TURKIYEICIN‘EN TATLI' IHRACAT POTANSIYELI

Helva, tahin, lokum gibi geleneksel IHBIRIN kiresel fuarlar, alim
urunlerin ihracatinda kulturel baglarin ve heyetleri ve egitim
dogru pazar analizlerinin dnemine dikkat programlarlyla ihracatci firmalara
ceken IHBIR Yonetim Kurulu Uyesi Mehmet yol gosterdigini vurgulayan
Tas, Avrupadan Orta Dogu'ya, Kuzey Mehmet Tas, surdurulebilirlik,
Amerikadan Asya'ya kadar genis bir dijitallesme ve guglu hikaye
cografyada bu urunlere artan ilginin, Turkiye anlatiminin dunya pazarinda |
icin buyuk bir fark yaratmak icin artik
ihracat potansiyeli | vazgecilmez unsurlar
sundugunu oldugunu ifade etti.
belirtti. Sayfa 32-33

GIDADA
'‘MADE IN
TURKIYE’
ALGIS]
GELiSIiYOR

Sayfa 28-29

Sl ORTADOGU ULKELERIYLE
M TICARETTE GUGLU ADIM

Rusya’dan

umutiu Ticaret Bakanhg tarafindan yilin “iyi Uygulama Ornekleri”
dﬁnﬁyor segllen IHBIR tarafindan diizenlenen Ortadogu Alim Heyetl
organizasyonu, 782 ikili goriismeyle Turk firmalarina yeni

ihracat kapilan araladi. Sayfa 34-35

Sayfa 36-37
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Uretim ve ihracat
olmadan refah olmaz

istanbul Hububat Bakliyat
Yagli Tohumlar ve Mamulleri
Ihracatgilari Birligi (IHBIR)
Yénetim Kurulu Bagkani
Kazim TAYCI

Degerli IHBIR Ailesi,

Kur ve enflasyon arasinda agilan
makasin dezavantajl ile girdigimiz 2025
yilinin ilk dort ayinda tlim zorluklara
ragmen yogun emekle guigll bir ihracat
basarisi gésterdiniz. Ocak-Nisan 2025
doéneminde birlik olarak ihracatimiz
gegen yilin ayni donemine kiyasla ytizde
6,18 oraninda artis gosterdi. Toplamda 1
milyar 286 milyon dolarlik ihracatimizla
Turkiye'nin toplam sektor ihracatindan
aldigimiz pay ilk 4 ayda yaklasik ylzde
32,29 oldu. Turkiye genelinde Hububat,
Bakliyat, Yagl Tohumlar ve Mamulleri
sektord ihracati da ilk dort ayda gegen
yilin ayni dénemine kiyasla ytizde 5,46
oraninda artarak 4 milyar 175 milyon dolara
yUkseldi. Inracat pazarlarindaki zorluklara
ragmen ihracat gelirlerinde artis sadlayarak
Ulkemize ddviz kazandirmayi surdirdik.

Uygulanmakta olan dezenflasyon
programinin bir negatif ¢iktisi olarak, déviz
fiyatlarinin enflasyon oraninin ¢ok altinda
artis gostermesi karliliklari etkileyen en
O6nemli unsurlardan biri oldu.

Maliyetler yliziinden fiyatlama ve fiyat
tutturmakta zorluklar yasadik, yasamaya
devam ediyoruz.

Her ne kadar tutar bazinda ihracatimiz
artiyor olsa da emtia fiyatlarinin yiikseliyor
olmasi nedeniyle bir fiyat yanilgisi
yasadigimizi da not etmek gerekiyor.
Miktarsal bazda baktigimizda 1 Haziran
2024-31Nisan 2025'i kapsayan
dénemde sektorimazin miktar
bazinda ihracati 12,5 milyon tondan 12,11
milyon tona geriledi. Ozellikle sektor
ihracatinda agirlikl paya sahip hububat
ve degirmencilik Urlinlerindeki; siraslyla
ylizde 41,89 ve yuzde 24,49'luk dususler
dikkat cekti.

Buna karsin dis pazarlarda binbir
emekle kazandigimiz raflardaki yerimizi
birakmamamiz gerekiyor. Bu noktada
kamu otoritesinin destegine ihtiyacimiz
var. Her ne kadar Maden in Turkiye
algisi glglense de diger yandan ltalya ve
Almanya gibi Ulkeler rakibimiz. Ve fiyat
bakimindan rekabetgi olamadigimizda,
tercih rakiplerimizden yana oluyor.

Doviz bozdurma desteginin ylzde
2'den ylizde 3'e ¢ikariimasi elbette
faydall ancak 6zellikle maliyetlere yonelik
enerji olsun, SGK primleri olsun ve uzak
Ulkelere yapacagdimiz ihracatlarda naviun
desteklerine ihtiyag var. Bizlere verilecek

her turlli destege su ortamda ihtiyag
duymaktayiz.

islenmis tarim Uriinlerinde en geng, en
donanimli makine uretim parkina sahibiz.
Bizlere biraz omuz verilirse ihracatta
Onemli artiglara imza atabiliriz.

Tudm bu gelismelerin Gizerine bir de
gegen nisan ayinda zirai don hadisesi
yasadik. Bu afetin Urlin rekoltelerine
asgari diizeyde yansimasi en blyuk
temennimizdir. Zirai dondan zarar
goren Ureticilerimizin desteklenmesi
yerli hammaddenin surdurdlebilir temini
agisindan kritik 6nemde. Bu noktada
otorite tarafindan devreye alinan tedbirleri
6nemli buluyoruz. Unutmayalim ki giin
daha dogmadan toprakla bulusan ellerle
atilan her tohum, gelecedin bereketini
tasir. Sanayimize girdi tedarik etmek,
sofralarimizi bereketli kilmak igin gece
gundiiz galisan bitlin giftgilerimizin
yaklasmakta olan 14 Mayis Duinya Ciftgiler
GUnU'nd kutluyorum.

Bununla birlikte istihdamdaki agirligi
arttikca Ulke refahinin artisina dogrudan
katki sunan kadinlar, tarmsal faaliyette de
yogun emek sahibi. Toplumun en degerli
yapl taslarindan olan kadinlar, bizleri
yetistiren, gelecegi inga eden gugli ve
azimli bireylerdir. Daha gug¢lu bir toplum
icin kadinlarin Uretimde ve ekonomide
daha fazla yer almasini desteklemek en
biyuk hedefimizdir. Bu vesileyle biitlin
kadinlarin 8 Mart Diinya Kadinlar Ginu'nu
tebrik ederim.

_Ote yandan gerek imalat PMI, gerekse
TUIK sanayi Uretim verileri son dénemde
imalat sanayisindeki zafiyeti gozler
onuline seriyor. Uretimdeki zayiflik dikkatle
takip edilmeli. Bu gidisat geri donlsu
olmayan noktaya ilerlemeden ilave destek
mekanizmalarinin devreye konmasi
elzem. Ozellikle ihracatgl Ureticilere pozitif
ayrimcilik yapiimasi gerekiyor.

Elbette kamunun onceliklerini
anliyoruz. Bir mliddet daha sabretmeye,
disimizi sikmaya devam ediyoruz. Ancak
unutulmamalidir ki mureffeh bir tlke
olabilmemiz igin daha fazla Gretmemiz ve
daha fazla ihracat yapmamiz gerekiyor.

Buitlin zorluklara ragmen Turk ihracat
bayradini dalgalandiran sizleri saygiyla
selamliyor, Allah islerinizi agik etsin
diyorum.

Kalin sadlicakla.

Kazim TAYCI
Yonetim Kurulu Baskani
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Kadir Kiirsad GULBAHAR
Baskan Yardimcisi

Semsettin MEMi$
Baskan Yardimcisi

~

| y
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Mehmet Suat GIGEK Mehmet TAS
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Kilbra Ceren KOGLAR
Denetim Kurulu Uyesi

Coskun MICIK
Denetim Kurulu Uyesi

Medayin EROL
Denetim Kurulu Uyesi
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Sektortin 6nde gelen isimleri
ETUDER iftarinda s10

Yayin Yonetmeni
Burak COSAN

Yonetim Kurulu Baskani

Kazim TAYCI

Yayin Danismani

Akademik Danisman
Ankara Universitesi
Prof. Dr. Nevzat KONAR

Istanbul Ihracatci Birlikleri
Genel Sekreterligi
Genel Sekreter Yrd.
Volkan KEKEVI
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Sektor Kurulu
Gaziantep'te
toplandi

Hububat Bakliyat Yagh Tohumlar ve
Mamulleri Sektor Kurulu Toplantisi
28 Nisan guinu gerceklestirildi.
Ticaret Bakanligi temsilcilerinin
katihmlariyla Gaziantep'te
dlizenlenen toplantida, sektoriin
yasadigi sorunlar ve ¢oziim
onerileri kapsamli bir sekilde ele
alinarak, ihracati daha da ileriye
tasiyacak adimlar uizerinde
duruldu. Bununla birlikte sektor
ihracatinin artirimasina yonelik
istisarelerde bulunuldu.

OCAK/NIiSAN 2025
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IHBIR Mali Genel Kurulu yapildi

IHBIR 2024 Yih Olagan Mali Genel Kurulu,
Yonetim, Denetim Kurullan ve tyelerin katiimi
ile yapildi. Genel Kurulda, 2024 yili icerisinde
alim heyetleri, fuar katihmlari, sektorel
ziyaretler organize edildigi bilgileri aktarild.
IHBIR Yonetim Kurulu Baskani Kazim Tayci,
2024'te Ur-Ge projesini hayata gegirdiklerini
belirterek, “Sizlerle bliylik basarilara imza
attik.Yolumuz uzun, yine Urunlerimizi diinyaya

Tim
SILCISi

birlikte tanitacagiz” dedi. Kazim Taycl, “iHBIR;
2024 yilinda, ylizde 1,21 artis ile 220'nin
uzerinde llkeye 3 milyar 655 milyon dolarlik
ihracat yapmig ve buyiik bir bagan saglamigtir”
ifadelerini kullandi. Uye ihracatci firmalarin
katihmi ile gerceklesen genel kurulda, 2024
yilinin yoénetim kurulu ¢alisma, mali ve denetim
kurulu raporlari onaylandi. Tayci, Genel Kurula
tesrif eden tiim Uyelere tesekkiir etti.

OCAK/NIiSAN 2025
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GELENEKSER SAHUR PROGRAMIMIZA
HOSGELDINIZ!
Bupiiniin Fanuse Bebalbeloilid
Riinsael Olebte Bebaterc g lasct Saj W 7

Sahur
programinda
ortak hedefler
konusuldu

IHBIR Yonetim Kurulu Baskani Kazim
Taycl, geleneksel sahur programinda
is dunyasinin 6nde gelen isimleriyle
bir araya geldi. Programa Sanayi,
Ticaret, Enerji, Tabii Kaynaklar, Bilgi
ve Teknoloji Komisyonu Bagkani,
Bursa Milletvekili ve 6nceki donem
Sanayi ve Teknoloji Bakani Mustafa
Varank ve IHBIR Yonetim Kurulu
Baskan Yardimcisi Semsettin

Memis de katildi. PAGEV Yonetim
Kurulu Bagkan Yardimcisi Burak
Onder, EVSID Y6netim Kurulu
Baskani Talha Ozger ve Baskan Vekili
Oguzhan Durmus'un énculuginde
diizenlenen geleneksel sahur

B A KT A D - - f cal ! ' . " programinda ¢ok sayida STK baskani
I e I ar u u§ maSI £ ), 4 \ ! ve is dunyasi temsilcisi rekabetgiligi
-~ - ' tartisti. Sektorler arasi is birliginin
guclenmesi ve ortak hedefler
dogrultusunda fikir aligverisinde

bulunuldu.

iIHBIR Y6énetim Kurulu Baskani Kazim Tayci Bagkani Mehmet Yildinm ve dernek yonetim
ve yonetim kurulu tyeleri, Baklava ve Tath kurulu tyeleriyle iftarda bir araya geldi. Iftarda
Ureticileri Dernegdi (BAKTAD) Yonetim Kurulu sektore iliskin istisarelerde bulunuldu.
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Bakan Simsek ile Baskanlar Kurulu toplandi

Hazine ve Maliye Bakani ve iHBIR Yonetim Kurulu Baskanlar Kurulu toplantisi
Mehmet Simsek, Tiirkiye Baskani Kazim Tayci, Baskan gerceklestirildi. Toplantida,
Ihracatgilar Meclisi (TIM) Yardimcisi Semsettin Memis sektor temsilcilerinin yasadigi
Bagkani Mustafa Giiltepe, ile birlik baskanlarinin temel sorunlar ve ¢6ziim

IIB Koordinator Bagkani katiimiyla Genisletilmis onerileri ele alindi.

Ev Disi Tlketim Tedarikgileri Dernegi

' 2N "
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) T.C. HAZINE VE
* MALIYE BAKANLIGI

Sektorun onde gelen
isimleri ETUDER iftarinda

iHBIR Y6netim Kurulu Bagkani programinda, Cargill CEO'su Murat
Kazim Tayci, Ev Digi Tuketim Tarakgl, Godiva Yonetim Kurulu
Tedarikgileri Dernegi (ETUDER) Baskani Murat Ulker ve ETUDER
tarafindan diizenlenen geleneksel Yonetim Kurulu Baskani Melih

iftar davetine katildl. Iftar Sahindz ile bir araya geldi.
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IHBIR 3. ve 4.
Teknik Egitim
Programi
gerceklestirildi

IHBIR tarafindan diizenlenen iHBIR
Teknik Egitim Programi kapsaminda
2024-2025 déneminin Uglncu ve
dordiincl egitimi tamamlandi. Ankara
Universitesi'nden Prof. Dr. Nevzat
Konar ve Eskisehir Osmangazi
Universitesi'nden Dog. Dr. llyas Atalar
hocalarin anlatimlariyla gergeklesen
Uglncu egitimde, "Bitkisel Proteinler:
Guncel Trendler ve Gida Teknolojisi
Uygulamalan” konulu ders ilgi gérdu.
Dorduincl editimde ise Prof. Dr. Nevzat
Konar ve Proje Asistani Muhammed
Fidan'in anlatimlari ile “Gida Endustrisi
Perspektifinden Teorik ve Uygulamali
Karbon ve Su Ayak Izi Hesaplamalar:
YDD (LCA) Galismalari” dersi islendi.
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Yildiz Teknik Universitesi Gida
Muhendisligi Bolimi'nde doktora
sonrasl aragtirmalarini siirdtiren Dr.
Atefeh Karimidastjerd, IHBIR tarafindan
dlzenlenen egditim programlarinin
yalnizca ticari degil, akademik derinligiyle
de 6ne ¢iktigini sdyledi. Egitimlerin,
sektorel glincellemeleri bilimsel bakis
acistyla birlestirdigini vurgulayan
Karimidastjerd, bu deneyimin yeni
projelere ilham verdigini ifade etti. Bitkisel
sutler Gzerine gelistirdigi TUBITAK
projesinde bu egitimlerden dogrudan
faydalandigini sdyleyen Karimidastjerd,
“Bir akademisyen olarak katildigim
bu egitimler, 6zellikle proje yazimi ve
arastirma tasarimi konularinda bana ayni
konuya farkli agilardan bakabilme imkani
sundu.” dedi. _

/%= IHBIR tarafindan

@ ) diizenlenen egitimler

=" hakkinda genel diisiince ve
degerlendirmeleriniz nelerdi?

IHBIR'e ilk geldigimde, ticaret odakli
bir egitim olacagini distinmustim. Ancak
geldikten sonra, gida alaninda galisan
degerli hocalarimizin bilgi ve tecribelerini
bizimle paylastiklarini gérmek beni gok
memnun etti. Hem akademik hem de
piyasa bilgilerini bir arada sunmalari,
egitimden genel anlamda oldukga tatmin
olmami sagladi.

#wEgitim konularinin secimi ve

C ) icerigi tatmin edici midir?

=\" Siire ve i¢erik planlamasi
hakkinda diisiinceleriniz nelerdir?

Egitimlerin glincel gelismelere
odaklanmasi, sektorel ve uluslararasi
trendlerin aktariimasi, 6rnek olaylar
Uzerinden ilerlenmesi ve akademik
arastirmalarla desteklenmesi oldukga
degerlidir. Ayrica, egitimlerde egitmenlerle
dogrudan iletisim kurulabilmesi, sunum
aralarinda soru-cevap imkanlarinin
sunulmasi ve katiimcilarin strece aktif
olarak dahil ediimesi, 6grenme etkinligini
onemli dlglide artirmaktadir.

Bir akademisyen olarak katildigim
bu egitimler, 6zellikle proje yazimi ve
arastirma tasarimi konularinda bana ayni
konuya farkl agilardan bakabilme imkani
sundu. Bu tur gok boyutlu egitim igerikleri,
yalnizca bilgi aktarimiyla sinirli kalmayip,
disunsel esneklik ve yaratici bakis
aclis| kazandirma agisindan da oldukga
kiymetlidir.

#a= Egitim duyurularinda
@ / yeterliiletisim etkinligi
=" saglanabilmekte midir?
Egitim duyurularinda iletisim

etkinligi genel olarak basarili bir sekilde
saglanmaktadir. Ozellikle LinkedIn
Uzerinden yapilan paylasimlar, takipgi
olanlar agisindan oldukga etkili ve
bilgilendirici olmaktadir. Ayrica, e-posta
yoluyla da dizenli bilgilendirme
yapliliyor olmasi, duyurulara zamaninda
ulasiimasini kolaylastirmaktadir. Bu agidan
iletisim faaliyetlerini basarill buluyorum.
- Mevcut calismalarinizda
- j IHBIR egitimlerinden

=" yararlandiginiz ve
uygulamaya aktardiklariniz oldu mu?
Var ise 6rnekler verebilir misiniz?

Prof. Dr. Nevzat Konar ve Dog. Dr. llyas
Atalar hocalarin sunumlari sonrasinda,
bitkisel sttler Gzerine bir TUBITAK
projesi yazmaya karar verdim. Hocalarla
yaptigim gorismeleri de kendileriyle
paylastim. Umarim guizel ve etkili bir proje

1yor

IHBIR Teknik Egitimleri
yeni ufuklar ac

ortaya gikarabiliriz. Belki Necati Hoca'nin
yapay zeka calismalari da projeye
entegre edilebilir.

#= Egitim bashklan énerileriniz

C ) var ise bizimle paylasir

= misimz?

Glncel konulardan yola ¢gikarak ve
kendi ilgi alanlarim dogrultusunda;

@ Gida sektoriinde 3D baski
teknolojisi,

@ Biyoyararlilik ile in vitro ve in vivo
oOzellikler arasindaki farklar ve gida
sektorlindeki 6Gnemi,

@ Bir gida Urlinlinuin fonksiyonel gida
olarak eczanelerde satis izni alabilmesi
icin gegmesi gereken asamalar ile bu
surece iliskin mevzuatlar ve diizenlemeler,

@ Ayrica duyusal analiz alaninda
olfaktometri ve beyin dalga guicl gibi yeni
teknikler.
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IHBIR Teknik Egitimleri,
giincel gidauygulamalarina
yol giisteriyor

Ak Nigasta Sanayi ve Ticaret A.S.
Ihracat Departmani’'nda Gida Mihendisi
olarak gorev yapan Bahar Aytag, IHBIR
egitimlerinin yalnizca teorik bilgi degil,
sektdrin ihtiyaclarina dondk pratik
G¢ozimler sundugunu vurguladu. Guincel

gelismeleri yakindan izleme firsati taniyan

bu egitimlerin strddrdlebilirlikten ihracat
sureglerine kadar genis bir yelpazeyi
kapsadidini belirten Aytag, 6zellikle
Karbon ve Su Ayak Izi Hesaplamalari
egitiminin saha uygulamalarinda
dogrudan kargilik buldugunu ifade etti.

%= IHBIR tarafindan

@ ) diizenlenen egitimler

=\ hakkinda genel diisiince ve
degerlendirmeleriniz nelerdi?

IHBIR tarafindan dlizenlenen egitimleri
oldukga faydall ve degerli buluyorum.
Bu egitimler, sektorel bilgi birikimini
artinyor, glincel gelismeleri takip etme
imkani sunuyor ve mesleki gelisime katki
sagliyor. Egitimlerin hem teorik hem de
uygulamali igeriklerle sunulmasi, katilimi
daha verimli kiliyor. Egitmenlerin konuya
hakimiyeti ve anlatim tarzlari, konularin
anlasiimasini kolaylastirirken is hayatinda
karsllasabilecedimiz durumlara farkl
acllardan bakabilmeyi de sagliyor. Bu
yonuyle, egitimlerin sektorimuzdeki
onemli bir intiyaci karsiladigini
disuntyorum.

%= Egitim konularinin secimi ve

- ) icerigi tatmin edici midir?
=" Siire ve i¢erik planlamasi
hakkinda diisiinceleriniz nelerdir?

Egitim konularinin sektdr ihtiyaglar
dogrultusunda 6zenle segildigini
dlsunutyorum. Gida teknolgjisi, Urin
gelistirme, kalite ve Uretim sireglerine
dair hem teorik altyapi hem de
uygulamaya yonelik bilgi sunan igerikler
oldukga faydall oluyor. Alana dair glincel
ve nitelikli basliklarin ele alinmasi, bu
egitimleri daha degerli hale getiriyor.
Egitimlerin stre ve igerik planlamasi da
konularin etkili bir sekilde aktarilimasina
olanak taniyor.

#= Egitim duyurularinda

C ) yeterliiletisim etkinligi

=\" saglanabilmekte midir?

Egitim duyurularinda iletisim
acisindan yeterli etkinligin saglandigini
dlsUnlyorum. Duyurular zamaninda
iletiliyor ve icerikler net bir sekilde
aktariliyor. Hem e-posta yoluyla hem de
ilgili dijital platformlar Gzerinden yapilan

bilgilendirmeler, strecin rahatga takip
edilmesine imkan veriyor.

7%= Mevcut calismalarinizda

@ ) IHBIR egitimlerinden

=\" yararlandiginiz ve
uygulamaya aktardiklariniz oldu mu?
Var ise o6rnekler verebilir misiniz?

IHBIR tarafindan sunulan egitimlerin,
gelecek planlarina katki saglamasinin
yani sira 6zellikle glincel galismalarimizla
ortlisen ve dogrudan fayda saglayan
iceriklere de sahip oldugu sdylenebilir. Bu
editimler, mevcut suregleri desteklemekle
birlikte, degisen sektor dinamiklerine
uyum saglama agisindan da énemli
katkilar sunuyor.

Son dénemde giderek dnem kazanan

OCAK/NIiSAN 2025
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surddrdlebilirlik uygulamalari kapsaminda
katiimis oldugum Karbon ve Su Ayak Izi
Hesaplamalari egitimi, hem teorik hem de
uygulamaya donuk olarak oldukga degerli
bilgiler sundu. Egitimde edinilen giincel
ve bilimsel temelli bilgiler, strdUrulebilirlik
odakli galismalarin daha bilingli ve sistemli
sekilde ilerlemesine destek olmustur.

#a= Egitim bagliklan 6nerileriniz

C j var ise bizimle paylasir

= misinz?

Egitim basliklari dnerilerim;

@ Etiketleme kurallari,

® |hracat proseddrleri ve sUregleri,

@ Sertifikasyon sistemleri,

@ Misir bazli Urlinler ve gida
endustrisindeki fonksiyonel kullanimlari.
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IHBIR Yonetimi | _ A Pl \ t AL, = ik o § B
Tekirdag'i ziyaret etti [N ' 'R 2 g o

IHBIR Yénetim Kurulu Bagkani Kazim Tayci ve Bagkan Yardimcisi
Semsettin Memis, Yonetim Kurulu Uyeleri Muzaffer Hikmet
Tonbil ve Mehmet Tas Tekirdag Il Tarim ve Orman Mudurligu
Mehmet Aksoy'u makaminda ziyaret etti. Kadin Girisimci
Nurdan Altay ve Nurcan Altay'da bu ziyarete eslik ettiler..

ziyaretleri
hiz kesmeden
devam etti

iHBIR firma ziyaretlerini
surduriiyor. Grand Sweets

Dis Tic. Ltd. Sti., Abbys Trade,
Ghirass Insaat San. ve Tic. Ltd.
Sti. ve Annalife Gida San. Paz.
Tic. A.S., Med Global Gida. Ltd.
$ti., ADM Turkey Tarim ve Tic.
A.S., Nano Gida Uretim San. Tic.
Ltd. Sti. ve Turyus Gida Ith. Ihr.
San. ve Tic.Ltd. Sti. firmalarina
yonelik ziyaretler tamamlandi.
Ziyaretler kapsaminda liyelere
egitimler, devlet destekleri ve

Turk ihracatgilar GULFOOD 2025'te katildi e 0 e LN  ocate yonelk gelstiiebiecsk
Birlesik Arap Emirlikleri IHBIR Yonetim Kurulu Yénetim Kurulu Bagkani S __ \ - [g?,ﬁ?;ﬁ,"\?e"g‘;;‘,'(“aﬁ agkani
Dubai'de17-21 Subat Bagkani Kazim Tayci ve Tayci ve Turkiye Gida . v — E Yardimcisi Semsettin Memis
2025 tarihleri arasinda Yo6netim Kurulu Uyeleri fuara lhracatgilan bunyesindeki i a_ A de, Yonetim Kurulu Uyeleri
dizenlenen GULFOOD 2025  katihm saglayan ihracatgilari birlik bagkanlari, Tarim ve , _ ' Muzaffer Tonbil ve Mehmet Tas
Fuarinda Tiirk ihracatgilar ziyaret ederek, basari Orman Bakan Yardimcisi ] ' i :!Ie birlikte Best Hill Gikolata ve

.. e e . . T < . . . — ac1 Baba Lokumlari firmalarini
boy gosterdi. Turkiye Gida dileklerini iletti. Ahmet Bagci ile bir araya < | _ ziyaret etti. Ziyarette sektor ve
Ihracatgilar gatisi altinda GULFOOD 2025 Fuart’'nin gelerek fuar ve sektore iliskin il — — . birlik ¢alismalart hakkinda fikir
katihm saglanan fuarda; ikinci glinlinde, IHBIR istisarelerde bulundu. e —— - ! D alisverisinde bulundu.
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Cumhurbagkani, CAR!T m "MR' AC'

ihracat "i’
toplantisina 3OCA - = 25 ISTANBUL

tesrif etti f

2024 Yh Dis Ticaret
Rakamlari Basin Aciklamasi,
3 Ocak 2025 tarihinde
Cumhurbaskani Recep
Tayyip Erdogan’in tesrifleri,
Ticaret Bakani Prof. Dr.
Omer Bolat ve TIM Bagkani
Mustafa Giiltepe'nin
katihmlari ile Hali¢c Kongre
Merkezinde gerceklestirildi.
Programa iHBIR'i temsilen
Yonetim Kurulu Bagkan
Yardimcisi Semsettin Memis
katiim sagladi. Gegen yil
262 milyar dolarlik mal
ihracati ile Cumhuriyet
tarihinde yeni bir rekora
imza atildi.

toplantilan yapildi

2025 yilinin ilk yonetim kurulu toplantisi, = ; . _ / : by

IHBIR Bagkani Kazim Tayci ile Yénetim <. s a ; ' o) U""‘"HU-:‘WEGT '

ve Denetim Kurulu Uyelerinin katilimiyla NPSEGAKANLIGH
gerceklestirildi. Toplantida fuarlar, UR-GE

projesi, 2025 yih icin hedefler ve atilacak

adimlar ele alindi. Subat ay1 yonetim

kurulu toplantisinda sektdrel i birlikleri ve . | € CUMHURIYETI
gelecek doneme yonelik planlanan projeler b | R R ' AKANLIGI
lUizerine istisarelerde bulunuldu. IHRACAT TURK] i
Mart ayinda gerceklestirilen Yonetim
Kurulu Toplantisi'nda ise ilk 3 aylik
ihracat verileri ele alindi, ihracatin gelisimi
degerlendirildi.
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TURKIYE GENELI - 2025 NISAN AYINDA KATMA DEGERI EN YUKSEK 10 URUN (S$/TON)
NiSAN
ANA SINIFLANDIRMA ALT SINIFLANDIRMA 2024 ($/KG) 2025 ($/K6) Degisim
KAKAOLU MAMULLER 3,859744985 6,22439119 61,26%
BAHARATLAR 3,192983382 | 3,818020379 19,58%
DIBER GIDA MUSTAHZARLARI 1,897265817 1813775875 -4,40%
SEKER VE SEKER MAMULLER 1,337437161 1583066781 18.37%
Hububat Bakliyat BITKISEL YAGLAR 1147550843 1,353974156 1799%
Yagli Tohumlar ve PASTACILIK URUNLERi 1185325008 | 1,265259963 6.74%
YAGLI TOHUMLAR VE MEYVELER 2,779964315 1034286568 -6279% ¢
BAKLIYAT 0,870717829 | 0749481472 -1392%
DEGIRMENCILIK URUNLERI 0,400492776 0,41700753 412%
HUBUBAT 0772599368 | 0,304429799 -60,60%
GENEL TOPLAM 0,962711018 1,021721196 6,13%
IHBIR - 2025 NISAN AYINDA KATMA DEGERI EN YUKSEK 10 URUN (S/TON)

TURKIYE GENELI HUBUBAT SEKTORU

TURKIYE GENEL] HUBUBAT SEKTORU

2024 NISAN IHRACATI: | 2025 NISAN IHRACATI mow s oSSO0 i
864 MILYON DOLAR | 967 MILYON DOLAR GEERGOAMISTHZALR | sonemns | ez |
. YAGLI TOHU!fIL!_\R VE -I‘IEYVELER 6,446471247 3,39132881 -47,39%
EIIIET
TURKIYE GENELI HUBUBAT SEKTORU | TURKIYE GENELI HUBUBAT SEKTORU e | s | bewne | o
2024 OCAK-NISAN THRACATI: | 2025 OCAK-NISAN iHRACATI: L= =

~ 3MILYAR
959 MILYON DOLAR

& MILYAR 175 MILYON DOLAR

IHBIR 2024 NiSAN IHRACATI
256 MILYON DOLAR

IHBIR 2025 NISAN IHRACATI:
313 MILYON DOLAR

722,37 ARTIS VAR.

