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ABD'nin Miami kentinde
duzenlenen Americas Food &
Beverage Show 2025 Fuari, 10-12
EylUl tarinleri arasinda 29'uncu kez
kapilarini katilimci ve ziyaretcilere
actl. Uluslararasi gida sektorunun
onemli bulusmalarindan biri olan
fuarda Turkiye, Ulke pavilyonlari
arasinda en yogun katilim
gosteren ikinci Ulke olarak dikkat
cekti. Turkiye Milli Katihmi, fuarin
ilk gununde gerceklestirilen acilis
toreniyle resmi olarak basladi.
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AMERICAS FOOD & BEVERAGE SHOW 2025’TE

TURKIYE GUCLU
TEMSILIYLE YER ALDI

Acllisa; Miami Baskonsolosu

Resul Sahinol, Miami Ticaret Atasesi
Omer ince, World Trade Center
Baskani lvan Barrios, IHBIR Yonetim
Kurulu Baskani Kazim Taycl,
Baskan Yardimcisi Kadir Kursad
Gulbahar ve Yonetim Kurulu

Uyesi Mehmet Tas katildi. Acilisin
ardindan World Trade Center
Baskani lvan Barrios tarafindan,
Birligimize saglanan surekli

destek ve is birligi dolayisiyla nazik
hediyeler takdim edildi. Sayfa 12-13
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istanbul Hububat Bakliyat
Yagli Tohumlar ve Mamulleri
ihracatgilari Birligi (IHBIR)
Yonetim Kurulu Baskani
Kazim TAYCI

Kiymetli IHBIR Ailesi,

Zorlu bir yil geride birakip yeni
bir yila girerken umutlarimiz ve
beklentilerimiz ylksek. Ulkemizde
finansman kosullarinin agirlastigi,
enflasyonist donemin getirdigi
maliyet artiglar ylzinden fiyat
tutturmakta zorlandigimiz gegen
donemin aksine 2026'da finansman
musluklarinin kademe kademe
acildigi ve finansman maliyetlerinin
de enflasyona paralel bir sekilde
distugund gérmeyi arzu ediyoruz.

Klresel arenada yasanan
belirsizlik ortamina ragmen gegen
slregte ihracat pazarlarimizi
korumayi basardik. Géreve
geldigimiz ilk ginden itibaren dis
pazarlardaki firsatlari en iyi sekilde
degerlendirmek i¢in yaptigimiz
¢alismalarin ihracatimizin geldigi
seviyeyi korumamiz agisindan kritik
bir fayda sagladigini dustiniyorum.
Bu minvalde, Ulkemizdeki
kosullarin Uretici ihracatgilari daha
destekleyici olmasini umdugumuz
2026'nin ozellikle ikinci yarisindan
itibaren, ektigimiz tohumlarin
filizlenmeye baslayacagina
inaniyorum.

Gegen yil birgok sektérde
ihracat kayiplari yasanirken,
sektorimuzin ihracatinda artis
saglamis olmamiz, elbette kiymetli
ihracat ailemizin her bir ferdinin
Ustlin gabalarinin Grdnuddar.

Tark ihracatgisinin bu azmi ve
fedakarane calismalari sayesinde
bayragimizi dalgalandirdigimiz
pazarlarda bundan sonra ¢ok daha
hizli bir sekilde pay alacagimizi
ongoriyoruz.

Ozellikle ABD'nin ticaret
politikalarindaki rota degisikliginin

Ektigimiz tohumlar
2026'da filizlenecek

bizlere agtigi ve agacadi firsat
kapilarini zamaninda godrerek
harekete gegcmemizin, ihracatimiz
agisindan bir kaldirag etkisi
olusturacagini tahmin etmek zor
degil. Fakat, hicbir basari tesadf
olmadigi gibi hi¢bir firsat da

altin tepside sunulmaz. Ufukta
beliren firsat kapilari ilanihaye acgik
kalmayacak. Bu bakimdan ihracata
ve ihracatgilarimiza ayak bagi
olacak her tur olumsuzlugu ortadan
kaldirma konusunda otoritenin
Uzerine diseni yapmasi gerektigini
bir kez daha ifade etmek isterim.
Bugune kadar ihracatginin

yaninda oldugunu defaatle dile
getiren Sayin Cumhurbaskanimiz
Recep Tayyip Erdogan’in
himayelerinde atilacak adimlarin
2026'da 6numiuzu ¢ok daha

rahat gérmemizi saglayacagina
inaniyorum.

2025 yihnin baslarinda
yasanan don hadisesi ardindan
gelen kuraklik tarim sektérinde
halihazirda var olan bir dizi yapisal
sorununun Uzerine adeta tuz
biber ekti. Buna karsin Ulkemizde
sok olarak addedebilecegimiz
bir tedarik kesintisi ¢ok sukur
yasanmadi. Tipki ihracatgilarimiz
gibi her turld zorluga karsin
bulyuk fedakarliklarla Uretmeye
devam eden ¢iftgimiz sayesinde
stratejik Urlinlerde kendimize yeter
konumumuzu koruyoruz.

Gegen surecgte gerek kiireselde
yasanan kirilmalarin getirdigi
ddénlsum ihtiyaci gerekse Ulkemizin
yuksek gelirli ekonomiler ligine
ilerlemesi icin yapilmasi gereken
nitelik degisimi imalat sanayimizin
ve dolayisiyla ihracatimizin énine
yeni sinavlar koyuyor. Bu sinavlarin
yuku, agirhgi dikkate alindiginda
tek basina imalatgilarimiza
yuklenmemelidir. Ekonomi
yonetimimizden beklentimiz
Ozellikle katma dederi yuksek
drlinlere gegis i¢in zaruri olan
yatirimlarin hayata gecirilebilmesi
icin terzi usull tesviklerle birlikte
yine buna uygun finansman
imkanlarinin taninmasidir. Bugline
kadar sunulan finansman paketleri
elbette gorinirde faydal ve umut
vericidir. Ancak bu kaynaklara
ulagsma noktasinda ne yazik
ki birgok imalat¢imiz basarili

olamamaktadir. Uretimi ve yatirimi
desteklemekten ziyade tuketimi
ve paradan para kazanmayi
destekleyen finansal sistemimizin
mimarisi gdzden gegirilmelidir.

Tarih bizlere, ihracat olmadan
zenginlesme olmayacagini;
ihracatin hizli arttigi dénemlerde
ekonomide bolluk bereket,
ihracatin zayifladigi dénemlerde
de ekonomide zafiyet meydana
geldigini yakin zamanda
yasadigimiz sureglerle gosterdi.

Uretim, yatirim, ihracat ve
istihdami dnceleyen ekonomi
politikalarinin s6zde degil 6zde
zuhur edebilmesi igin elbette
ylksek enflasyon illetinden bir an
once kurtulmanin sart oldugunu
bilmekteyiz. Enflasyon sorununu
kalici bir sekilde ¢6zemedigimiz
takdirde ne dolarizasyon tehlikesini
geride birakabiliriz ne de rekabetgi
bir ihracat politikasi gudebiliriz. Bu
bakimdan otoritenin enflasyona
karsi verdigi micadelede zaafa
neden olabilecek herhangi bir
talebi de dile getirmekten imtina
ettigimizi bu vesileyle ifade etmek
isterim.

Ancak buglin 6nimizdeki
tabloya baktigimizda;
konkordatolarin 6deme zincirini
kirma riski dogurmamasi ve
yine nakit akisini ydnetmekte
zorlanan igletmelerin toplu iflaslara
suriklenmemesi igin, en azindan
enflasyon tek hanelere diisene
kadar, imalatgi cephesinde eneriji,
isGilik, vergi, lojistik ve finansman
konusunda dezenflasyon
politikasina da halel getirmeyecek
sekilde palyatif ¢ozlmlere ihtiyag
duyulmaktadir. En zorlu donemi
geride birakirken, ylzduk yuzdik
kuyruguna geldik derken, bir
yol kazasl yasanmamasi igin
taleplerimizin otorite tarafindan
dikkate alinarak ivedilikte adim
atilmasini Umit ediyoruz. Gegen
dénemde ihracat gemisini karaya
oturtmadan basarili bir sekilde
yuzdiren siz degerli ihracat
ailemize ylrekten tesekkdr
ediyorum. 2026'nin hepimiz igin
saglik, huzur, helal kazang ve aile
saadeti getirmesini ylce Allah’tan
niyaz ediyorum.

Kalin saglicakla.

Kazim TAYCI
Yonetim Kurulu Baskani
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Denetim Kurulu Uyesi
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GFM'de 23 iiye
firma yer ald1 S9

TiM delegeleri ile
gorusler paylasildi S7

Baskan Tayci iTE
heyetini kabul etti S7

Fonksiyonel
Gidalar ve
Gida Takviyeleri
Pazarinda 2025
Panoramasi

ve Gelecek
Projeksiyonlar1

Prof. Dr.
Nevzat Konar
Sayfa 38-39-40-41

Gida Fizigi:
Mikroyapi
Miihendisligi
ve Gelecegin
Gidalan

Prof. Dr.
Nevzat Konar
Sayfa 42-43-44-45

Koruyucusu:
Yapay Zekaile
Risk Tahmini ve
Siirdiiriilebilirlik

Prof. Dr.
Nevzat Konar
Sayfa 46-47-48-49
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Bosna Hersek Sempozyumu’na
Gililbahar istirak etti S8

IHBIR'den sekiz ‘Teknik
Egitim Program!’ ile sektore
buyuk katkl S22-23

Yayin Yonetmeni

Yonetim Kurulu Baskani
Kazim TAYCI

Akademik Danigman
Ankara Universitesi

. Yayin Danigmani
Istanbul Ihracatci Birlikleri
Genel Sekreterligi
Genel Sekreter Yrd.

Burak COSAN Prof.Dr.Nevzat KONAR Volkan KEKEVi
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Fonksiyonel
gidada bilimsel
derinlik S24

IHBIR firma
ziyaretleri hiz
kesmeden
slirllyor S20-21

WorldFood
Moscow 2025
Fuari’'nda Tiirkiye
riizgarn S15

bilimsel
yaklasim 525

2 . W

Dahilde isleme

i | W= rejimi egitimi
Amerikali heyet IHBIR'i ziyaret etti S11 ‘S’g%tlg;lgl gordu

GUNEY AMERIKA'NIN iSTIKRAR VE FIRSAT KAPISI: SILIPAZARI

Sayfa 50-51-52-53
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Ekim toplantisinda DESBAS sunum yapti

iHBIR Ekim ay1 Yonetim
Kurulu Toplantisi, Bagkan
Kazim Tayci ile Yonetim ve
Denetim Kurulu liyelerinin
katihmiyla gerceklestirildi.
Toplantiya, Istanbul Endiistri

1Eyliil 2025

SEKTOR KURULU TOPLANDI

Hububat, Bakliyat, Yagl Tohumlar ve Mamulleri Sektor katiimiyla istanbul'da gergeklestirildi. Toplantida sekt&riin
Kurulu Toplantisi, T.C. Ticaret Bakanligi ihracat Genel yasadidi sorunlar ve ¢6zum 6nerileri dile getirilerek,
Mudiirligu Tarim Uriinleri Daire Baskani Halis Kaya'nin inracatin artirlmasina yonelik istisarelerde bulunuldu.

ve Ticaret Serbest Bolgesi
(DESBAS) Genel Mudiir
Yardimcisi ibrahim &zgelik
katilarak, serbest bolgelerin
ihracatgi firmalar icin
sundugu avantajlara iliskin

bir sunum gergeklestirdi.
Ayrica toplantida; fuarlar,
ticaret ve alim heyetileri,
UR-GE projeleriile
onumiizdeki doneme iliskin
planlanan hedefler ele alindi.

EKVATORA
ALIMHEYETI
DUZENLENDI

T.C. Ticaret Bakanlgi koordinasyonu ve Birlik Genel
Sekreterligi'nin organizasyonunda, Ekvator — Corporacion
Favorita C.A. Ozel Nitelikli Alim Heyeti Programi basariyla
tamamlandi. Program kapsaminda, Ekvator'daki en buylk
perakende sirketlerinden biri olan Corporacién Favorita

C.A. firmasinin yetkilileri ile 21 Turk firmasi bir araya geldi.

IHBIR yoneticileri
Vitahealth
Fuari’na katildi

iHBIR Bagkan Yardimcisi Semsettin Memis
ve Yonetim Kurulu Uye3| Sabahattin Fidan,
Gida Takviyeleri ve Fonksiyonel Gidalar
alaninda diizenlenen Vitahealth Fuari’'nda
uiyelerin stantlarini ziyaret etti. Etkinlik
kapsaminda sektoriin gelecegine yonelik
is birligi firsatlari ve projeler lizerine
degerlendirmelerde bulunuldu.

Bag:kan Taycl
ITE heyetini
kabul etti

iTE Group Dubai Genel Mudurd
Katerina Filunets ve ITE Group Tiirkiye
yetkilileri, IHBIR Yonetim Kurulu
Baskani Sayin Kazim Taycl'yi ziyaret
etti. Gorismede, Rusya'daki fuarlar
ve olasi is birligi firsatlan Uzerine
dederlendirmelerde bulunuldu.

Turkiye ihracatcilar Meclisi (TiM)
Delegeler Calistayi, Antalya'da
Ticaret Bakan Yardimcisi Ozgr
Volkan Agar ve TiM Baskani
Mustafa Giltepe'nin katilimlariyla
gercgeklestirildi. Ihracat camiasinin
6nemli bulugmalarindan biri olan
galistaya; IHBIR Yénetim Kurulu
Baskani Kazim Tayci, Bagkan
Yardimcilari Semsettin Memis

ve Kadir Kiirsad Giilbahar, Prof.

TiM DELEGELERI iLE
GORUSLER PAYLASILDI

Dr. ismail Hakki Aydin ile birlikte
Yonetim ve Denetim Kurulu Uyeleri
katiim sagladi. Program siresince
ihracatin giincel dinamikleri, sektorel
firsatlar ve rekabet glicinu artirmaya
yonelik stratejiler lizerine kapsamili
degerlendirmelerde bulunuldu. Ayrica
“Delegeler Soruyor” oturumunda
ihracatcilar, TIM ve Bakanlik
temsilcileriyle sektérin ihtiyaglarina
yonelik gorlslerini paylasti.
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BOSNA HERSEK SEMPOZYUMU'NA
GULBAHARISTIRAKETTI

T.C. Ticaret Bakani Omer Bolat, T.C. katihmlariyla dlizenlenen “Tlrkiye — Hersek arasindaki ekonomik iliskilerin
Saraybosna Blyukelgisi Sn. Emin Bosna Hersek Ekonomik lligkilerinin glglendirilmesine katki sadlayan bu
Akseki, Bosna Hersek Federasyonu Gelistiriimesi ve Sarddrdlebilirligi onemli bulusmada, yatirim firsatlari
Zenica-Doboj Kantonu Ekonomi Bakani  Sempozyumu”na, IHBIR YOnetim ve iki Ulke arasindaki ihracatin

Samir Sibonji¢ ve Iktisadi Arastirmalar Kurulu Baskan Yardimcisi Kadir Kirsad gelistiriimesine yonelik yeni yol

Vakfi Bagkani Ahmet Incekara’nin Gulbahar istirak etti. Turkiye ile Bosna haritalari ele alindi.

Baskan Tayci, uye firmalarla bir araya geldi

iIHBIR Yonetim Kurulu Baskani Kazim Taycl, seker, siit tozu  olan hammaddelerin lretim ve tedarik siiregleri, mevcut
ve peynir alti suyu tozu tedariki konularinin ele alindigi uygulamalarin sektdre ve ihracat slreglerine etkileri,
dederlendirme toplantisinda lye firmalar ile bir araya Uretici ve ihracatgi firmalarin karsilastigl operasyonel ve
geldi. Toplantida; Uyelerin Gretiminde dnemli paya sahip tedarik sorunlari ile ¢ézUm 6nerileri masaya yatirildi.
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GFM'DE 23 UYE FiRMA YER ALDI

Global Food Meetings (GFM), 26-27 yil liglinciisii diizenlenen etkinlikte 23 liye firma
Kasim tarihlerinde Crowne Plaza Asia'da katihmci olarak yer aldi. Etkinligi ziyaret eden
gert;eklestlrlldl istanbul Sanayi Odasr'nin iHBIR Yonetim Kurulu Bagkani Kazim Tayci ve
(Iso) organlzasyonuyla Tiirk gida sektoriiniin beraberindeki iHBiR heyeti, katihmci firmalara ve
uluslararasi is birligini gelistirmek amaciyla bu yabanci alicilara basari dileklerini iletti.

28 Kasim 2025

SEKTOR KURULU IZMIiR'DE TOPLANDI

Hububat, Bakliyat, Yagh Tohumlar ve Mamulleri Sektér Kurulu Toplantisi, izmirde gergeklestirildi. Toplantida sektériin
yasadidi sorunlar ve ¢6zim onerileri dile getirilerek, sektdr ihracatinin artiriimasina yonelik istisarelerde bulunuldu.
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Kuresel Sekerleme Pazari ap

iHBIR'in, Ankara Universitesi Gida
Guvenligi Enstitlsu is birligiyle

hazirladidi “Kuresel Sekerleme Pazari:

Trendler ve Gelecek Projeksiyonlari”
galismasi, dunya sekerleme pazarinin
glincel gordniminu ve 2030 yilina
yonelik beklentilerini ortaya koydu.

Raporda; segment bazli gelir
artislari, kiresel ticaret hacimleri,
tlketim egilimleri ve 6nde gelen
ureticilerin pazar performanslarini
Ozetleyen veriler yer aldi. 2020-2030
doéneminde tim segmentlerde
istikrarli bir blylme éngorullrken,

EYLUL/EKIM/KASIM/ARALIK 2025

oru yayimlandi

Ozellikle gikolata ve unlu mamuller
kategorilerinde hem tiketim hem

de gelir artisinin hizlandigi gérulda.
Calisma, sektdriin kuresel rekabette
glclenmesine yonelik dnemli iggoriler
sunarak ihracatgilara yol gosterici bir
perspektif saglamayi hedefledi.

Ekmek ve
Tahil Uriinleri
Raporu
vayimlandi

Ekmek ve tahil Urlnleri sektord,
klresel gida pazarinin en temel ve
en istikrarli blyuyen alanlari arasinda
yer almaktadir. Kuresel dlgekte trilyon
dolarlik bir hacme ulasan sektoérin,
ondmdizdeki yillarda da blylmesini
strdurmesi beklenmektedir. I[HBIR ile
Ankara Universitesi Gida Guvenligi
Enstitusi is birligiyle hazirlanan
“Ekmek ve Tahil Urlnleri Raporu”,
kuresel pazarin guncel gérinidminu,
blylme beklentilerini ve tiiketim
egilimlerini ortaya koymaktadir.
Raporda; Cin'in sektdérin en blyuk
pazari olmayi surdurdigu, Avrupa
Ulkelerinin kisi bas! tiketim ve katma
dederli Urlinlerde dne ¢iktigl, Asya
pazarinin ise buylimenin itici gucu
oldugu vurgulanmaktadir.

IHBIR tarafindan diizenlenen
Dlinya Tiurk Kahvesi GUnu
kapsamindaki istigare toplantisi ve
tadim etkinliginde; IHBIR Yonetim
Kurulu Baskani Kazim Tayci, TIM
Tarim Kurulu Baskani Melisa
Tokgdz Mutlu ve Turk Tarimsal
Diplomasi Grubu Uyeleri bir araya
geldi. Toplantida Turk kahvesinin
kiresel pazardaki mevcut durumu,

Milli Katiim Organizasyonu

IHBIR tarafindan gergeklestirilen
Americas Food & Beverage Show
organizatorleri; World Trade Center
Miami Baskani ve CEO’su lvan Barrios,
World Trade Center Miami COO'su

o ALY -

Amerikali heyet iHBIR'i ziyaret etti

iSTANBUL HUBUBAT BAKLIYAT YAGLI TOHUMLAR VE MAMULLERi iIHRACATGILARI BiRLiGi

Dunya Turk Kahvesi Gunu etkinligi duizenlendi

ihracat rakamlarindaki artig, diinya
genelindeki kahve tiketim egilimleri
ve Turk kahvesinin uluslararasi
alanda daha gugli temsil edilmesine
yoOnelik stratejiler detayh sekilde ele
alindi. Ayrica gastronomi diplomasisi
kapsaminda Tlrk kahvesinin
uluslararasi gérunurliginin
artirlmasi ve ortak ¢alisma alanlarina
iliskin gorus aligverisinde bulunuldu.

Alice Ancona ile Exporium yetkilisi
Engin Ertekin, 12 Aralik 2025 Cuma
glnl IHBIR Yénetim Kurulu Baskani
Kazim Taycr'yi Birlik binasinda ziyaret
etti.

Americas Food & Beverage Show'da

EYLUL/EKIM/KASIM/ARALIK 2025
11

Toplantinin ardindan Dig Ticaret
Kompleksi'nde Turk kahvesi ikrami
gergeklestirildi. Ote yandan, IHBIR
Yonetim Kurulu Uyeleri Mehmet

Tas ve Muzaffer Hikmet Tonbil'in
katilimiyla, 5 Aralik Dinya Turk
Kahvesi Giinl kapsaminda Mall of
Istanbul'da duzenlenen Turk kahvesi
ve lokum tanitim etkinligi yogun ilgi
gordu.

Turkiye pavilyonu ve Tirk katilimcilarin
Oneminin vurgulandigi gérismelerde,
s0z konusu fuarin gelecegi ve Amerika
kitasinda gergeklestirilebilecek
muhtemel is birliklerine iliskin
istisarelerde bulunuldu.
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Americas Food & Beverage
Show 2025°te Tiirkiye
Giicli Tems:llyle Yer / dl

ABD’nin Miami kentinde
duzenlenen Americas Food &
Beverage Show 2025 Fuari, 10-12
Eylal tarihleri arasinda 29'uncu kez
kapilarini katihmci ve ziyaretgilere
actl. Uluslararasi gida sektorindn
onemli bulugmalarindan biri olan
fuarda Turkiye 23 katilimci firma ile
Ulke pavilyonlari arasinda en yogun
katihm gdsteren ikinci llke olarak
dikkat gekti.

Turkiye Milli Katilimi, fuarin ilk
guninde gergeklestirilen agilis
toreniyle resmi olarak basladi.
Acilisa; Miami Baskonsolosu Resul
$Sahinol, Miami Ticaret Atasesi
Omer Ince, World Trade Center
Baskani Ivan Barrios, IHBIR Yonetim
Kurulu Baskani Kazim Taycli, Baskan
Yardimcisi Kadir Kirsad Gulbahar
ve Yonetim Kurulu Uyesi Mehmet
Tas katildi. Acilisin ardindan World
Trade Center Baskani Ivan Barrios
tarafindan, Birligimize saglanan
surekli destek ve is birligi dolayisiyla
nazik hediyeler takdim edildi.

UR-GE PROGRAMI
GERCEKLESTIRILD

Fuar kapsaminda, iHBIR
tarafindan yiritilen “iIHBIR Sekerli
Mamuller ve Pastacilik Sektorleri
Ihracat Atilimi UR-GE Projesi”
cercevesinde dnemli bir program da

@Rl
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gercgeklestirildi. Miami Baskonsolosu
Resul $ahinol ve Miami Ticaret
Atasesi Omer ince; IHBIR Yonetim
Kurulu Bagkani Ka2|m Taycl, Bagkan
Yardimcisi Kadir Kiirsad Gulbahar

ve Yonetim Kurulu Uyesi Mehmet
Tas ile birlikte, proje kapsaminda yer
alan 13 Uye firmaya ve Tirkiye Milli
Katilimi altinda fuara katilan firmalara
sertifikalarini takdim etti.

ZIYARETCILERI)EII
BiYiK iLei

10-12 Eylul tarihleri boyunca
devam eden Americas Food
& Beverage Show 2025,

bu yil da yodun katilim ve

basarili organizasyon yapisiyla
one ¢iktl. Agilistan itibaren
ziyaretgilerin ilgisini geken Tlrkiye
pavilyonu, firmalarimizin gigli
temsili sayesinde uluslararasi
ziyaretgilerden blyuk ilgi gordu.
Fuarda Turk firmalari, Grlnlerini
tanitma, yeni pazarlara erisim
saglama ve uluslararasi is

birlikleri gelistirme imkani buldu.
Americas Food & Beverage Show
2025 suresince gercgeklestirilen
temaslarin, Turk gida sektorinin
klresel pazarlardaki goranurliguni
artirmaya katki sundugu ifade
edildi.
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AFB 2025 Katilimci Firmalar

SIRA NO FiRMA ADI

1 AKTURK SAGLIK GIDA ELEKTRONIK NAK.SAN. VE TIC.LTD.STI

2 ANI BiSKUVi GIDA SAN. VE TiC.A.$

3 CHEVEL PRIVATE DIS TiC. LTD. STI.

a4 EFE FOOD GIDA iNS. NAK. TAAH. iTH. iHR. PAZ. SAN. ve TiC.LTD. STi.
5 IKBAL SEKERLEME GIDA SAN. TiC. A.S.

6 KOGBEY SU VE MESRUBAT PAZ. SAN. TiC.A.S.

7 NAKAL TAS. GIDA INS. TURIZM SAN. VE TiC. A'S.

8 NSB GIDA ICECEK A.S.

9 0SLO GIDA SAN. TiC. LTD. $Ti.

10 ZIRVE GIKOLATA GIDA SAN. VE TiC.A.S.

1 AK NIiSASTA SAN. VE TiC. AS.

12 AKSU GIDA MAD.IML.SAN.TIC.LTD.STI

13 BONART GIDA SANAYi VE TICARET A.S.

14 CHRDOGAL YASAM VE SAGLIK URUNLERI TUR. SAN. TiC. LTD. STi.
15 GELENLI GIDA VE iHTIYAG MADDELERI iTHALAT IHRACAT SANAYI VE TICARET LIMITED SIRKETI
16 GESAS GENEL GIDA SAN. VE TiC. A.S.

17 GURU SAGLIKLI GIDA SAN. A.S.

18 IPEK TEKSTIL INSAAT GIDA SAN. VE DIS TiC. LTD. STi.

19 KALE MADENCILIK SAN. VE TiC. A.S.

20 SOYYIGIT GIDA SAN. TiC.A.S.

21 TAFE_GIDA MADDELERI SANAYI VE TiC. A.S.

22 TYC iINSAAT SAN. VE TIiC.A.S.

23 UNO GROUP GIDA iNS. SAN. VE TiC. LTD. STi.

EYLUL/EKIM/KASIM/ARALIK 2025
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15-17 Eylul 2025 tarihleri arasinda
Dubai / Birlesik Arap Emirlikleri'nde
duzenlenen ISM Middle East
2025 Fuari, gida ve sekerleme
sektdrinun bdlgedeki onemli
bulusma noktalarindan biri olarak
gercgeklestirildi. Uluslararasi katilima
sahne olan fuar, Orta Dogu pazarinda
faaliyet gosteren ihracatcilar i¢in
O6nemli temaslara zemin hazirladi.
Fuar kapsaminda IHBIR Yonetim
Kurulu Baskani Kazim Taycl, Bagkan
Yardimcisi Kirgad Gllbahar ile
Yoénetim Kurulu Uyeleri Ismail Gl
ve Huseyin Eviz, ISM Middle East
2025 Fuarrni ziyaret ederek katilim
saglayan ihracatci firmalarla bir araya
geldi. Ziyaretlerde, Uyelerin standlari

ISM Middle East 2025
Fuarr'na giicli

gezilerek yurltulen galismalar
yakindan incelendi; firmalarin fuar
surecine iliskin degerlendirmeleri
dinlendi.

ORTA DOGU PAZARINA
YAKIN TAKIP

Fuar siiresince IHBIR Yénetim
Kurulu Bagkani ve Yonetim
Kurulu dyeleri, inracatgi firmalarla
gergeklestirdikleri gérlismelerde
sektordeki glincel gelismeler, pazar
dinamikleri ve ihracat firsatlarina
iliskin istisarelerde bulundu. Ziyaretler,
Uyelerin uluslararasi pazarlardaki
konumlarinin gi¢lendiriimesine ydnelik
temaslar agisindan 6nem tasidi.
ISM Middle East 2025 kapsaminda

EYLUL/EKIM/KASIM/ARALIK 2025

Colin

katilim

ayrica, IHBIR Yénetim Kurulu Bagkani
Kazim Tayci ve Yonetim Kurulu
Uyeleri, fuar organizatéri Selten
Fuarcilik yetkilileri ile bir araya

geldi. Gergeklestirilen gérismede,
sektorln fuar faaliyetleri, is birligi
imkanlari ve ilerleyen dénemlerde
duzenlenebilecek organizasyonlara
iliskin degerlendirmelerde bulunuldu.
Uc gtin sliren ISM Middle East 2025
Fuari boyunca IHBIR heyeti, ihracatgi
firmalarla temaslarini slrdirerek,
Uyelerin Orta Dogu pazarindaki
faaliyetlerini yakindan takip etti. Fuar,
sektdr temsilcileri arasindaki iletigsimin
glclenmesine ve yeni is firsatlarinin
degerlendiriimesine katki saglayarak
tamamlandi.
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WorldFood Moscow 2025 Fuan nda Turklye ruzgan

16—19 Eylll 2025 tarihleri arasinda
Moskova / Rusya’da diizenlenen
WorldFood Moscow 2025 Fuari,
uluslararasi gida sektorunin
onemli bulusma noktalarindan biri
olarak gergeklestirildi. Fuar, Rusya
pazarinda faaliyet gosteren ve
bdlgeye ihracat hedefleyen firmalar
igin 6nemli temaslara sahne oldu.
Fuar kapsaminda IHBIR Yonetim
Kurulu Uyeleri Sabahattin Fidan ve
Muzaffer Hikmet Tonbil, WorldFood
Moscow 2025 Fuarr'ni ziyaret ederek
katilim saglayan ihracatgi firmalarla
bir araya geldi. Ziyaretlerde, Uyelerin
standlari gezilerek yuritulen
calismalar hakkinda bilgi alindi
ve firmalarin fuar sirecine iligkin
degerlendirmeleri dinlendi.

BULGUR TANITIM PROJESI

Fuar siiresince IHBIR Yénetim
Kurulu Uyeleri, Moskova BuyUkelgisi
Tanju Bilgi¢, Moskova Ticaret
Basmusavirleri Cigdem Samiloglu
Erko¢ ve Kadir Sarikaya ile Moskova
Ticaret Misaviri Ahmet Onur
Oztirk ile bir araya gelerek fuara
ve sektore iligkin istisarelerde
bulundu. Gértismelerde, Rusya
pazarindaki glincel gelismeler
ve ihracatgi firmalarin faaliyetleri
ele alindi. WorldFood Moscow

2025 programi kapsaminda iHBIR
Yoénetim Kurulu Uyeleri, sektor
kurulu tarafindan Rusya'da yurdtilen
“Bulgur Tanitim Turquality Projesi”
cercevesinde dlizenlenen tadim
etkinligi ve resepsiyona da katilim
sagladi. Etkinlikte, Turk bulgurunun
tanitimina yonelik ¢alismalar ve
proje kapsaminda gergeklestirilen
faaliyetler 6n plana c¢iktl. Dort gin
stiren WorldFood Moscow 2025 Fuari
boyunca gergeklestirilen ziyaret

ve temaslarin, ihracatgi firmalarin
Rusya pazarindaki gérunurlagin
artirmasina ve sektorel is
birliklerinin gliglenmesine katki
sagladigi ifade edildi. Fuar, Uyelerle
surdirdlen temaslar ve sektorel
degerlendirmelerle tamamlandi.

Tiirk gida sektoriinden Anuga 2025'te guglu tems:llyet

Avrupa’nin en biyuk genel gida
fuarlar arasinda yer alan ANUGA
2025 Fuari, 4-8 Ekim 2025 tarihleri
arasinda uluslararasi katilimla
gergeklestirildi. Gida sektorinln
kuresel dlcekte en dnemli bulugsma
noktalarindan biri olan fuar, Tlrk
firmalarinin diinya pazarlarindaki
gorunurligini artirmasi agisindan
6énemli bir platform sundu. Fuar
kapsaminda IHBIR Yonetim Kurulu
Baskani Kazim Tayci, Yonetim Kurulu
Baskan Yardimcisi Kadir Kiirgad
Gulbahar ile Yonetim Kurulu Uyeleri
Mehmet Tas ve Sabahattin Fidan,
Milli Katilim Organizasyonu ile fuarda
yer alan Uye firmalari ziyaret etti.
Ziyaretlerde, firmalarin stantlari
gezilerek yurutllen faaliyetler
hakkinda bilgi alindi ve fuar slirecine
iliskin degerlendirmelerde bulunuldu.

