

@ Gida tedarik zinciri atiklar ise
Avrupa Birligi tarafindan Ug alt grupta
kategorize edilmektedir.

® Gida kayiplar:: Uretim
asamasinda gida maddelerinde
meydana gelen kayiplar.

® Kacinilamaz gida atiklar: Tuketim
asamasinda aciga cikan gida atiklari.

@ Kacinilabilir gida atiklart: TUketim
sirasinda agiga ¢ikan ve yenilebilir
gida atiklari.

GERi DONUSUM VE GERI
KULLANIM

Sadece gevreye karsl koruyucu
ve Onleyici faaliyetler degil, ktresel
krizlerle birlikte hammaddeye erisim
ve gida guvencesi sorunlari da bu
konunun énemini artirmaktadir. Ayrica
ticari rekabetin cok cesitli alanlarda
onemini ve siddetini artirmasi ile
maliyet dusurme ve optimizasyonu
ile iliskilendirilmeleri s6z konusudur.
Ancak oncelikle “geri-donusum”
ve “geri-kullanim” kavramlarinin ve
kapsamlarinin dogru tanimlanmasi
ihtiyaci bulunmaktadir. Geri-dontstm,
gida atiklarinin ikincil bir hammaddeye
donusturtulmesi ve daha sonrasinda
ozellikle biyoteknolojik prosesler
gibi uygulamalara ugratilmasina
iliskin bir kavramdir. Geri-kullanim
ise gida atiklarindan, tekrarlanan
bir kullanim ile yine gida olarak
yararlanmadir. Her iki yaklagimin
da avantaj ve dezavantajlari
bulunmaktadir. Ancak geri-kullanimda
Ozellikle gida atiginin Uretim-ttketim
zincirinin hangi asamasinda ve
hangi kosullarda ortaya ciktigi ile
nasil toplandigina bagli olarak gida
guvenligi sorunlari ortaya gikabilir.
Geri-kullanim; kaynaklarin insanlarin
yeniden beslenmesini amaglayarak
uygulanmasini hedeflediginden dolayi
en sorumlu yaklasimdir. Ancak gida

atiklarinin geri-kullanimi bilesim ve
olasI gida guvenligi riskleri nedeniyle
her zaman dogru bir karar olmaz.

YESIL ENERJi KONSEPTINDE
KABUL EDILIYOR

Enerji Gretiminde gida atiklarinin
kullanimi biyometan, biyohidrojen,
biyoetanol ve biyodizel gibi enerji
kaynagi bilesenlerin tretimi en
yaygin geri-dénusum yaklasimlaridir,
Dogrudan enerji uretimi yakma
temelli iken enerji kaynagi bilesenlerin
uretilmesinde ise bilinen ve sik
kullanilan metabolik ve kimyasal
dénusum proseslerinden yararlanilir.
Bu islem "yesil enerji" konsepti
kapsaminda kabul edilmektedir. Ancak
enerji kaynaklari olarak kullanimlarina
dair yaklasim ve islemlerde dikkate
alinmasi gerekenler vardir:

® Atiga dénusen gidanin
baslangicta Uretimi ve prosesiicin
gerekli enerji miktari.

® Cida atigindaki organik
bilesenlerin yapi ve fonksiyonelliginin
degeri.

Ilgili gidanin islenmesi ve
tasinmasi sirasinda gerekli olan
enetrji degerleri dikkate alindiginda
dahi atiklarin enerji kaynagi olarak
kullanimlarinin strdurUlebilir bir
yaklasim olmayacagi durumlar ile
siklikla karsilasilabilir. Bu nedenle
yalnizca geri-donusum prosesinin
esas alindigr maliyet hesaplamalar
atiktan enerji elde edilmesi prosesinin
degerlendirilmesinde tam dogruluk
ve guvenilirlik tasimayabilir.

HAMMADDE VE ENERJI

KAYNAGI

Gida atiklar kompleks yaplya
sahip materyallerdir. Bu materyallerin
yenilebilir fraksiyonu insanoglunun
beslenme gereksinimleri ile
uyumlu bir kompozisyona sahip
olup nisasta (%60), lipidler (%30)
ve proteinlerin (%10) yani sira
polifosfat, fosfat, vitaminler ve ayni
zamanda mineraller icerir. Ancak sert
kabuklar, kemikler vb. ise insanlar
tarafindan sindirilemeyecek bir
kimyasal bilesime sahip olup, bu
nedenle gida atiklarinin yenilemeyen
fraksiyonunu olustururlar. Bunlarin
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donusumu igin isil ve kimyasal
hidroliz uygulamalar gerekmektedir.
Yenilebilen ve yenilemeyen
fraksiyonlarin hidrolizi sonucu agiga
sekerler, yag asitleri, aminoasitler

ve fosfatlar gibi monomerler gida
proseslerinde hammadde olarak
uygulama alanlari bulabilecegi gibi,
ozellikle biyoteknolojik uygulamalar
olmak Uzere gida-disi alanlarda da
kullanilabilirler. Ama bu uygulamalar,
yani geri-donusum ve/veya geri-
kullanim, bir paradoks da ortaya
cikarabilir. Ornegin, tekrar gida

veya baska bir uygulama alaninda
kullanima yonelik bu islemlerin
gerceklestirilmesinde ézellikle enerji
gibi yenilenemeyen kaynaklarin
kullanilmasi s6z konusudur. Bu
durumda ise surdUrulebilir ve
yenilenebilir olarak tanimlanan atiklar
icin yenilenemez kaynaklar kullanilmis
olur. Gida atiklarinin kendileri bir
cevre sorunu olmakla birlikte, bunlara
uygulanacak islemlerin de mumkun

olan en dusuk cevresel etkilere
neden olmasi gerekmektedir. Ayrica
bu potansiyel kaynaklardan elde
edilenlerin mumkuin oldugunca yine
gida zincirinde hammadde ve enerji
kaynagl vb. amaglarla kullanilabilmesi
onem tasimaktadir.

ONCELIKLI VE ESAS
YAKLASIM OLMALI

Bir diger olasi paradoks ise
endustriyel kullanim ve yararlanim
sistemlerinin yalnizca atik gidaya
bagli olmasi halinde karsimiza cikar.
Yalnizca atik veya atiklarin islenmesi
ve Urune donusturtlmesine yonelik
sistemler stUrdurulebilirlik bakis
acisiyla uygun degildir. CUnku
atigin minimize edilme cabasi ile bu
yaklasim arasinda bir ¢eliski vardir.
Dolayisiyla aciga gikan gida atiklarinin
yine gida zincirinde ve yine gida
bileseni olarak kullanilmasi 6ncelikli
ve esas yaklasim olmali, mevcut
uretim sistemlerinde bu atiklarin
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ikincil hammaddeler olarak diger
hammaddelerle birlikte kullanilmasina
yonelik calismalar Uzerinde
yogunlasilmalidir.

YONTEMLER BELIiRLENMELI
VE UYGULANMALI

Gida endustrisinde agiga
cikan atiklarin bertaraf edilmesi;
ekonomik, teknolojik, cevresel
zorluk ve problemlere neden olabilir.
Geleneksel atik bertaraf yéntemleri,
topraga gdbmme ve yakma islemlerinin
uygulanmasidir. Yakarak atik bertarafi,
bilesimlerindeki organik madde yuku
ve yuksek su icerikleri nedeni ile
hem yuksek maliyetlidir hem de hava
kirliliginin kaynagidir. Topraga gémme
ise arazilerin verimsiz kullanimi, cevre
kirliligi, tasima/nakliye giderleri gibi
cesitli problemlere neden olan ve
strdurulebilir olmayan bir yontemdir.
Bu yontemlere alternatif olan geri-
kazanim ve/veya geri-kullanim
uygulamalarinda ise, gida atiklarina
uygulanacak islemler dncesinde
gesitli zorluklarin Ustesinden
gelinmesi gerekmektedir. Oncelikli
olarak uygulanacak islemleri olumsuz
etkileyecek plastik ve metaller gibi
safsizlik unsurlari optimum duzeyde
uzaklastintmalidir. Ikincisi, organik
maddelerin cogu buyuk partikul
boyutlarindaki kati fraksiyon formunda
olduklarr icin dogrudan kullanimlari
zordur. Ayrica kati fraksiyondan cok
¢ozunur indirgen sekerlerin degerli
kimyasallarin tretiminde kullanitmalari
beklenmektedir. Bu nedenle
ekonomik olarak surdurulebilir
olan yéntemler ile gida atiklarinin
parcalanmasi ve siniflandirilmasina
yonelik yontemler belirlenmeli ve
uygulanmalidir.

GEVRE GUVENLIGINE
DOGRUDAN KATKI
SAGLAYACAKTIR

Geri-kullanim yaklasiminda
kullanimi en uygun olan gida
atiklarinin basinda proses/depolama
hata ve problemleri nedeni ile satis
kabiliyetini &zellikle gérsel kalite
kusurlari nedeni ile kaybetmis olan
malzemeler gelmektedir. Geri-
kullanimin yalnizca endUstriyel
boyutta degil, tuketici dlgeginde ve
tarafindan da gergeklestirilebilecek
olmasi, geri-donustime goére dnemli
bir avantaj ve dogrudan tuketici
butcesine katki saglayabilir. Bu
durum toplanmasi, siniflandirilmasi,
ayristirlmasi ve geri-dontstime tabi
tutulmasi gereken atik miktarinin
azaltilmasi nedeni ile Ulkelerin
ekonomisine ve gevre guvenligine
dogrudan katki saglayacaktir.
Geri-kullanima yonelik tlketici
oOlcekli pratik ve kolay uygulanabilir
yontemler gelistirilmesi ve bunlarin
yayginlastirilmasi nem tasimaktadir.
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Kakao sektoru
‘zirvede’ bulustu

30’dan fazla iilkeden 387 katilimcinin yer aldig1 2022 Asya Kakao Konferansi, kakao
yetistiricisi Asya tilkelerinin ¢at1 6rguti Cocoa Association of Asia (CAA) tarafindan
1-2 Eylul tarihlerinde Singapur’da gerceklestirildi. Konferansta Turkiye’yi ve

IHBIR’i temsilen Prof. Dr. Nevzat Konar yer aldh.

Kakao yetistiricisi Asya Ulkelerinin
cati 6rgutu Cocoa Association of
Asia (CAA) tarafindan 1-2 Eylul
tarihlerinde Singapurda duzenlenen
2022 Asya Kakao Konferansi genis
katiima sahne oldu. Konferansta,
‘kakao ve tedarik ve teknolojisinde
yeni gelismeler, ‘cikolata
teknolojisinde yenilikgi uygulamalar’,
‘'surdurulebilirlik, ‘dezavantajli kurum
ve Kisilerin kakao tedarik zincirindeki
rolleri ve dnemleri’, ‘basta Asya
olmak Uzere kakao uretimi ve
Ureticilerinin durum degerlendirmesi
ve gelecek projeksiyonlarr’ ele
alindi. 30'dan fazla ulkeden 387
katiimcr ile gergeklesen konferansta
Tarkiye'yi ve IHBIRi temsilen Prof. Dr.
Nevzat Konar yer aldi. Organizasyon,
Cargill, Barry Callabeaut, Ofi,
Rabobank basta olmak Uzere baslica
kuresel kakao ve gida bilesenleri
Ureticilerinin sponsorlugunda
gerceklestirildi.

YETiSTIRME BOLGELERINE
YAKIN ISLETMELER

Konferansta kakaonun,
gunumuzde ticari degeri cok
yUksek olan ve Urlnlere aroma,

renk, lezzet, koku ile teknolojik
ozellikler (erime profili, kinlgantlik,
parlaklik vs.) kazandirmak amaciyla
atistirmalik sektérinde en cok
tercih edilen hammaddelerden
oldugu konusmacilar tarafindan
vurgulandi. Kakao gekirdeginin
sahip oldugu bilesenler ve duyusal
ozelliklerin, hem botanik ve cografik
ozelliklerinden hem de maruz kaldigi
proseslerden etkilenmesinin, genel
olarak yetistirme bolgelerine yakin
isletmelerde islenmesi gerekliligini
ortaya cikardigi belirtildi. Pazar
olarak 6ne ¢ikan Hindistan'in, dinya
nufusunun 1/5'inin yasadigi geng
bir toplum olmasinin kakao urunleri
pazari icin buyuk bir potansiyel ile
sonuglandigi gesitli katiimcilarin
konusmalarinda vurgulandi.

KRiZ SQNRASI DONEMDE
ONEMLI BUYUME

Konusmacilardan Dr. Karmijit Singh
(The Chartered Institute of Logistics
and Transport Singapore), kakao
tedarik zincirindeki post-pandemi
strecinde devam eden Urun, insan,
finans ve bilgi akisindaki problemlerin
yani sira uluslararasi ticarette

yasanan dalgalanmalarin, kakao
ticareti Uzerinde de 6bnemli sonuclar
dogurdugunu vurguladi. Bunun
uretim hacimlerinin yani sira satis
fiyatlarina da yansidigini dile getiren
Dr. Singh, pandemi sonrasi oldukca
hizli bir toparlanma sureci yasansa da,
Cinde tam agilmanin saglanmamasi,
tum dlinyada yUksek navlun
giderleri ile kars! karsiya olunmasi,
Rusya-Ukrayna gerginligi ve bunun
uluslararasi piyasalarda 6zelikle
bugday, seker ve gubre fiyatlar ile
enerji maliyetlerine etkileri ve satin
alma davranis ile tercihlerindeki
yansimalari, dijitallesme sUreglerine
gecisin devam etmesi ve bunun
uluslararasi ticarete etkileri, iklim
kosullarindaki degisimlerin (sicaklik
ve yagis dénem ve duzeylerindeki
dalgalanmalar) kakao uretimi, ticareti
ve fiyatlarina etkisi gibi konular
uzerinde durdu. Ancak krizlerin
firsatlar da dogurdugunu kaydeden
Dr. Singh, bu krizlere yonelik yenilikgi
yaklasimlar gelistirilmesinin yani sira

sirketlerin ‘direnclilik kabiliyetlerindeki'

iyilesmelerle, kriz sonrasi donemlerde
onemli atilim ve blyumeleri
saglayabilecegini belirtti.

PAZARDA YATIRIMLAR
DEVAM EDIYOR

Bihler Grup Kakao isleme
Ekipmanlari Satis MudUrt Joachim
Essig de kakao ve kakaolu urtin
Ureticilerinin kuresel olarak
yogunlastigl konular arasinda, enerji
giderlerini azaltma, verimlilik artirma,
‘yeni normal’ ile uyumlu ttketici
beklentilerine yanit verebilecek
uruinler gelistirme calismalar
bulundugunu séyledi. Joachim Essig,
pazarda yatirmlarin devam ettigini,
bunun boélgesel bazi farkliliklar
olmakla birlikte kuresel gecerlilige
sahip bir tespit oldugunu dile getirdi.

GIDA PAZARINDA

YENI FIRSATLAR ORTAYA

CIKARIYOR

Asya Ulkelerindeki kakao
yetistiriciligi, islenmesi ve fiyat
degisimlerini degerlendiren Oscar

Tjakra (Executive Director, Rabobank),

Asyadaki en buyuk yetistiricinin
Endonezya oldugunu vurgulad.
Malezyanin kakao plantasyonlarinin
ozelikle palm yetistiriciligine gecisten
kaynakli azalma goésterdigini bildiren
Tjakra, Asya orijinli kakaolarin
kuresel pazar payinin yuzde 23,4'Une
ulastigini ve bunun artis trendine
sahip oldugunu kaydetti. Tjakra,
‘Endonezyada yetersiz yatinrm ve
re-plantasyon sorunlari bulunuyor.
Ancak Hindistan ve Filipinlerdeki
kakao yetistiriciligindeki artisin,
Asya kakao Uretimini artirmasi ve
cesitlilik kazandirmasi bekleniyor.
Bolgedeki kakaolu urtin treticilerinin
yetersiz olmasinin yani sira Asyadaki
tuketicilerin degisimi, demografik
degisimin geng nufus lehinde
olmasi, hane halkinda sayI dususu,
kadinlarin is guicune katilma orani
ve bunun sonucu olarak satin
alma guglerindeki artis, yeni satis
kanallarinin hizli gelisimi, saglik
kaygisinin 6ne gikmasi Asya kakaolu
Urunler ve atistirmalik gida pazarinda
yeni firsatlar ortaya cikarryor. Ancak
kakao fiyatlarindaki dalgalanma
ve kuresel istikrarsizlik unsurlarinin
dikkate alinmasi gerekiyor. Ote
yandan 2022 yili Haziran-Agustos
aylarindaki hava kosullarinin Bati
Afrikadaki kakao hasadina etkilerinin,
Asya orijinli kakao yetistiricileri
icin yeni firsatlar olusturdugunu
soyleyebiliriz" dedi.
FIYATLARDAKI DEGiSIM
VE ENERJI MALIYETLERI
ETKILI OLDU
Konferans katiimcilarindan
Michel Arrion (Executive Director,
International Cocoa Organization,
ICCO) da dikkat cekici bir ifade ile
guncel kakao cekirdegi fiyatlarinin
maliyetler dikkate alindiginda
dusuk oldugunu, devlet veya 6zel

Kakao nerede yetisiyor

Kakao agaci (Theobroma
cacao L.) ilk kez Orta ve Giiney
Amerika'da ortaya cikmistir.
Giliniimiizde ise ekvatorun 20°
kuzey-giineyinde bulunan,
tropikal iklim ézelliklerine
sahip bdlgelerde yaygin olarak
yetistirilmektedir. Bu lilkeler
cografi konumlarina gére Dogu
Afrika, Bati Afrika, Orta Amerika,
Giiney Amerika ve Asya olarak
gruplandirilabilmektedir.
Bahsi gegen bélgeler
arasinda yer alan Gana,

sektdrun kakao yetistiricilerine
yonelik desteklerinin arz fazlasina
ve fiyat dUsustine neden olabilmesi
nedeniyle dogru bir yaklasim

Fildisi Sahilleri, Nijerya gibi
ilkeleri kapsayan Afrika, en
yiitksek kakao tiretimine sahip
olan bolgedir. Ulke bazinda
incelendiginde ise Gana, Fildisi
Sahilleri, Brezilya, Ekvador,
Malezya, Kamerun, Endonezya
ve Nijerya yiiksek liretim
tonajlari ile diinya genelinde
kakao iretiminde basta

gelen iilkeler olup, toplam
kakao iiretiminin yaklasik
yiizde 901 bu bolgelerde
gerceklestirilmektedir.

olmadigini vurguladi. Arrion ayrica
enerji fiyatlarindaki degisimin tlketici
fiyatlarini etkiledigini, tuketimde de
dususlere neden oldugunu kaydetti.
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Denizin otesinde

Bat1 kapisinin
kapanmasinin ardindan
en yakin tedarikgisi
Turkiyenin Rusya
pazarindaki agirlig
artiyor. Yilin ilk 11 ayinda
bu ulkeye ihracat ytizde
40 oraninda artarak

6.6 milyar dolar1 asti.
Gidadaki ana ham madde
tedarikcilerimizden

biri olan Rusya, yeni
dénemde islenmis Turk
gida iruinleri agisindan
potansiyel barindiriyor.

Yuzolgumu itibaryla dunyanin en
buyuk Ulkesi olan Rusya Federasyonu,
son donemde dunya gundeminde Ust
siralarda yer aliyor. Ukrayna krizinin
ardindan gelen Bati yaptirmlari
Ulkenin ana gelir kapisi petrol ve
dogal gaz ticaretini hedeflerken,
Avrupanin boslugunu Cin ve Hindistan
doldurmaya bagsladi. Rusya bir
yandan milli paralarla ticarete agirlik
verirken diger yandan dost olmayan
Ulkeler ile ticaretini sinirlamaya
basladi. Bu noktada tarafsiz durusu
ile Bati yaptinmlarina katilmayan
Turkiye, 144 milyonluk ntfusuyla
Rusya pazari igin “guvenilir tedarikgi”
avantajini kullanarak potansiyelini
gerceklestirmeye bagsladi.

2021 itibariyla 1.7 trilyon dolarlik
gayri safi yurt ici hasila (GSYIH)
buyuklugune sahip olan Rus
ekonomisi, buyuk olglude petrol
ve gaz endustrileri tarafindan
yonlendirilse de Ulke imalat
sanayisinde de atiim yapmaya
basladi. Buna karsin sinirli tuketici
satin alma gucu, Rusya'hin ekonomik
blyumesiicin dnemli bir kisit
olusturuyor.

ITHAL IKAMECI POLITIKA

Rusyanin yerel tarim ve gida Uretim
endustrileri, son bes yilda ekonomiye
onemli dlgude katkida bulunan,
blyuyen ve dinamik sektérler. 2014
yilinda ekonomik yaptirimlarin

tamidik bir pazar

getirilmesinin ardindan, Rus hukimeti,
gida ve tarim sektorlerinin gelisimlerini
ivmelendirme odakli ithal ikameci
politikalarl hizlandirdl. Son tg yilda
gida Uretim ve tarim sektérleri yilda
ortalama yuzde 5 buytdu. Rusya, 2018
yiliitibariyla cesitli tarimsal Urunlerdeki
Ulke icindeki ihtiyacr karsilama oranlari
oldukga yuksek olup, bu oranlar tahil
icin yuzde 99, et ve Urlnleri igin ylUzde
93, seker icin yuzde 95, sut urunleri
icin yuzde 84, patates icin yuzde 94,
sebzeler icin ise yuzde 85 duzeyinde.

Trade Data Monitor'e gore Rusya,
2013'te 45.7 milyar ABD dolari olan
gida ithalatini 2019'da yuzde 275
azaltarak 31.2 milyar ABD dolarina
indirirken, ayni ddnemde tarimsal triin
ihracatini da ytzde 42 artirarak 32.7
milyar ABD dolarina gikardi.

UKRAYNA KRiZzi'NIN ETKiSi

2021 yill Haziran ayinda karantina
kisitlamalarinin kaldirlmasinin
ardindan Kovid-19'un Rusya ekonomisi
Uzerindeki etkisi hafifledi. Tuketici
faaliyetlerindeki blyumeye, basta
gida imalati, hafif sanayi ve mobilya
Uretimi olmak Uzere tlketici talebine
odaklanan imalat sanayilerinin
toparlanmasi eslik etti. Ancak 2022
yill Subat ayi itibariyla Ukrayna-Rusya
krizi ve catisma ortami bu egilimi
onemli duzeyde etkiledi ve degistirdi.
Artan yerli tarimsal Gretime ve gida
Uretimine ragmen, Rusya dunyanin
en buyuk altinci gida ve tarim trunleri
ithalatgisi olmaya devam ediyor. 2020
yilinda, Kovid-19 etkisi, ekonomideki
genel durgunluk ve dusen gelirler
nedeniyle tuketici odakl Grin

o U

ithalatinin dstst gergeklesti.
Rusyanin karsi yaptinmlari nedeniyle
tuketiciye yonelik trlnlerin genel
ithalati ylzde 30'dan fazla duserken,

Rusya taze ve kuru meyve, kuruyemis,

sebze, sigir eti, peynir, sarap, alkollu
ickiler ve gida takviyeleri alaninda
yabanci trunlerin agirligr surtyor.

RUBLE DALGALI SEYRETTIi

Son yillarda Rus rublesindeki
oynaklik, ithal gida Grunlerinin
rekabet glicinu etkileyen en énemli
faktorlerden biri oldu. Ornegin
Rus rublesi ABD dolari karsisinda
degerinin yarisindan fazlasini
kaybederek 2014'te USD basina 35
rubleden 2020de USD basina 73
rubleye dusmustu. Rusya-Ukrayna
krizi ile de cok dnemli dalgalanmalar
gerceklesti. Rusyanin uyguladigi
kambiyo kontrolleri sonrasi rublenin
degeri Aralik 2022 itibariyla 62-63
USD seviyesinde seyrediyor. Yuksek
seyreden enerji fiyatlar sayesinde
Rusyanin dis ticaret gelirlerinde
belirgin artis gbzleniyor.