IHBIR 2024 OCAK-NISAN IHRACATI:
1MILYAR

211 MILYON DOLAR

IHBIR 2024 OCAK-NISAN IHRACATI:
1MILYAR

286 MILYON DOLAR
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TURKIYE GENELI-HUBUBAT SEKTORUNUN 2025
NISAN AYINDA EN COK IHRACAT YAPTIGI 10 URUN GRUBU ein s)

NiSAN
ANA SINIFLANDIRMA ALT SINIFLANDIRMA 2024 2025  Degjisim Pay
PASTACILIK URUNLERI 206.043 219.571 6,57% 22,1%
BiTKiSEL YAGLAR 120570 | 159.423 | 32,22% | 16,49%
DIBER GIDA MUSTAHZARLARI 137318 | 137.082 -017% 14,18%
KAKAOLU MAMULLER 68.508 | 124.032 8105% | 1283%
Hububat Bakliyat DEGIRMENCILIK URUNLERI 149.822 95098 | -3653% 9,83%
Yagli Tohumlar ve SEKER VE SEKER MAMULLERI 92.236 | 94.222 2,15% 9,74%
Mamulleri HUBUBAT 1298 | 56233 | 33310% 5,81%
YAGLI TOHUMLAR VE MEYVELER | 20.422 | 40.604 | 98,83% 4,20%
BAKLIYAT 53.075 34947 | -34,16% 3,61%
BAHARATLAR 3.945 5.831 4779% 0,60%

GENEL TOPLAM 864.923 | 967.043 1,81% | 100,00% @9 ® * oo oo (L
TURKIYE GENELI-HUBUBAT SEKTORUNUN 2025
IHBIR - 2025 NISAN AYINDA EN GOK HRACAT YAPTIG 10 URUN GRUBU NISAN AYINDA EN COK HRACAT YAPTIE 10 GRUN (BIN $)

NiSAN .
ANA SINIFLANDIRMA ALT SINIFLANDIRMA 2024 2025 Dejjigim Pay - NISAN .
KAKAOLU MAMULLER 30912 | 69798 12579% | 24.28% SRNEY : s Lo ray
DISER GIDA MiSTAHZARLARI 67721 | 65571| -318% | 2281% AYGIGEGI TOHUMU YAGI ) 68.575 | 93159 | 3585% | 2175%
SEKER VE SEKER MAMOLLERI w3 | oseswt | 2331% | 2033% EKMEKLIK VE KAPLICA (KIZIL) BUEDAY UNU 97.384 | 61243 | -3IM% | 1430%
PASTACILIK URUNLERI 45932 | 51463 | 1204% | 1190% SAKIZLI SEKERLER 39573 | 49784 | 2585% | TI63%
Hububat Bakliyat BITKISEL YAGLAR 6280 | 19423 | 20929% 676% MAKARNA-PISIRILMENiS. SADE OLANLAR.DOLDURULMAMIS 48.959 | 49584 | 128% | T1,58%
Yagli Tohumlar ve DEG'R"ENC'L'K URUNLERI 36.936 15.554 -57,89% 5,41% SU"YA YAGI. FRAKSIYONLARI -HAM. DIGER 16.457 38.149 131,81% 8.91%
MUl YAGLI TOHUMLAR VE MEYVELER | 6235 | 3273 | -4I51% | 1M4% AL L il
HUBUBAT L45 | 32| -2883% | 109% MOLIEULIS : Lo N L L R
BAHARATLAR 594 58| 1095% | 020% ABIRLIKGA %5 VEYA DAHA FAZLA SUKROZ, INVERT SEKER VEYA iZ0GLIKOZ CERENLER - DISERLERI|  27.004 | 27.545 | 200% | 6,43%
BAKLIYAT 1364 26| -8416% | 008% WAFFLE VE GOFR.NET MUHT. 85 GR.| GEGH.HAZIR AMB. (CIKOLATA VEYA KAKAD
GE"EL ToPLA" 256.A25 3]3.191 22'31% 100,00% !C.DIG.”U§T.SIVANMIS VEYA KAP 20.585 22.228 7,98% 5,19%
iLK 10 GRUN TOPLAM 359.768 | 428.293 | 1905% | 44,29%
DIGER URUNLER 505.155 | 538.750 6,65% | 5571%
GENEL TOPLAM 864.923 |967.043 | T1,81% | 100,00%
IHBIR - 2025 NISAN AYINDA EN COK IHRACAT YAPTIGI 10 URUN (BIN S)
NiSAN
iRUNLER 2024 2025 Deiisim Pay
SAKIZLI SEKERLER 32792 | 42265 | 28.89% | 1470%
DOLDURULMUS 4288 | 15407 [259.28% | 5.36%
EKMEKGI MAYASI-KURU. CANLI 19.051 | 14680 |-22,94% 511%
EKMEKLIK VE KAPLICA (KIZIL) BUGDAY UNU 16931 | 1963 |-2934% | 416%
SOYA YAGI. FRAKSIYONLARI -HAM. DIGER 1.352 3.95%
AGIRLIKGA %5 VEYA DAHA FAZLA SUKROZ, iNVERT SEKER VEYA iZOGLIKOZ iCERENLER - DIGERLERI | 9.435 | 9742 | 326% | 3.39%
KAKAO TOZU- (ILAVE SEKER VEYA DIGER TATLANDIRICI MADDELER iCERMEYENLER) 4306 | 9410 | M852 | %327%
CIKOLATALAR(DOLDURULMUS OLSUN OLMASIN).DIGER 1986 | 9305 | 368,54 | % 3.24%
DIGER GIKOLATA VE GIKOLATA MAMULLERI- DOLDURULMUS 1138 | 6.870 [50390% | 239%
iLK 10 GRUN TOPLAM 14.629 |154.206 | 34,53% | 53,64%
DIGER URUNLER 133065 | 133.261 | 015% | 46,36%
GENEL TOPLAM 256.425 | 313.791 | 22,37% | 100,00%
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TURKIYE GENELI-HUBUBAT SEKTORUNUN 2025
NISAN AYINDA EN COK IHRACAT YAPTIGI 10"ULKE (BIN $)

NiSAN

ULKELER 2024 2025  Degisim Pay

IRAK 173113 mo06 | -3610% 1,48%

BiRLESIK DEVLETLER 48.848 | 72744 | 4892% 752%

SUUDI ARABISTAN 17.909 52.829 | 194,99% 5,46%

SURIYE 3IM7 | 48273 | 30,06% 4,99%

CEZAYIR 27.927 42.030 50,50% 4,35%

ALMANYA 24,934 35719 | 43,26% 3,69%

CIBUTI 22.656 31932 | 4094% 3,30%

BiRLESIK KRALLIK 16.415 24,788 51,01% 2,56%

LIBYA 22.112 22.085 -012% 2,28%

RUSYA FEDERASYONU 19.003 | 20.548 8.13% 2,12%

iLK 10 GLKE TOPLAM £10632 | 461954 | 1250% | 4177% =S s 3 T -
TURKIYE GENELI-HUBUBAT SEKTORUNUN
GENEL TOPLAM 864.923 | 967.043 n.81% | 100,00%

SON 12 AYDA EN COK iHRACAT YAPTIGI 10 ULKE (BiN $)

01 MAYIS - 30 NiSAN (12 AYLIK)

isa LKELER 2023-2026  2024-2025 _Deijisim Pay
HLKELER 2028 [ - RAK 2202286 | 2023.855 810% | 1671%
BIRLESIK DEVLETLER 18.520 27065 | 4668% | 945% L e 93%% | 5.82%
CEZAYIR 7578 | TI347 | 12891% | 603% Sl Lol Gl A | e
e il g Beitodl It CEZAYIR 40061 | 502554 | 2256% | 415%
BIRLESIK KRALLIK 10889 | 18121 | 4805% | 5.61% e L AL Akl AL | el
o i ey veciodl v SUUDI ARABISTAN W1 | 350,009 We1% | 2,89%
RUSYA FEDERASYONU 9090 | 10063 | T8I% | 354% S I Ll ol | e
oY o woos | 2 | aere BIRLESIK KRALLIK 43791 | 290234 | 1905% | 240%
SUUDI ARABISTAN 6457 | 8362 | 2051% | 291% B e AT | A At
T - g | maae | vee iRAN (iSLAM CUM.) L1309 | 252274 | -4529% | 2,08%
BIRLESIK ARAP EMIRLIKLER 4207 | 6275 | 4908% | 218% B 5L e Do I
iLK 10 ULKE TOPLAM 05546 | 130633 | 3672% | 4544% pCRIEAEL e N ol 2
e ovg | wess | soae | s GENEL TOPLAM 12507.36% | 12113.802 | -3.15% | 100,00%
GENEL TOPLAM 266.425 | 313791 | 2237% | 100,00%

iLKELER 2023-2024  2024-2025 Deijisim Pay
BIRLESIK DEVLETLER 298.035 314736 5,60% 9,26%
IRAK 24,3.94] 230.505 -5,51% 6.78%
ALMANYA 145.298 182.783 25,80% 5,38%
BiRLESIK KRALLIK 147.030 175.269 19,21% 5,16%
CEZAYiR 92.595 134.502 45,26% 3,96%
SUUDI ARABISTAN 81.622 102.466 25,54% 301%
HOLLANDA 70.14 89.136 2113% 2,62%
RUSYA FEDERASYONU 105.231 80.415 -23,58% 2,31%
LIBYA 90.765 78.957 13,01% 2,32%
iRAN (iSLAM CUM.) 117.844 78.243 -33,60% 2,30%
iLK 10 ULKE TOPLAM 1.392.476 1467014 535% | 4315%
DiGER ULKELER 1.962.845 1.932.400 -155% | 56,85%
GENEL TOPLAM 3.355.321 | 3.399.414 1,31% | 100,00%
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IHBIR Baskani1 Kazim Tayci,
Diinya Su Gunu dolayisiyla
yaptig1 aciklamada, tarimda
suyun verimli kullaniminin
sadece cevresel degil
ekonomik bir zorunluluk
olduguna dikkat cekti.
Tuarkiye’de su tiketiminin
yuzde 77’sinin tarim
sektorunde gerceklestigini
hatirlatan Tayci, “Her damla
suyu korumak, gelecegimizi
korumaktir. Geleneksel
sulama yontemlerini

geride birakip, modern ve
surdurilebilir sistemlere
gecmeliyiz” dedi. Modern
sulama yontemleriyle

%65’e varan tasarruf
saglandigini belirten Tayci,
bitki deseninin de su
yonetiminde énemli rol
oynadigini vurguladi.

“Tarimda
her damla su
gelecege yapilan
yatirnmdir’

Dlnyada artan su krizi ve
iklim degisikligi etkileri her

P gegen gun daha gorunlr hale
gelirken, su kaynaklarinin verimli
kullanimi tim sektdrler igin stratejik bir
oncelik haline geldi. Turkiye'nin en gok
su tuketen sektorlerinin basinda gelen
tarim alaninda ise alinan dnlemler ve
modern sulama yatinmlar dikkat
Gekiyor. Istanbul Hububat Bakliyat Yagl
Tohumlar ve Mamulleri Ihracatgilar
Birligi (IHBIR) Yonetim Kurulu Bagkani
Kazim Tayci'da, 22 Mart Dinya Su
Gunu kapsaminda yaptigi agiklamada,
"Tanm sektorl olarak elimizi tasin altina
koymak zorundayiz. Uretimde
surdurdlebilirligi saglamak igin her
damla suyu daha verimli kullanmali,
geleneksel sulama aligkanliklarimizi terk
etmeliyiz" dedi.

OCAK/NIiSAN 2025

SU TUKETIMININ

YUZDE 77'Si TARIMDA
KULLANILIYOR

Taycl, Turkiye'de yillik su
tuketiminin 57 milyar
PR metrekupu buldugunu ve

bunun yaklasik ylizde 77'sinin tarim
sektorinde kullanildidini belirtti. Tayc, “24
milyon hektarlik ekilebilir alanimiz var,
ancak bunun sadece 8,5 milyon hektar
ekonomik olarak sulanabilir nitelikte. Su an
bu alanin %81,9'u sulaniyor ve sulamaya
acllan toplam alan 6,96 milyon hektara
ulasmis durumda. Bu tablo, su yonetiminin
tarm sektoru agisindan ne kadar kritik
oldugunu ortaya koyuyor” dedi. Kazim
Taycl, tarimsal sulamanin halen %68'inin
"vahsi sulama” ile yapildigini hatirlatarak,
modern yontemlerin yayginlasmasinin

iSTANBUL HUBUBAT BAKLIYAT YAGLI TOHUMLAR VE MAMULLERI iIHRACATGILARI BIRLIGI

aciliyetine dikkat ¢ekti. “Yagmurlama
sulamalarda %35, damlama sulamalarda
ise %65'e varan su tasarrufu mimkun.
Ustelik klasik sistemlerde 8 hektara
saniyede 30 litre su gerekirken, modern
sistemlerle bu miktar saniyede 10 litreye
kadar dusebiliyor. Bu 2/3 oraninda
tasarruf demek” ifadelerini kullandi.

SADECE TEKNIK DEGIL,
BITKI SECIMI DE
ONEMLI
IHBIR Bagkani Taycl, suyun
verimli kullaniminda sadece
A sistemlerin degil, bitki
tercihlerinin de dnemli oldugunu
belirterek: “Su kaynaklarinin korunmasi

icin az su tlketen bitkilerin
desteklenmesi, sulak alanlarda suya

uygun bitki desenlerinin yayginlastirimasi
gerekiyor. Bu, verimlilik kadar
surddrllebilirige de katki saglayacak bir
adim." ifadelerini kullandi. IHBIR olarak
Uretici ve ihracatgi firmalarin gevre dostu
Uretim ve kaynak yonetimi konusunda
bilinglendirilmesi igin ¢alismalar
yuruttUklerini belirten Taycl, “Her Uretici,
her ihracatgi bu stirecin pargasi olmali.
Suyun dogru yonetimi artik sadece
cevresel bir mesele degil, ayni zamanda
ekonomik bir zorunluluktur. Su krizine
karsi sektor olarak daha fazla sorumluluk
almak zorundayiz" dedi.

Tayci, mesajini su sozlerle tamamladi:
“Dunya Su GUnu'nu bir farkindalik glint
olarak degil, harekete gegme gunu
olarak degerlendirmeliyiz. Clink{ tarimda
her damla su, yalnizca buginun degil,
gelecedin de teminatidir.”

OCAK/NIiSAN 2025
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Dinyanin 6nde gelen yeme igme
fuarlari arasinda yer alan ISM 2025
Sekerleme ve Atistirmalik Urtinler Fuari,
2-5 Subat tarihlerinde Almanya’nin Koln
sehrinde 54'lincu kez dlizenlendi. 70
Ulkeden 1500 katilimcinin yer aldigi ve 33
Ulkenin milli katiimla istirak ettigi fuara
Turkiye, Istanbul Hububat Bakliyat Yagli
Tohumlar ve Mamulleri Ihracatgilar Birligi
(IHBIR) 6ncdiliiginde 24'lnct kez mill
katilm gosterdi. .

ISM Sekerleme ve Atistirmalik Urlinler
Fuar'na 30'u milli katiim ve 67 tanesi
de minferit olmak Uzere toplam 97
firmayla geldiklerini kaydeden IHBIR
Yonetim Kurulu Baskani Kazim Taycl,
Turkiye'nin Aimanya, ltalya, Belgika, Gin
ve Ispanya’nin ardindan altinci sirada
oldugunu ifade etti. Milli katiim olunca
hem proseddirlerin gok kolaylastigini
hem de 6zellikle Turk Grtnlerini
arayan insanlarin bitln firmalar tek
bir alanda bulabildidine dikkat geken
Tayci, “Son 20 yildir gidada ‘Made in
Tarkiye' algisi giderek gelisiyor. Urlin
kalitelerimizi artirmaya, hem satis hem
satis sonrasi hizmetlerini gelistirmeye
ve musterilerimizin yasamis olduklari
problemlere sahip gikmaya basladik.
Fiyat avantajimiz da var. Cok iyi ve kabul
edilebilir kalitedeki orta segmentte
Urdnleri en iyi fiyatla sunan Ulkelerden
bir tanesiyiz. Bu da ciddi anlamda tercih

edilmemizi sagliyor ve Turkiye pavilyonu
gatisi altinda katimamiz bu segmentteki
alicilari 6zellikle buraya getiriyo. Bilingli
alicilan kendimize gekiyoruz. Yeni
yonetim olarak 6zellikle KOBI'lerle

cok ilgileniyoruz ve fuarlara gelmeleri
icin devamli gorlismeler yapiyoruz.

Ben, ‘is yapmak istiyorum’ diye gelen
kimsenin higbir fuardan is yapmadan
déndigunu hatirlamiyorum. Higbir sey
yapmasa orada iyi bir tanidik kazanir.
Bugtin bir badlanti yapsaniz, gelecekte
yuz konteynerlik bir isin dnUnl agmis
olursunuz.” dedi.

YUZDE 2’LiK PAYA
ULASACAGIZ

Sekerli ve kakaolu mamullerin Ulkeler
arasl! hareketinin yillik 360 milyar dolar
oldugunu anlatan Tayci, Turkiye'nin
buradan 2 milyar dolarlik bir pay aldigini
kaydetti. Turkiye'nin 20 yilda 200 milyon
dolarlardan bu rakama geldiginin altini
Gizen Taycl, “Biz, su anda ylzde 0,7
pay alsak da gegmisten giinimuize
¢ok ciddi mesafe aldik. Bu ytizde 0,7'lik
payin ylzde 1'e gikmasi durumunda
sektdrdeki kapasitemizin ytzde 30 daha
artmasi gerekiyor. Hali hazirda diinyanin
en geng proses ve makine parkina
sahibiz ve her gegen gln siparislerimiz
daha da blyUyor. Ben 6nimuzdeki 5

ylliginde ytzde 1'i yakalayacadimiza
inanyorum. Sektortin 6nlinu oldukga agik
goruyorum.” ifadelerini kullandi.

‘BU YIL MASAMIZDA
AMERIKA VAR’

IHBIR olarak gegtigimiz yili 3,6 milyar
dolarlik ihracatla tamamladiklarini ve
bu sene ylzde 5 artisla 3,8 milyar dolar
hedef koyduklarini belirten Tayci, asil
gonullerinden gegen rakamin ise 4
milyar dolar oldugunu kaydetti. Sektor
olarak dlinya Uizerindeki neredeyse
tdm Ulkelere ihracat yaptiklarini
belirten Tayci, 2025 yilinda ytiksek
alim guicl ve tuketimleri nedeniyle
ABD pazarina 6zel 6hem vereceklerini
sOyledi. Kazim Taycl, "Dinyanin
diger bolgelerinde yasamakta olan
bir insan ile bir Amerikallyi mukayese
ettigimizde Amerikalinin tiketimi 4
kat fazla. Dolayisiyla 350 milyonluk
Amerika'yi aslinda garpi 4 gibi hesap
etmek gerekiyor. Turquality kapsaminda
orada yapacagimiz organizasyonlarin
yaninda Miami'de ve Chicago'da
dlzenledigimiz fuarlar var. Bunlarla
birlikte sekerli ve kakaolu mamullerimizi
tanitmaya yonelik faaliyetlerimiz olacak.

Gidada ‘Made in Tiirkiye' §
algisi gelisiyor

Bu tanitimlarda hem dijital platformlari
hem sosyal medyay! hem de outdoor
mecralari kullanacagiz. Sari taksilerin
Uzerine reklamlar verip sehir icerisinde
gezdirecegiz. ABD i¢in digmeye bastik
ve sekerleme Urinlerinin tanitimina
¢ok ciddi bir emek harciyoruz. Bu il
masamizda Amerika var. Hem gelir
gucunden hem de tiiketim giictiinden
daha fazla faydalanmak istiyoruz.
Ayrica son sekiz yildir ABD'de gida
ihracatimizdaki btytmelerimiz

hep ¢ift haneli. Ortalama ylizde 25
blyldme gdsteriyoruz. Bu da bizi gok
yureklendiriyor.” dedi.

ABD'nin Trump sonrasi gevre Ulkelere
ve Uzakdogu'ya getirdigi ilave glimrik
kararlari ile ilgili de konusan Tayci,
gelecek igin umutlu oldugunu belirtti.
Taycl, sunlari soyledi: “Trump ekonomik
olarak ABD'nin karsisina dikilecek Ulkeleri
biraz daha hedef olarak segmis durumda.
Biz ise ge¢gmisten beri Amerika'nin
Orta Dogu'daki muttefiklerinden bir
tanesiyiz. Su anda gida ile ilgili alinmig
herhangi bir olumsuz glimrik karari
yok. Hatta ben Trump'in, TUrkiye'ye
ticari olarak daha da yakinlasacadi
kanaatindeyim. Clnkl ambargo koyacad
veya gumruklerini artiracad Ulkeler
nedeniyle onlara alternatif tedarikgiler
gerekecek. Ben Turkiye'nin sadece
gidada degil, demir gelikte ve otomotiv
yan sanayi gibi diger sektorlerde de bu
alternatif tedarikgilerden birisi olacagi

kanaatindeyim.”

JAPONYA'YA _
SATABILEN DUNYANIN
HER YERINE SATAR

Son dénemde gida guvenligi ile ilgili
tartismalarin da sektdrin en dnemli
gundem maddelerinden biri olduguna
isaret eden Taycl, su anda gida
glvenliginin en Ust seviyede oldugu
Ulkenin Japonya oldugunu belirtti.
Japonya'nun bu isin ‘Nirvanasi’ oldugunu
aktaran Taycl, "Dinyada marketlere
gittiginiz zaman poset igerisinde bir Urlin
alacaksaniz i¢ini gérmeniz igin seffaf
Uretilir. Ama Japonya gida glivenligine o
kadar 6nem veriyor ki, posetin igerisine
Isik girmemesi igin ambalajlarin hepsi
kapall, higbir sekilde posetin igini
goéremezsiniz. Japonya size disaridaki
resimde gorecediniz Urlind, ambalajin
icinde de gdreceginizi taahhit eder.
Bugtn bir firma Japonya'ya ihracat
yapabiliyorsa, yeryliziinde tim noktalara
ihracat yapabilir. Tlrkiye de Japonya'ya
olan ihracatini her yil artiryor, yani onlarin
gida kriterlerini tutturabiliyoruz. Ihracat
yapan sirket sayimizin artmasi da ¢ok
sevindirici. Kore de ayni sekilde gok
onemli gida kriterleri olan bir Ulke. Biz
sekerli mamullerde Kore'nin ilk Ug ithalat
yaptidi Ulkelerden birisi haline geldik.

Bu tip Ulkelerin duvarlarini asabiliyorsak
her yere ihracat yapabiliriz diye tahmin

ediyorum.” diye konustu.

VIiZE PROBLEMI
DEVAM EDIYOR,

¢O6zUM iSTiYORUZ

ihracatcilarin yasadigi vize problemine
de deginen Taycl, son donemde vize
konusunda ciddi zorluklar yasamaya
devam ettiklerini belirtti. Avrupa
Ulkelerine giriste pasaport sirasinda yesil
pasaportlara ragmen endise yasadiklarini
ve kapidaki glimrik polislerinin tavirlarinin
degisik oldugunu kaydeden Tayci, soyle
devam etti: “Bugline kadar ‘cebinizde ne
kadar paraniz var' sorusunu ¢gok duyardik
ama su anda ‘gikartip gosterir misiniz'
gibi seylerle karsilasan arkadaslarimiz
var. Gayri ihtiyari bir tedirginlik yasiyoruz.
Tarkiye'deki kayitl 130 bin ihracatgl
firmanin ihracat yapabilmesi igin geneli
ve buyUk olanlari Avrupa'da olan bu
fuarlara rahatga gelip gidebilmeleri lazim.
ABD'nin de vize randevusu igin iki yil
sonrasina gun verdigini 6grendik. Bunlar
kabul edilebilir seyler degil. Ulkemize
karsi siyasi bir tavir oldugu ¢ok belli.
Ama neticede bizler is insanlariyiz.
Dinyanin dort bir tarafindan ithal trinler
de getiriyoruz, ihracat da yapiyoruz.
Boyle bir bir tavri son derece yanlis
buluyoruz ve kendi otoritemizden de
sorunun ¢6zUmduyle alakall bazi ivedi
adimlar istiyoruz. Bence fuarin en ana
konularindan bir tanesi bu.”
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LUMICITA
CANSU KAMACI

- Fuar nasil gecti? Beklentilerinizi
- ) karsiladiniz mi?

== Fuar bizim igin son derece verimli
gegti. Fuara katiim amacimiz; yeni kurulan bir
firma ve marka olarak uluslararasi bir platformda
kendimizi ifade etmek, ithalatgilarla Griinlerimizi
ve firmamizi tanistirmak, mdsterilerimizle birebir
gorusmeler yaparak urtinlerimizi deneyimlemelerini
ve tatmalarini saglamak idi. Bu amag dogrultusunda
degerlendirildiginde fuarin beklentilerimizi
karsiladigini sOylemek mumkan.

#w Fuarakatihm amaciniz nedir?

@ ) Daha fazla cografya ve ithalatgl ile

=\" bir araya gelerek tlkemizden gikan bu
markayi ve lezzetleri farkl bolgelerle bulusturmak,
bizim igin inaniimaz bir mutluluktu.

DERIN LEZZETLER
SEMIN SUTER

#= Dahadnce ISM Fuar'na katihm
C sagladiniz mi? ISM Fuari'nda
=\ farkindahg yiikselten sizce ne

: oldu?

Bu, ISM Fuari'na ilk katilisimizdi. ISM Fuari'nda
ilk defa Turk Pavyonu'nun hem disarda billboard

ve diger basil mecralarda hem de fuar igindeki
¢ yonlendirmelerde ¢ok basarili oldugunu
i gozlemledim.

nasildi?
10 senelik Uretici bir firmayiz.
Dinyanin birgok yerinde hem katilimci hem de
ziyaretci olarak fuarlarda yer aldik. Son iki senedir
IHBIR ¢atisi altinda yapilan tUm organizasyonlar,
seminerler ve egitimlerin ¢ok ince detaylarina
kadar disunuldigunu, ekibin ikramlardan

f@- _ Fuarda iHBIR'in organizasyonu
—

stantlara kadar birgok konuyu énceden

planlayarak sorunsuz bir sekilde yonettigine tanik

i oluyoruz. Biz bir talepte bulunmadan &nce ekip

zaten bizimle bu konulari paylasiyor.

- Yine ISM Fuari'na katihm saglamak
‘! ) ister misiniz?
= Onumuzdeki donemlerde ISM
: Fuari'na Avrupa ayadinda degil, Japonya
: ayaginda katilmak istiyoruz. Kaliteli Griinler Greten
¢ Turk firmalari icin bu bdlgenin gok buyuk bir
¢ potansiyel tasidigini diislinliyoruz.
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CHICOLATTE _

HALIDE KUPCU

%= ISMFuari’'ndan beklentileriniz ne
C oldu?

= Ik kez katildigim bu fuarda

¢ temel beklentim, markami Avrupa pazarina

i ve uluslararasi arenaya tanitmak, potansiyel

: distributorlerle tanismak ve sektordeki yenilikleri
: yerinde gézlemlemekti.

- Yeni firmalarla temas kurmak igin
" ) mibu fuara katildiniz?
=\ Evet, fuara katilmaktaki

¢ amagclarimdan biri yeni firmalarla tanismak
i ve olasl i birliklerinin zeminini olugturmak idi.
¢ Ozellikle distribUtdrler, magaza zincirleri ve
i Ozel butiklerle temas kurmak benim igin gok

kiymetliydi.
#= Fuar sonrasi hedefiniz nedir?
@ Fuar sonrasi oncelikli hedefim,
=" kurdugum baglantilari degerlendirmek

: ve olas ig birliklerini somut adimlara

¢ donustirmek. Ayni zamanda yurt disi pazari

¢ i¢in Grtnlerimi nasil adapte edebilecedimi analiz
i ederek ihracata yonelik stratejiler geligtirmek

: istiyorum.
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ALIPPO ,
ESRA VESU OZGELIK

%= ISMFuari'nda iiriinlerinize gelenilgi
@ j nasildi?
= ISM Fuari bizim igin oldukga

basarill gecti. Yumusak dokulu, eglenceli form

i vetatlara sahip Urlnlerimiz bayuk ilgi gord.

Hem lezzet profili hem de dogdal renklendirme

: ve aroma kullanimiyla 6ne gikan Urinlerimiz,

¢ Ozellikle Avrupa'dan gelen ziyaretgilerin dikkatini
: gekti. Fuar boyunca yogun tadim talepleri ve
olumlu geri bildirimler almamiz, dogru bir Grin

konumlandirmasi yaptigimizi gosterdi.
#= Yenipazarlara ulagmak size nasil
- j avantaj saglayacak?
= Yeni pazarlara agilmak, drdnlerimizin

i global dlgekte kabul gérmesini sagladigi gibi,

markamiza surddrlebilir bir blylme ivmesi
kazandiryor. Ozellikle Avrupa pazari, kaliteli jelly

i sekerlemelere olan talebi ve yiiksek tiiketici

bilinciyle bizim i¢in cok degerli. Bu pazarda yer

almak, ALIPPO'nun sadece bir Uretici degil,
: ayni zamanda trend belirleyen bir marka olarak

konumlanmasina katki saglayacak.
#= Fuar sonrasiis birlikleri
C olusturabildiniz mi? Hangi
=" lilkelerden en ¢ok talep aldiniz?
Evet, fuar sonrasinda basta Alimanya, Ingiltere,
Fransa ve Hollanda olmak Uzere birgok Ulkeden

is birligi teklifleri aldik. Gorlstigimiz bazi

biyUk perakende zincirleriyle lansman sirecini
baslatmis durumdayiz. ALIPPO olarak, 2025

i sezonuyla birlikte Ingiltere ve Avrupa'daki dnemli
: zincir marketlerde raflarda yerimizi alacagiz. Bu

i gelisme, markamizin uluslararasi yolculugunda

¢ ¢ok dnemli bir ddniim noktasi oldu.