400 TURK FiRMA KATILDI

Yaklasik 400 Turk firmanin katihm
gosterdigi ANUGA 2025 Fuarr'nda,
TuUrk gida sektorlnln Urin gesitliligi,
Uretim kapasitesi ve ihracat
potansiyeli uluslararasi ziyaretgilere
tanitildi. Fuara katilan firmalar, yeni

pazarlara erisim saglama, mevcut
ticari iliskileri gu¢lendirme ve
uluslararasi is birliklerini gelistirme
imkéni buldu. Fuar siresince
gergeklestirilen temaslarin, Turk gida
sektdrunun kiresel pazarlardaki
konumunun gu¢lenmesine katki

sundugdu ifade edilirken, ANUGA
2025'in firmalar agisindan verimli
gectigi belirtildi. Organizasyon, Turk
gida ihracatinin uluslararasi alanda
daha gorlnur hale gelmesine katki
saglayan 6nemli bir etkinlik olarak
tamamlandi.
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Latin Amerika'da 234 ikili
is goriismesi gerceklestirildi

IHBIR organizasyonunda diizenlenen Latin Amerika Ulkeleri Sektérel Ticaret Heyeti,
11-14 Kasim 2025 tarihleri arasinda Bogota / Kolombiya’da basariyla gerceklestirildi.
Program ile Turk firmalarinin Latin Amerika pazarlarina erisimini giiclendirmesi ve
yeni ticari ig birliklerinin 6niintin agilmas1 hedeflendi. Heyet kapsaminda yer alan 23
katilimc1 firma, Kolombiya’dan 15, cevre tilkelerden ise 8 olmak tizere toplam 23 alic1
ile 234 ikili ig gérismesi gerceklestirdi.

IHBIR organizasyonunda_
duzenlenen Latin Amerika Ulkeleri
Sektorel Ticaret Heyeti, 12-13
Kasim 2025 tarihlerinde Hilton
Bogota'da duizenlenen toplantilarla
basladi. Acilis programinda Bogota
Buydukelgisi Beste Pehlivan Sun,
Bogota Ticaret Musaviri Muhammet
Hartavi ve Birligimiz Yonetim
Kurulu Uyesi ismail Giil konusma
yapti. Programa ayrica Yonetim
Kurulu Uyeleri Sabahattin Fidan ve
Mehmet Tas da katilim sagladi. iki
gun siren goérismeler kapsaminda
Tirk firmalari, basta Kolombiya
olmak lizere Panama, Peru,
Venezuela, Ekvador ve Siliden gelen
alicilarla yogun ikili is gérismeleri
gergeklestirdi. Gorusmelerde
firmalarin drtn ve hizmetleri
tanitiirken, bolge pazarlarina yonelik
yeni ticari firsatlar degerlendirildi.

KATILIMCI FIRMALARA
SERTIFIKA

Heyet siresince sektorlerin Latin
Amerika pazarindaki etkinliginin
artinimasi, firmalarimizin bélgedeki
ticari baglantilarinin guglendiriimesi
ve ihracat potansiyelinin gelistiriimesi
oncelikli hedefler arasinda yer aldl.
Gercgeklestirilen temaslarin, yeni is
birliklerine zemin hazirladigi ifade
edildi. Programin ikinci gliniinde
IHBIR Yonetim Kurulu Uyeleri,
katiimci firmalara sertifikalarini
takdim ederek basarilarinin
devamini diledi. Heyet programi,
katiimci firmalar agisindan verimli
gorusmelerle tamamlandi.

23 ALCI iLE BiR ARAYA
GELDILER

Diizenlenen Latin Amerika Ulkeleri
Sektorel Ticaret Heyeti programina;
tath biskivi, gofret, gikolata,
sekerleme ve atistirmalik Grlnler,
tuzlu atistirmaliklar, makarna, unlu
mamuller, bitkisel yaglar ve aromalar
kategorilerinde Uretim ve ihracat

yapan 23 katilimci firma ile toplam
35 firma temsilcisi katiim sagladi.
Program kapsaminda katilimci
firmalar, Kolombiya, Panama, Peru,
Ekvator ve Silide faaliyet gosteren;

agirlikli olarak sipermarket zincirleri,

toptancilar ve distribitorlerden
olusan 23 alici ile bir araya geldi.
Gorugmelere katilan alicilarin, karar
verici veya kidemli kategori ve satin
alma yoneticilerinden olustugu
vurgulandi.

234 IKILI IS GORUSMESI

Heyet sonrasi olusturulan sonug¢
raporunda, Heyet kapsaminda
katilimci firmalarin, Kolombiya'dan
15, gevre Ulkelerden ise 8 olmak
Uzere toplam 23 alici ile 234 ikili
is gbrismesi gergeklestirdigi
belirtildi. Heyet siresince katilimci
firmalarla yapilan réportajlar ve

anket sonugclari degerlendirildiginde,

programin genel olarak basaril

gegtigi izlenimi edinildigi ifade edildi.

Raporda, bdlgeye duzenli olarak
gergeklestirilecek fuar katilimlari

ve ticaret heyeti faaliyetlerinin,
Turkiye ile Latin Amerika Ulkeleri
arasindaki ticaret hacmini artiracagi
yénlnde guglu bir kanaatin olustugu
vurgulandi.

DAHA SIK DUZENLENMELI

Sonug ve oneriler bélimiinde
ise, Latin Amerika Ulkeleri Sektorel
Ticaret Heyeti’'nin firmalar tarafindan
verimli sekilde degerlendirildigi,
dogrudan alici ve saticiy bir
araya getiren bu tur faaliyetlerin
daha sik dizenlenmesi yonunde
taleplerin iletildigi belirtildi. Bu
kapsamda, 9-12 Haziran 2026
tarihlerinde Bogota / Kolombiya'da
dizenlenecek ALIMENTEC — Anuga
Select Colombia 2026 Fuari ile
es zamanli olarak yeni bir heyet
programi gergeklestiriimesinin,
kurulan is baglantilarini
guglendirecegdi ve potansiyel
ticari is birlikleri igin etkin bir
temel olusturacagi 6ngdrilerek,
Birligimizce gerekli galismalara
baslanacagi ifade edildi.
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LATIN AMERIKA TICARET HEYETIi KATILIMCI LISTESI

SIRANO FIiRMA ADI

1 ACARSAN MAKARNA UN GIDA iNS.SAN. VE TIC.AS

2 AKIL PAZARLAMA GIDA SAN VE TiC iTH iHRLTD S$Ti

3 APRICHEM GIDA PAZ SAN TIC LTD STi

4 BATABA DIS TiCARET LiMITED SIiRKETi

5 BIFA BiSKUVi VE GIDA SANAYi A.S.

6 BONART GIDA SANTICA.S

7 CANDY POINT SEKERLI MAMULLER GIDA SAN. VE TiC.LTD.STI
8 CERTIFIED DIS TICARET A.S

9 ELMAS SWEET GIDA SANAYi VE TICARET LIMITED SIRKETI

10 EMEK DOGAL SAGLIK URUNLERI IKLiM GIDA iNS. SAN. TiC.LTD. STi.
1 KALE MADENCILIK SAN. VE TiC. A.S.

12 KOZMOPOLITAN GIDA SANAYI VE TICARET ANONIM SIRKETI
13 NIMBUS GIDA SANAYI VE TICARET LIMITED SIRKETI

14 PAKEL CiKOLATA GIDA SAN. VE TiC.LTD. STi

15 SARFE UNLU MAMULLER GIDA MAD. INS. VE INS. MALZ. TURZ. SAN.A.S
16 SOYYIGIT GIDA SANVE TIC A.S.

17 SIMSEKOGULLARI GIDA SAN VE TiC LTD STi

18 TYCiNSAAT SANVETIC.A.S

19 ULAS GIDA UN TEKSTIL NAKLIYE SANAYi ANONIM SIRKETI

20 VENUS BiSKUVi SANAYI VE TICARET ANONIM SIRKETi

21 VP DIS TICARET LTD STi

22 YONCA GIDA SANAYIi iSLETMELERI iC VE DIS TiC. A.S.

23 ZIRVE CIKOLATA GIDA SAN. VE TiC. AS.
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Ortadogu pazariicin Alim Heyeti
Programui gerceklestirildi

istanbul Hububat Bakliyat Yagl
Tohumlar ve Mamulleri Ihracatcilari
Birligi organizasyonunda, 17-18
Aralik 2025 tarihlerinde Ortadogu
pazarina yonelik dnemli bir Alim
Heyeti Programi gergeklestirildi.
Program kapsaminda, Ortadogu'da
faaliyet gOsteren sipermarket
zincirleri Saudi Marketing Company
(SAMCO) ve Grand Hypermarket
firmalarindan gelen temsilciler Tirk
firmalariyla bir araya geldi. iki giin

sliren program boyunca Tirk gida
sektoriinde faaliyet gdsteren firmalar,
Ortadogu pazarinin 6nde gelen
perakende zincirlerinin temsilcileriyle
dogrudan temas kurma imkani buldu.
Program gergevesinde 48 Tlrk
firmasi, toplamda 96 ikili is goriismesi
gergeklestirerek Urlnlerini tanitti

ve olasi ticari is birliklerine yonelik
gOrusmeler yapti. Gerceklestirilen

ikili gérusmelerde firmalar, Urdn
portfoylerini, Uretim kapasitelerini ve

5

ihracat kabiliyetlerini alici firmalara
aktarma firsati yakaladi. Programin,
Tark firmalarinin Ortadogu pazarindaki
gorlndrligund artirmasinin yani sira,
yeni ticari baglantilarin kurulmasina
katki sundugu ifade edildi. IHBIR
organizasyonunda diizenlenen Alim
Heyeti Programrnin, katiimci firmalar
acisindan verimli gegtigi ve bdlge
pazarina yonelik ihracat potansiyelinin
gelistiriimesine katki sagladigi
belirtildi.
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SIRA NO FiRMA ADI

1 AFERIN GIDA

2 AKILA CIKOLATA

3 AKLIFE GIDA TURIZM EGLENCE INSAAT SANAYi VE TICARET LTD. STi.
4 ALi BABA LOKUM GIDA PAZARLAMA

5 ALTINOGULLARI GIDA MAK. PAZ. SAN. VE TiC. LTD. STi.

6 AN GIDA URUNLERI URETIM VE PAZARLAMA A.S.

7 ANL GIDA

8 ARPAS ARIFOGLU PAZARLAMA DAGITIM VE TICARET A.S.
9 ARTU CIKOLATA GIDA SANAYI iC VE DIS TICARET LIMITED SIRKETI
10 ATAKUT GIDA

1 AY GIDA SAN TiC. LTD. STi.

12 AZMET PLASTIK OYUNCAK VE GIDA SAN. TiC.LTD. STi.
13 BOLCI CIKOLATA A.S.

14 BONART GIDA SANAYi VE TICARET ANONIM SIRKETI

15 CANA UN GIDA SANAYi VE TiC. ANONIM SIRKETI

16 CANDY CARGO SANDIS TiC.

17 CANDY POINT SEKERLi MAM. GIDA SAN. VE TiC. LTD. STi.
18 DOGKAR GIDA MADDELERI URETIM SAN TiC. A.S.

19 ELTES GIDA SAN. VE TiC. A.S.

20 FISTIKSAN GIDA SAN.VE DIS TiC. ANONIM SIRKETI

21 GGR DIS TICARET LIMITED SIRKETI

22 HASDAG UNLU MAMULLER

23 HELIS DRAHE GIDA SAN. VE TiC, LTD. STi.

24 MiLK ACADEMY SUT URUNLERI SAN. VE TiC. A.S.

25 NAKAL TASIMACILIK GIDA INS. TURZ. VE TiC. AS.

26 NiMBUS GIDA

27 OILIVA GIDA SANAYI VE DIS TICARET LTD. STi.

28 OZBURAK SUSAM VE TAHIN

29 OZDEN GIiKOLATA SANAYi A.S.

30 0ZGURLER SEKERLEME SAN. VE TiC.LTD. STi.

31 PAKEL GIKOLATA GIDA SAN. VE TiC. LTD. STi.

32 PROTON GIDA DIS TICARET

33 REKA BITKISEL YAGLAR SAN. VE TiC. A.S.

34 RELLA GIDA SANAYi VE TICARET A.S.

35 ROSSO ITHALAT IHRACAT A.S.

36 SARAY BiSKUVi

37 SEKMANLAR GIDA INSAAT SANAYI VE TiC. LTD. STi

38 SEVIYE GIDA ,

39 SEYIDOGLU GIDA SAN. VE TiC. A.S.

40 TAFE GIDA

4 TARGET SMM GIDA SANAYI TICARET A.S.

42 TAYAS GIDA SAN. TIiC.A.S.

43 TELLIOGLU YEM-GIDA ENTEGRE TESISLERI SAN. VE TiC. A.S.
44 TEMPO SEKERLEME SAN. TiC.LTD. STi.

45 TURCO NAKLIYE DIS TICARET

46 TURKZA DIS TICARET A.S.

47 UNO GROUP GIDA INS. SANAYI TiC. LTD. STi.

48 VENUS BiSKUVI SAN.VE TiC.A.S.
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IHBIR firma ziyaretleri
hiz kesmeden suruyor

IHBIR, firma ziyaretlerine yilin son aylarinda
da ara vermeden devam etti. Bu kapsamda
toplam 20 ayri firmaya yonelik ziyaret
gerceklestirildi. Ziyaretlerde liyelere;
egitimler, devlet destekleri ve ihracata
yonelik gelistirilebilecek projeler hakkinda
bilgilendirmelerde bulunuldu.

iSTANBUL HUBUBAT BAKLIYAT YAGLI TOHUMLAR VE MAMULLERi iIHRACATGILARI BiRLiGi

ZIYARET ETTIGIMIZ FIRMALAR

EYLUL/EKIM/KASIM/ARALIK 2025
21

SIRA NO FiRMA ADI

1 AKSUVITAL DOGAL URUNLER GIDA SAN. VE TiC. A.S.

2 ALBAYRAK EKMEK PASTA VE TEM.MAD.PAZ.SAN.TiC.LTD.STi.
3 ALLIANCE INTERNATIONAL GROUP iC VE DIS TIC.LTD.STI.

4 AVEREST GROUP EGITiM TUR ORG SAN VE TiC LTD STi

5 BERABER GIDA SANAYi TICARET LTD.STi

6 HAWKSHAW GIDA SAN TiC LTD S$Ti

7 ITC DANISMANLIK SANAY! VE TICARET LIMITED SIRKET!I

8 KAHVESAN GIDA SAN VE TiC.A.S.

9 MiM CAY SAN.VE DIS TiC.LTD.STI

10 MODE ON KAHVE VE CAY URETIM LiMITED SIiRKETI

1 NUTRAMOR SAGLIKLI BESIN URUNLERI SANAYi TICARET A.S

12 PATA GiKOLATA GIDA SANAYI VE TICARET LIMITED SIRKETi

13 PREMIER DANISMANLIK VE GIDA SANAYi TICARET LIMITED SIRKETI
14 RANDAH GIDA DIS TiC.LTD.STi

15 REDROSECAKE GIDA TURIZM ORGANIZASYON SAN. VE TiC.LTD. STi.
16 SEYIDOGLU GIDA SAN. VE TiC.A.S.

17 TAB ILAC SANAYi ANONIM SIRKETI

18 TUNA SAFTEKIN

19 VEFA ILAG SANAYI VE TICARET ANONIM SIRKETI

20 YERYUZU GIDA TEM.VE KIRT.MAD. LTD. STi.
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“Teknik Egitim Programyt’ ile

sektore bilyiik katki

IHBIR tarafindan yiriitillen Teknik Egitim Programi kapsammda duzenlenen sekiz
egitim, gida sektorunde faaliyet gosteren profesyoneller i¢in 6nemli bir bilgi ve
gelisim platformu sundu. Programin son eg1t1m1 Ankara Universitesinden Prof. Dr.
Nevzat Konar'in anlatimiyla gerceklestirilen “Fonksiyonel Gidalar” baglikli oturumla
tamamlandi. Teori ve uygulamayi bir araya getiren egitimler, sektorde nitelikli insan
kaynaginin gelisimine ve yenilik¢i Giretim anlayisina katk: saglada.

istanbul Hububat Bakliyat Yagl
Tohumlar ve Mamulleri Inracatgcilari
Birligi (IHBIR) tarafindan yuritilen
IHBIR Teknik Egitim Programi
kapsaminda diizenlenen sekizinci
egitim, Ankara Universitesi'nden
Prof. Dr. Nevzat Konar'in anlatimiyla
gergeklestirildi. “Fonksiyonel
Gidalar: Tasarim, Biyoaktif Bilesen
Etkilesimleri ve Gida Fizigi Etkileri”
baslikl egitim, 2024-2025 déneminin
son egditimi olarak yogun katilimla
tamamlandi. Prof. Dr. Nevzat
Konar'in anlatimiyla gergeklestirilen
son egitimde de fonksiyonel
gidalarin tasarim siregleri,
biyoaktif bilesenlerin gida matrisi
icerisindeki etkilesimleri ve gida
fiziginin Grun performansi Gzerindeki
etkileri kapsamli bir gergevede
degerlendirildi. Egitim boyunca
paylasilan drnekler ve yapilan
tartismalar, katihmcilarin bilimsel
temelli Urlin gelistirme yaklasimlarina
dair farkindahgini artirdi.

TEOR VE UYGULAMA

Program kapsaminda duizenlenen
sekiz egitim boyunca; gida

sektériinde faaliyet gosteren
firmalarin Ar-Ge, kalite, Gretim ve
surdurllebilirlik alanlarinda gorev
yapan profesyonellerinin glincel
bilgiye erismesi hedeflendi. Alaninda
uzman akademisyenlerin katkisiyla
hazirlanan egitimlerde, sektorel
ihntiyaglara dogrudan karsilik veren
basliklar ele alinirken, katilimcilara
hem teorik hem de uygulamaya
dondk bilgiler aktarildi.

NiTELIKLI iNSAN KAYNAGI

IHBIR Teknik Egitim Programi,
yalnizca sektor profesyonellerine
degil; miihendislik ve temel bilimler

alanlarindan mezun olan katiimcilara
da mesleki gelisim imkani sunmayi
amagliyor. YUz ylze egitim modeliyle
yurltilen programlar, sektorel
deneyim ile akademik bilginin bir araya
gelmesini sagdlayarak nitelikli insan
kaynaginin gelisimine katki sunuyor.
Egitimlerin ardindan katiimcilara
sertifika verilirken, program boyunca
alinan geri b||d|r|mler IHBIR Teknik
Egitim Programinin sektdrde dnemli bir
ihtiyaca yanit verdigini ortaya koyuyor.
Dizenlenen sekiz egitimin, katihmcilarin
bilgi birikimini artirdigi ve sektdrin
sirdlrulebilir, yenilik¢i yapisina somut
katki sagladidi belirtiliyor.
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Fonksiyonel gldada bilimsel derinlik
]I

Eksun Gida Tarim ve Sanayi Ar-Ge
Birim Yéneticisi Harun Sami Giftgi,
istanbul Hububat Bakliyat Yagl
Tohumlar ve Mamulleri Ihracatgilari
Birligi (IHBIR) tarafindan yiiritilen iHBIR
Teknik Egitim Programi kapsaminda
dlzenlenen “Fonksiyonel Gidalar:
Tasarim, Biyoaktif Bilesen Etkilesimleri
ve Gida Fizigi Etkileri” baslikli egitime
katildi. Harun Sami Ciftgi, diizenlenen
egitimi; bilimsel derinligi, sektorel
uygulamalara sundugu katki ve Ar-Ge
merkezlerine sagladigi yuksek katma
degerle degerlendirdi. Ciftci, egitimin
fonksiyonel iirlin gelistirme, mikroyapi
ve proses tasarimi alanlarinda yenilikgi
ve slrdurulebilir Ar-Ge ¢alismalarina
6nemli katki sundugunu vurguladi.

Za iHBIR tarafindan diizenlenen

@ / egitimler hakkinda genel

diisiince ve
degerlendirmeleriniz nelerdir?

IHBIR tarafindan diizenlenen
“Fonksiyonel Gidalar: Tasarim, Biyoaktif
Bilesen Etkilesimleri ve Gida Fizigi
Etkileri” baslikli teknik egitim; icerik
kalitesi, bilimsel derinligi ve sektdrel
uygulamalarla kurdugu gugli bag
acisindan son derece nitelikli, Ar-

Ge merkezleriigin ise ylksek katma
deder sunan bir program olmustur.
Egitim kapsaminda; fonksiyonel gida
kavraminin bilimsel temelleri, biyoaktif
bilesenlerin gida matrisi igerisindeki
etkilesimleri, gida fizigi agisindan Griin
yapisina etkileri ve bu unsurlarin Urin
performansi Uzerindeki belirleyici

rolleri butuncl bir yaklagimla ele
alinmistir. Bunun yani sira, fonksiyonel
bilesenlerin formiilasyon ve proses
tasarimina entegrasyonunda dikkate
alinmasi gereken teknik kriterler,
sektdrel uygulama ornekleriyle
desteklenerek katiimcilara aktariimistir.
Egitimin en gli¢ll yonlerinden biri,
egitmen olarak Prof. Dr. Nevzat Konar
hocamizin akademik bilgi birikimi ile
sanayi Ar-Ge’sinin ihtiya¢ duydugu
analitik ve uygulanabilir bakis agisini
basariyla bir araya getirerek bizlere
aktarmasi olmustur. Genel olarak
degerlendirildiginde, IHBIR Teknik
Egitim Programi kapsaminda sunulan bu
egitim; fonksiyonel gida alaninda ¢alisan
Ar-Ge merkezlerinin bilimsel temelli,
yenilikgi ve surdurilebilir Urtin gelistirme
yetkinliklerini artirmaya ydnelik dnemli
bir katki saglamaktadir.

//,, - Egitim konularinin segimi ve
¥9

icerigi tatmin edici midir?
Siire ve icerik planlamasi
hakkinda diisiinceleriniz nelerdir?
Egitimde ele alinan konu basliklarinin
secgimi ve kapsami son derece

Eksun Gida Tarim ve Sanayi
Ar-Ge Birim Yoneticisi
HARUN SAMI CIFTCI

yerindedir. Rasyonel gida tasarimi
(RFD), tersine gida tasarimi, mikroyapi
mihendislidi, enzimatik yapilandirma, 1sil
olmayan teknolojiler, novel yapilandirma
yaklasimlari ve mikroyapi analiz
teknikleri gibi basliklar; glinimiiz gida
Ar-Ge'sinde giderek daha fazla 6nem
kazanan alanlari kapsamaktadir. Igerigin
bilimsel derinligi tatmin edici olmakla
birlikte, konu yogunlugu ve kavramsal
zenginlik nedeniyle egitimin slresi sinirl
kalabilmektedir. Bu nedenle egitimlerin
daha uzun sireli planlanmasi ya da
seri/modiiler bir yapida sunulmasi,
katiimcilarin bilgiyi sindirmesi ve
sanayi uygulamalariyla iligkilendirmesi
acisindan daha faydali olacaktir. Ozellikle
ornek vakalar ve endustriyel 6lgekli
uygulamalarin daha fazla ele alinmasi,
6grenme etkinligini artiracaktir. Eksun
Gida Ar-Ge Merkezi, s6z konusu egitim
araciligiyla faaliyet gosterdidi un ve tahil
bazli Grinler sektdriinde fonksiyonel
Urtn gelistirme sireclerine yonelik bilgi
birikimini artirmayi, bilimsel temelli Ar-
Ge yaklasimini glclendirmeyi ve katma
degeri yliksek uriin tasarimlarina yonelik
yetkinligini gelistirmeyi hedeflemektedir.
Bu dogrultuda edinilen kazanimlarin,
surdirdlebilir ve yenilikgi Grin
gelistirme galismalarina katki saglamasi
amaglanmaktadir.

//? - Egitim duyurularinda yeterli

@

iletisim etkinligi
saglanabilmekte midir?
Egitim duyurulari genel anlamda

zamaninda ve erisilebilir olmakla birlikte,
Ar-Ge merkezleri ve teknik ekipler
acgisindan daha hedefli, gok paydasli
katilimi (Universiteler dahil) icerecek
sekilde bir iletisim stratejisi gelistirilebilir.
Egitimlerin duyuru asamasinda, igerigin
hangi Ar-Ge alanlarina, Urtn gruplarina

veya sektor alt basliklarina hitap
ettiginin agikga belirtiimesi, katiimci
profilinin daha bilingli sekilde olusmasini
saglayacaktir. Ayrica egitim dncesinde
kisa igerik dzetleri veya kazanim
listelerinin paylasiimasi, katiimcilarin
beklentilerini netlestirerek egitime
hazirlikli gelmelerine katki sunacaktir. Bu
tlr bilgilendirmeler, 6zellikle teknik ve
akademik yogunlugu yuksek egitimler
igin blyUk 6nem tasimaktadir.

/&  Mevcut calismalarinizda
iHBIR egitimlerinden

=" vyararlandiginiz ve
uygulamaya aktardiklariniz oldu mu?
Var ise drnekler verebilir misiniz?

S0z konusu egitimden elde edilen
bilgi ve yaklagimlar, mevcut Ar-Ge
galismalarinda dogrudan uygulanabilir
ve yonlendirici niteliktedir. Mikroyapinin
sindirim, biyoyararlilik, duyusal algi
ve mikrobiyota Uzerindeki etkilerinin
butincil bigimde ele alinmasi;
fonksiyonel unlar, disiik glisemik
indeksli Grlinler ve hedeflenmis
beslenme gruplarina yonelik Griin
tasarimlarinda yol gdsterici olmustur.
Enzimatik ve isil olmayan teknolojilerin
mikroyapi Uzerindeki etkilerine
dair sunulan bilimsel gerceve, Urin
gelistirme siireglerinde daha kontrollii
ve 6ngorulebilir tasarimlar yapiimasina
katki saglayacaktir. Ozellikle tersine gida
tasarimi yaklasimi, Ar-Ge projelerinde
hedeflenen fonksiyonlara uygun
yapllarin bilingli sekilde kurgulanmasina
imkan taniyarak proje basvurularinda
proje gelistirme surecini gliclendirmistir.

%= Egitim bashklari onerileriniz

‘, var ise bizimle paylasir

=" misimz?
. Eksun Gida Ar-Ge Birimi olarak,
IHBIR egitim portfoyline tamamlayici
nitelikte katki saglayacagina
inandigimiz bazi baslik dnerilerini
asagida paylasmak isteriz:

® Tahil ve un bazli trinlerde
mikroyapi — glisemik yanit
optimizasyonu

@ Fonksiyonel un tasariminda proses
- mikroyapil iligkisi

@ Mikrobiyota hedefli gida matrisi
gelistirme

@ Isil olmayan teknolojilerin (HPP,
PEF, ultrason) endistriyel dlgekli
uygulamalar

@ Bitkisel proteinlerde yapilandirma

® Ar-Ge merkezleri igin mikroyapi
verilerinin TUBITAK ve AB projelerine
entegrasyonu

@ Surdurdlebilirlik agisindan
biyobozunur gida ambalajlari

@ Ozel beslenme gereksinimi olan
bireylere yénelik gida gelistirme
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Siirdiirilleblllrllkte bilimsel yaklasim

Ghirass insaat Sanayi ve Ticaret
Kalite ve Ar-Ge Yoneticisi Gida
Mdihendisi Irem Ycel, Istanbul
Hububat Bakliyat Yagli Tohumlar
ve Mamulleri Ihracatgilari Birligi
(IHBIR) tarafindan diizenlenen teknik
egitim programlarini degerlendirdi.
Ydcel, editimlerin giincel igerikleri
ve sektorel ihtiyaglara sundugu
dogrudan katkilarla Ar-Ge ve
surdurulebilirlik galismalarina 6nemli
bir perspektif kazandirdigini ifade
etti.

/% IHBIR tarafindan

? / diizenlenen egitimler
=\" hakkinda genel diisiince
ve degerlendirmeleriniz nelerdir?

IHBIR'in diizenledigi teknik
egitimleri oldukca degerli buluyorum.
Iceriklerin glincel olmasi ve
sektdrin ihtiyaglarini dogru sekilde
karsilamasi, katildigim egitimlerde net
bir bigcimde hissedildi. Ozellikle LCA
— karbon ve su ayak izi hesaplamalari
egitimi, surdurdlebilirligin
operasyonel sireglerimizdeki etkisini
daha iyi anlamami sagladi. Bitkisel
proteinler ve fonksiyonel gidalar
egitimleri ise yeni trendleri bilimsel
acidan ele almasiyla oldukga ufuk
aciclydi. Genel olarak egitimlerin
profesyonel sekilde kurgulandigini ve
sektdre dnemli katkilar sundugunu
dustndyorum.

%= Egitim konularinin secimi

? ve icerigi tatmin edici

N

planlamasi hakkinda

midir? Siire ve icerik
diisiinceleriniz nelerdir?

Egitim konularinin segiminden
genel olarak gok memnunum.
IHBIR'in sektdrde gergekten ihtiyag
duyulan basliklari dogru sekilde
okuyarak programa dahil ettigini
goruyoruz. Katildigim egitimlerde
teorik bilgiler ile uygulamaya
donuk érneklerin dengeli olmasi,
ogrenme sirecini oldukga verimli
kildi. Slre ve igerik planlamasi da
oldukga yerinde. Egitimler yogun
ancak anlasilir bir akisla ilerliyor ve
katihmcilarin bilgi seviyeleri dikkate
alinarak tasarlaniyor. Bazi konularin
kapsami geregi devam modulleri
elbette faydali olabilir; ancak mevcut
yapl hem yeni baslayanlar hem de
deneyimli profesyoneller igin ideal bir
denge sunuyor.

/%= E@itim duyurularinda

7 yeterli iletisim etkinligi
saglanabilmekte midir?

IHBIR in duyuru ve bilgilendirme
surecleri oldukga etkili. Egitim

Ghirass insaat Sanayi ve Ticaret Kalite ve
Ar-Ge Yoneticisi Gida Muhendisi
IREM YUCEL

tarihlerinin dnceden paylasiimasi,
hatirlatmalarin dizenli olarak
iletiimesi ve icerik 6zetlerinin net
olmasi, dogru egitimi se¢gmeyi ve
katim planlamasini kolaylastiriyor.
## Mevcut calismalarinizda
? iHBIR egitimlerinden
= yararlandiginiz ve
uygulamaya aktardiklariniz oldu
mu? Ornekler verebilir misiniz?
Aldigim egitimler is sureclerimde
ciddi bir farkindalik olusturdu.
Karbon ve Su Ayak Izi Hesaplamalari
egitimi, surdurdlebilirlik konularina
daha butuncdl bir bakis agisiyla
yaklasmami sagladi. Dogrudan
uygulamaya gegiremesek bile,
sure¢ analizlerinde hangi noktalarin
gevresel etkileri artirdigini gérmemize
katki sundu. Bitkisel Proteinler:
Gincel Trendler ve Gida Teknolojisi
Uygulamalari egitimi, Urlin gelistirme
tarafinda yeni trendleri anlamamiza
ve tlketici beklentilerini daha
dogru yorumlamamiza yardimcli
oldu. Bu egitim, alternatif protein
kaynaklarini Uretim sureglerinde
nasil kullanabilecegimizi anlamamiz
acisindan oldukga fikir vericiydi.
Fonksiyonel Gidalar, Biyoaktif
Bilesen Etkilesimleri ve Gida Fizigi
egitimi ise Urlnlerin beslenme
degeri, fonksiyonellik potansiyeli ve

tlketici sagligina yonelik kazanimlari
konusunda bana yeni bir perspektif
kazandirdi. Bu egitim sayesinde,
formiilasyonda kullanilan bilesenlerin
birbiriyle olan etkilesimlerine daha
bilimsel bir gézle yaklagsmaya
basladim. Ayrica Arastirma Projeleri,
Makale ve Bildiri Hazirlama egitimi,
Ar-Ge sureglerimizde dokiimantasyon
olusturma agisindan oldukga faydali
oldu. Raporlama diizenimiz bu egitim
sonrasinda daha sistematik bir yapiya
kavustu.

7 Egitim bashklar
) énerileriniz var ise bizimle
paylasir misiniz?

Oniimiizdeki dénemde sektére
katki saglayacagini disundigum bazi
basliklar sunlardir:

@ Gida sahteciligi ve tedarik
zincirinde izlenebilirlik

® Geng profesyonellere yonelik
liderlik, inovasyon ve proje yonetimi
egitimleri

@ Cida sanayinde yapay zeka ve
veri analitigi uygulamalari

@ Karbon ve Su Ayak |zi
Hesaplama: YDD (LCA) galismalari
konusunda detayli egitim planlamasi

Bu alanlarin hem sektériin
gelisimine hem de firmalarin rekabet
glicine dnemli katkilar saglayacagina
inaniyorum.
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iHBIR'in davetiyle
gercgeklestirilen egitimde,
inracat agisindan biyik énem
taslyan dahilde igleme rejimine
iliskin bilinmesi gerekenler ile
guncel uygulamalar ele alindi.
GUn boyu suren program
kapsaminda katilimcilara hem
genel bilgilendirme yapildi
hem de mevzuata iligkin son
gelismeler aktarildi. Ozdemir,
yaptid1 aciklamada ihracat
icerisinde dahilde isleme
rejiminin dnemli bir paya sahip
oldugunu belirterek, bu oranin
genel ihracatta ytizde 40 ve
Uzerinde seyrettigini, bazi
sektorlerde ise yuzde 100
oraninda rejime bagimilk s6z
konusu oldugunu ifade etti.
Bu nedenle s6z konusu rejimin
tUm yonleriyle bilinmesinin
blylk dnem tasidigina dikkat
gekti.