Rusya Federal Gumruk Servisi'ne
gore 2019'da Rusyanin tarimsal ve
ilgili ithalat ithalati 31.1 milyar dolar
seviyesinde. Tuketici odakli trtnler,
Rusyanin tarimsal ve ilgili ithalatinin
Ucte ikisini olusturuyor. Siyasal iliskiler
bu konuda oldukga dnemli faktorler
arasinda. Ornegin Amerika Birlesik
Devletlerinden tarim urtnleri ithalati
2014'ten itibaren her yil duserken 2.2
milyar dolardan 2019'da 426 milyon
dolara geriledi. Yaptirimlar sonrasi iki
Ulke arasindaki ve Avrupa Birligi ile de
ticaret kisitland!.

tercihleri
degisti
Kovid-19, pandemiye
adapte olan yasam tarzlari
olarak Rusyadaki tuketim
davraniglarini da degistirdi
Ulkede gerceklestirilen tuketici
arastirmalarina gore nufusun
yuUzde 78'i yasam tarzlarinin
temelden degistigi belirledi.
Bazi tespitler soyle oldu:
2019'daki pandemi
oncesi donemde dahi,
niifusu bir milyon veya daha
fazla olan sehirlerde ankete
katilan vatandaslarin ytizde
81'i saglikli bir yagam tarzinin
o6nemini kabul emekte ve
bunlarin ylizde 49'u saglikli
beslenmeyi saglikli bir yasam
tarzinin en 6nemli
yonlerinden biri olarak
tanimlamaktadir. .
Ankete katilanlarin
yuzde 44'Unun geliri
dusmus, yuzde 11'i Ucretsiz izne
clkmak zorunda kalmis ve
yuzde 9'u isini kaybetmistir.
Duisen gelirle karsi
karsiya kalan
tiketiciler, evde tiiketim
planlamalari uygulamaya ve
satin alma esasinda fiyat
odakliligina daha fazla
y6nelmis ve bu da daha
temkinli satin alma
segeneklerine yol agmistir.
Tasarruf etmek icin Rus
tuketicilerin ylzde 32'si
indirimli fiyatlar ve
promosyonlar aradiklarini ve 10
kisiden 8'i 6zel markalarin cazip
fiyatlara sahip oldugunu
bildirmistir.
Un, yumurta ve sut gibi
triinlere olan talebin
artmasiyla uyumlu olarak,
insanlarin yliizde 51'i evde
daha fazla yemek yapmaya
baslamistir. Buna karsilik,
sakiz, gikolata ve soguk yesil
cay gibi isyerinde atistirmak
igin anlik satin alimlar ve
drinlerin tiketimi azalmistir.
Rus tuketicilerin ytzde
58'i hem cevrimici hem
cevrimdisi magazalardan
alisveris yapmistir. Kovid-19dan
once, yalnizca yuzde 11'i
internet Uzerinden gida urunleri
satin alma deneyimine sahiptir.

Rus pazarinin avantajlan ve dezavantajlari

Guncel Turkiye-Rusya iliskileri,
Rus burokrasi ve tuketicileri
nezdinde Ulkemiz menseli Urunlere
pozitif yaklasima neden olmaktadir.
144 milyon tuketici ile Avrupanin
en buyuk tuketici pazaridir.
Bluyulyen Rus gida isleme sektord,
kaliteli ve yenilikgi Grtin
arayisindadir.
Tuketiciler giderek daha bilgili
hale gelirken, saglikli gidalar
arayisina yonelmekte; vitaminleri ve
gida katki takviyelerini giderek daha

fazla kullanmaktadir.
Rusya-Ukrayna krizi, gesitli
belirsizlikler, riskler ve ekonomik
sorunlara neden olmaktadir.
Rusyanin karsi yaptinmlari, finans
alaninda cesitli sorunlara neden
olmaktadir.
Dusen gelirler, tuketicileri daha
uygun fiyatli tranlere
yonlendirmektedir.
Avrupa, Cin ve yerel olarak
uretilen Urunlerle guglu rekabet
gerekmektedir.

Gida sanayisinde milli atihm streci

Ekonomik yaptinmlar altinda, Rus
HUkUmeti ulusal tarimsal Gretimin
gelistirilmesine éncelik vermis ve
Rusyanin gida isleme sektort bu
gelisimin ayrilmaz bir parcasi olmustur.
Gida uretimi, son Ug yilda yillik ortalama
yuzde 5 artmistir. 2019da Rusyanin
gida ve icecek imalat sektérlerinden
elde edilen gelirler 102.4 milyar dolara
ulasmistir; gida Uretimi yillik yuzde 4.9
ve icecek Uretimi ise negatif ydonde
yuzde 3.1 degismistir.

Et, bugday, yagli tohumlar ve

diger trunler gibi tarimsal
artnlerin artan yerli Gretimi, daha
sonraki islemler icin istikrarli bir temel
olusturmaktadrr.

Tuketiciler, satin alinabilirligin

oncelikli oldugu zamanlarda
daha dusuk fiyat beklentisiyle ithal
urtnlere karsi yerli Gretim gida
urtnlerine yonelmektedir.

Rekabetci ruble, doviz kuru

nedeniyle islenmis Grin
ihracatinin artmasi s6z konusudur.

Tarimsal trtnlerin islenmesine

yonelik tesislerinin kurulumu
veya modernizasyonuna yonelik uygun
kredi ve maliyetlerin kismen geri
6denmesi ile Rus HukUmeti tarafindan
desteklenmektedir.

Gida ureticileri, tuketicileri

cekmek icin yeni ve ilging
urtnler sunmaya calismaktadir.
Glutensiz, az yagli ve sekersiz olmak
Uzere "saglikl" Grtnlerin dretimi talep
ile paralel artis gostermektedir. Bu
buylmeye ayak uydurmak igin,
Rusyanin gida endustrisi yeni
ekipmanlara yatirim yapmaya devam
etmekte ve bilesen satin alimini
genisletmektedir. Ancak fiyat agisindan
daha rekabetgi bilesim arayislari
bulunmaktadir.
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Rus istatistik Servisine (Rosstat)
gore, 2019da Rus perakende
sektoérunun cirosu 460.6 milyar USDye
ulasmis olup, bunun 220 milyar USD'lik
bolimU gida perakendeciligine aittir.

Internet Ticaret Sirketleri Birligine
gore, 2020'nin ilk yarisinda Rusya
Federasyonu'ndaki cevrimici
perakende pazari 22.6 milyar dolar
olarak gergeklesmis ve ilk kez
toplam perakende ticaretin ytzde
10'unu asmistir. Baslica cevrimici
operatorlerden olan Wildberries
ozellikle Ocak-Temmuz 2020'de
Wildberries satislarini ylzde 110

Perakende sektoru dijitallesiyor

ve OZON ise yillik bazda yuzde
152 artirmistir. Rus tuketiciler bu
kanallardan duzenli satin alimlar
yapmaya baslamistir. OZON Eylul
2022de Turkiyeden de tedarikgilerle
anlasmalar yaparak Rus pazarina
sanal kanaldan tedarik igin ilave
bir kapr actl. Rusyada faal baslica
perakende zincirleri; X5 Retail Group,
Magnit, DKBR Mega Retail Group
Limited, Lenta, M. Video-Eldorado,
DNS, Wildberries, Leroy Merlin,
Auchan Retail, Metro Group.

Rus gida hizmeti endUstrisi 2019'da
2.8 milyar dolara ulasmistir.

GENEL
BiLGILER

Rusya Federasyonu

Federal Yar1 Baskanlk
Sistemi

Viadimir Putin

Moskova

146.810.000 (2021 Tahmini)
17,098,246 km?

Rusca

8 Saat

57/

Rus rublesi (RUB)

1.00 TRY = 3.38 RUB

Dogal Kaynaklar:
Diinyadaki bilinen en bilyitk
dogal gaz rezervlerine,
ikinci en biiyitk komiir
rezervlerine ve sekizinci
en bilyiik petrol rezervine
sahiptir. Rusya'da kereste,
petrol, dogal gaz, komiir,
cevher ve diger mineral
kaynaklari dahil olmak iizere
genis dogal kaynak rezervi
bulunmaktadir.

D1s ticaret
ortaklari

Rusya’nin diinyaya ihracati
agirlikli olarak dogal gaz ve
petrol iizerinedir. Rusya’nin
en fazla ihracat yaptig iilke
Gin'dir. Cin'i Hollanda ve
Ingiltere takip etmektedir.

Rusya’ nin ithalatinda
agirlikli iiriinler makine,
ekipman ve aparatlaridir.
Makine ve ekipman sektoérii
Rusya ithalatinin yaklasik
yiizde 40°ini, tarim ve gida
sanayi Uriinleriise iilkenin
ithalatinin yaklasik yiizde
20’sini olusturmaktadir.
Ithalatta 6nemli paya
sahip diger tiriin gruplan
kimyasallar ve eczacilik
ariinleridir.

Tarkiyenin Rusyaya en ¢ok ihracat
yaptigi sektérler meyve ve kuruyemis,
makine ve mekanik parcalar,
otomotiv, plastik ve plastik trunleridir.
Rusya tum dunyadan ev aletleri,
insaat malzemeleri, mobilya, hazir
giyim ve ilag ithal etmektedir. Turkiye
ise ttm bu Urunleri dunyaya rekabetgi
fiyatlarla ihrag etmektedir. Bu Urun
gruplarinda kurulacak ortakliklar hem
Turkiye ihracati hem de Rusyanin
uygun fiyatli ihtiyag temini icin faydali

olacaktir. Ek olarak, 6rme giyim esyasi,

orulmemis giyim esyasi, kumaslar

ve ayakkabilar kategorilerinin dérdu
de tekstil sektoruntn drunleri olan

ve Rusya ihracatimizda ilk 10'da yer
alan kategorilerdir. Bu nedenle, tekstil
alaninda kurulacak ortakliklarin Rusya

Kritik bilgiler

Gida maddelerinin

etiketlenmesinde agirlik veya
hacim, Urun bilesenleri, besin
degerleri, saklama ve kullanim
kosullari, son kullanma tarihi, Grun tipi,
Ureticinin yasal adresi, gida icerigi,
herhangi bir kisitlama hakkinda uyari
bilgileri ve yan etkilerin yazilmasi
gereklidir.

Pazara giriste yerel acente

veya distribGtér kullanmak,
Ruscanin isletmelerin ana dili olmasi
ve Rus tuccarlarin yabanci firmalarin
Ulkede temsilcilik veya deposunun
olup olmadigi hususuna agirlik
vermesi nedeniyle tercih sebebidir.

Turkiye ile ticaret

ticaretimizi artirma hedefi icin etkili
olacaktir.

BUNLARA DiKKAT!

Rusyada Urun sertifikalamasi,
artnun kalitesinin onaylanmasinin
resmi sekillerinden biridir. Bu prosedur
uygunluk sertifikasi ve uygunluk
beyani gibi belgeleri kapsamaktadir.
Rusya'ya ihrag edilecek tum Grunler
icin gumruk kargo beyannamesi
doldurulmasi zorunludur. Bu streci
kolaylastirmak icin belgelerin beyan
edilmesi internet ortamina tasinmistir.
Detayli bilgi Rusyanin Federal
GUmrUk Servisi internet sitesinde yer
almaktadir. Urlnlerin paketlemesi
ve etiketlenmesi Rusca dilinde ve
Rusyada kullanilan alfabe olan Kiril

Rusya, 11 zaman dilimi kullanan

bir lke oldugundan, is
gorusmelerinde saat belirlerken
bolgeler arasi saat farkliliklarina dikkat
edilmesi dnemlidir. Rusya ile
kurulacak ticari baglantilarin
yapilmasinda kisisel gérus, intibalar
onemli yer tutmaktadir. Rusya
Federasyonu'nda ticari faaliyette
bulunmak igin Ticaret ve Sanayi
Odalarina kayit mecburiyeti
olmadigindan firma guvenilirligi
konusunda da buyUk firmalar hari¢
kisisel gorusler Snemlidir.

Rusyada ticari ve mali

mevzuatin karmasik olmasi

alfabesi kullanilarak yapilmalidir ya da
kullanilan ortak dil ile beraber ceviri
icermelidir. Ayrica, Urun fiyatlarn Rus
rublesi cinsinden de belirtilmelidir.
Etnik azinliklarin kullandiklari dillerin
cevirisinin eklenmesi tercihe bagli
olmakla beraber faydali olacaktrr.

Rusyada en fazla talep edilen/
kullanilan sertifika ve belgeler asagida
listelenmistir:

® GOST R (TOCT P) Uygunluk
Sertifikasl

® Gumruk Birligi Uygunluk Sertifikasi

® GOST R (TOCT P) Uygunluk
Beyani

® Gumruk Birligi Uygunluk Beyani

® Devlet Kaydi Belgesi

@ Yangin Emniyeti Belgesi

nedeniyle problemlerle karsilasilacagi
dikkate alinarak, gerekli konularda
danismanlik hizmeti alinmalidir.

Ticari kontratlarda

anlasmazliklarin ¢cézim yolu
belirtilmelidir. Ancak, ticari iliskilerin
anlasmazlikla sonuglanmasi ve
yabanci firmanin mahkeme karart ile
hakli bulunmasi durumunda bile
uygulamada takip hukukunun etkin
olmamasi nedeniyle alacaklarin tahsili
mumkun olamayabilmektedir. Bu
nedenle, mal bedelini garanti altina
alacak 6deme sistemlerine Rusya ile
yapilacak dis ticarette agirlik
verilmelidir.
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DuUnyanin en buyUuk gida ve icecek
inovasyon fuarlarindan ‘Sial Paris 2022/,
Fransa'nin baskenti Pariste salgin
sonrasl ilk kez kapilarini acti. Turkiye,
350 firma ile genel siralama olarak
adlandirilan milli ve bireysel katiimci
sayisl ile metrekare toplaminda ltalya
ve Ispanyanin ardindan 3'Uncu buytk
yabanci katiimci Ulke olarak agiklandi.
Istanbul Hububat Bakliyat Yagli
Tohumlar ve Mamulleri Ihracatgilari
Birligi (IHBIR)nin info stant ile katilim
sagladigi fuarda gergeklestirilen
seker sovlari ziyaretcilerden buyuk
ilgi gordu. Fuarin, dunyada genel
gida Uzerine duzenlenen en blyuk

iki fuardan birisi oldugunu belirten
IHBIR Ydnetim Kurulu Baskani Kazim
Taycl, 350 firma ile Sial Paris Fuarrna
simdiye kadar en blyuk katilimi
gerceklestirdiklerini kaydetti.

Birgok Ulkeden 200 bine yakin
ziyaretgisi ve 7 bine yakin katiimcisi ile
dunyanin en buyuk uluslararasi gida
fuarlarindan biri olan Sial Paris Fuarl, bu
yil 15-19 Ekimde duzenlendi. Istanbul
Hububat Bakliyat Yagli Tohumlar ve
Mamulleri ihracatcilar Birligi (IHBIR)
olarak Turkiyeden son 16 yildir duzenli
olarak fuara katiim sagladiklarini
soyleyen IHBIR Yonetim Kurulu
Baskani Kazim Tayci, pandemiden
sonra duzenlenen ilk fuar oldugunu da
sozlerine ekledi. Turkiyeden, 350 firma
ile Sial Paris Fuarrna simdiye kadar
en buyuk katiimin gerceklestigini
soyleyen Taycl, gortismelerin oldukca
verimli gectigini vurguladi. Gidanin
her ¢cesidinin oldugunu, dinyanin
hemen her tlkesinden katilim
saglandigini belirten Tayci, Sial Paris
Fuari’nin dinyada genel gida Uzerine
duzenlenen iki en buyuk fuardan bir
tanesi oldugunu ifade etti.

200 FiRMA BELIRLENDI

Kazim Taycl, Pariste yaptigi
aciklamada KOBI sinifindaki

'l'urkish
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firmalarin yurt disina géturulmesi
icin de degerlendirmelerde
bulundu. Ticaret Bakanligrnin
ihracatgilar Birligine biraz daha
inisiyatif vermesini istediklerini
soyleyen Taycl, 50 milyon dolar
ve Uzeri ihracat yapan firmalara
yurt disinda GrUnlerini satmak ve
pazarlamak adina cok buyuk katkilar
saglayamayacaklarini belirtti. Bu
firmalarin, toplam Uye sayisinin
sadece yUzde 5'ini olusturdugunu
belirten Tayci, “Biz bunu 5 milyon

dolara kadar indirdigimiz zaman
toplam uye sayimizin ylzde 20'lik
bolumunu olusturuyor. Ylzde 80'lik
bélumu, 5 milyon dolar ve alti
ihracat yapan firmalar. Burada gok
inovatif arlnleri olan firmalar var. Biz
diyoruz ki IHBIR olarak bu firmalari
toparlayalim. Yurt disinda katildigimiz
fuarlarda buyuk metrekareli yerler
kiralayip tye firmalarimizi buralara
goturelim istiyoruz" dedi. Taycl, yurt
disina géturmek igin 200'e yakin
firma belirlediklerini duyurdu.

Ihracatci kadinlara

IHBIR destegi

Turkiyede kadin ihracatgi sayisinin
artmasi ve kadinlarin is dinyasinda
daha etkin olmasi amaciyla Istanbul
Hububat Bakliyat Yagli Tohumlar ve
Mamulleri Ihracatgllan Birligi (IHBIR)
tarafindan “lhracata Deger Katan
Kadinlar Platformu” etkinligi duzenlendi.
IHBIR Yénetim Kurulu Baskani Taycl,
kadinlarin is hayatina ve ihracata daha
fazla dahil olabilmeleri adina boyle
bir organizasyon yaptiklarini ifade etti.
Taycl, “Kadinlarimizin gok basarili islere
imza attigini ve guzel yerlere geldigini,
onlarin daha fazla deger yarattigini
gormek bizlere cok buyuk gurur ve
onur veriyor" dedi.

Kadin ihracatgi ve girisimci
sayisini artirmak, is dinyasinda kadin
istihdamini gelistirmek igin adim
atan Istanbul Hububat Bakliyat Yagl
Tohumlar ve Mamulleri lhracatgilari
Birligi (IHBIR), bu kapsamda Tlrkiye
Ihracatgtar Meclisi (TIM) yerleskesinde

“ihracata Deger Katan Kadinlar
Platformu” etkinligi diizenledi. IHBIR
Yénetim Kurulu Baskani Kazim
Taycl; yonetim olarak Turkiyenin
girisimci kadinlarinin is hayatlarinda
surdurulebilir basari hikayeleri
yazmalarina destek olmak, kadin
girisimcileri ihracat yapmaya tesvik
etmek ve emeklerini katma degere
doénUstirmek amaciyla boyle bir
etkinlik duzenlediklerini soyLed| IHBIR
bunyesinde olusturulan “lhracata Deger
Katan Kadinlar Platformu” kapsaminda
duzenlenen etkinlikte is dunyasinin
basarili kadin girisimcileri, bilgi ve
deneyimlerini ihracata ilk adimini atan
girisimci kadinlarla paylasti.

BU ORGANIZASYON
BiR BASLANGIC

Etkinligin acilis konugmasini
yapan IHBIR Yonetim Kurulu Baskani
Kazim Taycl, kadinlarin is hayatina
daha fazla dahil olmalari adina
boyle bir organizasyon yaptiklarini
ifade etti. Taycl, “Turkiye'nin bircok
yerinde; cok guzel urtnleri, projeleri,
fikirleri olan basarili is kadinlariyla
karsilasiyoruz. Ama birtakim
imkansizlik ve yetersizliklerden dolayi
ihracat pazarlarina agilamayan, nasil
baslamasi gerektigi konusunda
endiseleri olan bircok degerli
hanimefendi ile karsilastim.
Duzenledigimiz bu etkinlikle, is
dunyasinda degerli basarilar elde
etmis kadinlarin tecrubelerinin

dinlenmesini istedik. Kadinlarin,
kadinlardan gok etkilendiklerini
bildigimiz igin panelistlerimiz olarak
hem ihracatta hem de is dunyasinda
onemli basarilar saglamis kadinlari
tercih ettik. Basari hikayelerinden
itlham alip kendilerine bir yol haritasi
cizsinler istedik. Kadinlarimizi inracatta
ve ekonominin icerisinde biraz daha
yukarlya tasiyabilmek icin neler
yapabilecegimizi istisare etmeyi
amagcladik” ifadelerini kullandi. Bunun
bir baslangi¢ oldugunu, benzeri
organizasyonlarin devam edecegini
duyuran Taycl, “Kadinlarimizin gok
daha basarili islere imza attigini

ve daha guzel yerlere geldigini;
onlarin daha fazla deger yarattigini
goérmek bizlere gok buyuk gurur ve
onur veriyor. Kadinlarimiz igin bizler
elimizden ne geliyorsa yapmaya
hazinz" dedi.

KADINLAR FARK YARATACAK
SEVLERI KOLAYCA BULABILIR

DUzenlenen panelde s6z

alan istanbul Yas Meyve Sebze
ihracatcilar Birligi Baskani Melisa
Tokgdz Mutlu; islerinde basarili olan
kadinlarin Sivil Toplum Kuruluslar’nda
(STK) yer almasinin énem arz ettigini
vurguladi. Son 5 yildir sadece
inracatla ugrastigini ve 70'ten fazla
Ulkeye ihracat gergeklestirdiklerini
belirten Turkiye Geng Is Insanlari
Dernegi (TUGIAD) Baskani Nilufer
Cevikel de guglerini kadinlardan
aldiklarini, hedeflerinin gengler

ve kadinlar oldugunu ifade etti.
Sekerleme sektorinun onde gelen
sirketlerinden Soélen'in Yonetim
Kurulu Uyesi Elif Coban, sirket
olarak basarili olmalarindaki en
onemli faktorun birlik ve beraberlik
oldugunu belirterek, “Kadin bunu
cok iyi yapiyor, herkesi anlayarak
empati yapabiliyor. Kadinlar fark
yaratacak seyleri kolayca bulabilir’
dedi. Sefika Ozcan da sunlari séyledi:
‘Kadin, toprak gibidir; yani kadina

ne verirseniz onu carpar ve daha
fazlasini size geri verir" dedi.
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Baklavaya talep
patlamasi yasaniyor

Teknolojinin gelismesi,
yapilan Ar-Ge calismalari,
gida muhendislerinin

bir araya gelerek ortaya
koymus olduklar1
receteler sayesinde
dunyanin farkh
bolgelerine baklavay:
gondermeyi basardiklarini
ifade eden Hac1 Hasan
Ogullar1 Baklava & Borek
Yonetim Kurulu Bagkani
Yuksel Aktas, “Artik
baklava gida sektériinde
ihracat kalemleri arasinda
o6nemli bir bélimde yer
almaya basladi. Ulkemize
akin eden turistler

Turk tatlis1 olan ve son

on yilda populerligini
artiran baklavay1 sadece
geldiklerinde yiyorlardi.
Simdi yedikleri ve

tatmis olduklari bu essiz
lezzeti beraberlerinde
goturiyorlar. Bununla
kalmiyor, bir de gittikleri
yerlerde arryorlar.
Ozellikle baklavada son
on yilda inanilmaz bir
talep patlamasi yasaniyor”
diye konustu. Yiiksel
Aktas, Turkiye'de ve
diinyada en ¢ok sevilen
Turk tathlar1 arasinda yer
alan baklavanin gelisim
stirecini ve ekonomiye
katkilarini ‘THBIR Haber’e
anlatt1. Iste Aktag'in
aciklamalari...

Haci Hasan
Ogullari
Baklava &
Borek Yonetim
Kurulu
Baskani
Yuksel Aktas

Baklava daha ¢ok iilkemize
gelen turistin yaninda gétiirdiigii
bir hediye iken son yillarda
soguk gida olarak ihracat
kalemlerimizden biri haline geldi.
Ne degisti de biz baklavalar
bavuldan cikarip kargoya verir
olduk?

Geleneksel Turk tatlimiz olan
baklava, yillar dnce sadece Istanbul
merkezli bir tatli olarak turistlerin
aklinda idi. Son yirmi yili temel
alirsak Ulkemizde tanitim konusu
gerek devlet yetkilileri tarafindan
gerekse Ozel sirketler tarafindan
oldukga ivme kazandi. Gida ve yemek
sektoérunu degerlendirdigimizde
Ulkemiz uluslararasi platformda
pek de istenilen yerlerde degildi.
Ozellikle Turizm Bakanligi ve sektor
temsilcilerimizin yogun cabasi,
meslek odalarimizin yogun gayretleri
neticesinde yemek, gida ve igecek
sektérimuz artik yurt disinda deger
goérmeye basladi. Ginimuzde
pek sik kullanilan gastronomi
kelimesi Ulkemizin ve Urtnlerimizin
tanitilmasi noktasinda kayda deger
bir yere ulasmaya basladl. Bir de
gastronomi ifadesinin yanina turizm
kelimesi eklenince ihracatimizin
gelismesinde énemli bir adim atilmis
oldu. Yani buguin gastronomi turizmi

denildiginde gerek gida sektoru
gerekse bizim baklava sektérimuzin
bilinirligi bir hayli pekismis oldu.