OCAK/NIiSAN 2025

ALTAY KURUYEMIS
NURDAN ALTAY

fy | Fuarhareketlimiydiz
z) IHBIR yonetiminin 6nciiltigiinde
=" KoIn'de katildigimiz ISM 2025 Fuari
bizim i¢in oldukga hareketli gecti. Standimiz,

i sektdrlimiizden birgok satin almaci ve mevcut

kontaklarimiz igin adeta bir bulusma noktasi oldu.
#=  Fuarda yeniis birlikleri sagladiniz
C mi? Fuar size ne tiir ihracat firsatlan
= sundu?
Fuar boyunca birgok gdrisme

gerceklestirerek yeni trtinlerimizi alicilarla

bulusturduk ve firmamizi Avrupa'daki birgok

toptanci ile tanistirdik. Bu sayede yeni is birlikleri
i olusturduk, ilk sipariglerimizi alarak sevkiyatlara

basladik. Halihazirda gelismekte olan aktif
projelerimiz de devam ediyor.

#a= IHBIR'e nasil bir mesaj vermek
z / istersiniz?
e,

IHBIR Bagkanimiz Sayin Kazim

i Tayci ve ydnetimine, kadin girisimcileri her
i zaman destekledikleri, sahip giktiklar ve
: cesaretlendirdikleri i¢in, ayni zamanda bizlere

Urtnlerimizi Koln ISM Fuari’'nda tanitma imkani

sunduklari igin sonsuz tesekkurlerimizi iletiyor,
¢ galismalarinda basarilar diliyoruz.
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Tiirkiye icin ‘en tatlr’

ihracat potansiyeli

Helva, tahin, lokum gibi geleneksel
Urdnlerin ihracatinda kdiltirel baglarin
ve dogru pazar analizlerinin dGnemine
dikkat geken IHBIR Yonetim Kurulu
Uyesi Mehmet Tas, Avrupa'dan Orta
Dogu'ya, Kuzey Amerika'dan Asya'ya
kadar genis bir cografyada bu Urlinlere
artan ilginin, Turkiye icin blyUK bir ihracat
potansiyeli sundugunu belirtti. IHBIR'in
klresel fuarlar, alim heyetleri ve egitim
programlariyla ihracatgi firmalara yol
gOsterdigini vurgulayan Mehmet Tas,
surdurulebilirlik, dijitallesme ve guglu
hikaye anlatiminin diinya pazarinda fark
yaratmak igin artik vazgegiimez unsurlar
oldugunu ifade etti.

- Geleneksel iiriinlerimiz
’/ icin oncelikli cis pazarlar
=" hangileridir? Neden?

Geleneksel Uriinlerimiz icin dncelikli dis
pazarlari belirlerken yalnizca ekonomik
veriler degil, kultlrel baglar da olduk¢a
belirleyici olmaktadir. Tirk mutfad,
tarihsel olarak ¢ok genis bir cografyada
iz birakmis bir mutfaktir. Osmanli'dan
bu yana Balkanlar, Orta Dogdu, Kuzey
Afrika, Kafkasya ve Orta Asya gibi
bdlgelerde, bizim yemek kultirimuzle
benzerlik gdsteren ¢ok sayida mutfak
bulunmaktadir. Dolayisiyla bu bolgelerde
helva, tahin, Tlrk kahvesi ve lokum gibi
drdnlerin hem isimleri hem de kullanim
bigimleri tanidiktir.

Avrupa 6zelinde ise, 6zellikle Aimanya,
Fransa, Belgika ve Hollanda gibi Ulkelerde
yogun Turk nifusu sayesinde bu Urlnler
hem market raflarinda kendilerine
yer bulmakta hem de yerli tlketiciler
tarafindan denenmeye baslanmaktadir.
Baska Ulkelerde yasayan Turkler
sayesinde Urinlerimiz ilk etapta nostalji
ve ev yemedi duygusuyla tliketilirken,
zamanla diger toplum kesimlerinin de
ilgisini cekmektedir. Ornegin tahin,
artik sadece gé¢menlerin degil, saglikli
beslenmeye yonelen Avrupall tiketicilerin
de ilgisini gekmektedir.

Son yillarda ABD ve Kanada gibi
pazarlarda da Turk geleneksel Urlinlerine
yonelik artan bir farkindalik s6z
konusudur. Bu Ulkelerde 6zellikle “dogal”,
“glutensiz” veya “vegan” gibi etiketlerle
One ¢ikan Urdnler arasinda tahin ve
helva gibi besinler dikkat cekmektedir.
Lokum ise ambalajli hediyelik Grin
pazarinda farkli ve zarif bir alternatif
olarak konumlandirilabilmektedir. Bu
pazarlarda hikaye anlatimi gok dnemlidir;

ardndn kokenini, nasil yapildigini ve neye
dayandidini iyi anlatabilirsek, daha fazla
yol alabiliriz.

Yani Ozetle; hem kultlirel mirasimizi
paylasabilecedimiz hem de bu mirasi
yeni bir bigimde sunabilecegimiz pazarlar
bizim igin énceliklidir. Kltlrimazu
taniyanlar icin bir bag kuruyoruz;
tanimayanlar iginse bir kesif sunuyoruz.

KULTUREL OLARAK
ZENGiN URUNLER

7= Helva, tahin, lokum gibi

C ’/ iiriinlerde pazar payimizi ve

=\ ihracatimizi artirmak icin
hangi stratejiler izlenmelidir?

Bu drtnler kultdrel olarak gok
zengindir; ancak bu zenginligi
dlinya pazarlarinda dogru sekilde
konumlandirmak gerekmektedir.
Her seyden dnce hedef pazarlarda
drlnuin nasil algilandigini iyi analiz
etmeliyiz. Ornegin tahin, Tlrkiye'de
genellikle kahvaltilik olarak tuketilirken,
Amerika'da protein ve lif kaynadi olarak
degerlendiriimektedir. Dolayisiyla Grinin
fonksiyonunu, pazara gore yeniden
gergevelemek kritik Sneme sahiptir.

Ikinci Bnemli unsur ambalaj ve dil
meselesidir. Ambalajlarimizin yerel dilde

aciklayici olmasi, icerik bilgisinin seffaf
sekilde sunulmasi ve alerjen bildirimlerinin
acikga yer almasi gerekmektedir. Ayni
sekilde, Urlnlerin ebatlar ve sunumu
da o Ulkenin aligveris aliskanliklarina
uygun olmalidir. Ornegin Avrupa'da
tek porsiyonluk, “on the go” Urlinler
ilgi gorlrken, Orta Dogu'da aile boyu
ambalajlar daha ¢ok tercih edilmektedir.
Bir baska strateji de is birlikleri ve raf
cesitliligidir. Zincir marketlerle, 6zel gurme
dikkanlarla, e-ticaret platformlariyla is
birligi kurmak énemlidir. Ayrica, sosyal
medya ve dijital reklamcilik aracilidiyla
UrlinG hikayesiyle birlikte anlatmak blyuk
onem tasimaktadir. Bugln yalnizca iyi
bir Grtin yeterli degildir; o Grinun nasil
yapildidini, hangi gelenekten geldigini
ve neden 6zel oldugunu da anlatmamiz
gerekmektedir. Geleneksel lezzetlerimizi
koruyarak ama zamana ayak uydurarak
ilerlemek, ihracat potansiyelimizi
artiracaktir.

SEKTORE YON VEREN
BiR YAPI

/= Geleneksel gidalara yonelik
@ j ihracat caligmalarinda
=" [HBIR'in rolii ve calismalan
hakkinda bilgi verir misiniz?

Istanbul Hububat Bakliyat Yagl
Tohumlar ve Mamulleri Ihracatcilari
Birligi (IHBIR), Tlrk gida sektérinin
dis pazarlarda gugli ve surdurUlebilir
bir yer edinmesinde ¢ok énemli bir rol
Ustlenmektedir. Ozellikle geleneksel
Urlinler gibi tarinsel ve kilttrel degeri
yuksek Urlin gruplarinda, bu degerin
hem korunmasi hem de dogru tanitimasi
acgisindan IHBIR'in galismalari son derece
kiymetlidir.

IHBIR yalnizca ihracat rakamlarina
odaklanan bir yapi degil; ayni zamanda
sektore yon veren, strateji gelistiren ve
firmalari yol boyunca destekleyen bir
vizyon ortaya koymaktadir. Yurt disindaki
prestijli fuarlara milli katiim ve info stantlar
araciligiyla tanitim organizasyonlari
dlzenleyerek, firmalarimizin kiiresel
alicilara dogrudan ulagmasini
saglamaktadir. Bu tir etkinlikler sadece
ticari temas degil, ayni zamanda kdilturel
aktarim ve marka bilinirligi agisindan da
blyUk katki sunmaktadir.

Birligin diizenledigi alm heyetleri
sayesinde, farkll cografyalardan gelen
nitelikli alicilarla Tark Ureticiler birebir
bulusturulmaktadir. Bu temaslar
yalnizca ihracat potansiyelini artirmakla
kalmamakta, ayni zamanda karsilikli
glveni besleyen uzun vadeli is birliklerinin
temelini de atmaktadir.

IHBIR ayrica her ay duzenli
olarak verdigi teknik egitimler ile
mevzuat, pazara giris stratejileri, Grlin
sertifikasyonlari gibi teknik konularda
firmalan bilgilendirerek stirecin her
asamasinda destek saglamaktadir. Bunun
yaninda surddrdlebilirlik, dijitallesme ve
marka degeri gibi konulara da dncelik
vermektedir. Ozellikle son yillarda, cografi
isaretli Urlnler ve yerel tatlarin uluslararasi
pazarda dogru sekilde temsil edilmesi igin
projeler geligtirimektedir.

Kisacasl, IHBIR yalnizca bir ihracat

birligi degil; sektdre yon veren, vizyon
kazandiran ve firmalarin kiresel
rekabette daha giicli hale gelmesi igin
aktif calisan bir yapidir. Bizler de birligin
gatisi altinda bu degerli galismalarin
icinde yer almaktan mutluluk ve gurur
duyuyoruz.

GIDA SEKTORU
DONUSUM YASIYOR

/= CGenel gida pazariicin 2026
@ j yili ve sonrasina dair beklenti
=\" ve ongoriilerinizi paylasir

misiniz?

Gida sektorl, her zaman temel
ihtiyaglara dayall bir sektdr olmasina
ragmen, tlketici aliskanliklarindaki
degisimle birlikte biyuk bir dénlistim
yasamaktadir. 2026 ve sonrasinda
bu degisimin daha da hizlanacagini
ongoruyoruz. Ozellikle pandemi sonrasi
hiz kazanan saglik odakli beslenme trendi
artik kalici hale gelmistir. Insanlar artik
yalnizca fiyat degil; lezzet, icerik, mensei,
Uretim slireci ve gevresel etkiler gibi
unsurlari da Gnemsemektedir.

Bitkisel bazli UGrlnler, katki maddesi
icermeyen kisa icerikli Grtinler, glutensiz
ve vegan segenekler giderek daha fazla
talep gérmektedir. Bu durum hem Urlin
gelistirme sureclerini hem de pazarlama
yaklasimlarini dogrudan etkilemektedir.
Geleneksel Urlinlerin bu trendlerle uyumiu
hale getirilmesi, Ureticiler agisindan blyuk
firsatlar barindirmaktadir.

Ayrica surdUrdlebilirlik konusu,
sadece bir gevre meselesi degil; artik
markalar igin bir sorumluluk alani haline
gelmistir. Ambalaj malzemelerinin doga
dostu olmasi, Uretimde enerji verimliligi
saglanmasi ve karbon ayak izinin
azaltimasi gibi kavramlar, artik biyutk
alicilarin 6n kosulu haline gelmistir. Yani
kalite, fiyat ve lezzet licgeninin yanina

gevresel performans da eklenmis
durumdadir.

Son olarak dijitallesme. Hem uretim
slreglerinde otomasyonun artmasi hem
de tlketiciyle olan bagdin dijital kanallar
aracilidiyla kurulmasi, firmalar igin
kacinimaz héle gelmektedir.

DUNYA PAZARINDA
TANITIYORUZ

- Siz ve kurulusunuz hakkinda
’/ da bilgi paylasir misiniz?
= Geleneksel Uretimle ig ice
buylmdus bir ailenin ferdi olarak; dedem,
ardindan babam, simdi de ben ve
kardesim, bizden sonra gelecek nesil igin
birer bayrak tasiyicislyiz.

Sahinoglu Gida buinyesinde tahin
helvasi, regel, surulebilir kremalar ve
lokum gibi geleneksel Urtinler Uretiyoruz.
Sadece ge¢misin tatlarini korumakla
kalmiyor, ayni zamanda bu tatlari
buglinlin tiketim anlayisina uygun
sekilde gelistiriyoruz. Gida guivenligi,
hijyen standartlari ve Urln kalitesi bizim
icin her zaman onceliklidir. Ayni zamanda
teknolojik gelismeleri de yakindan takip
ediyor, Uretim slreglerimizi modern
ekipmanlarla strekli gtincelliyoruz.
Bunun yaninda kahve, pekmez ve pestil
gibi Uretimimizde olmayan geleneksel
Urdnleri de ihracat markasi olarak diinya
pazarinda tanitiyoruz.

Fabrikamizda artik ailemizin G¢uncu
kusadi da gorev almaktadir. Bu durum
bizi hem geleneksel degerlere bagl
kilmakta hem de gelecege yonelik
bakis a¢imizi gliglendirmektedir. Geng
kusadin katkisiyla Urlin gelistirme, dijital
pazarlama ve ihracat alanlarinda daha
atak bir durus sergiliyoruz.

Isimizin 6zU; gegmisten gelen bilgi
ve tecribeyi, buglnin dinamikleriyle
harmanlayarak yurt icinde ve disinda
daha fazla insana ulagmaktir. Bu hedef
dogrultusunda hem drtinlerimizi hem de
markamizi gelistirmeye devam ediyoruz.
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Ortadogu iilkeleriyle

ticarette guglu adim

Ticaret Bakanlig1 tarafindan
yilin “Iyi Uygulama
Ornekleri” arasinda
gosterilen IHBIR tarafindan
duzenlenen Ortadogu Alim
Heyeti organizasyonu,

782 ikili gérugsmeyle Tuark
firmalarina yeni ihracat
kapilar1 aralada.

istanbul Hububat, Bakliyat, Yagl
Tohumlar ve Mamulleri Ihracatgilar
Birligi (IHBIR) tarafindan yiiriitiilen UR-
GE projesi kapsaminda, 22-23 Ocak
2025 tarihlerinde Ortadogu Ulkelerine
yonelik kapsamli bir alim heyeti faaliyeti
duzenlendi. Kuresel ticarette stratejik
oneme sahip Ortadodu cografyasi,
bu etkinlikle birlikte Tirk firmalariyla
bir araya getirilerek, bolgedeki is
birliklerinin artinimasi ve Turkiye'nin pazar
payinin buyUtllmesi hedeflendi. Heyet
organizasyonunda Ulkeler belirlenirken
lojistik avantajlar, jeostratejik konum,
sektor bazll dis ticaret verileri, Turkiye
ile yapilan ticaret anlasmalari, gimrik
vergisi oranlari ve saglanan vergi
avantajlan dikkate alindi. Etkinlige davet
edilen yabanci firmalar, iIHBIR Uyelerinin
faaliyet alanlari ve riin gamlartile
ortlsecek bigimde segildi. Bu sayede
organizasyonun ticari anlamda yuksek
verimlilik saglamasi amaglandi.

POTANSIYEL
ALICILARA TANITIM

FIRSATI

iki giin siiren etkinlige, sektdrlerinde
onemli yer tutan toplam 34 yabanci
firma ile kiime Uyesi 23 yerli firma
katildi. Birlesik Arap Emirlikleri (BAE),
Umman, Katar, Kuveyt, Urdiin, Bahreyn
ve Misir'dan gelen katilimcilar, 22-23
Ocak tarihlerinde Istanbul'da diizenlenen
organizasyonda B2B formatinda bir
araya geldi. Organizasyon boyunca
firmalarin Urlnlerini sergileyerek tanitim
yapabilecekleri 6zel alanlar hazirland..
Gorusmeler sirasinda Urtnlerini dogrudan
potansiyel alicilara tanitma firsati bulan
firmalar, somut ticari baglantilar kurma
imkani elde etti. Etkinlik stiresince
gorasmelerin kesintisiz ve saglikli sekilde
gerceklesebilmesi igin tam zamanli

tercimanlar gorevlendirildi. Toplant
salonlarinda gerekli teknolojik altyapi
eksiksiz olarak saglanirken, IHBIR
personeli de misafirlerin taleplerini
karsilamak ve olasl sorunlara aninda
muidahale etmek Uzere hazir bulundu.

782 IKILI IS GORUSMESI

Son derece verimli gegen etkinlik
slirecinde toplamda 782 ikili is gorismesi
gerceklestirildi. Firmalardan alinan olumiu
geri bildirimler, organizasyonun hem
icerigi hem de is birliklerine sundugu katki
acgisindan memnuniyet yaratti. Gelen
talepler dogrultusunda, Mayis ayinda

Rusya ve gevre ulkelerini kapsayacak
yeni bir alim heyeti etkinligi diizenlenmesi
planlaniyor. IHBIR tarafindan biiyik

bir titizlikle planlanan ve basariyla
uygulanan bu alim heyeti faaliyeti, Ticaret
Bakanligi tarafindan her yil yayimlanan
“lyi Uygulama Ornekleri” galismasinda
yuzlerce proje arasindan segilerek ddule
layik goruldu. Bakanlik tarafindan detayli
analizlerle hazirlanan bu prestull calisma
kapsaminda yer almak, IHBIR icin biiyiik
bir gurur kaynagi olurken, ilerleyen
dénemde daha nitelikli, daha kapsamli ve
daha verimli faaliyetler dlizenlenmesi igin
de gug¢li bir motivasyon sagladi.
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Rusya'd

Brkiye =

Turk gida ureticileri, Rusya ve Dogu
Avrupa’nin en buyuk gida fuari olan
Prodexpo 2025'ten umutlu déntyor.
Rusya'daki yerel marketlerle 6nemli
gorusmelerin gerceklestirildigini ve
katiimcilarin gdsterilen ilgiden ¢ok
memnun oldugunu ifade eden Istanbul
Hububat Bakliyat Yagl Tohumlar
ve Mamulleri Ihracatgilari Birligi
(IHBIR) Bagkan Yardimcisi Semsettin
Memis, Rusya pazarinda Avrupalilarin
cekilmesi dolayisiyla blyuk bir bogluk
oldugunu ve bu boslugu Turk firmalarin
doldurabilecedini sodyledi.

‘RUSYA'DA CiDDi
BiR POTANSIYEL
GORUYORUZ'

Rusya ve Dogu Avrupa’nin en biyuk
gida fuari olarak kabul edilen 32'nci
Prodexpo 2025 Uluslararasi Gida,
Icecek ve Gida Hammaddeleri Fuari,
Rusya’nin Moskova kentinde duizenlendi.
Yaklasik 80 bin metrekarede 36 llkeden
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1,835 katiimci ve 70 bin ziyaretgiye ev
sahipligi yapan fuara IHBIR'in Milli Katiim
Organizasyonu ile toplam 25 Turk firmasi
katild.

Fuarin katiimcilar agisindan son
derece basarll gegtigini ve Turkiye'ye
memnun bir sekilde déndiklerini belirten
Istanbul Hububat Bakliyat Yagh Tohumlar
ve Mamulleri Ihracatgilari Birligi (IHBIR)
Baskan Yardimcisi Semsettin Memis,
Ozellikle Rusya'daki yerel marketlerle
Onemli gérismelerin gergeklestirildigini
ifade etti. Bu goruismelerin siparise
donlismesi konusunda umutlu olduklarini
kaydeden Memis, “Bu sene fuarda
Rusya'daki yerel firmalarin yogunlugu
daha fazlaydi. Bizim Turk firmalari olarak

Rusya'daki algimiz zaten oldukga yuksek.

Atistirma ve sekerleme grubu basta
olmak Uzere kuru yemisler, konserve
gruplari ve diger karma gruplarda ciddi
bir potansiyel goriyoruz. Onimuzdeki
dénemde bu gruplardan énemli siparigler
gelecedi yonlnde izlenimler aldik.” dedi.
Rusya pazarinin 150 milyonluk ndfusu
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Tiirk gida iireticileri
an umutlu doniiyor
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ile gok ciddi bir potansiyele sahip
oldugunun altini gizen Memis, su anda
Ozellikle Avrupali firmalarin Rusya’'dan
¢ekilmesinden dolayi gida tarafinda
ciddi bir bosluk dogdugunu ifade etti.
Bu boslugu en iyi sekilde dolduracak
Ulkenin Turkiye ve Turk ihracatgisi
oldugunu sdyleyen Memis, “Fuara
katilan katilmayan tim firmalarimizin
buyuk bir potansiyel oldugunu bilerek
0 bdlgeye biraz daha fazla 6nem
vermeleri gerektigini sdyleyebiliriz.
Rusya yatirnm yapmak i¢in dogru bir Ulke
gibi gozukuyor. Ayrica Avrupa gibi gok

rekabetci bir pazar degil ve karliliklar
daha ylksek. Rusya'ya yatirnm yapan,
eleman gonderen ve depo agan firmalarin
onumuzdeki yillarda pazara hakim
olacagini disundyoruz.” dedi.

RUS HUKUMETI DE
YATIRIMLAR
KONUSUNDA iSTAHLI

Rus hikimetinin de Ulkeye yapilacak
yatinmlar konusunda gok istahli
oldugunu ve Turk firmalarinin gelmesini
istedigi belirten Memis, sdyle devam

OCAK/NIiSAN 2025
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TURKISH HAZELNUT
EXPORTERS® ASSOCIATION

etti: "Turk firmalar da aslinda yatinm
yapmak icin bekliyor. Yatirima hevesli
olan bazi firmalarimizla gorustuik. Her ne
kadar su anda risk gorseler bile yatinm
yapllabilecek bir tlke oldugu konusunda
bir gorls birligi var. Avrupall firmalar
cekilince rekabet avantaji da olusuyor.
O nedenle depolama ve pazarlama
faaliyetlerini buraya kaydiran Ulkeler igin
ciddi bir avantaj olusabilir. Ayrica Rusya
gida

Grdnlerini ithal etmenin yani sira artik
kendisi de Uretmek istiyor. Ozellikle
tedarik zincirini kendi halkalarina eklemek

istiyorlar. Bu anlamda ¢esitli is birlikleri de
gundeme gelebilir.”

Fuari Turkiye'nin Moskova Buyukelgisi
Tanju Bilgi¢'in de ziyaret ettigini ve
kendisi ile goriisme firsati bulduklarini
kaydeden Memis, “Fuarda tim firmalari
gezdi ve hepsinden bilgi aldi, herkesi
dinledi. Kendisine 6zellikle Rusya
ile aramizda yasanan para transferi
konusundaki sorunlari anlattik. Son
derece verimli bir gérlisme oldugunu
disunuyoruz. Tlrkiye'ye geldiginde daha
kapsamli bir bilgilendirme yapip is birligini
gelistirecegiz." dedi.
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Devam formiilleri
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Anne s(td ile beslenmenin temel
besin maddelerinin saglanmasi ve genel
sagligin tesvik edilmesi gibi bebeklere
onemli faydalar sagladig iyi bilinmektedir.
Bu kaynak, bebekler icin en dogal ve
ideal besin olup, erken insan yasaminda
gereken enerji, makro- ve mikro-besin
maddelerini saglar. Fizyolojik islevleri
g6z onuine alindiginda, anne sutd, bebek
blyumesiigin “altin standart” olarak
kabul edilmekte ve bilissel gelisimi tesvik
etme, dogustan ve adaptif badisikigi
artirma, badisiklik tepkisini dlizenleme,
diyabeti dnleme ve badirsak saghgini
korumak yani sira ile anti-enflamatuar
oOzellikleri igermektedir.

20. ylizyilin basinda, devam formdilleri
ve mamalari genellikle inek sttt
esasli olusturulmustur. Ancak bebek
beslenmesi ve gelisimiile ilgili artan
bilgi ve teknolojik gelismeler sayesinde
bazi yeni formilasyonlar insan sutline
6nemli dlglde benzerlik odakli olarak
gelistiriimistir. Inek sutu ile insan
sUitl arasindaki temel farklar laktoz,
proteinler, mineraller ve yag miktarlardir.
Proteinlerin, yadlarin ve minerallerin
bilesimleri de farklidir. Bu nedenle, inek
sUtlnl bebekler igin tlketilebilir hale
getirmek amacli protein ve mineral
icerigini azaltmak, sut protein oranini
artirarak peyniralti suyu protein igerigini
artirmak ve Ca:P oranini 1.2'den 2.0'ye
¢lkarmak icin dedisiklikler gerekmektedir.
Ayrica bilesime karbonhidratlar, yagdlar ve
vitaminler de eklenmelidir.

ILK 6 AY ANNE SUTU
Diinya Saglik Orgiitii (DSO)
ve Birlesmis Milletler Uluslararasi
Cocuklara Yardim Fonu'na (UNICEF)
gore, emzirme bebeklerin dogumdan
itibaren bir saat i¢inde baslamall ve
en azilk alti ay boyunca yalnizca
anne sutdyle beslenmelidir. Diinya
Saglik Orgutu (WHO)'ne gére, anne
sUtu verilemediginde bebek formulu
tek alternatif gida UrlintidUr. Bebek
formuilleri, en azindan ilk 12 ay boyunca
emzirme alternatifi veya tamamlayicisi

olarak verilir ve bilesimi, ana (proteinler,
karbonhidratlar ve lipidler) ve yan
bilesenlerin (mineral ve vitaminler) olgun
insan sutu seviyelerini taklit etmek

Uzere ayarlanir. Yeni dogan bebeklerin
yetersiz bagdisiklk sistemleri bulunur

ve bu nedenle diyetleri gugll bagisikiik
yanitlari olusturmada énemli bir rol oynar
(Jain, 2020). Ayrica, emzirilen bebeklerin
enfeksiyon hastaliklarindan kaynaklanan
morbidite ve mortalitenin daha dlisuk
oldugu, dis anomalilerinin daha az oldugu
belirlenmistir. Anne sutd, proteinler,
karbonhidratlar, lipitler, oligosakaridler,
laktoferrin, yag asitleri, blyime faktorleri,
sitokinler, bakteriler ve mikroRNA'lar gibi
bebek blytmesi ve gelisimini korumak
icin gerekli enerji, makro ve mikro besin
Ogelerini igerir. Bu nedenle, emzirme
bebekler igin en uygun beslenme
secenegini sunar. Ancak, emzirmenin
mUmkun olmadidi gesitli olumsuz
durumlar bulunmaktadir. Emzirme
mimkin olmadidinda, bebek formilleri
veya bebek mamalari i¢in anne sitine
uygun bir beslenme alternatifi olarak
kullanilabilir. Anne sutline tam olarak
benzer bir Urlin Uretmek imkansiz olsa
da, bebek formil ve mamalarinin insan
anne sutuiniin besin profiline ve bilesimine
benzer kimak igin dnemli gabalar sarf
edilmistir. Bebek formilleri standart
icme stttine dayall ve 6zel formller
olmak uzere ikiye ayrilabilir. Ikinci grup,

bebek mamalari

karbonhidrat, protein ve yag bilesiminde
farkliik gdsteren prematiire bebekler igin
formiller gibi bebeklerin belirli beslenme
talepleri olan formilleri icerir. Standart
formdiller gogu bebegin temel beslenme
gereksinimlerini karsilayabilirken, 6zel
formuiller belirli beslenme talepleri olan
bebekler igin daha uygun olabilir. Ornegdin,
inek sutd alerjisi olan yenidoganlar igin
hipoalerjenik bebek formuilleri yaygin
olarak kullanilir, laktoz intoleransi olan
bebekler igin laktoz icermeyen formuiller
kullanilir ve yapilandiriimis lipid igeren
formullerden mide bosalma ve emilim
yetenedini iyilestirmek amagli yararlanilir.
Ayrica, amino asit bazli formdiller dlislik
dodum agirlikli, premature ve kritik hasta
bebeklerin tedavisinde kullanilabilir.
Bebek formdilleri, yag, protein ve
karbonhidrat olmak tzere U¢ temel besin
maddeye gore siniflandirilabilir. Bu besin
maddeleri bebek formdllerinde farkli
konsantrasyonlarinda bulunur. Formllerin
cogdu, temel besin kaynagi olarak inek
sutu kullanir; bu, st yagy, bitkisel yag
karisimi ve yapilandiriimis lipidlerle birlikte
arasidonik asit (AA), dokozaheksaenoik
asit (DHA) ve anne siti oligosakaridleri

(HMQ'lar) gibi gesitli destekleyici

icerikleri icerebilir. Ayrica, probiyotikler ve
biyoaktif bilesikler siklikla formUlasyonlara
eklenmektedir.

GUVENLIGI VE
KONTROLU

Bebek formdillerinin glivenligi ve
kalite kontroll, bebeklerin anne stttine
glvenli ve besleyici bir alternatif almasini
saglamak igin son derece énemlidir.
Bebek formillleri 6zellikle kontaminasyona
ve hizll bozulmaya karsi hassastir. Bebek
formdilleri islenirken, su, ekipman, katki
maddeleri ve ambalaj malzemeleri gibi
Gesitli kaynaklardan mikroorganizmalar
UrUnlerde kontaminasyonlara neden
olabilir. Ayrica, bebek mamalari veteriner
ilaglar, kimyasal kirleticileri ve mikrobiyal
toksinleri tasima potansiyeline sahip
olabilirler. Bu nedenle, bebek formuillerinin
guvenligi ve besin kalitesinin saglanmasi
icin siki kalite kontrol dnlemleri alinmalidir.
Ornegin glifosat ve aminometilfosfonik
asit (AMPA), gesitli hastaliklara neden
olabilecek bilesenler olarak kabul
edilmektedir.