Egitim programina

Dahilde lsle rejimi
egitimi yogun ilgi gordu

Dis Ticaret ve Kamu Iliskileri Direktorii, Ekonomi Bakanligi Eski Thracat Genel Mudiir
Yardimcisi Saban Kaan Ozdemir’in anlatimlariyla gerceklestirilen “Dahilde Isleme Rejimi
Hakkinda Her Sey” baslikl1 egitim, firmalar tarafindan yogun ilgi gérdi. Egitim programinin
ardindan Ozdemir, programa ve icerige iliskin degerlendirmelerde bulundu.

iliskin degerlendirmesinde,
mevzuatin yazim slrecinde
gorev almis eski bir
burokrat kimligiyle bilgi ve
deneyimlerini paylasmaktan
memnuniyet duydugunu
belirten Ozdemir, genel

bir bilgilendirme yapmayi
amagladiklarini vurguladi.
Programa katilanlarin
sektorde aktif olarak gorev
yapan, alaninda yetkin
firmalarin temsilcilerinden
olustugunu ifade eden
Ozdemir, bu durumun
programin niteligini daha
da artirdigini séyledi.
Katihmcilardan gelen
sorularin da son derece
nitelikli olduguna isaret eden
Ozdemir, guin boyu siren
programin verimli gegtigini
ve hem igerikten hem de
katilimci ilgisinden duydugu
memnuniyeti dile getirdi.
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' Tafe Gida Genel Miidiir

Yardimcisi Ergin Baykara,
egitime iliskin degerlendirmesinde,
Dahilde Isleme Rejimi'ni henliz
kullanmadiklarini belirterek, bu
egitime katilma amaglarinin rejim
ve izin belgesi hakkinda gerekli
bilgileri edinmek oldugunu ifade
etti. Baykara, egitimin oldukga
verimli gegtigini ve egitmen
tarafindan detayli bilgiler
aktarildigini vurguladi. IHBIR’in
egitimlerine dizenli olarak
katildiklarini dile getiren Baykara,
dzellikle KOBI niteligindeki firmalar
icin ihracat ve ihracat mevzuati
konularinda verilen egitimlerin son
derece degerli oldugunu belirtti. Bu
kapsamda basta IHBIR Baskani
Kazim Bey olmak lizere tiim iHBIR
ekibine tesekklr eden Baykara, bu
tar egitimlerin KOBI'lere ydnelik
olarak devam etmesini talep
ettiklerini ifade etti.

Soyyigit Group Dis
Ticaret Operasyon
Sorumlusu Erciiment Isik
ise, firma olarak Dahilde
Isleme Rejimi uygulamasini
kullandiklarini belirterek,
egitimin kendileri agisindan
son derece faydall gegtigini
soyledi. Egitime katiima
amaglarinin mevzuatta
yapilan yenilikleri ve
degisiklikleri yakindan takip
etmek oldugunu dile getiren
Isik, egitim igeriginin
mevzuat ve uygulama
acgisindan énemli katkilar
sundugunu ifade etti. Isik,
benzer egitim ve
seminerlerin artirilarak farkl
alanlarda da
dizenlenmesinin, sektdr igin
Gok daha faydali olacagina
inandigini sozlerine ekledi.

' Cargill Tarim ve Gida Ozel

Rejimler Operasyonlari
Yoneticisi Hanife Sarik, Dahilde
Isleme Rejimi uygulamalarini aktif
olarak kullandiklarini belirterek,
mevcutta dahilde isleme izin belgeleri
ve nihai kullanimlara iliskin sureglerin
yonetimiyle ilgilendigini ifade etti.
Sarik, egitime katilma amaglarinin; bu
alanda hem mutfagindan yetismis,
hem de bakanlik tarafinda surece
hakim kisilerden mevzuat ve
uygulamalara iligskin bilgileri dogrudan
dinleyerek kendilerini gelistirmek
oldugunu sdyledi. Hanife Sari, bu
egitimin kendisi igin son derece
faydall oldugunu vurgulayarak,
“Gergekten ilag gibi geldi. Gok
guzeldi.” ifadelerini kullandi.
Organizasyonda emegi gegen
herkese tesekkir eden Sari, basta
IHBIR Bagkani olmak iizere tiim ekibe
egitimin dliizenlenmesi dolayisiyla
tesekkdrlerini iletti.
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' ' Reka Bitkisel Yaglar
Operasyon Midiir
Vekili Dogancan Turhan da,
firmalarinin tim ihracat islemlerini
Dahilde isleme Rejimi kapsaminda
gergeklestirdigini belirtti. IHBIR
egitimlerine, mevcut mevzuat
bilgilerini pekistirmek ve varsa
yeni firsatlari dederlendirebilmek
amaciyla katildiklarini ifade eden
Turhan, bu tur egitimlerin devam
etmesm| arzu ettiklerini soyledi.
iHBIR tarafindan diizenlenen
etkinliklerin son derece faydall
olduguna dikkat geken
Turhan, bu egitimlerin
sektordeki firmalari bir araya
getirerek fikir alisverisi imkani
sundugunu, ayni zamanda
mevzuata iliskin soru isaretlerinin
giderilmesi ve uzmanlar ile
yetkililerle dogrudan iletisim
kurulabilmesi agisindan blyuk
katki sagladigini vurguladi.

' Beyda Gida
Muhasebe

Sorumlusu Rabia Top da
IHBIR tarafindan diizenlenen
egitimlerden memnuniyet
duyduklarini belirterek,
egitime katilma amaglarinin
uygulamayi daha kapsamli
kullanabilmek ve verimli bir
egitim almak oldugunu
soyledi. Egitimden dnemli
Olclide fayda sagladiklarini
ifade eden Top, egitmen
Saban Kaan Ozdemir'e
tesekkdr etti. Rabia Top
ayrica, davet sireci ve
organizasyon igin IHBIR
ekibine tesekkur ederek,
egitimleri sosyal medya
Uzerinden takip ettiklerini ve
bundan sonra dizenlenecek
egitimlere de katiimayi
planladiklarini dile getirdi.
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Cesa Tarim Uriinleri Gida Cigkoéfte Sanayi ve Ticaret Limited Sirketi Genel Miidiirii Selcuk
Gller, konserve cigkofteden bitki caylarina uzanan tritn gamlariyla ihracat odakli biiytiime
stratejilerini anlatti. Guler, katkisiz ve uzun raf 6murla Grtinler gelistirmeye dayali Ar-Ge
yaklasimiyla Avrupa pazarlarinda kalict olmay1 hedeflediklerini vurguladi.

%on Sirketiniz hangi Griinleri
‘, iiretmektedir? Uretim
tesisleriniz nerededir ve
istlhdam sayiniz nedir?

Firmamiz; konserve gigkofte,
Gigkofte seti, 6zel soslar,
baharatlar ve bitki ¢aylari Gretimi
gerceklestirmektedir. Uretim
tesisimiz Istanbul Esenyurt'ta yer
almakta olup, 15 kisilik bir ekiple
faaliyet gostermekteyiz.

# = lhracata nasil adim
? attimiz? lik ihracat
=

yaptiginiz lilke hangisiydi
ve hangi lirlinii ihrac ettiniz?
Ihracat yolculugumuza 2010
yiinda TUYAP Gida Fuarrna
katilarak basladik. Fuarda kurulan is
baglantilar sayesinde ilk ihracatimizi

Fransa'ya, ¢igkofte seti drindyle
gergeklestirdik.

7+ Yeniihracat pazarlarnigin
¢ ) hangi calismalan
yapiyorsunuz?

Avrupa pazarinda biyumeye
yonelik stratejik adimlar atiyoruz.
Ozellikle Almanya ve Hollanda gibi
Ulkelerdeki ulusal zincir marketlerle
is birligi kurmak Uzere goérusmeler
yurutlyoruz. Ayrica hedef pazarlara
Ozel Urlin ambalaji ve igerik
geI|$t|rme Galismalari yapiyoruz.

7w Uriin gelistirme
) konusundaki
calismalarinizdan so6z
eder misiniz?

TUketici trendlerini yakindan
izleyerek, saglikli, vegan ve

glutensiz urdn gesitleri tzerine
yogunlasiyoruz. Ayni zamanda
farkli lezzet kombinasyonlari,
fonksiyonel igerikler ve ambalaj
tasarimlariyla surekli yenilikgi driinler
gelistiriyoruz.
%o Konserve cigkofte

? driiniiniizle ilgili Ar-Ge
A—
verir misiniz?

siireci hakkinda bilgi
Konserve ¢igkdfte Uriinimuz,
uzun sureli Ar-Ge galismalari
sonucunda gelistirilmistir. Herhangi
bir katki ve koruyucu madde
kullanilmadan, 2 yil raf émri
saglanmis ozel bir regeteye sahiptir.
Bu yonuyle hem saglikli hem de
katma dederli bir Grtn olarak
sektorde fark yaratmaktadir.

IHRACAT AILEMIZI TANIYALIM

Donuk unlu mamullerde
ihracat giicii

Hasdag Unlu Mamuller Gida Sanayi ve Ticaret Limited Sirketi Yonetim Kurulu Uyesi
Ali Yildirim, donuk unlu mamuller alaninda gelistirdikleri ihracat odakli tiretim
modelini ve buytme stratejilerini anlatti. Yildirim, ileri soklama teknolojileri, gtucla
Ar-Ge altyapisi ve pazar odakli trtn gelistirme yaklasimiyla Hasdag’in ihracatta kalic
bir marka olmay1 hedefledigini vurgulada.

liretmektedir? Uretim

X" tesisleriniz nerededir ve
istihdam sayiniz nedir?

Donuk unlu mamuller alaninda
Uretim yapmaktayiz. Urlin
portfoyimuzde basta simit gesitleri
olmak Uzere su boredi, kol boregi,
donuk hamur Urdnleri, mayali
drdnler, tath grubu ve yari pismis
unlu mamuller yer almaktadir. Uretim
tesisimiz Istanbul Blyukgekmece'de.
Sirketimiz bunyesinde Uretim, Ar-Ge,
kalite ve operasyon dahil olmak Uzere
toplam 30 kisi istihdam edilmektedir.

V< Ihracata nasil adim
ﬂ attiliz? ilk ihracat
2 yaptlgmlz lilke hangisiydi
ve hangi liriiniiihrag ettiniz?

Ihracatta yaklasik 20 yillik bir
inracat gegmisine sahibiz. Bugin
donuk unlu mamuller alaninda
Urettigimiz Urdnlerin yaklasik yizde
80Q’ini yurt disina ihrag etmekteyiz. Bu
sektdrdeki ilk ihracatimizi Alimanya'ya
donuk simit Grtnd ile gergeklestirdik.
- Yeniihracat pazarlan i¢in
hangi calismalar
yapiyorsunuz?

Avrupa basta olmak lizere Amerika,
Orta Dogu, Balkanlar ve CIS llkeleri
odaklandigimiz bolgeler arasinda
yer aliyor. Uluslararasi fuarlar, B2B
organizasyonlar ve zincir market
gorusmeleri araciligiyla potansiyel
mdusterilerle birebir temas kuruyor,
Urdnlerimizi ilgili Glkenin damak tadina
ve raf kosullarina uygun sekilde
konumlandiriyoruz.

% Uriin gelistirme
konusundaki
calismalarinizdan séz
eder misiniz?

Ar-Ge ekibimiz donuk Urunlerde
pisme performansi, lezzet stabilitesi
ve fire oranlarinin disurilmesine
yonelik surekli testler yapiyor, musteri
geri bildirimleri dogrultusunda
gramaj, form ve ambalaj tarafinda
iyilestirmeler gergeklestiriyoruz.

Sirketiniz hangi liriinleri
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Takviye gidada
kiiresel bityiime

Havan Ila¢ ve Kimya Genel Miidiirii Tamer Gelen, takviye edici gidalar alaninda
yuruttikleri Gretim, ihracat ve Griin gelistirme caligmalarini anlatti. Gelen, farkli dozaj
formlarinda tiretim kabiliyetleri, onayl tesis altyapilar: ve Ar-Ge odakl yaklasimlariyla hem
yurt ici hem de yurt dis1 pazarlarda surdurulebilir buytmeyi hedeflediklerini vurguladi.

7 Sirketiniz
@/ hangi liriinleri

iiretmektedir? Uretim
tesisleriniz nerededir
ve istihdam sayiniz nedir?

Sirketimiz takviye edici gidalar
Uretimi yapmaktadir.
Gida takviyesi olan bu UrUnleri;
tablet, efervesan tablet, surup, sase,
damla, kapsul ve gummy olmak lzere
farkli formlarda Uretebilmekteyiz.
Bu formlarda Urinleri kendi markamiz
ile Gretmenin yani sira, yurt igi ve yurt
digi firmalara fason Uretim
hizmeti de sunmaktayiz.
Uretim tesisimiz, Istanbul
Gaziosmanpasa'da bulunmaktadir.
Sirketimiz binyesinde 10 personel
istihdam edilmektedir.

# = lhracata nasil adim

? attimz? lik ihracat
(4 - o .« o .

=\ yaptugmnmz iilke hangisiydi
ve hangi liriinii ihrag ettiniz?

Ihracata ilk adimimiz Azerbaycan
ve Gurcistan ile baslamis, ardindan
Orta Asya ve Afrika Ulkeleri ile devam
etmistir. Bu Ulkelere; multivitamin ve
mineral icerikli tablet ve efervesan
tabletler ile vitamin ve mineral
icerikli damla ve suruplar olmak
Uzere farkli igeriklerde takviye edici
gidalarin ihracatini gergeklestirmis

bulunmaktayiz. Ge laboratuvarimizda galigiyoruz.
/%o Yeniihracat pazarlariicgin Inovatif ve etkinligi kanitlanmis
? | hangi calismalan drtinler Gzerinde yogunlasarak,
Ny yapiyorsunuz? kabiliyetimiz dahilinde bulunan
Yeni ihracat pazarlari icin yurt ici formlarda bu Urlnleri gelistiriyor ve
ve yurt disinda farkl platformlarda pazara sunulabilir sekilde dretmeye
dizenlenen fuar ve tanitim gayret ediyoruz.

organizasyonlarini yakindan takip
ediyor, bu etkinlikler araciligiyla yeni
is ortakliklari kuruyoruz.

%= Uriin gelistirme

@ konusundaki

=" calismalarinizdan s6z
eder misiniz?

Uriin gelistirme konusunda,
mevcut beyaz yaka kadromuzda yer
alan kimya mihendisi ve biyolog is
arkadaslarimizla birlikte kendi Ar-
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Hazir gidada
siirekli kapasite artisi

UNNU Gida San. ve Tic. Ltd. Sti. Firma Ortag1 Mert Ulupinar, tortilla ve lavag ekmegi basta
olmak Gizere hazir paketli 6gtinlerde surdiurdikleri Gretim ve ihracat faaliyetlerini anlatt1.
Ulupinar, 7/24 Gretim modeli, istikrarli kapasite artis1 ve kalite odakli yaklasim sayesinde
UNNU Gida'nin hem yurt i¢ci hem de yurt dist pazarlarda biiytimesini sirdirdigina vurguladi.

UNNU Gida San. ve Tic. Ltd. $ti., unlu
mamuller alaninda 13 yili agkin Uretim
tecribesiyle hem i¢ pazarda hem de
inracatta istikrarl bir blyime sergiliyor.
Firma Ortagi Mert Ulupinar, Atasehirdeki
tesislerinde yuruttikleri 7/24 Uretim
anlayisl, kapasite artinnmi odakli yatirmlar
ve kaliteyi merkeze alan yaklasimlariyla
sirketin bugunkl yapisini ve gelecek
hedeflerini anlatti.

7= Sirketiniz hangi iiriinleri

? tiretmektedir? Uretim

X=\" tesisleriniz nerededir ve
istihdam sayiniz nedir?

Istanbul Atasehir'de bulunan
fabrikamizda, 45 kisilik bir ekiple 7/24
Uretim yapmaktayiz. Yaklasik 13 yildir
tortilla ekmegi, lavas ekmegi ve hazir
paketli 6gunler Gretmekteyiz.

7 |hracatanasil adim attimz?

? lik ihracat yaptiginiz lilke
=\" hangisiydi ve hangi iiriinii
ihrag ettiniz?

Ihracata, katildigimiz fuarlar ve
sundugumuz kaliteli hizmetin sagladigi
organik tanitim sayesinde adim attik.
Zaman igerisinde ihracatimizi her gegen
gun gelistirerek surdurduk. Tortilla
ekmegi ve Meksika hazir gida kiti, en

fazla ihracatini gergeklestirdigimiz
Urlnler arasinda yer almaktadir.

7 Yeniihracat pazarlariicin
? hangi calismalan
=\ yapiyorsunuz?

Su an icin yeni pazar odakli bir
galismamiz bulunmuyor. Onceligimiz
kapasite artisi. Her yil yaklasik ylzde
30 oraninda kapasite artirma hedefiyle
ilerliyor ve bu hedefi istikrarl sekilde
gergeklestjriyoruz.

%= Urin gelistirme konusundaki
calismalarinizdan séz eder
misiniz?

Yeni Urin gelistirme sureglerinde,
dinyadaki en biylk fuarlar ziyaret
ederek trendleri takip ediyor ve buna
gore degerlendirmeler yapiyoruz.

Su anda ise agirlikli olarak mevcut
drtnlerimizin kalitesini artirmaya
odaklanmig durumdayiz.
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TURKIYE GENELI - 2025 ARALIK AYINDA KATMA DEGERI EN YUKSEK 10 URUN ($/TON)

TURKIYE GENELI HUBUBAT SEKTORU
2024 ARALIK IHRACATI

1MILYAR 125 MILYON 970 DOLAR

TURKIYE GENELI HUBUBAT SEKTORU
2025 ARALIK IHRACATI

1 MILYAR 206 MILYON 774 DOLAR
7%17.18 ARTIS VAR.

ARALIK

ARALIK WMe
ANA SINIFLANDIRMA ALT SINIFLANDIRMA 2024 ($/KG)  2025($/KG)  Degisim 2
KAKAOLU MAMULLER 5075580895 | 5599900734 10,33%
BAHARATLAR 3,587848317 | 4,583757907 2776%
YAGLI TOHUMLAR VE MEYVELER 2,205832367 2,463155088 167%
Hububat Bakliyat SEKER VE SEKER MAMULLERI 1644452636 | 1965056776 1950% SIS
Yagli Tohumlar ve DIGER GIDA MUSTAHZARLARI 1662230155 1,891564812 13.80% | R
Mamulleri BiTKiSEL YAGLAR 1388787834 | 1493620052 755%  |ngll AR5
PASTACILIK URUNLERI 130826576 1379789293 BT e
HUBUBAT 0,388618295 | 0,829223689 13,38% ¥
BAKLIYAT 0,901007788 0,752441566 -16,49%
DEGIRMENCILIK URUNLERi 0,428539301 | 0,401489595 -6,31%
GENEL TOPLAM 1023414096 | 1,200403705 17,29%

TURKIYE GENELI HUBUBAT SEKTORU
2024 OCAK- ARALIK HRACATI

~ TIMILYAR
895 MILYON DOLAR

TURKIYE GENELI HUBUBAT SEKTORU
2025 OCAK- ARALIK IHRACATI

12 MILYAR 366 MILYON DOLAR
73.96 ARTIS VAR.

IHBIR 2024 ARALIK HRACAT!
350.380 MILYON DOLAR

IHBIR 2025 ARALIK HRACAT|
364.528 MILYON DOLAR
%4.04 ARTIS VAR.

IHBIR 2024 OCAK-ARALIK [HRACATI

3 MILYAR
652 MILYON DOLAR

IHBIR 2025 OCAK-ARALIK IHRACATI

3 MILYAR
856 MILYON DOLAR

75.60 ARTIS VAR.

ANA SINIFLANDIRMA ALT SINIFLANDIRMA 2024 ($/K6)  2025($/KG)  Degisim

KAKAOLU MAMULLER 6,536775874 | 6,726223082 2,90%
BAHARATLAR 6,275383879 | 6543794412 4,28% |
YABLI TOHUMLAR VE MEYVELER 4,982224129 5,6555674 13.51%

s Eel e DIGER GIDA MUSTAHZARLARI 3,322293395 | 3,633809032 9,38%

Yagli Tohumlar ve PASTACILIK URUNLERI 2,765455261 3,314852423 19,87%

Mamulleri SEKER VE SEKER MAMOULLERi 2,151609073 2,311041255 T4% s
HUBUBAT 0676111971 1910672989 | 182,60% [
BiTKiSEL YAGLAR 1572548969 | 1,660655845
BAKLIYAT 1446575555 1652630097 424% 8
DEGIRMENCILIK URUNLERi 0,45976432 | 0,474810239 321% &F
GENEL TOPLAM 2,205819273 | 2,458763753

560% £ . s

na1% e
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TURKIYE GENELI-HUBUBAT SEKTORUNUN 2025
ARALIK AYINDA EN COK IHRACAT YAPTIGI 10 URUN GRUBU (BIN $

ARALIK
ANA SINIFLANDIRMA ALT SINIFLANDIRMA 2024 2025  Degisim Pay
PASTACILIK URUNLERI 264.498 292.256 1049% | 24,22%
BiTKISEL YAGLAR 128.756 183.412 | 4245% | 15,20%
DIBER GIDA MUSTAHZARLARI 147.654 166.183 1255% | 13.77%
utblsen Bl KAKAOLU MAMULLER 138030 | 158507 | 14,83% | 13.13%
Yagli Tohumlar ve DEGIRMENCILIK URUNLERI 151.230 142.216 596% | 1,78% 7 = J ; : . 1
Mamulleri SEKER VE SEKER MAMULLERi 110.981 | 102.005 -809% | 845% = Y e j i TSNS & e = N _ 1
BAKLIYAT 54.024 63410 | T1137% | 525% vy A A ¥ A ey m Bw = 2V Y \
YAGLI TOHUMLAR VE MEYVELER | 53.326 60.400 13.27% | 501% ) gt ol e “ £ d 11
HUBUBAT 72 31627 | -5553% | 2.62% oo ° ° e oo oo
TURKIYE GENELI-HUBUBAT SEKTORUNUN 2025
GENEL TOPLAM 1.125.970 | 1.206.774 718% | 100,00% -
. . y ARALIK AYINDA EN COK IHRACAT YAPTIGI 10 URUN (BIN $)
[HBIR - 2025 ARALIK AYINDA EN COK IHRACAT YAPTIGI 10
e ARALIK
ARALIK URUNLER 2024 2025 Degisim Pay
ANA SINIFLANDIRMA ALT SINIFLANDIRMA 2024 2025  Degisim Pay AYGICEGI TOHUMU YAGI 84.943 117.668 39,68% | 2271%
KAKAOLU MAMULLER 75.01 80.731 763% | 23,85% EKMEKLIK VE KAPLICA (KIZIL) BUEDAY UNU 81.377 | 74.750 -814% | 14,43%
DIGER GIDA MUSTAHZARLARI 64.693 72.373 187% | 2138% SAKIZLI SEKERLER 60.692 60.209 -080% | 1.62%
SEKER VE SEKER MAMULLERI 69.624 7.310 251% | 2108% MAKARNA-PiSIRILMEMI$.SADE OLANLAR.DOLDURULMAMIS 44140 | 52069 | 1796% | 10,05%
Hububat Bakliyat PASTACILIK URUNLERI 68.421 69.809 203% | 20,62% AGIRLIKGA %5 VEYA DAHA FAZLA SUKROZ, iNVERT SEKER VEYA iZ0GLIKOZ iCERENLER - DiGERLER 38.175 48442 | 2690% | 9,35%
Yagli Tohumlar ve DEGIRMENCILIK URUNLERI 19.978 20.026 024% | 592% KIRMIZI MERCIMEK(KABUKSUZ TOHUMLUK OLMAYAN)1+1 34.641 39681 | 1455% | 766%
Mamulleri BITKISEL YAGLAR 1.756 1B3.m 1671% | 405% AYCIGEG TOHUMU -KIRILMIS OLSUN OLMASIN. TOHUMLUK 22.561 35.284 56,40% 6,81%
YAGLI TOHUMLAR VE MEYVELER 0.753 5.278 -8.24% 1,56% KATI SUT YAGI, SAKKAROZ, iZOGLIKOZ, NiSASTA VEYA GLIKOZ iCERMEYEN VEYA AGIRLIK iTiBARIYLE % 1,5 ‘TEN
HUBUBAT 3.553 4.332 2192% | 1.28% AZ KATI SUT YAGI, % 5'TEN AZ SAKKAROZ VEYA iZ0GLIKOZ, % 5'TEN AZ GLIKOZ VEYA NiSASTA iCERENLER 28325 | 33.805 19.35% | 6,52%
BAHARATLAR 769 9 283% | 0.23% TARIFENIN BASKA YERINDE OLM.Di6.GIDA MUST.(LEZZ0) 26.016 28.782 10,63% | 556%
BAKLIYAT 385 120 | -6888% | 004% WAFFLE VE GOFR.NET MUHT. 85 GR.I GEGM.HAZIR AMB. (GIKOLATA VEYA KAKAO iC.Di.MUST.SIVANMIS VEYA KAP 25073 | 27431 9,40% | 529%
GENEL TOPLAM 350.380 | 364.528 £4,04% | 100,00% iLK 10 URUN TOPLAM 445,243 518.119 1637% | 42.93%
DiGER URUNLER 680.727 | 688.655 116% | 5707%
GENEL TOPLAM 1.125.970 [1.206.774 7,18% | 100,00%
ARALIK AYINDA EN COK IHRACAT YAPTIGI 10 URUN (BIN $)
s ARALIK
URUNLER 2024 2025 Degisim Pay
SAKIZLI SEKERLER 49.649 50.654 203% | 14,96%
KATI SUT YAGI, SAKKAROZ, iZOGLIKOZ, NiSASTA VEYA GLiKOZ ICERMEYEN VEYA AGIRLIK iTiBARIYLE % 1,5 ‘TEN AZ
KATI SUT YAGI, % S'TEN AZ SAKKAROZ VEYA iZOGLIKOZ, % 5'TEN AZ GLIKOZ VEYA NiSASTA iCERENLER 18.944 23915 | 2624% | 706%
EKMEKGi MAYASI-KURU. CANLI 20.196 19.557 311% | 578%
KAKAO TOZU- (iLAVE SEKER VEYA DiGER TATLANDIRICI MADDELER iCERMEYENLER) 8.035 17631 | M944% | 520%
EKMEKLIK VE KAPLICA (KIZIL) BUGDAY UNU 13.043 12.479 -432% | 3,69%
AGIRLIKGA %5 VEYA DAHA FAZLA SUKROZ, iNVERT SEKER VEYA iZOGLiKOZ iCERENLER - DiGERLERi 12.991 12389 | -463% | 3.66%
DIGER CiKOLATA VE CiKOLATA MAMULLERi-DOLDURULMUS 4328 10764 | 148,69% 3,18%
DOLDURULMUS 9.980 10.294 315% | 304%
TARIFENIN BASKA YERINDE OLM.DiG.GIDA MUST.(LEZZ0) 8.808 9.158 3.97% 2N%
TATLI BiSKUVILER; GOFRETLER-GiKOLATA/KAKAO iCEREN.AMBALAJLI =< 85 GR. 7.697 7.840 186% | 232%
iLK 10 URUN TOPLAM 153.671 174.681 13.67% | 51,60%
DiGER URUNLER 162.272 | 163.859 098% | 48,40%
GENEL TOPLAM 350.380 | 364.528 4,04% | 100,00%
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TURKIYE GENELI-HUBUBAT SEKTORUNUN 2025
ARALIK AYINDA EN COK IHRACAT YAPTIGI 10 ULKE (BiN $)

. ARALIK
ULKELER 2024 2025 Degjisim Pay
IRAK 203.781 155.654 | -23.62% | 12.90%
BiRLESIK DEVLETLER 66.293 79576 | 2004% | 6,59%
SURIYE 59.959 58.232 -288% | 4:83%
CEZAYiR 31.905 43081 | 3503% | 357%
LIBYA 31.840 43.003 3506% | 3.56%
iRAN (iSLAM CUM.) 4,8.467 LS | -1387% | 3.46%
CIBUTI 13.510 41025 | 20367% | 3,40%
ALMANYA 49.296 38.832 | -2123% | 3.22%
SUUDI ARABISTAN 28.798 35.841 24,46% 2.97%
BiRLESIK KRALLIK 25.104 25.954 3,39% 2,15%
iLK 10 ULKE TOPLAM 558.952 | 562.944 0% | 46,65%
DIGER ULKELER 567.018 | 643.830 1355% | 53,35%
GENEL TOPLAM 1.125.970 | 1.206.774 7,18% |100,00%

IHBIR - 2025 ARALIK AYINDA EN COK IHRACAT (B

. ARALIK
iLKELER 2024 2025  Degisim Pay
BIRLESIK DEVLETLER 25.894 36.272 4008% | 10,1%
IRAK 26.666 24,563 -789% | 7.26%
ALMANYA 26.845 19.850 | -2606% | 586%
BiRLESIK KRALLIK 1.991 15976 | 33.24% | 4712%
iRAN (iSLAM CUM.) 6.867 14144 | 10599% 4,18%
SUUDI ARABISTAN 9.574 Nn513 | 2025% | 3.40%
CEZAYiR 11.507 9.844 | -1445% 2,91%
RUSYA FEDERASYONU 6.693 9.662 | 4437% | 2.85%
BIRLESIK ARAP EMIRLIKLERI 6.085 8.885 4601% | 2.62%
HOLLANDA 8.082 7080 | -1240% | 209%
iLK 10 ULKE TOPLAM 140.204 157.790 1254% | 46,61%
DiGER ULKELER 175.739 180.750 2,85% | 53,39%
GENEL TOPLAM 350.380 | 364.528 4,04% (100,00%

F r
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TURKIYE GENELI-HUBUBAT SEKTORUNUN
SON 12 AYDA EN COK [HRACAT YAPTIGI 10 ULKE (BiN S)‘

010CAK - 31 ARALIK (12 AYLIK)

ULKELER 2023-202%  2024-2025 Degigim Pay
IRAK 2.117.653 1731.768 -1822% | 1400%
BiRLESIK DEVLETLER 649.754 885.814 36,33% 716%
SURIYE 517.218 700.083 3536% | 5.66%
CEZAYiR 453315 414.283 -861% | 3.35%
ALMANYA 362.928 380.422 482% | 308%
SUUDI ARABISTAN 288.509 37.692 28,83% 3.01%
CIBUTI 292.034 346.760 1874% | 280%
BiRLESIK KRALLIK 272.090 321.789 18.27% | 260%
iRAN (iSLAM CUM.) 238.886 317.304 32,83% 257%
LiBYA 305.595 310.734 168% | 251%
iLK 10 ULKE TOPLAM 5.497.982 5.780.649 514% | 46,75%
DiGER ULKELER 6.397.214 6.585.373 2,94% | 53,25%
GENEL TOPLAM 11.895.196 12.366.022 3,96% |100,00%

IHBIR SON 12 AYDA EN COK IHRACAT YAPTIGI 10 ULKE (BiN $)

010CAK - 31 ARALIK (12 AYLIK)

ULKELER 2023-202%  2024-2025 Degigim Pay
BIRLESIK DEVLETLER 293.550 379.558 29,30% | 10,60%
IRAK 248.829 219.71 -N70% | 614%
BIRLESIK KRALLIK 166.507 189.776 1397% | 530%
ALMANYA 168.443 176.626 4,86% | 493%
CEZAYIR 93.331 153.865 64,86% | 430%
RUSYA FEDERASYONU 91.301 105.415 1546% | 294%
iRAN (iSLAM CUM.) 81.406 102.892 2639% | 287%
SUUDI ARABISTAN 101.497 97.433 -400% | 272%
HOLLANDA 81.016 86.940 131% | 243%
CEKYA 78.884 77749 1,44% 2.17%
iLK 10 ULKE TOPLAM 1.404.764 1.589.967 1318% | 44,40%
DiGER ULKELER 1.934.968 1.991.255 2,91% | 55,60%
GENEL TOPLAM 3.651.534 3.856.196 5,60% |100,00%
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Fonksiyonel Gidalar ve
Gida Takviyeleri Pazarinda
2025 Panoramasi ve Gelecek

Projeksiyonlar

Prof. Dr.
Nevzat

KONAR

Post-pandemik donemde
tlketici aliskanliklarinin
kalici olarak degismesi, gida
endustrisini beslenmenin 6tesinde
“fonksiyonellik” aramaya itmistir.
2025 yih verileri, vitamin ve mineral
pazarinin sadece blyumekle
kalmayip, demografik ve dijital olarak
evrimlestigini gdéstermektedir. Bu
yazida kiresel ticaret dengelerini,
Z kusaginin yukselen etkisini, dijital
satis kanallarinin mobilizasyonunu ve
sektdrin Ar-Ge glindemini belirleyen
yeni nesil formilasyon teknolojilerini
ele alinmistir.