TEKNOLOJi VE AR-GE

YATIRIMLARINI ARTIRDIK

Bir turist bir Ulkeyi ziyaret ettiginde
kalacak yerini cozerse ilk aklina
gelecek olan is tabii ki nerede, ne
yemek yiyecegi oluyor. Bir geziye
gittiginizi dusunutn, ugaktan indiniz,
otelinize yerlestiniz ve karniniz
acilkmaya basladi. Teknolojik anlamda
konuya hakimseniz ilk olarak
yapacaginiz sey, arama motorlarini
acip o bélgede neler yiyebileceginize
bakmaktir. Karninizi doyurduktan
sonra tabii ki caniniz tatli cekecek
ve en iyi tatll yapanlari arastirmaya
baslayacaksiniz. Ulkemize akin eden
turistler Turk tatlisi olan ve son on
yilda populerligini artiran baklavayi
sadece geldiklerinde yiyorlardi.
Simdi yedikleri ve tatmis olduklari
bu essiz lezzeti beraberlerinde
géturuyorlar. Bununla kalmiyor,
bir de gittikleri yerlerde ariyorlar.
Ozellikle baklavada son on yilda
inanilmaz bir talep patlamasi
yasaniyor. Bizler de Haci Hasan
Ogullar olarak firmamiz bunyesinde
teknoloji ve Ar-Ge yatirimlarina cok
onem verdik. Teknolojinin gelismesi,
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yapilan Ar-Ge galismalari, gida
muUhendislerinin bir araya gelerek
ortaya koymus olduklari receteler
sayesinde dunyanin farkli bolgelerine
baklavayr gébndermeyi basariyoruz.
Artik baklava gida sektértnde
ihracat kalemleri arasinda dnemli

bir bélumde yer almaya baslad!.
Turkiye, son 5 yilda 63 Ulkeye 17,5
milyon dolarlik baklava ihrag etti ve
en 6nemlisi bu baklavanin 13 milyon
dolari tezgah Grunu dedigimiz taze ve
gunluk baklava gonderimidir. Bizler
uzun arastirmalarimiz neticesinde
1yl dayanikli baklava Uretmeyi
basardik. Haci Hasan Ogullari olarak
arastirmalarimiz neticesinde dinya
baklava inracatinin Gnumuzdeki 3
yilicerisinde ylUzde 80'lik bir artis
gosterecegdini ve yillik baklava
ihracatinin 30 milyon dolarin Uzerine
cikacagini ongdérmekteyiz. Hedefimiz
sektérimuizu buyutmek, tlkemizi
ekonomik anlamda kalkindirmak ve
doviz girdisi saglayarak uluslararasi
platformda yerimizi almaktir.

ILK SIRADA ABD GELIYOR,
SIRADA RUSYA VE GiN VAR

Ulkemizden en ¢ok baklava
ithal eden iilkeler hangileri ve siz
sirket olarak hangi iilke ile ihracat
macerasina atildiniz?

“Ulkemizden en ¢ok baklava ithal
eden ulkelerin basinda Amerika
Birlesik Devletleri geliyor, sonrasinda
Arap cografyasini sayabiliriz, sirasiyla
Birlesik Arap Emirlikleri, Dubai,

Katar, Kuveyt gibi Ulkeler baklava

inracatinda Ulkemize en cok doéviz
girdisi saglayan Ulkeler arasinda

yer aliyor. Bizler ézellikle Amerika
Birlesik Devletlerine her ay duzenli
bir sekilde baklava génderimi
yapiyoruz. Hedef tlkelerimiz arasinda
ozellikle benim de yakindan takip
ettigim Rusya bolgesi bulunuyor.
Ulasim ve resmiyet kosullarinin kolay
olusmasi durumunda Cin bolgesinde
ciddi bir pazar payinin oldugunu
dusuntyoruz. llerleyen zamanlarda
ozellikle yetisebildigimiz kadariyla
Cin bolgesinde faaliyetlere baslamak
istiyoruz.
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Urettikce kiireseldeki
giiciimiizii koruyacagiz

o3

PAZARLAMA VE TANITIMA
AGIRLIK VERMELIYiz

Tirk baklavasini diinya gapinda
marka yapmak igin atilmas
gereken adimlar sizce neler?

*Oncelikle tanitima cok dnem
verilmesi gerekiyor. Markalasma
isini bizler belki de son on yilda
onemsemeye basladik. Ylzyillar
once, Osmanli déneminden bu yana
Uretmeye basladigimiz baklavayi
neredeyse Yunanistana kaptiracaktik.
Fistigin, findigin ve cevizin diyari
bizleriz, unun ambari Ulkemiz,
tereyagi mandirasi topraklarimiz,
ama gelin gorun ki Yunanistan bizim
baklavamizi, Turk kahvemizi bizden
daha fazla sahipleniyor. Gastronomi
turizmi iste bu acidan cok 6nemli
bir yere sahip. Bugun Amerikada,
Yunan girisimciler 'yogurt' isminde
dukkan acmiglar. Ontnde kuyruklar
olusuyor. Meyveli yogurtlari sehrin
goébeginde satiyorlar. Fransa
‘kruvasan' diye bir sey icat etmis ve
bunu dinyanin her tarafina yaymis.
Italyanlar pizzayr dinyaya empoze
etmisler ve bu konuda akillara bu
Ulkeler gelmis. Bunlari incelemek
gerekiyor. Turk kahvesi kulttra
bizde 700 yillik gelenektir, Italyada
kahve uretilmez ama kahveyi
diinyaya pazarlamasini incelemek
gerekir. Dunya findik Uretiminin
cok buyuk kismi Ulkemizdedir ama
findik borsasi Almanlarin elindedir.
Ozellikle pazarlama, tanitim ve
patentlesmeye azami derecede dnem
vermemiz ve firmalarimizi bu konuda
bilgilendirmemiz gerekiyor. Hacl
Hasan Ogullari olarak biz de teknoloji
ve Ar-Ge yatirmlarimiz konusunda
elimizden gelenin fazlasini yapiyoruz.
Gerek yurt ici gerekse yurt disindaki
tum fuarlara katilm sagliyoruz.

Fuarlardan surekli yeni seyler
ogreniyoruz. Bu konuda firmamiza ve
personellerimize gereken tum destegi
veriyoruz. Hem yurt igcinde hem de
yurt disinda dijital platformlara yatinm
yapilmali ve markalarimizin gelismesi
icin gereken tum tesviklerin alinmasi
gerektigini distnuyorum.

HAMMADDE FiYATLARI
ARTIYOR, TEDARIKTE
SIKINTILAR YASANIYOR

Hammadde fiyatlarindaki
dalgalanmalar ve dézellikle seker
hammaddesinin tedarikinde dénem
dénem meydana gelen sikintilar
sizleri nasil etkiledi?

‘Bir baklavayi kaliteli ve dogal
kilan sey igerisinde kullanilan
hammaddedir. Ulkemizde yasanan
enflasyon, girdi maliyetleri, teknoloji
kullaniminda yasanan pahalilik ve
genel ekonomik gidisat maalesef
son yillarda hammaddede de
dalgalanmalar meydana getirdi.
Ozellikle sektorimuzde sikga
kullanilan boz i¢ fistik dedigimiz
fistik tlrli ve pancar sekerinden elde
ettigimiz sekerin tedarikinde yasanan
sorunlar fiyat artislarini da beraberinde
getirdi. Bizler hammaddelerimizde
herhangi bir hileye basvurmadan,
Uretim maliyetlerimizden ve
personellerimizden kismadan ve en
onemlisi bu fiyat artislarini halkimiza
yansitmadan isimizi buyUtmeye
calisiyoruz. Belki karimizdan kisiyoruz
ama kalitemizden asla 6dun
vermiyoruz. Sizleri temin ederim ki
piyasada bu hassasiyetle yaklasan
bircok firmamiz var. Hammaddede
yasanan tedarik sorunlarinin
coOzulmesi icin bizlerin devletimizin
her zaman yaninda oldugumuzu ve bu
konuda atilacak adimlarin arkasinda
oldugumuzu bildirmek isterim.
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DONUK
BAKLAVA
iLE 5 KITADA
21 ULKEYE
iHRACAT

Baklava hep Gaziantep
adiyla anilir ama siz Bursali
bir firma olarak ezberi
bozdunuz. Basarinizin
sifrelerini anlatir misiniz?

"Evet, baklava denince
herkesin aklina Gaziantep
geliyor. Bu konuda
Gaziantep ilimizde bulunan
yoneticilerimizi ve sektér
temsilcilerimizi cani génulden
tebrik ediyorum. Metropol
olmayip bu kadar bilinmek ve
bu kadar taninir hale gelmek
gergekten hic de kolay bir is
degildir. Bildigim kadariyla
Gaziantepe gunde 17 ucak
inmektedir. Bir il icin gastronomi
alaninda bu denli tanitim
yapmak herkesin yapabilecegi
bir is degildir. Baklava
konusunda bizler Bursali bir
firma olarak cok onemli ataklar
meydana getirdik, adeta
Gaziantep'e rakip olduk. Bizler
gelistirmis oldugumuz donuk
baklava sayesinde 5 kita ve
21 Ulkeye baklava ihracati
yaplyoruz. Bayburtluyum
ama her seferinde Bursaliyim
diyorum. Bursa icin mucadele
ediyoruz. Basarimizin en buy Uk
sirr markamiza yatirm yapmak,
markamizi guclendirmek,

Ar-Ge ve teknoloji yatinmlarini
guglendirmek. Bir baklavaci
olarak dijital platformlara aylik
250 bin TL reklam harcamasi
yaplyoruz. Bu rakamlar
gercekten kolay rakamlar
degildir. Bu harcamalari
yaparken biz ayni zamanda
sektérumizu de gelistiriyoruz.
Sadece Haci Hasan Ogullar
buyumuyor, bagka firmalar da
bu buylmeden nasibini aliyor.
Bizler isimizi severek yapan
tlccarlariz, isimizi agkla yapan
insanlariz. Her zaman sdyledigim
bir sey var; calisana ekmek ¢ok,
calismayana bahane cok.

Bizlere gostermis oldugunuz
tevecclh igin tesekkur eder,
basta IHBIR Baskanimiz
Sn. Kazim Tayclya ve yeni
yonetimde var guictyle galisan
tum yonetim ekibine selam ve
sayglilarimizi iletirim.
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IHBIR Haber’e konusan
Anadolu Grubu Yonetim
Kurulu Bagkani Tuncay
Ozilhan, “Uretmeye
devam ettikce kuresel
pazarlarda da giucimuzi
korumaya devam
edecegimize inaniyorum.”
dedi. Dergimizin ihracat
ve tarimda degisen
dinamiklere iligkin
sorularini yanitlayan
Ozilhanin tarim ve

gida sektorune yonelik
vurgular1 hem bugiine
hem gelecege 151k tutacak
tirden.

*Surduriilebilirlik bugtin sirketler
acisindan oncelikli konular arasinda.
Bunca yilin birikimi gergevesinde biz
gida ihracatgilarina tavsiyeleriniz
neler olur?

Dunyanin ekonomik ve siyasi gu¢
dengelerinin yeniden olustugu, her
alanda buyuk degisimlerin yasandigi
bir ddbnemden geciyoruz. Bu dénem,
surdurulebilirligi ok daha dnemli
bir gindem maddesi haline getirdi.
Surdurulebilirlik, ihracatta da énemli
bir unsur. Belki her zamankinden
daha da énemli. Cunku bugun
kuresellesme dedigimiz kavram
bambaska boyutlara ulast. Iletisimde
sinirlar kalktl. Lojistik kesinlikle
sorun olmaktan ciktl. Bu nedenle
inracatta devamlilik cok énemli.
Rekabet icin olmazsa olmaz bir
unsur. Yurtdisi pazarlarda séz sahibi
olabilmek, kendini kabul ettirebilmek,
strdurulebilirligin is modeline
dogru bir sekilde adaptasyonu ile
mUmkun. Dunya, dijital teknolojilerin
onculugunde hizli bir dontstimden
geciyor. Degisim, hayatimizin her
alaninda kendini gosteriyor. Bu
doénustimi dogru okumall, degisime
ayak uydurmaliyiz. “Inovasyon” en cok
one cikan kavramlarin basinda geliyor.
BuyUmeyi surdurulebilir hale getiren
sirketlere baktigimizda inovasyon ve
degisimi destekleyen, musterisini
odagina alan ve is sureglerini buna
goére yeniden tasarlayan; en énemlisi,
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Anadolu
Grubu
Yonetim
Kurulu
Bagkani
Tuncay
Ozilhan

dijital dontsum konusunda hizli
adimlar atan bir sirket kilturine sahip
olduklarini gértuyoruz.

EGILIMLERi DOGRU OKU

DEGISIME AYAKUYDUR!

Dinamiklerin hizla degistigi
gunumuz dunyasinda musteri
merkezlilik; hayatta kalmanin
ve buyUmeyi surdurmenin
anahtari olarak gésteriliyor. Son
derece rekabetci olan yabanci
pazarlarda varlgimizi buyutmek ve
surdurebilmek icin dijital ve analitik
yeteneklerimizi gelistirmeye yatirnm
yapmallyiz. Inovasyon konusunda
orta ve uzun vadeli olusturulacak
yol haritalari, sirketlerin klresel
ekonomide varliklarini sirdurmesinde
belirleyici olacaktir. Sirketler, kuresel
egilimleri dogru okuyup dunyayla
es zamanli olarak degisime ayak
uydurdugunda kuresel yarista éne
clkmustir.

“Is modellert,
dijital doniisiim
ile yeniden
sekillenirken, egitim
sistemlerimizi de
yent fikirler,

yeni teknolojiler,
yent hizmet
modellert,
yeni yetenekler
liretecek sekilde
gelistirmeliyiz.”
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Yurt dist
pazarlarda soz
sahibi olabilmenin
ve kendini kabul
ettirebilmenin
strdirilebilirligin

15 modeline
dogru bir sekilde
adaptasyonu ile
mimkiin oldugunu
vurgulayan Ozilhan,
diinyanin, dijital
teknolojilerin
onciliginde hizl
bir doniisiimden
gectigine dikkat cekti.

*Turkiye sizce tarimsal tretime
dayali ihracattaki potansiyelini
yeterince kullanabiliyor mu?

Tarimi hem bugunin hem
gelecegin sektoru olarak gorayorum.
Pandemi déneminde olusan gida
talebi, dzellikle tarimsal Gretimin,
insanligin gelecegi ve surdurulebilirligi
icin ne kadar buytk éneme sahip
oldugunu bir kez daha gézler
onune serdi. Ancak Turkiye bir
tarim ulkesi olmasina ragmen
Ulkemizde disa bagimuligin arttigina
sahit oluyoruz. Tarim; insanligin
beslenmesinde, sanayi sektoruine
ham madde saglanmasinda, kirsal
ve kentsel istihdam artisinda ve dis
ticarette doviz kazaniminda énemli
rol oynayan stratejik bir sektér.

Tarim, duinya genelinde agligin ve
yoksullugun sonlandirilmasi, gida
israfinin azaltilmasi, ¢oéllesme ve
kuraklikla mucadele, biyogesitliligin
korunmasi, toplumsal cinsiyet esitligi
gibi, karsi karslya oldugumuz tim
kUresel sorunlarin en dnemli ortak
noktasi. Tarm sektoru, bugun dunya
nufusunun dértte birinden fazlasini
istihdam ediyor. 2030 yilinda dtnya
nufusunun 8.5 milyara, Turkiye
nufusunun da 9o milyona yaklasacag!
ongorullyor. Yani gelecegin nufusunu
beslemek igin bugline oranla daha

az ciftci, yaklaslk yuzde 50 daha fazla
tarimsal Uretim yapmak zorunda
kalacak.

SURDURULEBILIRLIK iciN
TARIM STRATEJIK KONUMDA

Gelecegin nufusunu beslemek icin
gerekli gidanin saglanabilmesi, ttm
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FAALIYETLERIMIZIN ETKISINI
GOZETEREK HAREKET ETMELIYiZ

“Anadolu Grubu olarak farkli
cografyalarda yakaladiginiz
ihracat basarisindan hareketle,
ihracata yeni adim atan
firmalarimiza bir yol haritasi gizer
misiniz?

Turkiye, imalatgi bir Ulke ve
Avrupa, Asya ile Afrika'nin kesistigi
noktada klresel pazarlara kolay
erisim saglayan konumuyla bir
Us ozelliginde. Sirketlerin ihracat
pazarlari ile iliskilerini guglendirme
ve yeni pazarlara agilma yolunda
tum firsatlar degerlendirdigini
ve yollarina kararlilikla devam
ettiklerini dusuntyorum. Uretmeye
devam ettikce kuresel pazarlarda
da gucimuUzUl korumaya devam
edecegimize inaniyorum.
MuUsterisini merkeze alarak,
onlara en iyisini sunabilmek igin

gida-tarim-hayvancilik sisteminin bir
butln olarak ele alinmasi gerekiyor.
Tarim gevresel, sosyal ve ekonomik
surdurulebilirlik agisindan stratejik
konumda. Dogru modeller Uzerinde
calismalar yapilir ve dogru tesvik
modelleri kurgulanirsa, tarm sektort
Ulkemizin geleceginde ¢ok énemli
bir rol oynayacaktir. Bugun dunyanin
en buyuk 20 ekonomisi arasinda
gosterilen Ulkemizde, tarimda
bUyumeyi surdurulebilir kilmanin yolu
katma degeri artirmaktan gegiyor.
Tarim sektért gelecege hazirlanirken,
teknolojik gelismelere entegre
olmali, inovasyon calismalarinin
sundugu verimlilik firsatlarini tum is
sureglerine yansitmali. Avrupanin en
bUyuk, dunyanin ise yedinci bluyuk

gelismeleri ve yenilikleri takip
eden, guncel kalan; dijitallesmeye,
inovasyona, girisimcilige yatinmlar
yapan sirketlerin yurtdisinda da
hak ettikleri glice ulasacaklarina
inanilyorum. Is modellerimiz, dijital
doénusum ile yeniden sekillenirken,
egitim sistemlerimizi de yeni
fikirler, yeni teknolojiler, yeni
hizmet modelleri, yeni yetenekler
uretecek sekilde gelistirmeliyiz.
Sirketler olarak bunu tesvik

etmeli ve bu alandaki calismalara
destek vermeliyiz. Deger katacak
her alanda Uretken olacagimiz,
yeniliklerle gelecegimizi
sekillendirecegimiz ama diger
yandan da faaliyetlerimizin etkisini
ve sonuglarini gozeterek hareket
edecegimiz bir bakis acisi bizleri
guclu kilacaktir.

tarim Ulkesi olmamiza ragmen verimli
arazi, yatinm ve Ar-Ge kapasitesinin
dusuklugtnden; teknoloji ve
inovasyon konusunda farkindalik
eksikliginden séz ediyoruz. Turkiye'nin
tarim sektérunde gerekli adimlari
atmasi gerekiyor. Tarm sektoru

dijital dénusume ayak uydurmali,
yarattigi katma degeri artirmali.

Ulke olarak duinyadaki degisen

ve gelisen trendleri, teknolojik
gelismeleri yakindan takip etmeli,
ozellikle tarimda dijital dontsume
ayak uydurmaliyiz. Dijitallesmenin ve
yeni teknolojilerin sundugui firsatlar,
dogru degerlendirilirse, Turkiye
ekonomisine buyuk katki saglanacak,
Ulkemizin kuresel pazarlardaki durusu
guglenecektir.
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“Kovid-19 sonrasi diinya farkl
bir kulvara girdi. Cok kutuplu

diinya diizeninde Turk ihracatgilar

yénuni nasil tayin edecek?
Yasam sekillerimiz ve is
modellerimiz hizla degisiyor.
Uretim surecleri dijitallesiyor,
makineler birbirleriyle iletisime
geciyor. Hayatlarimizin bambaska
yone gittigi pandemi 6ncesinde
baslayan bu dénusum, artik 6nu
alinmaz bir hale geldi. Pandemi ile
gelecek, hepimiz igin firsatlar ve
yeniliklerin yani sira belirsizlikleri
ve tehditleri de iceren bir kavram
halini aldi. Sadece bugunu
kurtarmaya odaklanmakla
kalmayip gelecegi dngormeli
ve buna gére adimlar atmaliyiz.
Bunu hizli bir sekilde yapmaliyiz.
Son yillarin en ¢ok duyulan
kavramlarindan biri de “ceviklik.
Gelecegin gereklilikleri konusunda
farkindaligimizi artirmamiz,
deger katma ve fayda olusturma
konularini odagimiza almamiz,
bu konularda cevik bir sekilde
aksiyona gecmemiz gerekiyor.

ENDUSTRIYEL URETIM
YETERLI OLMAYACAK

Ote yandan, gelecege
guvenle ilerlemenin, her
alanda istikrar yakalamanin,
buyUtmeyi surdurulebilir kilmanin
yolunun Uretmekten ve Uretken
olmaktan gectigini her firsatta
vurguluyorum. Gelecegin dunyasi,
sadece endustriyel anlamda
Uretmenin degil, yeni teknolojiler
ve inovasyonlar Uretmenin de
olmazsa olmaz oldugu bir dlinya
olacak. Yerli ve milli Gretimi hem
Ureticiler hem de devlet olarak
her zaman desteklemeye devam
etmemiz, stratejik dnceliklerimiz
arasinda yer vermemiz, islerimizin
ve ekonomimizin strdurulebilirligi
acisindan buytk énem tasiyor. Diger
taraftan, ulkemizi ve sirketlerimizi
gelecege taslyacak olan asil
faktor, sadece Urin ve hizmet
Uretimi anlaminda degil, yeni is
modellerinin ve teknolojilerinin
Uretimiigin de gerekli yatinmlarin
yapilmasi olacaktir.

KASIM/ARALIK 2022

“CALISMAYI VE

Biraz da sizden konusmak isteriz.

Tuncay Ozilhan'in su sira en gok
: odaklandig, Gizerine egildigi konular
. nelerdir?

Ben calismayi ve Uretmeyi her

i seyin 6nunde tutan bir insanim ve

¢ dolayisiyla odagimda islerimiz var.

¢ lginde bulundugumuz belirsizlikleri
¢ yogun dénem dolayisiyla calisma

i tempomuz oldukga ylksek. Dinya

¢ gundemini ve ulke guindemini

: yakindan takip ediyorum. Gelecege
i yonelik konular, inovasyon,

¢ teknoloji, dijitallesme ve dzellikle de

Gelecegin diinyasinin, sadece endiistriyel anlamda
iretmenin degil, yeni teknolojiler ve inovasyonlar
iiretmenin de olmazsa olmaz oldugu bir diinya

olacagin anlatan Ozilhan, “Yerli ve milli iiretimi hem
dreticiler hem de devlet olarak her zaman desteklemeye
devam etmemiz ekonomimizin stirdirilebilirlig:
agisindan biiyiik onem tasvyor.” mesaji verdi

URETMEYI HER SEYIN
ONUNDE TUTUYORUM'

surdurulebilirlik calismalart en cok
Uzerine egildigim konular. Glncel
kalmak, Uretmeye devam etmek ve
hem isimize, hem paydaslarimiza
hem de dinyamiza deger katacak
isler yapabilmek benim igin gok
onemli. Icinde bulundugumuz her is
alaninda yeniligin ve bizi gelecege
surdurulebilir bir sekilde tasiyabilecek
olanin pesinde kosuyoruz.
Sirketlerimiz hem doénusum hem

de adaptasyona yonelik kaslarimizi
guglendirecek ve paydaslarmiza daha
iyisini sunmamizi saglayacak konulara
yatinm yapiyorlar.

TOGG BASARIYLA iLERLIYOR

Grubumuzun gelecegi acisindan
onemli gérdugumuz ve benim de
cok 6nemsedigim Togg basariyla
ilerliyor. Anadolu Efes Spor
Kulibumuzun iki yildir kazandigi
Euroleague sampiyonluklari hepimizi
gururlandiryor. Bu zaferler ve
basarilarin hepsi icin cok calisiyoruz.
Ben bu tempomdan kalan kendime
ayirabildigim zamani da ailemle
ve sevdiklerimle gecirmeyi tercih
ediyorum.
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Akdeniz ile Ol Deniz’in
kuzey ucunun arasinda
kalan Judean Daglari’'nda
yer alan Kudus, Israil’in
din ve kultir merkezi
konumundadir. Kudus,
Muslumanlar, Yahudiler
ve Hristiyanlar i¢in
buylk énem tasiyan
kutsal topraklar tizerinde
yer aliyor. Uc semavi

din olan Yahudilik,
Hristiyanlik ve Islam icin
kutsal sayilan bu kadim
sehir, ‘Bar1g Sehri’ olarak
da aniliyor.