Bebek mamalari ve formillerinin

guvenligi ve kalite kontroll, bebeklerin
anne sutline glivenli ve besleyici bir
alternatif aldigindan emin olmak icin
hayati Gneme sahiptir. Birgok Ulkede,
bebek mamasi Ureticileri Grtinlerinin
gerekli kalite standartlarini karsilama
dlzeyi ve zararli bakteri, virls ve diger
kirleticilerden arindinidigindan emin
olmak igin karsilanmasi gereken siki
dlzenleyici kosullara tabidir. Bunun

icin, bebek formdillerinin glivenlidi ve
kalite kontrold, ham maddelere, isleme
ve yasal diizenlemelere uyumluluga
dikkatli bir sekilde odaklanmayi gerektirir.
Ureticiler, Grlnlerinin kontaminasyonunu
Onlemek icin uygun dnlemler almall,
ham maddelerin ve Uretim sureglerinin
izlenmesinden ve siki kalite kontrol
denetimlerinden gegmesine dikkat
etmelidir.

ESMERLESME VE
YAN TATLAR

Proses sirasinda bebek formuilli ve
mamalarindaki bilesenler arasindaki
etkilesimler, son Urtin glivenligi ve
karakteristik 6zellikleri igin dikkate
alinmasi gereken bir diger konudur.

Bu amagla 6zellikle (i) protein-lipid, (ii)
protein-karbonhidrat, (iii) mineral-protein
etkilesimlerinin incelenmesi gerekir.
Bilesimde glikasyon yontemiyle protein-
indirgen seker konjugatlari olusturulur.
Bu islem Maillard reaksiyonu olarak

da tanimlanabilir. Maillard reaksiyonu
ilerledikge yuizlerce farkli lezzet

bilesikleri olusturulur. Bunlar daha sonra
daha fazla lezzet bilesidi olusturmak

icin pargalanabilir. Ancak bazi bebek
formuillerinin proseslerinde ortaya ¢ikan
esmerlesme ve yan tatlar sorun olarak
karsilasilabilir. Karisimda kullanilan sekerin
karbonil grubu, yine karisimindaki kismen
hidrolize edilmis proteinlerle reaksiyona
girerek N-substittie glikolize amino
asitleri olusturabilir. Bu kararsiz bilesikler
lezzet ve renk degisikligine neden
olabilen ketozaminler, pirlivaldehitler

ve dider kisa zincirli hidrolitik flizyon
Urdnlerine donlsur. Ancak, bu, Maillard
reaksiyonlarinin bebek formillerindeki
etkilerinin tamamen olumsuz oldugu
anlamina gelmez. Bu tir reaksiyon
Urdnleri, degistirimemis proteinle
karsilastiridiginda, yeni ve bazen
gelistirilmis tekno-fonksiyonel saglayabilir.



iSTANBUL HUBUBAT BAKLIYAT YAGLI TOHUMLAR VE MAMULLERI iHRACATGCILARI BIRLIGI

40

Laktoz intoleransi ve st alerjisi sik sik
karistirilan ancak farkli olan durumlardir.
Alerjiler, iltihaplanma ve doku hasarina
neden olan bagisiklik tepkileridir. Gidalar
ve gida bilesenlerine verilen bu tlr
tepkiler, viicudun herhangi bir yerinde
meydana gelebilir ve bu nedenle gesitli
sorunlara yol agabilir. Ayrica, gida alerjileri
besin emilimini kisitlayabilir. Bu nedenle
yorgunluk, osteoporoz ve demir eksikligi
anemisi gibi durumlara yol agabilir.

Hatta gida alerjileri astim krizleriyle
iliskilendirilmistir. Kliglik gocuklar ve
bebeklerde en yaygin semptomlar
arasinda ishal, kabizlik, dlizensiz bagirsak
sendromu, mide eksimesi/refll, sintizit ve
kulak enfeksiyonlari bulunur.

KURU KARISTIRMA VE
ISLAK KARISTIRMA

Toz bebek formdilleri ve bebek
mamalari genellikle iki tdr islem
kullanilarak retilir; (i) kuru karnistirma
islemi, veya (i) 1slak karistirma-
puskurterek kurutma islemi. Kuru
karistirma islemi, 6ncelikle tek tek
bilesenlerin hazirlanmasi, ardindan uygun
sekilde isil igslem gormesi, kurutulmasi ve
nihayetinde kuru bir sekilde karistirimasi
asamalarini igerir. Islak karistirma-
puskurterek kurutma islemi ise butln
bilesenlerin sivi fazda kullaniimasini ve
isil islemine tabi tutulmasini (6rnegdin
pastdrizasyon veya sterilizasyon)
gerektirir ve daha sonra kurutma iglemi
ile slire¢ tamamlanir. Bazi teknolojik
uygulamalarda, belirli bilesenlerin islak
karistirma kullanilarak islenmesi ve geri
kalan girdilerin kuru karistirma kullanilarak
eklenmesiyle yuritllen yaklasim da
bulunmaktadir.

Kuru karistirma islemi sirasinda,
hammaddeler toz halinde tedarikgilerden
temin edilir ve tam bir bebek formult
Urdind igin gerekli makro- ve mikro-
besinlerin homojen karisimini saglamak
icin bir araya getirilir. Tedarikgiden
alinan kuru formdaki bilesenler buyik
partiler halinde birlestirilir, ya bir bantli
karistirici ya da diger blyuk olgekli
karistirma ekipmanlari kullanilarak,
girdiler homojen bir dagiim saglayacak
nitelikte kanstirilir. Asir blyukltkteki
partiklller ve olasi yabanci madde
bulasilarini dnlemek igin filtrasyon veya
elek sistemleri kullanilabilir. Daha sonra
bu karisim toz ambalajlama hattina ve bu
sistemdeki toz dolgu haznesine aktarilrr.
Dolgu haznesi, tozu kutu doldurma
hattina iletir ve doldurulmus kutular
inert gaz ile yikanir. Ambalajlama ve
dolum ciktisi Urlin, spesifikasyonlara
uygunluk kontroltne tabi tutulur. Bu
kontroller, mikrobiyolojik kontaminasyon
testlerini de kapsar. Kuru karistirma islemi
kullanmanin avantajlari, daha az enerji
kullanmasi ve ekipman, bina ve bakim
icin daha az yatinm gerektirmesidir. Kuru
karistirma isleminde su kullaniimamasi

ayrica mikrobiyolojik kontaminasyon
riskini Snemli dlgude azaltir. Bununla
birlikte, kuru karistirma islemi kullanmanin
bazi dezavantajlari da vardir. Bu islemin
mikrobiyolojik kalitesi, karisim olusturmak
icin kullanilan baslangi¢ materyallerinin
kalitesine dayanir. Nihai UGrtindeki
mikroorganizmalari yok etmek igin bir isil
islem uygulanmadidindan, Uretilen bebek
formUili ve mamasinin mikrobiyolojik
kalitesi blyuk 6lglide bilesen kuru
iceriklerin mikrobiyolojik kalitesi tarafindan
belirlenir. Son Uriindeki bakteri sayisi,

en iyi ihtimalle, hammadde yUklerine

esit olacaktir. Farkl yogunluklara sahip
olan farkli igerikler, tasima ve depolama
sirasinda ayrisacak ve tlketiciler igin
homojen olmayan bir duruma neden
olacaktir. Urlintin 1slanabilirligi ve
¢OzUndrlugu, islak karistirma-puskurterek
kurutma islemi kullanilarak Uretilenler
kadar iyi degildir. Kuru karistirma iglemi
icin kullanilan materyaller, tedarikgiler
tarafindan bitmis toz bebek formulindn
gereksinimlerine gore Uretilmis olmalidir.
Ana mikrobiyolojik sorunlar, Salmonella
ve Enterobacter sakazakii dahil olmak
Uzere Enterobacteriaceae (koliformlar)
gibi patojenlerdir.
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BASINCLI HAVA ILE

TEMIZLIK

Islak karistirma-pUskdrterek kurutma
islemi toz bebek formulasyonlari ve
mamalarinin dretiminde en yaygin
kullanilan yéntemdir. Islak karisim
isleminin avantajlarindan biri, 1slak
karistirma, buharlastirma ile evaporasyon
ve puskurtme kurutma da dahil olmak
Uizere prosesin kuru karistirmadan daha
etkili bir sekilde kontrol edilebilmesidir.
Bu durum ise mikrobiyolojik, fiziksel ve
kimyasal 6zellikler agisindan iyilestiriimis
ve glvenli toz Urlnler elde ediimesini
saglar. Islak karistirma-puskirterek
kurutma islemi her zaman U¢ ana
asamadan olusur: karisimin hazirlanmasi,
evaporasyon ve kurutma.

Karisimin hazirlanmasi sirasinda, suda
¢dzunen bilesenler yiksek shear etkili
kanstirici kullanilarak sut igine eklenir.
Karisim daha sonra tam bir hidrasyon
saglanmasi igin blyuk bir tanka alinr.
Suda ¢ozlnen mineraller ayrica sicak
suda ¢ozulur ve karigima eklenir.
Karisimin pH dederi, alkali veya sitrik asit
¢ozeltisi eklenerek ayarlanir. Karisimda
yagda ¢ozUlnen vitaminler yer alacaksa
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bunlar éncelikle yagda ¢oézUndurdllr ve
daha sonra elde edilen zenginlestirilmis
yag, karisim tankina eklenir. Eger yagda
¢6zlinen vitaminler enkapstle olarak
kullaniliyorsa, bunlar énceden karistirilir
ve kurutulmadan 6nce veya pUskurterek
kurutuimus tozla karistirimadan 6nce son
depolama tankina eklenir. Hem kesikli
proseslerde hem de slrekli proseslerde
kullanilsa da, boru hatlarinin ve tankin

her giin en az bir kez basingli hava ile
temizlenmesi ve karistirma hattinin

CIP isleminden gegirilmesi gerekir.
Evaporasyon, suyun uzaklastiriimasi igin
gerekli bir islem adimidir ve puskurterek
kurutmaya gore daha az enerji gerektirir.
Ayrica evaporasyona ugratilan yani
yogunlastirilan sitten Uretilen slt tozunun
daha uzun raf dmrl ve daha kuguk bir
miktarda hava igerigi ile daha buyuk toz
partikUlleri vardir. Dolayisiyla evaporasyon
veya on-yogdunlastirma isleminin maliyet,
enerji giderleri ve Urlin kalitesi agisindan
cesitli avantajlari bulunmaktadir. Bu islem
her zaman vakum altinda gergeklestirilir.
DusUk basing, daha dusuk bir sicaklikta
buharlagsma saglar ve bdylece bilesenleri
1sI etkisinen korur. Kurutmadan énce

sUtd yogunlastirmak igin, genellikle

borulu gesitli ok etkili buharlastiricilar
kullanilabilir. Enerji maliyetini minimize
etmek icin, genellikle termal buhar
rekompresyonu olan alti veya yedi
etkili cihazlarla veya mekanik buhar
rekompresyonu olan bir veya iki etkili
sistemler yayginlasmistir.

BUYUK ONEME
SAHIPTIR

GuUnumizde emzirme, bebeklerin
beslenme ihtiyaclarini karsilamanin
en etkili stratejisini temsil etse de,
bunun mimkin olmadidi olumsuz
durumlarda kullanilan bebek formulleri
ve mamalar alternatif yaklasim olarak
One gikmaktadir. Bebek mamalari ve
formuillerini anne sttline yakin bir bilesime
sahip olacak sekilde olusturmak devam
eden bir arastirma odak noktasl olup,
gesitli Urlnler farkli biyoaktif bilesenler
icermektedir. Laktoferrin, lutein, HMO'lar,
MFGM, DHA ve ARA'nin tUmi ticari bebek
formuillerinde kullanim igin onaylanmistir.
Ancak, tim bu biyoaktif bilesenler farkli
ham maddelerden elde edilerek veya
Uretilerek bu Urlnlere ilave ediimektedir.
Prosess ise gerek bu bilesenlerin gerekse
de ana besin 6gelerinin fonklisiyonlari
Uzerinde kritik Sneme sahiptir. Bebek
mamalarinin Uretimi sirasinda en yuksek
mikrobiyal kalitenin saglanmasi 6nemlidir.
Ornegin, ultra ylksek sicaklik, ultra kisa
sureli Isitma ve yuksek basing teknolojileri
de dahil olmak tzere yeni ileri isleme
teknolojileri Uzerinde gesitli galisma ve
arastirmalar surdurllimektedir. Yenilikgi
teknolojilerin gelistiriimesi, bebek
mamalarindaki besin 6deleri ve biyoaktif
bilesenlerin fonksiyonunu korurken
gida glivenligini saglamak igin de kritik
Onem tasimaktadir. Bebek formdlleri ve
mamalarina iliskin arastirmalarin temel

OCAK/NIiSAN 2025

41

amaci, bebeklerin optimal biylime ve
norolojik gelisimini desteklemektir. Farkli
kosullar altinda kullaniimak Gzere gesitli
bebek formlleri mevcuttur. Bu Uriinlere
ornek olarak inek sitd, bitkisel proteinli,
hidrolize ve amino asit bazli formdller
verilebilir. Inek sitline dayali formdiller,
sindirim problemleri ve alerjisi olmayan
bebekler icin uygun iken bitkisel protein
formdilleri inek sutu protein alerjisi veya
laktoz intoleransi olan bebekler igin

one ¢ikmaktadir. Bebek formuillerindeki
proteinler bilesenler kaynakli alerjik
yanitlarin baslica nedenidir. Bu nedenle
bebek formUllindeki protein tiirleri
sindirim ve emilimde kritik bir rol oynar.
Dolayisiyla gelistirilen yeni proses
yontem ve kosullarinin Grdn bilesimindeki
proteinler Uzerindeki etkileri bllyik dneme
sahiptir.

TEMEL ISLEMLER

iCiN DE GEGELI

Bebek formidillerinin gtivenligi ve
kalitesinin saglanmasi, Uretim ve tedarik
zincirinin her yonuine yakindan dikkat
edilmesini gerektiren karmasik bir
sUregtir. SIki diizenleyici yasal gereksinim
ve kosullari takip ederek ve gugli kalite
kontrol dnlemleri uygulayarak, Ureticiler
bebeklere anne sutline glivenli ve
besleyici bir alternatif sunabilmektedir.
Anne sutlnun besin bilesimi arastiriimis
ve dogrulanmis olsa da, bebek mamalar
ve formdillerindeki biyoaktif bilesenlerin
faydalarinin anlasiimasinda da énemli
ilerlemeler kaydedilmistir. Bu durum,
prosesteki temel islemler icin de
gegcerlidir. Bebek formdillerinde yenilikgi
yontem ve proseslerin gelistiriimesi
yani sira optimizasyon galismalarinin
yurUttlmesine iliskin ¢alismalar devam
etmektedir.
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Bugday (Triticum aestivum L.) diinya
¢apinda en 6nemli tahil Grtinlerinden
biridir ve rafine bugday unu neredeyse
her evde yemek hazirlamak igin
kullaniimaktadir. Son yillarda rafine tahil
Urlnlerinin tiketiminde énemli dl¢lide
artis gozlemlenmistir ve bu da bu
gidalardaki yuksek oranda sindirilebilir
karbonhidratlar nedeniyle artan saglik
sorunlariyla iliskilendiriimektedir.

Ayrica birgok kronik hastalidin gortime
sikligi artmakta; tip 2 diyabet, koroner
ateroskleroz, kronik kardiyovaskdler
hastaliklar ve kolon kanseri gibi
hastaliklardan etkilenen kisi sayisi her
gecgen gun artmaktadir. Bu egilimler,
diyetin degerlendiriimesi gerektigini
gostermekte ve en ¢ok tlketilen gida
hammaddeleri arasinda yer alan rafine

. JdBugday unu
ve liriinlerinin
'bugday kepegi
1diyetlifiile
takv1ye51

bugday ununun potansiyel besin
eksikliklerine dikkat ¢gekilmesi gerektigini
ortaya koymaktadrr.

YUKSEK LIFLi URETIM

Bugday unu islendikten sonra
neredeyse tamamen nisasta ve protein
karisimindan olugsan endosperm
haline gelir ve ¢ok az diyet lifi igerir.
Tahilin %13-17'sini olusturan kepek
tabakasi, toplam diyet lifinin %$37-60"ini
icermektedir, ancak bu tabaka bugday
isleme sirasinda uzaklastiriimaktadir.
Bugday kepeginde yodunlasan diyet lifi,
bugday kepegi diyet lifi olarak adlandirilir.
Bugday kepegi diyet lifi cozunur ve
¢ozunmez liflerin bir karisimidir, ancak
bilylk oranda ¢oziinmezdir. Farkli
gidalardan diyet lifi izole edilse de

bugday unu isleme stregleri diger

lif kaynaklarina kiyasla daha ucuz
oldugundan, bugday kepedi diyet lifinin
ticarilestiriimesi daha olasidir. Hamur;
bugday unu, su ve kabartici maddelerin
karisimidir. Ana yapisal bilesenleri
nisasta grandlleri, gluten proteinleri

ve hapsedilmis hava olup, karistirma
sirasinda surekli bir protein-nisasta

agdi olustururlar. Hamurun mikemmel
viskoelastik 6zellikleri sayesinde buharla
pisirme, firinlama veya haslama ile temel
gidalar hazirlanabilir. Hamura seker,

tuz ve yag ilave edilerek hazirlanan
drlinler besin agisindan yetersiz olabilir,
ancak bugday kepegi diyet lifi ile
zenginlestirilmis un kullanilarak bu ttr
gidalarin besleyiciligi artirilabilir. Bugday
kepegi diyet lifi ilavesi, hamurun gluten
adl yapisini bozarak ve hamurun reolojik
ozelliklerini degistirerek hamurun
karisim ve/veya fermantasyon surecini
etkileyebilir. Bugday kepegi diyet

lifi, protein fibrillerinin incelmesine

ve kirimasina ve molekdller arasi
etkilesimlerin bozulmasina neden
olabilir. Bugday kepedi diyet lifinin

gida katki maddesi olarak kullanimina
olan ilgi artmaktadir ve bugday kepegi
diyet lifinin hamur 6zellikleri Gizerindeki
etkilerinin daha iyi anlasiimasi, yuksek lifli
un Uretiminde tlketici kabull agisindan
yol gdsterici olabilir.

PROSES AKISI
KARMASIK

Gida endustrisinde bugday kepedi
diyet lifinin kullanimini artirmak igin,
bugday kepegi diyet lifinin verimini ve
fonksiyonel 6zelliklerini iyilestirmeye
yonelik uygun modifikasyon yontemleri
onerilmistir. Bdylece, bugday kepegi
diyet lifi agisindan zengin unlu mamullerin
tliketici tarafindan daha fazla kabul
gormesi saglanabilir. Ornegdin, ekstriizyon
toplam diyet lifi igerigini korurken ya
da hafif¢e azaltirken ¢ozUndr lif oranini
artirabilir. Bugday kepegi diyet lifinin
yuksek sicaklik, kesme kuvveti ve
mekanik enerjiye maruz birakiimasi,
¢ozUnmeyen ylksek molekul agirlikli
bazi bilesiklerin azalmasina ve -glukan
iceriginin artmasina yol agabilir.
Ekstrlizyon islemi dnemli dlglide
modifikasyon saglasa da, islem sicaklid
yuksektir, proses akisl karmasiktir ve
fazla miktarda su Uretimi s6z konusudur.
Buna karsilik, ultrasound islemleri daha
hafif ve karmasik olmayan kosullarda
gergeklestirilir. Ultrasound islemi, mekanik
pargalama ile birlikte termal ve kavitasyon
etkileri saglayarak polisakkaritlerin
pargalanmasina neden olur. Kavitasyon
yoluyla meydana gelen pargalanma
mekanizmasi, ¢coken kavitasyon
kabarciklari ile polimer ve yuksek
enerjili molekuller arasindaki kimyasal
tepkimelerden kaynaklanabilir ve boylece
polisakkaritlerin pargalanmasini tesvik
eder. Ultrasonik islemle elde edilen diyet
lifinin antioksidan kapasitesi artabilmekte
ve bu sayede daha uzun raf émriine
ve daha zengin besin i¢erigine sahip
unlu mamuller Uretilebilmektedir. Ancak
bu islem lipaz ve peroksidaz gibi bazi
enzimlerin inaktive olmasina neden
olabilmektedir. Arastirmalar, diyet lifinin
pargacik boyutu kiiglldikge su tutma
kapasitesinin arttigini gdstermistir;
su emme derecesi ise lifte hidrojen
baglarinin olusumuna olanak taniyan
hidroksil gruplarinin varligina baghidir.
Kepekte bulunan ince lif pargaciklarinin
hticre yapisini bozdugu ve aktif
bilesenlerin salinimina neden oldugu
bildirilmistir. Bu bilesenler (dogrudan
veya dolayli olarak) gluten aginin islevini
olumsuz etkileyebilir. Ancak, mikronize
lif pargaciklarinin homojen dagilimini
saglamak zordur.

HAM KEPEGE GORE

4 KAT FAZLA

Diyet lifi yapisini degistirmek igin
genellikle fermentasyon uygulanir ve
bu yontem kati hal fermantasyonu ve
sivi fermantasyonu olarak ikiye ayrilr.
Ornegin, laktik asit bakterilerinden
izole edilen Enterococcus faecalis M2
susunu kullanilarak bugday kepedi kati
halde fermente edilmistir. Arastirmacilar,
fermantasyondan sonra toplam diyet
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lifi ve ¢ozUnur diyet lifi miktarlarinin
arttigini ve ¢ozundr diyet lifi iceridinin
ham kepege gore neredeyse dort
katina ¢iktigini bildirmistir. Ayrica,
toplam fenol, flavonoid, alkilresorsinol
orani, antioksidan kapasite ve serbest
radikal stptrme oraninda énemli
artiglar gézlenmistir. Ancak uzun sureli
fermantasyon, sicaklik ve pH'nin siki
kontrollnU gerektirir. Sivi fermantasyon
agisindan, Lactobacilli fermantasyonunun
bugday kepeginin aroma ve antioksidan
Ozellikleri Uzerindeki etkileri incelenmis,
modifiye bugday kepeginin artan koku
yogunluguna, yiksek hidroksil radikal
sliplirme aktivitesine ve glglu reaktif
oksijen turleri slplrme kapasitesine
sahip oldugu belirlenmistir.

Kimyasal yontemler (6rnegin, alkali,
asit, karboksimetilasyon ve gapraz
baglama islemleri), kimyasal reaksiyonlar
yoluyla budday kepegi diyet lifinin yapi
ve fonksiyonlarini dedistirmeyi amaglar.
Yiksek H2SO* konsantrasyonlari,
hemiselliloz ve amorf sellilozun hidrolizi
nedeniyle bugday kepegi diyet lifinin
kristalligini artirir. %2'nin altindaki asit
islemleri, sadece bugday kepegi diyet
lifinin su tutma, sisme, yag baglama ve
katyon dedisim kapasitelerini artirabilir.
Ancak kimyasal yontemler, diyet lifinin
molekdler yapisini tahrip edebilir,
donusim verimliligini azaltabilir ve diyet
lifinin fizyolojik aktivitesini engelleyebilir.
Ornegin karboksimetilasyonun su tutma,
sisme ve glikoz adsorpsiyon kapasitelerini
etkili sekilde artirabilir.

AROMA VE LEZZET
OZELLIKLERI

Diyet lifi iceren Urlnlerin tuketiminin
saglik Uzerindeki olumlu etkilerine yonelik
farkindalik giderek artmaktadir. Bugday
kepegdinden fonksiyonel bilesenlerin
ekstraksiyonu ve gelistirilmesi, son 30
yildir tahil bilimi alanindaki arastirmalarin
odak noktalarindan biri olmus ve
0Ozellikle bugday kepegi diyet lifinin
Urtinlerin zenginlestirimesinde kullanimi
Uzerine yogunlasiimistir. Bugday
kepegi diyet lifi ile zenginlestirilmis
unlar endustriyel olarak Uretilebilse de,
bu tur unlar ve bunlardan elde edilen
drdnler igin standartlarin olusturuimasi
gerekmektedir. Su ana kadar bugday
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kepegi diyet lifi ile zenginlestirilmis un
bazli Griinlerin hazirlanmasina yonelik
gabalar sinirli kalmistir; bunun temel
nedeni, bugday kepegi diyet lifinin fiziksel
ve kimyasal 6zelliklerinin tam olarak
anlasilamamis olmasidir. Genel olarak,
bugday kepegi diyet lifi takviyesinin
olumsuz etkilerini bertaraf etmeye
yonelik net bir uzlasi bulunmamaktadir;
¢Unkl bugday kepegi diyet lifinin hamur
Uruinlerinin hazirlanmasindaki etkilerini
aciklayan temel mekanizmalar hakkinda
yeterli bilgi mevcut degildir. Bugday
kepegi diyet lifi Gretiminde pargacik
boyutu kontrollintin bir standart olarak
kullaniimasi, bugday kepegi diyet lifinin un
icin fonksiyonel bir katki maddesi olarak
kullanimini kolaylastirabilir. Ayrica, bugday
kepegi diyet lifi ile zenginlestirilmis
UrUnlerin aroma ve lezzet ozelliklerinin
arastirimasi igin bilesen diizeyinde
fonksiyonel analizler de yapilmalidir.
Genis bir tuketici pazarina sahip olmasi
nedeniyle, bugday kepegi diyet lifinin un
bazli Urlinlerde uygulanabilirligi agisindan
onemli bir potansiyel mevcuttur.
Mevcut bugday kepedi diyet lifi ile
zenginlestirilmis Urlnler gelistirilebilir;
bugday kepegi diyet lifinin elde edilmesi
ve modifikasyonuna yonelik yontemlerin
iyilestirilmesiyle Urtin kalitesi artirilabilir.
Yuksek lifli un bazl Grlinlere yonelik
tlketici talebinin artmasiyla birlikte,
bugday kepegi diyet lifi uygulamasinin
etkinligini artiracak en uygun yontemlerin
belirlenmesine yonelik zamaninda
ve kapsamli arastirmalara da ihtiyag
bulunmaktadir.

........................................................

PROF.DR.NEVZAT KONAR
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Tuarkiye, un
ihracatinda
dunya liderligini
surdurayor. 20
Mart Dunya Un
Guni’'nde, bugday
ununun kuiresel
beslenmedeki
rolu ve Turk

un sanayisinin
basarilari

bir kez daha
vurgulaniyor. 135
ulkeye ihracat
yapan sektor
temsilcileri,
surduralebilir
tarim, verimli
uretim ve
ekonomik
katkilariyla 6ne
cikiyor.

y ﬂf-rala‘rmda
tiirk ununun imzasi

Diinya Un Guint (World
Flour Day), her yil 20 Mart
tarihinde kutlanan ve unun
beslenmedeki nemine
dikkat ¢ceken 6zel bir glinddr.
Buguin, unun beslenme ve
gida endustrisindeki roltind
kutlamak ve farkindalik
yaratmak amaciyla
belirlenirken, iklim degisiklidi,
su kaynaklarinin azalmasi
ve tarimsal strdurllebilirlik
gibi faktorler, un Gretimini
etkileyebiliyor. Bu yiizden
Dinya Un GUnd, ayni
zamanda gida guivenligi ve
sUrdurdlebilir tarim konularina
da dikkat gekiyor. Turkiye
de, un ihracatinda diinya
lideri konumunu koruyor.
Tarkiye, dinya bugday unu
ihracatinda yuizde 22 payla
ilk sirada yer alirken; 135
Ulkeye, 3 milyon 60 bin ton
un ihracati gerceklestirerek
1 milyar 160 milyon dolar
gelir elde ediyor. Bu blyik
basarida emegdi gegen un
ihracatcilarinin Dinya Un
GUnu vesilesiyle mesajlarini
sizlerle paylaslyoruz:

KALE UN

Binlerce yildir sofralarimizi

zenginlestiren temel bir gida maddesi

olan un; ekmekten pastaya,
makarnadan tatlilara kadar genis bir

yelpazede kullaniimaktadir. Kiiltiirlimiiziin

ve mutfak mirasimizin vazgecilmeziolan
bugday unumuzu, IHBIR iiyesi un
sanayicileri olarak 120 farkl iilkeye, yilda
200 milyon dolar tutarinda ihrac ederek

diinyayi doyururken iilkemiz ekonomisine

de katkida bulunuyoruz. Daha kaliteli ve
siuirdiiriilebilir tiretimle Tiirk ununu diinya
sofralarina ulastirmaya devam edecegiz.
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DORUKUN

Gelecek nesiller icin cografi kosullara

uygun, kurakliga dayanikli ve

verimliligi yiiksek yerli tohumlar ile
mekanizasyon sistemleri gelistirmek gok
onemli. Marmara Bolgesi, Tiirkiye bugday
ekim alanlarinin yiizde 15'ini, liretimin ise
yiizde 20'sini karsilamaktadir. Bolgenin
ortalama bugday verimi, Tlirkiye
ortalamasinin yiizde 40'indan daha fazladir.
Bolgemizdeki Tiirk ununu tarladan diinya
sofralarina ulastirlyoruz. Ulkemizin un
ihracatina sagladigimiz katkiyla gurur

duyuyoruz. Diinya Un Giinii'niiz kutlu olsun.
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SEVINCLER UN

Diinyayi beslemek, toplumunuzu

beslemekle baslar. Diinya Un Giinii,

sadece bir anma giinii olmanin
otesinde; siirdiiriilebilir tarim, inovasyon ve
kaliteli tiretim anlayisimizi da vurgulayan bir
glindiir. Verimli topraklarimizda yillik 540
bin ton un ihracati gerceklestiren
bolgemizin un lireticileri olarak, unun
hayatimizdaki ekonomik ve kiiltiirel degerini
bir kez daha hatirliyor ve bugiinii
kutluyoruz.
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MENA Bélgesi 6rn.ek Pazarlarinda Gida Perakendeciligi:
uudi Arabistan, BAE ve Fas

Misir,

Orta Dodu ve Kuzey Afrika (MENA)
bdlgesi, geng nifusu, artan sehirlesme
orani ve degisen tUketici aliskanliklariyla
gida perakendeciligi agisindan
blyuk bir ddnlisum yagsamaktadir.
Geleneksel pazarlarin yani sira modern
perakende zincirlerinin hizli yikselisi,
e-ticaretin bolgedeki yayginlasmasi
ve surddrdlebilirlik odakli tiketim
davraniglari, sektordeki dinamikleri
yeniden sekillendirmektedir. Bu yazi,
MENA bdlgesinde gida perakendeciliginin
mevcut durumunu, temel egilimleri ve
gelecege yonelik potansiyel gelismeleri
ele almayi amaglamaktadir. Bu amagla
bdlgeyi temsilen Misir, Suudi Arabistan,
BAE ve Fas segilmistir. Verilerin
derlenmesinde glincel Euromonitor,
TradeMap ve USDA Foreign Agricultural
Service veritabanlari ve kaynaklarindan
yararlanilmistir.