Pazarda Sayisal Goriiniim

ve Bilyiime Trendleri

Gida takviyeleri sektord,
2020’lerin basindaki akut saglik
endiselerinden, 2025 itibariyla
“butlnsel iyi olma” (holistic wellness)
haline evrilen bir tlketici bilinciyle
sekillenmektedir. Sektor verileri
incelendiginde, pazarin istikrarl
bir yukari yonli ivme kazandigi
gorulmektedir. 2024 yilinda dinya
genelinde OTC (regetesiz) ilaglar
pazarinin ‘Vitaminler & Mineraller’
segmentindeki gelir 31,93 milyar
ABD dolari olarak modellenmistir. Bu
blyime tesadifi degildir; 2016'dan
bu yana sektér 12,97 milyar ABD
dolarlik bir hacim artisI yasamistir.
Daha da 6nemlisi, 2024 ile 2029
yillari arasinda pazarin 12,31 milyar
ABD dolari daha buyuyerek dizenli
artisini surdirmesi beklenmektedir.
Bu veriler, gida takviyelerinin artik
“nis bir Grdn grubu” olmaktan ¢ikip,
temel gida harcamalari kalemine
yaklastigini kanitlamaktadir. Kisi
basina disen harcama verileri de
bu tezi desteklemektedir; 2016'dan
bu yana 1,49 ABD dolari artan

J

20M6-2024 Artig: +12,97 Milyar §

2024-20289 Projeksiyon: +12,31 Milyar

2024 Gelir:
31,93 Milyar §

2016

2024 2029

Kiiresel Ticaretin Devleri: Uretim Ussii Cin ve Tiiketim Merkezi ABD

kisi basi ortalama gelirin, 2029a
kadar 1,37 ABD dolari daha artmasi
ongorilmektedir.

Sektorin jeopolitik ve ticari
haritas! incelendiginde, uretim
ve tuketim dengesinin Dogu-Bati
ekseninde net bir sekilde ayristigi
gorulmektedir. 2024 verilerine gore
Cin, tartismasiz bir sekilde diinyanin
“vitamin fabrikas!” konumundadir.
Ulke, dinya genelinde yaklasik

3,5 milyar ABD dolari dederinde
vitamin ve vitamin preparati ihrag
etmistir. Miktar bazinda bakildidinda
bu hakimiyet daha ¢arpici hale
gelmektedir; Cin yaklasik 408 milyon
kg vitamin ihrag¢ ederken, en yakin
takipgisi olan ABD sadece 36,55
milyon kg'da kalmistir. Cin, dzellikle
E vitamini (1,2 milyar USD Uzeri)

ve C vitamini (618 milyon USD)
ihracatinda klresel tedarik zincirinin

ana halkasidir. Gelir siralamasinda da
5,1 milyar ABD dolartile ilk sirada yer
almaktadir.

Tedarik zincirinin diger ucunda
ise ABD yer almaktadir. ABD, 2024
yilinda hem hacim hem de deger
bazinda dlnyanin en biydk vitamin
ithalatgisi olmustur. Ulke, 120.516
metrik tonluk devasa bir ithalat
hacmine sahiptir. Ithalatin detaylarina
bakildiginda, ABD'nin yaklasik 480
milyon dolar degerinde E vitamini
ve 200 milyon dolar degerinde C
vitamini ithal ettigi goértlmektedir. Bu
durum, ABD pazarinin hammaddeyi
disaridan alip, nihai Urln (tablet,
kapsul, gummy) haline getirerek
katma deger yarattigi bir modele
isaret etmektedir. Nitekim ABD,
ithalatgl kimliginin yani sira 1 milyar
dolarlik ihracat degeriyle de glglu
bir oyuncudur. Avrupa pazarinda ise
Hollanda, stratejik konumu ve lojistik
altyapisi sayesinde 78.913 metrik
tonluk ithalat hacmiyle kitanin giris
kapisi rolinu Ustlenmektedir.

Sektordeki en sasirtici verilerden

GiN (Uretim Gicii)

Inracat (Dager):

=35 Milyar § ‘e
Ihracat (Miktar): \ vk'
~408 Mityon kg [

Byl Eakipcist ARD dan
10 wat tazia

Uzmanhk: Vitamin E
(1,2 Mityar $+] & Vitamin
C (618 Milyon $)

Avrupa Motw: Holtanda, 78,913 matrik tonluk
ithaladnyla Aw'ruganin girig kapisidir,

- e

Hammadda Akig

ABD (Marka &
_‘ Tiiketim Glici)
E i

Ithatat (Miktar);
120,518 metrik ton
Cirrpanan on byl

I5 Model: Hammadde
ithal et {Orm: ~480
Milyon % Vit E), kaima
daferl son Griine
dandghir va
markatagtir,

Tiiketici Demografisinde Paradigma Degisimi: Geng Nesil ve “Onleyici” Tiiketim

Z Kusad Milenyum

Kusag

Eski Yaklasim -
(Kuratif)

Hastaligi tedavi etme
- Yash Nufus

X Kusad Baby Boomer

Kusad

Yeni Yaklasim - fﬁ
. -
(Preventif) @ Z

Performansi artirma, stresi

yonetme, estetigi destekleme
- Genc Nifus

Dijitallesme ve Perakendenin Donlisiimii: Mobilin Yiikselisgi

biri, yas gruplarina goére tuketim
dagiliminda yasanmaktadir.
Geleneksel olarak gida takviyelerinin
yaslanan nifusla iliskilendirilmesine
ragmen, 2025 verileri “Z Kusadi"nin
(Gen Z) pazari domine ettigini
gostermektedir. 55 Ulkede yapilan
genis kapsaml bir ankette, Z
kusagdi katilimcilarinin yaklagik

Ugte ikisi son 12 ay iginde vitamin
aldigini belirtmistir. Buna karsilk,
yash tiketicilerin besin takviyesi
tlketme olasiliginin daha disuk
oldugu goézlemlenmistir. Bu durum,
akademik literatiirde “kiratif”
(iyilestirici) yaklagimdan “preventif”
(6nleyici) yaklasima gegis olarak
tanimlanmaktadir. Geng nesil,
hastalanmayi beklemeden,
performans artirma, stres yonetimi
(nootropikler) ve estetik kaygilar
(nutri-kozmetikler) nedeniyle

takviyelere yonelmektedir.

Cografi bazda tuketici
aliskanhklarina bakildiginda,
Brezilya dikkat gekici bir pazar
olarak 6ne gikmaktadir. Brezilyali
katilimcilarin %70'inden fazlasi
son bir yilda vitamin kullandigini
belirtirken, bu oran Almanya'da %60
seviyelerindedir. Vitaminler, diger
tim fonksiyonel bilesenlere kiyasla
aclk ara en yaygin tiketilen Urln
grubu olmayi strdirmektedir.

Gida takviyelerinin satis kanallari,
perakende 4.0 dinamiklerine uygun
olarak dénlismektedir. 2025 yih
itibariyla, pazarin %75'i halen
fiziksel magazalar (eczaneler,
stupermarketler, 6zel magazalar)
Uzerinden donse de, dijital kanallarin
niteligi degismektedir. Cevrim igi
satiglarin payinin 2028'de %26,4%e
ylkselmesi 6ngorilmektedir.
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Ancak buradaki asil kirllma noktasi
kullanilan cihazlarda goriimektedir.
2025 yilinda online pazarin gelir
payinda mobil segment %51,17
ile masalistiini (%48,83) geride
birakmistir. Mobil ile masaustu
arasindaki bu 2,34 puanlik fark,
markalarin pazarlama stratejilerini,
aplikasyon tabanli sadakat
programlarini ve sosyal ticaret (social
commerce) yatirimlarini artirmalari
gerektigini gdstermektedir.

Bilimsel ve Teknolojik Trendler:
Formiilasyonda Yenilikler

Verilerin dtesine gegip bilimsel
literatlir inceledigimizde, yukaridaki
pazar verilerini destekleyen teknolojik
gelismeler gbze ¢arpmaktadir:

@ Biyoyararlanim ve Dagitim
Sistemleri: Tlketiciler artik sadece
“yuksek doz” degil, “yliksek emilim”
talep etmektedir. Lipozomal
teknolojiler ve nano-emdilsiyonlar,
Ozellikle C vitamini ve kurkumin gibi
bilesenlerin etkinligini artirmak i¢in
standart hale gelmektedir.

©® Fonksiyonel Sekerlemeler
(Gummy & Jellies): Ozellikle Z
kusaginin pazardaki agirhg, tablet
yorgunlugunu (pill fatigue) ortadan
kaldiran formlari popliler hale
getirmistir. Pektin ve jelatin bazli
taslyici sistemler, artik sadece
vitaminleri degil; probiyotikleri,
melatonin ve kolajen peptitlerini de
icerecek sekilde gelistiriimektedir. Bu
durum, gida mihendisligi agisindan
tekstur analizi ve raf dmru stabilitesi
galismalarini daha kritik hale
getirmektedir.

@ Kisisellestirilmis Beslenme
(Personalized Nutrition): Yapay
zeka destekli algoritmalar ve ev
tipi kan/mikrobiyota test kitleri,
tiketicilerin “herkese uyan tek
beden” yaklasimindan uzaklasmasini
saglamaktadir.

Pazardaki Kurumsal
Oyuncular ve Rekabet

Kurumsal arenada, Herbalife
gibi dogrudan satis devleri, 2024
mali yilinda 5 milyar ABD dolarini
asan satis rakamlariyla liderligini
korumaktadir. Bu sirketlerin basarisi,
sadece Urln satisi dedgil, ayni
zamanda bir “yasam tarzi toplulugu”
olusturmalarina dayanmaktadir.
Halka agik sirketlerin satis verileri
incelendiginde, rekabetin sadece
artin cesitliligi degil, ayni zamanda
hammadde guvenilirligi ve tedarik
zinciri seffaflig izerinden yuridigu
gorulmektedir. Ozellikle Cin ve ABD
arasindaki ithalat/ihracat dengesizligi
(Gin'in gelirde lider olmasi ancak
ABD'nin ithalatta zirvede olmasi),
batil firmalarin markalasma gucin,

= S
dogulu firmalarin ise Uretim guicini
elinde tuttugunu gostermektedir.

Sonug olarak 2025 yili verileri
Isiginda, fonksiyonel gida ve takviye
sektorinln “olgunluk” dénemine
girdigi, ancak buyime potansiyelini
kaybetmedigi soylenebilir. Gelir
degisiminin 2024-2029 arasinda
bir miktar dusus egilimine girmesi
beklense de (%1,48 puanlik disls),
bu durum pazarin kdguldugunu
degil, doygunluga ulasarak stabilize
oldugunu gostermektedir. Sektor

EYLUL/EKIM/KASIM/ARALIK 2025
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paydaslari igin dnimuizdeki 5 yilin
yol haritasi su U¢ sacayag Uzerine
kurabilirler:
Hedef Kitle Optimizasyonu:
n Z kusaginin mobil odakh ve
Onleyici saglik taleplerine
uygun, deneyim odakl (gummy, shot,
efervesan) Urinler gelistirmek.
Tedarik Zinciri
Cesitlendirmesi:
Hammadde tedariginde Cin'e
olan bagimliigr (Vitamin E ve C
Ozelinde) yonetmek ve alternatif

iSTANBUL HUBUBAT BAKLIYAT YAGLI TOHUMLAR VE MAMULLERi iIHRACATGILARI BiRLiGi

kaynaklar yaratmak.
Bilimsel Kamit: Tiketiciyi
B ikna etmek igin jenerik
iddialar yerine, klinik
calismalarla desteklenmis,
biyoyararlanimi yliksek
formulasyonlara yatinm yapmak.
Gida takviyeleri, modern insanin
beslenme agigini kapatan basit
yardimcilar olmaktan ¢ikmis;
teknoloji, bilim ve yasam tarzinin
kesistigi devasa bir endustriye
déndgmustur.

R, I R
Lo

Yiiksek Biyoyararlarmm
Tiketici artik "yiksek doz’ degil,
“yiiksek emilim’ talep ediyor.

Lipozomal teknolofler ve

nang-emiitsiyonlar
standartlagiyor.

“Hap Yorgunlugu®
Gozimleri

Gummy, jel ve shot formlan Z
kugaginin deneyim talebini
kargiliyor. Urinler artik sadece
takviye dedil, birer "keyifli an’.
[Kullandlan bilesenler:
Probiyotikler, melatonin, kolajen),

EYLUL/EKIM/KASIM/ARALIK 2025
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Kigisellestirilmis
me

Yapay zeka ve ev lipi test kitberi,
"herkese uyan tek beden”
yaklagimini sona erdiriyor.
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Gida Fizigi: Mikroyapi
Miihendisligi ves
Gelecegin Gidalan

DUN: KiMYA ODAKLI

‘Bu gida neyden olusur?’

Gida endustrisi, tarihsel olarak
kimyasal kompozisyona (protein, yag,
karbonhidrat oranlari) odaklanan
“formulasyon” yaklasimindan,
gidalarin fiziksel mimarisini merkeze
alan “yapilandirma” yaklasimina
dogru evrilmektedir. Gidalarin
“yumusak madde” olarak ele alindigi
bu yeni dénemde; obeziteyle
mucadeleden bitkisel et analoglarina,
kisisellestirilmis beslenmeden
noro-gastronomiye kadar pek gok
alanda ¢6zim anahtari mikroyapi
muhendisligidir. Ozellikle Rasyonel
Gida Tasarimi (RFD) prensipleri
Isiginda, mikroyapinin fonksiyonel
Ozellikler, sindirim kinetidi ve tlketici
algisi Uzerindeki belirleyici rolind
ve bu yaplyl manipile eden ileri
teknolojilerin kullanimi her gegen gin
daha da 6ne ¢ikmaktadir.

Kimyadan Fizige Bakis

Acisi Degisimi

Gida bilimi uzun yillar boyunca,
“Gida neyden olusur?” sorusuna
yanit arayan kimyasal analizlerin
golgesinde kalmistir. Ancak modern
gida teknolojisi artik “Bilesenler nasil

Geleneksel Ur-Ge

BUGUN: FiZiK ODAKLI

‘Bilegenler nasil bir araya gelir
ve nasil etkilesir?’

bir araya gelir ve nasll etkilesir?”
sorusunu merkeze alan “Gida Fizigi”
disiplinine yonelmektedir. Lezzet
bilesenleri, besin 6geleri ve biyoaktif
maddeler, gida matriksleri igine
hapsolmus durumdadir ve islevlerini
gOsterebilmeleri igin vicudumuzda
bu matrislerden ayrilarak dagiimalari
gerekir. Bu ayirma ve dagilma sureci,
rastgele bir par¢alanma dedgil,
mikroyapisal mimarinin yonettigi
karmasik bir fiziksel siregtir.

Gidalarin internal (ig) yapilar;
Uretim sirasindaki proses kosullari
(1s1 ve kiitle transferi), bilesenlerin
fiziko-kimyasal etkilesimleri ve jel,
emdulsiyon veya kdpuk gibi heterojen
sistemlerin olusumu ile belirlenir. Bu
¢ok seviyeli yapinin analizi, sadece
raf dmriini tahmin etmek igin degil;
oral sure¢ (¢igneme), sindirim
biyoyararlihdi ve hatta beyindeki haz
algisini yénetmek igin de kritik dneme
sahiptir.

Deneme-Yanimadan
“Rasyonel Tasanma” Gegis

Geleneksel gida urinl gelistirme
suregleri (Ur-Ge), genellikle “biraz

Rasyonel Gida Tasanimi (RFD)

Hedef Fonksiyon |

Mikroyap Tasarimi

k4

Proses Optimizasyonu

Tersine Miihendislik Nasil Calisir?

daha kivam verici ekle, biraz
daha karistir” mantigiyla ilerleyen
yari-ampirik ve maliyetli deneme-
yanilma ddngdulerine dayanir.
Ancak glinimuzde bu yaklasim,
yerini Rasyonel Gida Tasarimi
metodolojisine birakmaktadir.
RFD, gida molekdllerinin ve
makromolekdillerinin (proteinler,
polisakkaritler) biyofiziksel
davranislarinin temel diizeyde
anlasilmasini ve gok boyutlu
mikroyapilarin bilingli olarak insa
edilmesini gerektirir. Bu noktada
sektdrde devrim yaratan kavram ise
“Tersine Gida Tasarimi” (Reverse
Food Design) yaklasimidir.

Tersine tasarim, slreg odakli dedgil,
sonug¢ odaklidir. Mihendis, elindeki
makine parkuruna gore Urin Uretmek
yerine, once hedeflenen fonksiyonu
tanimlar. .

® Adim 1 (Hedef): Ornegin,
belirli bir akis davranisi, spesifik bir
emllsiyon stabilitesi veya midede

geciktirilmis bir salinim profili
hedeflenir.

® Adim 2 (Tasarim): Bu
fonksiyonu saglayacak mikroyapisal
birimler (6rnegdin; ¢ift katmanli
emulsiyon damlaciklari veya
capraz bagl jel aglan) teorik olarak
tasarlanir.

® Adim 3 (Insa): Bu yapilar
olusturacak proses parametreleri
belirlenir.

Ornegin, dusuk yagl surulebilir
bir Grln gelistirilirken, sadece yagi
azaltmak yeterli degildir. TUketicinin
bekledigi “agiz dolgunlugu” ve
“surllebilirlik”, yag kristalizasyonu
mekanizmalari ve sulu fazin gida
polimerleri ile immobilizasyonu
(hareketsizlestiriimesi) saglanarak
fiziksel olarak taklit edilmelidir.

Yapilandirma Teknolojileri:
Mikroyapinin Ingaat Sahasi

Gida fizikgileri, molekdlleri birer
yapl tasi gibi kullanarak makroskobik
urlinler insa ederler. Bu insaatta

kullanilan teknolojiler ¢ ana grupta
incelenebilir:

_a.Termo-Mekanik Doniisiimler
(Ornegin; Ekstriizyon)

Ekstriizyon, gida endustrisindeki
en yaygin ve en glglu yapilandirma
teknolojisidir. YUksek sicaklik ve
mekanik kayma (shear) kuvvetleri
altinda, proteinler denattre olur,
nisasta jelatinize olur ve molekiler
yapidan makromolekuler dlizeye bir
doénusim gergeklesir. Bu teknoloji,
Ozellikle tahillar ve bitkisel protein
izolatlari gibi hammaddelerden
gdzenekli, gevrek veya slingerimsi
yapilar elde edilmesini saglar.

b. Biyoteknolojik “Akilli”
Yapilandirma (Ornedin; Enzimler)

Enzimatik islemler, mikroyapiyi
molekuler duzeyde sekillendiren
en hassas ve “akilli” teknolojilerdir.
Enzimler, biyopolimerleri modifiye
ederek, ¢capraz baglayarak veya
depolimerize ederek yaplyi degistirir.
Ornegin Transglutaminaz enzimi,

protein zincirleri arasinda kovalent
baglar olusturarak (¢capraz baglama)
jel sertligini, su tutma kapasitesini ve
Urlinlin termal stabilitesini artirir. Bu,
dogrudan mikroyapiyl hedefleyen
biyoteknolojik bir stratejidir.

c. Isil Olmayan Teknolojiler

Baslangigta gida glvenligini
sadlamak (pastdrizasyon alternatifi)
amaclyla gelistirilen teknolojiler,
gunumuizde yapisal mihendislik
araci olarak kullaniimaktadir.
Ornegin, Yiksek Hidrostatik
Basing (HPP) ve Ultrasonikasyon
gibi yontemler, 1s1 uygulamadan
proteinlerin Gguncul yapisini
agarak jelasyon ozelliklerini
dedistirebilir veya doku yumusatma
saglayabilirler. Ayrica, membran
teknolojileri, sadece bir ayirma/
saflastirma yontemi degil, ayni
zamanda kontrolll gbzenek boyutlari
sayesinde ¢ok fazli emdilsiyonlarin
damlacik boyutunu ayarlayan bir
mikroyap! muhendisligi aracidir.
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Saghik Odakh Mikroyap:
Obezite ve Hipertansiyonla
Savasta Fizik

Gida fiziginin en ¢arpici
uygulama alani, kronik hastaliklarla
mucadeledeki roludur. Bir gidanin
kimyasal igerigini degistirmeden,
sadece fiziksel yapisini degistirerek
metabolik yaniti ydnetmek
mumkinddr. Ornegin dislk
sekerl Urlinlerde ve glisemik
kontrolde gidalarda nisastanin
sindirilebilirliginin, buylk dl¢tide
mikroyapisal bariyerlere bagl
olduklari dikkate alinmalidir. Bir baska
gida bileseni olarak, protein esasli bir
gluten matriksi, nisasta granullerini
tamamen gevrelemesi, sindirim
enzimlerinin (alfa-amilaz) nisastaya
erisimini fiziksel olarak engeller.
Ayrica hiicresel yapilarin korunmasi
(6rnedin tam tahillar), sindirimi
yavaslatir. Aksine, partikil boyutunun
kicgultilmesi yuzey alanini artirarak
enzim aktivitesini ve dolayisiyla kan
sekerinin yukselme hizini artirir. Bu
nedenle, diyabetik Urlin tasariminda
hedef; bilesenleri yogun bir
biyopolimer adi icine hapsetmek ve
enzim erisimini sinirlamaktir.

Hipertansiyon sorunu yasayan
bireyler igin ise sodyum igerigi
azaltilmis drlnlerde tiiketicinin
“tuzsuz” algisini kirmak igin difiizyon
fizigi kullanilabilir. Bu Urlinlerde
kirilgan yapili ve agizda kolay
parcalanan bir matris tasarlamak,
gigneme sirasinda daha kuguk
parcaciklar olusmasini saglar. Bu,
tukardk ile temas yuzeyini genisletir
ve tuzun matris icinden daha hizli
salinarak algilanmasini kolaylastirir.
Ayrica tuz kristallerinin ylzey-
hacim oranini artirmak (daha ince
kristaller) veya kusurlu kristal yapilar

kullanmak, ¢6ztnme hizini artirarak
daha az tuz ile daha yogdun bir tat
algisi yaratir.

Bitkisel bazli gidalar sektorinin
6ne gikan bir zorlugu, gergek etin lifli
dokusunu taklit edebilmektir. Ancak
bitkisel proteinler (bezelye, soya
vb.), hayvansal proteinler (kazein

Tuz Kristalleri

Cigneme
Kuvveti

1.
Saglam Matris

Bitkisel Et Alternatifleri: Anizotropi Sorunu

2.
Kirilgan Matrisin
Pargalanmasi
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miselleri veya miyofibriler proteinler)
kadar dogal bir yapi olusturma
kapasitesine sahip degildir. Buradaki
temel fiziksel problem anizotropi
(yonlU yapi) eksikligidir. Bitkisel
protein jelleri genellikle izotropiktir
(her yone ayni 0zellikte, stingerimsi).
Oysa kas dokusu yuksek derecede
anizotropiktir. Gida fizik¢ileri, bitkisel
bilesenlerin islevselligini artirmak
icin kimyasal konjugasyonlar
veya Isll olmayan islemler
uygulayarak, proteinlerin belirli bir
ydnde hizalanmasini saglamaya
calismaktadir.

Gidalarin yolculugu mide ile sinirli
degildir. Beyin-Bagirsak-Mikrobiyota
Ekseni, gida mikroyapisinin insan
psikolojisi ve metabolizmasi
Uzerindeki etkilerini agiklar. Beynimiz
sadece tadi degil; viskoziteyi,
gevrekligi ve agdizdaki yaglilik hissini
de isler. llging bir sekilde, beyin
viskozite gibi tekstirel 6zelliklere
tepki vererek tokluk sinyalleri
Uretebilir. Bu bulgu, “hayalet kalori”
etkisi yaratarak, dlisuk kalorili ancak
yuksek tokluk hissi veren (6rnegin
midede jellesen veya viskozitesi
artan) gidalarin tasarlanmasina
olanak tanir.
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Her yGne ayru dzellifi gosterir,

Norogastronomi: Beyin-Bagirsak-Mikroyapi Ekseni

Ayrica sindirilmeyen mikroyapilar
(direngli nisasta, bitki hiicre
duvarlan), kalin bagdirsaga kadar
ulasarak mikrobiyota igin “tutunma
ylzeyi” ve substrat gorevi gorur. Bu
mikroyapllar, probiyotik bakterilere
kontrollu enerji saglayarak saglikli bir
ekosistemin sirddrulmesine katkida
bulunur.

“Mikroyapi g6zle gorilemez”,
ancak modern bilim onu
sayisallastirabilir. Nitel gdzlemlerden
(mikroskop gorintdleri) nicel verilere
(sayisal analizler) gecis, gida
muhendisliginin yeni standardidir.

Bu amagcla asagidaki yontemler
kullanilabilir;

v P

sinyaderi dretebdir. Bu, mideds jellegen veya
viskozites! artan dikgik kalonli guialaria
yilkcsak lokhsc hissl yaratma imbosn sunar
—* Mikrobiyota icin Platform

Sircdirilmayen mikropaplat [dirench
ritgasta, bitk) hilete dirvarian) kabn

*Hayalet Kalori' (Ghost Calories) |‘
Beynimiz sadece tadi degil, viskozite gibi |
r— ot
( I\j
badursnga ulagarsk mikrobiyota igin
“tutunma ylzeyi” ve subsirat gonevi goeir

1ekstired SGraliden de igleyerek tokluk
o @ Bu, sadlikh bir okosistemi destokder,

:
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kdpuklerin sdnmesi, jellesme kinetigi
veya kristal buyumesi gibi dinamik
suregleri gercek zamanli izlememizi
saglar.

Gelecegin teknolojisi ise “Smart
Imaging” (Akilli Gorintlleme)
sistemleridir. Bu sistemler, yapay
zeka ve sensor entegrasyonu ile
sadece goruntl almakla kalmayip;
nem, sicaklik ve diflizyon katsayilarini
es zamanli Olgerek “Veri Odakli Gida
Tasarimi”na imkan tanir.

Sonug olarak gida fizigi ve
mikroyap! muhendisligi, akademik
bir arastirma alani olmanin dtesine
gegerek, endustriyel rekabetin
ve halk sagliginin merkezine
yerlesmistir. Geleneksel formilasyon
odakli yaklasim, yerini ¢ok dlgekli
(molekulerden makroskobige) yapisal
tasarim anlayisina birakmaktadir.
Sektor profesyonelleriigin gelecek
vizyonlari arasinda utiketici
beklentilerini (lezzet, saglik,
strdlrdlebilirlik) karsilamak igin
gidayl sadece “karistirmak” yerine
onu molekiler diizeyden baslayarak
bir mihendis titizligiyle “insa etmek”
bulunmaktadir.

Belirli bir yénde farkl mekanik dzellikler gasterir,

@ X-Isini Mikro-CT (Micro-CT):
Gidanin i¢ yapisini hasarsiz (non-
destruktif) bir sekilde, tipki tibbi
tomografi gibi 3 boyutlu modeller.
Peynirdeki gézenek olusumu,
kekin kabarmasi veya ¢ikolatadaki
yag ciceklenmesi (fat bloomi) bu
yontemle hacimsel olarak analiz
edilebilir.

® Konfokal Lazer Taramal
Mikroskopi (CLSM): Gida icindeki
yag, protein ve su fazlarini farkli
floresan boyalarla boyayarak,
bilesenlerin mekansal dagilimini
gosterir.

@ Video Mikroskopi: Gida
duragan degildir. Video mikroskopi,

PROF.DR.NEVZAT KONAR
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Gidanin Yeni Koruyucusu:
Yapay Zekaile Risk Tahmini
ve Siuirdiiriilebilirlik

Klresel gida sistemleri, tarihinin en
karmasik ve kritik dontsumlerinden
birini yasiyor. Tedarik zincirlerinin
kitalararasi boyutlara ulagsmasi, bilgi
akisinin dijitallesmesi ve tuketici
bilincinin daha dnce goérilmemis bir
seviyeye ¢lkmasi, gida endustrisini
yeni bir gergeklikle ylizlesmeye
zorluyor. Artik gida guvenligi,
laboratuvar duvarlari arasina sikismis
teknik bir kalite kontrol slireci degil;
toplumsal, iletisimsel ve veri odakli
bir strateji meselesidir.

Geleneksel “numune al, analiz et,
imha et” dongisiline dayali reaktif
(tepkisel) yaklasim, glinimuizin hizla
akan tedarik zincirlerinde yetersiz
kalmaktadir. Sektérun yeni hedefi
aciktir: Risk olusmadan tahmin
etmek, kriz patlak vermeden dnlemek
ve tuketici glvenini “marka vaadi”
ile degil, “dogrulanabilir veri” ile insa
etmek. Bu donisimin merkezinde
ise Yapay Zeké (YZ), Nesnelerin
Interneti (IoT) ve lleri Omik
Teknolojileri yer almaktadir.

Yeni Tuketici ve “Algoritmik
Guven”in Yiukselisi

Dijitallesen tuketici, gida guvenligi
denklemini kdkten degistirmistir.
Gegmiste markanin logosuna duyulan
gliven, bugiin yerini seffaflik talebine
ve dogrulanabilir bilgiye birakmistir.
Tlketici artik sadece “Bu Urun
guvenli mi?” diye sormuyor; “Bu
drdnun igerigi taahht edildigi gibi
mi?”, “Soguk zincir kirildi mi?”, “Uretim

Hiiresel Tedarik Zincirleri

Kaalararas karmagklik, bilg akegenm
dijitallegmesi ve artan risk noktalan,
geieneksel kontrol
mekanizmalann 2orhsyor,
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Dijital Tiiketici
Seffaflk ve ananda "dofrulanabilir vesT
talep eden bilingh bér tiketici kitlesi,
Giwven armk marka logoauna dedil,
veriye dayanryor.

sureci etik mi?” sorularinin yanitini,
cep telefonundaki bir karekodun
arkasinda, saniyeler iginde gérmek
istiyor.

Bu noktada karsimiza “Algoritmik
Gulven” kavrami gikmaktadir.
TUketicinin gliven algisi, insan
beyanindan teknolojik dogrulamaya
kaymaktadir. Blockchain tabanli
izlenebilirlik sistemleri ve YZ destekli
seffaflik araglari, tarladan catala
kadar olan surecin degistirilemez
bir kaydini sunar. Bir gida skandali
yasandiginda, sosyal medyadaki
duygu durumunu (sentiment analysis)
analiz eden YZ algoritmalari,
ureticiler i¢in bir erken uyari sistemi
gorevi gorerek krizin biylimeden
yonetilmesini saglar. Dolayisiyla YZ,
yalnizca bir analiz araci degil, ayni
zamanda tiketici ile kurulan iletisimin
en gugli kdprusudar.

Gida guvenligi yonetiminde
en yenilik¢i ve dnemli adim, “ne
oldu?” sorusundan “ne olacak?”
sorusuna gegistir. YZ ve Makine
Ogrenmesi (ML) algoritmalari,
gida guvenligini reaktif bir yapidan
proaktif ve 6ngoriicl bir disipline
doénustirmektedir.

Klasik istatistiksel yontemler,
karmasik tedarik zincirlerindeki
coklu risk faktorlerini (sicakhk
dalgalanmalari, mikrobiyal yuk,
lojistik gecikmeler vb.) ayni anda
analiz etmekte yetersiz kalir. Oysa YZ
modelleri; loT sensorlerinden gelen
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Veri Patlamas

Ciretim sibreglerinden, 10T sensdrlerinden
ve hatta meteorclojik kaynaklardan pelen
devasa bilgi alog, analiz ediimeyi
beldiyen hir firsat sunuyor.
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GERCEKLIK

Gida Giivenliginde Paradigma Degisimi: Tahmine Dayal (Predictive) Sistemler
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anlik verileri, gegmis Uretim kayitlarini
ve hatta meteorolojik verileri
harmanlayarak bir “risk skoru” Uretir.

Ornegin, bir tesisteki mikrobiyom
verilerini (tesisin bakteriyel haritasini)
analiz eden algoritmalar, Listeria
veya Salmonella gibi patojenlerin
henliz salgin olusturmadan hangi
bolgelerde kolonize olabilecedini
tahmin edebilir. Benzer sekilde,
spektroskopik veriler (NIR, Raman)
ile desteklenen YZ modelleri, Uriinde
henlz gdzle goruldr bir bozulma
baslamadan kimyasal parmak izindeki
sapmalari tespit ederek, olasi bir gida
zehirlenmesini veya ekonomik kaybl
kaynagdinda dnleyebilir.