5 bin y1l1 agkin tarihi

ile ev sahipligi yaptig1
medeniyetlerin miraslari
ve kutsal hac merkezi
olmasi nedeniyle her yil
binlerce turist Kudiis
ziyaret ediyor.

KUDUS'E
NASIL

GIDILIR
Tel Aviv'e ugak yolculugu

ile ulasildiktan sonra 45
dakikalik kara yolculugu
sonrasi Kudiis'e varilabilir.
Kudiis'te 5 yildizli otellerden
hostellere kadar oldukca
fazla konaklama secenegi
bulunuyor. Akdeniz ikliminin
gorildigi Kudiis'te yazlar
sicak ve nemli, kislar

serin ve yagisudir. Kig
mevsiminde sicaklik farklari
cok degisiklik gosterse

de ortalama 13 derece
civarindadir. ilkbahar ve
sonbaharda hava sicaklig:
nispeten daha dengeli
olmakla birlikte 19-20
derece araliginda seyrediyor.
Yaz mevsiminde ise 35
derece ve uizeri sicakliklar
gorilebiliyor.

KUDUS'TE
GEZILECEK
YERLER

Mescid-i Aksa
Burnt House Miizesi

Aglama Duvan
Menahem Begin Miraz
Merkezi

Kubbet' iis-Sahra
Absalom'un Mezari
Magdalali Meryem
Kilisesi

Kutsal Kabir Kilisesi
Via Dolorsa Sokag:
Golgotha

Herzl Tepesi
Yad Vashem
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Kudiis'te diizenlenen festivaller

Turistler tarafindan buyuk ilgi
goren Kudus festivalleri, sehrin dort
bir yaninda olaganustu goruntuler
olusturuyor.

Bu festivaller arasinda:

Israil Festivali; danslari,
muzikleri ve essiz

gosterileriyle cok renkli gértuntulerin
olusmasini sagliyor.

Kudus Sarap Festivali ise
Israilde sarap imalatcilarinin
urettigi 6zel saraplarin sergilendigi ve
ziyaretciler tarafindan tadildigr bir
organizasyon.

(ud ' giderken yapllmasi

gereken hazirliklar

Kudus'te bulunan Zeytin Dagi gibi
yerler, uzun yuruyusler yapilmasi
gereken alanlardir. Ziyaretgilerin
yapacaklart uzun yurayusler
esnasinda yanlarina bir sirt cantasi
almalari cok dnemlidir. Su sisesi ve
hafif atistirmaliklar koymak icin kolay
tasinabilir bir canta, Kudus turunun
olmazsa olmazlarinin basinda geliyor.
Bu yUruyusler esnasinda toprak ve
yuksek egimli yollarda yurtrken rahat
bir yurtyus ayakkabisi da tavsiye
ediliyor. Kudus'te dini mekanlara acgik
kiyafetlerle girilmesi uygun degil.

Bu sebeple ziyaretgilerin dini mekan
ziyaretlerinde kapali kiyafetler tercih

etmeleri gerekiyor. Sehri ziyaret
edecek kadinlarin seyahat cantasinda
mutlaka bir sal bulundurmasi da
oneriliyor. Kudus'te bulunan tarihi
mekanlarin tamaminin gezilmesi
ve hicbir detayin atlanmamasi igin
ziyaretgilerin yanlarina sehir haritasi
almasi oldukca dnemli.

Ayrica turistlerin yanlarina siyasi
ve dini gorUslerini belirten kiyafetler
ya da egyalar almamalari da tavsiye
ediliyor. Kudus, yil boyunca sicak ve
kurak bir yerdir. Bu sebeple hangi
dénemde sehre gidilirse gidilsin,
gunes kremi, glines gozlugu ve bir
sapka bulundurulmasi tavsiye ediliyor.
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ikolatada inovasyon

11"‘ o

Avrupa’'nin 6niine geceriz

Inovatif tirtinlerin
basarinin anahtari
~oldugunu vurgulayan
IHBIR Yonetim Kurulu
Uyesi Gil, inovasyon
sayesinde Turk sirketlerin
Avrupali cikolata
Ureticilerinin 6nline
gecebilecegini sOyledi

Istanbul Hububat Bakliyat Yagl
Tohumlar ve Mamulleri lhracatgilari
Birligi (IHBIR) Yénetim Kurulu Uyesi
Ismail Gulile salgin sonrasi ham
madde tedarikinde yasanan sikintilari,
cikolatada marka olmak igin neler
yapilmasi gerektigini ve sirket olarak
yaptiklari calismalari konustuk. IHBIR
Newse ozel aciklamalar yapan GuL,
is hayatinda prensip sahibi olmanin
6nemine degindi.

*Cikolatali irrtinler sektoriinde
faaliyet gosteriyorsunuz. Ham
madde tedarigi ve fiyatlamalar
konusunda son dénemde yasanan
gelismeleri anlatir misiniz?

Pandemi déneminde yasanan
belirsizlikten dolayl tum dtnyada
tarimsal faaliyet yeterince
yapilamadidi icin 6zellikte palm
yagi ve kakao yagindaki tavan
yapan hammadde fiyatlarinin
son dénemde gevsedigini
goérmekteyiz. Ancak bildiginiz tzere
Uretimde strdurulebilirlik esasi
oldugu icin bircok uretici firma
Uretime ara vermemek icin fiyat
gozetimi yapmaksizin ham madde
baglantilarini orta ve uzun vadeli

olarak yapti. Dolayisiyla hentiz dusuk
fiyatl ham maddelerin islenmesine
tam anlamiyla baslandi denilemez.
OnUmuzdeki kisa vadede ¢ok fazla
kur sabitligi devam ettirilip, herhangi
bir mucbir sebep gergeklesmemesi
durumunda ham madde de ciddi bir
fiyat artisi beklenmemektedir.

ARTAN SERMAYE IHTiYACI
AR-GE'YE ARA VERDIRDI

*Faaliyet gosterdiginiz alanda
inovatif tirtinler yaratan firmalar
birkag adim 6ne gegiyor. Sektor Ar-
Ge'ye yeterince kaynak ayirabiliyor
mu? Kamunun destekleri yeterli mi?
Talepleriniz nelerdir?

Yenilikci olmak her sektérde
oldugu gibi ¢ikolatali ve sekerli
mamuller sektérunde de oldukca
onemli. Rekabetin icerisinde
gémulmeden katma degerli urun
Ureterek, rekabetsiz bir alanda ticari
faaliyetlerin sGrduralmesinin cok
daha karli oldugu hepimizce asikardir.
Son dénemde yasanan kur artigl
ve enflasyon sebebi ile sirketlerin
sermaye ihtiyaci oldukga artmaktadir.
Dolayisiyla artan sermaye ihtiyaci

Albert Einstein, ‘Insani ayakta tutan iskelet ve kas
sistemi degil, prensiplert ve inanglaridir’ seklinde bir

s0zii var. Bana gore sadece ¢alisanlar i¢in degil her
birey i¢in prensipli olmak ¢ok onemlidir.

déneminde firmalar bazi Ar-Ge
faaliyetlerinde yuksek butceler sebebi
ile ara vermek zorunda kaldilar.

Kamu destekleri kismina gelecek
olursak, detayli inceledigimiz zaman
bircok alanda farkli kamu kuruluslar
araciligi ile dénemsel veya kalici
desteklerin verildigini gormekteyiz.
Ancak bu destekler genelde dde-
iade al sekilde oldugu icin ozellikle
klguk ve orta 6lcekli firmalarin bu
streye dayanma guglerinin olmadigini
gdzlemlemekteyiz. Ayrica, tesvik

ve kaynaga erisim konusunda
danismanlik yapan firmalarin da belirli
standartlar dahilinde yetkilendirilmesi
ve yetki belgesi olmayan firmalarin bu
alanda hizmet verememesi gerektigi
kanaatindeyim. Buyuk olcekli
firmalarin bu hizmetlere destek
duymadiklarini dustindugumuzde,
geriye kalan klguk ve orta olgekli
bazi firmalarin bu alanda hizmet
firmalar tarafindan yanlis yonlendirilip,
ilgili tesvikten yararlanamadiklarini
soyleyebiliriz. Bunun igin danismanlik
hizmeti veren firmalarin yetki belgesi
olmali ve harca-iade al yonetimden
6deme zamaninda tesvikten
faydalanilabilen bir sisteme gegmek
gerektigini disunmekteyim.

*Turk cikolatasi markasini hangi
pazarlarda oturtabildik? Rekabette
fiyatla mi1 yoksa pazarlama ile mi 6n
plana gikiyoruz?

Ulkemiz Ureticileri olarak aslina
bakarsaniz dlinya da birgok ulkeye
cikolata satisi yapmaktayiz. Atistirmalik
Urtnler anlaminda oldukca basarili
sayliliriz. Hem fiyat hem de pazarlama
ile 6n plana gikmaktayiz. Inovatif
drunler drettigimiz takdirde gok daha
basarili olacagimiza inaniyorum.
Kendi sirketimizde de inovatif Grunler
Uretmekteyiz. Bu sekilde dzellikle
Avrupall gikolata Ureticilerinin dnune
gegebiliriz.

ITHALATA BAGLI KALMAMAK
ICIN PANCAR URETICIsi
DESTEKLENSIN

"Son dénemde seker tedarigi
sorunu hasil oldu. Ulkemiz bu
yil tahmini 2.1 milyon ton seker
tretecek fakat talebin 2.7 milyon
olmasi bekleniyor. Bu agik nasil
kapatilmali? Dunyadaki fiyatlari ve
tedarik krizi dustinuldiginde ithalat
¢6zim olur mu?

Bahsettiginiz gibi tahminler
gergeklesirse ithalattan baska
onimuzde secenek kalmiyor. Ulkemiz
pancar uretimi icin olduk¢a uygun
topraklara sahip. Pancar Uretimini
artirmak icin pancar ureticisi giftcimize
mazot ve gubre vb. ana maliyet
kalemlerinde vergileri azaltmak gibi
tesvik edici dnlemleri artirmamiz
durumunda, bir sonraki yillarda
olasi aciklar kapatmamiz mimkun
olacaktrr.

cikolatasim
36 ulkeye
ulastiriyor

*Zirve Cikolata'yr tanimak
istiyoruz? Neler yapar, hangi
pazarlarda etkindir, ne zaman,
kimler tarafindan kurulmustur,
kag tesisi, kag galisani vardir?

Zirvegul Grup catisi altinda
kurulan Zirve Cikolata, FMCG
sektorunde faaliyet gosteren,
atistirmalik cikolatali Grtnler
Ureten bir firmadir. Cati firma olan
Zirvegul Grup 2022 yili itibariyla
50. yilini tamamlamis olacak. Grup
blnyesinde toplam bin 150 Kisi
istihdam eden firmamizin, tretim
tesislerinde 150 kisi calismaktadir.
Istanbul Esenyurt ve Sultanbeylide
olmak Uzere iki fabrikasi bulunan

Zirve Cikolata 36 Ulkeye ihracat
yaparak ulke bayragimizi
bulundugu her pazarda gururla
dalgalandirmaktadir. Halen
Yoénetim Kurulu Baskanligini
yapan Sefik Gul tarafindan kurulan
Zirve Cikolata'nin halihazirda
yonetimini Ismail Gl olarak ben
gerceklestirmekteyim. Istanbul
Hububat Bakliyat Yagli Tohumlar
ve Mamulleri Ihracatgilari Birligi
(IHBIR) Yonetim Kurulu Uyeligimin
yaninda Istanbul Sanayi Odasi

7. Komite olan Kakaolu, Sekerli
Urlnler ve Igcecek Sanayii
Komitesinde de komite Uyeligi
yapmaktayim.

‘Zamani kullanmak
konusunda disiplinliyim’

*ismail Giiltin is hayatindaki
prensipleri nelerdir? Is disinda,
hobileri var midir veya gida
sektéri disinda girisimci goéziyle
ilgilendigi sektorler hangileridir?

~ Bu sorunuza Albert Einstein'in
‘Insani ayakta tutan iskelet ve

kas sistemi degil, prensipleri ve
inanclandir’ s6zuyle baslayarak
cevap vermek istiyorum. Bana
gore sadece calisanlar igin degil
her birey igin prensipli olmak cok
onemlidir. Benim prensiplerimden

iLki; her seye vakit ayirabilmek

icin mutlaka not almak, zaman
planlamalari yaparak zamani
verimli degerlendirmek ve
disiplinli olmaktir. Kliguk yaslardan
beri gelen futbola merakim
oldukga fazla. Bunun yani sira
kayak yapmayi ve yluzmeyi gok
severim. Firsat yaratarak ailemle
ve cocuklarimla vakit geciriyorum.
Gida sektorunun disinda, insaat,
emlak yatirim ve hayvancilik ile de
ilgilenmekteyim.
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Hububat
sektoruniin
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‘EN’leri

2022 yili Ocak-Kasim déneminde
gecen yilin ayni dénemine gére
Turkiyenin ihracati yuzde 13,9
artarak 231 milyar 248 milyon dolara
ulastl. Kasim ayi ihracati ise ylzde
1,9 artarak 21,8 milyar dolar olarak
gerceklesti. IHBIR'In kasim ayi ihracati
da, gecen yilin kasim ayina yuzde
28,15 artis ile 2022 yilinda 288.374 bin
dolar olarak gergeklesti. Hububat
sektoérunun Turkiye geneli Kasim ayi
inracati da, gegen yilin ayni ayina
oranla yuzde 20,25 artisla 1 milyar
dolari asti. Hububat sektérinin
yilin itk 11 ayinda Turkiye geneli

ihracati, gecen yilin ayni donemine
oranla yluizde 26,50 artisla 10 milyar
370 milyon dolar oldu. Kasim

ayinda, hububat sektorinun en gok
ihracat gerceklestirdigi itk U¢ Ulke
arasinda Irak, ABD ve Suriye yer

aldi. IHBIR'in kasim ayinda en ¢cok
ihracat gerceklestirdigi itk Ug ulke ise
siraslyla ABD, Irak ve Yemen oldu. AB
uyesi Ulkelere yapilan ihracat, 2022
yill kasim ayinda hububat sektort
genelinde 120 milyon 216 bin dolar
olurken, AB Uyesi Ulkelere yapilan
ihracat, ayni ddnemde 908 milyon
314 bin dolar olarak gergeklesti.

_IHBIR'IN KASIMDA = .
EN COKIHRACAT GERCEKLESTIRDIGI
ILK 20 ULKE (milyon dolar)

2021 2022 DEGIiSiM PAY
ABD 28.763 33.262 15,64% 11,53%
IRAK 18.177 27.369 50,57% 9,49%
YEMEN 8.308 14.392 73,23% 4.99%
ALMANYA 11.347 11.243 -0,91% 3,90%
RUSYA 4.790 10.388 116,86% 3,60%
iSRAIL 8.213 9.465 15,25% 3,28%
BIRLESIK KRALLIK 8.624 8.695 0,82% 3.02%
CEZAYIR 8.911 8.291 -6,96% 2,88%
BAE 4.032 7.006 73,78% 2,43%
KAZAKiSTAN 1.133 5.883 419,26% 2,04%
TOPLAM 102.299 135.996 32,94% 47,16%
DiGER ULKELER  122.737 152.379 24,15% 52,84%
GENEL TOPLAM 225.036 288.374 28,15% 100,00%

HUBUBAT SEKTORUNUN YILLIK
BAZDA IHRACAT GERGEKLESTIRDIGI
ILK 20 ULKE (milyon dolar)

01 ARALIK - 30 KASIM (12 AYLIK)

HUBUBAT = mm mm
SEKTORUNUN HUBUBAT SEKTORUNUN KASIMDA _
KASIMDA EN EN COKIHRACAT GERCEKLESTIRDIGI
GOKIHRACAT . ILK 20 ULKE (milyon dolar)
GERGEKLESTIRDIGi e
ULKELER 2021 2022 DEGISIM PAY
. IRAK 169.533 211.901 24,99% 19,65%
(milyon dolar) ABD 56.081 63.948 14,03% 5,93%
2021 2022 DEGiSIM  PAY SURIYE 54.979 59.126 7.54% 5,48%
IRAK  169.533 211901  24,99% 19.65% YEMEN 39.012 31.862 -18,33% 2,96%
ABD 56.081 63.948 14,03% 5,93% ALMANYA 22.480 29.348 30,55% 2,72%
SURIYE 54979 59.126  7.54%  5.48% RUSYA 11.536 27.510 138,47% 2,55%
ISRAIL 22.783 27.283 19,75% 2,53%
LiBYA 27.483 26.177 =4,75% 2,L3%
VENEZUELA 21.176 25.611 20,94% 2.38%
LUBNAN 18.998 24.996 31,57% 2,32%
TOPLAM 4440617 527.762 18,85% 48,95%
DiGER ULKELER  452.530 550.380 21,62% 51,05%
GENEL TOPLAM 896.592 1.078.142 28,11% 100,00%

IHBIR'IN KASIMDA
EN COK IHRACAT
GERGEKLESTIRDIGI
(milyon dolar)

2021 2022 DEGiSIM  PAY
ABD 28.763 33.262 15.64% 11,53%
IRAK  14.464 26.877 50,57% 9,49%
YEMEN 8308 14392 73,23% 4,99%

2020-2021 2021-2022 DEGISIM PAY
IRAK 1.580.570 2.312.921 46,33% 20,43%
ABD 503.841 717.151 42,34% 6,34%
SURIYE 538.301 562.233 4,45% 4,97%
LiBYA 240.337 349.001 45,21% 3,08%
YEMEN 337.086 297142 -11,85% 2.63%
iSRAIL 227.499 279.889 23,03% 2,47%
CIBUTI 227.007 263.767 16,19% 2.33%
VENEZUELA 228.024 257.152 12,77% 2,27%
ALMANYA 244.053 253.673 3,94% 2.24%
LUBNAN 147.839 241.046 63,05% 2,13%
TOPLAM 4.274 557 5.533.974 29 46% 48,89%
DIGER ULKELER 4.688.550 5.785.477 23,40% 51,11%
GENEL TOPLAM  8.963.107  11.319.451 26,29% 100,00%

IHBIR'IN iIHRACATINDA YILLIK BAZDA

ILK 20 ULKE (milyon dolar)
01 ARALIK - 30 KASIM (12 AYLIK)

2020-2021 2021-2022 DEGISIM PAY
ABD 245.352 325.120 32.51% 11,36%
IRAK 169.604 236.009 39,15% 8,25%
ALMANYA 114.876 109.788 -4,43% 3,84%
iSRAIL 86.309 108.609 25,84% 3,79%
INGILTERE 84.886 91.438 7.72% 3,19%
YEMEN 70.154 89.412 27,45% 3,12%
RUSYA 64.271 82.891 28,97% 2,90%
CEZAYIR 65.555 75.965 15,88% 2,65%
BAE 46.148 69.463 50,52% 2,43%
LiBYA 54.158 66.672 23,11% 2,33%
TOPLAM 1.001.313 1.255.367 25,37% 43,86%
DiGER ULKELER 1.321.371 1.606.935 21,61% 56,14%
GENEL TOPLAM  2.322.684 2.862.302 23,23% 100,00%
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HUBUBAT SEKTORUNUN

) MAL GRUPLARI BAZINDA
IHRACAT RAKAMLARI (milyon dolar)
ALT SINIFLANDIRMA KASIM
2021 2022 DEGiSIM PAY

PASTACILIK URUNLERI 222751  259.050  16.30% 24,03%
DEGIRMENCILIK URUNLERI  152.940 190.321  24,44% 17,65%
BITKISEL YAGLAR 133.182 151564  13,80%  14,06%
DiGER GIDA MUSTAHZARLARI 101.764 135.819  33,46% 12,60%
KAKAOLU MAMULLER 82.690 98150  18,70%  9,10%
SEKER VE SEKER MAMULLERI 81.254 94.950 16,86% 8,81%
BAKLIYAT 41.617 79154  90,20%  7.34%
YAGLI TOHUMLAR VE MEYVELER 50.483  41.363 -18,07%  3,84%
HUBUBAT 24335 22484 -7,60%  2.09%
BAHARATLAR 5.578 5.286 -5,25%  0,49% e e
GENEL TOPLAM 783.752 896592 1.078.142  20,25% HUBUBAT SEKTORUNUN MAL

GRUPLARI BAZINDA 12 AYLIK

IHRACAT RAKAMLARI (milyon dolar)
ALT SINIFLANDIRMA 1 ARALIK - 30 KASIM (12 AYLIK)

IHBIR'IN MAL GRUPLARI BAZINDA
IHRACAT RAKAMLARI (milyon dolar)

ALT SINIFLANDIRMA KASIM . . 2020-2021 2021-2022 DEGiISIM  PAY .
- PASTACILIK URUNLERI 2156558 2593789  2027% 2291% S e B -
SEERVESERER MANTLLER et e Dbk BITKISEL YAGLAR 1.443.008  2.014.893  39,63% 17,80% L —-—
DIGER GIDA MUSTAHZARLARI sz37 B £0.89% DEGIRMENCILIK URUNLERI ~ 1.588.615  1.960.938  23.44% 17,32% 2022 OCAK AYINDAN
PASTACILIK URUNLERI 48.546  56.781 16,969 e e o)) g 277 ITIBAREN TURKIYE
G T ssse BEI S 29.06% SEKER VE SEKER MAMULLERI 930269 1.026.774  1037%  9,07% :
DEGIRMENCILIK URUNLER] 16201 I o 130, KAKAOLU MAMULLER 742.383  903.363  21,68% 7,98% GENELINDE HUBUBAT
. o s (o} A
BiTKiSEL YAGLAR 15.834  14.015 -11,48% BAKLIYAT A 127278 54'21:/ , 6‘43:/ , SEKTORUNUN IH.RA.CAT
YAGLI TOHUMLAR VE MEYVELER 3.436 3.758 9.36% L‘L‘JGB"L'J;%UM"AR VEMEYVELER 315;575233 1'1923532? 32’%4’ ’;?‘1'0//" GERCEKLESTIRDIGI
HUBUBAT 3.913  2.082  -46,81% ' ' e IR iLK & ULKE
BAKLIVAT o0 017 10, BAHARATLAR 55.098 46.703 -15,24% 0,41% 5
B f 0 - . .
BAHARATLAR 400 834 58 51% GENEL TOPLAM 8.963.107  11.319.451 26,29 100,00% NO ULKE  2022iLK11 AY iHRACAT ($)
’ 1 IRAK 2.131.040.356
GENEL TOPLAM 229.345  225.036 288.374 2 aap Y38.680.470
3 S_URIYE 510.716.731
H S 4 LIBYA 322.959.672
IHBIR'IN MAL GRUPLARI 5 YEMEN 275369785

BAZINDA 12 AYLIK IHRACAT
RAKAMLARI (milyon dolar)
ALT SINIFLANDIRMA 1 ARALIK - 30 KASIM (12 AYLIK)

2020-2021 2021-2022 DEGISIM PAY
SEKER VE SEKER MAMULLERI  552.087 666.776  20,77% 23.30%
DIGER GIDA MUSTAHZARLARI 513.398 614177  19,63% 21,46%

PASTACILIK URUNLERI 443565 545281  17.63% 19.05%
KAKAOLU MAMULLER 370.276  456.646 23,33% 15,95%
DEGIRMENCILIK URUNLER] 193.196 269.454  39.47%  9.41% o
BiTKiSEL YAGLAR 154.021 220.823  43,37% 7,71% e
YAGLI TOHUMLAR VE MEYVELER 49.620 55.230  1131%  1.93% 2022 OCAK AYINDAN
HUBUBAT 14.825 17169 15,82% 0,60% ey’ el Ty
BAKLIYAT 6.863 11757  7131%  041% ITIBAREN IHBIR'IN
BAHARATLAR 4.834 4.988  3,18% 0,17% IHRACATINDA
GENEL TOPLAM 2322.684 2862302  23,23% 100,00% iLK5 ULKE
NO ULKE 2022iLK 11 AY iHRACAT ($)
1 ABD 292.447.375

2 IRAK 215.234.409
3 ISRAIL 98.382.011

4 ALMANYA 93.918.897
5 YEMEN 86.405.633
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Chairman Tuncay produce, we will maintain our
Ozilhan made evaluations : strength in global markets. We
about the changmg : should always support
dynamics in exports and : domestic and national
agriculture for IHBIR News. i production,” Ozilhan said. p 69
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IHBIR
prepared a
report for the

problems in the
industry

5 PROBLEMS
5 SOLUTIONS

Istanbul Cereals Pulses Oil Seeds and
Products Exporters’ Association took action
to solve the five most important problems
of the sector. It was pointed out that the
exporter could act more comfortably by
solving the problems in the statement of
IHBIR, whose five solution offers from the
change in the EIA Regulation to the inward
processing authorization certificate for
crystal sugar shared with the relevant
institutions. Page 50-51

THE SWEETEST Cacao summit in There is a booming
STORY: LOKUM Page 484 Singapore Page 58 demand in baklava Page 66
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Cereals Pulses Oil Seeds

and Products Exporters'
Association (IHBIR)
Chairman of the Board
Kazim Tayci

Dear readers,

The achievement our industry
reached selling goods to more
than 200 countries expresses an
important mission of enabling
foreign countries reach food, in
addition to the international income
it creates for our nation.