MISIR

Misir'daki perakende pazari agirlikli
olarak hipermarketler, stipermarketler
ve kugUk yerel bakkallar tarafindan
domine ediimektedir; bu kanallar, tiketici
ihtiyaglarini karsilamak tzere gesitli
Urtnler sunar. Ekim 2023'te baslayan bazi
uluslararasi markalara yonelik boykotlar,
bolgedeki jeopolitik duruma bagl olarak
Zzaman zaman artip azalmaktadir ve bu
durum, yerel ve bolgesel markalari zaman
zaman guclendirmektedir. Euromonitor
International verilerine gore, Misir'in
ambalajll gida perakende satiglar 2023
yilinda 12,7 milyar dolara ulagmis olup,
bu rakam 2019 yilina kiyasla %87,7 daha
fazladir. Misir'in pazar yapisi basittir.
[thalatcllar; gida isleyicileri, Ureticiler ve/
veya bunlarin temsilcileri/dagticilandir.
BuyUk sirketler, fiyatlan digtrmek, Uriin
akisini garanti altina almak ve kaliteyi
saglamak amaciyla gida bilesenlerini
ve Urlnlerini dogrudan temin eder.
Temsilciler/dagiticilar, cok sayida kiiguk
ve orta olgekli firmadan olusan gida
isleme ve Uretim sektdriine hizmet
verir. Daha kuguk Ureticiler ise daha az
miktarda alim yapar, dogrudan ithalat
yapmaz, 6demelerini Misir lirasiyla yapar
ve kligUk envanterler tutar.

Misir, 2024 Kasim ayi itibariyla yaklasgik
3,4 milyar dolarlik tiiketici odakl triin
ithalati gergeklestirmistir. Serbest ticaret
anlasmalari, sevkiyat yakinligi ve bazi
bdlgesel rakiplerin daha dislk tretim
maliyetleri bu Ulkeleri digerleri karsisinda
avantaj saglamaktadir. Tlketici odakli
yabanci Urlinlerin ana tedarikgileri

Avrupa Birligi, Hindistan, Brezilya, Kenya,
Yeni Zelanda ve ABD olmustur. Son
dénemdeki ekonomik zorluklara ragmen,
Misir'in buyUyen sehirli ntfusu gesitli
gida Urdnleri ve uluslararasi mutfaklar
arayisindadir. E-ticaret yayginlasmakta
ve Talabat, Breadfast, Rabbit gibi
cevrimici gida teslimat hizmetleri, siradan
Misirlilarin ytzlerce yemek segenedine,
uluslararasi mutfaklar da dahil olmak
Uzere, erigsmesini saglamaktadir.

Kuguk yerel bakkallar perakende
pazarinin blydk balimunu olustursa da
(deger bazinda satiglarin %50'sinden
fazlasl), kolaylik ve fiyat unsurlar
Misir'daki tiketici satin alma kararlarini
yonlendirmeye devam etmesi ve tlim
perakende kanallarinda blytme firsatlan
sunmasi beklenmektedir.

Ozellikle, stipermarket zinciri
Spinneys, tatil beldesi Ain Sukhna'da
31. subesini agmis ve Haziran 2025'e
kadar alti magaza daha agma plani
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yapmistir. Ayrica, Majid Al Futtaim'e

ait dusuk maliyetli geleneksel
slipermarket/toptanci hibriti Supeco,
Aralik 2024'te Fayoum Vilayeti'nde

son magazasini agmis ve 2030 yilina
kadar magaza sayisini 13'ten 140'a
Glkarmayi planlamaktadir. Bu ornekler,
Misir'daki altyapi projeleri ve yatirmlarla
birlikte yasanan perakende buytUmesini
yansitan birkag drnektir. Ayni zamanda,
geng Misirlilar kiltlrel miraslarini yeniden
kesfetmekte ve gelenekle kdklenen
deneyimleri aktif sekilde aramaktadir;
bu durum ise hizll degisim gegiren
Ulkede is stratejilerini etkilemektedir.
Misir genelinde, kiresel editim almis
seflerin yonettigi geleneksel Misir
fine-dining restoranlarini 6ne ¢ikaran
yeni bir populer yeme-icme sahnesi
ortaya ¢ikmistir. Misirlilar, sekerleme,
atistirmalik veya igeceklerin tadini
Glkarirken sosyallesmek ve dinlenmek
icin kafeler, firnlar ve nargile kafelerinde
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bir araya gelmektedir — bu yerler Misir'in
gunlik yasaminda derinlemesine yer
edinmistir. Bu mekanlarda en son sosyal
medya trendlerinden biri olan fistik ve
Gikolata kombinasyonunun kruvasan,

kiinefe ve iceceklere eklenerek
sunuldugu goérilmektedir. Bu tir
yenilikler, Misirlilarin yeni tat ve sosyal
medya trendlerini deneme arzusunu
yansitmaktadir.
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FAS

Diinya Bankasi'nin son raporuna
gore, Fas'in reel GSYIH buylumesi
20271'deki %7,9 seviyesinden 2022'de
tahmini olarak %1,2'ye gerilemistir.
Ukrayna savasl ve kiresel tedarik zinciri
kesintileri, fiyatlarda artisa neden olmus,
yillik enflasyon 2022'nin sonlarinda
%8,3'e kadar yukselmistir. Bu gelismeler
sonucunda, tiketiciler bazi istege bagli
perakende Urlinlerden tasarruf etmis
ve ekonomik toparlanma yavaslamistir.
Kazablanka-Rabat koridoru, hala tim
modern perakende igletmelerinin yaklasik
%50'sine ev sahipligi yapmaktadir.
Marjane Holding (Marjane ve Marjane
Market) ile Label'Vie (Carrefour, Carrefour
Market ve Atacadao) Fas'in 6nde gelen
modern gida perakendecileri olup, diger
onemli oyuncular arasinda Ynna Holdings
(Aswak Salam) ve Tirk kiigtk formath
indirim marketi BIM bulunmaktadir. Fas'da
gida perakendeciligindeki son trendler
ve yaklasan gelismeler asagida yer
almaktadir;

® Marjane ve Carrefour, Ulke
genelinde yeni magdazalara yatirm
yapmaya devam etmektedir. Blyuk
sehirlerdeki aligveris merkezlerinin
artmasi, Ulkede hipermarketlerin
blylUmesine katki saglamaktadir.

® Ekim 2022'de Fas Sanayi ve Ticaret
Bakanligi, Turk indirim marketi BIM ile
bir anlagsma imzalamistir. Bu anlagmaya
gore, 2025 yilina kadar BIM UrUnlerinin
%85'i yerel olarak temin edilecek, geri
kalan %15 ise Turkiye'den ithal edilecektir.
Uriinler yerli Ureticiler tarafindan
Uretilecek ve "Made in Morocco”
etiketiyle BIM markasi altinda satilacaktir.

® 2022'de Marjane Grubu, Marjane
California ve Bouskoura adlarinda iki yeni
nesil hipermarketi agmistir. Bu magazalar,
finncilik Urnleri, balik, kasap, sut Urtinleri,
meyve-sebze, kozmetik ve tekstil
gibi farkli Urlin alanlarini ne ¢ikaran
katma degerli stantlarla yeni bir musteri
deneyimi sunmaktadir. Grup ayrica Jeff
de Bruges, Maison Alexis, Be Wok, Okfe
Café, Mamie Pates, Tifiee ve Decathlon
gibi gesitli markalarla is ortaklidi yapmistir.
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® Marjane Holding, 2022 yilinda
%45,4 deger paylyla Fas'taki
hipermarketlerin lideri olurken, Label'Vie
grubu %29,6 ile onu takip etmigtir.

® Marjane Grubu, “Filiere Exclusive M"
adli 6zel bir Urlin zinciri baglatmigtir. Bu
zincir, taze, saglikl ve kaliteli gida trunleri
sunmay!i ve yerel kaynak kullanimini
tesvik etmeyi hedeflemektedir. Bu Urlinler
sadece Marjane Market'te ve Marjane'in
gevrim igi platformunda bulunmaktadir.

® Ramazan ayl, satiglarin zirve yaptid
dénemdir.

@ Fas'ta internet ve akill telefon
kullaniminin artmasi, gevrim igi aligverisin
yayginlasmasina neden olmus, bu da
perakendecilere e-ticaret platformlar
araclilidiyla erisimlerini genisletme firsatlar
sunmustur.

Fas Sanayi Bakanligi, geleneksel
kanallarin marketgilikte %80 oraninda
paya sahip oldugunu tahmin etmektedir.
Sektor kaynaklari, modern ve buylk
Olcekli dagitimin 2025 yilina kadar ulusal
tiketimin %30'unu karsilayacagini
ongormektedir. Bu tahmin, degisen
demografik yapi, kentlesme ve tiketici
satin alma aliskanliklarindaki evrim ile
desteklenmekte ve ithal gida Urtnleri igin
yeni firsatlar yaratmaktadir.

Fas'da hipermarketler, genellikle
yerlesim yerlerine ylriime mesafesinde
bulunmazlar ve 1.000 araclik otoparklara
sahiptirler. Gida kategorisinde 17.000'den
fazla Urlin bulundururlar ve bu Grnler
toplam satislarin %40-50'sini olusturur.
Marjane, 6zellikle agresif reklam
politikalariyla 6ne gikar. Atacadao ise
kendisini hipermarket ile indirim magdazasi
arasinda konumlandirmakta ve dlsuk
gelirli tiiketicilere, profesyonellere ve
klclk perakendecilere yonelik toptan
alm indirimleri sunmaktadir. Bir diger
onemli oyuncu olan Aswak Assalam,
magaza sayisini azaltmistir.

Fas'da sUpermarketler, indirim
marketleri ve convenience magazalari
orta ve yuksek gelirli mahallelerde ya da
yUriime mesafesinde konumlanmislardir.
Geleneksel bakkallar ve agik hava
pazarlariyla sehirli tiketiciler igin rekabet
ederler. Hipermarketlerden daha kiguk
olsalar da, en az 20.000 ft? alana
sahiptirler, 3-6 kasa noktalari vardir ve
sinirl otopark alani bulunur.

® ACIMA en az 5.000 Urun bulundurur.

@ Carrefour Market, 10.000 civarinda
Urdin sunar; bunlarin 4.000-5.000'i gida
UrGndddr.

@ Indirimli gida magazalari arasinda
2009'da agilan BIM popdilerligini
artirmistir. Ardindan nispeten yeni
bir oyuncu olan Costcutter gelmistir.
Label'Vie grubu, yukarida belirtildigi gibi,
Atacadao magazalari araciligiyla derin
indirim segmentine hitap etmektedir.

@ Fas'ta sadece badimsiz
convenience magazalari bulunmaktadir.

Ulkedeki Benzin Istasyonu Marketleri

(Gas-marts), 500 ila 3.300 ft2 arasinda
degisen buyUklikte olup genellikle

bir elektronik kasaya sahiptirler ve
convenience gidalar satarlar. Fas'in
buyUk sehirlerini birbirine baglayan
otoyollar Gzerindeki dinlenme tesislerinde
bulunurlar. Urln fiyatlarn genellikle
yUksektir ve ithal atistirmaliklar, icecekler
ve sekerlemeler portfiylerinde yer

alir. Geleneksel Marketler (Bakkallar)
segmenti perakende noktalari ithal
Urtinler igin gok uygun degildir. Bu
kategori, yukarida belirtilen gruplara
girmeyen yaklasik 45.000 marketi
kapsamaktadir. Blykllkleri 200 ft2 ile
1.000 ft2 arasinda degisir. Sinirl mali
kaynaklara sahip olan bu magazalar
genellikle bir kisi tarafindan isletilir.

Bu magazalarin en buyulk avantajlari;
yakinlik, kolaylik ve musterilerle kisisel
iliskilere dayali veresiye satis imkanidir.
Bakkallar, gok sayida daditici, toptanci
ve zaman zaman biyuk perakendeciler
araciligiyla tedarik edilir.

SUUDI ARABISTAN

Suudi Arabistan'in gida perakende
satislarinin 2023 yilinda 51 milyar dolarin
Uzerinde oldugu tahmin ediimektedir
ve artan nufus, hizll kentlesme ve
degisen tlketici aliskanliklari nedeniyle
onumuizdeki birkag yil boyunca yillik
%5'in Uzerinde artmasi 6ngorilmektedir.
Othaim, Panda, Tamimi, LuLu, Danube,
Carrefour, Farmers ve Al Raya gibi sekiz
buyUk perakende zinciri, toplam gida
perakende gelirlerinin yaklasik %70'ini
olusturmaktadir. Ambalajli gidaya olan
talebin artmasiyla birlikte, geleneksel
perakende sektorl yavas yavas
hipermarketler ve slipermarketlerin
golgesinde kalmaktadir. Bu degisimin
baslica etkenleri; artan harcanabilir gelir,
buytyen nlfus, kentlesme projelerinin
gelisimi ve genislemesi ile tiketici
tercihlerinin pratik ve islenmis gidalara
yonelmesidir. 2023 yilinda ambalajli
gidanin toplam perakende satisi 51 milyar
dolartagsmis olup, bu satislarin %60’i
modern perakende kanallar Gzerinden,
kalan %40 ise geleneksel kanallardan
gerceklestirilmistir. Ulke genelindeki
kentsel gelisim, modern perakende
noktalarinin hizli blytdmesine énemli
dlgude katkida bulunmustur ve bu
egdilimin 6nlimlzdeki yillarda da devam
etmesi beklenmektedir.

Suudi Arabistan’in petrol bagimii
ekonomisini gesitlendirme ¢abalari
kapsaminda NEOM, Kizildeniz tatil
kdyleri ve kentsel genisleme gibi blylk
projeler, modern perakende kanallarinin
tlke gapinda buytmesini daha da
hizlandirmaktadir. Ithal gida Urtinleri
yerel Uretim Urlinlere gdre daha ylksek
kaliteye sahip olarak algilanmaktadir. Bu
nedenle ithal Urtinlere olan talep glglu
kalmaya devam etmektedir. Krallk, gida
tlketiminin %80'ine kadarini karsilamak
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icin ithalata bagimiidir. Ancak 2023
yllinda Kizildeniz'deki sevkiyat aksakliklari
nedeniyle ihracat %10 diiserek 589
milyon dolara gerilemistir. Bu durum,
nakliye firmalarinin glizergahlarini yeniden
dlzenlemesiyle birlikte iyilesmeye
baglamistir. 2024 yilinin ilk 9 ayinda, Suudi
Arabistan’a tliketiciye hazir gida Urdinleri
ihracati gegen yilin ayni ddnemine goére
%2 artmigtir.

Perakende satis noktalarinin hizla
genislemesi, gevrimici market alisveris
uygulamalari ve evlere teslimat
hizmetlerinin blydmesi, ithal ambalajli
gida Urlnleri igin blyuk avantajlar
saglamaktadir. Kralliktaki islenmis gida
pazari, degisen tuketici tercihleri, hizla
artan kentlesme ve pratik/islenmis
gidalara yonelik artan talep gibi birgok
faktor nedeniyle ciddi bir blylime
yasamaktadir. Pazar oldukga gesitlidir;
hazir yemeklerden donmus gidalara,
atistirmaliklardan iceceklere kadar genis
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bir yelpazeye sahiptir. TUketiciye yonelik
gida Urtnlerindeki strekli blylmeye katki
saglayan temel faktorler sunlardir:
Niifus Artisi ve Demografik
n Yapi: Suudi Arabistan’in niifusu
32,5 milyondur ve 2030 yilina
kadar 40 milyona ulagsmasi
beklenmektedir. Her yil milyonlarca
yabanci isgi, dev insaat projelerinde
calismak Uzere Kralliga gelmekte, bu da
etnik ambalajli gidalara olan talebi
artirmaktadir. Geng tiketici kitlesi
(nGfusun %63'0 30 yas alti), gida
tercihlerinde pratiklige daha fazla nem
vermektedir.
Perakende Magazalarinin
E Hizla Genislemesi: Ulke
genelindeki hizl kentlesmeye
bagl olarak perakende magazalarinin
fiziksel olarak genislemesi ve gevrimigi
market alisverisi ile evlere teslimat
hizmetlerinin yayginlasmasi, ambalajli
gida Urlnlerinin blyimesine katki

saglamaktadir.
Degisen Yasam Tarzive
E Tiiketim Aliskanhklan: Yogun
ve kalabalik sehir hayati ile
birlikte ¢alisan kadin sayisinin %15'ten
%36'ya yukselmesi, pratik, hazirlanmasi
kolay donmus, mikrodalgada pisirilen
veya pismeye hazir Urlinlere olan ilgiyi
artirmistir. Suudi kadinlar hayatin her
alaninda Batill hemcinsleriyle benzer
seviyelere ulasmaktadir.
Saghk Bilinci: Tiketiciler
. arasinda saglik ve iyi yasam
konularinda artan farkindalik,
organik, dusuk sekerli, dogal ve glutensiz
Urlnler gibi daha saglikli ambalajli gidalara
olan talebi artirmaktadir.
Uluslararasi ve Yerel
E Markalar: Hem uluslararasi
hem de yerel markalar Suudi
Arabistan'daki ambalajl gida pazarinda

oldukga aktiftir. Nestlé, Unilever,
Mondeléz ve PepsiCo gibi buyuk kiresel
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firmalarin yani sira Freshly, Goody's,
Sunbulah, Binzagr, SAVOLA ve Almarai
gibi guiclu yerel markalar, degisen tuketici
ihtiyaglarini karsilamak igin yeni trin
konseptleri sunmaktadir.

Suudi Arabistan'da 6zel gida
yayinlari ya da perakende dergileri
bulunmadidindan, perakende satis verileri
ve magaza blyukltklerine iliskin glvenilir
bilgiler sinirhdir. Asagida baslica gida
perakendecilerine dair 6zet bilgiler yer
almaktadir:

@ Othaim Siipermarketleri: Suudi
sirketi olup Krallik genelinde 255 ve
Misir'da 46 magazasi vardir. Ayrica birgok
toptan satis noktasi da isletmektedir.
Alimlarinin gogu yereldir, ancak dogrudan
ithalat da yapmaktadir.

@ Panda Retail Company: Suudi
Arabistan'daki en blylk perakendecidir.
Bu halka agik Suudi sirketi, Krallik
genelinde 182 magazaya (hipermarket
ve slipermarket) sahiptir. Ayrica
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Misir'da iki ve Dubai'de bir hipermarketi
bulunmaktadir.

® Tamimi Siipermarketleri: Krallik
genelinde 165 subesi ve Bahreyn'de bir
madazasi olan lUks bir stipermarkettir (111
Tamimi ve 54 Al Raya subesi).

@ Farm Siipermarketleri:

Krallik genelinde 107 magazasi vardir.
Alimlarinin gogu yereldir, ancak ithalat da
yapmaktadir.

@ BinDawood Holding: Krallik
genelinde 65 magazaya sahiptir
(BinDawood ve Danube zincirleri dahil)
ve hem yerel hem de uluslararasi
tedarikgilerden Urlin alimi yapmaktadir.

@ LuLu Hipermarket/
Siipermarket: Merkezi Dubai'de olan
bu sirket, Suudi Arabistan'da 56 magaza
isletmektedir.

@ Carrefour Suudi Arabistan:
BAE merkezli Majid Al Futtaim sirketine
aittir ve Carrefour'un Orta Dogu, Afrika
ve Asya'daki 40 Ulkedeki miinhasir
isletmecisidir. Suudi Arabistan‘da 19
magdazas! bulunmaktadir ve agirlikli olarak
Fransa'dan ithalat yapmaktadir.

® Manuel Siipermarket: 2010
yilinda Al Darwish ailesi tarafindan
Cidde'de kurulmus ltiks bir Suudi
sUpermarket zinciridir. Halen 10'u
Cidde'de, 2'si Riyad'da olmak Uzere 12
magazasi vardir.

COVID-19 pandemisi, Suudi
Arabistan’da evlere teslimat sektorind
Onemli dl¢tide donustirmus, yiyecek ve
restoran yemeklerinin teslimati igin hem
uluslararasi hem de yerli uygulamalarin
yaygin olarak benimsenmesini
sagdlamistir. Cevrimici alisveris buytk
bir popllerlik kazanmis ve neredeyse
tlm perakendeciler bunu buylyen
bir satis ve pazarlama stratejisi olarak
benimsemistir. Hem gida hem de gida
digi Urlinler hizli ve gvenilir sekilde
teslim edilmektedir. Varlikli Suudi
yatirimcilar ve devlet destekli yatirm
firmalari mevcut uygulamalari satin
almakta ya da yenilerini gelistirmektedir.
NANA uygulamasi, magazalardan
temel ihtiyaglarin evlere tesliminde
uzmanlasmis 6ncl gevrimigi market
alisveris ve teslimat platformu olarak
one gikmaktadir. NANA disinda hizmet
sunan gesitli platformlar olsa da, NANA
hala pazardaki en blyUk ¢evrimigi
market aligverisi ve ev teslimat hizmeti
saglayicisidir.

BIRLESIK ARAP

EMIRLIKLERI (BAE)

BAE, Dogu ile Bati'nin, Orta Dogu ile
Kuzey Afrika’'nin kesisim noktasi olarak
stratejik cografi konumu sayesinde
kiresel ticarette tarihsel olarak kritik
bir rol oynamaktadir. Son otuz yilda,
duslik giimrik tarifeleri, ticarete
elverigli diizenlemeler, gelismis hava
ve deniz limanlari ile serbest ticaret
bolgelerinden olusan genis bir ag

sayesinde gesitlendirilmis bir ekonomi
insa etmistir. Bu benzersiz avantajlar,
BAE'yi yillik yeniden ihracatta dinyanin
Onde gelen merkezlerinden biri haline
getirmistir. Yerel Gretimin sinirll oimasi
nedeniyle BAE, tarimsal Urunlerin guvenilir
bir ithalatgisidir. Son on yilda, gida
perakende sektort blydk hipermarketler,
slipermarketler, mahalle marketleri,
cevrim ici perakendeciler ve eviere
teslimat hizmetlerinin ortaya ¢ikmasiyla
dikkate deger bir blylime yasamistir.
Kentsel bolgelerdeki yerlesik perakende
ortami; genis aligveris merkezleri,

yeterli otopark, Urtin gesitliligi ve cazip
kampanyalar sunarak hipermarket ve
supermarketleri tercih edilen aligveris
noktalari haline getirmistir.

2022 yilinda, gida e-ticareti sektoru
%46,6 buytyerek 940 milyon dolara
ulasmis ve 2023'te 1 milyar dolari
asmistir. Bu durum, tiketicilerin kolaylik
ve rekabetgi fiyatlara artan yonelimiyle
ortismektedir. BAE perakende
sektorl, dort ana musteri grubuna
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hizmet vermektedir: yerel Emirlik

halki, Asyali, Arap ve Batill gdgmenler.
Perakendecilerin, farkli gelir seviyelerine
sahip bu gesitlilikteki ntfusun intiyaglarini
anlamak igin tiketici egilimlerini yakindan
takip etmeleri gerekmektedir.

Bakkal perakende satislari 2022'de
bir dnceki yila gére %5,4 artarak 19,6
milyar dolara ulagmistir. Ayni yil, tiketici
odakli tanmsal Urtin ithalati, 2021'e
gore %18,5 artisla 13,2 milyar dolara
yukselmistir. Bu biytmede turizmdeki
canlanma, gida guvenligi ve ticareti tesvik
eden hikumet girisimleri, COVID-19
sonrasi tedarik zinciri toparlanmasi,
istihdam artisi ve ticaret anlagmalari etkili
olmustur. Ayrica, uzun sureli oturum
izinleri gibi yasal reformlar da Ust gelir
grubundaki bireyleri cezbetmis, llks
perakendeyi desteklemistir. 2022'de tim
tanmsal ithalatin %60'ini tlketici odakli
Urlinler olusturmustur. 2022'de kiresel
enflasyon, artan yakit fiyatlar ve tedarik
kisitlamalari nedeniyle perakende sektori
zorluklarla karsilagmistir. Gaz, elektrik

ve diger yakit maliyetlerinde %2,9'luk

bir artis gorilmus; genel enflasyon

orani 2021'de %0,2'den 2022'de %4,8'e
yukselmistir. Gida fiyatlarinda ev ici
tlketim igin %8,3 artis oimustur. Bu
durum, tliketicilerin kalite yerine fiyata
odaklanmasina neden olmustur. Bunun
Uzerine, BAE Ekonomi Bakanligi temel
gida ve ev Urlnlerinde fiyat diizenlemesi
icin 70 magazada bir girisim basglatmistir.
Bulyuk hipermarketler bu diizenlemelere
gonulld olarak uymustur, ancak kuguk
marketler dahil edilmemistir. Hikiimetin
gida stoklarini ve glivenligini artirma
kararliig, ithal gida Urlnlerine yonelik
perakende talebini desteklemeye devam
etmektedir.

Ulkede gelecekte bakkal aligverislerinin
giderek daha fazla gevrimici ortamda
yaplilacadi dngdrilmektedir. Amazon'un
Abu Dabi Yatirm Ofisi ile birlikte 2024'te
tamamlanacak olan ve Orta Dogu’'nun
en gelismis lojistik merkezlerinden biri
olacak 175.000 m?'lik tesis bu egilimin
gostergesidir. Ayni sekilde Amazon'un
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Dubai'de actigi yeni merkez, kapasiteyi
%70 artirmis ve lojistik sektorini
glglendirmistir.

BAE'deki gida perakende pazari
oldukga rekabetgidir. Uluslararasi
ve yerel oyuncularin bulundugu bu
pazarda fiyatlan diisik tutmak amaciyla
tedarik zinciri, nakliye ve depolama
¢O6zlimlerinde yenilikler yapilmaktadir.
Gida perakendesi, BAE perakende
pazarinin en biyuk bolimani
olusturmakta ve bu liderligini strdirmesi
beklenmektedir. Perakendeciler,
modern ve geleneksel olmak Uzere iki
ana kategoriye ayrilmaktadir. Modern
ticaret: hipermarketler, zincir marketler,
express magazalar, gurme marketler
ve gevrim igi marketleri igerir. Ozellikle
Dubai ve Abu Dabi'de baskin durumdadir.
Geleneksel ticaret ise dogrudan satis
yapan kiiglik bakkallari (Arapga: bagala)
kapsar ve daha ¢ok eski Dubai ve kuzey
emirliklerinde yaygindir. Geleneksel
marketler telefonla siparis alrr, licretsiz
ve hizli teslimat yapar. Bakkal satislari,
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58 milyar dolarlik toplam perakende
pazarinin %33,6'sini (20 milyar USD)
olusturmaktadir. VIVA, geleneksel
stipermarketlere kiyasla %30-45 daha
dusuk fiyatlar sunan tek biyuk indirim
marketidir. Urtnlerinin gogu Avrupa
menselidir. 2018'de pazara giren VIVA,
2022'de 82 milyon dolarlik ciroya ulasmis,
%29 bulylume kaydetmistir. 2023 igin %11
blyume gergeklesmis olup 7 emirlikte

77 magdazasl bulunmaktadir. Grandiose,
hizla buylyen bir bagka zincirdir. Ghassan
Aboud Grubu'na ait bu perakendeci,
klresel Urlin gesitliligi sunan dzel bir
konseptle faaliyet gostermektedir.
2022'de RetailME Oddilleri'nde “Yilin En
Begenilen Perakendecisi” segilmistir.
Hedefi 2024'te 50, 2025'te 60 magazaya
ulagmaktir.

Cevrim igi perakende, COVID-19
sonrasi 6nemili bir blylime gostermistir.
2022'de BAE e-ticaret hacmi 5,6 milyar
dolari agsmis, bir dnceki yila gore %10,3
artmistir. Gida e-ticareti bu pazarin
%17'sini (940 milyon $) olusturmustur.
Yuksek gelir diizeyi, yaygin internet ve 5G
erisimi, gelismis lojistik altyapi ve geng,
teknolojiye yatkin niifus bu blytmeyi
desteklemistir. Kibsons, Farzana, The
Fresh Market ve NRTCfresh 6nde gelen
gevrim i¢i marketlerdir. Carrefour, LuLu,
Spinneys gibi geleneksel zincirler ve
Organic Foods & Café, Ripe, Fishbox
gibi 6zel magazalar da gevrim igi
kanallar aktif olarak kullanmaktadir.
Amazon, Noon, Instashop ve Talabat gibi
UgUlincu taraf platformlar da biyik katki
saglamaktadir. Pandemi sonrasi temassiz
ddeme ve online siparise ilgi artmistir.
Artik teslimatta nakit yerine temassiz
Oddemeler tercih ediimektedir.

BAE'de 2022 verileri esas alindiginda
en blyuk bes perakendecisi asagida yer
almaktadir;

Carrefour: 70'ten fazla
E madgazasl vardir ve MAF grubu
tarafindan isletilmektedir. Genig
Urlin yelpazesi, organik Urlnler (Carrefour
Bio) ve 6zel markalar sunmaktadir.
LuLu Hypermarkets: 240'tan
E fazla magaza, yillik 3 milyar
dolardan fazla ciroya sahiptir.
Union Cooperative Society:
E En buyUk tiiketici kooperatifi, 27
magdaza ve ¢evrim igi aligveris
imkanina sahiptir. “Tamayaz" adli sadakat
karti sunmaktadir.
Abu Dhabi Cooperative
. Society: 45'ten fazla magaza
ve 7 aligveris merkeziyle genis
aga sahiptir. SPAR ve Megamart
markalari altinda faaliyet gosterir.