Gida glvenligi ile strdurulebilirlik,
¢ogu zaman birbirine rakip hedefler
gibi algilanmistir. “Daha guvenli gida,
daha fazla atik demektir” yanilgisi, YZ

iSTANBUL HUBUBAT BAKLIYAT YAGLI TOHUMLAR VE MAMULLERi iIHRACATGILARI BiRLiGi

teknolojileri ile yikilmaktadir. Aksine,
YZ destekli sistemler, gida atiklarini
azaltmanin en etkili yolu haline
gelmistir.

Akilli raf dmri (dynamic shelf-
life) modelleri, Urlinlerin Gzerine
basilan statik son tiketim
tarihlerini, gercek zamanli verilerle
glincellenen dinamik gdstergelere
donlsturmektedir. Soguk zincirde
yasanan 2 derecelik bir sapmanin
ardndn édmrind ne kadar kisalttigini
hesaplayan algoritmalar, bu Urinlerin
“bozulmadan dnce” raflarda 6ne
¢likariimasini veya indirimli satisa
yonlendirilmesini saglar. Ayrica,
Uretim hattindaki dijital ikiz (digital
twin) simulasyonlari sayesinde,
proses parametreleri sanal ortamda
optimize edilerek, fiziksel atik
olusumu minimize edilmektedir.

. ‘\ |
“ ® ‘ .
‘\ —

¢

N iohiom V) Al Engine

EYLUL/EKIM/KASIM/ARALIK 2025

q

Orotin Kayitian

Siirdiriilebilirlik ve Atik Yonetiminde Akilli Coziimler
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Gelecegin Zorluklari: “Kara Kutu”
Sorunu ve Etik Sorumluluk

Teknolojik iyimserligin yaninda,
sektdrun yluzlesmesi gereken
etik ve yapisal zorluklar da
bulunmaktadir. YZ modellerinin
karmasik yapisi, “Kara Kutu” (Black
Box) problemini dogurmaktadir. Bir
yapay zeka modeli, bir parti Grintn
“riskli” olduguna karar verdiginde,
bu kararin hangi parametreye
dayandigini agiklayabilmelidir
(Explainable Al - XAl). Aksi
takdirde, agiklanamayan algoritmik
kararlar, ticari anlagsmazliklara ve
hukuki belirsizliklere yol agabilir.

Ayrica, veri kalitesi ve
standardizasyon eksikligi,
sektordeki en blyuk bariyerlerden

biridir. YZ, “¢op veri girerse,
¢Op sonug gikar” ilkesiyle galisir.
Kuguk Ureticilerin yuksek maliyetli
sensodr ve analiz teknolojilerine
erisememesi, sektérde teknolojik
bir ugurum (dijital bolinme)
yaratma riski tasimaktadir. Bu
nedenle, teknolojinin sadece
blyuk oyuncularin tekelinde
kalmamasi, kapsayici ve adil
bir veri ekosisteminin kurulmasi
gerekmektedir.

Sonug olarak, yapay zeka
gida endustrisi igin “olsa iyi
olur” denilecek bir liks dedil,
stratejik bir hayatta kalma
aracidir. Gelecegin gida guvenligi;
kontaminasyonun énlenmesi kadar,
verinin yonetilmesi anlamina da

EYLUL/EKIM/KASIM/ARALIK 2025

gelecektir.

Tedarik zincirini seffaflastiran,
riskleri dngoren, atiklari azaltan
ve tuketiciyle veri tabanli bir
guven iliskisi kuran igletmeler, yeni
doénemin liderleri olacaktir. Sektor
profesyonelleri igin buglniin 6devi;
bu teknolojileri yalnizca birer IT
yatirimi olarak dedil, kurumsal
kultdrin ve kalite ydnetim
sistemlerinin (HACCP, ISO 22000)
ayrilmaz bir pargasi olarak yeniden
kurgulamaktir. Gida glivenliginde
yeni ¢ag baslamistir: Artik
sadece mikroskopla bakmiyor,
algoritmalarla gdruyoruz.

PROF.DR.NEVZAT KONAR
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Kara Kutu

Sicaklbik Sapmasy; +2°C

Karar: : / Karar:
risKLE . | RISKLI

Aciklanabilir YZ (XAI)

Sonug: Bir Tercih Degil, Stratejik Zorunluluk
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Kalite
Sistemleri
{HACCP)

Kurumsal
Strateji
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Giiney Amerika’nin

Istikrar ve
Firsat Kapisi:
Sili Pazari

Guney Amerika’nin bati seridi
boyunca uzanan, Pasifik Okyanusu
ile And Daglar arasina sikismis
ince uzun bir cografya olan Sili,
kitanin en istikrarli ve 6ngorilebilir
pazarlarindan biri olarak éne
¢tkmaktadir. IHBIR Uyeleri igin Sili,
sadece 19,8 milyonluk niifusuyla
degil, ayni zamanda Latin
Amerika'daki en ylksek kisi basina
dusen GSYIH seviyelerinden birine
sahip olmasiyla da dikkat gekici bir
hedeftir. Arjantin, Bolivya ve Peru
ile komsu olan bu Ulke, cografi
zorluklarina ragmen modern altyapisi,
aclk pazar ekonomisi ve batil tUketim
aliskanliklariyla Turk ihracatgilari igin
stratejik bir giris noktasidir.

Sili'yi anlamak icin dnce niifusun
yerlesimini ve yasam tarzini analiz
etmek gerekir. Ulke nifusunun
yaklasik 19,8 milyon oldugu 2022
verileriyle sabittir, ancak asil garpici
olan nifusun dagihmidir. Sili, oldukga
merkeziyetgi bir yapiya sahiptir;
nifusun yaklasik yarisi (8,3 milyon
kisi) baskent Santiago Metropolitan
Bdlgesi'nde yasamaktadir. Bu durum,
ihracatgilar icin lojistik ve pazarlama
faaliyetlerinin tek bir merkezden
yonetilebilmesi adina buyuk bir
avantaj saglar. TUm perakende
islemlerinin yaklasik %34’Undn bu
bdlgede gergeklesmesi, Santiago’nun
ticaretin kalbi oldugunu kanitlar
niteliktedir. Sili toplumu, Latin
Amerika’'nin geneline kiyasla daha
kuralli, is odakli ve modern bir yasam
tarzini benimsemistir. 2021 yilinda
28.887 $ seviyesine ulasan kisi
basina dusen GSYIH, tlketicilerin
alim glcilndn yiksek oldugunu ve
kalite odakl bir harcama yapisina
sahip olduklarini géstermektedir.
Silili tuketiciler, komsulari olan
Brezilya veya Arjantinlilere gore daha
“Avrupai” bir is disiplinine sahip olarak
tanimlanabilirler.

Toplumda saglik bilinci giderek
artmaktadir. Silililer, dengeli

beslenmenin 6nemini kavramis,
kronik hastaliklarin artisina karsi
duyarh ve devletin saglikl beslenmeyi
tesvik eden politikalarindan

etkilenen bir yapidadir. Ozellikle

geng nesil, “dogal”, “organik”

ve “minimum islenmis” gidalara
yonelmektedir. Bu durum, Turk
ihracatgilarinin katma degerli, saglikli
ve fonksiyonel Urlinlerle pazarda yer
edinebileceginin en net gostergesidir.

Sili ekonomisi, madencilik ve
tarim Uzerine kurulu ihracat odakli
bir yapiya sahiptir. Gida isleme
endustrisi, madencilikten sonra
dlkenin en buyuk ikinci inracat
kalemi olup, GSYIH igindeki payi ve
yaratti§i istindamla kritik bir 5neme
sahiptir. Ulke ekonomisi 2022 yilinda
%2,4'luk bir biylime ile 324 milyar
dolarlik GSYIHya ulasmistir. Sili son
on yilda Latin Amerika’nin en hizlh
blytyen ekonomilerinden biri olma
dzelligini korumaktadir. Sili'nin en
biylk avantaji, “dlinyaya agikhigidir”.
Ulke; ABD, AB, Cin ve Glney Amerika
Ulkeleri dahil olmak tzere 65
pazari kapsayan 31 serbest ticaret
anlasmasina sahiptir. Bu durum, Sili
pazarini rekabetgi kilan ana unsurdur.
TUrk Urdnleri bu pazarda sadece
yerel Urlnlerle degil, dinyanin dort
bir yanindan gelen gumriksuz veya
dusuk vergili Grlnlerle rekabet etmek
zorundadir. Ancak bu durum ayni
zamanda, Sili'nin seffaf diizenlemeleri
ve net kurallari sayesinde “adil” bir
rekabet ortami sundugu anlamina da
gelir.

Sili perakende pazari, modern
sUpermarket zincirleri ile geleneksel
“Mom-and-Pop” (bizdeki bakkal
benzeri) magazalarin ilging bir
dengesi Uzerine kuruludur. Modern
Perakende ve Supermarketler
pazarinda %62’'si dort blylk
oyuncunun elindedir: Walmart Chile,
Cencosud, SMU ve Tottus.

® Walmart Chile (Lider): Gelir
bakimindan pazar lideridir ve %20
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‘lik paya sahiptir. Ozellikle “Ekono” ve
“Lider” markalariyla orta ve alt gelir
grubuna hitap ederken, gok gigli bir
“Private Label” (Market Markali Uriin)
programina sahiptir.

® Cencosud (Jumbo): Daha Ust
gelir grubuna hitap eder. Ithal Urln
gesitliliginin en fazla oldugu zincirdir.
Tark firmalari i¢in premium Urdnlerini
konumlandirabilecekleri en dogru
adreslerden biridir.

® SMU (Unimarc): Ulkenin 16
bdlgesinin tamaminda faaliyet
gosteren tek zincirdir ve bolgesel
yayilhim igin kritiktir.

Geleneksel Kanal (Mom-and-Pop
Magazalar) ise modernlesmeye
ragmen, Silide 243.000'den fazla
kigUk ve bagimsiz magaza ile
varligini guclu olarak korumaktadir.
Bu madgazalar, toplam gida perakende
satislarinin %40'inI olusturur. Orta
ve dar gelirli vatandaslar igin hayati
oneme sahip olan bu noktalar,
genellikle “veresiye” benzeri samimi
o6deme kolayliklari sunar. Ithal
ambalajli drdnlerin bu kanala girmesi
zordur ¢lnkd bu magazalar genellikle
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toptancilardan Urtin tedarik eder.

Bu nedenle, pazara giriste dogru
distribUtdr segimi, Uriinln sadece
stupermarket raflarinda degil, mahalle
aralarinda da yer alabilmesi igin
elzemdir.

Pandemi, Sili'de dijital dontisimu
hizlandirmistir. 2019'da ihmal
edilebilir diizeyde olan gevrimigi
restoran siparigleri, 2022'de cironun
%23'Une ulasmistir. Cornershop
(Uber tarafindan satin alindi), Rappi
ve PedidosYa gibi uygulamalar,
market alisverisini dijitallestirmistir
. Turk ihracatgilarin, Grinlerini
konumlandirirken e-ticaret
uyumlulugunu ve dijital raf payini
da géz onunde bulundurmasi
gerekmektedir.

Silili tiketiciler, yuksek alim
gliclerine ragmen fiyat hassasiyeti
olan, ancak kaliteyi de talep eden
bir profil gizerler. Pazarin 6ne gikan
trendleri sunlardir:

Saglik ve Fonksiyonellik:

n Tlketiciler artik gidanin

sadece karin doyurmasini
dedil, yasam kalitesini artirmasini

beklemektedir. “Zenginlestiriimis”,
“dogal” ve besleyici Urlinler 6n
plandadir. .
Private Label (Ozel Markah
E Uriinler): Perakendeciler,
karlihgr artirmak igin kendi
markalarina yatirnm yapmaktadir.
Ozellikle ambalajli ve uzun émurld
gidalarda Private Label basarisi
yuksektir. Turk Ureticiler igin kendi
markalariyla girmenin yani sira, Sili'nin
dev zincirlerine fason Uretim yapmak
da buyuk bir firsat kapisidir.
Pratik Coziimler: Hazir
B gidalar ve tuketime hazir
yemekler, ¢alisan niifusun
artmasiyla birlikte diyetin bir pargasi
haline gelmistir.

Ithal Uriin Algisi: Silili
ﬂ tiketiciler ithal markalari
“"ylksek kalite” ile

Ozdegslestirir. Ozellikle ABD ve Avrupa
drdnlerine olan asinalik, Tark Grdnleri
icin de “kaliteli ithal Grtn” algisi
yaratma firsati sunar.

Sili pazariigin potansiyeli ylksek
drdnler arasinda; gikolata ve kakao
drdnleri, sekerlemeler, biskivi ve
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makarna grubu, bitkisel yaglar,
findik ve kuruyemigler ile soslar yer
almaktadir. Ayrica, Sili'nin ytksek

et tuketimi gdz 6nune alindiginda,

et Urlnleri ve hayvan yemi (kedi-
kopek mamasi) ihracati da 6nemli bir
potansiyel barindirir.

Sili pazarinda rekabet yogundur.
Tuketici odakl Urlinlerde Brezilya
%19,1 pazar pay! ile liderdir. Cografi
yakinlik ve MERCOSUR avantajlariyla
si§ir eti, kimes hayvanlari ve
gikolata gibi alanlarda baskindir.
ABD ise %12,8 pay ile ikinci siradadir
ve Ozellikle st Urlnleri, soslar ve
bira gibi katma degerli Urlinlerde
glgludur. Arjantin ve Paraguay
ise Ozellikle et sektdriinde ana
tedarikgilerdir.

Tarkiye’nin bu devler liginde
rekabet edebilmesi igin “Fiyat/
Performans” dengesini iyi kurmasi ve
Silili tketicinin “gesitlilik arayisina”
hitap etmesi gerekmektedir.
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Sili'ye ihracat yaparken dikkat
edilmesi gereken en 6nemli husus
mevzuattir. Sili giimrikleri (SNA) ve
Saglik Bakanhgi (MINSAL) denetimleri
oldukga siki ve katidir.

_ @ Etiketleme: TUm ithal Grlnlerin
Ispanyolca etiketlenmesi zorunludur.
Besin dedgerleri ve igerik bilgileri yerel
mevzuata tam uyumlu olmalidir.

@ Gumriik Miisavirligi: 3.000 $
Uzerindeki tum ithalatlar i¢in kayitl
bir gimrik acentesi kullaniimasi
zorunludur.

@ Distribiitor Segimi: Pazarin
yapisi geredi hem slipermarketlere
hem de geleneksel kanala
(bakkallara) ulasabilen glgli bir
yerel ortakla galigmak basarinin
anahtaridir. )

IHBIR Uyeleri Igin Stratejik Yol
Haritasi:

Uriin Yerellestirme:
n Urlinlerinizin tat, ambalaj ve
porsiyon boyutlarini Sili
damak tadina ve tiketim
aliskanliklarina gére uyarlayin.

iligki Yonetimi: Silili is
E insanlari ylz ylze iletisime
ve glvene dayal iliskilere
onem verir. Fuarlara katilim ve fiziksel

ziyaretler, e-postalardan ¢ok daha
etkilidir.
Nis Pazarlama: Saglikli
B atistirmaliklar veya gurme
lezzetler gibi spesifik
alanlarda, “premium” algisini
kullanarak ABD ve AB Urlnleriyle
rekabet edebilirsiniz.
Sabir ve Planlama: $ili,
m “vur-kag” yapilacak bir pazar
degildir. Pazara giris sureci,
drtin kayitlari ve gliven ingasi zaman
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alir, ancak kurallara uyuldugunda
uzun vadeli ve sadik bir misteri
kitlesi vaat eder.

Sonug olarak $ili, Latin Amerika’nin
karmasik yapisi iginde parlayan bir
istikrar adasidir. Ylksek alim giicu,
modern perakende altyapisi ve ithal
urlnlere olan pozitif yaklagimiyla
Istanbul Ihracatgilar Birligi Gyeleri igin
blylk firsatlar barindirmaktad 1r.
Dogru strateji, yerel mevzuata tam
uyum ve sabirli bir iligki yonetimi
ile Tlrk markalari, And Daglarrnin
otesindeki bu dinamik pazarda
kalici bir yer edinebilir. Ayrica Sili'de
kazanilan basari ve itibar, tim Latin
Amerika pazarina agllan bir referans
mektubu nitelidi tasiyabilir.

Sili'ye Seyahat

Resmi ve umuma mahsus pasaport
sahibi Turk vatandaslari 90 glinu
asmamak kaydiyla vizeden muaftir.
Guney yarimkurede oldugu igin
mevsimlerin Turkiye'nin tam tersi
oldugu Sili, aralik, ocak ve subat
aylarinda denizin ve glinesin tadini
Gikarmak igin; eylul, ekim ve kasim
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aylarinda kdltur, doga ve tarihi
gezilerine katilmak igin veya haziran,
temmuz ve agustos aylarinda kayak
merkezlerinde kar manzaralarinin
tadini ¢ilkarmak icin ziyaret edilebilir.

Dogal guzellikleri ile 6ne ¢ikan
lUlkede pek gok gorilecek yer
bulunmaktadir. Ozellikle UNESCO
Diinya Mirasina giren yerlerin
gorllmesi tavsiye edilmektedir.

Paskalya Adasi - Rapa Nui Milli
Parki: Rapa Nui Milli Parki, Sili'deki
Paskalya AdasrI'nda bulunan bir
ulusal park ve UNESCO tarafindan
belirlenmis bir Dinya Mirasidir.

Rapa Nui, Paskalya AdasI'nin
Polinezya dilindeki ismidir; adanin
Ispanyolca ismi Isla de Pascuadir.
Ada, Pasifik Okyanusu’nun
guneydogusunda, Polinezya
Uggeni’nin giineydogu ucunda yer
almaktadir. Ada Sili tarafindan 1888
yilinda ele gegirilmistir.

Adanin tnil ve Dinya Mirasi
statlisti, M.S. 300 civarinda adada
yasamis bulunan erken Rapa Nui
halkina atfedilen moai ismi ile bilinen
887 tas heykelden gelmektedir. Tas

L

heykeller, “ahu” denilen tas platformlar
Uzerine dizilmistir. En blydga, parkin
glineyinde Uzerinde 15 heykelin dizili
oldugu Ahu Tongarikidir.

Los Lagos - Chiloé Kiliseleri:
Sili'nin Chiloé Takimadalarindaki
Chiloé Kiliseleri, Amerika'nin
benzersiz mimari bir 6rnegidir
ve Chilota mimarisinin en énemli
drunlerinden birisidir. Klasik Ispanyol
sOmirge mimarisinin aksine, Chiloé
kiliseleri tamamen ahsap keresteden
yapilmistir. )

Chiloé Takimadalarrnin Ispanyol
Kraliyeti'nin bir parcasi oldugu 18. ve
19. yuzyillarda insa edilen Kiliseler,
Avrupa Cizvit klltdrinin ve yerli
halklarin beceri ve geleneklerinin
birlesimini temsil etmis ve ortaya bu
mukemmel mestizo kilturl érnegdini
cikarmistir.

Chiloé Kiliseleri, 2000 yilindan beri
UNESCO Diinya Mirasi listesinde yer
almaktadir. Sili Universitesi, Fundacion
Cultural Iglesias de Chiloé ve diger
kurumlar, bu tarihi alanin korunmasi
igin bliylk gaba gdstermistir.

Qhapaq Nan, And Yol Sistemi:
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Qhapag Nan (inka Yol Sistemi,
Buyuk Inka Yolu ya da Ana And Yolu
olarak bilinir, s6zlik anlami olarak
“glizel yol”), Kolomb-6ncesi Gliney
Amerika'daki en kapsamli ve en
genis ulasim sistemidir. Yolun toplam
uzunlugu 39,900 kilometredir. Yolun
insasl oldukga zahmetli olmus, buna
bagli olarak, son derece kaliteli bir
sekilde tamamlanan yol sistemi 400
yili askin bir stredir orijinalligini ve
saglamhgini korumay!i basarabilmistir.
Yol sisteminin en meshur bolimd,
Machu Picchu bélumaddr. 2014
yilinda yol sistemi UNESCO
tarafindan Diinya Mirasi olarak
duyurulmustur.

Valparaiso - Tarihi Liman Sehri:
Valparaiso (Tiirkge Cennet vadi) Sili'de
bir liman sehridir. Yaklasik niifusu
278.000 kisidir. Valparaiso’nun ilge ve
banliydleri ile nifusu 905.300 kisiyi
bulur (2004). Sili Kongresi bu sehirde
bulunur.

Valparaiso Blylik Okyanus'un
kuzeye agilan resimsi bir koyunda
bulunur ve Dunyanin en guzel
sehirlerinden biri olarak kabul
edilir. Limani, Ulkenin en 6nemli
limanlarindan biridir. Edebiyat, muzik
ve diger sanat eserlerine konu olmus
olan sehir, Ulkenin kulturel baskenti
olarak geger. Temmuz 2003'te
koloniyal zamandan kalma mimariye
sahip tarihi merkezi, UNESCO
tarafindan Dlnya Kultlr Mirasi olarak
ilan edilmistir.

Tarapaca - Humberstone ve
Santa Laura Giihercile Madeni:
Humberstone ve Santa Laura
Guhergile Madeni, Sili'nin kuzeyinde
bulunan iki eski guihergile rafinerisidir.
2005 yilinda UNESCO tarafindan
Dlnya Mirasi olarak ilan edilmistir.

O’Higgins - Sewell Maden $Sehri
: Sewell, Sili'de, Libertador General
Bernardo O’Higgins Bolgesi'ndeki
Cachapoal Eyaleti'nin Machali
ilcesinde, Andlarin eteklerinde
yer alan, 2.000 ila 2.250 metre
yukseklikte terk edilmis bir maden
kasabasidir. Madencilik faaliyetleri
1980’lerin sonunda sonunda
durdurulmus, 1998de Sili HikOmeti
Sewell'i ulusal anit ilan etmistir.
UNESCO, Sewell'i 2006 yilinda Dinya
Mirasi olarak ilan etmistir.

Yazi: Prof.Dr.Nevzat KONAR
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THE BUYER
DELEGATION
PROGRAMME WAS
HELD FOR THE MIDDLE
EAST MARKET

A GREAT
CONTRIBUTION TO
THE SECTOR WITH
EIGHT “TECHNICAL
TRAINING
PROGRAMMES™
FROM IHBIR!
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IHBIR NEWS
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TURKIYE WAS STRONGLY

The Americas Food & Beverage
Show 2025, held in Miami, USA,
opened its doors to participants
and visitors for the 29th time
between September 10-12.

At this important gathering of
the international food

industry, Turkiye stood out as
the second-most represented
country pavilion. Turkiye national
participation officially began
with the opening ceremony on
the first

day of the fair.

REPRESENTED AT

E AMERICAS FOOD & BEVERAGE SHOW 2025

The opening ceremony was
attended by: Miami Consul General
Resul Sahinol, Miami Commercial
Attaché Omer ince, World Trade
Center President Ilvan Barrios,
IHBIR Board Chairman Kazim
Taycl, Vice Chairman Kadir Kursad
Gulbahar and Board Member
Mehmet Tas. Following the opening,
World Trade Center President

Ilvan Barrios presented kind gifts
to our Association in appreciation
of the continuous support and
cooperation provided. Page 66-67
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istanbul Cereals Pulses Oil Seeds
and Products Exporters’
Association (IHBIR)
Chairman of the Board
Kazim Tayci

Esteemed iHBIR Family,

As we move forward into a new
year, following a challenging one,
our hopes and expectations are
high. Unlike the last period, when
financing conditions in our country
became heavier and we had
difficulty in keeping prices due to
the cost rises brought about by the
inflationary period, we anticipate
a gradual opening of the financing
taps in 2026, accompanied by a
decline in financing costs in line with
inflation.

Despite the uncertainty in the
global arena, we managed to protect
our export markets in the past
period. | believe that the efforts
we have put into making the best
possible use of the opportunities in
foreign markets since the first day
we took office have been of critical
benefit for us to maintain the level of
our exports. In this regard, | believe
that the seeds we have sown will
start to sprout, especially from the
second half of 2026, when we hope
that the conditions in our country
will be more supportive of producer
exporters.

While export losses were
recorded in many sectors last year,
the growth in our exports is, for
sure, the product of the outstanding
efforts of each and every member
of our valuable export family.

Due to this perseverance and the
self-sacrificing efforts of Turkish
exporters, we anticipate a much
faster share in the markets where
we waved our flag henceforth.

It is not difficult to predict that
taking timely action by recognising
the opportunity portals opened and
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The seeds we planted
will sprout in 2026
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to be opened for us by the change
of course in the trade policies of
the USA will bring about a leverage
effect for our exports. However,
no success is a coincidence, and
neither is any opportunity ever
served on a golden platter. The
opportunity portals that loom

on the horizon will never remain
open forever. Therefore, | would
like to express once again that

the authorities should shoulder
their duties in eliminating all

kinds of setbacks that will hinder
exports and exporters. | believe
that the steps to be taken under
the auspices of our honourable
President, Mr Recep Tayyip

Erdogan, who has repeatedly voiced
his support for exporters until today,

will allow us to forge ahead much
more easily in 2026.

In early 2025, the frost followed
by drought exacerbated an array
of structural problems that already
persisted in the agricultural sector.
However, fortunately, no shocking
supply interruption was felt in our
country. Just like our exporters, we
maintain our self-sufficient position
in strategic products due to our
farmers who keep producing with
great sacrifices despite all kinds of
hardships.

Over the past period, both the
need for transformation brought
about by the global disruptions and
the qualitative change that should
be made in order for our country
to advance to the league of high-
income economies set new tests
for our manufacturing industry
and therefore for our exports.
Considering the burden and gravity
of these tests, manufacturers
should not shoulder the burden
alone. Our expectation from our
economic administration is to grant
appropriate financing opportunities
as well as tailor-made incentives
in order to make the necessary
investments for the transition to
high value-added products. The
financing packages offered so far

appear, for sure, to be beneficial and

promising. However, unfortunately,
many of our manufacturers fail to
be successful in accessing these
resources. The architecture of

our financial system, favouring
consumption and making money
out of money rather than promoting
production and investment, should
be reviewed.

History has proven to us that
no wealth can be achieved unless
exports exist, that abundance in
the economy leads to prosperity in
periods of rapid growth in exports,
and weakness in the economy in
periods when exports are poor, as
we have recently gone through.

We are aware that it is essential
to eliminate high inflation as
soon as possible in order for
economic policies that prioritise
production, investment, exports
and employment to manifest in
substance rather than in word.
If we are unable to solve the
inflation problem permanently, we
can neither overcome the danger
of dollarisation nor pursue a
competitive export policy. Therefore,
| would like to hereby take this
opportunity to underline that we
refrain from voicing any demand
that may lead to a weakness in
the fight of the authority against
inflation.

However, when we take a
closer glance at the outlook today,
palliative solutions are required for
manufacturers on energy, labour,
tax, logistics and financing to avoid
the disinflation policy, at least until
inflation drops to single digits, to
prevent the risk of breaking the
payment chain of concordats and
to protect businesses struggling
to manage their cash flows from
falling into mass bankruptcies.
As we leave the most challenging
period behind, we hope that our
demands will be considered by the
authority and urgent steps will be
taken in order to avert any road
accidents. | would like to sincerely
extend my gratitude to you, our
esteemed export family, who
successfully sailed the export boat
without running aground during the
last period. | pray to Almighty Allah
that 2026 will bring health, peace,
halal earnings and family prosperity
for all of us.

Peace be upon you.

Kazim TAYCI
Chairman Of The Board
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23 member
companies
participated in
GFM P63

Oplnlons were shared
with TIM delegates P61

Taycl the President,
welcomed the iTE
delegation P61

Panorama
and Future
Projectionsin

the Functional
Foods and Dietary
Supplements
Market in 2025

Prof. Dr.
Nevzat Konar
Sayfa 92-93-94-95

Food Physms
Microstructural
Engineering and
Future Foods

Prof. Dr.
Nevzat Konar
Sayfa 96-97-98-99

The New Guardian
of Food:

Risk Prediction
and Sustainability
with Artificial
Intelligence

Prof. Dr.

Nevzat Konar
Sayfa100-101-102-103
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Sectoral Board convened in
Izmir P63
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Giilbahar attended the Bosnia and
Herzegovina Symposium P62

A great contribution to the sector
with eight “Technical Training
Programmes” from iHBIR! P76-77

Editor in Chief
Burak COSAN

MASTHEAD

Chairman of the Board
Kazim TAYCI

Academic Advisor
Ankara University
Prof.Dr.Nevzat KONAR

Publishing Consultant
Istanbul Exporters’ Association
General Secretariat
Deputy General Secretary
Volkan KEKEVi

iHBIR
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IHBIR TURKIYE GENERAL- GRAIN SECTOR FIGURES P86

IHBIR continues
to visit
companies at full
pace P74-75

Tiirkiye breeze
at WorldFood
Moscow 2025
Fair P69

Strong representatlon of the Turkish
food industry at Anuga 2025 P69

Amerlcan delegation visited IHBIR P65
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Scientific depthin
functional food P78

Scientific
approach to
sustainability P79

The training on
inward processing
regime drew great
interest P80-81

THE GATEWAY TO STABILITY AND OPPORTUNITY IN SOUTH AMERICA: CHILE MARKET

Sayfa 104 105- 106 107
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10ctober 2025

SLEs ° °
NG DESBAS gave a presentation at the October meeting
The October Board Meeting meeting discussed a range of

of iHBIR was held with the topics, including fairs, trade
attendance of Mr Kazim Tayci, and purchase delegations, the
the President of iHBIR, and Development of International
the Board members and Audit Competitiveness Projects and
Committee members. Mr the targets planned for the
ibrahim Ozgelik, the Deputy upcoming period.

1September 202‘5

Sectoral Board has convened

The Sectoral Board Meeting on Cereals, Pulses, Oil Seeds and Products was held in Istanbul with the participation
of Halis Kaya, the Head of the Agricultural Products Department at the General Directorate of Export of the Ministry
of Trade. At the meeting, the challenges faced by the sector and the strategies to solve them were thoroughly
discussed, along with consultations to boost exports.

General Manager at the Istanbul
Industrial and Trade Free Zone
(DESBAS), participated in the
meeting and gave a presentation
on the advantages offered

by free zones for exporter
companies. Furthermore, the

A purchase
delegation to
Ecuador was
arranged

The Special Qualified Buyer Delegation Programme, run
by Ecuador-Corporacion Favorita C.A., coordinated by the
Turkish Ministry of Trade and organised by the General
Secretariat of the Union, was successfully concluded. The
programme brought together 21 Turkish companies and
officials from Corporacién Favorita C.A., one of the largest
retail companies in Ecuador.

IHBIR executives
attended in
Vitahealth Fair

Mr. Semsettin Memis, the Vice President

of iIHBIR, and Sabahattin Fidan, a Board
Member visited the booths of the members
at the Vitahealth Fair organised on Dietary
Supplements and Functional Foods. During
the event, collaborative opportunities and
projects for the future of the sector were
evaluated.

iaychthe

President,
welcomed the
ITE delegation

Ms. Katerina Filunets, the General
Manager at iTE Group Dubai, and the
officials of ITE Group Turk|ye paid a
visit to Mr Kazim Taycl, the President
of IHBIR. During the meeting, the fairs
in Russia and possible cooperative
opportunities were evaluated.

The Workshop of Delegates to

the Turkish Exporters Assembly
(TIM) was held in Antalya upon the
attendance of Mr Ozgiir Volkan
Adar, the Deputy Minister of Trade,
and Mr Mustafa Gliltepe, the
President of TiM. Mr Kazim Taycl,
the President of IHBIR; Semsettin
Memis and Kadlr_Kursad Gulbahar,
Vice Presidents; Ismail Hakki Aydin,
PhD; the board members; and the

audit board members participated

Opmlons were shared
with TIM delegates

in the workshop, one of the most
important meetings of the export
community. During the programme,
comprehensive evaluations were
made on the current dynamics of
exports, sectoral opportunities and
strategies to raise competitiveness.
Moreover, exporters shared their
opinions on the needs of the
sector with TIM and ministerial
representatives during the session
“Delegates Asking Questions”.
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Gulbahar attended the Bosnia and

[ [
Herzegovina Symposium
(] (] (] (]
Mr Kadir Kursad Gilbahar, the Vice Trade; Mr Emin Akseki, the Turkish During this important meeting, 23 member companles partlclpated In GFM

President of IHBIR, participated in Ambassador to Sarajevo; Mr new investment opportunities and . . )
the “Symposium on the Development  Samir Sibonji¢, the Minister of roadmaps for the development of Global Food Meetings (GFM) was held at the industry, hosted 23 member companies as

and Sustainability of Economic Economy of Zenica-Doboj Canton exports between the two countries Crowne Plaza Asia Hotel on 26-27 November. exhibitors. Mr Kazim Tayci, the President
Relations between Tlrkiye and of the Federation of Bosnia and were discussed, contributing to the Organised by the Istanbul Chamber of of iHBIR, and the accompanying delegation
Bosnia and Herzegovina” held Herzegovina; and Mr Ahmet strengthening of economic relations Industry (ISO), the event, which was held from iHBIR visited the event and conveyed
with the attendance of Mr Omer Incekara, the President of the between Turkiye and Bosnia and for the third time this year to improve the their wishes of success to the exhibitors and
Bolat, the Turkish Minister of Economic Research Foundation. Herzegovina. international cooperation of the Turkish food foreign buyers.