Ruptures in the supply chains that
occurred during the Corona-virus
pandemic limited the reach to food
for many countries. As industrialists,
with the support of our farmers, we
ensured the shelves all around our
country have always been full.

Relieving the wounds caused
by the pandemic, Russia-Ukraine
war right after that caused further
problems in the grain markets as
increases in prices and supply
interruption. Thanks to the efforts
and initiatives of our esteemed
President Recep Tayyip Erdogdan,
establishment of Grain Corridor
with Istanbul as its center, carried
our nation to a key position in the
global food industries. The mission
our nation assumes, following
an impartial manner towards
the attitude of West for Russia,
maintaining a close cooperation
both with Russia and Ukraine, is
highly respected by the international
public opinion.

This mission also has a function
far beyond the appreciation. In
recent weeks, the decision of
stepping back from the Grain
Corridor by Russia caused a 7.5
percent raise for the grain prices
just in a few hours. Thanks to the
interference by our esteemed
President and diplomats, Grain
Corridor was back on its function,

NOVEMBER/DECEMBER 2022 iSTANBUL CEREALS PULSES OIL SEEDS AND PRODUCTS EXPORTERS ASSOCIATION NOVEMBER/DECEMBER 2022

bringing a happy outcome for the
entire world. e are so glad for the
continuity of grain trades.

The prices raised by the
remission of Grain Corridor went
back to their formal state. Unless
there is no other crisis, we believe
that the grain prices will go back to
their normal levels. Our nation puts
some serious efforts to keep Grain
Corridor alive, which appears to be
a highly vital endeavor for the entire
mankind.

The healthy continuum of the
Grain Corridor is highly important
for the global food prices, because
Ukraine and Russia represent the 25
percent of global grain production.
And with some other products, it
goes up to 40 percent. The absence
of these two giant producers in the
markets would cause a danger in
the supply and prices.

On the other hand, we observe
that harvests of grain and pulse are
quite positive, both in Turkiye and in
global scale. We don't foresee any
serious problems regarding supply
for the next one year period ahead.
After the drought, the changes
in supply chain, logistic costs,
etc, during the pandemic, there
were all the factors that caused
prices to reach the record high.
However, everything goes back
to normal slowly now, and Grain
Corridor provided a way out. We
predict downward moves at small
percentages, not upwards, but most
importantly, we believe that the
numbers will maintain their levels.

Hereby, | wish a Happy New Year
for our whole family of exporters and
IHBIR.

Kazim TAYCI
Chairman Of The Board

o

Kadir Kiirsad GULBAHAR
Vice Chairman Of The Board

ismail GUL
Member

Semsettin MEMIS
Vice Chairman Of The Board

Hiiseyin EViz
Member

Muzaffer Hikmet TONBIL
Member
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Member
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Member

Levent TASCI
Member
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Member
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Member of the Audit Board
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Sucroses from sugar
beet and cane: effects on
consumer health

Prof. Dr.
Nevzat

KONAR

The term sugar can be defined
with different approaches. When
national legislation such as the Turkish
Food Codex and other international
legislation are taken into account,
this definition includes sucrose in
different physical forms produced
from sugar beet and sugar cane, and
derivative products of sucrose (for
example, brown sugar, invert sugar),
starches of different origins (for
example, corn, wheat, potatoes, etc.
origin) glucose, maltose and fructose
syrups, which are hydrolysis products,
and insulin, an oligo-saccharide,
which also has prebiotic activity, and
its products. Sugars, which have a
consumer perception of being directly
associated with “sweetness" and "high
calorie’, are components that may
be needed for many technological
functions, including this sensory
feature in food technology, as well as
contributing to food safety. However,
based on consumer perception, it is
seen that the general equivalent of
the term sugar is sucrose in powder
or crystal form. On the other hand,
sucrose can be obtained from two
main plant sources for its use as
a raw material in industrial food
production, in addition to being a
natural component of many plant
foods and therefore being consumed
as a component of these foods in
daily nutrition; sugar beet and sugar
cane. A subject often discussed on
different platforms is whether the
technological, chemical, sensory and
health properties of sucrose change
depending on these plant sources,
and which plant source sucrose is
preferred.

THEY DON'T DISCRIMINATE

BETWEEN BEET AND CANE

SUGAR

Sucrose, a disaccharide composed
of glucose and fructose, is called
sugar or table sugar. Sucrose, an

important commodity worldwide;

It is mainly produced using plant
sources of sugar beet (Beta vulgaris)
and sugar cane (Saccharum
officinarum). In the Turkish Dietary
Guidelines (2015), it is emphasized
that 55-70% of the daily energy
requirement should be provided from
carbohydrates, 85% of this energy
should be from compounds (whole
grains) and 15% should be from
simple carbohydrates (sugar). Sugar
in this guide; It is defined as a natural
compound obtained from sugar beet
and sugar cane. In the guide, which
often emphasizes a balanced and
healthy diet and its principles, there
is no mention of a disadvantage or
advantage caused by sucrose, in
other words the vegetable origin of
sugar, beet or cane sugar. In addition,
international nutrition and health
authorities do not distinguish between
beet and cane sugar (sucrose) in their
recommendations on sugar.

WELL BALANCED
NUTRITION PROFILE

“Scientific Opinion on Dietary
Reference Values for Carbohydrates
and Dietary Fiber - Scientific Opinion
on Nutritional Reference Values for
Carbohydrates and Dietary Fibers”
published by EFSA, European Food
Safety Authority in 2010, and “Sugars
Intake for Adults and Dietary Fibers”
report published by the World Health
Organization in 2015. Children - Sugar
Consumption in Adults and Children”
guide is also valid. Emphasis is
placed on the importance of limiting
sugar consumption, which can be
the source of caloric intake that is
incompatible with needed and/
or sustained living conditions. In
other words, the intake of calories/
energy as much as we need through
food and a balanced diet are the
main preventive approaches against
obesity, which is associated with many
diseases as well as health. In addition
to researches showing that there
is no difference between sucrose
and starch-based sugars in terms of
content and effect on metabolism,
there are scientific studies showing
that the fructose component in
these sugars does not cause the
aforementioned problems at normal

consumption levels, balanced
nutrition profile and adequately active
life conditions.

PLANT MATERIALS AND

PRODUCTION METHOD

DIFFERENCES

Both white refined beet and
cane sugar contain more than
00.8% sucrose. However, it has been
determined as a result of scientific
research that there are differences
in aroma profiles, sensory properties
and some usage results in food
technology. However, there has been
no scientific study on the positive
or negative effects of herbal origin
on health. Some of the differences
between beet and cane sugar are
due to plant materials, while others
are due to differences in production
method. For example, sugar beet,
a C3 plant, and sugar cane, a C4
plant, differ in their carbon isotope
ratios (13C-12C) due to the difference
in CO2 fixation pathways. In terms
of composition, there is a minor
difference. Although both sugar
sources contain sucrose as well as
raffinose, the levels in beet sugar are
higher compared to cane sugar, as
quantified using chromatographic
techniques. Theanderose (CisHz2016)
as the other minor component is
found only in sugarcane and is a
natural component of the sugarcane
plant. Both raffinose and theanderose
are effective on sucrose crystallization
and morphological properties of
these crystals.

PROCESSED IN FACTORIES
NEAR THE AREAS WHERE
THE PLANTS ARE GROWING

W¥hen the sucrose production
method is examined, it is seen that
sugar cane is generally subjected
to two-stage refining. Both herbal
resources are processed in factories
close to the growing regions of
these plants. Sugar beet undergoes
a one-stage refining process that
may include the addition of SO2.

In the production of sucrose from
sugar cane, this process is not
generally applied. Moisture content,
conductivity ash, pH, odor, color,
invert sugar and polysaccharide
contents can be taken as basis for the

identification and comparison of beet
and cane sugars in terms of some
physical and chemical properties.
While the moisture contents (0.01-
0.02%) and conductivity ash (0.01-
0.03%) properties are similar for both
sugar sources, the pH value for beet
sugar (6.5-8.0) varies in a wider range
than for cane sugar (6.2-6.7).

THERMAL BEHAVIOR
DIFFERENCES RESEARCHED

An important parameter on sugar
technology and usage areas is the
melting behavior of these substances.
As a result of the researches carried
out in previous years on this subject,
different results were obtained, and
melting point values ranging from 160
to 189°C were specified. Among the
possible reasons for these different
results, there may be changes in the
moisture content of the samples
examined, as well as impurities
related to the production method and
vegetable source. In a recent study
(Lu et al., 2017), thermal behavior
differences between both beet
and cane sugars were determined
comparatively using thermal analysis
methods. It was determined that
sugar beet samples had only one
large endothermic melting peak
(188.45°C), 31 of 37 different sugar
samples obtained from sugarcane
had two endothermic melting peaks
(153.62 °C and 187.33 °C), and the
melting peak at high temperature was
larger.

RESPONSIBLE CHEMICAL

COMPONENTS HAVE BEEN

DETERMINED

The presence of perceived flavors
has negative effects in determining
the quality of sugar and therefore

its economic value. Although the
chemical composition of beet and
cane sugars is almost the same,

it is among the scientific research
results that there are differences in
some sensory profiles. As a result

of the comparison of these sugars
and the solutions prepared from
them in various studies, it has been
emphasized that the smell of beet
sugar solutions creates a more “root”
perception than those obtained

from sugar cane. In addition, as a
result of analytical studies, aroma
differences were examined and the
chemical components responsible for
these differences were determined.
Geosmin, which stands out among
these components, is also among
the substances that cause the

‘smell of rain” to be perceived. This
substance, which is also found in
beet sugar, causes an earthy aroma
to be perceived. Possible reasons for
this situation include the breakdown
of soil microorganisms, the beet

root itself and plant parts before
processing, since sugar beet is a root
crop.

NO SIGNIFICANT
DIFFERENCES IN TERMS OF
CHEMICAL PROPERTIES

As a result, there are no significant
differences in chemical properties
of sucrose obtained from sugar
beet and sugar cane. Some minor
components in the composition,
which can be defined as impurities,
are properties that can be used
to determine the herbal origin. In
addition, it may be useful to consider
the differences in some properties
such as melting behavior and pH in
the use of these sugars in industrial
applications. However, there is

not enough scientific data on the
necessity of taking the herbal origin
as a basis in the consumption of
sucrose in terms of consumer health.
It is important for consumers to avoid
foods that can be a source of energy
more than they need for a balanced
diet, adequate physical activity and
daily calorie intake. In this direction, it
should be noted that up to 15% of the
total calorie intake should be simple
carbohydrates, including sucrose.
Some sample studies on the subject
are given below.

Lu, Y, Thomas, L., & Schmidt, S.
(2017). Differences in the thermal
behavior of beet and cane sucrose
sources. Journal of Food Engineering,
201, 57-70.

Urbanus, B. L, Cox, G. O, Eklund, E.
J., Ickes, C. M., Schmidt, S. J, & Leg, S.
Y. (2014). Sensory differences between
beet and cane sugar sources. Journal
of food science, 79(9), S1763-51768.

Urbanus, B. L, Schmidt, S. J.,, &
Lee, S. V. (2014). Sensory differences
between product matrices made with
beet and cane sugar sources. Journal
of food science, 79(11), S2354-52361.
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THE SWEETEST STORY: LOKUM

We investigated all the
details about the Turkish

delight, which is defined
as “rahat ul-hulkum” in
Ottoman Turkish, and
means “a relief to throat,”
known as “Turkish
delight” in Europe, from
the beginning to its
production techniques.
Here is the “sweet” story
of the Turkish delight,
which is consumed
fondly all over the world...

In 1776, during the reign Sultan
Abdulhamid |, Haci Bekir came to
Istanbul from a small town in Anatolia,
and established a small business
in the center of the city. And in a
short time, both he and his products
became known among the folks.
Although Turkish delight has been
known in Anatolia since the 15th
century, it became widespread only
within the borders of the Ottoman
Empire. Previously, Turkish delight,
while produced by combining honey
or molasses with flour, both the
production and taste of Turkish delight
changed with the invention and use
of sucrose and especially starch in
the 17th century. Haci Bekir became
a composition in which the traditional
sweetener ingredients of honey-
syrup and molasses are replaced
with newly available refined sugar.
Lokum became known in Europe in
the 18th century through an English
traveler and was opened to the west
in 19th century. This English traveler,
who is very fond of Turkish delicacies,
bought boxes of Turkish delight and
sent them to the UK. However, Sir
Richard Burton played an important
role for introducing the Turkish delight
to entire Europe, and this product was
exhibited for the first time in Europe at
the Vienna Fair in 1837.

HIGH ECONOMIC VALUE AND
EXPORT POTENTIAL

Turkish delight; flavored with rose
water, lemon or other fruit extract.
It has a soft, sticky consistency and
is usually packaged and eaten in
small cubes sprinkled with powdered
sugar to prevent sticking. Some
recipes include small pieces of
nuts, usually peanuts, hazelnuts or
walnuts. Lokum can be defined as a

soft confectionery. Soft confectionery
products are mostly composite gel
systems consisting of high amounts
of sugar with different gelling agents
such as starch, gelatin or pectin.
Lokum, on the other hand, is a soft
confectionery product that uses
starch as a gelling agent, as well

as being a traditional Turkish food
product. According to the food
legislation, it is prepared by using
sucrose, starch, drinking water, citric
acid or tartaric acid as the main
material. Although it is a traditional
confectionery product unique to

our country, it is also popular in
Greece, Middle East countries and
the Balkans. For this reason, it can

be specified as a product with high
economic value and export potential.

PRODUCTION WITH HIGH
TASTE

It is important for our country to
determine the originality of Turkish
delight production, especially in terms
of content, and to protect it. The only
type of sugar that can be used in the
production of Turkish delight is white
sugar, which is sucrose. However,
confectionery manufacturers prefer
to use various syrups instead of
or in combination with sucrose for
various purposes such as inhibition of
crystallization. These sugar syrups act
as a crystallization inhibitor to improve

the shelf life of confectionery products.

As the amount of these syrups
increases in formulations, smaller
crystals are obtained. In addition,
productions with higher appreciation
in terms of both texture and sensory
properties can be realized. Another
important component for Turkish
delight production is starch. As in
other foods where starch is used as
a gelling agent, as the amount of
water in Turkish delight increases
and the starch ratio decreases, its

hardness and chewiness properties
decrease, while its elasticity increases.
This raw material is very effective in
the formation of physical properties
such as viscosity, gel resistance and
plasticity.

INTERNATIONAL, |
PROMOTION BY IHBIR

Current important issues in Turkish
delight production are formulation
development studies for innovative
flavors, as well as determination of
low-calorie product compositions
that are compatible with current
consumer trends. In addition, with the
development of industrial production
capacity and optimization of product
unit cost, mechanization, which will
contribute to product standardization,
also comes to the fore. IHBIR
organizes events to promote this
product and increase its market
share and export level in international
events and organizations. These
efforts and activities will continue
by using innovative methods and
communication channels.

Turkish delight, which is defined
as “rahat ul-hulkum" in Ottoman and
means “a relief to throat," is known
as “Turkish delight" in Europe and is
consumed eagerly. This traditional
confectionery product, which is widely
known in the international arena,
can be produced plain, as well as
contain hazelnuts and other flavors.
The Turkish delight variety called
‘Sultan” is bleached with saponaria
officinalis root extract and coated with
grated coconut and hazelnuts. Walnut
varieties, on the other hand, are hung
on a string, covered with hazelnuts
and dipped in a liquid Turkish delight
mixture. However, many flavorings
such as nut and fruit products can be
used to improve their aroma and flavor
properties, as well as applications
such as chocolate coating.

Turkiye keeps increasing cereal
and pulses exports. Istanbul Cereals
Pulses Oil Seeds and Products
Exporters' Association (IHBIR) exports
climbed to 288.3 million US Dollars
in November with an increase of
28.15 percent in comparison to the
same month in previous year. The
total cereal exports by Turkiye in
November reached 1.78 billion US
Dollars with an increase of 20.25
percent in comparison to the same
month in previous year. The top three
cereal exports in November were
made to Iraq, the USA, and Syria.
Istanbul Cereals Pulses Oil Seeds
and Products Exporters' Association
(IHBIR) Chairman Kazim Taycl,
emphasizing that the exports in this
industry is at quite good levels, stated
that with an amount of 9.2 billion US
Dollars of exports in first 10 months,
industry can complete the year with a
13 billion US Dollars exports.

One of the most important
items in exports by Turkiye, cereal
industry keeps increasing its exports.
Istanbul Cereals Pulses Oil Seeds
and Products Exporters' Association
(IHBIR) announced the exports

Grain ad pulse export
Keeps accelerating

numbers for the month November.
IHBIR's exports reached to 288.3
million US Dollars in November,

with an increase of 28.15 percent in
comparison to the same month of
previous year. The total cereal exports
by Turkiye in November reached 1.78
billion US Dollars with an increase of
20.25 5 percent in comparison to the
same month in previous year, and it
reached to 10.37 billion US Dollars
with an increase of 26.5 percent
between January and November,
and IHBIR's exports between January
and November reached 2,617 million
US Dollars with an increase of 23.68
percent in comparison to the same
period of the previous year.

USAIS THE TOP FOR EXPORTS

While the top three cereal exports
in November were made to Iraq, the
USA, and Syria, the top three countries
for IHBIR's exports in November
were listed as the USA, Irag, and
Yemen. As to the product groups,
the top three exports by IHBIR were
made in sugar and sugar products
amounting to 64.5 million US Dollars,
in other food products amounting to

64 million US Dollars, and in bakery
products amounting to 56.7 million
US Dollars. In total exports by Turkiye
in November, the top three exported
product groups were listed as bakery
amounting to 259 million US Dollars,
milling products amounting to 190.3
million US Dollars, and vegetable-oils
amounting to 151.5 million US Dollars.

RECORD SERIES CONTINUES

istanbul Cereals Pulses Oil Seeds
and Products Exporters' Association
(IHBIR) Chairman Kazim Tayci said,
‘Despite the signs of recession in
Europe, Far East, and Americas,
we keep growing and breaking our
monthly records without any slow
down." Emphasizing the financial
difficulties in the industry, Tayci
added, “Our most urgent need is
the reach to the financial resources,
because it seems to be the most
important factor that slows us down.
If this can be relieved, we will go after
new records in 2023." IHBIR Chairman
Kazim Taycl said they continue at
full speed with fair organizations,
purchasing committees, industrial
visits, PD efforts, and Turkish series.
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istanbul Cereals Pulses Oil
Seeds and Products Exporters’
Association (IHBIR) shared
its offered solutions for the
problems faced in the industry
with the related institutions.

In this comprehensive study
for solutions to the problems
faced by the companies in the
industry, there are 5 items from
the change in EIA regulations to
the Inward Processing License
for crystallized sugar. IHBIR
management, presenting their
5 item solution offers to these
problems, emphasized that the
companies in the industry can
move more effectively both in
production and exporting when
these problems are solved, they
can also contribute more to the
growth of Turkiye as a whole.
Here are the 5 problems and the
suggested solutions...
Suggested solutions
n for the problems
regarding Inward
Processing License (IPL) for
crystallized sugar:

Exclusion of crystallized
sugar from IPL (undemanding)
and securing of the producer-
exporter’s crystallized sugar
needs by the “tariff quotas”
and/or “ultimate permission
of use,” and the change of the
ruling of “export is allowed only
as it corresponds to the goods
imported,” by a revision of the
related item of the memorandum
2016/1 (the clause number 110
can be added).

Suggested solutions

E for the problems

regarding the exports
of margarine and/or mixed oils:

Within the scope of IPLs
regarding the exports of
margarine and/or mixed oils,
there is an import condition
before exporting after the date
of August 8th, 2022 (excluding
the bill of entries registered
before the mentioned date). It's
thought to be proper to cancel
this clause.

Suggested solutions

E for the problems

caused by exchange
rates in the international trade:

It's thought to be beneficial

NOVEMBER/DECEMBER 2022

for the improvement of our
exporting efforts and for the
diversifying of our exporting
markets with the increase in the
booth dimensions and further
supports for the participating
companies in the international
fair organizations as to the
overseas countries (such as,
USA, Australia, Brazil, China,
Indonesia, Philippines, South
Africa Republic, South Korea,
India, Japan, Canada, Malaysia,
Mexico, Nigeria, Pakistan, Chile,
Thailand, and Vietnam).
Suggested solutions
ﬂ for the problems faced
in the adaptation to
overseas countries and
agricultural supports:

It's thought to be effective to
maintain our competitive edge
in the international markets and
increase our exporting potential,
contributing to the continuity
of the increase in exporting
efforts if; considering the high
prices for the transportation
to overseas countries, we can
establish “"Overseas Countries
Adaptation Support” to
maintain our competitive edge
in the international markets;
proportionally raise in the
agricultural return supports that
are vital to our industry; include
the “sugar products without
cacao,” and “cracker, cookies,
and croissant products” to the
support programs; expand the
“Special Equipment Support” for
the exporting done with special
equipment to overseas countries,
within the scope of “Overseas
Countries Strategy.”

Suggested solutions to

E the problems faced

after the change in the
“Environmental Impact
Assessment (EIA):

It's thought that the exclusion
of the stated minimum Llimit
for the confectionery and
sugar group, and also our
sector from the preliminary
exam and assessment, which
were included before, will be
beneficial, or otherwise, the
family-run businesses that
produce at smaller scales can
come to a stop.
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“Delegating everything
to China “World will
bring production to the

local.”

Financial consultant,
economics writer

and economist Ali
Agaoglu, shared his
2023 predictions for
IHBIR NEWS. Agaoglu,
who gave positive news
to exporters on issues
such as the euro/dollar
parity and the expected
recession, warned about
Turkiye’s balance of
payments. Agaoglu
said, “I do not expect a
devastating recession
in the world,” and
continued as follows:
“However, there will be
a contraction in global
demand. Production

in the neighbor or

soon production will
come to the fore. The
world, which relegates
everything to China due
to supply problems, will
have to bring it locally.
Turkiye is one of the
lucky countries in this
economic behavior
change.”

Financial consultant,
economics writer and
economist

Ali Agaoglu

The world is heading towards
recession. Although the slowdown in
Europe, our main market, has not yet
had an impact on value, it has started
to reduce exports in kilograms. Turkish
exporters also suffered losses due to
the Euro/dollar parity falling below
1in 2022. We asked the question
“What awaits us in the economy in
2023, when we will celebrate the
100th anniversary of our Republic?"
to economist Ali Agaoglu, who we
know for his works in fields such as
financial consultancy and economics
writing. “It's called supply disruption,
| can't agree with it. They don't think
about the Russia and Ukraine War, the
interest rate hike that started with 25
basis points. It was a period when the

FED and the European Central Bank
kept interest rates low, making the
environment fertile and open to all
kinds of speculation. “Evergreen’s run-
down, the chip crisis and the second-
hand prices coming to the first-hand
level... Monetary policy was the basis
of it all," he said.