Sharjah Cooperative
Society: BAE'nin ilk kooperatifi.

37 magaza, "Sharjah Coop”
Ozel markasl ve ¢evrim ici magazasi
vardir.

........................................................

PROF.DR.NEVZAT KONAR
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Amerika Birlesik Devletleri'nin en
kalabalik sehri ve dlinyanin en kalabalik
metropolitan alanlarindan New York
metropolitan bolgesinin merkezidir. Sehir
bir pargasi oldugu New York eyaletiile
karnstinldidr igin Ingilizcede New York
City (kisaca NYC) olarak isimlendirilir.
Ayrica, sehir, dlinyanin en blyuk dogal
limanlarindan birinin Ustline kurulmustur.
New York borough adi verilen ve her bir
boltimin bir county oldudu 5 kisimdan
olusur. Bu 5 borough the Bronx,
Brooklyn, Manhattan, Queens ve Staten
Island 1898 yilinda tek sehir olarak
birlestirilmistir. New York sehir sinirlari
icerisindeki niifus yaklasik 8,3 milyon
olup, metropolitan alana bakildiginda
boélgenin nufusu yaklasik 20 milyon kisidir.
New York bir gogmen kentidir. Kentte
yaklasik 170 ayr dil konusulmaktadir
ve her (¢ kisiden biri ABD diginda
bir tlke dogumludur. Ingilizce gesitli
aksanlarla konusulur. Ingilizcenin yani sira
Ispanyolca da yogun konusulmaktadir
Sehir; ticaret, finans, medya,
sanat, moda, arastirma, teknoloji,
egitim ve eglence sektdrlerine dnemli
katkida bulundugundan dolay!
‘kiresel etkiye sahip sehir’ olarak
anilir. Onemli bir uluslararasi diplomasi
merkezi olan kent, Birlesmis Milletler
Genel Merkezine ev sahipligi yapar
ve dinyanin kilttr bagkenti olarak
tanimlanir. 24 saat agik olan metrosu
ve yodun trafigiyle “"Hi¢ Uyumayan
Sehir" adini almistir. Gokdelenleri,
caddeleri, lokantalar, aligveris
merkezleri ve insanlariyla, New York
turist gekmektedir. Asadl Manhattan'in
Finans Bolgesi'nde Wall Street'in
yaninda yer alan New York City, hem
dlinyanin 6nde gelen finans ve fintech
merkezi hem de diinyanin ekonomik
acidan en guglu sehri olarak anilir.

NEW YORK'A

NASIL GIDILIR?

New York'a gitmek igin Istanbul'dan
John F. Kennedy Uluslararasi Havalimani,
LaGuardia Havalimani, Newark Liberty
Uluslararasi Havalimani'na direkt ucuslar
mevcut. Ugus slresi 9-11 saatleri
arasinda. New York'ta bulunan John F.

Kennedy Uluslararasi Havalimani sehrin
en blyutk havalimani. Havalimaninda
birbirinden bagimsiz 8 terminal
bulunuyor. Terminaller arasi ulasim
insansiz tren (AirTrain) ile saglaniyor. JFK
Havalimanindan sehir merkezine metro,
taksi ve uber ile ulasim saglayabilirsiniz.

ABD Vize Kosullan

Amerika Birlesik Devletleri,
gocmenlik yasasi uyarinca Amerika
vize tipine gore vize basvurularini
kabul etmektedir. Birlesik Devletler
vize kosullari uyarinca Turkiye
Cumbhuriyeti igin pasaport ayrimi
bulunmamaktadir. Vize kosullarini
yerine getiren Umuma Mahsus (Bordo
pasaportlu), Hizmet (Gri pasaport),
Hususi (Yesil pasaport) ve Diplomatik
(Siyah pasaport) pasaport sahipleri
Amerika'ya giris hakkina sahip olurlar.
ABD vizeleri genellikle 10 yil sureli
olarak verilmektedir, fakat bu Ulkede
10 yil kalabileceginiz anlamina gelmez.
Gogmen olmayan vize tirlerinde Ulkede
6 aydan fazla kalinmasina izin veriimez

NEW YORK’'A NE

ZAMAN GIDILIR?

Yaz aylari New York'u kesfetmek icin
harika bir tercih, ¢linkl sehir adeta bir
yasam festivaline donusuyor. Yazin New
York'da aglk hava etkinlikleri, sokaklarda
canl muzik, Broadway gosterileri ve
miize agllislan gibi organizasyonlar
dlzenleniyor. llkbahar hatta romantik
sonbahar aylarinda da New York'a
gitmenizi tavsiye ederiz. Central Park
gibi blyuk parklar, piknik yapmak ya
da dogayla i¢ ice zaman gegirmek
igin mikemmel bir ortam sunuyor.
Bryant Park'taki agik hava sinemalari,
Brooklyn'deki plajlar yazin tadini
¢lkarabileceginiz 6zel alanlar arasinda.

NEW YORK'TA
GEZILECEKYERLER

Sehir sadece buyuk yapilar ve
parlak isiklaryla degil, kdiltlrel derinlik
ve sanatsal gesitliligi ile de blydullyor.
Broadway'in blyull diinyasina adim
attiginizda sadece bir gdsteri izlemekle
kalmaz, bir sanatin kalbine dokunmus
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HAYALLERIN |
SEHRI: NEW YORK §

olursunuz. Mzeleri, galerileri ve sokak
sanatgcilaryla New York, adeta bir agik
hava sahnesi gibidir.

Ozgiirliik Heykeli

Amerika Birlesik Devletleri'nin simgesi
olan Ozgurlik Heykeli, dlinyanin en ¢gok
taninan anitlan arasinda yer almaktadir.
UNESCO Diinya Miras Listesi'nde yer
alan heykel 1884-1886 yillari arasinda insa
edilmigtir. Heykel ayni zamanda gézlem
kulesi olarak da kullaniimaktadir. Ozgurlik
Heykeli, Amerika Birlesik Devletleri'nin
kurulusunun 100.yilinda Fransa'dan aldigi
bir hediyedir. Bakir ve gelikten yapilma
heykelin sag eli bir mesale, sol eli ise bir
kitabe tutmaktadir. Sol eldeki tabletin
Uzerinde Bagimsizlik Bildirgesi'nin tarihi
olan July IV, MDCCLXXVI ( 4 Temmuz
1776 ) yazmaktadir. Heykelin basindaki
7 sivri uglu tag;7 kitanin ve 7 denizin
semboluddr.

Central Park

341 hektar buyukliglnde olan
park, sehrin tam ortasinda dogal bir
yasam alani. Central Park yalnizca
dinlenme amagl kullanimaktadir.
Iginde hem hayvanat bahgesi, hem
oyun alanlarr hem de birgok etkinlik
alani var. Sehre ekonomik ve sosyal
acidan blyuk katkilar bulunan 150
yildan fazla bir gegmise sahip olan
Central Park, glinimUizde milyonlarca
kisiyi agirlamaktadir. Ayrica Park'in
merkezindeki gol, ziyaretgilerin en fazla
ilgisi geken bolimddir.

Times Square

New York'un kalbinin attigi yer olan
Times Meydani sehrin en hareketli ve en
canli caddesidir. Ayni zamanda Broadway
Tiyatro Bolgesi'nin ve diinya eglence
endustrisinin 6nemli bir merkezidir. Times
Meydani, diinyanin en gok ziyaret edilen
turistik yerlerinden biridir ve yilda yaklasik
50 milyon ziyaretgi gekmektedir.

Empire State Binasi

New York'un sembollerinden biri olan
Empire State Building'e gikmak, sehri
yuksekten goérmek igin essiz bir firsat.
Hem glindliz hem gece buyuleyici bir
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manzara sunan unlu binanin gegmisi 1928
yillina uzaniyor. Manhattan'in kalbinde

yer alan iki gdzlem guvertesi, New

York City’nin egsiz manzaralarini ve alti
eyalete yayilan bir panoramayi sunuyor.
Gozlemevlerinden birine gikmak igin bilet
alip rezervasyon olusturabilirsiniz.

Brooklyn Kopriisii

Brooklyn Koprlsu, New York'ta East
River tzerinde Brooklyn ile Manhattan'i
birbirine baglayan bir kdprtddr. Kdprintn
yapimina 3 Ocak 1870'te baslandi.

13 yil sonra tamamlandi ve 24 Mayis
1883'te hizmete acildi. Tamamlandid
zaman dlinyanin en genis asma koprusu
idi; kdpruntn kuleleri ise birkag yil igin
ABD'nin en yuksek yapilar olmustur.
Gotik tarzda yapilmis bu koprd, 19.
yuzyll miihendisliginin doruk noktasi

ve diinyanin 8. harikasi olarak kabul
gorulmustdr.

Bryant Park

Manhattan'in kalbinde, dzellikle is
dlnyasinin yogdun oldugu Midtown
bolgesinde yer alan, yesil alanlari ve sakin
atmosferiyle dikkat gceken popiiler bir
park. Park, yaz aylarinda agik hava fim
gdsterimleri ve konserlere ev sahiplidi
yaparken kisin buz pateni pistiyle UnlU.

Metropolitan Sanat Miizesi

Metropolitan Museum of Art halk
dilinde “the Met", dlinyanin en biyuk
ve en 6nemli muizelerinden biridir.
Manhattan, New York'taki Central Park'in
yaninda yer alan muze, The Cloisters

adi verilen Orta Gag sanatini buinyesinde
barindirir. Miizede eski dogu, Misir,
Yunan ve Roma dénemlerine ait eserler
bulunmaktadir.

Rockefeller Center

Rockefeller ailesi tarafindan yaptirilan
ve 19 binadan olusan bir is merkezi
kompleksidir. Rockefeller Center, New
York sehrinin Midtown Manhattan
semtinde, 48. Cadde ile 51. Cadde
arasinda 22 dénumluk bir alani kaplayan
19 ticari binadan olusan bir komplekstir.
Rockefeller Center, 23 Aralik 1987
tarihinde Ulusal Tarihi Yerler Kayitlari ve
Ulusal Tarihi Oneme Sahip Eser ilan edildi

Morgan Kiitiiphanesi ve Miizesi

Kurum, finansori olan J. Pierpont
Morgan'in 6zel kitliphanesi olarak
kurulmus ve New York'a sanatsal bir
hediyesi olmustur. Morgan'in yasami
boyunca biriktirdigi koleksiyonun
Uzerine insa edilen miize, aralarinda
Michelangelo, Rembrandt ve Picasso’nun
cGizimleri; Dickens Poe, Twain, Steinbeck
ve Oscar Wilde'ye ait el yazmalari;
Beethoven ve Mozart'in el yazilariyla
yazilmis notalari yer almaktadir.

SoHo

SoHo'daki sokaklar, poptiler markalarin
magazalariyla dolu ve sokak modasina
ilham veren yerlerden biri olarak kabul
ediliyor. Buradaki aligveris deneyimi
genellikle blyuk aligveris merkezlerinden
farkli, daha benzersiz ve stil sahibi
insanlar tarafindan sahipleniliyor.
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NEW YORK'TA
KONAKLAMA

New York'ta turistik cazibe
merkezlerinin, yapilacak aktivitelerin,
otellerin, sik ve birinci sinif restoranlarin,
kafelerin ve alisveris magazalarinin gok
buyuk bir bolimi Manhattan'da yer
aliyor.New York'un en bilindik ve en Unlt
ilcesi olan Manhattan disinda bir yerde
konaklamak istiyorsaniz Brooklyn'de
bulunan Williamsburg semtine g6z
atabilirsiniz.

Sehirde mimkdn olan en kisa
slirede ¢ok sayida turistik yer gérmek
istiyorsaniz, Midtown aradidiniz yer
olabilir. Sehrin bu kismi New York
ziyaretgilerinin %901 igin mukemmeldir.
Midtown sadece otel aramalari igin
en popller bolge degil, ayni zamanda
her fiyat araliginda en genis otel
segeneklerinin bulundugu bdlge
olmasiyla da Unludur.

New York'un en romantik ve en
iyi toplu tasima bagdlantilarina sahip
bolgelerinden biri; Greenwich Village
& Chelsea. KlgUk Italya, Bowery, Cin
Mahallesi gibi dnemli turistik noktalara
da yakin konumda bulunan Asagdi Dogu
Yakasi, ayrica New York'ta en ucuz
konaklama birimlerini bulabileceginiz
yerlerden biridir.

New York, gece giindliz oldukga
canli ve hareketli bir sehir olsa da, East
Village bdlgesi, sehrin en hareketli yeri,
Ozellikle gece hayati icin plan yapanlarin
tercih edebilecegdi bu bdlgede, sehrin
onde gelen barlarini, publarini ve edlence
mekanlarini bulabilirsiniz.
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NEW YORK'TA YEMEK
KULTURU

Dinyadaki en muhtesem ve Kaliteli
restoranlarin bulundugu New York
ziyaretgilerine muazzam lezzetleri
tadabildikleri bir gezi imkéani sunuyor.
Amerika'daki yemekler, diger Ulke
mutfaklarindan bliylk 6lglide etkilenmis
durumda. Ancak bu yemeklerin gogu,
New York'a gore yeniden yorumlaniyor.
New York'un sokak yemekleri, sehrin
kdlturel gesitliliginin canli bir ifadesidir.
Burada her kose basl, diinyanin farkl
mutfaklarindan lezzetler sunarak,
zZiyaretgilere ve yerlilere adeta bir diinya
turu vaat eder. Ancak New York sokak
lezzetlerinin sadece ¢esitliligiyle degil,
ayni zamanda erisilebilirligi ve pratikligiyle
de 6ne ¢Iktigini unutmamak gerekir.
Popller New York sokak lezzetleriise ;

Bagel ve Lox: New York'un kahvalti
kdltlrinin vazgegilmezi bagel ve lox,
dlinya gapinda bir Gine sahip. Taze bir
bagel tizerine surtlen krema peyniri
ve Uzerine eklenen somon dilimleri ile
hazirlanan bu lezzet, sabah saatlerinde
enetji dolu bir baslangig igin ideal.

Pastrami On Rye: Temelde pastirmali
sandvig olan Pastrami on Rye, hem
sokakta kolayca bulunabiliyor, hem de
oldukga ekonomik. Sandvigte genellikle
Gavdar ekmegi ve kornison kullaniliyor.
Sandvigteki en 6nemli faktor ise pastirma,
baharatlar ve hardal.

Hot Dog: Eger uygun fiyatl bir 6gun
istiyorsaniz, hot dog yani sosisli sandvig
tercih edebilirsiniz. Hot doglar, New
York'un en popliler sokak lezzetleri
arasinda yer aliyor. Temelde sandvig
ekmegi ve sosisten olusan sandvicler,
soslar ve gesitli eklemelerle zenginlik
gosterebiliyor.
~ New York Pizzasi: New York halki,
[talyanlarin meshur pizzasina adeta
bayiliyor. Bu pizza, genellikle blytk ve
ekstra ince bir hamurla yapiliyor. New
York pizzalarinda, mozarella ve domates
sosu olmazsa olmazlardan. Bu sosta,
seker, tuz, kekik, feslegen ve domates
bulunuyor. Pizzalarin boyutu devasa
oldugundan, birkag dilimle rahatlikla
doyabiliyorsunuz.

New Yorklular deniz Urlnlerini ve
bu Urlnlerinden yapilan yemekleri ok
seviyor. New York deniz kenari bir sehir
oldugu icin elbette ki balik gesitleri ve
lezzetli Istakozlar yiyebilirsiniz. Ustelik
Michelin yildizli restoranlarda ya da sokak

arasl lokantalarda yiyebilirsiniz. Deniz
taragi gorbasi da bu yemeklerden biri.
Sehirde bu konuda uzmanlasmis pek
ok mekandan birine gidin ve bu gtizel
gorbanin keyfini strrin.

Duinya mutfagindan gok énemli
ornekler bulabileceginiz New York
kdltdrine 6zgl yemeklerden biri de
Cin yemekleridir. En iyi ve ekonomik
Cin yemeklerini de New York'taki Cin
mahallesinde yiyebilirsiniz. Ancak daha
Itks restoran tercih etmek isterseniz de
Manhattan da yine Cin yemekleri yapan
yerler bulabilirsiniz.

Tabii ki hamburgerin ana vataninda,
hamburgerden s6z etmeden olmaz.
New York hamburger konusunda adeta
bir cennet. Sehirde klasik Amerikan
burgerinden gurme ve etnik esintili
segeneklere kadar her damak zevkine
uygun hamburger bulmak mimkadn.

New York T-Bone steak yemek
icin duinyadaki en iyi sehirlerden biri.
Ozellikle "steakhouse” kdlttrtyle Unll
olan sehirde, hem klasik Amerikan tarzi
hem de modern yorumlarla hazirlanmig,
T-bone steak’ler bulabilirsiniz.

Eger ana yemeklerden sikildiysaniz
ve tatl yemek istiyorsaniz, New York
bu konuda da oldukga fazla secenek
sunuyor.

New York usulli Cheesecake:
20.yuzyilda yemek diinyasinin 6nemli
unsurlarindan biri haline gelen krem
peynirle sahlanan bu lezzet New York
yemekleri arasinda tatli olarak en
sevilenleri arasinda bulunuyor. Sehrin bu
pastasini 6zel kilan ise yerken hissedilen
yogun limon aromasi.

New York'da en sik tliketilen bir diger
tatli da Cronut. Adindan da anlasilacagi
gibi Cronut, kruvasan ve donut birlesimi
bir tath. Diger lezzetlere gore, Cronut
cok daha yeni bir kesif. Tatli, Gnli sef
Dominique Ansel tarafindan, 2013 yilinda
duyurulmus. Ayni kruvasan ve donutlar
gibi, Cronut’larin da damak zevkinize
gore gok sayida ¢esidi bulunuyor.

NEW YORK EKONOMisSi

New York sehri kiiresel bir is ve
ticaret merkezidir ve bazen diinyanin
baskenti olarak da tanimlanir. New
York ekonomisi, Amerika Birlesik
Devletleri'ndeki en blyik bolgesel
ekonomi ve Tokyo'dan sonra diinyanin en
blyuk ikinci kentsel ekonomisidir. Finans
dlnyasinin merkezi Wall Street caddesi,
New York'un Manhattan balumUindedir.
New York borsasi (New York Stock
Exchange) buradadir. Onde gelen finans
merkezlerinin yani sira diinyanin en blyuk
medya holdinglerine ev sahiplidi yapan
Manhattan da ekonomi igin 6nemli bir
bdlgedir. Film sektort, medya, edlence,
mimarlik, reklamcilik, moda, tasarim gibi
bilgi ve bilgilerinin Uretilmesi ve dadiimasi
ile ilgilenen yaratici endustriler New
York City'de buyuk yer kaplamaktadir.
New York'un bir bagka 6nemli sektort

ise, turizmdir. DUnya baskenti olarak
gecmesinin ve birgok endustrinin en
gugll yanlarniicinde barindirmasindan
Otlrl oldukga fazla ziyaretgiye sahiptir.
Kenti yilda yaklasik 40 milyon turist
ziyaret etmektedir. Ayni zamanda New
York, hukuk, muhasebe, bankacilik ve
yonetim danismaniigi gibi alanlarda
gelismis hizmetler sektoriintin ylksek
konsantrasyonuyla éne gikiyor.

ABD GENEL
EKONOMIK DURUMU

2025 yilinda cari fiyatlara gére, 31
trilyon dolar olan GSYIH'nin 2026 yilinda
32 trilyon dolar olmasi beklenmektedir.
ABD, cari fiyatlara gore, 2025 yili itibariyle
196 Ulke arasinda diinyanin 1. buyUk
ekonomisidir. 2025 yilinda sabit fiyatlara
gore %1,8 oraninda blyuyen GSYIHnin,
2026 yilinda %1,7 oraninda biyuyecegi
tahmin edilmektedir. ABD, 2024 yilinda
3,3 trilyon dolarlik (%6 artan) ithalatla
diinyada %14 pay ile 1. sirada olup,

2 trilyon dolarlik (%2 artan) ihracatla
dinyada %8,6 pay ile 2. siradadir.
Hizmetler ticaretinde diinyanin en buylk
ihracatgisi ve ithalatgisi olan ABD, toplam
ihracat ve ithalatta da (hizmetler ve mal
ticareti toplami) lider konumdadir.

ABD GIDA PAZARI
GENEL BAKIS

Amerika Birlesik Devletleri, diinyanin
en blyuk tiketici pazarlarindan biri
olarak Turk girisimciler i¢in buyuk ihracat
firsatlari sunmaktadir. Diinyanin en biiylk
gida ithalatcilarindan biridir. TUrkiye'de
Uretilen birgok Urtin, ABD'de yiksek talep
gormektedir ve dogru stratejilerle bu
pazara giris yapmak mumkundur. Etnik
gidalara, organik ve dogal Urlinlere olan
talep giderek artmaktadir

Turk Urlnleri agisindan bakliyat,
zeytinyad), kuru meyve, findik, seker
ve sekerli mamuller, unlu mamuller ve
hazir gidalar 6zellikle ilgi gekmektedir.
Glutensiz, organik helal sertifikall Urlinler,
ABD tuketicisinin ilgisini gekmektedir.

Pazarlama Agisindan Avantaj Saglayan
Unsurlar

@ Helal Sertifikasi

® Organik ve GMO'suz etiketler

@ Dogal igerik ve katkisiz ve Urln
vurgusu

@ Turk mutfaginin ylkselen itibari
(6zellikle restoranlar ve sosyal medya
sayesinde)

@ Etnik market zincirleri ve e- ticaret
siteleri.

Amerika'ya ihracat Yapma

Sureci

ABD'ye ihracat yaparken asagidaki
adimlari takip etmek gerekmektedir:

Uriin ve Pazar Arastirmasi

® ABD pazarinda hangi Urinlerin daha
Gok talep gordiiglnl analiz edin.

@ Rakip firmalarin fiyatlarini ve satis
stratejilerini inceleyin.

Gerekli Belgeleri Hazirlamak

ABD'ye ihracat yapabilmek igin belirli
belgeler ve sertifikalar gerekmektedir:

@ Mense Sahadetnamesi (Urliniin
mense Ulkesini gosterir.)

@ Fatura ve Paketleme Listesi

® Gida Urlinleri Igin FDA Kaydi (Gida
Urtinleri ABD Gida ve llag Dairesi'ne kayitl
olmalidir.)

@ Ticari Fatura ve Konsimento (Bill of
Lading)

Giimriik ve Vergilendirme
Sureci

® Amerika'ya gonderilecek Urtinlerin
ithalat tarifeleri ve vergileri hakkinda bilgi
edinin.

@ Harmonized Tariff Schedule (HTS)
kodlarini kullanarak Urtintintiz igin gegerli
vergi oranlarini dgrenin.

@ ABD'de bir glimriik komisyoncusu
(Customs Broker) ile calisarak slreci
kolaylastirabilirsiniz.

ABD'de isletme kurmayi planlayan
yatinmcilar belli federal ve eyalet
is tesviklerinden ve yardimlarindan
faydalanabilmektedir. Ornegin, Ekonomik
Kalkinma Idaresi (Economic Development
Administration), ABD Konut ve Kentsel
Kalkinma Idaresi (U. S. Department
of Housing and Urban Development
Administration), yerel eyalet kalkinma
kurumlari ve yerel Ticaret Odalari
(Chambers of Commerce) bu tiirden
yardimlar saglayan kuruluslar arasindadir.
Bu kuruluslarin yani sira Kliguk Olgekli
Isletmeler Idaresi (Small Business
Administration) de bu tlirden yardim

sadlayan kuruluslar arasinda sayilabilir.

NEW YORK'DA
TICARETIN iZiNDE:
FUARLAR

New York pek ¢ok Unlii ve etkili fuara
ev sahipligi yapar. Bu fuarlara katilan pek
Gok katilimci sektdr trendlerini takip etme
ve gelismelere birinci elden tanik olma
gibi firsatlara sahip olurlar. Uluslararasi
birgok katiimciyi agirlayan fuarlar
sayesinde musteri aginizi genigletme
sansina da sahip olabilirsiniz.2025 yilinda
New York, 6nemli bir gida fuarina ev
sahipligi yapiyor.

® The Summer Fancy Food Show:
1955 yilinda kurulan ve New York'ta
dlzenlenen Summer Fancy Food Show,
Kuzey Amerika'nin en buyuk 6zel yiyecek
ve igecek etkinligidir. Katiimcilarin tim
yenilikleri ve en iyi Urlnleri kesfedecekleri,
onemli is baglantilari kuracaklari ve
meslektaslaryla iletisim kuracaklari
benzersiz bir etkinliktir.

@ Tarih: 29 Haziran — 1 Temmuz 2025

@ Yer: Jacob K.Javits Center, New
York City.

Istanbul Hububat, Bakliyat, Yagl
Tohumlar ve Mamulleri ( IHBIR) olarak,
UR-GE projesi kapsaminda firmalarimiz,
The Summer Fancy Food Fuar'inda
yer alarak yeni is birliklerinin temellerini
olusturacaktir.

Kaynaklar:

Wikipedia.org. ticaret.gov.tr

New York.com.tr Wiki34.com
WWW.enuygun.com

Special Food Association
d4dexhibits.com.tr oggusto.com.



TURKIYE'S 'SWEETEST' EXPORT POTENTIAL

Highlighting the importance of cultural ties Emphasizing that IHBIR

and accurate market analysis in the export supports exporters through
of traditional products such as halva, tahini, and gLobaL trade fairs, procurement
Turkish delight, IHBIR Board Member Mehmet delegations, and training
Tas noted that the growing interest in these programs, Tas stated that
products across a wide geography - from sustainability, digitalization, and
Europe to the Middle East, and from North strong storytelling have now |

perception
of ‘Madein
Turkiye' in
food industry
is developing
Page 84-85

Turkish Food
Producers
Return
Hopeful from
Russia

Page 92-93

America to Asia - become indispensable
offers significant elements for standing out
export potential for | in the global market.
Turkiye. Page 88-89

A STRONG STEP IN
TRADE WITHMIDDLE
EASTERN COUNTRIES

The Middle East Procurement Delegation event organized by
IHBIR, recognized by the Ministry of Trade as one of the year's
“Best Practice Examples,” opened new export opportunities for
Turkish companies through 782 bilateral meetings. Page 90-91
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istanbul Cereals Pulses Oil
Seeds and Products Exporters'
Association (IHBIR)
Chairman of the Board

Kazim Taycl

There Can Be No
Prosperity Without
Production and Exports

Dear IHBIR Family,

Despite the disadvantages brought on
by the widening gap between exchange
rates and inflation, and all the challenges
we faced, you have shown outstanding
dedication and achieved a remarkable
export performance in the first four months
of 2025. During the January—April 2025
period, our union’s exports increased by
6.18% compared to the same period last
year. With total exports of 1.286 billion USD,
our share in Turkiye's overall sector exports
reached approximately 32.29% in the first
four months. Nationally, the Cereals, Pulses,
Oil Seeds and Products sector saw a 5.46%
increase in exports compared to the same
period last year, reaching 4.175 billion USD.
Despite the challenges in export markets, we
have continued to generate foreign currency
inflow for our country by increasing export
revenues.

One of the most significant factors
impacting profitability has been the minimal
increase in exchange rates — well below
the inflation rate — as a side effect of the
disinflation program currently in place.

Due to rising costs, we have faced and
continue to face major difficulties in pricing
and meeting price expectations.

Although our export value continues
torise, it's important to note that this is
somewhat misleading due to increases
in commodity prices. In terms of volume,
exports in our sector declined from 12.5 million
tons to 12.11 million tons during the period
from June 1, 2024 to April 31, 2025. The most
significant decreases occurred in cereals and
milling products — key contributors to sector
exports — with drops of 41.89% and 24.49%,
respectively.

Even so, we must not surrender the shelf
space we have earned through great effort in
international markets. At this point, we need
the support of public authorities. Although the
perception of “Made in Turkiye" continues
to strengthen, countries such as Italy and
Germany remain major competitors. When we
are not price-competitive, buyers turn to our
rivals.

The increase in the export currency
conversion support from 2% to 3% is certainly
helpful. However, we especially need support
in energy costs, social security premiums,
and freight subsidies for exports to distant
markets. Under the current conditions, any
support provided to us is crucial.

In processed agricultural products, we
possess the youngest and most advanced
machinery production infrastructure. With
a little more support, we are capable of
achieving significant growth in exports.

On top of all these developments, we
were struck by a spring frost disaster this
past April. Our greatest hope is that this
event will have a minimal impact on crop
yields. Supporting farmers affected by the
frost is critical to ensure the sustainable
supply of domestic raw materials. In
this regard, we consider the measures
introduced by the authorities to be of great
importance.

Let us not forget: every seed sown by
hands that meet the soil before sunrise
carries the abundance of the future. |
sincerely congratulate all our farmers — who
work day and night to supply inputs to our
industry and bring prosperity to our tables
—on the upcoming May 14 World Farmers'
Day.

Moreover, as women's presence in the
workforce increases, they make a direct
contribution to national prosperity. Women
are also highly engaged in agricultural
activities and play a vital role. As the most
valuable cornerstones of our society, women
are strong, determined individuals who raise
us and help build the future. Supporting
greater female participation in production
and the economy is one of our primary goals
for a stronger society. On this occasion,
| extend my best wishes to all women on
March 8 International Women's Day.

On another note, recent indicators _
such as the Manufacturing PMl and TUIK's
industrial production data clearly reveal a
decline in the manufacturing industry. This
weakness in production must be carefully
monitored. Before this trajectory becomes
irreversible, it is essential that additional
support mechanisms be activated. In
particular, export-oriented manufacturers
should be granted positive discrimination.

Of course, we understand the
government's current priorities. We continue
to endure and remain patient for a while
longer. However, it must not be forgotten:
to become a prosperous country, we must
produce more and export more.

| respectfully salute all of you who
continue to raise the Turkish export flag
despite every hardship.