28 November 2025

President Tayci came together with member companies

®
Mr Kazim Taycl, the President of IHBIR, came together which hold an important share in the production of secto ral Boa rd co nvened in Iz m i r

with member companies during the evaluation meeting members; the effects of current practices on the sector

where the supply of sugar, milk powder, and whey and export processes; operational and supply problems The Board Meeting of the Cereals, Pulses, Oil Seeds, and Products Sector was held in Izmir. At the meeting,
powder was discussed. During the meeting, the faced by producers and exporters; and solution the challenges faced by the sector and the strategies to solve them were thoroughly discussed, along with
production and supply processes of raw materials, proposals were discussed. consultations to boost sectoral exports.
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Confectionery has been published

consumption and revenue growth
accelerated, especially in the
chocolate and bakery products

The study on “Global Confectionery  The report included data that
Market: Trends and Future summarised segment-based
Projections” prepared by IHBIR in revenue growth, global trade

collaboration with the Food Safety volumes, consumption trends and categories. The study aimed to
Institute of Ankara University,
presented the current outlook of
the global confectionery market
and its expectations for 2030.

market performances of leading bring a guiding perspective to
manufacturers. While a steady exporters by shedding important
growth is predicted in all segments insights into the strengthening of
in the 2020-2030 period, both the sector in global competition.

The Report

on the Bread
and Cereal
Products has
been published

The bread and cereals sector is one
of the key and most steadily growing
fields of the global food market.

The sector, reaching a volume of
trillion dollars on a global scale, is
expected to keep growing in the
coming years. The Report on Bread
and Cereal Products, prepared by
IHBIR in collaboration with the Food
Safety Institute of Ankara University,
presented the current outlook of the
global market, growth expectations,
and consumption trends. The report
emphasised that China remained the
largest market in the sector, while
European countries excelled at per
capita consumption and value-added
products, and the Asian market was
the driving force of growth.
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International Turkishofee Day was held

global market, the growth in export Turkish coffee was served at the
figures, global coffee consumption Foreign Trade Complex. On the
trends and strategies for a stronger other hand, a promotional event
for Turkish coffee and Turkish
delight held at the Mall of Istanbul
under the International Turkish

Mr Kazim Taycl, the President of
IHBIR, Mr Melisa Tokgbz Mutlu,
the President of the Agricultural
Board at TIM, and the members of representation of Turkish coffee
the Turkish Agricultural Diplomacy in the international arena were
Group came together at the discussed in detail. Moreover,
consultative meeting and tasting they exchanged opinions on how Coffee Day on 5 December with
event organised by the IHBIR for to promote the global visibility of the participation of Mr Mehmet Tas
International Turkish Coffee Day. Turkish coffee through gastronomy and Mr Muzaffer Hikmet Tonbil, the
During the meeting, the current diplomacy and on areas of joint Board Members of IHBIR, attracted
standing of Turkish coffee in the work. Following the meeting, great interest.

-

e
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American delegation visited iHBIR

of World Trade Center Miami, and the importance of the Tirkiye

Mr Engin Ertekin, Exporium official, pavilion and Turkish exhibitors at the
visited Mr Kazim Taycl, the President Americas Food & Beverage Show was
Organisation, Mr Ivan Barrios, the of IHBIR, at the headquarters of the underlined, the future of the exhibition
President and CEO of World Trade Association on Friday, 12 December and possible collaborations in the
Center Miami, Ms Alice Ancona, COO 2025. During the meetings where American continent were discussed.

The organisers of the Americas
Food & Beverage Show, organised
by IHBIR, the National Participation
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Tiirkiye was strongly
represented at Americas
Food & Beverage Showzozs

Americas Food & Beverage Show
2025, held in Miami, USA, kicked open
its doors to exh|b|tors and visitors
for the 29th time between 10 and 12
September. At the fair, which is one
of the most important gatherings
of the international food industry,
Tlrkiye stood out as the second
most strongly represented country
among national pavilions, with 23
participating companies. Turkish
National Participation officially kicked
off with the ceremony held on the
first day of the fair. Mr Resul Sahinol,
the Consul General of Miami; Mr
Omer Ince, the Commercial Attaché of
Miami; Mr lvan Barrios, the President
of the World Trade Centre; Mr Kazim
Taycl, the President of IHBIR; Mr Kadir
Kirsad Gulbahar, the Vice President;
and Mr Mehmet Tas, the Board
Member, attended the ceremony.
Following the ceremony, Mr lvan
Barrios, the President of the World
Trade Centre, presented courtesy
gifts to our Association for our
sustained support and cooperation.

DIC PROGRAMME WAS
IMPLEMENTED

During the fair, an important
programme was also held as
part of the “DIC Prolect for
Export Breakthrough in the iHBIR

JON: .

fi=n
7 e

Confectionery and Pastry Sectors”

run by iHBIR. Mr Resul Sahinol, the
Consul General of Miami, and Mr
Omer Ince, the Commercial Attaché
of Miami, accompanied by Mr Kazim
Taycl, the President of IHBIR; Mr Kadir
Kiirsad Gilbahar, the Vice PreS|dent
of IHBIR; and Mr Mehmet Tas, the
Board Member of IHBIR, awarded
certificates to the 13 member
companies involved in the project and
to the exhibitors under the Turkish
National Participation.

GREAT INTEREST FROM
VISITORS

Americas Food & Beverage Show

2025, which lasted from 10 to 12
September, stood out this year

with its great participation and
successful organisational structure.
The Turkiye pavilion, which caught
the attention of visitors from the
outset, garnered great interest

from international visitors due to
the strong representation of our
companies. Turkish companies had
the opportunity to promote their
products, access new markets and
develop international collaborations.
The contacts made during the
Americas Food & Beverage Show
2025 contributed to boosting the
visibility of the Turkish food industry
in global markets.
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National Participation in AFB 2025

ITEM COMPANY NAME

1 AKTURK HEALTH FOOD ELECTRONICS TRANSPORT INDUSTRY AND TRADE INC.

2 ANI BISCUIT FOOD INDUSTRY AND TRADE CORP.

3 CHEVEL PRIVATE FOREIGN TRADE INC.

4 EFE FOOD CONSTRUCTION, TRANSPORT, CONTRACTING, IMPORT, EXPORT, MARKETING INDUSTRY AND TRADE INC.
S IKBAL CONFECTIONERY FOOD INDUSTRY AND TRADE CORP.

6 KOCBEY WATER AND SOFT DRINKS MARKETING INDUSTRY AND TRADE CORP.

7 NAKAL TRANSPORT, FOOD, CONSTRUCTION, TOURISM INDUSTRY AND TRADE CORP.
8 NSB FOOD AND BEVERAGE CORP.

9 OSLO FOOD INDUSTRY AND TRADE INC.

10 ZIRVE CHOCOLATE FOOD INDUSTRY AND TRADE CORP.

1 AK STARCH INDUSTRY AND TRADE CORP.

12 AKSU FOODSTUFFS, MANUFACTURING INDUSTRY AND TRADE INC.

13 BONART FOOD INDUSTRY AND TRADE CORP.

14 CHR NATURAL LIFE AND HEALTH PRODUCTS, TOURISM INDUSTRY AND TRADE INC.
15 GELENLI FOOD AND SUPPLIES, IMPORT, EXPORT INDUSTRY AND TRADE INC.

16 GESAS GENERAL FOOD INDUSTRY AND TRADE CORP.

17 GURU HEALTHY FOOD INDUSTRY CORP.

18 IPEK TEXTILE CONSTRUCTION FOOD INDUSTRY AND FOREIGN TRADE INC.

19 KALE MINING INDUSTRY AND TRADE CORP.

20 SOYYIGIT FOOD INDUSTRY AND TRADE CORP.

21 TAFE FOODSTUFFS INDUSTRY AND TRADE CORP.

22 TYC CONSTRUCTION INDUSTRY AND TRADE CORP.

23 UNO GROUP FOOD CONSTRUCTION INDUSTRY AND TRADE INC.

SEPTEMBER/OCTOBER/NOVEMBER/DECEMBER 2025
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The ISM Middle East 2025
Exhibition, held in Dubai, United
Arab Emirates, between 15 and 17
September 2025, served as one
of the major meeting points of the
food and confectionery industry in
the region. The exhibition, featuring
international participation, laid the
groundwork for major contacts for
exporters who operate in the Middle
East market. During the exhibition,
Mr Kazim Taycl, the President of
iHBIR; Mr Kirsad Gulbahar, the Vice
Pre3|dent of IHBIR; and Mr ismail
Gl and Huseyin EVIZ the Board
Members of IHBIR, V|S|ted the ISM
Middle East 2025 Exh|b|t|on and
met with the exhibiting exporters.
During the visits, the stands of the

SEPTEMBER/OCTOBER/NOVEMBER/DECEMBER 2025

h
Strong participationin ISM

members were visited, the activities
were closely inspected, and the

evaluations of the companies about
the exhibition process were listened

to.
CLOSE FOLLOW-UP TO THE
MIDDLE EAST MARKET

During the exhibition, the
President of IHBIR and the Board
Members held meetings with
exporter companies to discuss
up-to-date developments in the
sector, market dynamics and export
opportunities. The visits were
important for contacts aimed at
strengthening the position of the
members in international markets.
Also, Mr Kazim Taycl, President of

Middle East 2025 Exhibition

iHBIR, and the Board Members met
with the officials of Selten Fuarcilik,
the organiser of the exhibition,
during ISM Middle East 2025. During
the meeting, discussions were held
regarding the exhibitions of the
sector, collaborative opportunities
and the possible future events.
During the three-day-long ISM
Middle East 2025 Exhibition, the
IHBIR delegation kept in touch with
the exporters and closely followed
the activities of the members in the
Middle East market. The exhibition
was rounded off by contributing to
the strengthening of communication
between sector representatives

and the evaluation of new business
opportunities.
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Tiirkiye breeze at WorldFood Moscow 2025 Fair

The WorldFood Moscow 2025 Fair,
held in Moscow, Russia, between 16
and 19 September 2025, was one
of the key meeting points of the
international food industry. The fair
set the stage for significant contacts
for companies that operate in the
Russian market and target exports
to the region. During the fair, Mr
Sabahattin Fidan and Mr Muzaffer
Hikmet Tonbil, Board Members
of IHBIR, visited the WorldFood
Moscow 2025 Fair and met with the
exhibiting exporters. During their
visits, they visited the stands of the
members and were informed about
their activities and listened to the
evaluations of the companies about
the fair process.

PROMOTION PROJECT FOR BULGUR

During the fair, the Board Members
of IHBIR met with Mr Tanju Bilgig,
Ambassador of Tlrkiye to Moscow;
Ms Cigdem Samiloglu Erko¢ and Mr
Kadir Sarikaya, Chief Commercial
Counsellors in Moscow; and Mr
Ahmet Onur Oztlrk, Commercial
Counsellor in Moscow, and consulted
with them about the fair and the
sector. During the meetings, they
discussed the latest developments in
the Russian market and the activities

ANUGA 2025 Fair, one of the
largest general food fairs in Europe,
took place with international
participation between 4-8 October
2025. The fair, a major global
meeting point for the food industry,
provided a valuable platform for
Turkish companies to enhance
their visibility in international
markets. During the fair, Mr Kazim
Taycl, President of IHBIR; Mr Kadir
Kirsad Gulbahar, Vice President of
IHBIR; and Mr Mehmet Tas and Mr
Sabahattln Fidan, Board Members of
iHBIR, visited the member companies
that jomed the fair with the National
Participation Organisation. During
their visits, they visited the stands
of the exhibitors and were informed
about their activities and evaluated
the fair process.

£00 TURKISH COMPANIES JOINED

At ANUGA 2025, which
attracted approximately 400
Turkish companies, international
visitors were introduced to
the diverse range of products,
substantial production capacity and

of exporters. Under the WorldFood
Moscow 2025 programme, the
Board members of IHBIR also joined
the tasting event and reception
hosted by the sector board as part
of the “Turquality Project for the
Promotion of Bulgur” in Russia.
During the event, the activities for
the promotion of Turkish bulgur and
the activities undertaken under the
project were highlighted. Visits and
contacts made during the four-
day-long WorldFood Moscow 2025
Fair contributed to improving the
visibility of exporters in the Russian
market and strengthening sectoral
collaborations. The fair was rounded
off with contacts with members and
sectoral evaluations.

considerable export potential of the
Turkish food sector. The exhibitors
had the opportunity to access new
markets, strengthen existing trade
relations, and develop international
collaborations. The contacts made
during the fair were reported to have
contributed to the strengthening

of the position of the Turkish food
industry in global markets, and
ANUGA 2025 was fruitful for the
companies. The organisation was
rounded off as a major event that
contributed to making Turkish
food exports more visible in the
international arena.
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In Latin America, 234 bilateral
business meetings were held

The Sectoral Trade Delegation to Latin American Countries, organised by IHBIR,
was successfully hosted in Bogota, Colombia, between 11 and 14 November 2025. The
programme aimed to reinforce the access of Turkish companies to Latin American
markets and to pave the way for new trade collaborations. A total of 23 participants
took part in the delegation and held 234 bilateral business meetings with a total of 23
buyers, 15 from Colombia and 8 from neighbouring countries.

The Sectoral Trade Delegation
to Latin American Countries,
organised by IHBIR, kicked off with
meetings held at Hilton Bogota on
12-13 November 2025. Ms Beste
Pehlivan Sun, Ambassador of Bogota,
Mr Muhammet Hartavi, Bogota
Commercial Counsellor and Mr ismail
Gul, Board Member of our Association,
delivered speeches at the kick-off
programme. Mr Sabahattin Fidan and
Mr Mehmet Tas, the Board Members,
also attended the programme. During
the two-day-long meetings, Turkish
companies held intensive bilateral
business meetings with buyers from
Colombia, Panama, Peru, Venezuela,
Ecuador, and Chile. While the
products and services offered by the
companies were introduced in the
meetings, new trade opportunities for
the regional markets were evaluated.

CERTIFICATETO
PARTICIPANT COMPANIES

During the delegation, enhancing
the effectiveness of the sectors
in the Latin American market,
reinforcing the business connections
of our companies in the region and
improving the export potential were
among the prioritised targets. The
contacts made were stated to lay the
groundwork for new collaborations.
On the second day of the programme,
the Board Members of iHBIR awarded
certificates to the participants and
extended their wishes for their
continued success. The delegation
programme was rounded off
with productive meetings for the
participant companies.

23 BUYERS CAME TOGETHER

A total of 35 representatives
from 23 participant companies that
produce and export sweet biscuits,
wafers, chocolate, confectionery and
snacks, salty treats, pasta, bakery
goods, vegetable oils and flavours
participated in the Trade Delegation to

Latin American Countries. Participant
companies came together with 23
buyers, mainly supermarket chains,
wholesalers and distributors that
operate in Colombia, Panama,

Peru, Ecuador, and Chile during the
programme. It was emphasised that
the buyers who were involved in
the interviews consisted of decision
makers or senior category and
procurement managers.

234 BILATERAL BUSINESS
MEETINGS

The final report issued after
the delegation indicated that
the participant companies held
234 bilateral business meetings
with a total of 23 buyers, 15 from
Colombia and 8 from neighbouring
countries. When the interviews and
survey outcomes of the participant
companies during the delegation
were evaluated, the programme
was generally deemed to have been
successful. The report underlined
a strong conviction that regular fair

BOGOTA

participation and trade delegation

activities in the region would boost
the trade volume between Tlrkiye

and Latin American countries.

SHOULD BE ORGANISED
MORE FREQUENTLY

The conclusions and
recommendations section indicated
that the companies evaluated the
Sectoral Trade Delegation to Latin
American Countries fruitfully and
demanded that such activities,
bringing together direct buyers and
sellers, should be organised more
frequently. Accordingly, it was stated
that a new delegation programme
to be run simultaneously with the
ALIMENTEC - Anuga Select Colombia
2026 Fair to be held in Bogota,
Colombia, on 9-12 June 2026 would
strengthen the established business
connections and lay an effective
foundation for potential commercial
collaborations, and that the
necessary efforts would be initiated
by our Association.
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THE PARTICIPANT LIST OF THE LATIN AMERICA DELEGATION

ITEM COMPANY NAME

1 ACARSAN PASTA FLOUR FOOD CONSTRUCTION INDUSTRY AND TRADE CORP.

2 AKiL MARKETING FOOD INDUSTRY AND TRADE INC.

3 APRICHEM FOOD MARKETING INDUSTRY AND TRADE INC.

q BATABA FOREIGN TRADE INC.

5 BiFA BISCUIT AND FOOD INDUSTRY CORP.

6 BONART FOOD INDUSTRY AND TRADE CORP.

7 CANDY POINT SUGARY PRODUCTS FOOD INDUSTRY AND TRADE INC.

8 CERTIFIED FOREIGN TRADE CORP.

9 ELMAS SWEET FOOD INDUSTRY AND TRADE INC.

10 EMEK NATURAL HEALTH PRODUCTS iKLiM FOOD CONSTRUCTION INDUSTRY AND TRADE INC.
1 KALE MINING INDUSTRY AND TRADE CORP.

12 KOZMOPOLITAN FOOD INDUSTRY AND TRADE CORP.

13 NIMBUS FOOD INDUSTRY AND TRADE INC.

14 PAKEL CHOCOLATE FOOD INDUSTRY AND TRADE INC.

15 SARFE BAKERY PRODUCTS, FOODSTUFFS, CONSTRUCTION AND BUILDING MATERIALS, TOURISM INDUSTRY CORP.
16 SOYYIiGiT FOOD INDUSTRY AND TRADE CORP.

17 SIMSEKOGULLARI FOOD INDUSTRY AND TRADE INC.

18 TYC CONSTRUCTION, INDUSTRY AND TRADE CORP.

19 ULAS FOOD FLOUR, TEXTILE, TRANSPORT INDUSTRY CORP.

20 VENUS BISCUIT INDUSTRY AND TRADE CORP.

21 VP FOREIGN TRADE INC.

22 YONCA FOOD INDUSTRY ENTERPRISES DOMESTIC AND FOREIGN TRADE CORP.
23 ZIRVE CHOCOLATE FOOD INDUSTRY AND TRADE CORP.
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The Buyer Delegation Programme
was held for the Middle East market

An significant Buyer Delegation
Programme for the Middle
East market was held on 17-
18 December 2025, organised
by Istanbul Cereals, Pulses, Oil
Seeds and Products Exporters’
Association. The programme
brought together representatives
from Saudi Marketing Company
(SAMCO) and Grand Hypermarket,
supermarket chains that operate
in the Middle East, with Turkish
companies. During the two-day-long

programme, companies engaged in
the Turkish food business enjoyed
the opportunity to establish direct
contact with the representatives

of the leading retail chains of the
Middle East market. During the
programme, 102 bilateral business
meetings were held by 51 Turkish
companies to introduce their
products and discuss possible trade
collaborations. During the bilateral
meetings, the companies seized the
opportunity to pass on their product

5

portfolios and their production and
export capacities to the buyers. It
was reported that the programme
contributed to the establishment

of new trade connections as

well as enhancing the visibility of
Turkish companies in the Middle
East market. The Buyer Delegation
Programme, organised by IHBIR, was
reported to have been fruitful for the
exhibitors and contributed to the
development of the export potential
for the regional market.
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ITEM COMPANY NAME

1 AFERIN FOOD

2 AKILA CHOCOLATE

3 AKLIFE FOOD, TOURISM, ENTERTAINMENT & CONSTRUCTION INDUSTRY AND TRADE INC.
a4 ALi BABA TURKISH DELIGHT, FOOD & MARKETING

5 ALTINOGULLARI FOOD, MACHINERY & MARKETING INDUSTRY AND TRADE INC.
6 AN FOOD PRODUCTION AND MARKETING CORP.

7 ANL FOOD  _

8 ARPAS ARIFOGLU MARKETING DISTRIBUTION AND TRADE CORP.

9 ARTU CHOCOLATE FOOD INDUSTRY DOMESTIC AND FOREIGN TRADE INC.
10 ATAKUT FOOD

11 AY FOOD INDUSTRY AND TRADE INC.

12 AZMET PLASTIC TOY AND FOOD INDUSTRY AND TRADE INC.

13 BOLGI CHOCOLATE CORP.

14 BONART FOOD INDUSTRY AND TRADE CORP.

15 CANA FLOUR FOOD INDUSTRY AND TRADE CORP.

16 CANDY CARGO INDUSTRY AND FOREIGN TRADE

17 CANDY POINT CONFECTIONERY FOOD INDUSTRY AND TRADE INC.

18 DOGKAR FOOD PRODUCTION INDUSTRY AND TRADE CORP.

19 ELTES FOOD INDUSTRY AND TRADE CORP.

20 FISTIKSAN FOOD INDUSTRY AND FOREIGN TRADE CORP.

21 GGR FOREIGN TRADE INC.

22 HASDAG BAKERY PRODUCTS

23 HELIS DRAHE FOOD INDUSTRY AND TRADE INC.

24 MiLK ACADEMY DAIRY PRODUCTS INDUSTRY AND TRADE CORP.

25 NAKAL TRANSPORT, FOOD, CONSTRUCTION, TOURISM AND TRADE CORP.
26 NiMBUS FOOD

27 QILIVA FOOD INDUSTRY AND FOREIGN TRADE INC.

28 OZBURAK SESAME AND TAHINI

29 QZDEN CHOCOLATE INDUSTRY CORP.

30 OZGURLER CONFECTIONERY INDUSTRY AND TRADE INC.

31 PAKEL CHOCOLATE & FOOD INDUSTRY AND TRADE INC.

32 PROTON FOOD FOREIGN TRADE

33 REKA VEGETABLE OILS INDUSTRY AND TRADE CORP.

34 RELLA FOOD INDUSTRY AND TRADE CORP.

35 ROSSO IMPORT & EXPORT CORP.

36 SARAY BISCUIT

37 SEKMANLAR FOOD & CONSTRUCTION INDUSTRY AND TRADE INC.

38 SEViYE FOOD

39 SEYIDOGLU FOOD INDUSTRY AND TRADE CORP.

40 TAFE FOOD

M TARGET SMM FOOD INDUSTRY AND TRADE CORP.

42 TAYAS FOOD INDUSTRY AND TRADE CORP.

43 TELLIOGLU FEED- FOOD INTEGRATED FACILITIES INDUSTRY AND TRADE CORP.
a4 TEMPO CONFECTIONERY INDUSTRY AND TRADE INC.

45 TURCO TRANSPORT FOREIGN TRADE

46 TURKZA FOREIGN TRADE CORP.

47 UNO GROUP FOOD & CONSTRUCTION INDUSTRY AND TRADE INC.

VENUS BISCUIT INDUSTRY AND TRADE CORP.
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COMPANIES WE VISITED

ITEM COMPANY NAME

1 AKSUVITAL NATURAL PRODUCTS FOOD INDUSTRY AND TRADE INC.

2 ALBAYRAK BREAD, CAKE, AND CLEANING MATERIALS MARKETING INDUSTRY TRADE LLC
3 ALLIANCE INTERNATIONAL GROUP DOMESTIC AND FOREIGN TRADE LLC

4 AVEREST GROUP EDUCATION TOURISM ORGANIZATION INDUSTRY AND TRADE LLC
5 BERABER FOOD INDUSTRY TRADE LLC

6 HAWKSHAW FOOD INDUSTRY TRADE LLC

7 ITC CONSULTANCY INDUSTRY AND TRADE LIMITED COMPANY

8 KAHVESAN FOOD INDUSTRY AND TRADE INC.

9 MiM TEA INDUSTRY AND FOREIGN TRADE LLC

10 MODE ON COFFEE AND TEA PRODUCTION LIMITED COMPANY

1 NUTRAMOR HEALTHY FOOD PRODUCTS INDUSTRY TRADE INC.

12 PATA CHOCOLATE FOOD INDUSTRY AND TRADE LIMITED COMPANY

13 PREMIER CONSULTANCY AND FOOD INDUSTRY TRADE LIMITED COMPANY
14 RANDAH FOOD FOREIGN TRADE LLC

15 REDROSECAKE FOOD TOURISM ORGANIZATION INDUSTRY AND TRADE LLC
16 SEYIDOGLU FOOD INDUSTRY AND TRADE INC.

17 TAB PHARMACEUTICAL INDUSTRY JOINT STOCK COMPANY

18 TUNA SAFTEKIN

19 VEFA PHARMACEUTICAL INDUSTRY AND TRADE JOINT STOCK COMPANY
20 YERYUZU FOOD, CLEANING, AND STATIONERY MATERIALS LLC

IHBIR continues to visit
companies at full pace

IHBIR kept on visiting companies over
the last months of the year without a
break. Accordingly, a total of 20 different
companies were visited. During those
visits, members were informed about
trainings, subsidies, and potential export
projects.
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A great contribution to the sector
with eight “Technical Training

R @;

Programmes” from IHBIR!

The eight trainings held under the Technical Training Programme, run by IHBIR,
provided a significant information and development platform for professionals operating
in the food sector. The final training of the programme was rounded off with a session on
“Functional Foods” presented by Mr. Nevzat Konar, PhD, from Ankara University. The
trainings, which brought together theory and practice, contributed to the development of
qualified human resources and an innovative production approach in the sector.

The sixth training of the Technical
Training Programme, run by the
Istanbul Cereals, Pulses, Qil Seeds,
and Products Exporters’ Association
(IHBIR) for the 2024-2025 period,
was held with a lecture by Mr.
Nevzat Konar, PhD, from Ankara
University. The training, “Functional
Foods Design, Bioactive Component
Interactions, and Food Physics
Effects” was successfully completed
with an intensive attendance as
the final training of the 2024-2025
period. The final training, led by Mr.
Nevzat Konar, PhD, focused on the
evaluation of design processes for
functional foods, the interactions
of bioactive components in the
food matrix, and the impact of food
physics on product performance
within a comprehensive framework.
The examples shared and
discussions throughout the trainings
raised the attendees’ awareness of
science-based product development
approaches.

THEORY AND PRACTICE

The programme aimed to provide
professionals working in the fields

of R&D, quality, production, and
sustainability of companies operating
in the food sector with up-to-date
information during the eight trainings
organised under the programme. The
training, which were prepared with
the contribution of academicians
who are experts in their fields,
addressed topics that directly
respond to sectoral needs, and both
theoretical and practical information
was conveyed to the attendees.

QUALIFIED HUMAN RESOURCES

The iHBIR Technical Training
Programme aims to offer professional
development opportunities not only
to industry professionals but also to
attendees who have graduated from

engineering and basic sciences. The
programmes, delivered with a face-
to-face training model, contribute
to the development of qualified
human resources by bringing
together sectoral experience and
academic knowledge. The attendees
were awarded certificates upon
completion of the trainings, and

the feedback throughout the
programme demonstrates that the
IHBIR Technical Training Programme
responds to an important need in
the sector. It has been noted that
the eight trainings have improved
the knowledge of the attendees

and contributed tangibly to the
sustainable and innovative structure
of the sector.
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Scientific depth in functional food

Mr. Harun Sami Ciftgi, R&D
Department Manager in Eksun Food,
Agriculture and Industry Company,
attended the training, “Functional
Foods Design, Bioactive Component
Interactions, and Food Physics Effects”
held under the Technical Training
Programme, run by the Istanbul Cereals,
Pulses, Qil Seeds, and Products
Exporters’ Association (IHBIR). Mr.
Harun Sami Ciftgi assessed the training
on its scientific depth, its contribution
to sectoral practices, and the high
added value it brings to R&D centres.
Ciftci emphasised that the training
contributed significantly to innovative
and sustainable R&D studies in the fields
of functional product development,
microstructure, and process design.

Za What are your overall

@ impressions and evaluations

=\ of the training programs
organized by iHBiR?

The technical training “Functional
Foods: Design, Bioactive Component
Interactions, and Effects on Food
Physics,” held by IHBIR, has been a
highly qualified program for its content
quality, scientific depth, and strong
connection with sectoral practices,
while offering high added value for
R&D centers. The training covered the
scientific basis of the functional food
concept, the interactions of bioactive
components in the food matrix, their
impacts on the product structure from
the perspective of food physics, and
the defining roles of such elements on
product performance with a holistic
approach. Furthermore, the technical
criteria to be taken into account when
integrating functional components into
formulation and process design have
been introduced to the participants,
backed up by examples of sectoral
practices. One of the strongest aspects
of the training was that Mr. Nevzat
Konar, PhD, as the lecturer, successfully
blended his academic knowledge with
the analytical and applicable perspective
required by industrial R&D. Overall, this
training offered under the Technical
Training Programme, run by IHBIR,
contributes significantly to improving
the science-based, innovative, and
sustainable product development
competencies of R&D centers operating
in the field of functional food.

# = Are the selection and

? content of the training topics
satisfactory? What do you
thmk about the length and planning of
the content?

The selection and scope of the

R&D Department Manager in
Eksun Food, Agriculture and
Industry Company
MR. HARUN SAMi GiFTGCi

topics covered by the training is quite
appropriate. Topics such as rational
food design (RFD), reverse food design,
microstructural engineering, enzymatic
structuring, non-thermal technologies,
novel structuring approaches, and
microstructural analysis techniques
cover the fields that are gaining more
and more importance in contemporary
food R&D. Although the scientific depth
of the content satisfies, the duration
of the training may be limited due
to the topic density and conceptual
abundance. Therefore, it would be more
beneficial for the participants to better
process the information and associate it
with industrial practices if the trainings
are scheduled for a longer time or if they
are offered in a serial/modular structure.
In particular, the provision of more case
studies and industrial-scale practices
would improve learning effectiveness.
The R&D Centre of Eksun Gida aims to
improve its knowledge on functional
product development processes in the
flour and cereal-based products sector,
to reinforce its science-based R&D
approach, and to build its competence
on high added value product designs
through this training. The gains acquired
accordingly are intended to contribute
to sustainable and innovative product
development efforts.

/o= lsthe communicationin
¢ ) training announcements
effective?

While training announcements are
generally timely and accessible, a
more targeted communication strategy
could be formulated for R&D centres
and technical teams, involving multi-
stakeholder attendance (including
universities). A clear indication of which
R&D fields, product groups, or sectoral

subheadings the content caters to
during the announcement of the training
will ensure that the attendee profile

is built in a more informed manner.
Furthermore, sharing short content
abstracts or lists of achievements prior
to the training will help attendees to
attend the training more prepared by
clarifying their expectations. Such
information has great importance,
especially for trainings with high
technical and academic intensity.

/= Have you found the iHBiR
training useful in your
current role and implemented
the knowledge you've gained? If so, can
you give some examples?

The knowledge and insights gained
from this training are directly applicable
and instructive for ongoing R&D studies.
The holistic consideration of the
impacts of microstructure on digestion,
bioavailability, sensory perception, and
microbiota has guided product designs
for functional flours, low glycemic index
products, and targeted dietary groups.
The scientific framework presented
on the effects of enzymatic and non-
thermal technologies on microstructure
will contribute to more controlled and
predictable designs during the product
development processes. In particular,
the approach of reverse food design has
strengthened the project development
process in project applications by
facilitating the conscious design of
structures suitable for the targeted
functions in R&D projects.

%= We would appreciate any

? suggestions you might have
=\" for training topics, would
you share them with us?

As the R&D Department at Eksun
Gida, we would like to share the following
top|cs that we believe would complement
the training portfolio of IHBIR:

@ Microstructure—glycemic response
optimization in cereal and flour-based
products

® Process-microstructure relationship
in functional flour design

@ Microbiota-targeted food matrix
development

@ Industrial-scale practices of
non-thermal technologies (HPP, PEF,
ultrasound)

@ Structuring in vegetable proteins

@ Integration of microstructure data
for R&D centers into TUBITAK and EU
projects

@ Biodegradable food packaging for
sustainability

@ Food development for individuals
with special dietary needs
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Scientific approach to sustainability

Ms. irem Yiicel, Quality and R&D
Manager and Food Engineer at Ghirass
Construction Industry and Trade
Company, evaluated the technical
training programmes, run by the
Istanbul Cereals, Pulses, Oil Seeds,
and Products Exporters’ Association
(IHBIR). Yicel indicated that the
trainings brought a significant insight
to R&D and sustainability studies
through their up-to-date contents and
direct contributions to sectoral needs.