THEY TURNED A BLIND

EYE TO THE APPROACHING

INFLATION

Pointing out that the Corona-virus
hit the world before the situation that
was tried to be dealt with by giving
free money in 2008 and afterwards
could be compensated, Ali Agaoglu
emphasized that the Ukraine War
and the energy crisis were added to

“Growth will decrease in 2023. Developing countries
will be adversely affected. They were trying to reach

high volume, there is a contraction that reduces
that. In addition to this contraction, we can say that
Sfunding costs or alternative costs will increase.”

the environment that prepared five
times the inflation. Pointing out that
the central banks do not want to

go back on their mistakes, Agaoglu
said, "The President of the European
Central Bank, Lagarde, said: ‘Inflation
came out of nowhere!" What kind of
defense is this? | see it coming from
here, why did they ignore it?" Stating
that he does not think that a major
recession will be entered in 2023,
Agaoglu said: “Even though 6 percent
is spoken, the interest rates (FED
interest rate) will sit on the 5 percent
path. Looking at the markets, there is
a new generation from 2008 to 2023.
They look like ‘Whatever happens,
central banks will save us. It is not
possible to change this generation.
They are not in power, but they are
in the business district. These are
the segments that have difficulty in
managing high interest rates. At the
point where globalization has come,
supply disruptions aside, there will
not be much recession or it will not be
possible. ‘Will there be a slowdown?'
Yes. Low growth for two quarters

is not surprising after so many rate
hikes. We won't be surprised if he
comes, but we won't be surprised

if he doesn't. Growth will decrease

in 2023. Developing countries will

be adversely affected. They were
trying to reach high volume, there

is a contraction that reduces that. In
addition to this contraction, we can
say that funding costs or alternative
costs will increase””

SUPPLYING FROM THE
NEIGHBOR IS A CHANCE FOR

TURKIYE

Pointing out that the funding cost
alone is not enough to explain the

situation, Agaoglu made the following
explanation for the alternative

cost part: “They will not be able to
make investments in a zero-interest
environment. They will buy treasury
bills. So growth will be low, but |
don't think the fear of recession is too
strong. | do not expect a devastating
recession. There will be a contraction
in global demand. Production in

the neighborhood, or production
soon, will also come to the fore. The
world, which relegates everything

to China due to supply problems,
will have to bring it locally. Turkiye

is one of the lucky countries in this
economic behavior change. On the
other hand, Turkiye does not feel

the gas shortages that Europe is
experiencing. Probably won't mind. |
am on the side that thinks that Putin
will also support him.”

LET'S NOT GET CHEAP

WHEN USING THE

OPPORTUNITY

Ali Agaoglu, pointing out that
Turkiye does not foresee a problem in
energy supply, and the advantage to
be taken with the effect of subsidized
prices, warned the exporters not to
sell the products produced by Turkiye
cheaply while using this opportunity.
‘Here it can be produced continuously
and cheaply. We are a country that
will experience less difficulty in
supply. Agaoglu said, ‘I think we will
be one of the lucky countries in 2023",
‘Good news for us, but will it be the
same in every country? The recession
will make supply problems less felt.
Europe increased its gas stocks. They
have been prepared, but will they be
able to replace the depleted stocks,
considering living of the capital won't

last forever? The Netherlands made
a move (it decided to lift economic
sanctions on Russia at the beginning
of November). | was thinking that
Germany would normalize its relations
with Russia through an intermediary.
Continuing production is critical for
Europe to be our export market. They
will seek a way with Russia, but in
any case, Europe will suffer. Turkiye

is lucky in terms of both cheap gas
and gas supply. However, goods and
services in Turkiye should not be
given cheaply.

Currently, nobody
knows the interest rate
of the Turkish Lira in
Tiirkiye.

Every place has a
different interest rate.
There s only one

job to be done here.
Uniformity
of interest.
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THE IMPOSSIBLE THREE CAN
DRIVE US TO DEFICIENCY
When we asked Ali Agaoglu,
“What would you say about Turkiye,
which follows a different path in
terms of monetary policy in this
period when the world is struggling
with the inflationary wave?" he
said: “There is not much to say
here. The advantage in industry
is tremendous. On the other
hand, with the policy that is being
implemented and called heterodox,
we are presenting a great economic
experiment to the world. However,
if this work is successful, | do
not know what its success will
be. But for Turkiye, there is such
a thing as an impossible trilogy.
Interest, exchange rate and
balance of payments/capital
movements cannot be controlled
simultaneously. That's what they
callit. There are no examples that
have tried this and succeeded. It is
difficult to predict how long we will
be exposed to it. | think one of these
three will eventually have to be
released. The problem here will be
the balance of payments side. How
are we going to feel about it? Lack
of certain goods and services, | say.
After the elections, it is necessary to
reevaluate the situation’

| DON'T EXPECT THE PARITY

TO DROP FURTHER

The exporter has lost more than
10 billion US Dollars in parity this
year. In this sense, it is a curious
subject; Euro/Dollar parity. When
we asked Ali Agaoglu about his
predictions for the parity, we got the
following answers: ‘| am looking at
the current situation (November 13,
2022). It is highly probable that the
very bad side of the exchange rate,
that is, the bottom in the 1-3 year
term in favor of the Euro, has been
seen. The parity was 0.95-0.96. After
that, a new low will only be seen
at the dissolution point of the Euro.
| said north and south Euro. It was
2008 when | said that. Welll see if
this step is taken. With the tension
in the interest balance, the parity
reached 1.036. According to the
lowest level, | think we can close
above 1.0250, that is, above 1. FED's
interest rate hike will slow down and
if the Euro stays high, it can go up to
110 or 1.15. But if they cant manage
it, it also comes under 1. But | do
not foresee any lower levels. Not
staying below 1 or 1.10 levels will
not be enough to compensate for
our loss caused by the decrease in
demand. For this year, it has been
calculated as 125 billion dollars by
TEM. But he will still be on the lucky
side”
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TURKIYE HAS REACHED
THE CRITICAL POINT

The Ukrainian war upset
the balances in many places.
Is Tiirkiye advantageous, or
disadvantageous here?

Turkiye's neutrality between
Ukraine and Russia both in
appearance and in practice
and not participating in the
sanctions has been of great
benefit to us. We are in a position
where we can talk, cooperate
and continue to trade with both
countries. This positioning has
made our country critical, in
a positive sense. Russia also
has opportunities for gas and
oil supply. But the insurance
and freight-related practices
that will come to the fore after
December 5 in oil will also make

it difficult for us to access it.
We will have to obey him. But
when we look at the overall
picture, we have an important
advantage. Our industry has

an agile, flexible and capable
structure. There is market
experience. But our industry
does not have a large share in
the total economy. You shouldn’t
put everything on them. It is to
Tirkiye'’s advantage that the US
gives up production in Chinain
a sense, but actually diversifies
its suppliers. It should be noted
that if you are going to sell
goods to a market like the USA,
you need to reach a certain
scale, although not as much as
China.
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There is a Credit crunch |

situation in Turkiye

Exchange rate risk of exporters is
an issue that is always talked about.
We manage to sell products across
the world, but are we that good at
managing finances?

Looking at the ICI Second 500
research for 2021, something
surprised even me. Yes, we have
learned to manage currency risk.
The open position or position of
the second 500s was almost zero.
Total foreign exchange gains and
losses have balanced each other.
Looking at the macro level, they
learned this position management
business. It is difficult to say that we
have managed the exchange rate
risk we lost in the parity well. We see
that many products are not known,
are not in demand, and that we have
businesses that do not recognize
them even though they have been
for 10-15 years. We witness that they
stay away from instruments to protect
themselves. Because there are things
that can be done for the region that
can be managed. But when the
Euro parity falls, it can be difficult
to manage. If you learn to hedge at
the level that you will protect your
profit, you have hedged by making a
profitable business from 1.10, it does
not affect whether it goes up to 1.20
or falls to 0.90. Our industrialists love
excitement. That's why we manage,
generally yes, but in particular there
are points where we cannot manage
this business

YOU NEED TO HAVE AWARENESS

There is also the financing

aspect of the business. In Turkiye,
there is currently a problem on the
credit side, which we call a credit
squeeze. Decrease the interest as
much as you want, investments are
postponed except for the mandatory
ones in the environment where
uncertainties and volatility are high.
Two recommendations can be given
here, presumably and conditionally.
First, what can be done at the macro
level? But let's start with the second. If
they do not know or cannot use their
existing financial instruments, there
are people who provide financial
consultancy, even if they are not from
banks, there are those who know
these issues well. Even if it is for a
short time, they will at least establish
infrastructure, provide short training,
analyze where there is a problem, and
if they pay a price, according to the
losses; not large amounts. But there
must be awareness.

NO MATTER WHAT, INTEREST

RATES MUST BECOME UNIFORM

As for the first part. My advice
to bosses is this: One must-know
information. Nobody knows this,
without it we cannot make any
financial decisions. Why? Currently,
nobody knows the interest rate of the
Turkish Lira in Turkiye. Every place has
a different interest rate. There is only
one job to be done here. Uniformity
of interest. Whether at 5 or 80! But be
uniform. The very, very critical thing
here is the interest rate. You cannot
make any financial calculations at all.
Neither currency nor interest risk can
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With the
tension in the interest
balance, the parity
reached 1.086.
According to the
lowest level, I think we
can close above
1.0250, that s,
above 1. FED’s interest

rate hike will slow
down and if the
Euro stays high, it can

go up to
1.10 or 1.15.

But if they can’t
manage it, it also
comes under 1.

be managed, nor hedge.. Nothing

can be done. CFOs, bosses, financial
managers, everyone has a role to play
here. No one can make a decision
unless the sign interest and the
market are one.
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Waste Evaluation
and Sustainability in
the Food Industry

Prof. Dr.
Nevzat

KONAR

Concepts such as “Circular
Economy", “Sustainability”, “Green
Economy and Technologies'’, “Green
Reconciliation”, “Carbon Footprint”
have become the priorities of public
authorities and their fields of activity,
including the food industry, and
their use in current strategies with
their future projections has become
widespread. Among the common
denominators of the subjects within
this scope are “recycling” and “re-
use". Because around 30-40% of food
in the world turns into forms that
can be defined as waste. The main
sources for food waste are primary
production or agricultural activity
(11%), production waste (19%), waste
from retail and wholesale outlets
(5%), catering services (12%) and
household waste ( 53%). Food waste
is an important source of concern
and problem, as it causes significant
economic loss in the food chain.

In addition, the amount of waste
generation in urban areas is expected
to be 1.42 kg per person per day in
2025. It is noteworthy that 46% of
these wastes are food wastes, kitchen
wastes, remaining from consumption
in restaurants, mass consumption and
accommodation areas (Maina et al,,
2017).

WORKS OF THE UNITED
NATIONS

Studies are carried out by the
United Nations to significantly reduce
food waste by 2030. Measures taken
for this purpose:

® Improvement of production
methods.

® Development of packaging
systems and materials that can
preserve fresh products for a longer
period of time.

® Reducing product portions and

package sizes.

@ Increasing re-working methods
and applications.

® Increasing the budget for
technologies, processes, researches,
projects and awareness raising
activities for waste reduction. Food
supply chain wastes are categorized
in three subgroups by the European
Union.

® Food losses: Losses in foodstuffs
during the production phase.

® Unavoidable food wastes:
Food wastes released during the
consumption phase.

® Avoidable food waste: edible
food wastes that are released during
consumption.

RECYCLING AND REUSE

Not only protective and preventive
activities against the environment,
but also access to raw materials and
food security problems along with the
global crises increase the importance
of this issue. In addition, commercial
competition increases its importance
and intensity in a wide variety of
areas and is associated with cost
reduction and optimization. However,
first of all, the concepts and scopes
of “recycling” and “re-use" need to
be defined correctly. Recycling is a
concept about converting food waste
into a secondary raw material and
then applying it to applications such
as biotechnological processes. Reuse
is the use of food waste as food with
a repeated use. Both approaches
have advantages and disadvantages.
However, food safety problems may
arise in reuse, especially depending
on the stage of the production-
consumption chain of food waste
and the conditions under which it is
collected and how it is collected. It is
the most responsible approach as it
aims to apply resources with the aim
of re-feeding people. However, reuse
of food waste is not always the right
decision due to the composition and
possible food safety risks.

ACCEPTED IN GREEN
ENERGY CONCEPT

The use of food waste in energy
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production, the production of

energy source components such

as biomethane, biohydrogen,
bioethanol and biodiesel are the
most common recycling approaches.
While direct energy production is
based on combustion, known and
frequently used metabolic and
chemical conversion processes are
used in the production of energy
source components. This process is
considered within the scope of the
‘green energy” concept. However,
there are some things to consider

in the approaches and processes
regarding their use as energy sources:

- The amount of energy required
for the initial production and
processing of the food that turns into
waste.

-The value of the structure and
functionality of organic components
in food waste.

Even when the energy values
required during the processing and
transportation of the relevant food are
taken into account, it is often possible
to encounter situations where the use
of waste as an energy source will not
be a sustainable approach. Therefore,
cost calculations based only on the
recycling process may not be fully
accurate and reliable in the evaluation
of the waste-to-energy process.

RAW MATERIAL AND
ENERGY SOURCE

Food wastes are materials with a
complex structure. The edible fraction
of these materials has a composition
compatible with the nutritional
requirements of human beings
and includes starch (60%), lipids
(30%) and proteins (10%), as well as
polyphosphate, phosphate, vitamins
and minerals. But hard shells, bones,
etc. On the other hand, they have a
chemical composition that cannot be
digested by humans and therefore
constitute the non-edible fraction of
food waste. Thermal and chemical
hydrolysis applications are required
for their conversion. Monomers such
as sugars, fatty acids, amino acids
and phosphates released as a result
of the hydrolysis of edible and non-
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edible fractions can find applications
as raw materials in food processes, as
well as in non-food areas, especially
biotechnological applications. But
these practices, namely recycling
and/or reuse, can also raise a
paradox. For example, non-renewable
resources such as energy are used

in the realization of these processes
for reuse in food or other application
areas. In this case, non-renewable
resources are used for wastes defined
as sustainable and renewable. While
food waste itself is an environmental
problem, the processes to be applied
to them must also cause the lowest
possible environmental impact. In
addition, as much as possible, those

obtained from these potential sources
should be used as raw materials and
energy sources in the food chain, etc.
That's what is important.

MUST BE PRIORITIZED
AND MAIN APPROACH

Another possible paradox arises
when industrial use and utilization
systems depend only on waste food.
Only waste or systems for processing
and converting waste into products
are not suitable from a sustainability
point of view, because there is a
contradiction between the waste
minimization effort and this approach.
Therefore, the use of released food
wastes in the food chain and again
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as a food component should be a
priority and essential approach, and
studies should be focused on the
use of these wastes as secondary
raw materials together with other
raw materials in existing production
systems.

MUST HAVE AND APPLY
METHODS

Disposal of wastes generated in the
food industry; may cause economic,
technological, environmental
difficulties and problems. Traditional
waste disposal methods are burying
and incineration. \Waste disposal
by incineration is both costly and
a source of air pollution due to the
organic matter load and high water
content in its composition. Burying
in the ground is an unsustainable
method that causes various
problems such as inefficient use
of lands, environmental pollution,
transportation/transportation costs. In
recycling and/or re-use applications,
which are alternatives to these
methods, various difficulties must be
overcome before the processes to
be applied to food waste. Primarily,
impurities such as plastics and
metals, which will adversely affect
the processes to be applied, should
be removed at the optimum level.
Second, since most organic materials
are in the form of solid fractions with
large particle sizes, their direct use
is difficult. In addition, very soluble
reducing sugars from the solid
fraction are expected to be used in
the production of valuable chemicals.
For this reason, economically
sustainable methods and methods for
the breakdown and classification of
food waste should be determined and
applied.

WILL DIRECTLY
CONTRIBUTE TO THE
ENVIRONMENTAL
SAFETY

In the reuse approach, the most
suitable food wastes are the materials
that have lost their sales ability due to
process/storage errors and problems,
especially due to visual quality
defects. The fact that re-use can
be realized not only on an industrial
scale, but also on a consumer scale
and by the consumer can have a
significant advantage over recycling
and contribute directly to the
consumer budget. This situation will
directly contribute to the economy
and environmental safety of countries
by reducing the amount of waste
that needs to be collected, classified,
sorted and recycled. It is important
to develop and disseminate practical
and easily applicable consumer-scale
methods for reuse.
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at the “summit”

The 2022 Asian Cocoa Conference, attended by 387 participants from more than 30
countries, was held in Singapore on 1-2 September by the Cocoa Association of Asia
(CAA), the umbrella organization of cocoa growing Asian countries. Representing
Tuirkiye and IHBIR at the conference, Prof. Dr. Nevzat Konar took place.

The 2022 Asian Cocoa Conference,

held in Singapore on September
1-2 by the Cocoa Association of Asia
(CAA), the umbrella organization

of cocoa growing Asian countries,
witnessed wide participation. At the
conference, ‘new developments in

cocoa and its supply and technology,

‘innovative applications in chocolate
technology', ‘sustainability’, ‘the roles
and importance of disadvantaged
institutions and individuals in

the cocoa supply chain! ‘status
assessment of cocoa production and
producers, especially in Asia, and
future projections. ' It was discussed.
Representing Turkiye and IHBIR at
the conference, which was held
with 387 participants from more
than 30 countries, Prof. Dr. Nevzat
Konar took place. The event was
sponsored by major global cocoa
and food ingredients manufacturers,
especially Cargill, Barry Callabeout,
Ofi, Rabobank.

BUSINESSES CLOSE TO

BREEDING AREAS

At the conference, it was
emphasized by the speakers that

cocoa is one of the most preferred
raw materials in the snack sector,
which has a very high commercial
value today and in order to add aroma,
color, taste, smell and technological
properties (melting profile, fragility,
shine, etc) to the products. It was
stated that the components and
sensory properties of the cocoa bean
are affected by both its botanical

and geographical features and the
processes it is exposed to, which
generally reveals the necessity of
processing it in businesses close

to the growing regions. It was
emphasized in the speeches of various
participants that India, which stands
out as a market, is a young society
where 1/5 of the world's population
lives, resulting in a great potential for
the cocoa products market.

SIGNIFICANT GROWTH IN
THE POST-CRISIS PERIOD

Speakers Dr. Karmjit Singh (The
Chartered Institute of Logistics and
Transport Singapore) emphasized
that the ongoing problems in product,
human, financial and information
flow in the post-pandemic process

in the cocoa supply chain, as well

as the fluctuations in international
trade, have important consequences
on cocoa trade. Stating that this

is reflected in sales prices as well

as production volumes, Dr. Singh,
although there has been a very

rapid recovery period after the
pandemic, the failure of full opening
in China, the high freight costs all
over the world, the tension between
Russia and Ukraine and its effects

on especially wheat, sugar and
fertilizer prices and energy costs in
international markets, and He focused
on issues such as the reflections on
purchasing behavior and preferences,
the continuation of the transition to
digitalization processes and its effects
on international trade, the effects

of changes in climatic conditions
(fluctuations in temperature and
precipitation periods and levels)

on cocoa production, trade and
prices. Noting that crises also

create opportunities, Dr. Singh

stated that in addition to developing
innovative approaches to these
crises, companies can provide
significant breakthroughs and

growth in the post-crisis periods,
with improvements in their ‘resilience
capabilities!

INVESTMENTS CONTINUE IN
THE MARKET

Buhler Group Cocoa Processing
Equipment Sales Manager Joachim
Essig said that among the topics
that cocoa and cocoa product
manufacturers focus on globally,
there are efforts to reduce energy
costs, increase efficiency, and develop
products that can meet consumer
expectations in line with the ‘new
normal’ Joachim Essig stated that
investments in the market continue
and this is a finding that has global
validity, although there are some
regional differences.

OPENING NEW
OPPORTUNITIES IN THE
FOOD MARKET

Evaluating the cocoa cultivation,
processing and price changes in Asian
countries, Oscar Tjakra (Executive
Director, Rabobank) emphasized
that Indonesia is the largest grower
in Asia. Noting that Malaysia's
cocoa plantations have decreased
especially due to the transition to
palm cultivation, Tjakra noted that
the global market share of cocoas
of Asian origin has reached 23.4
percent and this has an increasing
trend. Tjakra said, “Indonesia has
problems of underinvestment and
re-plantation. However, the increase
in cocoa cultivation in India and the
Philippines is expected to increase
and diversify Asian cocoa production.
In addition to the inadequacy of cocoa
product producers in the region, the
change in consumers in Asia, the
demographic change in favor of the
young population, the decrease in the
number of households, the increase
in female labor force participation
rate and consequently the increase
in purchasing power, the rapid
development of new sales channels,
the emergence of health concerns
Asia opens up new opportunities in
the cocoa products and snack food
market. However, fluctuations in
cocoa prices and global instability
must be taken into account. On the
other hand, we can say that the
effects of the weather conditions
in June-August 2022 on the cocoa
harvest in West Africa create new
opportunities for cocoa growers of
Asian origin.”

CHANGE IN PRICES AND

ENERGY COSTS HAVE BEEN

EFFECTIVE

One of the conference participants,
Michel Arrion (Executive Director,
International Cocoa Organization,

WHERE CACAO GROWS

The cocoa tree
(Theobromacacao L.) first
appeared in Central and South
America. Today, it is widely
grown in tropical climates
located 20° north-south of the
equator. These countries can
be grouped as East Africa, West
Africa, Central America, South
America and Asia according to
their geographical locations.
Africa, which includes
countries such as Ghana,

ICCO), remarked that the current
cocoa bean prices are low when costs
are taken into account, and that the
support of the state or private sector
for cocoa growers is not the right

Ivory Coast and Nigeria, is the
region with the highest cocoa
production. When analyzed
on a country basis, Ghana,
Ivory Coast, Brazil, Ecuador,
Malaysia, Cameroon, Indonesia
and Nigeria are the leading
countries in cocoa production
worldwide with their high
production tonnages, and
approximately 90 percent of
the total cocoa production is
carried out in these regions.

approach as it may cause excess
supply and decrease in prices. Arrion
also noted that the change in energy
prices affects consumer prices and
causes decreases in consumption.
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After the gates to the
West closed down,
Russia’s nearest supplier
Turkiye is gaining
weight in the market.
Throughout the first

11 months of the year,
exports to this country
rose above 6.6 billion US
Dollars with a 40 percent
growth. One of our main
raw material suppliers

in food industry, Russia
represents a huge
potential for the Turkish
processed foods for the
next period.

The largest country in the world as
to its acreage, Russian Federation is
one of the hottest topics in the recent
global spotlight. While sanctions by
the West after the Ukrainian crisis aims
the fossil oil and natural gas trades,
which is the main income for the
country, China and India is filling the
void left by Europe. Focusing heavily
on the trade with national currencies,
Russia also began limiting her trades
with unfriendly nations. Shying away
from Western sanctions, and following
an unbiased state, Turkiye has started
to realize her potential as a “reliable
supplier” for the Russian market with
her population of 144 million.

Russian economy, with a 1.7 trillion
US Dollars Gross Domestic Product
(GDP) by 2021, began to get ahead
in manufacturing industry, even if
mainly led by fossil oil and natural
gas industries. On the other hand,
limited spending power creates some
important hindrance in the way of
economical growth.

POLITICS FOR IMPORTED
SUPPLIES
Russia's domestic agricultural and
food industries are dynamic and
growing industries, which contributed
to the economy significantly
for the last five years. After the

economical sanctions in 2014, Russian
government sped up the politics
for imported supplies to gain more
momentum in food and agricultural
industries. For the last three years,
food and agricultural industries
grew at an annual pace of 5 percent.
While Russia was able to cover a
large part of needs for domestic
agricultural products in 2018, which
were 99 percent for grains, 93 percent
for meat and meat products, 95
percent for sugar, 84 percent for dairy
products, 94 percent for potatoes, and
85 percent for vegetables.

According to Trade Data Monitor,
in 2019, Russia reduced the food
imports by 27.5 percent to 31.2 billion
US Dollars from 45.7 billion US Dollars
in 2013, and increased the agricultural
product exports by 42 percent to 32.7
billion US Dollars.

IMPACT OF UKRAINIAN CRISIS

Covid-19's impact on Russian
economy regressed after the
quarantine restrictions were abolished
in June 2021. Recovery in the
manufacturing industries that focus
on consumer demands, especially
food, light industry, and furniture,
followed the increase in consumer
activities. However, Ukraine-Russia
crisis and conflict between the two
nations made a heavy impact on this
trend, and changed it by February
2022. Despite the increasing domestic
agricultural and food production,
Russia still holds the position as the
sixth largest importer for food and
agricultural products in the world.
Due to the impact of Covid-19 in
2020, general stagnation and lowered
income levels caused a drop in
consumer based product imports.

A familiar market
d the sea
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While the general imports dropped
by 30 percent due to the Russia's
retaliation sanctions, foreign products
still hold a large part in covering the
national needs of fresh and dried
fruit, nuts, vegetable, beef, cheese,
wine, alcohol beverages, and food
supplements.