May God grant you success in your work.

Kazim TAYCI
Chairman Of The Board

Hiiseyin EViz

Kadir Kitrsad GULBAHAR Semsettin MEMi$ ismail GUL
Vice Chairman Of The Board Vice Chairman Of The Board Member Member
1
| i}
. ~ B ¢
Firat OKTAY Ahmet Ergin OKANDENIZ Sabahattin FIDAN Muzaffer Hikmet TONBIL
Member Member Member Member

Mehmet Suat GiCEK Mehmet TAS
Member Member

i | i
Coskun MICIK Kiibra Ceren KOCLAR Medayin EROL
Member of the Audit Board Member of the Audit Board Member of the Audit Board
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nanclal General Assembly

IHBIR's 2024 Ordinary Financial General continues—we will once again promote our
Assembly was held with the participation of products to the world.” Tayci noted, “In 2024,
the Board of Directors, the Supervisory Board, IHBIR achieved great success by exporting

and members. During the assembly, it was $3.655 billion to more than 220 countries with
shared that purchasing delegations, trade fair an increase of 1.21%." During the assembly,
participations, and sectoral visits had been attended by exporting member companies, the
organized throughout 2024. IHBIR Chairman 2024 board activity, financial, and supervisory
Kazim Tayci stated that the Ur-Ge project reports were approved. Tayci expressed his

had been launched in 2024, adding, “"We've gratitude to all members who participated in the
achieved great success together. Our journey General Assembly.

Sector

Committee

Convened in & 4
GaZiantep e —— e it Rl

The Cereals, Pulses, Oil Seeds
and Products Sector Committee
Meeting was held on April 28.
During the meeting, organized in
Gaziantep with the participation of
representatives from the Ministry
of Trade, the sector's current
challenges and potential solutions
were thoroughly discussed. The
meeting focused on strategies

to further advance exports and
included consultations aimed

at increasing sectoral export
performance.
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GELENEKSER SAHUR PROGRAMIMIZA
HOSGELDINIZ!
Bupiiniin Fanuse Bebalbeloilid
Riinsael Olebte Bebaterc g lasct Saj W 7

Shared Goals
Discussed
at Suhoor
Gathering

IHBIR Chairman Kazim Tayci came
together with leading names from
the business world at the traditional
suhoor program. The event was
also attended by Mustafa Varank,
Chairman of the Parliamentary
Commission on Industry, Trade,
Energy, Natural Resources,
Information and Technology, Bursa
MP, and former Minister of Industry
and Technology, as well as IHBIR
Vice Chairman Semsettin Memis.
Organized under the leadership of
PAGEYV Vice Chairman Burak Onder,
EVSID Chairman Talha Ozger and
Vice Chairman Oguzhan Durmus, the

Iftar Gathering with BAKTAD [llls S e B s
g S \ presidents and business leaders. The
- ' group discussed competitiveness,
; strengthened inter-sectoral

cooperation, and exchanged ideas
around common goals.

IHBIR Chairman Kazim Tayci and board members  Producers Association (BAKTAD), and members
came together for an iftar dinner with Mehmet of the association’s board. Sector-related
Yildinm, Chairman of the Baklava and Dessert consultations were held during the dinner.
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Presidents Council Meets with Minister Simsek

Minister of Treasury and Assembly (TiM) President Memis, and other union
Finance Mehmet Simsek Mustafa Gultepe, IIB presidents. The meeting
participated in the Expanded Coordinator President and addressed key issues faced
Presidents Council Meeting IHBIR Chairman Kazim Tayci, by industry representatives
alongside Turkish Exporters Vice Chairman Semsettin and proposed solutions.

Ev Disi Tlketim Tedarikgileri Dernegi
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Industry Leaders Gather
at ETUDER Iftar

IHBIR Chairman Kazim Tayci (ETUDER). During the dinner,
attended the traditional iftar Tayci met with Cargill CEO Murat
dinner organized by the Tarakgl, Godiva Chairman Murat
Association of Out-of-Home Ulker, and ETUDER Chairman
Consumption Suppliers Melih Sahin6z.
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IHBIR
Completes
3rd and 4th
Technical
Training
Programs

Within the scope of the IHBIR Technical
Training Program, the third and fourth
sessions of the 2024-2025 term were
successfully completed. The third
training, led by Prof. Dr. Nevzat Konar
from Ankara University and Assoc. Prof.
Dr. llyas Atalar from Eskisehir Osmangazi
University, focused on “Plant-Based
Proteins: Current Trends and Food
Technology Applications.” The fourth
training, delivered by Prof. Dr. Nevzat
Konar and Project Assistant Muhammed
Fidan, covered "Carbon and Water
Footprint Calculations from a Food
Industry Perspective: LCA (Life Cycle
Assessment) Studies.”

ISTANBUL CEREALS PULSES OIL SEEDS AND PRODUCTS EXPORTERS ASSOCIATION
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Trainings Open
New Horizons

Dr. Atefeh Karimidastjerd, a
postdoctoral researcher in the
Department of Food Engineering at
Yildiz Technical University, stated
that the training programs organized
by IHBIR stand out not only for their
commercial content but also for their
academic depth. Emphasizing that the
trainings combine sectoral updates with
a scientific perspective, Karimidastjerd
noted that the experience has inspired
new projects. She said she directly
benefited from these trainings in her
TUBITAK project on plant-based milks,
adding: “As an academic, these trainings
offered me the opportunity to look at
the same topic from different angles,
particularly in terms of project writing and
research design.”

%= Whatare your overall

@ ) thoughts and evaluations

=\" regarding the trainings
organized by IHBIR?

When [ first came to IHBIR, | expected
a trade-oriented training. However, |
was very pleased to see that esteemed
professors working in the field of food
shared their knowledge and experience
with us. The combination of both
academic and market-based knowledge
made the training overall quite satisfying
for me.

#a= Were the training topics and

C / content satisfactory? What

==\" areyour thoughts on the
duration and content planning?

It is highly valuable that the trainings
focus on current developments, convey
sectoral and international trends,
proceed through case studies, and
are supported by academic research.
Moreover, the ability to communicate
directly with the trainers, the inclusion of
Q\&A sessions during presentations, and
the active involvement of participants
significantly enhance the effectiveness
of the learning process.

As an academic, these trainings
offered me the chance to view the same
subject from multiple perspectives,
particularly in terms of project
writing and research design. Such
multidimensional training content is not
limited to information transfer but also
fosters mental flexibility and a creative
perspective, which | find highly valuable.

- Is effective communication
/ achieved in the training
==\" announcements?

Overall, communication is

effectively maintained in the training
announcements. Especially the posts
shared on LinkedIn are very effective
and informative for followers. In addition,
regular email updates make it easy to
access the announcements in a timely
manner. From this perspective, | find the
communication activities successful.

#= Have you applied any

C elements from IHBIR

=\" trainings to your current
work? If so, can you provide
examples?

Following the presentations by Prof.
Dr. Nevzat Konar and Assoc. Prof, Dr.
llyas Atalar, | decided to write a TUBITAK
project on plant-based milks. | also
shared my conversations with them
afterward. Hopefully, we will be able to
develop a strong and impactful project.

JANUARY/APRIL 2025

Perhaps Prof. Necati's work on artificial
intelligence can also be integrated into
the project.

#7= Doyouhave any

@ ) suggestions for future

=\"training topics?

Based on current developments and
my own areas of interest:

@ 3D printing technologies in the food
industry

® The differences between
bioavailability, in vitro, and in vivo
characteristics, and their relevance in the
food sector

@ The regulatory steps a food product
must go through to be approved as a
functional food for sale in pharmacies

® New techniques in sensory analysis,
such as olfactometry and brainwave
power.
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IHBIR Trainings Guide
the Way for Modern Food

Practices

Bahar Aytag, a Food Engineer in the
Export Department of Ak Starch Industry
and Trade Inc., emphasized that the
training programs organized by IHBIR
offer not only theoretical knowledge but
also practical solutions tailored to the
needs of the sector. She noted that these
trainings provide an opportunity to closely
follow recent developments and cover a
broad spectrum of topics ranging from
sustainability to export processes. Aytag
especially highlighted that the training on
Carbon and Water Footprint Calculations
had direct applicability in field practices.

7%= What are your general

C thoughts and evaluations

==\" regarding the trainings
organized by IHBIR? o

| find the trainings organized by IHBIR
to be highly beneficial and valuable.
These programs enhance sectoral
knowledge, provide opportunities to stay
up to date with current developments,
and contribute significantly to
professional growth. The combination
of theoretical and practical content
increases the overall effectiveness of
participation. The instructors’ command
of the topics and their teaching styles
make the content easier to understand
and also help us approach situations we
might encounter in professional life from
different perspectives. In this regard, |
believe the trainings fulfill an important
need in our industry.

Are the selected topics and
/ content satisfactory? What
==\" areyour thoughts on the
duration and content planning?

| believe the training topics are
carefully selected in line with the needs
of the sector. The content offers both
theoretical foundations and practical
insights into food technology, product
development, and quality and production
processes, which is very useful.
Addressing timely and high-quality
topics makes these trainings even more
valuable. The duration and planning of the
content also allow for effective delivery of
the subjects.

Zaw s effective communication

C / ensured in training

=" announcements?

Yes, | believe communication in the
training announcements is handled
effectively. The announcements are

delivered on time, and the content is
conveyed clearly. Notifications via email
and relevant digital platforms make it
easy to follow the process.
- Have you applied or
“? ) benefited from IHBIR
==\ trainings in your current
work? If so, could you provide
examples? o
The trainings offered by IHBIR not
only support future plans but also include
content that aligns with our current work
and provides direct benefits. In addition
to supporting existing processes, these
trainings offer significant contributions in
adapting to evolving sector dynamics.
One example is the Carbon and Water
Footprint Calculations training | attended,
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which has become increasingly important
in the context of sustainability practices.
The training provided valuable insights
from both a theoretical and practical
perspective. The up-to-date, scientifically
grounded information helped our
sustainability-focused efforts progress
more consciously and systematically.

#= . Doyouhave any

j suggestions for future

=V" training topics?

Here are my training topic
suggestions:

@ Labeling regulations

® Export procedures and processes

@ Certification systems

® Corn-based products and their
functional uses in the food industry



iSTANBUL CEREALS PULSES OIL SEEDS AND PRODUCTS EXPORTERS ASSOCIATION JANUARY/APRIL 2025 ISTANBUL CEREALS PULSES OIL SEEDS AND PRODUCTS EXPORTERS ASSOCIATION JANUARY/APRIL 2025

visleom

weicome

"
= —

.
‘hacibaba
since 1988

IHBIR Delegation
Visits Tekirdag

IHBIR Chairman Kazim Tayci, Vice Chairman Semsettin Memis,
Board Members Muzaffer Hikmet Tonbil and Mehmet Tas,
along with women entrepreneurs Nurdan Altay and Nurcan
Altay, paid a visit to Mehmet Aksoy, the Provincial Director of

— u Jil Sompany
Continue at
Full Speed

IHBIR continues its company
visits without pause. Visits were
completed to Grand Sweets
Foreign Trade Ltd., Abbys Trade,
Ghirass Construction Industry
and Trade Ltd., Annalife Food
Industry Marketing and Trade
Inc., Med Global Food Ltd., ADM
Turkey Agriculture and Trade
Inc., Nano Food Production
Industry and Trade Ltd., and
Turyus Food Import Export
Industry and Trade Ltd. During
the visits, members were
provided with information on
training programs, government

Turkish Exporters at GULFOOD 2025 [l (&} e

iHBIR Chairman Kazim Tayci,

Turkish exporters showcased  Chairman Kazim Tayci and presidents under Turkish Food ! ' - ~AeE . _E Vice Chairman $emsettin Memig,

their products at GULFOOD board members visited the Exporters met with Deputy ‘?'ggtﬁ;) :r:ﬂ mzmgzﬁ-gﬂ;az;fger

2025, held in Dubai, UAE, participating exporters to Minister of Agriculture and ) S | visited Best Hill Chocolate and
from February 17-21, 2025. convey their best wishes. Forestry Ahmet Bagci to _ - 4 . Haci Baba Turkish Delight. During
Under the umbrella of Turkish ~ On the second day of the exchange views on the fair . / o the visits, they exchanged ideas

Food Exporters, iHBIR fair, Tayci and other union and the sector. e S : . on industry trends and the
p : F @ union’s ongoing initiatives.
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Attends 3 OCA™2Y 25 ISTANBUL
Export M
Meeting - Y

The 2024 Foreign Trade
Figures Press Conference
was held on January 3,
2025, at the Halic Congress
Center with the attendance
of President Recep Tayyip
Erdogan, Minister of Trade
Prof. Dr. Omer Bolat, and
TiM President Mustafa
Giiltepe. IHBIR was
represented at the event by
Vice Chairman Semsettin
Memis. Last year, Tiirkiye
reached a new all-time
record in foreign trade

with $262 billion in goods
exports.

Board Meetings Held - — | L S AKANLIG

The first board meeting of 2025 was held " ' £ oy > i

with the participation of iIHBIR Chairman

Kazim Tayci, the Board of Directors, and ——"

Supervisor¥ Board Members. The meeting ] '\ € CUMHURIYETI
addressed fairs, the UR-GE project, and L K. g : ; -
the objectives and upcoming steps for the IHRACAT TURKi TOARANKISH
year 2025. In the February board meeting,
discussions focused on union activities,
sectoral cooperation, and planned
projects for the upcoming period.
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TURKIYE-WIDE CEREAL SECTOR 2024
APRIL EXPORTS:

864 MILLION DOLLARS

TURKIYE-WIDE CEREAL SECTOR
2025 APRIL EXPORTS:

967 MILLION DOLLARS
%11,81 WITH AN INCREASE OF

TURKIYE-WIDE CEREAL SECTOR 2024
JANUARY-APRIL EXPORTS:

S BILLION
959 MILLION DOLLARS

TURKIYE-WIDE CEREAL SECTOR
2025 JANUARY-APRIL EXPORTS:

4 BILLION 175 MILLION DOLLARS

IHBIR 2024 APRIL EXPORTS:

256 MILLION DOLLARS

IHBIR 2025 APRIL EXPORTS:
313 MILLION DOLLARS

%22,37 THERE IS AN INCREASE OF

IHBIR 2024 JANUARY-APRIL EXPORTS:

1BILLION
211 MILLION DOLLARS

IHBIR 2025 JANUARY-APRIL EXPORTS:
1BILLION

286 MILLION DOLLARS
%6,18 HERE IS AN INCREASE OF

]ANUARYIAPRIL 2025
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APRIL

TURKIYE IN GENERAL - 10 PRODUCTS WITH THE HIGHEST ADDED VALUE IN APRIL 2025 ($/TON)

MAIN CLASSIFICATION _ SUB CLASSIFICATION 2024 ($/KG) 2025 ($/K6) Change
COCOA PRODUCTS 3,859744985 6,224391M9 61.26%
SPICES 3,192983382 3,818020379 1958%
OTHER FOOD PREPARATIONS 1,897265817 1,813775875 -440%
SUGAR AND SUGAR PRODUCTS 1,337437161 1,583066781 18,37%

Cereals Pulses Oily VEGETABLE 0ILS 1147550843 1,353974156 1799%

Seeds and Products  PASTRY PRODUCTS 1,185325008 1,265259963 6,74% §
OIL SEEDS AND FRUITS 2,779964315 1034286568 -6279%
LEGUMES 0,870717829 0,749481472 -13.92%
MILLING PRODUCTS 0,400492776 0,41700753 412%
CEREALS 0,772599368 | 0,304429799 -60,60%
GRAND TOTAL 0,962711018 1021721196 6,13%

APRIL

IHBIR - 10 PRODUCTS WITH THE HIGHEST ADDED VALUE IN APRIL 2025 ($/TON)

MAIN CLASSIFICATION  SUB CLASSIFICATION 2024 ($/KG) 2025 ($/K6) Change
COCOA PRODUCTS 4,555721445 7,955062721 74,62%
SPICES 5,670445623 6,53748094 15,29%
OTHER FOOD PREPARATIONS 3,570612109 3,847023477 774%
OIL SEEDS AND FRUITS 6,446471247 3,39132881 -47,39%

Cereals Pulses Oily PASTRY PRODUCTS 2,83596169 3,255699278 14,80%

Seeds and Products  gyGAR AND SUGAR PRODUCTS 2,102600212 2,32823779 10,73%
LEGUMES 0,580394242 1406907972 142,61%
VEGETABLE 0ILS 1,308188701 | 1,263793525 339% =
CEREALS 1,34941991 0,835717743
MILLING PRODUCTS 0,437903959 0,411365496 -6,06%
GRAND TOTAL 1545111535  |2,302026046 48,99%

3801% o

JANUARY/APRIL 2025
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TURKIYE IN GENERAL - TOP 10 PRODUCT GROUPS EXPORTED
BY THE CEREALS SECTOR IN APRIL 2025 (THOUSAND §)

APRIL
MAIN CLASSIFICATION SUB CLASSIFICATION 2024 2025 Change Share
PASTRY PRODUCTS 206.043 219.57 6,57% 221%
VEGETABLE 0ILS 120.570 | 159.423 32,22% 16,49%
OTHER FOOD PREPARATIONS 137.318 137.082 -0.17% 14,18%
COCOA PRODUCTS 68.508 | 124.032 81,05% 12,83%
Cereals Pulses Oily MILLING PRODUCTS 149.822 95.098 -36,53% 9,83%
Seeds and Products SUGAR AND SUGAR PRODUCTS 92.236 94.222 2,15% 9,74%
CEREALS 12.984 56.233 333,10% 5,81%
OIL SEEDS AND FRUITS 20.422 40.604 98,83% 4,20%
LEGUMES 53.075 34.947 -34,16% 3,61%
SPICES 3.945 5.831 47,19% 0,60%
GRAND TOTAL 864.923 | 967.043 1.81% | 100,00%

IHBIR - TOP 10 PRODUCT GROUPS EXPORTED BY THE CEREALS SECTOR IN APRIL 2025 (THU_USAND S)

APRIL

MAIN CLASSIFICATION SUB CLASSIFICATION 2024 2025 Change Share
COCOA PRODUCTS 30.912 69.798 125,79% 24,28%
OTHER FOOD PREPARATIONS 67.721 65.571 -3,18% 22,81%
SUGAR AND SUGAR PRODUCTS 41371 58.447 23,57% 20,33%
PASTRY PRODUCTS 45.932 51.463 12,04% 17,90%
Cereals Pulses Oily VEGETABLE 0ILS 6.280 19.423 | 209,29% 6,76%
Seeds and Products MILLING PRODUCTS 36.936 16.554 | -57,89% 541%
OIL SEEDS AND FRUITS 6.235 3.273 -4151% 114%
CEREALS 4.415 3042 | -2883% 1,09%
SPICES 524 581 10,95% 0,20%
LEGUMES 1.364 216 | -84,16% 0.08%
GRAND TOTAL 256.425 313.7191 22,37% | 100,00%
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TURKIYE IN GENERAL - THE 10 MOST EXPORTED P
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BY THE CEREALS SECTOR IN APRIL 2025 (THOUSAND §)

APRIL
PRODUCTS 2024 2025 Change Share
SUNFLOWER SEED 0IL 68.575 93.159 | 35,85% 0,75%
BREAD AND EMMER (RED) WHEAT FLOUR 97.384 | 61.243 | -37M% | 14,30%
GUM CANDIES 39.573 | 49794 | 25,83% 11,63%
PASTA - UNCOOKED, PLAIN, NOT STUFFED 48959 | 49.584 1.28% 1,58%
SOYBEAN OIL, FRACTIONS - CRUDE, OTHER 16.457 38.149 | 131,81% 8.91%
OTHER BARLEY 30.459 %
STUFFED PRODUCTS 12133 | 28.304 | 133,27% 6,61%
SOLID MILKFAT PRODUCTS CONTAINING LESS THAN 1.5% MILKFAT, LESS THAN 5% SUCROSE OR ISOGLUCOSE, AND LESS THAN 5% GLUCOSE OR STARCH BY WEIGHT 29099 | 27.827 | -4,37% 6,50%
PRODUCTS CONTAINING 5% OR MORE SUCROSE, INVERT SUGAR OR ISOGLUCOSE BY WEIGHT - OTHERS 27004 | 27545 2,00% 6,43%
WAFFLES AND WAFERS, READY-TO-EAT PACKS EXCEEDING 85 6 NET WT. (COATED OR COVERED WITH CHOCOLATE OR OTHER COCOA PREPARATIONS) 20.585 | 22.228 798% 5,19%
TOP 10 PRODUCTS TOTAL 359.768 | 428.293 1905% | 44,29%
OTHER PRODUCTS 505.155 | 538.750 6,65% 55.711%
GRAND TOTAL 864.923 | 967.043 1,81% | 100,00%

HBIR - THE 10 MOST EXPORTED PRODUCTS BY THE CEREALS SECTOR IN APRIL 2025 (THOUSAND $)

APRIL

PRODUCTS 2024 2025 Change  Share

SAKIZLISEKERLER 327192 | 42.265 | 28,89% | 1470%
0L LAFATPRODUCTS CONTAING O SUCR0S, S0LCOSE STARC O LCOSE R CONTAINGLES HAN 1575 MILAFAT,LES AN s SUCROE RSUGLUCOSE, ANDLESSTHAN S LUCOSE QR STARCHBY WEGHT | 24.703 | 23.212 | -6,03% 8,07%
STUFFED PRODUCTS 4.288 | 15.407 |259,28% 5,36%
BAKER'S YEAST - DRY, ACTIVE 19.051 | 14.680 |-22,94% 51%
BREAD AND EMMER (RED) WHEAT FLOUR 16.931 1.963 |-29,34% 4,16%
SOYBEAN OIL, FRACTIONS - CRUDE, OTHER 1.352 3,95%
PRODUCTS CONTAINING 5% OR MORE SUCROSE, INVERT SUGAR OR ISOGLUCOSE BY WEIGHT - OTHERS |  9.435 9.742 3,26% 3,39%
COCOA POWDER (WITHOUT ADDED SUGAR OR OTHER SWEETENING MATTER) 4.306 9.410 | 18,52% 3.27%
CHOCOLATES (FILLED OR NOT) - OTHER 1.986 9.505 |368,54% 3.24%
OTHER CHOCOLATE AND CHOCOLATE PRODUCTS - FILLED 1138 6.870 [503,90% 2,39%
TOP 10 PRODUCTS TOTAL M4.629 | 164.206 | 34,53% | 53,64%
OTHER PRODUCTS 133.065 | 133.261 015% | 46,36%
GRAND TOTAL 256.425 | 313.791 | 22,37% | 100,00%
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TURKIYE IN GENERAL - TOP 10 COUNTRIES TO WHICH THE CEREALS
SECTOR EXPORTED THE MOST IN APRIL 2025 (THOUSAND §)

APRIL
COUNTRIES 2024 2025 Change Share
IRAQ 173.113 1M.006 -36,10% 1.48%
UNITED STATES 48.848 12.744 48,92% 1,52%
SAUDI ARABIA 17.909 52.829 194,99% 546%
SYRIA 31117 48.273 30,06% 4,99%
ALGERIA 21921 42,030 50,50% 4,35%
GERMANY 24.934 35.719 43,26% 3,69%
DJIBOUTI 22.656 31.932 40,94% 3,30%
UNITED KINGDOM 16.415 24.788 51,01% 2,56%
LIBYA 22112 22.085 -0,12% 2,28%
RUSSIAN FEDERATION 19.003 20.548 8,13% 2,12%
TOP 10 COUNTRIES TOTAL 410.632 461.954 12,50% 4177%
OTHER COUNTRIES 454291 | 505.089 n18% | 5223%
GRAND TOTAL 864.923 | 967.043 1.81% | 100,00%

O1MAY - 30 APRIL (12 MONTHS PERIOD)

APRIL COUNTRIES 2023-2026  2024-2025 Change Share
ERTRES VSR S e s UNITED STATES ‘e | sz | saen | se
UNITED STATES 18520 | 27165 | 4668% | 9,45% ' ' 39% 82%
ALGERIA 168 | maer | e | eo3n SYRIA 453,099 549,152 N20% | 453%
CERMANY noe | west | aser | e7e ALGERIA 410.061 502554 | 2256% | 415%
; ' Dt 7 GERMANY 316.366 384,804 263% | 318%
UNITED KINGDOM 10889 | 16121 | 4805% | 5.61%
SAUDI ARABIA 2471 350,009 G61% | 289%
IRAQ Tk | 13339 | -2219% | 464% L LT
RUSSIAN FEDERATION 9090 | 10163 | T.81% | 354% LIBYA 321438 319.591 Ll | A
NETHERLANDS 73 | e | S UNITED KINGDOM 243791 290.234 1905% | 2,40%
SAUD! ARABIA 6us] | 832 | 296 | o810 DJIBOUTI 331.202 290120 | -1240% | 2,39%
CAZAKHSTAN 5100 508 | sam | 231 IRAN (ISLAMIC REPUBLIC)| 461139 252274 | -4529% | 2,08%
UNITED ARAB EMIRATES w07 | 216 | uswn | 1w TOP 10 COUNTRIES TOTAL | 5.637432 | 5.667.975 054% | 46,79%
T0P 10 COUNTRIES TOTAL anenel | 13065 35'72‘7: i '4,,7: OTHER COUNTRIES 6.869.932 | 6.445.827 617% | 53.21%
OTHER COUNTRIES B2149 | 156834 |  3.08% | 5456% GRAND TOTAL 12507364 | 12.113.802 -3.15% | 100,00%
GRAND TOTAL 256.425 | 313791 | 22,37% | 100,00%

IHBIR - TOP 10 COUNTRIES TO WHICH THE CEREALS SECTOR EXPORTED THE MOST IN THE LAST 12 MONTHS (THOUSAND §)

et e O 2y,
AT

OTMAY - 30 APRIL (12 MONTHS PERIOD)

COUNTRIES 2023-2024  2024-2025 Change Share
UNITED STATES 298.035 314.736 5,60% 9,26%
IRAQ 243.941 230.505 -5,51% 6,78%
GERMANY 145.298 182.783 25,80% 5,38%
UNITED KINGDOM 147.030 175.269 19.21% 5,16%
ALGERIA 92.595 134.502 45,26 % 3,96%
SAUDI ARABIA 81.622 102.466 25,54% 3.01%
NETHERLANDS 70.14 89.136 2113% 2,62%
RUSSIAN FEDERATION 105.231 80.415 -23,58% 2,31%
LIBYA 90.765 78.957 -13,01% 2,32%
IRAN (ISLAMIC REPUBLIC) | 117.844 78.243 -33,60% 2,30%
TOP 10 COUNTRIES TOTAL | 1.392.476 1.467.014 5,35% 43,15%
OTHER COUNTRIES 1.962.845 1.932.500 -155% | 56,85%
GRAND TOTAL 3.355.321 3.399.414 131% | 100,00%
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Water in Agriculture
Is an Investment in

the Future”

In a statement released on
World Water Day, IHBIR
Chairman Kazim Tayc1
emphasized that the efficient
use of water in agriculture is
not only an environmental
issue but also an economic
necessity. Reminding that
77% of Turkiye’s total water
consumption occurs in the
agricultural sector, Tayci
said, “Protecting every

drop of water is protecting
our future. We must move
beyond traditional irrigation
methods and adopt modern
and sustainable systems.”

He also pointed out that
modern irrigation methods
can provide up to 65%

water savings, and that crop
selection plays a critical role
in water management.

As the global water crisis and the
effects of climate change become
increasingly visible, the efficient use of
water resources has become a strategic
priority across all sectors. In TUrkiye
— where agriculture is among the
highest-consuming sectors — measures
taken and investments made in modern
irrigation systems have come to the
forefront. Speaking on the occasion
of March 22, World Water Day, Kazim
Tayci, Chairman of the Board of the
Istanbul Cereals, Pulses, Oil Seeds and
Products Exporters' Association (IHBIR),
stated: “As the agricultural sector, we
must take responsibility. To ensure
sustainability in production, we need to
use every drop of water more efficiently
and abandon traditional irrigation
habits.”

777% OF WATER

CONSUMPTION OCCURS

IN AGRICULTURE

Taycl explained that Turkiye's
annual water consumption has

reached 57 billion cubic
meters, with approximately 77% used in
agriculture. He continued: “We have 24
million hectares of arable land, but only
8.5 million hectares are economically
irrigable. Currently, 81.9% of this area is
being irrigated, with the total irrigated
area reaching 6.96 million hectares.
These figures reveal just how critical
water management is for the agricultural
sector.” Highlighting that 68% of
agricultural irrigation is still done using
inefficient, traditional ‘'wild irrigation’
methods, Tayci stressed the urgency of

expanding modern systems: “Sprinkler
irrigation can save up to 35%, while drip
irrigation can save up to 65% in water
use. In classical systems, irrigating 8
hectares requires 30 liters of water per
second, whereas with modern systems,
this can be reduced to 10 liters per
second. That's a savings of two-thirds.”

NOT JUST TECHNOLOGY
- CROP SELECTION
ALSO MATTERS

Chairman Tayci also noted that
efficient water use depends not
P only on irrigation systems but
also on crop choices: “To protect water
resources, crops that require less water

must be supported, and water-appropriate
crop patterns should be promoted in

wetland areas. This step contributes not
only to efficiency but also to long-term
sustainability.” He added that IHBIR is
actively working to raise awareness
among producers and exporters about
environmentally friendly production and
resource management: “Every producer
and every exporter must be part of this
process. Proper water management is no
longer just an environmental concern — It is
an economic necessity. As a sector, we
must assume greater responsibility in the
face of the water crisis.”