%= Whatare your overall

? impressions and
evaluations of the training
programs organized by iHBiR?

| believe that the technical trainings
held by IHBIR are invaluable. The
up-to-date content and meeting the
needs of the sector properly were
clearly felt during the trainings |
attended. Especially the training on
LCA—carbon and water footprint
calculations—allowed me to better
understand the impact of sustainability
on our operational processes. The
trainings on vegetable proteins
and functional foods were quite
stimulating, as they discussed new
trends from a scientific perspective.
| generally think that the trainings
were professionally structured and
contributed significantly to the sector.

/= Are the selection and

? / content of the training

=" topics satisfactory? What
do you think about the length and
planning of the content?

[ am generally highly satisfied with
the selection of the training topics. We
notice that IHBIR correctly reads the
topics that the sector actually requires
and incorporates them into the
programme. The balance of theoretical
knowledge and practical examples
during the trainings | attended
rendered the learning process quite
efficient. The schedule of time and
content is also rather appropriate.

The trainings follow an intensive
but understandable stream and are
designed by considering the level of
knowledge of the attendees. Follow-
up modules may certainly be useful
due to the coverage of some topics;
however, the existing structure offers
an ideal balance for both beginners
and experienced professionals.
7%= |sthe communication in
7 training announcements

([ d o
=V effective?

The announcement and informative
processes of IHBIR are highly

Quality and R&D Manager and Food Engineer at
Ghirass Construction.lndustr.y and Trade Company
MS. IREM YUCEL

effective. Sharing training dates in
advance, sending reminders regularly,
and providing clear content abstracts
make it easier to choose the right
training and plan for attendance.

V7 Have you found the iHBIR

@ training useful in your

current role and

implemented the knowledge you've
gained? Can you give examples?

The trainings | attended raised
awareness significantly on my business
processes. The training on Carbon
and Water Footprint Calculations
helped me to approach sustainability
from a more holistic perspective. Even
if we are not able to put them into
practice directly, it has contributed
to us recognizing the points that
exacerbate environmental impacts
during process analyses. The training
on “Vegetable Proteins: Current Trends
and Food Technology Practices”
helped us understand new trends on
the product development side and
interpret consumer expectations more
accurately. That training was very
insightful for us to understand how we
can make use of alternative protein
sources in production processes.
On the other hand, the training on
“Functional Foods, Bioactive Ingredient
Interactions, and Food Physics”
brought me a new perspective on the
nutritional value, functionality potential,

and consumer health benefits of
products. That training allowed

me to approach the interactions
between the ingredients used in
formulations from a more scientific
point of view. Moreover, the training on
“Research Projects, Article and Paper
Preparation” was quite beneficial for
creating documentation during our R&D
processes. Our system of reporting has
become more systematic following that
training

. We would appreciate any
suggestlons you mlght
have for training topics,
would you share them with us?

Some of the topics | believe will
contribute to the sector over the
forthcoming period include: Food fraud
and traceability in the supply chain

@ Food fraud and traceability in the
supply chain

@ Leadership, innovation, and
project management trainings for
young professionals

@ Artificial intelligence and data
analytics applications in the food
industry

® Carbon and Water Footprint
Calculations: Detailed planning of
training on LCA studies

| believe that these fields will
significantly contribute to both the
development of the sector and the
competitiveness of the companies.
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The training on inward processing
regime drew great interest

The training on “Everything About the Inward Processing Regime,” held with the
lectures by Saban Kaan Ozdemir, Director of Foreign Trade and Public Relations and
Former Deputy General Director of Export of the Ministry of Economy, attracted great
interest from the companies. After the training programme, Ozdemir commented on

the programme and its content.

The training, held upon
the invitation from IHBIR,
focused on what needs
to be known about the
inward processing regime,
a major issue for exports,
and current practices. The
attendees were informed
about the general information
and the latest legislative
updates during the day-long
programme. Ozdemir noted in
his statement that the inward
processing regime held an
important share in exports
and that ratio accounts for
40 percent or more in total
exports, while some sectors
relied on the regime at a rate
of 100 percent. Therefore, he
underlined that knowing all
aspects of such a regime was
of great importance.

Speaking about the
training programme,

Ozdemir indicated that he
was pleased to share his
knowledge and experience
as a former bureaucrat who
was involved in the drafting
process of the legislation and
underlined that they intended
to inform the attendees in
general. Noting that the
attendees of the programme
consisted of representatives
of companies that actively
operate in the sector and

are qualified in their fields,
Ozdemir expressed that

this further improved the
quality of the programme.
Indicating that the questions
from the attendees were also
highly qualitative, Ozdemir
expressed that the day-long
programme was fruitful and
added that he was satisfied
with both the content and the
interest of the attendees.

' Mr. Ergin Baykara, the

Deputy General Manager of
Tafe Food, noted that they were
unable to benefit from the Inward
Processing Regime and added that
the purpose of their attendance at
such training was to learn the
necessary details about the regime
and the authorisation certificate.
Baykara stressed that the training
was highly productive and detailed
information was provided by the
instructor. Mentioning that they
regularly attended the trainings
held by IHBIR, Mr. Baykara noted
that the tra|n|ngs on export and
the export legislation are
invaluable, especially for SMEs.
Accordingly, Mr. Baykara extended
his gratitude to Mr. Kazim, the
President of iHBIR, and the entire
iHBIR team and demanded the
continuation of such trainings for
SMEs.

Mr. Erciiment Isik, the
Operation Officer at
Soyyigit Group Foreign Trade
Inc., on the other hand,
indicated that they utilised
the Inward Processing Regime
as a company and added that
the training was quite useful
for them. Isik expressed that
the purpose of attending the
training was to closely follow
the innovations and
amendments to the legislation
and added that the content of
the training contributed
significantly both to the
legislation and to the practice.
Isik also added that he
believed that increasing and
holding similar trainings and
seminars in different fields
would be much more
beneficial for the sector.

' Ms. Hanife Sarik, the Special

Regimes Operations Manager
at Cargill Agriculture and Food,
stated that they actively utilised the
Inward Processing Regime practices
and currently managed the processes
related to the authorisation
certificates for inward processing and
end-uses. Sarik said that the purpose
of attending the training was to
improve themselves by listening
directly to the legislative and practical
information from people who were
trained not only in the labour force but
also from the ministry side. Ms. Hanife
Sari stressed that the training was
highly beneficial for her and added, “It
felt like real medicine. It was really
good.” Expressing her gratitude to
everyone who contributed to the
organization, Sari conveyed her
appreciation to the whole team,
especially the President of IHBIR, for
the organisation of the training.
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Part1c1pant Reactions:

' Mr. Dogancan Turhan, the

Deputy Operations Manager
at Reka Vegetable Oils, noted that
their company conducts all export
operations under the Inward
Processing Regime. Turhan
indicated that they attended iHBIR
trainings in order to reinforce their
knowledge of the applicable
legislation and to seize new
opportunities, if any, and added
that they would like to keep such
trainings going. Turhan
emphasised the significant
benefits of the events held by
iHBIR, highlighting their role in
fosterlng collaboration among
industry players and providing a
platform for knowledge exchange,
as well as underscoring their
contribution to clarifying legislative
uncertainties and establishing
direct communication channels
with experts and authorities.

' Ms. Rabia Top, the
Accounting Officer
of Beyda Food, indicated
that they were satisfied with
the trainings held by IHBIR
and added that the purpose
of attending the training was
to use the regime more
comprehensively and to be
trained efficiently. Top noted
that they gained significant
benefits from the training
and extended her gratitude
to Mr. Saban Kaan Ozdemir,
the lecturer. Ms. Rabia Top
also conveyed her
appreciation to the iHBIR
team for the invitation and
organisation of the training
and stated that they followed
the trainings on social media
and planned to attend the
upcoming trainings.
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Mr. Selcuk Giler, the General Manager at Cesa Agricultural Products, Food, Cigkofte
Industry and Trade Limited Company, talked about their export-oriented growth strategy
with their product range from canned raw meatballs to herbal teas. Giller emphasised their
goal of establishing a lasting presence in European markets with their R&D approach based
on developing additive-free and long shelf-life products.

your company produce?
=V" Where are your
production facilities located, and
how many staff do you employ?
Our company produces canned
Turkish raw meatballs, raw meatball
sets, special sauces, spices, and
herbal teas. Our production facility is
located in Esenyurt, Istanbul, and we
operate with a team of 15 people.

//Q - Which products does

%o Whatled you to enter the
? field of export? What was
~" the first country you

A—
exported to, and what product did
you ship there?

We kicked off our export
journey in 2010 by exhibiting at the
TUYAP Food Fair. Following the
establishment of business contacts

at the fair, we proceeded with the

export of our inaugural product to

France, a raw meatball set.

%+ Whatactivities do you
Q ) have planned for new

@
=\" export markets?

We have taken strategic steps to
grow in the European market. We
have been holding negotiations to
establish cooperation with national
chain markets, with a particular
focus on countries such as Germany
and the Netherlands. We have also
been working on developing special
product packaging and content for
target markets.

7 Could you share some

¥O

insights regarding your
work in product
development?

We closely follow consumer trends
and focus on healthy, vegan, and
gluten-free products. We are also
constantly developing innovative
products with different flavour
combinations, functional ingredients,
and packaging designs.

/%o  Couldyouinformus

” about the R&D process of
@ .

=" your canned Turkish raw
meatballs?

Our canned Turkish raw meat has
been developed over the course of
extensive R&D studies. The product
is prepared using a unique recipe
and has a shelf life of 2 years without
additives or preservatives. This
makes a significant difference in the
sector, as it is both a healthy and
value-added product.
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Export power in frozen
bakery products

Mr. Ali Yildirim, a board member at Hasdag Bakery Products, Food Industry and Trade
Limited Company, described their export-oriented production model and growth strategies
in frozen bakery products. Yildirim underlined that Hasdag aimed to consolidate its
position as a durable brand in exports by leveraging its state-of-the-art shock technologies,
robust R&D framework, and market-oriented product development approach.

company produce? Where

X=X" are your production facilities
located, and how many staff do you
employ?

We specialise in the production of
frozen bakery goods. Our product
portfolio comprises a range of bagel
varieties, pastries with feta cheese
filling, rolled pastry, frozen doughs,
yeasts, dessert items, and semi-cooked
bakery goods. Our production facility is
located in Blyukgekmece, Istanbul. Our
company employs 30 people in total,
including production, R&D, quality, and
operations.

Which products does your

% a Whatled you to enter the
? field of export? What was
=\" the first country you

exported to, and what product did you
ship there?

We go back about 20 years
in exports. Today, we export
approximately 80 per cent of the bakery
goods in the frozen bakery industry
to international markets. Our inaugural
export in this sector was to Germany,
where we supplied frozen bagels.

%+ Whatactivities do you have
planned for new export
markets?

We focus on the United States,
the Middle East, the Balkans, and
the CIS countries, primarily Europe.
We establish one-to-one contact
with potential customers through
international fairs, B2B organisations,
and chain market meetings, and place
our products in compliance with the
taste and shelf conditions of the
relevant country.

ﬁ? Could you share some

¥O

insights regarding your work
in product development?
Our R&D team continuously runs
tests to enhance cooking performance,
flavour stability and lower waste rates
in frozen products, and we improve
weight, form, and packaging upgrades
based on customer feedback.
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Global growthin
dietary supplements

Mr. Tamer Gelen, the General Manager at Havan Pharmaceuticals and Chemistry, spoke
about their production, export, and product development activities in the field of dietary
supplements. Gelen emphasised their objective to achieve sustainable growth in both
domestic and international markets, underpinned by their production capabilities in various
dosage forms, their approved facility infrastructure, and their R&D-oriented approach.

%+ Which products does
@ your company produce?
=" Where are your
production facilities located, and
how many staff do you employ?

Our company produces dietary
supplements. We are able to
produce these dietary supplements
in different forms, such as tablets,
effervescent tablets, syrups, shots,
drops, capsules, and gummies.
Besides the production in these
forms under our trademark, we
also offer a range of outsourcing
services to both domestic and
international companies. Our
production facility is located in
Gaziosmanpasa, Istanbul. Our
company employs 10 personnel.

#Z# Whatled you to enter the

@ field of export? What

=\" was the first country you
exported to, and what product did
you ship there?

We initially launched exports to
Azerbaijan and Georgia, followed
by Central Asian and African
countries. We have exported
to these countries tablets and
effervescent tablets containing
multivitamins and minerals, as well
as drops and syrups containing
vitamins and minerals.

7+ What activities do you

@ have planned for new

(4

=\" export markets?

For pursuit of emerging export
markets, we closely follow the fairs
and promotional organisations held
on different platforms in Turkiye and
abroad and establish new business
partnerships through these events.

74 Could you share some

@ / insights regarding your

=\" workin product
development?

Our existing white-collar staff of
chemical engineers and biologists
work together on product

development in our R&D laboratory.
Focusing on innovative and proven
products, we develop these
products in the forms that we are
capable of and strive to produce
them for commercial release.
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A continuous increase in the
capacity of ready-to-eat food

Mr Mert Ulupinar, the Partner of UNNU Food Industry and Trade Ltd., provided a
detailed overview of the company’s production and export activities in prepackaged
meals, with a particular focus on tortilla and lavash bread. Ulupinar underlined that
UNNU Gida kept growing in both domestic and international markets due to its 24/7
production model, steady capacity increase and quality-orientated approach.

UNNU Gida San. ve Tic. Ltd. $ti. has
been exhibiting steady growth both in the
domestic market and in exports, leveraging
over 13 years of expertise in the production
of bakery products. Mr Mert Ulupinar, the
Partner, explained the current structure and
future targets of the company with its 24/7
production approach, investments focused
on capacity increase and quality-centred
approach in its facilities in Atasehir.

7% Which products does your

? company produce? Where are
=\ your production facilities
located, and how many staff do you
employ?

Our factory, located in Atasehir, Istanbul,
operates round the clock with a team of 45
people. For nearly 13 years, we have been
producing tortilla bread, lavash bread, and
ready-to-eat packaged meals.

7+ Whatled you to enter the field of

? / export? What was the first

=\" country you exported to, and
what product did you ship there?

We set foot in exports by leveraging the
organic promotion opportunities presented
by the trade fairs we attended and the
quality service we delivered. Over time, we
have maintained our exports by improving
each passing day. Our most exported
products include tortilla bread and Mexican
ready-to-eat kits.
7+ What activities do you have

? / planned for new export markets?
= At present, there are no new
market-orientated initiatives underway. Our
priority is to increase our capacity. We are
making steady progress in achieving our
goal of increasing capacity by approximately
30 per cent each year, and we are
consistently on track to hit this target.

/s Could you share some insights

? regarding your work in product
=" development?

During the development of new products,
we keep track of trends by visiting the
leading trade fairs across the world and
make thorough evaluations accordingly.
Currently, we are mainly focused on
improving the quality of our available
products.
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TURKIYE-WIDE - 10 PRODUCTS WITH THE HIGHEST VALUE ADDED IN DECEMBER 2025 ($/TON)

CEREALS SECTOR EXPORTS IN TURKIYE
DECEMBER 2024 EXPORTS

1BILLION 125 MILLION 370 DOLLARS

TURKIYE-WIDE CEREAL SECTOR
DECEMBER 2025 EXPORTS

1BILLION 206 MILLION 774 DOLLARS
%7.18 INCREASE BY

DECEMBER ;
MAIN CLASSIFICATION  SUB-CLASSIFICATION 2024 ($/KG) _ 2025($/K6)  Change R &
COCOA PRODUCTS 5075580895 | 5599900734 | 10,33%
SPICES 3587648317 | 4583757807 | 2776%
OIL SEEDS AND FRUITS 2205832367 | 2463155088 |  1167%
Grains, Pulses. SUGAR AND SUGARY PRODUCTS | 1644452636 | 1965056776 | 19.50% g
Oil Seeds, and OTHER FOOD PREPARATIONS 1662230155 | 1891564812 | 1380% | e
Products VEGETABLE OILS 1360787834 | 1493620052 |  755% | el SMRECES,
PASTRY 600DS 130826576 | 1379789293 54T% (et
GRAIN 0368618205 | 0,829223689 | T338% |
PULSES 0901007788 | 0752441566 | -16,49%
MILLING PRODUCT 0428539301 | 0401489595 | -6,31%
GRAND TOTAL 1023414096 | 1,200403705 | 17,20%

DECEMBER

TURKIYE-WIDE CEREAL SECTOR
JANUARY- DECEMBER 2024 EXPORTS

11 BILLION
895 MILLION DOLLARS

TURKIYE-WIDE CEREAL SECTOR
JANUARY - DECEMBER 2025 EXPORTS

12 BILLION 366 MILLION DOLLARS
%3.96 INCREASE BY

IHBIR DECEMBER 2024 EXPORTS
350,580 MILLION DOLLARS

IHBIR DECEMBER 2025 EXPORTS
364,528 MILLION DOLLARS
%4.04 INCREASE BY

IHBIR JANUARY-DECEMBER 2024 EXPORTS

3 BILLION
652 MILLION DOLLARS

IHBIR JANUARY-DECEMBER 2025 EXPORTS

3 BILLION
856 MILLION DOLLARS

75.60 INCREASE BY

MAIN CLASSIFICATION  SUB-CLASSIFICATION 2024 ($/K6)  2025($/K6)  Change
COCOA PRODUCTS 6536775674 | 6726223082 |  2.90%
SPICES 6275383878 | G5A3T9ALI2 |  4,28% |
OIL SEEDS AND FRUITS 4,982224129 5,6555674 | 1351%

Grains, Pulses, OTHER FOOD PREPARATIONS 3322293395 | 3633808032 | 9,38%

Oil Seeds, and PASTRY 600DS 2765455261 | 3314852423 | 19.87%

Products SUGAR AND SUGARY PRODUCTS | 2161609073 |  2,3TI041255 TH%
GRAIN 0676971 | 1910672983 | 18260% fug
VEGETABLE OILS 1572548969 | 1660655845
PULSES 1446575555 | 1652630097 | 14.24% %
MILLING PRODUCT 045976432 | OA7A10238 | 327%
GRAND TOTAL 2,205819273 | 2,458763753

560% £ . s

na1% S
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TURKIYE-WIDE - 10 PRODUCT GROUPS WITH THE HIGHEST EXPORTS
OF THE CEREALS SECTOR IN DECEMBER 2025 (S THOUSAND)

DECEMBER
MAIN CLASSIFICATION  SUB-CLASSIFICATION 2024 2025 Change  Share
PASTRY GOODS 264,498 |  292.256 10,49% | 24,22%
VEGETABLE 0ILS 128.756 183.412 | 4245% | 1520%
OTHER FOOD PREPARATIONS 147.654 166.183 1255% | 1371%
Grains, Pulses, COCOA PRODUCTS 138030 | 158507 | 1483% | 1313%
Bl Gzmel sl MILLING PRODUCT 151.230 142.216 596% | 178% . -.
Products SUGAR AND SUGARY PRODUCTS | T0.981 | 102005 | -809% | 845% ; ' ; o A WY |
PULSES 54,024 63.410 1731% | 525% 7, o S OfF . - 14
OIL SEEDS AND FRUITS 53.326 60.400 13.271% | 501% o I : Ty | 3o AT M g ‘q 1\ \
GRAIN 7121 31627 | -5553% | 262% ~— : 2 ; “ -
SPICES 6.350 6.759 645% | 0,56% == .
GRAND TOTAL 1125970 |120677% |  7,8% | 10000% TURKIYE-WIDE - 10 PRODUCTS WITH THE HIGHEST EXPORTS OF
IHBIR - 10 PRODUCT GROUPS WITH THE HIGHEST EXPORTS IN DECEMBER 2025 (S THOUSAND) 1 )
- — DECEMBER
DECEMBER | ) PRODUCTS 2026 2025 Value  Share
MAIN CLASSIFICATION  SUB-CLASSIFICATION 2024 2025  Change  Share ™ SUNFLOWER SEED OIL 84.243 117.668 3968% | 227%
COCOA PRODUCTS 75.01 80.731 763% | 23.85% BREAD AND SPELT (RED) WHEAT FLOU 81.377 74.750 814% | 1443%
OTHER FOOD PREPARATIONS 64.693 72.373 N87% | 2138% GUMMY CANDIES 60.692 60.209 | -0,80% | T.62%
SUGAR AND SUGARY PRODUCTS 69.624 n.370 251% | 2108% PASTA-UNCOOKED, PLAIN, NOT STUFFED 44140 52.069 17,96% | 10,05%
St Pulses, PASTRY GOODS 68.421 69.809 2,03% | 20,62% THOSE CONTAINING 5% OR MORE SUCROSE, INVERT SUGAR OR ISOGLUCOSE BY WEIGHT - OTHERS | 38.175 48442 | 2690% | 935%
Oil Seeds, and MILLING PRODUCT 19.978 20.026 0,24% 592% RED LENTIL (UNSHELLED NON-SEEDED) 1+1 34.641 39.681 14,55% 7,66%
Products VEGETABLE 0ILS 1.756 13.m 1671% | 405% SUNFLOWER SEEDS - WHETHER CRACKED OR NOT. SEEDS 22.561 35.284 56,40% 6.81%
OIL SEEDS AND FRUITS 0.753 5.278 -8.24% 1,56% SOLID MILK OIL, THOSE CONTAINING NO SUCROSE, ISOGLUCOSE, STARCH OR GLUCOSE OR CONTAINING LESSTHAN 1.5%
GRAIN 3.553 4.332 2192% | 1.28% BY WEIGHT OF SOLID MILK FAT, LESS THAN 5% OF SUCROSE OR ISOGLUCOSE, LESS THAN 5% OF GLUCOSE ORSTARCH | 28.325 33.805 19.35% | 6,52%
SPICES 769 9 283% | 023% OTHER FOOD PREPARATIONS ARE NOWHERE ELSE IN THE RECIPE (LEZZ0) 26.016 28.782 1063% | 556%
PULSES 385 120 | -6888% | 004% WAFFLES NET WEIGHT NOT EXCEEDING 85 GRANS, READI-PACKAGED (COATED OR ENROBED WITH CHOCOLATE OR COCOA CONTAINING OTHER PREPARATIONS) |  25.073 27.431 940% | 5.29%
GRAND TOTAL 350.380 | 364.528 4,04% | 100,00% FIRST 10 PRODUCTS TOTAL 445,243 518.119 1637% | 42.93%
OTHER PRODUCTS 680.727 | 688.655 116% | 5707%
GRAND TOTAL 1.125.970 (1.206.774 7,18% | 100,00%
IHBIR - 10 PRODUCT WITH THE HIGHEST EXPORTS IN DECEMBER 2025 (S THOUSAND)
DECEMBER
PRODUCTS 2024 2025 Value Share
GUMMY CANDIES 49643 | 50.654 203% | 1496%
SOLID MILK OIL, THOSE CONTAINING NO SUCROSE, ISOGLUCOSE, STARCH OR GLUCOSE OR CONTAINING LESS THAN 15%
BY WEIGHT OF SOLID MILK FAT, LESS THAN 5% OF SUCROSE OR ISOGLUCOSE, LESS THAN 5% OF GLUCOSE ORSTARCH | 18.944 23915 | 2624% | 706%
BAKER'S YEAST - DRY. FRESH 20.196 19.557 317% | 578%
COCOA POWDER - (THOSE CONTAINING NO ADDED SUGAR OR OTHER SWEETENERS) 8.035 17631 | M944% | 521%
BREAD AND SPELT (RED) WHEAT FLOUR 13.043 12.479 -432% | 369%
THOSE CONTAINING 5% OR MORE SUCROSE, INVERT SUGAR OR ISOGLUCOSE BY WEIGHT - OTHERS |  12.991 12.389 | -463% | 3.66%
OTHER CHOCOLATE AND CHOCOLATE PRODUCTS - STUFFED 4328 10764 | 14869% | 318%
STUFFED 9.980 | 10.294 315% | 304%
OTHER FOOD PREPARATIONS ARE NOWHERE ELSE IN THE RECIPE (LEZZ0 8.808 9.158 397% 2%
SWEET BISCUITS; WAFFLES - CONTAINING CHOCOLATE/COCOA. PACKAGED =< 85 GR. 7.697 7.840 186% | 232%
FIRST 10 PRODUCTS TOTAL 153.671 | 174.681 1367% | 51,60%
OTHER PRODUCTS 162.272 | 163.859 098% | 48,40%
GRAND TOTAL 350.380 | 364.528 4,04% | 100,00%
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TURKIYE-WIDE - 10 COUNTRIES WITH THE HIGHEST EXPORTS
OF THE CEREALS SECTOR IN DECEMBER 2025 (S THOUSAND)

DECEMBER
COUNTRIES 2024 2025 Value Share | ..
IRAQ 203.781 155.654 | -23,62% | 1290% ‘-.-_-.";';,'_.
UNITED STATES 66.293 79.576 20,04% 659% &%
SYRIA 59.959 58.232 -2,88% 4,83%
ALGERIA 31.905 43.081 35,03% 357%
LIBYA 31.840 43.003 35,06% 3,56%
IRAN (ISLAMIC REPUBLIC) 48.467 §.745 | -13.87% | 3.46%
DJIBOUTI 13.510 41025 | 203,67% 3,40%
GERMANY 49.296 38.832 | -21.23% 3.22%
SAUDI ARABIA 28.798 35.841 24,46% 297%
UNITED KINGDOM 25.104 25.954 3.39% 215% |
TOP 10 COUNTRIES TOTAL 558.952 562.944 071% | 46,65%
OTHER COUNTRIES 567.018 | 643.830 13,55% | 53,35%
GRAND TOTAL 1.125.970 | 1.206.774 7,18% [100,00% |

IHBIR - 10 COUNTRIES WITH THE HIGHEST EXPORTS IN JUNE 2025 ($ THOUSAND)
e’ 7 Fd s te o 71

DECEMBER

Ay
-" !

COUNTRIES 2024 2025 Value Share
UNITED STATES 25.894 36.272 40,08% 10,711%
IRAQ 26.666 24.563 -1,89% 726%
GERMANY 26.845 19.850 -26,06% 5,86%
UNITED KINGDOM 1.991 15.976 33.24% 412% 8
IRAN (ISLAMIC REPUBLIC OF) 6.867 14144 105,99% 418% i
SAUDI ARABIA 9.574 1.513 20,25% 3.40%
ALGERIA 11.507 9.844 -14,45% 291%
RUSSIAN FEDERATION 6.693 9.662 54,37% 2,85%
UNITED ARAB EMIRATES 6.085 8.885 46,01% 2,62%
NETHERLANDS 8.082 7.080 -12,40% 2,09%
TOP 10 COUNTRIES TOTAL 140.204 157.790 12,54% 46,61%
OTHER COUNTRIES 175.739 180.750 2,85% | 53,39%
GRAND TOTAL 350.380 364.528 4,04% |100,00%
For v
)
A\
L "
\
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TURKIYE-WIDE - 10 COUNTRIES WITH THE HIGHEST EXPORTS
OF THE CEREALS SECTOR IN THE PAT 12 MONTHS (S THOUSAND)

01 JANUARY - 31 DECEMBER (12 MONTHS)

COUNTRIES 2023-2024 2024-2025 Value Share
IRAQ 2.117.653 1.731.768 -18.22% | 1400%
UNITED STATES 649.754 885.814 36,33% 116%
SYRIA 517.218 700.083 35,36% 5,66%
ALGERIA 453.315 414.283 -8,61% 3,35%
GERMANY 362.928 380.422 4,82% 3,08%
SAUDI ARABIA 288.509 37.692 28,83% 3.01%
DJIBOUTI 292.034 346.760 18,74% 2,80%
UNITED KINGDOM 272.090 321.789 18,27% 2,60%
IRAN (ISLAMIC REPUBLIC OF) |  238.886 317.304 32.83% 2,57%
LIBYA 305.595 310.734 1,68% 2,51%
TOP 10 COUNTRIES TOTAL 5.497.982 5.780.649 514% | 46,75%
OTHER COUNTRIES 6.397.214 6.585.373 294% | 53,25%
GRAND TOTAL 11.895.196 | 12.366.022 3,96% |100,00%

IHBIR - 10 COUNTRIES WITH THE HIGHEST EXPORTS IN THE PAST 12 MONTHS ($ THOUSAND)

01 JANUARY - 31 DECEMBER (12 MONTHS)

COUNTRIES 2023-2024 2024-2025 Value Share
UNITED STATES 293.550 379.558 29,30% | 10,60%
IRAQ 248.829 219.m -1,70% 6,14%
UNITED KINGDOM 166.507 189.776 13.97% 530%
GERMANY 168.443 176.626 4,86% 4,93%
ALGERIA 93.331 153.865 64,86% 4,30%
RUSSIAN FEDERATION 91.301 105.415 15,46% 2,94%
IRAN (ISLAMIC REPUBLIC OF) 81.406 102.892 26,39% 2,87%
SAUDI ARABIA 101.497 97.433 -4,00% 2,72%
NETHERLANDS 81.016 86.940 131% 2,43%
CZECH REPUBLIC 78.884 77749 -1.44% 2,17%
TOP 10 COUNTRIES TOTAL 1.404.764 1.689.967 1318% | 4440%
OTHER COUNTRIES 1.934.968 1.991.255 291% | 55,60%
GRAND TOTAL 3.651.534 3.856.196 5,60% |100,00%
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Panorama and Future

Projections in the Functional

Foods and Dietary

Prof. Dr.
Nevzat
KONAR

The permanent change in
consumer habits in the post-
pandemic period has pushed the
food industry to go beyond nutrition
to seek “functionality”. Data for
2025 suggests that the vitamin
and mineral market is not only
growing but also demographically
and digitally evolving. This paper
discusses global trade balances, the
rising influence of Generation Z, the
mobilisation of digital sales channels
and the next-generation formulation
technologies that set the industry’s
R&D agenda.

Numerical Outlook and
Growth Trends in the Market

The dietary supplements industry
has been shaped by a consumer
consciousness that has evolved
from acute health concerns in the
early 2020s to “holistic wellness” by
2025. An analysis of industry data
indicates that the market has been
accelerating on a steady upward
trajectory. In 2024, revenue in the
“Vitamins & Minerals” segment of
the global OTC (over-the-counter)
pharmaceuticals market has been
modelled as USD 31.93 billion.

This growth is not coincidental;
since 2016, the sector has surged
by USD 12.97 billion in volume.

More importantly, it is expected to
maintain its steady growth, rising by
a further USD 12.31 billion between
2024 and 2029. This data proves
that dietary supplements are no
longer a “niche product group” but
rather are getting closer to the basic
food expenditure item. Data on per
capita expenditure also substantiates
this thesis; the average per capita

Supplements N arBst m.zozs
A0 ' o

2016-2024 Growth: +$12.97 Billion

2024-2029 Projection: +$12.31 Billion

2024
Revenue:
$31.93 Billion

2016

2024 2029

Giants of Global Trade: Production Base China and Consumption Centre USA

income, rising by USD 1.49 since
2016, is projected to climb by a
further USD 1.37 by 2029.

When the geopolitical and
commercial map of the sector is
analysed, it appears that the balance
of production and consumption
clearly diverges on the East-West
axis. According to 2024 data, China
holds the undisputed position of the
global “vitamin factory”. The country

exported vitamins and vitamin
preparations worth approximately
USD 3.5 billion worldwide. This
dominance is even more striking
when analysed on a quantity basis,
with China exporting around 408
million kg of vitamins, while the US,
its closest pursuer, exported only
36.55 million kg. China is the central
link in the global supply chain,
especially in the export of vitamin E

(over USD 1.2 billion) and vitamin C
(USD 618 million). It also ranks first
with revenues of USD 5.1 billion.

At the other end of the supply
chain lies the USA. In 2024, the USA
was the top vitamin importer in the
world by both volume and worth. The
country boasts a huge import volume
of 120,516 metric tonnes. When
the details of imports are analysed,
it appears that the USA imported
approximately $480 million worth of
vitamin E and $200 million worth of
vitamin C. This indicates a model in
which the US market outsources raw
materials and creates added value
by turning them into final products
(tablets, capsules, gummies). In fact,
the USA is not only an importer but
also a strong player with an export
worth of 1 billion USD. In the European
market, the Netherlands claims the
role of the gateway of the continent
with an import volume of 78,913
metric tonnes due to its strategic
location and logistics infrastructure.

One of the most puzzling pieces

CHINA (Manufacturing Power)

Exports (Value):
~$3.5 Billion

Exports (Volume):
~408 Million kg

10 times more than
its closest follower,
the USA

Specialization: Vitamin E
($1.2 Billion+) & Vitamin
C ($618 Million)

‘8
R e

Raw Material Flow

USA (Branding &
Consumption Power)

n

Imports (Volume):
120,516 metric tons
World's largest

Business Model: Import
raw materials (e.g.,
~$480 Million Vit E),
convert into value-
added final products,
and brand them.