ROUBLE FOLLOWS AN
UNEVEN PATTERN

The uneven pattern of Russian
Rouble for the recent years has been
one of the most important factors
that affected the competitive edge of
imported food products. For instance,
losing more than half of its value in
comparison to US Dollar, Russian
Rouble dropped to 73 per US Dollar
in 2020 from 35 in 2014, and Russia-
Ukraine crisis caused even more
drastic fluctuations. After the controls
applied by Russia over exchange
rates, Rouble goes between 62-63 per
Dollar by December 2022. Also, due
to the high energy prices, a significant
increase is shown in Russia's income
from foreign trades.

According to Russian Federal
Customs Services, Russia's imports
for agricultural and related products
in 2019 have been 31.1 billion US
Dollars. Consumer based products
stand as the two-third of the imported
agricultural and related products in
Russia. Political relations are among
the highly effective factors here.

For instance, imports of agricultural
products from the USA dropped every
year, and backed down to 426 million
US Dollars in 2019 from 2.2 billion US
Dollars in 2014. Also, trades between
the two countries and with the
European Union were restricted after
the sanctions.

The Russian
changed
their
preferences

Covid-19 changed the
consumers' behaviors in
Russia during the pandemic.
Based on the researches held
on consumers' behaviors in
the country showed that 78
percent of the population
changed their lifestyles from
bottom to the top.

Among these findings are:

In 2019, before the

pandemic period,
among the citizens
participated in the survey in
the cities with a population
above 1 million, 81 percent of
them accepted the
importance of a healthy
lifestyle, and 49 percent of
them defined a healthy diet as
one of the most important
aspects of a healthy lifestyle.

Among the participants,

44 percent of them
experienced a loss in their
income, 11 percent of them
were forced to stand off for an
unspecified period, and 9
percent of them lost their jobs.

Because of adrop in

income, consumers
were forced to follow
consuming plans and to focus
on prices for buying
preferences, which led to
more careful purchasing
preferences.

Among these Russian

consumers, 32 percent
of them stated they followed
discounts and promotions, and
8 of every 10 consumers stated
some specific brands offer
pretty attractive prices.

With the increase in

demands for flour,
eggs, and milk, 51 percent of
the population began to cook
at home more often. On the
other hand, office snacks like
chewing gum, chocolate, and
cold green tea became lower
in demand.

58 percent of the

Russian consumers
shopped both online and
offline stores. Only 11 percent of
the population shopped online
before Covid-19.

Current state of the relation
between Turkiye and Russia
creates a positive attitude toward
Turkish goods among the Russian
bureaucracy and consumers.
It's the greatest market with 144
million consumers.
Growing Russian food
processing industry is in need
of high quality and innovative
products.
While consumers become
more and more learned, they

Pros and cons of Russian market

head for healthy food products, and
consume vitamin and food
supplements products more and
more.

Russia-Ukraine crisis causes

various uncertainties, risks, and
economical problems.

Because of the drop in their

income, consumers prefer
products with more economical prices.

There is a harsh competition

against European, Chinese, and
domestic products.

A period of national leap in food industry

Because of the economical
sanctions, Russian Government
prioritized the development of national
agriculture, and food processing
industry in Russia became a vital part
of this development. Food production
increased averagely 5 percent annually
for the last three years. Russia earned
102.4 billion US Dollars from the food
and beverage industries in 2019, with
a 4.9 percent increase in annual food
production, and a 3.1 percent decrease
in annual beverage production.

The increase in domestic
production of agricultural
products, such as meat, grains, oil
seeds, and etc., creates a strong
foundation for the future plans.
During the times when
purchasing power is a priority,
for lower prices, consumers head for
the national food products instead of

imported goods.

There is an increase in

processed product exports due
to the competitive edge of Rouble.

Russian Government supports

the creation of new food
processing plants and modernization
of the existing ones through loans at
lower rates and cost subsidies.

Food manufacturers are trying

to attract consumers with new
and interesting products. The increase
in the production of *healthy"” low fat,
non-sugar, and non-gluten food
products goes parallel with the
increase in demands. Russian food
industry invests heavily on new
equipments and widen their
purchasing efforts to keep up with this
growth. However, there are alternatives
with a stronger competitive edge due
to their prices.
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Retail markets become digitalized

According to Russian Statistics
Services (Rosstat), Russian retail
markets turnover rose to 460.6 billion
US Dollars in 2019, and 220 billion US
Dollars of this came from food retail
markets.

According to E-Commerce
Industries Association, online retailing
market in Russian Federation
recorded a 22.6 billion US Dollar
turnover in the first half of 2020, and
for the first time, it represented above
10 percent of the total retailing market
turnover. Among the major online
operators, Wildberries increased their
annual sales 110 percent, and OZON

152 percent between January and
July 2020. Russian consumers began
to use these channels regularly.
OZON made some deals with Turkish
suppliers in September 2022, and
opened an additional gateway for
Russian market for online supply
chain.

Among the major retailing
markets Russia are; X5 RetailGroup,
Magnit, DKBR Mega RetailGroup
Limited, Lenta, M. Video-Eldorado,
DNS, Wildberries, LeroyMerlin,
AuchanRetail, Metro Group.

Russian food services industry

reached 2.8 billion US Dollars in 2019.

General

Information

Russian Federation

Federal Semi-Presidential
System

Vladimir Putin
Moscow

146,810,000
(estimated in 2021)

17,098,246 km?
Russian

+8

*7

Russian Rouble (RUB)

1.00 TRY = 3.38 RUB

Natural Resources: Owns
the largest natural gas
reserves, second largest
coal reserves, and eighth
largest fossil oil reserves in
the world. Russia also has
a wide variety of natural
resources as timber, fossil
oil, natural gas, coal, ore,
and some other mineral
resources.

Foreign
trade
partners

Russia exports heavily
natural gas and fossil oil
all around the world, and
exports most to China with
Netherland and The United
Kingdom following.

Russia imports heavily
machines, equipments,
and tools from the world.
Machines and equipments
industries represent the
40 percent of Russia’s total
imports, and agricultural
and food industries 20
percent of Russia’s total
imports. Also, chemical and
pharmaceutical products
hold an important part in
Russia'’s imports.

Turkiye exports heavily in the
industries of fruit and nuts, machine
and mechanical parts, automotive,
plastic, and plastic products. Russia
imports household appliances,
construction materials, furniture,
garment, and medicine from all
around the world. And, Turkiye exports
all these products at competitive
prices. Partnerships established for
such product groups will be beneficial
for both Turkish exports and Russia's
medicine supply at good prices.
Additionally, knitwear, nonwoven
fabric, woven fabric, and shoe
industries are among the top 10 items
of our exports to Russia. Therefore,
partnerships established in textile
industries will prove to be positive for

Trades with Turkiye

our aim to grow our trades with Russia.
Product certification in Russia
is one of the official ways for the
approval of product quality, and this
procedure requires documents like
approval certification and conformity
declaration. It's mandatory to prepare
customs cargo declaration forms for
all the products to be exported to
Russia. To simplify the process, the
submission of all such documents
have been carried online. You can
find the detailed information on
Russian Federal Customs Services
website. Packaging and labeling
of the products should be done
in Russian language and with the
Cyrillic Alphabet, or should provide a
translation in addition to the common

Critical Information

For the labeling of food

products, its mandatory to list
information like weight or volume,
product components, nutritional
values, storage and usage conditions,
expiration date, product type, legal
address of the manufacturer, food
content, warnings about possible
restrictions and side effects.

Using local agencies or

distributors to enter the market
is preferred for Russian is the native
language spoken at the local
establishments and for the Russian
traders care if the foreign companies
have representatives or storages in

the country.

Since Russia is a country that

uses 11 time zones, it's
important to keep an eye on the time
differences for the business meetings.
Personal views and impressions affect
the creation of trade connections to
be established with Russia. Since it's
not mandatory to be registered in
Chamber of Commerce and Industry
in Russia, other than the larger
companies, personal views are
important as to the reliability of the
companies.

Considering the fact that there

would be problems because of

language used. Also, the prices
should be shown as Russian Rouble.
Translations of the documents to the
languages spoken among the ethnic
minorities, while not mandatory, will
prove to be useful.

All the certifications and
documents used/demanded most in
Russia are listed below:

® GOST R (TOCT P) Certificate of
Compliance

® Customs Union Certificate of
Compliance

® GOST R (TOCT P) Declaration of
Compliance

® Customs Union Declaration of
Compliance

@ State Registration Certificate

® Fire Safety Certificate

the complexity of the commercial and
fiscal legislations in Russia,
consultancy services are required for
such matters.

Solutions for conflicts should

be declared in the commercial
contracts. However, in case of
conflicts at commercial dealings and
since the legal prosecution is not
effective in practice even when the
foreign company is declared as
rightful, sometimes it's not possible to
collect the debts owed. Therefore,
payment systems that will guarantee
the goods requitals should be
observed for the trades with Russia.
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“Sial Paris 2022," one of the
world's largest food and beverage
innovation fairs, opened its doors for
the first time after the epidemic in
Paris, the capitol of France. Turkiye
was announced as the 3rd largest
foreign participant country with
350 companies in total of square
meters, after Italy and Spain, in
terms of the number of national
and individual participants, which
is called the general ranking. The
candy shows held in the fair, where
Istanbul Cereals Pulses Oil Seeds
and Products Exporters' Association
(IHBIR) participated with an info booth,
attracted great attention from the
visitors. Stating that the fair is one
of the two largest fairs on general
food industries in the world, IHBIR
Chairman Kazim Tayci, noted that they
had the largest participation in the Sial
Paris Fair with 350 companies.

Sial Paris Fair, one of the world's
largest international food fairs with
nearly 200 thousand visitors and nearly
7 thousand participants from many
countries, was held on October 15-19
this year. Kazim Taycl, iHBIR Chairman,
said that as the Istanbul Cereals Pulses
Oil Seeds and Products Exporters’
Association (IHBIR), they have been
participating in the fair regularly for the
last 16 years from Turkiye, adding that
it is the first fair to be held after the
pandemic. Saying that 350 companies
from TUrkiye have participated in the
Sial Paris Fair the biggest ever, Tayci
emphasized that the meetings were
very productive. Stating that there are
all kinds of food and that almost every
country in the world participates, Tayci
stated that the Sial Paris Fair is one of
the two largest fairs on general food in
the world.

200 COMPANIES IDENTIFIED

Kazim Taycl, in his statement in
Paris, also made evaluations for the
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SME class companies to be taken
abroad. Saying that they wanted

the Ministry of Commerce to give

the Exporters Association a little
more initiative, Tayci stated that they
would not be able to make great
contributions to companies exporting
50 million dollars or more in terms of
selling and marketing their products
abroad. Stating that these companies
make up only 5 percent of the total
number of members, Taycl said,
“When we reduce this to 5 million
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dollars, it makes up 20 percent of our
total number of members. 80 percent
of them are companies that export

5 million dollars and below. “There
are companies with very innovative
products. We say, as IHBIR, that we
should gather these companies. We
want to rent places with large square
meters in the fairs we attend abroad
and take our member companies

to these places,” he said. Tayci
announced that they have determined
nearly 200 companies to take abroad.

Support to exporter

women From IHBIR

The "Platform for Women
Adding Value to Exports” event was
organized by the Istanbul Cereals
Pulses Oilseeds and Products
Exporters' Association (IHBIR) in
order to increase the number of
female exporters in Turkiye and to
make women more active in the
business world. IHBIR's Chairman
Taycl, stated that they organized such
an organization in order for women
to be more involved in business life
and exports. Tayci said, “It gives us
great pride and honor to see that
our women have accomplished very
successful works, come to good
places and create more value'

Taking steps to increase the
number of women exporters and
entrepreneurs and to develop
women's employment in the business
world, Istanbul Cereals Pulses
Oilseeds and Products Exporters’
Association (IHBIR) organized the
“Platform for Women Adding Value
to Exports” event at the Turkish
Exporters Assembly (TEM) campus.
IHBIR's Chairman Kazim Tayci said that
as the management, they organized
such an event in order to support
the entrepreneur women of Turkiye
to write sustainable success stories
in their business lives, to encourage
women entrepreneurs to export
and to transform their efforts into
added value. Successful women
entrepreneurs of the business
world shared their knowledge and
experience with entrepreneur women
who took the first step towards export
at the event organized within the
scope of the “Women Adding Value
to Export Platform" established within
the body of IHBIR.

THIS ORGANIZATION IS JUST
ASTART

Giving the opening speech of
the event, IHBIR's Chairman Kazim
Taycl, stated that they organized
such an event in order to get women
to be more involved in the business
life. Tayci said, “In many parts of
Turkiye, we come across successful
businesswomen with very beautiful
products, projects, and ideas. But
I met many valuable ladies who
couldn't enter the export markets
due to some impossibilities and
inadequacies, who were worried

>

about how to start. With this event
we organized, we wanted to listen to
the experiences of those women who
have achieved valuable success in
the business world. As we know that
women are highly influenced by other
women, we chose women who have
achieved significant success both

in exports and int he business world
as our panelists. We wanted them to
inspire others by their success stories
and others to draw a roadmap for
themselves. We aimed to consult on
what we can do to carry our women

a little higher in exports and in the
economy." Announcing that this is just
a start and similar organizations will
continue, Taycl said, “Our women have
accomplished much more successful
works and come to better places. It
gives us great pride and honor to see
them create more and more value.
We are ready to do whatever we can
for our women”

WOMEN CAN EASILY
FIND THINGS TO MAKE A
DIFFERENCE

Melisa Tokgdz Mutlu, President of

istanbul Fresh Fruit and Vegetable
Exporters' Association, who took the
floor at the panel, emphasized that

it is important for women who are
successful in their jobs to take part
in Non-Governmental Organizations
(NGOs). Nilufer Cevikel, President

of the Young Business People's
Association (TUGIAD), who stated
that they have been dealing only
with exports and exporting to more
than 70 countries for the last 5

years, emphasized that they get
their strength from women and that
their target is youth and women. ELif
Coban, a member of Sélen's Board
of Directors, one of the leading
companies in the confectionery
industry, stated that the most
important factor in their success as

a company is unity and solidarity.
“Women do this very well, they

can emphatize by understanding
everyone Women can easily find
things that will make a difference,” she
said. Sefika Ozcan also said, “Women
are like soil; that is, whatever you give
to a woman, she multiplies it and
gives you back more'”
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Stating that they managed _
to send baklava to different o3
Ty

.

parts of the world thanks
to the development of
technology, R&D studies
and the recipes that food
engineers came together,
Yuksel Aktag, Chairman
of the Board of Directors
of Hac1 Hasan Ogullar1
Baklava & Borek, said,
“Baklava has now started
to take an important

place among export items
in the food sector. The
tourists who flocked to our
country ate the Turkish
dessert baklava, which has
increased its popularity

in the last ten years, only
when they arrived. Now
they take this unique flavor
that they have eaten and
tasted with them. Not only
that, they also look for them
wherever they go. There
has been an incredible
demand explosion in the
last ten years, especially
for baklava,” he said.
Yiiksel Aktas talked about
the development process
of baklava, which is
among the most popular
Turkish desserts in
Turkiye and in the world,
and its contribution to

the economy, to THBIR
News’. Here are Aktag’s
statements...

Yuiksel Aktas,
Chairman of
the Board of

Directors of
Haci Hasan
Ogullan
Baklava &
Borek

While baklava is mostly a gift
that the tourists coming to our
country take with them, it has
become one of our export items
as cold food in recent years. What
has changed so that we take the
baklava out of the suitcase and
send it to the cargo?

Baklava, our traditional Turkish
dessert, was only on the minds of
tourists years ago as an Istanbul-
based dessert. If we take the last
twenty years as a basis, the subject of
promotion in our country has gained
momentum both by state officials
and private companies. When we
evaluated the food and catering
industry, our country was not in the
desired places on the international
platform. As a result of the intense
efforts of the Ministry of Tourism and
our sector representatives, and the
intense efforts of our professional
chambers, our food, food and
beverage sector has started to gain
value abroad. The word gastronomy,
which is used frequently today, has
started to reach a significant place
in the promotion of our country and
our products. And when the word
tourism was added next to the word
gastronomy, an important step
was taken in the development of

our exports. In other words, when
gastronomy tourism is mentioned
today, the awareness of both the
food sector and our baklava sector
has been greatly strengthened.

WE INCREASED THE
INVESTMENTS IN
TECHNOLOGY AND R&D

When a tourist visits a country
and finds out where to stay, the first
thing that comes to mind is of course
where and what to eat. Imagine you
are going on a trip, you got off the
plane, checked into your hotel and
you started to feel hungry. If you
have a command of the subject in a
technological sense, the first thing
you will do is to open the search
engines and see what you can eat in
that area. After you fill your stomach,
of course, you will crave dessert and
you will start to search for the best
dessert makers. The tourists who
flocked to our country ate the Turkish
dessert baklava, which has increased
its popularity in the last ten years,
only when they arrived. Now they
take this unique flavor that they have
eaten and tasted with them. Not only
that, they also look for them wherever
they go. There has been an incredible
explosion in demand, especially for

baklava, in the last ten years. We, as
Haci Hasan Ogullari, have attached
great importance to technology and
R&D investments within our company.
Thanks to the development of
technology, R&D studies, and recipes
created by food engineers, we are
able to send baklava to different
parts of the world. Now, baklava has
started to take place in an important
part among export items in the food
sector. Turkiye has exported 17.5
million dollars worth of baklava to

63 countries in the last 5 years, and
most importantly, 13 million dollars

of this baklava is the fresh and daily
shipment of baklava, which we call
countertop products. As a result of our
long researches, we have succeeded
in producing baklava that is durable
for 1 year. As Hacl Hasan Ogullari, as a
result of our research, we predict that
world baklava exports will increase
by 80 percent in the next 3 years and
annual baklava exports will exceed
30 million dollars. Our goal is to grow
our sector, to develop our country
economically and to take our place in
the international platform by providing
foreign exchange inflow.

USA IS FIRST WITH RUSSIA
AND CHINA FOLLOWING

Which are the countries that
import the most baklava from our
country, and with which country did
you embark on an export adventure
as a company?

The United States of America

comes first among the countries that
import the most baklava from our
country, then we can count the Arab
geography, respectively, countries
such as the United Arab Emirates,
Dubai, Qatar and Kuwait are among
the countries that provide the most
foreign currency inflow to our country
in export of baklava. We regularly
send baklava every month, especially
to the United States. Among our
target countries is Russia, which |
follow closely. We think that there

is a significant market share in the
Chinese region if the transportation
and official conditions are easy. In the
future, we want to start activities in
the Chinese region, especially as far
as we can catch up.
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WE MUST WEIGHT MORE
ON MARKETING AND
PROMOTIONS

What do you think are the steps
that should be taken to make
Turkish baklava a worldwide brand?

First of all, promotion should be
given great importance. Maybe we
started to care about branding in
the last ten years. Centuries ago,
we almost lost the baklava, which
we started to produce since the
Ottoman period, to Greece. We are
the land of peanuts, hazelnuts and
walnuts, our country is the land of the
flour warehouse, our land of butter
dairy, but come on, Greece owns
our baklava and Turkish coffee more
than we do. Gastronomy tourism
has a very important place in this
respect. Today, in America, Greek
entrepreneurs have opened a shop
called ‘'yoghurt. Queues form in front
of them. They sell fruit yoghurts in
the heart of the city. France invented
something called ‘croissant’ and
spread it all over the world. The
Italians have imposed pizza on the
world and these countries have come
to mind in this regard. It is necessary
to examine them. Turkish coffee
culture is a 700-year-old tradition
in us, coffee is not produced in Italy,
but it is necessary to examine the
marketing of coffee to the world. Most
of the world's hazelnut production is in
our country, but the hazelnut market
is in the hands of the Germans. We
have to give utmost importance to
marketing, promotion and patenting
and we need to inform our companies
about it. As Haci Hasan Ogullari, we
do our best in our technology and
R&D investments. e participate
in all fairs both in the country and

abroad. We are constantly learning
new things from fairs. In this regard,
we give all the necessary support to
our company and our staff. | think that
investments should be made in digital
platforms both at home and abroad
and all necessary incentives should
be taken for the development of our
brands.

PRICES IN RAW MATERIALS
INCREASING, AND THERE
ARE PROBLEMS IN SUPPLIES

How did the fluctuations in raw
material prices and the periodic
problems in the supply of sugar raw
materials affect you?

What makes a baklava quality and
natural is the raw material used in
it. Unfortunately, the inflation in our
country, the costs of inputs, the high
cost of using technology and the
general economic trend have created
fluctuations in raw materials in recent
years. The problems experienced in
the supply of the type of pistachio
that we call hazelnut kernels, which
are frequently used in our industry,
and the sugar we obtain from beet
sugar, brought along price increases.
We are trying to grow our business
without resorting to any cheating
in our raw materials, reducing our
production costs and personnel, and
most importantly, without reflecting
these price increases to our people.
Maybe we cut down on our profits,
but we never compromise on our
quality. | can assure you that there are
many companies in the market that
approach with this sensitivity. | would
like to inform you that we are always
with our state to solve the supply
problems in raw materials and that
we are behind the steps to be taken in
this regard.
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EXPORTS TO 21
COUNTRIES

IN5 CONTINENTS
WITH FROZEN
BAKLAVA

Baklava always comes
to minds with Gaziantep,
but you, as a company from
Bursa, have changed the
game. Can you tell us the
keys to your success?

Yes, when people think of
baklava, Gaziantep comes to
mind. | sincerely congratulate
our managers and sector
representatives in Gaziantep.

It is really not an easy task to
be known and become so
well-known without being a
metropolis. As far as | know, 17
planes land in Gaziantep every
day. It is not a job for everyone
to make such a promotion in
the field of gastronomy for a
city. As a company from Bursa,
we made very important
attacks on baklava, we almost
became a rival to Gaziantep.
Thanks to the frozen baklava
we have developed, we export
baklava to 5 continents and 21
countries. | am from Bayburt,
but every time | say | am

from Bursa. We are fighting

for Bursa. The biggest secret
of our success is to invest in
our brand, to strengthen our
brand, to strengthen R&D and
technology investments. As a
baklava maker, we spend 250
thousand TL on advertisements
on digital platforms per month.
These numbers are not really
easy numbers. While making
these expenditures, we are
also developing our industry.
Not only Haci Hasan Ogullari is
growing, but other companies
are also getting their share
from this growth. We are
traders who do our job with
love, and we are people who
do our job with love. There is
one thing | always say, a lot of
bread for those who work, a lot
of excuses for those who don't
work.

Thank you for the trust you
have shown us, especially our
Chairman of iIHBIR, Mr. Kazim
Taycl, | would like to send my
greetings and respects, and to
the entire management team
working with all their strength
in the new management.
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As we produce,

we will maintain our
power in the global

Speaking to IHBIR News,

Anadolu Group Chairman

Tuncay Ozilhan said,
“I believe that we will
continue to maintain our

strength in global markets

as long as we continue

to produce.” Answering
our magazine’s questions
about the changing
dynamics in exports and
agriculture, Ozilhan’s
emphasis on agriculture
and food industry is kind
of shedding light on
both the present and the
future.

* Sustainability is among the
top priorities for companies today.
What would be your advice to
us, food exporters, within the
framework of the experience of all
these years?

We are going through a period
in which the world's economic and
political balance of power is reformed
and great changes are experienced
in every field. This period made
sustainability a much more important
agenda item. Sustainability is also
an important factor in exports;
maybe even more important than
ever, because the concept we call
globalization today has reached
completely different dimensions.
Limits on communication have
been lifted. Logistics is definitely
not a problem. Therefore, continuity
in exports is very important; it's an
essential element for competition.

To have a say in foreign markets and
to be accepted is possible with the
correct adaptation of sustainability
to the business model. The world is
going through a rapid transformation
led by digital technologies. Change
manifests itself in every aspect

of our lives. We must read this
transformation correctly and keep

up with the change. “Innovation” is
one of the most prominent concepts.
When we look at companies that
make growth sustainable, those that
support innovation and change focus
on their customers and redesign their
business processes accordingly; most
importantly, we see that they have a
corporate culture that takes fast steps
in digital transformation.

READ THE TRENDS
CORRECTLY AND KEEP UP
WITH THE CHANGE!

In today's world where dynamics
are changing rapidly, focus on the
customer is shown as the key to
survival and continued growth. To
grow and maintain our presence in
highly competitive foreign markets,
we must invest in developing our
digital and analytical capabilities.
Medium and long-term roadmaps
for innovation will be decisive for
companies to continue their existence
in the global economy. Companies
have come to the fore in the global

Anadolu
Group
Chairman
Tuncay
Ozilhan

race when they read the global
trends correctly and keep up with
the change simultaneously with the
world.

“While business
models are being
reshaped with digital
transformation, we
must also develop

our educational
systems to produce
new ideas, new
technologies, new
service models, and
new talents.”
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Emphasizing that
it 1s possible to have
a say in foreign
markets and to
be accepted by
the sustainability
business model,
Ozilhan pointed
out that the world
1s going through a
rapid transformation
under the
leadership of digital
technologies.

* Do you think Tiirkiye can
use its potential in agricultural
production-based exports
sufficiently?

| see agriculture as a sector of both
today and the future. The demand for
food during the pandemic period has
once again revealed how important
agricultural production is for the
future and sustainability of humanity.
However, although Turkiye is an
agricultural country, we witness an
increase in foreign dependency in
our country. Agriculture is a strategic
sector that plays an important role
in feeding humanity, providing
raw materials to the industrial
sector, increasing rural and urban
employment, and earning foreign
exchange in foreign trade. Agriculture
is the most important common point
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WE MUST ACT BY CONSIDERING
THE IMPACT OF OUR ACTIVITIES

* Based on the export success
you have achieved in different
geographies as Anadolu Group,
can you draw a roadmap for our
companies that have just taken
a step towards exporting?

Turkiye is a manufacturing
country and a base at the
intersection of Europe, Asia and
Africa, providing easy access
to global markets. | think that
companies take advantage of all
opportunities to strengthen their
relations with export markets and
open up to new markets, and
they continue on their way with
determination. | believe that as
we continue to produce, we will
continue to maintain our strength
in global markets. Keeping up-
to-date, following developments

able to offer them the best by
putting the customer in the center;
| believe that companies that
invest in digitalization, innovation
and entrepreneurship will reach
the power they deserve abroad.
While our business models

are being reshaped with digital
transformation, we should also
develop our education systems

to produce new ideas, new
technologies, new service models
and new talents. As companies,
we should encourage this and
support studies in this area. A
perspective where we will be
productive in every field that

will add value, shape our future
with innovations, but also act by
considering the impact and results
of our activities will make us
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* After Covid-19, the world
entered a different lane. How will

Turkish exporters determine their

direction in the multi-polar world
order?

Our lifestyles and business
models are changing rapidly.
Production processes are digitized,
machines are communicating with
each other. This transformation,
which started before the pandemic,
when our lives went in a completely
different direction, has now become
unstoppable. With the pandemic,
the future has become a concept
that includes uncertainties and
threats as well as opportunities and

innovations for all of us. We must not

only focus on saving the present,
but also foresee the future and

take steps accordingly. We must do
this quickly. One of the most heard
concepts of recent years is “agility!”
We need to increase our awareness
of the requirements of the future,
focus on adding value and creating
benefits, and take an agile action on
these issues.

INDUSTRIAL PRODUCTION
WON'T BE ENOUGH

On the other hand, | emphasize
at every opportunity that the way
to move forward with confidence
in the future, to achieve stability
in every field and to make growth
sustainable is to produce and
be productive. The world of the
future will be a world where not
only industrial production but also
new technologies and innovations
are indispensable. It is of great
importance for the sustainability
of our business and economy that
we always continue to support
domestic and national production,
both as producers and the state,
and to include it among our

*We would like to talk a little

bit about you. What are the issues
¢ Tuncay Ozilhan is focusing on the
: most right now?

| am a person who prioritizes

working and producing above

NOVEMBER/DECEMBER 2022

“IAM A PERSON WHO
'PRIORITIZES WORK
AND PRODUCTION”

are the subjects | focus on the most.
It is very important for me to stay up-
to-date, continue to produce and be
able to do things that will add value
to our business, our stakeholders
and our world. We pursue innovation

and innovations in order to be stronger. strategic priorities. On the other

hand, the main factor that will carry
our country and our companies into
the future will be the necessary
investments not only in the
production of products and services,
but also in the production of new

¢ everything else, so my focus is on our in every business area we are in and
: work. Due to the uncertainties we are what can carry us to the future in

: in, our work tempo is quite high due a sustainable way. Our companies

i to the busy period. | follow the global are investing in issues that will

¢ agenda and the national agenda strengthen our muscles for both

: closely. Future-oriented issues, transformation and adaptation and

¢ innovation, technology, digitalization enable us to deliver better to our

of all the global problems we face,
such as ending hunger and poverty,
reducing food waste, combating
desertification and drought,
protecting biodiversity and gender
equality. The agricultural sector
employs more than a quarter of the

in the world, due to the low fertile
land, investment and R&D capacity,
we are talking about a lack of
awareness about technology and
innovation. Turkiye needs to take the

considered as a whole. Agriculture
is in a strategic position in terms of
environmental, social and economic
sustainability. If the right models

are studied and the right incentive

world's population today. In 2030, it is models are built, the agricultural necessary steps in the agricultural business models and technologies. i and especially sustainability studies stakeholders.
predicted that the world population sector will play a very important sector. The agricultural sector should TOGG PROGRESSES
will approach 8.5 billion and Turkiye's role in the future of our country. keep up with digital transformation SUCCESSFULLY

and increase the added value it
creates. As a country, we should
closely follow the changing and
developing trends and technological
developments in the world, and keep
up with the digital transformation,
especially in agriculture. If the
opportunities offered by digitalization
and new technologies are evaluated
correctly, a great contribution will

be made to the Turkish economy
and our country's stance in global
markets will be strengthened.

In our country, which is shown
among the 20 largest economies
in the world today, the way to make

population will approach 9o million.
In other words, to feed the population
of the future, fewer farmers will have
to produce approximately 50 percent agricultural growth sustainable is
more agricultural production than to increase added value. As the
today agricultural sector prepares for

AGRICULTUREIS STRATEGIC 11511175 el ool vt
FOR THE SUSTAINABILITY

reflect the productivity opportunities
In order to provide the necessary offered by innovation studies to all
food to feed the population of the business processes. Despite being
future, the entire food-agriculture-

. the largest agricultural country in
livestock system must be Europe and the seventh largest

TOGG, which we consider
important for the future of our group
and which | care about, is progressing
successfully. The Euroleague
championships that our Anadolu
Efes Sports Club has won for the last
two years make us all proud. We are
working hard for all of these victories
and achievements. | prefer to spend
the time that | can spare for myself
from this tempo with my family and
loved ones.

Explaining that the world of the future will be a
world where not only industrial production, but also
new technologies and innovations are indispensable,

Ozilhan gave his message as “It is of great importance

for the sustainability of our economy that we continue

to support domestic and national production, both as
producers and as the state.”
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Jerusalem, built on
Judean Mountains
between Mediterranean
Sea and Dead Sea,

is the religious and
cultural center of Israel.
Jerusalem is on the
sacred grounds that

are dear to Muslims,
Jews, and Christians.
This ancient city that is
held as sacred for three
Abrahamic religions,
Judaism, Christianity,
and Islam, is called as
“City of Peace.”

As the inheritance and
sacred pilgrimage center
of various civilizations
for over five thousand
years of history,
thousands of tourists visit
Jerusalem every year.

HOW TO
REACH
JERUSALEM

You can reach Jerusalem

with a 45-minute drive after
landing in Tel Aviv Airport.
There is a wide variety of
lodging alternatives in
Jerusalem, from 5 star hotels
to hostels. Summers are

hot and humid, winters are
cold and rainy in Jerusalem,
due to its Mediterranean
climate. While there is huge
difference in temperatures
during winter, it's 13 to 14°C
as average. Temperatures
are relatively more balanced
during spring and autumn,
following an average as 19 to
20°C. And during summer, it
can climb over 35°C.

LOCATIONS
TOSEE IN
JERUSALEM

Al-Agsa Mosque
Burnt House Museum

Wailing Wall
Menachem Begin
Miraz Center

Dome of the Rock
Absalom’'s Tomb

Church of Mary
Magdalene Church of
the Holy Sepulchre

Via Dolorsa Street
Golgotha

Mount Herzl
Yad Vashem
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Festivals in Jerusalem, that are hot-

spots for tourists, create extraordinary
scenes all around the city.

Among these festivals are:
Israel Festival; it provides all
colorful displays by its dances,

Jerusalem

Places like Mount of Olives in
Jerusalem are places where you
will have to take long hikes. It's
important to have a backpack during
such long hikes. A comfortable
backpack that can hold your water
bottle and light snacks are among
the musts of a tour in Jerusalem.
Also, a pair of comfortable tracking
shoes is advisable for earthen roads
and big ramps. It's not allowed to
enter religious places in revealing
clothes. For this reason, visitors
should prefer closed clothes when
visiting religious places. It is also

Preparations before going to
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music, and unique shows.
Jerusalem Wine Festivalis an
organization that displays the
special wines produced by local
wineries, which can be tasted by the
visitors.

recommended that women who will
visit the city have a shawl in their
travel bag. It is very important for
visitors to take a city map with them
in order to visit all the historical sites
in Jerusalem and not to miss any
details.

In addition, tourists are advised
not to bring clothes or items that
express their political and religious
views. Jerusalem is a hot and dry
place throughout the year. For this
reason, it is recommended to have
sunscreen, sunglasses, and a hat, no
matter what season you visit the city.
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With innovatio .
inchocolate
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We can beat Europe

Emphasizing that the
innovative products are
the key to the success,
IHBIR Board Member
Gl said Turkish
companies can beat the
European chocolate
producers through
Innovation.

You're working in the line of
chocolate products. Can you tell
us about the developments in raw
material supply and pricing lately?

Due to the uncertainties during
the pandemic, there weren't enough
agricultural efforts carried out all
around the world, so we observe
some relaxation with the prices
of especially palm-oil and cacao-
oil, which reached record high
before. However, as you know, since
continuity is essential in production,
many companies made raw material
deals for middle and long term
without observing the prices so
that they could continue with their
production. Therefore, we can't say
the production with low priced raw
materials has started, yet. If the
exchange rates can be maintained
as they are in the short term, unless
there is any force major, we don't
expect any serious raise in the raw
material prices.

RISE IN THE NEED OF
CAPITAL STOPPED THE
R&D EFFORTS

Those companies that come
up with innovative products can
move ahead a few steps in your
sector, but can funds be created
when it comes to R&D efforts? Are
the government supports enough?
What are your demands?

As itis in every industry and
sector, innovation is also important
in chocolate and sugar products.
Continuation of commercial activities
creating value-added products
without getting buried in the
competition, apparently, is much
more profitable. Companies needs
for capital increase dramatically due
to the raise in exchange rates and
inflation in recent times. Therefore,
because of the high budgets required,
companies had to sacrifice their R&D
efforts during the time of rising needs
of capital. As to the government
subsidies, from a closer look, we see
temporal or permanent subsidies paid
various government establishments
in many areas. However, since most
of these subsidies are in the form of
pay-and-get repaid, we observe that
small and middle sized companies

Albert Einstein, which goes like, “It’s not skeleton and
muscles what holds a man up, but the principles and

aith.” For me, it’s important for everyone to have
Y
principles, not for only those who work.
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don't have the strength to cope with
this long period of time. Moreover, |
believe that consultancy firms that
provide services for subsidies and
resources should be authorized
under specific standards, and the
firms shouldn't provide services in
the areas they don't have license.
Considering that big companies don't
need such services, some of the
remaining small and middle sized
companies can't benefit from needed
subsidies due to misdirection. That's
why, such consultancy firms should
have license, and the system should
be altered to subsidies that are paid
directly and immediately.

What markets could we manage
to establish Turkish chocolate
brands? Do we have a competitive
edge in the prices, or the
marketing?

As a matter of fact, as national
manufacturers, we export chocolate
to various countries all around the
world. We are also deemed as
successful at snacks. We have a
competitive edge both in prices and
marketing. | believe we can be even
more successful if we can come
up with innovative products. Thus,
we can move ahead of European
chocolate manufacturers.

BEET MANUFACTURERS
SHOULD BE SUPPORTED
SO THAT WE DON'T RELY
ON IMPORTS

There is a sugar supply problem
lately. Our country will grow 2.1
million tons of sugar this year, but
the demand is expected to be 2.7
million tons. How can we close this
gap? Considering the global prices
and supply crisis, would imports be
an answer?

If the predictions turn out the way
you mention, we don't have any other
options but imports. Our country has
lands that are very suitable for beet
production. The gap can be closed in
years to come as long as the farmers
are encouraged through reduces
in the taxes of main cost items like
diesel and fertilizer.

Turks send
chocolate

to36
countries

We'd like to know more about
Zirve Chocolate. What does it
do, what markets is it active,
when and by whom the company
was founded, how many
facilities and employees does it
have?

Zirve Chocolate, under the roof
of Zirvegul Group, is a firm that
produces chocolate snacks in the
industry of FMCG. Zirvegul Group
has turned 50 years of age in 2022,
While we have 1,150 employees
in total, 150 employees work
at production facilities. Zirve
Chocolate, with its two factories in
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istanbul Esenyurt and Sultanbeyli,
exports to 36 countries, waving
our national flag proudly in all
those countries. |, Ismail G,

am the active director of Zirve
Chocolate, founded by Sefik Gul
who is the CEO of entire group.
Aside to my Broad Membership
in Istanbul Cereals Pulses Oil
Seeds and Products Exporters'
Association (IHBIR), Im also a
committee member at Istanbul
Chamber of Commerce 7th
Committee, Committee of Cacao,
Sugar Products and Beverage
Industry.

I'm highly disciplined
about time management

. What are the principles of
Ismail Giil in his business life?
Other than work, do you have
hobbies, or what are the other
sectors you are involved with as
an entrepreneur?

I want to answer this question
with a quote from Albert Einstein,
which goes like, “It's not skeleton
and muscles what holds a man
up, but the principles and faith."
For me, it's important for everyone
to have principles, not for only
those who work. My upmost

principle is to take notes so that

| can have time for everything, to
come up with time management
plans so that time can be

used productively, and to have
discipline. | am highly interested
in soccer since | was a little boy.
Also, | like skiing and swimming.

| create opportunities to spend
time with my family and children.
Other than food industry, Im also
interested in civil engineering, real
estate investments, and animal
husbandry.
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TOP 10 COUNTRIES THE iHBIR
EXPORTED THE MOST IN NOVEMBER
(Million of Dollars)

2021 2022 CHANGE SHARE

USA 28.763 33.262 15,64% 11,53%

IRAQ 18.177 27.369 50,57% 9,49%

YEMEN 8.308 14.392 73,23% 4,99%

GERMANY 11.347 11.243 -0,91% 3,90%

RUSSIA 4.790 10.388 116,86% 3,60%

ISRAEL 8.213 9.465 15,25% 3,28%

GERMANY 8.624 8.695 0,82% 3,02%

In the January-November period same month in previous year, and it CEZAYiR 8.911 8.291 -6,96% 2,88%

of 2022, Turkiye's exports reached reached to 10.37 billion US Dollars BAE 4.032 7.006 73,78% 2,43%
231 billion and 248 million of dollars with an increase of 26.5 percent KAZAKHISTAN 1.133 5.883 419,26% 2,04%
with an increase of 22 perqent between January and November. TOP 10 COUNTRIES TOTAL 102.299 135.996 32'94% 47‘ 16%
compared to tple samg period c;f the Wk’\\llle thegop three ce(;eatl elxports OTHER COUNTRIES  122.737 152.379 24,15% 52,84%
previous year. November exports in November were made to Iraq, GRAND TOTAL 295 036 288 374 28.15% 100,00%

increased by 1.9 percent to 21.8
billion of dollars. IHBIR's exports
reached to 288.3 million US Dollars
in November, with an increase of
28.15 percent in comparison to the
same month of previous year. The
total cereal exports by Turkiye in
November reached 1.78 billion US
Dollars with an increase of 20.25

5 percent in comparison to the

the USA, and Syria, the top three
countries for IHBIR's exports in
November were listed as the USA,
Iraq, and Yemen. Cereal industry's
exports to EU member countries
were 120 million and 216 thousand
of dollars in November 2022. The
exports to same countries were 908
million and 314 thousand of dollars
in the January-November period.

TOP 10 COUNTRIES THE CEREAL
INDUSTRY EXPORTED THE MOST ON
AN ANNUAL BASIS (Million of Dollars)

01 DECEMBER - 30 NOVEMBER (12 MONTHS)

NOVEMBER/DECEMBER 2022

2020-2021  2021-2022 CHANGE SHARE
IRAQ 1.580.570 2.312.921 46,33% 20,43%
THE COUNTRIES USA 503.841 717.151 42,34% 6,34%
SYRIA 538.301 562.233 4,45% 4,97%
EXPORTED THE MOST INDUSTRY EXPORTED THE MOST IN YEMEN 337.086 297.142 -11,85% 2,63%
IN NOVEMBER NOVEMBER (Million of Dollars) ISRAEL 227.499 279.889 23,03% 2,47%
(Million of Dollars) CiBUTI 227.007 263.767 16,19% 2,33%
2021 2022 CHANGE SHARE VENEZUELA 228.024 257.152 12,77% 2,27%
2021 2022 CHANGE SHARE IRAQ 169.533 211.901 24,99% 19,65% GERMANY 244.053 253.673 3,94% 2,24%
IRAQ  169.533 211.901  24.99% 19,65% USA 56.081 63.948 14,03% 5,93% LUBNAN 147.839 241.046 63,05% 2,13%
USA  56.081 63.948 14,03% 5,93% SYRIA 54979 59 126 7 54% 5.48% TOP 10 COUNTRIES TOTAL L2T4 557 5,533,974 29,48% 48.89%
SYRIA 54979 59.126  7.54% 548% YEMEN 39.012 31.862 -18,33% 2,96% OTHER COUNTRIES  4.688.550 5.785.477 23,40% 51,11%
GERMANY 22 480 29 348 30,55% 2.72% GRAND TOTAL 8.963.107 11.319.451 26,29% 100,00%
RUSSIA 11.536 27.510 138,47% 2,55%
ISRAEL 22.783 27.283 19,75% 2,53% . .
LIBYA 27.483 26.177 -4,75% 2,43% ’
VENEZUELAN 21.176 25.611 20,94% 2,38% TOP 120 COUNTRIES IN IH.B.IR S EXPORTS
LEBANON 18.998 24.996 31,57% 2,32% ON AN ANNUAL BASIS (Million of Dollars)
TOP 10 COUNTRIESTOTAL ~ 444.061 527.762 18,85% 48,95% .
OTHER COUNTRIES 452.530 550.380 21,62% 51,05% 01 DECEMBER - 30 NOVEMBER (12 MONTHS)
GRAND TOTAL 896.592 1.078.142 28,11% 100,00% 2020-2021 2021-2022 CHANGE SHARE
USA 245.352 325.120 32,51% 11,36%
IRAQ 169.604 236.009 39,15% 8,25%
~ GERMANY 114.876 109.788 -4,43% 3,84%
e = : ISRAEL 86.309 108.609 25,84% 3,79%
e GERMANY 84.886 91.438 7.72% 3,19%
THE COUNTRIES iHBIiR YEMEN 70.154 89.412 27,45% 3,12%
EXPORTED THE MOST RUSSIA 64.271 82.891 28,97% 2,90%
CEZAYIR 65.555 75.965 15,88% 2,65%
EI\”IHOVE?IDBELF ) BAE 46148 69.463 50,52% 2,43%
iton or bouars LIBYA 54.158 66.672 23,11% 2,33%
2021 2022 CHANGE SHARE TOP 10 COUNTRIES TOTAL 1.001.313 1.255.367 25,37% 43,86%
USA  28.763 33262 1564% 11,53% OTHER COUNTRIES 1.321.371 1.606.935 21,61% 56,14%
IRAQ  14.464 26.877 50,57% 9,49% GRAND TOTAL 2.322.684 2.862.302 23,23%  100,00%

YEMEN 8308 14392 73,23% 4,99%
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EXPORT FIGURES OF THE CEREAL
INDUSTRY ON THE BASIS OF GOODS
GROUPS (Million of Dollars)

CATEGORY NOVEMBER

2021 2022 CHANGE SHARE
THE BAKERY PRODUCTS 222.751  259.050 16,30%  24,03%
THE FLOUR PRODUCTS 152.940 190.321  24,44% 17,65%
THE OIL SEEDS 133.182  151.564 13,80% 14,06%
OTHER FOOD PREPARATIONS  101.764 135.819  33,46% 12,60%
THE COCOA PRODUCTS 82.690 98.150 18,70% 9,10%
THE SUGAR PRODUCTS 81.254 94.950 16,86% 8,81%
THE PULSES 41.617 79.154 90,20% 7,34%
OIL SEEDS AND FRUITS 50.483 41.363 -18,07% 3,84%
THE CEREALS 24.335 22.484 -7,60% 2,09%
THE SPICES 5.578 5.286 -5,25% 0,49%
GRAND TOTAL 783.752  896.592 1.078.142  20,25%

12-MONTH EXPORT FIGURES OF THE
CEREAL INDUSTRY ON THE BASIS OF

GOODS GROUPS (Million of Dollars)
CATEGORY 01 DECEMBER - 30 NOVEMBER (12 MONTS)
2020-2021 2021-2022 CHANGE SHARE

12-MONTH EXPORT FIGURES OF
IHBIR ON THE BASIS OF GOODS
GROUPS (Million of Dollars)

THE BAKERY PRODUCTS 2156558 2593789  2027% 22.91% R, _
CATEGORY NOVEMBER THE OIL SEEDS 1.443.008 2.014.893  39,63% 17,80% e -
2021 2022 CHANGE THE FLOUR PRODUCTS 1588.615  1.960.938  23.44% 17,32% TOP NTRIE
THE SUGAR PRODUCTS 51.790  64.504 24,55% OTHER FOOD PREPARATIONS 1.102.691  1.426.596  29,37% 12,60% OP 5 COU S
OTHER FOOD PREPARATIONS 45.437  64.018  40,89% THE SUGAR PRODUCTS 930.269  1.026.774  1037%  9.07% WHICH THE CEREAL
THE BAKERY PRODUCTS 48.546 56781 16,96% THE COCOA PRODUCTS 742.383  903.363  21,68% 7,98% INDUSTRY EXPORTS
THE COCOA PRODUCTS 38.839  50.125 29,06% THE PULSES 471.611 727278  54,21%  6,43% IN TU RKiYE SINCE
THE FLOUR PRODUCTS 16.251  31.441 93,48% OIL SEEDS AND FRUITS 355.585  493.867 38,89% 4,36%
THE OIL SEEDS 15.834  14.015  -11,48% THE CEREALS 117.290 125.251 6,79%  1,11% ANUARY 2022
OIL SEEDS AND FRUITS 3.436 3.758 9.36% THE SPICES 55.098 46.703 -1524% 0,41% J 0
THE CEREALS 3.913 2.082 -46,81% GRAND TOTAL 8.963.107  11.319.451 26,29 100,00% NO COUNTRY JANUARY - NOVEMBER
THE PULSES 590 1.017 72.31% A0 131 040 356 -
THE SPICES 400 634 58,51% USA 638.884.674
GRAND TOTAL 229.345  225.036 2883 SYRIA 510.716.731

LIBYA 322.959.672
YEMEN 275.369.785

O MNWN —

12-MONTH EXPORT FIGURES OF THE
CEREAL INDUSTRY ON THE BASIS OF

GOODS GROUPS (Million of Dollars)
CATEGORY 01 DECEMBER - 30 NOVEMBER (12 MONTS)
2020-2021 2021-2022 CHANGE _SHARE

THE SUGAR PRODUCTS 552.087 66776 20.77% 23.30%
OTHER FOOD PREPARATIONS  513.398  614.177  19,63% 21,46%
THE BAKERY PRODUCTS 463565 545281  17.63% 19.05%
THE COCOA PRODUCTS 370.276  456.646  23,33% 15,95% o
THE FLOUR PRODUCTS 193.196 269454 3947%  9.41% T
THE OIL SEEDS 154.021  220.823 43,37% 7,71% '
OIL SEEDS AND FRUITS 49.620 55230  1131%  1.93% TOP 5 COUNTRIES IN
THE CEREALS 14.825 17.169  15,82%  0,60% e
THE PULSES 6.863 1757 7131%  0,41% IHBIR'S EXPORTS SINCE
THE SPICES 4.834 4988  3,18% 0,17% JANUARY 2022
GRAND TOTAL 2322.684  2.862.302  23.23% 100,00% NO COUNTRY JANUARY - NOVEMBER (5]
1 USA 292.447.375
IRAQ 215.234.409

ISRAEL 98.382.011
GERMANY 93.918.897
YEMEN 86.405.633

O MNWN