Europe Note: With 78,913 metric tons of imports,
the Netherlands is the gateway to Europe.

Paradigm Shift in Consumer Demographics: Young Generation and “Preventive” Consumption

Generation Z Millennials

Old Approach
(Curative)

o

Treating the disease
—=» Aging Population

Generation X Baby Boomers

New Approach
(Preventive)

Ll ! ,
&0
Enhancing performance, managing
stress, supporting aesthetics

=» Young Populatioh

Digitalisation and Transformation of Retail: The Rise of Mobile

of data in the sector revolves around
the distribution of consumption

by age groups. Although dietary
supplements have traditionally
been associated with an ageing
population, data for 2025 suggests
that “Generation Z” (Gen Z) now
dominates the market. Across

55 countries in a comprehensive
survey, nearly two-thirds of Gen

Z respondents reported that

they had taken vitamins over

the past 12 months. Conversely,
elderly consumers are less likely

to take dietary supplements. This

is described in the academic
literature as a shift from a “curative”

approach to a “preventive” approach.

Young generations are turning

to supplements for performance
enhancement, stress management
(nootropics) and aesthetic concerns

(nutri-cosmetics) rather than simply
waiting to get sick.

Analysing consumer habits on a
geographical basis, Brazil shines out
as a striking market. More than 70%
of Brazilian respondents reported
that they had taken vitamins over
the past year, compared to 60%
in Germany. Vitamins remain by
far the most widely consumed
product group compared to all other
functional ingredients.

The sales outlets of dietary
supplements have been transforming
according to the dynamics of retail
4.0. By 2025, 75% of the market
still revolves around physical
stores (pharmacies, supermarkets,
speciality stores), but the nature of
digital outlets has been changing.
The share of online retail is projected
to reach 26.4% in 2028.
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However, the key inflection point
here lies in the devices used. In
2025, the mobile segment surpassed
desktop (48.83%) in revenue share
of the online market with 51.17%. This
2.34 percentage point difference
between mobile and desktop shows
that brands need to increase their
marketing strategies, app-based
loyalty programmes and social
commerce investments.

Scientific and Technological
Trends: Innovations in
Formulation

When we go beyond the data
and review the scientific literature,
technological developments that
corroborate the foregoing market
data stand out:

@ Bioavailability and Delivery
Systems: Consumers now demand
not only “high dose” but also “high
absorption.” Liposomal technologies
and nano-emulsions have been
standardised to improve the efficacy
of ingredients such as vitamin C and
curcumin in particular.

©® Functional Confectionery
(Gummies & Jellies): The
predominance of Generation Z in the
market has led to the popularisation
of forms that eliminate pill fatigue.
Pectin- and gelatin-based carrier
systems have now been developed
to include not only vitamins but also
probiotics, melatonin, and collagen
peptides. This makes texture analysis
and shelf-life stability studies more
critical for food engineering.

@ Personalized Nutrition: Artificial
intelligence-assisted algorithms and
home blood/microbiota test kits drive
consumers away from the “one size
fits all” approach.

Corporate Players and
Competition in the Market

In the corporate arena, the direct
retail giants, such as Herbalife,
maintain their leadership with sales
in excess of US$ 5 billion in the 2024
financial year. The success of these
companies relies not only on product
sales but also on building a “lifestyle
community”. Analysing the sales
data of publicly traded companies
suggests that competition is not only
based on product diversity but also
on raw material reliability and supply
chain transparency. In particular, the
import/export imbalance between
China and the USA (China is the
leader in income while the USA
is at the top in imports) indicates
that western companies hold the
branding power while eastern

= S
companies retain the production
power.

Consequently, data for 2025
suggest that the functional food
and supplement sector has gone
into a “maturity” period but has not
lost its growth potential. Although
the revenue change is expected to
decline slightly between 2024 and
2029 (1.48% point decline), this
indicates no shrinkage in the market
but rather stabilisation by reaching
saturation. For industry stakeholders,

.--l-.
1

S
the roadmap for the next 5 years
can be drawn on the following three
pillars:

Target Audience
n Optimisation: To develop
experience-orientated
products (gummy, shot,
effervescent) that meet the mobile-

orientated and preventive health
demands of Generation Z.

Supply Chain
E Diversification: To manage
dependence on China for

raw material supply (in the case of
vitamins E and C) and create
alternative sources.
Scientific Evidence: To
B invest in highly bioavailable
formulations backed by
clinical studies rather than generic
claims to convince the consumer.
Dietary supplements have evolved
from simple aids to bridge the
nutritional gap of modern man to a
huge industry where technology,
science and lifestyle cross over.

R, I R
Lo

High Bioavailability

Consumers now demand ‘high
absorption’, not ‘high dose’.
Liposomal technologies and
nano-emulsions are becoming
standardized.

“Pill Fatigue”
Solutions

Gummy, gel, and shot forms
meet Gen Z's demand for
experience. Products are

no longer just supplements,
but ‘enjoyable moments’.
(Ingredients used: Probiotics,
melatonin, collagen).
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Personalized
Nutrition
Artificial intelligence and home

test kits are ending the ‘one size
fits all’ approach.
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Food Phy

siCSs

Microstructural
Engineering and
Future Foods

YESTERDAY: CHEMISTRY FOCUSED

‘What does this food consist of?’

The food industry has been
going through a transition from a
‘formulation’ approach, which has
historically focused on chemical
composition (protein, fat, and
carbohydrate ratios), to a ‘structuring’
approach that focuses on the physical
architecture of foods. This new era,
marked by the categorization of foods
as “soft matter,” has led to a growing
reliance on microstructural engineering
as a pivotal solution across diverse
domains, ranging from the fight
against obesity to the development of
herbal meat analogues, personalized
nutrition, and the intricate field of
neurogastronomy. This is especially
true considering the principles of
Rational Food Design (RFD), the
significant impact of microstructure
on functional properties, digestion
kinetics, and consumer perception,
and the use of advanced technologies
that manipulate this structure.

Changing Perspective from
Chemistry to Physics

For many years, the field of food

Traditional R&D
(Product Development)
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How Does Reverse Engineering Work?

TODAY: PHYSICS FOCUSED

‘How do the components
assemble and interact?’

science has been overshadowed
by chemical analyses that seek
to answer the question, “What is
food made of?”. However, modern
food technology has now shifted
its approach towards the discipline
of “Food Physics,” which focuses
on the fundamental question: “How
do ingredients come together and
interact?”. Flavor components,
nutrients, and bioactive substances
are encapsulated within food
matrices and require separation
from these matrices to be dispersed
within our bodies for optimal
functionality. This separation and
dispersion process is hot a random
fragmentation but a complex physical
process governed by microstructural
architecture.

The internal structure of foods
is determined by the process
conditions during production (heat
and mass transfer), the physico-
chemical interactions of the
components, and the formation of
heterogeneous systems such as
gels, emulsions, or foams. Analysing
this multi-level structure is critical

Rational Food Design (RFD)

Target Function

Microstructure Design

L 4

Process Optimization

SEPTEMBER/OCTOBER/NOVEMBER/DECEMBER 2025

for predicting shelf life, as well

as for managing the oral process
(chewing), digestive bioavailability,
and even the perception of pleasure
in the brain.

Moving from “Trial” and
Error to “Rational Design”

Conventional food product
development processes (P&D) are
typically based on semi-empirical
and expensive trial-and-error cycles
that proceed with the logic of “add
a little more thickener, mix a little
more.” However, this approach
has now been superseded by the
Rational Food Design methodology.
RFD calls for a fundamental
understanding of the biophysical
behaviour of food molecules
and macromolecules (proteins,
polysaccharides) and the conscious
construction of multi-dimensional
microstructures. This was followed
by the introduction of the ‘Reverse
Food Design’ approach, which
revolutionised the sector.

ISTANBUL CEREALS PULSES OIL SEEDS AND PRODUCTS EXPORTERS ASSOCIATION

Reverse design is result-oriented,
not process-oriented. Rather than
producing goods according to the
available machinery, the engineer first
defines the targeted function.

@ Step 1 (Target): For instance,
targeting a specific flow behaviour,
emulsion stability, or delayed release
profile in the stomach.

@ Step 2 (Design): To fulfil this
function, theoretically desining
microstructural units (e.g., double-
layered emulsion droplets or cross-
linked gel networks).

@ Step 3 (Construction):
Identifying process parameters that
will construct these structures.

For instance, when formulating
a low-fat spreadable product, it
is enoungh to merely reduce the
fat content. The “mouthfeel” and
“spreadability” expected by the
consumer must be physically mimicked
by establishing oil crystallisation
mechanisms and immobilising the
aqueous phase with food polymers.

Structuring Technologies: The
Construction Site of Microstructure

FP.

Food physicists build macroscopic
products using molecules as building
blocks. The technologies utilised
during this construction process
can be analysed under three main
categories:

a. Thermo-Mechanical
Transformations (e.g., Extrusion)

Extrusion is the most common
and most powerful structuring
technology in the food industry. When
exposed to high temperatures and
mechanical shear forces, proteins
denature, starch gelatinizes, and the
molecular structure transforms into
a macromolecular structure. This
technology facilitates the production
of porous, crisp, or spongy structures,
particularly from raw materials such as
cereals and vegetable protein isolates.

b.Biotechnological “Smart”
Configuration (e.g., Enzymes)

Enzymatic processes are the most
sensitive and “smart” technologies
for shaping microstructure at the
molecular level. Enzymes are biological
catalysts that can modify the structure
of biopolymers by crosslinking or

SEPTEMBER/OCTOBER/NOVEMBER/DECEMBER 2025
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depolymerising them. For instance, the
enzyme transglutaminase improves
the gel stiffness, water-retention
capacity, and thermal stability of
the product by linking protein chains
together through the formation of
covalent bonds (a process known as
crosslinking). This biotechnological
strategy directly targets the
microstructure.

c.Non-Thermal Technologies

Technologies originally developed
to achieve food safety (as an
alternative to pasteurisation) are
nowadays used as structural
engineering tools. For example,
methods such as High Hydrostatic
Pressure (HPP) and Ultrasonication
can unlock the tertiary structure
of proteins and modify gelation
properties or soften texture without
thermal treatment. Furthermore,
membrane technologies are not only
a separation/purification method but
also a microstructural engineering
tool that adjusts the droplet size
of multiphase emulsions through
controlled pore sizes.



iISTANBUL CEREALS PULSES OIL SEEDS AND PRODUCTS EXPORTERS ASSOCIATION

98

Health-Oriented
Microstructure: Physics in
the Fight against Obesity

and Hypertension

The most notable application
of food physics is its role in the
fight against chronic diseases. It is
possible to manage the metabolic
response of a food without changing
its chemical content, but only by
altering its physical structure. For
instance, it should be considered
that the digestibility of starch in
low-sugar products and glycemic-
controlled foods is highly dependent
on microstructural barriers. As
another food component, a protein-
based gluten matrix completely
encloses the starch granules,
physically preventing access
to starch by digestive enzymes
(alpha-amylase). Furthermore, the
preservation of cellular structures
(e.g., whole grains) slows down
digestion. Conversely, reducing
the particle size expands the
surface area, thereby amplifying
enzyme activity and consequently
accelerating the blood glucose
response. The objective of diabetic
product design is to entrap the
components within a dense
biopolymer network, thereby limiting
enzyme access.

For individuals with hypertension,
diffusion physics can be used to
break the consumer’s perception of
“salt-free” in products with reduced
sodium content. Designing a matrix
that is brittle and easily broken down
in the mouth in these products allows
smaller particles to form during
chewing. This expands the contact

Salt Crystals
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surface with saliva and facilitates
faster release of the salt through the
matrix, making it easier to detect.
Furthermore, raising the surface-to-
volume ratio of salt crystals (finer
crystals) or using imperfect crystal
structures increases the dissolution
rate, creating a more intense taste
perception with less salt.

A prominent challenge for the

Fragmentation of
the Brittle Matrix

Vegetable Meat Alternatives: The Anisotropy Challenge
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vegetable-based foods sector
pertains to the replication of the

fibrous texture of real meat. However,

vegetable proteins (e.g., pea, soya)
are not as capable of forming a
natural structure as animal proteins
(e.g., casein micelles, myofibrillar
proteins). The main physical problem
here is the lack of anisotropy
(directional structure). Vegetable
protein gels are generally isotropic
(spongy, with the same properties
in all directions). Muscle tissue, on
the other hand, is highly anisotropic.
Food physicists are working to align
proteins in a specific direction by
applying chemical conjugations or
non-thermal treatments to improve
the functionality of vegetable
components.

The journey of food is not limited
to the stomach. The brain-gut-
microbiota axis describes the effects
of food microstructure on human
psychology and metabolism. Our
brain processes not only flavour,
but also viscosity, crispness, and
mouthfeel. Interestingly, the brain
can generate satiety signals by
reacting to textural properties such
as viscosity. This finding allows
the design of foods that are low in
calories but high in satiety (e.g.,
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ISOTROPIC STRUCTURE

Exhibits the same properties in all directions.

o LA

‘Ghost Calories’

Our brain can generate satiety
signals by processing not only A
taste but also textural properties '

like viscosity.

ANISOTROPIC STRUCTURE

Exhibits dlfferent mechanical properties in a specific direction.

Neurogastronomy: Brain-Gut-Microstructure Axis

gelling in the stomach or increasing
in viscosity), inducing a ‘ghost
calorie’ effect.

Furthermore, indigestible
microstructures (resistant starch,
plant cell walls) reach the large
intestine and act as ‘attachment
surfaces’ and substrates for the
microbiota. These microstructures
contribute to maintaining a healthy
ecosystem by providing controlled
energy to probiotic bacteria.

Although “microstructure is
invisible to the naked eye,” modern
scientific methods can quantify
it. The transition from qualitative
observations (microscope images)
to quantitative data (quantitative
analyses) represents the

benchmark for food engineering.
The following methods can be used
therefore;

@ X-Ray Micro-CT (Micro-CT):
It models the internal structure
of food non-destructively in 3D,
similar to medical tomography.
This method can be used to
volumetrically analyse the pore
formation in cheese, the puffiness
of a cake, or the fat bloom in
chocolate.

® Confocal Laser Scanning
Microscopy (CLSM): By staining
the fat, protein, and water phases
in food with different fluorescent
colourants, it displays the spatial
distribution of the components.

® Video Microscopy: Food is

The food structure governs a journey that impacts the entire body, from the sensation of satiety to gut health.
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Indigestible microstructures
(resistant starch, plant cell walls)

— Platform for Microbiota
‘ reach the colon (large intestine)

O O : and serve as an ‘attachment

surface’ and substrate for the
microbiota.

not static. Video microscopy allows
us to monitor dynamic processes
such as the quenching of foams,
gelation kinetics, or crystal growth
in real time.

On the other hand, the
technology of the future is “smart
imaging” systems. Such systems
not only capture images through
artificial intelligence and sensor
integration but also measure
humidity, temperature, and diffusion
coefficients simultaneously,
enabling “Data Driven Food Design.”

Consequently, food physics and
microstructural engineering have
gone beyond an academic research
field and have placed themselves
at the epicenter of industrial
competition and public health. The
conventional formulation-oriented
approach has been superseded
by a multi-scale (from molecular
to macroscopic) structural design
approach. Future visions for
industry professionals involve not
just “mixing” food to meet consumer
expectations (flavor, health,
sustainability), but “building” it with
the rigor of an engineer, starting
from the molecular level.

PROF.DR.NEVZAT KONAR
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The New Guardian of Ecod:
Risk Prediction and Sustainability,
with Artificial Intelligences...

Global food systems have
been going through one of
the most complex and critical
transformations in their history.

The intercontinental scale of supply
chains, digitalisation of information
flows and unprecedented levels of
consumer awareness have forced
the food industry to grapple with a
new reality. Food safety is no longer
a technical quality control process
trapped inside laboratory walls but a
matter of social, communicative and
data-driven strategy.

The reactive approach based on
the traditional “sample, analyse,
destroy” cycle falls short in today’s
fast-flowing supply chains. The
new target of the sector is clear: To
predict risk before it takes place, to
prevent crisis before it breaks out,
and to build consumer trust not with
“brand promise” but with “verifiable
data”. Artificial Intelligence (Al),
the Internet of Things (IoT), and
Advanced Omics Technologies lie at
the centre of this transformation.

The New Consumer and the Rise
of "Algorithmic Trust”

The digitalised consumer
has radically altered the food
safety equation. The trust in the
brand’s logo in the past has been
superseded today by the demand
for transparency and verifiable
information. Consumers no longer
just ask, “Is this product safe?”;
they want to learn the answers to

Global Supply Chains
Intercontinental complexity,
digitalization of information flow, and
increasing risk points are straining
traditional control mechanisms.
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Digital Consumer
A conscious consumer base
demanding transparency and instantly
‘verifiable data’. Trust is now based on
data, not the brand logo.
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questions such as “Is the content of
this product as promised?”, “Has the
cold chain been broken?”, and “Is
the production process ethical?” in
seconds, behind a QR code on their
mobile phones.

Here, we come across the
concept of “Algorithmic Trust”.

The consumer’s perception of

trust is shifting from human
declaration to technological
verification. Blockchain-based
traceability systems and Al-
enabled transparency tools offer an
unalterable record of the process
from field to fork. When a food
scandal strikes, Al algorithms that
analyse sentiment analysis on
social media act as an early warning
system for producers, enabling
them to manage the crisis before it
escalates. Therefore, Al is not only
an analysis tool but also the most
powerful bridge of communication
with the consumer.

The most innovative and
important step in food safety
management is the move from
“What happened?” to “What will
happen?” Al and ML algorithms have
transformed food safety from a
reactive structure to a proactive and
predictive discipline.

Classical statistical methods
are incapable of simultaneously
analysing multiple risk factors
(temperature fluctuations, microbial
load, logistics delays, etc.) in

Data Explosion
The massive flow of information from
production processes, loT sensors, and
even meteorological sources offers an
opportunity waiting to be analyzed.
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THE NEW
REALITY

Paradigm Shift in Food Safety: Predictive Systems

complex supply chains. However,
Al models generate a ‘risk score’
by blending instant data from loT
sensors, past production logs, and
even meteorological data.

For example, algorithms that
analyse microbiome data (the
bacterial map of a plant) can predict
where pathogens such as Listeria
or Salmonella may colonise before
they cause an outbreak. Similarly, Al
models assisted by spectroscopic
data (NIR, Raman) can prevent a
potential food poisoning or economic
loss at the source by recognising
deviations in the chemical fingerprint
before visible spoilage of the
product has begun.

Food safety and sustainability
have often been perceived as
rivalling goals. Al technologies

shatter the misconception that
“safer food means more waste”. On
the contrary, Al-assisted systems
have become the most effective way
to minimise food waste.

Intelligent dynamic shelf-life
models transform static expiry dates
printed on products into dynamic
indicators updated with real-time
data. Algorithms that calculate
how much a 2-degree shift in the
cold chain shortens the product’s
life span allow these products
to be featured on the shelves
or directed to discounted sales
‘before they spoil'. Furthermore,
digital twin simulations on the
production line allow for optimising
process parameters in a virtual
setting, minimising physical waste
generation.

{to))
IoT Data
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Production Records

Al Engine

Risk Score: 8.7/10
High Risk - Urgent
Action

gl

High Risk - Urgent Action

Sustainability and Smart Solutions in Waste Management
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Future Challenges: “Black Box”
Problem and Ethical Responsibility
Besides technological optimism,
there are also ethical and structural
challenges that the sector has to
confront. The complex structure of
Al models brings about the “Black
Box” problem. When an artificial
intelligence model decides that
a batch of products is “risky”,
it should be able to explain the
parameters on which this decision
is founded (Explainable Al — XAl).
Otherwise, inexplicable algorithmic
decisions may lead to commercial
disputes and legal ambiguities.
Furthermore, the dearth of
data quality and standardisation
is one of the major barriers in the

industry. Al works on the principle
of “if junk data in, junk results out”.
The inability of small producers
to access high-cost sensor and
analysis technologies runs the
risk of creating a technological
edge (digital divide) in the sector.
Therefore, the technology should
not be monopolised only by major
players, and an inclusive and

fair data ecosystem should be
established.

Consequently, artificial
intelligence is not a “better to have”
luxury for the food industry but
a strategic survival tool. Future
food safety would not only mean
preventing contamination but also
managing data.
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Businesses that make the supply
chain transparent, anticipate
risks, minimise waste and build a
data-based trust relationship with
consumers will be the leaders
of the new era. Today’s task
for industry professionals is to
reconstruct these technologies not
only as an IT investment but also
as an integral part of corporate
culture and quality management
systems (HACCP, ISO 22000). A
new era in food safety has dawned:
We no longer just peer through
a microscope; we see through
algorithms.

PROF.DR.NEVZAT KONAR
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The Gateway

to Stability and

Opportunity in

South America:

Chile Market

Chile, a country with a long and
narrow geography stretching along
the western strip of South America,
nestled between the Pacific Ocean
and the Andes Mountains, has
firmly established itself as one of
the continent’s most stable and
predictable markets. For IHBIR
members, Chile is a remarkable
destination not only with its
population of 19.8 million but also with
one of the highest GDP per capita
levels in Latin America. Strategically
nestled between Argentina, Bolivia,
and Peru, this country serves
as a pivotal gateway for Turkish
exporters, offering a well-developed
infrastructure, a thriving open market
economy, and a Western consumer
base, despite its geographical
limitations.

In order to understand Chile, it
is first necessary to analyse the
settlement and lifestyle of the
population. The population of the
country was approximately 19.8
million in 2022, but the distribution of
this population is highly noteworthy.
Chile is a highly centralized country,
with approximately 8.3 million people
(half of the population) living in the
capital, the Santiago Metropolitan
Area. This provides a significant
benefit for exporters, enabling them
to manage logistics and marketing
activities from a unified centre.
Santiago is the heart of commerce,
with approximately 34% of all retail
transactions taking place in this
region. Chilean society has adopted a
more regimented, business-oriented,
and modern lifestyle compared
to Latin America in general. In
2021, GDP per capita hit $28,887,
indicating that consumers enjoyed
high purchasing power and a quality-
oriented spending structure. Chilean
consumers can be described as

demonstrating a more “European”
business discipline than their
neighbours in Brazil or Argentina.

There is growing health
awareness in society. Chileans
recognise the importance of a
balanced diet, are attentive to the
rise in chronic diseases, and are
swayed by government policies
that promote healthy eating. This is
particularly evident among younger
demographics, which are often drawn
to “natural”, “organic” and “minimally
processed” foods. These figures
clearly indicate that Turkish exporters
can gain a competitive edge in the
market by offering value-added,
healthy, and functional products.

The Chilean economy is
characterised by an export-oriented
structure, with a strong focus on
mining and agriculture. The food
processing industry is the second
largest export earner for the country,
after mining, and is of critical
importance due to its share in GDP
and the employment it generates.
The national economy expanded by
2.4% in 2022, achieving a GDP of USD
324 billion. Chile has successfully
retained its position as one of the
fastest-growing economies in Latin
America over the last decade. The
primary benefit Chile has is its global
outlook. The country has 31 free trade
agreements covering 65 markets,
including the US, EU, China, and
South American countries. This factor
is a key driver behind its competitive
performance in the Chilean market.
Turkish products must compete
in this market not only with local
products but also with duty-free or
low-tax products from all over the
world. However, this also signifies
that Chile provides a ‘fair competitive
environment due to its transparent
regulations and clear rules.
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The Chilean retail market is notable
for its balanced integration of modern
supermarket chains and traditional
mom-and-pop stores. In the
contemporary retail and supermarket
market, four major players hold a 62%
share: Walmart Chile, Cencosud, SMU
and Tottus.

@ Walmart Chile (Lider): The
Company is the market leader by
revenue, with a 20% market share.

It appeals to the middle- and lower-
income groups, especially with its
well-known “Ekono” and “Lider”
brands, and has a very strong “Private
Label” (market-branded product)
programme.

@ Cencosud (Jumbo): It appeals
to the higher income group. The store
is a chain that offers the highest
variety of imported products. It is
widely regarded as one of the most
effective addresses for Turkish
companies to market their premium
products.

® SMU (Unimarc): As the only
chain operating in all 16 regions of
the country, it is critical for regional
expansion.

The Traditional Channel (mom-and-
pop stores) remains resilient in the
face of modernisation, with a robust
network of over 243,000 small and
independent stores in Chile. These

ISTANBUL CEREALS PULSES OIL SEEDS AND PRODUCTS EXPORTERS ASSOCIATION

stores account for 40% of total food
retail sales. These services are of
particular importance to middle- and
low-income citizens, as they often
facilitate discreet payment facilities
similar to “on credit.” The challenge
for imported packaged products in
gaining access to this distribution
channel is due to the typical sourcing
strategy of these stores, namely, their
reliance on wholesalers. Therefore,
choosing the right distributor for
market entry is essential for the
product to be available not only on
supermarket shelves but also in local
neighbourhood stores.

The pandemic has accelerated
digital transformation in Chile. Online
restaurant orders, which were
negligible in 2019, reached 23% of
turnover in 2022. Grocery shopping
has been digitised by apps such as
Cornershop (which was acquired
by Uber), Rappi, and PedidosYa.
Turkish exporters should consider
e-commerce compatibility and digital
shelf share when positioning their
products.

Despite their high purchase power,
Chilean consumers are also price-
sensitive but have a discerning
demand for quality. The following
are the key trends that are currently
driving the market:

Health and Functionality:
n Consumers now expect food
to not only satiate their

appetite but also to improve their
quality of life. The focus is on
“enriched,” “natural,” and nutritious
products.
Private Label Products:
E Retailers invest in their own
brands to boost profitability.
Private label has enjoyed
considerable success, particularly in
the packaged and long-lasting foods
sector. Beyond entering the market
with their own brands, contract
manufacturing for Chile’s giant chains
represents a significant opportunity
for Turkish producers.
B Practical Solutions: The rise

in the working population has
led to an escalating demand
for ready-to-eat foods and meals.
Perception of Imported
ﬂ Products: Chilean
consumers generally
associate imported brands with “high
quality.” Familiarity with US and
European products in particular opens
up the possibility of creating a
perception of “high-quality imported
products” for Turkish products.
Products with high potential for
the Chilean market include chocolate
and cocoa products, confectionery,
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biscuits and pasta, vegetable oils,
nuts and dried fruits, and sauces.
Furthermore, given Chile’s substantial
meat consumption, exports of meat
products and animal feed (cat and
dog food) also hold significant
potential.

Competition in the Chilean market
is fierce. Brazil is the global leader
in consumer-oriented products,
with a market share of 19.1%. Due
to its geographical proximity and
MERCOSUR advantages, it dominates
markets such as beef, poultry, and
chocolate. The USA ranks second
with a 12.8% share, particularly strong
in value-added products such as
dairy products, sauces, and beer.
Argentina and Paraguay are the
primary suppliers, particularly in the
meat sector.

In order to compete in this league
of giants, Tlrkiye must establish a
good “price/performance” balance
and appeal to the ‘search for diversity’
of the Chilean consumer.
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When considering exports to
Chile, it is imperative to prioritize
an understanding of the applicable
legislation. Chilean customs (SNA)
and Ministry of Health (MINSAL)
inspections are both rigorous and
stringent.

@ Labeling: All imported products
must be labeled in Spanish.
Nutritional values and ingredients
must adhere strictly to local
legislation.

® Customs Brokerage: All
imports exceeding $3,000 require
the use of a registered customs
agent.

@ Selection of Distributors:
Given the market’s structure,
collaboration with a strong local
partner who can access both
supermarkets and traditional
channels (grocery stores) is pivotal
to achieving success.

Strategic Roadmap for IHBIR
Members:

Product Localization: It is

n recommended that the

flavors, packaging, and
portion sizes of your products be
adapted to align with the preferences
and consumption habits of the

Chilean market.
Management of
E Relationships: Chilean
businesspeople place
significant value on face-to-face
communication and relationships
based on trust. Participation in trade
fairs and physical visits is much more
effective than email communication.
Niche Marketing: In specific
B product categories, such as
healthy snacks or gourmet
delicacies, you can compete with US
and EU products by using the
perception of “premium.”
Patience and Planning:
m Chile is not a “hit and run”
market. The market entry
process, product registrations, and
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building trust take time, but if the
rules are followed, it promises a
long-term and loyal customer base.
Consequently, Chile is a notable
example of stability within the
complex structure of Latin America.
Boasting a high purchasing power,
cutting-edge retail infrastructure,
and a favourable stance on
imported goods, the country
presents significant opportunities
for members of the Istanbul
Exporters’ Association. Adopting
the right strategy, complying fully
with local legislation, and managing
patient relationships effectively
will enable Turkish brands to
gain a permanent foothold in this
dynamic market beyond the Andes
Mountains. Furthermore, the
success and reputation garnered
in Chile can serve as a reference
letter to the entire Latin American
market.

Travelling to Chile

Turkish citizens holding diplomatic
or ordinary passports are exempt
from visa requirements, provided
their stay does not exceed 90 days.
Given its position in the southern
hemisphere, Chile, where the
seasons are opposite to those in
Turkiye, can be visited in December,
January, and February to enjoy

LU
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the sea and the sun; in September,
October, and November to join

in cultural, nature, and historical
excursions; or in June, July, and
August to savor the snow landscapes
in ski centers.

The country has much to see,
with its natural beauty being a
particular highlight. It is particularly
recommended to visit the sites
included in the UNESCO World
Heritage list.

Easter Island - Rapa Nui National
Park: Rapa Nui National Park is a
national site located on Easter Island
in Chile and designated as a World
Heritage Site by UNESCO.

Rapa Nui denotes Easter Island
in the Polynesian language, and
the island is also referred to as Isla
de Pascua in Spanish. The island
is nestled in the southeastern
reaches of the Pacific Ocean, at the
southernmost point of the Polynesian
Triangle. The island was captured by
Chile in 1888.

The island’s renown and World
Heritage status are attributed to the
887 stone statues known as moai,
crafted by the early Rapa Nui people
who inhabited the island around 300
AD. The stone statues are set on
stone platforms known as “ahu.” The
largest is the Ahu Tongariki, located
in the south of the park, which

features 15 statues.

Los Lagos—Churches of Chiloé:
The Chiloé Churches in the Chiloé
Archipelago of Chile stand as a
distinctive architectural exemplar
of the Americas, representing a
pivotal achievement in the realm
of Chilota architecture. In contrast
to the classical Spanish colonial
architecture, Chiloé churches are
constructed entirely from wooden
timber.

Built in the 18th and 19th
centuries, when the Chiloé
Archipelago was ruled by the
Spanish Crown, the churches
represented a fusion of European
Jesuit culture and the skills and
traditions of the indigenous peoples,
resulting in this excellent example of
mestizo culture.

The Churches of Chiloé have
been designated a UNESCO World
Heritage Site since 2000. The
University of Chile, the Fundacién
Cultural Iglesias de Chiloé, and
other organisations have invested
significant effort in preserving this
historic site,

Qhapaq Nan, Andean Road
System: The Qhapaq Nan (also
known as the Inca Road System,
the Great Inca Road, or the Main
Andean Road, literally ‘beautiful
road’) is the most comprehensive
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and far-reaching transport system in
pre-Columbian South America. The
total length of the road is 39,900
kilometers. The construction of the
road was very labor-intensive, and
consequently the road system was
completed to the highest quality and
has retained its original form and
integrity for more than 400 years.
The most renowned section of the
road system is the Machu Picchu
section. In 2014, UNESCO declared
the road system a World Heritage
Site.

Valparaiso - Historic Port City :
Valparaiso (Turkish Paradise valley) is
a port city in Chile. The approximate
population of the city stands at
278,000 inhabitants. In 2004, the
population of Valparaiso, including its
districts and suburbs, was 905,300
inhabitants. The Congress of Chile is
situated in this city.

Valparaiso is located in a scenic
bay of the Pacific Ocean to the north
and is widely regarded as one of the
most aesthetically pleasing cities in
the world. Its harbour is one of the
key ports in the country. The city
has been a source of inspiration for
literature, music, and other works
of art and is widely regarded as the
cultural capital of the country. In July
2003, UNESCO declared its historic
centre, with its colonial architecture,
a World Heritage Site.

Tarapaca - Humberstone and
Santa Laura Saltpeter Mine:
Humberstone and Santa Laura
Saltpeter Mine are two former
saltpeter refineries in northern Chile.
In 2005, they were declared a World
Heritage Site by UNESCO.

O’Higgins-Sewell Mining City:
Sewell is an abandoned mining
town in Chile, located in the Machali
district of the Cachapoal Province
in the Libertador General Bernardo
O’Higgins Region, amidst the foothills
of the Andes, at an altitude of 2,000
to 2,250 meters. Mining activities
ceased in the late 1980s, and in 1998
the Government of Chile declared
Sewell a national monument. In 2006,
UNESCO declared Sewell a World
Heritage Site.

Text: Mr. Nevzat Konar, PhD