Tayci concluded his message with
the following words: “World Water Day
should not be seen merely as a day
of awareness, but as a day of action.
Because in agriculture, every drop
of water is not just for today - It is a
guarantee of the future.”
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The Turkish confectionery and
chocolate products industry, which
exports to nearly every country in the
world, is setting its sights on the U.S.
market this year. Highlighting that
exports to the U.S. have seen double-
digit growth for the past eight years
and that this year's focus will intensify
further, Kazim Tayci, Chairman of the
Board of the Istanbul Cereals, Pulses,
Oil Seeds and Products Exporters'
Association (IHBIR), stated: “We've
hit the start button for the U.S. and
are putting great effort into promoting
confectionery products. This year,
the U.S. is on our table. We want to
benefit more from both its purchasing
power and consumption capacity.”
Tayci expressed optimism about the
post-Trump era, noting that Turkiye
will not only become a key player in
food exports but also emerge as an
alternative supplier across multiple
sectors. Addressing the visa difficulties
faced by exporters, Tayci added: “It's
clear that there is a political attitude
toward our country. But at the end of
the day, we are businesspeople. We
import goods from all over the world,
and we export as well. We find this
stance extremely inappropriate and
expect prompt action from our own

authorities to resolve it.”

The 54th edition of ISM 2025, one of
the world's leading food and beverage
trade fairs, was held in Cologne,
Germany from February 2-5. The
event hosted 1,500 exhibitors from 70
countries and 33 national pavilions.
Turkiye participated for the 24th time
with a national pavilion led by IHBIR.

Tayci noted that Turkiye was
represented at ISM with 97 companies,
including 30 under the national pavilion
and 67 individual participants. He
pointed out that Turkiye ranks sixth
after Germany, Italy, Belgium, China,
and Spain. “When we participate
under a national pavilion, procedures
become much easier, and especially
those seeking Turkish products can
find all the companies in one area.

For the past 20 years, the perception
of ‘'Made in TUrkiye' in food has been
growing. We're improving product
quality, enhancing sales and after-
sales services, and taking ownership of
customer issues. We also offer a pricing
advantage. Among countries that
provide mid-range products of good
and acceptable quality, we offer some
of the best prices. That's why we're
highly preferred. Participating under the
Turkiye pavilion draws serious buyers in

JANUARY/APRIL 2025
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this segment. We're especially engaging
SMEs and encouraging them to attend
fairs. | can't recall a single person

who came to a fair genuinely seeking
business and left empty-handed. Even
if nothing materializes immediately,

you make valuable contacts. One
connection today could lead to a deal
involving a hundred containers in the
future,” he explained.

WE WILL REACHA1%
SHARE

Taycl stated that the global trade
volume of confectionery and chocolate
products is $360 billion annually, with
Tirkiye holding a $2 billion share.
“Twenty years ago, Turkiye's share was
around $200 million. Now, even though
we currently hold a 0.7% share, this
is a significant leap. If we raise this to
1%, the industry’s capacity will need to
grow by 30%. Right now, we have one
of the world's youngest processing and
machinery infrastructures, and our order
volumes are increasing daily. | believe
we'll reach 1% within the next five years.
The industry has a promising future,” he
said.

“THIS YEAR, THE U.S.
IS ON OUR TABLE"

Tayci shared that iHBIR closed last
year with $3.6 billion in exports and
has set a target of $3.8 billion for this
year, aiming for $4 billion at heart. He
emphasized that the industry exports to
nearly every country and that the U.S.
will be a special focus in 2025 due to its
high purchasing power and consumption:
"When you compare someone living
elsewhere in the world with an American,
the American’s consumption is four times
higher. So, we should view America’s 350
million population as if it were 1.4 billion.
In addition to events under the Turquality
program, we have fairs scheduled in
Miami and Chicago. We'll promote our
confectionery and chocolate products
using digital platforms, social media,
and outdoor advertising. We're planning
to wrap yellow cabs with ads and have
them circulate in city centers. We've
fully launched our U.S. initiative and are
putting serious effort into promoting our
products. For the past eight years, our
food exports to the U.S. have grown by
double digits, averaging 25% annually,
and this encourages us tremendously,”
he said. Regarding additional tariffs
imposed by the U.S. on neighboring and
Far Eastern countries in the post-Trump
era, Taycl added:

“Trump has chosen to target countries

ALKO CONFECTIONERY

that economically challenge the U.S. But
Turkiye has long been one of America’s
allies in the Middle East. Currently, there
are no adverse tariff decisions regarding
food. In fact, | believe Trump will draw
even closer to Turkiye commercially. As
he imposes tariffs and embargoes on
others, he'll need alternative suppliers,
and Turkiye is well-positioned to become
one —not only in food but also in steel
and automotive sub-industries.”

IFYOU CAN EXPORT
TO JAPAN, YOU CAN
EXPORT ANYWHERE

Touching on recent debates about
food safety, Tayci pointed out that
Japan currently sets the highest global
standards: “Japan is the ‘nirvana’ of food
safety. In most places, packaged food
is made transparent so the consumer
can see what's inside. But in Japan,
packaging is fully opaque to prevent
light penetration. They guarantee that
what's shown on the outside is exactly
what you'll find inside. If a company
is exporting to Japan, it can export to
anywhere in the world. Turkiye is also
increasing its exports to Japan every
year, proving we can meet their food
standards. The rising number of Turkish
exporters is also encouraging. Korea, like
Japan, has strict food standards, and
we've now become one of their top three
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The perception of ‘Made in Tiirkiye”
in food industry is developing

suppliers for confectionery. If we can
overcome these barriers, we can export
anywhere,” he said.

VISA PROBLEMS
PERSIST - WE
DEMAND A SOLUTION

Taycl also addressed the ongoing visa
issues faced by exporters: “We're still
experiencing serious difficulties obtaining
visas. Even with green passports, our
exporters feel uneasy at passport control
in European countries. Customs officers
are behaving differently now. In the past,
they would ask, ‘How much money do
you have on you?' Now, our colleagues
are being told, ‘Can you take it out and
show us?' This is creating unintentional
anxiety. There are 130,000 registered
exporting companies in Turkiye. The
larger ones must be able to travel
freely to trade fairs, most of which are
in Europe. We've also heard that the
U.S. is giving visa appointment dates
two years out. This is unacceptable.

It's clear that there's a political attitude
against our country. But again — we are
businesspeople. We import and export
goods from every corner of the world.
This stance is completely inappropriate,
and we expect our authorities to take
immediate steps toward a resolution.

In my view, this was one of the most
pressing topics at the fair.”
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LUMICITA
CANSUKAMACI

- How was the fair? Did it meet your
C expectations?
The fair was highly productive for us.
As a newly established company and brand, our
aim in participating was to present ourselves on an
international platform, introduce our products and
company to importers, and offer our customers the
opportunity to experience and taste our products in
person. Considering these goals, we can say that
the fair met our expectations.
#= . What was your purpose
C in attending the fair?
It was an incredible joy for us to bring
this brand and these flavors — born in our country —

to new geographies and importers around the world.

DERIN LEZZETLER
SEMIN SUTER

#= Have you attended the ISM Fair
before? What stood out to you in
terms of visibility at this year's

event?

This was our first time participating in the
ISM Fair. | observed for the first time that the
Turkish Pavilion was promoted extremely well,
both on billboards and printed media outside
the venue, as well as in the on-site signage and
direction systems inside the fair.

How was iHBIR's organization
? during the fair?

We are a manufacturing company
with 10 years of experience. We've participated
in many fairs worldwide, both as exhibitors
and visitors. Over the past two years, we've
witnessed how every single detail of IHBIR's
events, seminars, and training programs is
carefully thought out. The team plans everything
in advance - from refreshments to stand
arrangements — and manages the process
flawlessly. Even before we make a request, the
team is already communicating those matters
with us.

Would you like to attend the ISM

f’? Fair again?

= In future editions, we would like to
attend ISM not in the European leg, but in the
Japan edition. We believe that this region holds
great potential for Turkish companies producing
high-quality goods.
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CHICOLATTE _
HALIDE KUPCU

%= What were your expectations from

C the ISM Fair?

= As this was my first time attending
the fair, my main expectation was to introduce
my brand to the European market and the
international stage, meet potential distributors,
and closely observe the latest innovations in the
sector

Did you attend the fair to connect
) with new companies?

Yes, one of my main goals was to
meet new companies and lay the groundwork
for potential collaborations. It was particularly
important for me to connect with distributors,
retail chains, and specialty boutiques.

/%= Whatis your post-fair objective?
C My primary post-fair goal is to
follow up on the connections I've
made and turn potential partnerships into
concrete steps. | also want to analyze how |
can adapt my products for foreign markets and
develop export-oriented strategies.
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ALIPPO ,
ESRA VESU OZGELIK

How was the interest in your

C j products at the ISM Fair?

The ISM Fair was very successful
for us. Our soft-textured, fun-shaped, and
flavorful products received great attention. With
their flavor profile and use of natural colors
and aromas, our offerings especially attracted
visitors from Europe. The strong demand for
tastings and the positive feedback throughout
the fair confirmed that we positioned our
products correctly.

How does reaching new markets
j benefit you?

Entering new markets allows our
products to gain global recognition and gives
our brand a sustainable growth momentum. The
European market is particularly important to us
due to its demand for quality jelly confectionery
and its high level of consumer awareness.
Having a presence in this market will help
position ALIPPO not just as a producer, but as a
trendsetting brand.

Were you able to establish new
j collaborations after the fair?
Which countries showed the most
interest?

Yes, after the fair we received partnership
offers from many countries, especially Germany,
the UK, France, and the Netherlands. We've
already begun the launch process with several
major retail chains we met. Starting in the 2025
season, ALIPPO will have a presence on the
shelves of key supermarket chains in the UK and
across Europe. This development marks a major
milestone in our brand's international journey.
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ALTAY KURUYEMIS
NURDAN ALTAY

%= Was the fair busy?
C Under the leadership of IHBIR

management, our participation in ISM
2025 in Cologne was very active. Our booth
became a central meeting point for many buyers
from our industry as well as existing contacts.
- Did you establish new business
C ) partnerships? What kind of export
opportunities did the fair offer?
Throughout the fair, we held numerous
meetings and introduced our new products
to buyers, connecting with many wholesalers
across Europe. As a result, we established new
partnerships, received our first orders, and
began shipments. Our ongoing active projects
are also progressing steadily.
#a» What message would you like to
C send to iHBiR?
o We extend our heartfelt thanks to
IHBIR Chairman Mr. Kazim Taycl and the entire
management team for always supporting,
empowering, and advocating for women
entrepreneurs — and for giving us the opportunity to
showcase our products at the ISM Fair in Cologne.
We wish them continued success in all their efforts.
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EXpor

Highlighting the importance of cultural
ties and accurate market analysis in the
export of traditional products such as
halva, tahini, and Turkish delight, IHBIR
Board Member Mehmet Tas noted that
the growing interest in these products
across a wide geography — from Europe
to the Middle East, and from North
America to Asia - offers significant
export potential for Turkiye. Emphasizing
that IHBIR supports exporters through
global trade fairs, procurement
delegations, and training programs, Tas
stated that sustainability, digitalization,
and strong storytelling have now become
indispensable elements for standing out
in the global market.

/%= Whatare the priority

C international markets for

==\" our traditional products, and
why?

When identifying priority international
markets for our traditional products, it's
not only economic data that plays a role —
cultural connections are just as decisive.
Turkish cuisine has historically left its
mark across a vast geography. Since
the Ottoman era, regions such as the
Balkans, the Middle East, North Africa,
the Caucasus, and Central Asia have
shared many culinary similarities with our
food culture. In these areas, products like
halva, tahini, Turkish coffee, and Turkish
delight are familiar — not only in name but
also in how they're consumed.

In Europe, particularly in countries
like Germany, France, Belgium, and the
Netherlands, a strong Turkish population
ensures that these products find shelf
space in mainstream markets and begin
to attract local consumers as well.
Initially consumed by Turks abroad out of
nostalgia and a longing for home, these
products gradually pique the interest of
wider audiences. For example, tahini is
no longer just for immigrants — it is also
gaining popularity among European
consumers focused on healthy eating.

In recent years, awareness of
Turkish traditional products has also
been rising in markets like the United
States and Canada. In these countries,
products such as tahini and halva stand
out in categories labeled “natural,”
"gluten-free,” or "vegan." Meanwhile,
Turkish delight can be positioned as
an elegant and unique gift item in the
packaged goods market. In these

regions, storytelling is crucial - the more
effectively we communicate a product's
origin, method of preparation, and cultural
background, the more we can expand.

In summary, our priority markets
are those where we can both share
our cultural heritage and presentitin a
refreshed form. For those familiar with
our culture, we offer connection; for
those who are not, we offer discovery.

CULTURALLY RICH
PRODUCTS

- What strategies should be
j pursued to increase our
=" market share and exports
of products like halva, tahini, and
Turkish delight?

These products are culturally rich, but
it is essential to position them correctly
in the global market. First and foremost,
we must analyze how the product is
perceived in each target market. For
instance, while tahini is commonly
consumed as a breakfast spread in
Turkiye, it is seen as a source of protein
and fiber in the U.S. Therefore, redefining
the product's function based on the local
market context is critically important.

Another key factor is packaging
and language. Our packaging must be

Tiirkiye's ‘Sweetest’
t Potential
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informative in the local language, clearly
listingredients, and openly declare
allergens. Additionally, product sizing
and presentation should align with local
shopping habits. In Europe, for example,
single-serving “on-the-go” formats are
popular, while family-sized packaging is
more commonly preferred in the Middle
East.

A further strategy involves
collaborations and shelf diversification.
Building partnerships with chain retailers,
gourmet stores, and e-commerce
platforms is essential. Moreover, using
social media and digital advertising
to communicate the story behind the
product is increasingly important. Today,
a good product alone is not enough —we
must also explain how it's made, what
tradition it stems from, and why it's
special. Preserving our traditional flavors
while adapting to modern expectations
will strengthen our export potential.

A STRUCTURE
THAT GUIDES THE
INDUSTRY

/= Canyou elaborate oniHBIR's
C j role and efforts in promoting
e

exports of traditional food
products?

The Istanbul Cereals, Pulses, Oil Seeds
and Products Exporters' Association
(IHBIR) plays a vital role in ensuring that
the Turkish food sector secures a strong
and sustainable presence in international
markets. In particular, for traditional
product categories with historical and
cultural significance, IHBIR's work is
invaluable in both preserving this value
and promoting it effectively abroad.

IHBIR is not merely an organization
focused on export figures — it also
functions as a strategic leader that
guides the sector and supports
companies throughout their journey. By
organizing national participation and
info booths at prestigious international
fairs, IHBIR enables our companies to
reach global buyers directly. These
events contribute not only to commercial
connections but also to cultural
exchange and brand visibility.

Through its procurement delegation
programs, IHBIR brings qualified buyers
from different regions together with
Turkish producers in one-on-one
meetings. These connections not only
increase export potential but also lay
the foundation for long-term business
relationships built on mutual trust.

IHBIR also organizes regular
technical training programs, offering
support on regulations, market entry
strategies, and product certification
processes. Additionally, the organization
prioritizes issues such as sustainability,
digitalization, and brand value. In recent
years, projects have also focused on
ensuring that geographically indicated
products and regional flavors are
represented accurately in global markets.

In short, IHBIR is not just an exporters'
union — it is a proactive and visionary
structure that leads the industry and
empowers companies to compete

more effectively on the global stage.
We take great pride in being part of
these meaningful efforts under IHBIR's
umbrella.

THE FOOD SECTOR
IS UNDERGOING
TRANSFORMATION

#aw  Whatare your expectations
C and projections for the
e,

general food market for
2026 and beyond?

Although the food sector is
fundamentally based on essential needs,
it is undergoing major transformation due
to shifting consumer habits. We expect
this change to accelerate even further
after 2026. In particular, the health-
oriented nutrition trend, which gained
momentum after the pandemic, has
now become permanent. Consumers no
longer focus solely on price — they also
value flavor, ingredients, origin, production
methods, and environmental impact.

Plant-based products, clean-label
goods without additives, gluten-free
and vegan options are seeing growing
demand. This trend directly affects both
product development processes and
marketing strategies. Adapting traditional
products to these trends offers major
opportunities for producers.

Additionally, sustainability is no longer
just an environmental concern — it has
become a core responsibility for brands.
Eco-friendly packaging materials, energy-
efficient production, and low carbon
footprints are now prerequisites for major
buyers. In other words, environmental
performance has joined quality, price, and
taste as a core expectation.

Lastly, digitalization... Increased
automation in production and deeper
engagement with consumers through

digital channels have become
unavoidable for companies.

INTRODUCING OUR
PRODUCTS TO THE
WORLD

- Could you also tellus
’/ about yourself and your
=" organization?

As a member of a family that grew up
deeply rooted in traditional production,
| now represent the third generation
— following in the footsteps of my
grandfather and father — alongside my
sibling, and paving the way for the next
generation.

Under the brand S$ahinoglu Gida, we
produce traditional products such as
tahini halva, jam, spreadable creams,
and Turkish delight. We are not only
preserving the tastes of the past but also
developing them to suit modern consumer
preferences. Food safety, hygiene
standards, and product quality are always
our top priorities. We also closely follow
technological developments, constantly
updating our production processes
with modern equipment. In addition,
we promote other traditional products
that we don't produce — such as coffee,
molasses, and fruit leather (pestil) — under
our export brand in international markets.

Our third generation is now actively
involved in our factory. This strengthens
both our commitment to traditional values
and our forward-looking vision. With the
younger generation’s contributions, we
are taking a more dynamic approach to
product development, digital marketing,
and exports.

At the heart of our work is this goal:
to combine inherited knowledge and
experience with modern-day dynamics
and reach more people both at home
and abroad. In line with this mission, we
continue to evolve both our products and
our brand.
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The Middle East
Procurement Delegation
event organized by IHBIR,
recognized by the Ministry
of Trade as one of the year’s
“Best Practice Examples,”
opened new export
opportunities for Turkish
companies through 782
bilateral meetings.

As part of the UR-GE project carried
out by the Istanbul Cereals, Pulses,
QOil Seeds and Products Exporters’
Association (IHBIR), a comprehensive
procurement delegation targeting Middle
Eastern countries was organized on
January 22-23, 2025. The Middle East
region, which holds strategic importance
in global trade, was brought together
with Turkish companies through this
event, with the aim of enhancing regional
cooperation and expanding Turkiye's
market share. In determining the countries
included in the delegation, criteria such
as logistical advantages, geostrategic
location, sector-based foreign trade data,
trade agreements with Tlrkiye, customs
duties, and available tax incentives
were taken into account. The foreign
companies invited to the event were
selected in alignment with the business
areas and product ranges of IHBIR
members, ensuring high commercial
efficiency for the organization.

AN OPPORTUNITY
TO PRESENTTO
POTENTIAL BUYERS

The two-day event brought together
34 foreign companies, each holding
significant positions in their respective
sectors, and 23 local companies who
are members of the UR-GE cluster.
Participants from the United Arab
Emirates (UAE), Oman, Qatar, Kuwait,
Jordan, Bahrain, and Egypt met with
Turkish companies in a B2B format
during the event held in Istanbul on
January 22-23. Special exhibition areas
were prepared for companies to present
and promote their products. During the
meetings, the companies had the chance
to introduce their products directly to

potential buyers and establish concrete
business connections. To ensure that all
meetings were conducted smoothly and
without interruption, full-time interpreters
were assigned throughout the event. All
necessary technological infrastructure
was provided in the meeting rooms,
while IHBIR staff remained present to
respond to guests' needs and address
any issues promptly.

782 BILATERAL
BUSINESS MEETINGS

The event proved to be highly
productive, resulting in a total of 782
bilateral business meetings. Positive
feedback from participating companies
reflected satisfaction with both the
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content and the opportunities for
cooperation offered by the organization.
In response to demand, a new
procurement delegation covering Russia
and neighboring countries is planned for
May. Carefully planned and successfully
executed by IHBIR, this delegation
activity was selected from among
hundreds of projects to be included in
the Ministry of Trade's annually published
"Best Practice Examples"” report. Being
featured in this prestigious study, which
is based on detailed analysis by the
Ministry, has been a source of great
pride for IHBIR and has provided strong
motivation to organize even more
qualified, comprehensive, and efficient
activities in the future.
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A Strong Step in Trade with
Middle Eastern oues
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Turkish food producers are returning
hopeful from Prodexpo 2025, the
largest food fair in Russia and Eastern
Europe. Semsettin Memis, Vice
Chairman of the Istanbul Cereals,
Pulses, Oil Seeds and Products
Exporters’ Association (IHBIR), stated
that significant meetings were held
with local Russian markets and that
participants were very pleased with the
level of interest shown. He emphasized
that the withdrawal of European
companies has created a major gap in
the Russian market — one that Turkish
firms are well positioned to fill.

The 32nd edition of Prodexpo 2025,
regarded as the largest food, beverage,
and food raw materials fair in Russia and
Eastern Europe, was held in Moscow.
The event covered approximately
80,000 square meters, hosting 1,835
participants from 36 countries and
welcoming 70,000 visitors. A total of
25 Turkish companies attended the
fair under the National Participation

v

ope

Organization led by IHBIR.

“WE SEE SERIOUS

POTENTIAL IN RUSSIA"

Memis noted that the fair was highly
successful for participants and that
they returned to Turkiye with a strong
sense of satisfaction. He emphasized
that important meetings were held,
particularly with local Russian markets,
and expressed optimism that these
discussions would lead to orders. “This
year, there was a greater presence of
local Russian companies at the fair.
Turkish companies already enjoy a strong
reputation in Russia. We see serious
potential in product categories such as
snacks and confectionery, as well as in
nuts, canned goods, and various mixed
product groups. We got the impression
that significant orders in these categories
may come in the near future,” he said.

Highlighting the substantial potential
of the Russian market with its population
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of 150 million, Memis explained that the
withdrawal of many European firms has
created a significant gap in the food
sector. He asserted that Turkiye and
Turkish exporters are best positioned
to fill this gap: “All of our companies,
whether they attended the fair or not,
should be aware of the great potential
and give more attention to this region.
Russia appears to be a suitable country
for investment. Unlike Europe, it's not
an overly competitive market, and profit
margins are higher. We believe that
companies investing in Russia, sending

staff, and opening warehouses will
dominate the market in the coming years.”

RUSSIAN GOVERNMENT
ALSO EAGER FOR
INVESTMENT

Memis also stated that the Russian
government is highly enthusiastic about
attracting foreign investments and wants
to see Turkish companies entering
the market: “Turkish firms are also
interested in investing. We've spoken
with some companies that are eager to
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move forward. Although there is still a
perception of risk, there is a consensus
that Russia is indeed a country worth
investing in. The withdrawal of European
companies has created a competitive
advantage. Countries that shift their
storage and marketing operations

here may enjoy a serious advantage.
Furthermore, Russia no longer wants to
rely solely on food imports — it now aims
to become a producer as well. They

are particularly focused on integrating
the supply chain within their own
ecosystem. In this regard, various forms

of cooperation may also emerge.”

Memis noted that Turkey's
Ambassador to Moscow, Tanju Bilgic,
also visited the fair and that they had
the opportunity to meet with him: “He
visited all the Turkish companies at the
fair, gathered information, and listened
to everyone. We specifically discussed
the ongoing issues related to money
transfers between Tirkiye and Russia. It
was an extremely productive meeting.
When he returns to Tlrkiye, we plan to
provide a more comprehensive briefing
and strengthen our cooperation.”
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Follow-On Formulas
and Infant Formulas

It is well established that breastfeeding
provides significant benefits for infants,
including the provision of essential
nutrients and the promotion of overall
health. Human milk is the most natural
and ideal source of nutrition for infants,
supplying the energy, macro- and
micronutrients necessary during early
human life. Given its physiological
functions, human milk is considered
the “gold standard” for infant growth,
as it supports cognitive development,
enhances innate and adaptive immunity,
modulates immune responses, helps
prevent diabetes, maintains gut health,
and possesses anti-inflammatory
properties.

In the early 20th century, follow-
on and infant formulas were typically
based on cow's milk. However, with
growing knowledge in infant nutrition
and advancements in technology, newer
formulations have been developed to
more closely resemble human milk. The
primary differences between cow'’s
milk and human milk lie in the levels of
lactose, proteins, minerals, and fats,
as well as the composition of these
nutrients. To make cow'’s milk suitable
for infant consumption, modifications are
required: reducing protein and mineral
content, increasing the whey protein
fraction relative to casein, and adjusting
the calcium-to-phosphorus ratio from
1.2 to approximately 2.0. Additionally,
carbohydrates, fats, and vitamins must
be added to the formulation.

BREAST MILK FOR THE
FIRST 6 MONTHS

According to the World Health
Organization (WHO) and the United
Nations International Children’s
Emergency Fund (UNICEF),
breastfeeding should begin within one
hour of birth and continue exclusively
for at least the first six months. When
breastfeeding is not possible, WHO
states that infant formula is the only
suitable alternative. Infant formulas

are used either as substitutes or
complements to breast milk for at least
the first 12 months and are formulated to
mimic the composition of mature human
milk in terms of both major (proteins,
carbohydrates, and lipids) and minor
(minerals and vitamins) components.
Newborns have immature immune
systems, making diet a key factor in the
development of immune responses (Jain,
2020). Additionally, breastfed infants
have been found to have lower rates of
morbidity and mortality from infectious
diseases, as well as fewer dental
anomalies.

Human milk contains essential
energy, macronutrients, and
micronutrients needed for infant growth
and development, including proteins,
carbohydrates, lipids, oligosaccharides,
lactoferrin, fatty acids, growth factors,
cytokines, bacteria, and microRNAs.
Therefore, breastfeeding offers the most
appropriate nutritional option for infants.
However, there are several adverse
conditions in which breastfeeding may
not be possible. In such cases, infant
formulas or baby foods may serve as
nutritional alternatives to breast milk.
Although it is impossible to produce
a product identical to human milk,
significant efforts have been made to
make infant formulas closely resemble
the nutritional profile and composition of

human milk.

Infant formulas can be classified
into two categories: those based on
standard drinking milk and special
formulas. The latter includes formulas
designed for premature infants or
those with specific nutritional needs,
differing in carbohydrate, protein,
and fat composition. While standard
formulas can meet the basic nutritional
requirements of most infants, special
formulas may be more appropriate
for infants with unique dietary needs.
For instance, hypoallergenic formulas
are commonly used for newborns
with cow's milk allergy; lactose-free
formulas are designed for infants with
lactose intolerance; and formulas
containing structured lipids are used to
improve gastric emptying and nutrient
absorption. Moreover, amino acid-based
formulas can be used in the treatment of
low birth weight, premature, or critically
ill infants.

Infant formulas are classified
according to their three main
macronutrient components: fat, protein,
and carbohydrate. These nutrients
are present in varying concentrations
depending on the specific formulation.

Most formulas use cow's milk as the
primary nutrient source, and may contain
milk fat, blended vegetable oils, or
structured lipids, along with supportive
ingredients such as arachidonic acid
(AA), docosahexaenoic acid (DHA), and
human milk oligosaccharides (HMOs).
Additionally, probiotics and bioactive
compounds are frequently added to
formulations.

SAFETY AND QUALITY
CONTROL

The safety and quality control of
infant formulas are critically important
to ensure that infants receive a safe and
nutritious alternative to breast milk. Infant
formulas are particularly susceptible to
contamination and rapid spoilage. During
the production process, microorganisms
from various sources—such as water,
equipment, additives, and packaging
materials—can cause contamination
of the products. Additionally, infant
formulas may carry residues of veterinary
drugs, chemical contaminants, and
microbial toxins. Therefore, strict quality
control measures must be implemented
to ensure the safety and nutritional
quality of infant formulas. For example,

glyphosate and aminomethylphosphonic
acid (AMPA) are considered compounds
that can potentially lead to various
diseases.

Ensuring the safety and quality control
of infant formulas and baby foods is
vital to guarantee that they serve as
a safe and nourishing alternative to
human milk. In many countries, infant
formula manufacturers are subject to
stringent regulatory requirements to
ensure their products meet necessary
quality standards and are free from
harmful bacteria, viruses, and other
contaminants. This necessitates
careful attention to raw materials,
processing steps, and compliance with
legal regulations. Manufacturers must
implement appropriate measures to
prevent contamination, closely monitor
raw materials and production processes,
and conduct rigorous quality control
inspections.

BROWNING AND
OFF-FLAVORS

Interactions between components
within infant formulas and baby
foods during processing are another
critical consideration for final product
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safety and characteristic properties.
Specifically, it is important to study (i)
protein-lipid, (i) protein-carbohydrate,
and (jii) mineral-protein interactions. In
the formulation, conjugates between
proteins and reducing sugars can be
formed through glycation. This process

is also known as the Maillard reaction.

As the Maillard reaction progresses,
hundreds of different flavor compounds
are generated, which may further
degrade into additional flavor substances.
However, browning and off-flavors arising
during the processing of some infant
formulas can present quality concerns.
The carbonyl group of the sugars used in
the formulation may react with partially
hydrolyzed proteins to form N-substituted
glycated amino acids. These unstable
compounds can transform into
ketosamines, pyruvaldehydes, and other
short-chain hydrolytic fusion products,
which may cause undesirable changes

in flavor and color. Nevertheless, this
does not imply that the effects of Maillard
reactions in infant formulas are entirely
negative. Such reaction products may
provide new and sometimes enhanced
techno-functional properties compared
to unmodified proteins.
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Lactose intolerance and milk
allergy are often confused but are
fundamentally different conditions.
Allergies are immune responses
that lead to inflammation and tissue
damage. These reactions to foods and
food components can occur throughout
the body and thus lead to a range of
complications. Moreover, food allergies
can interfere with nutrient absorption,
potentially resulting in conditions such
as fatigue, osteoporosis, and iron-
deficiency anemia. Food allergies have
even been associated with asthma
attacks. Among young children and
infants, the most common symptoms
include diarrhea, constipation, irritable
bowel syndrome, heartburn/reflux,
sinusitis, and ear infections.

DRY MIXING AND WET
BLENDIG

Powdered infant formulas and
baby foods are generally produced
using two types of processes: (i) dry
blending or (i) wet blending followed
by spray drying. The dry blending
process involves the preparation of
individual components, followed by
appropriate heat treatment, drying, and
finally blending the dried ingredients
together. In contrast, the wet blending-
spray drying process requires all
ingredients to be combined in liquid
form, subjected to thermal treatment
(e.g., pasteurization or sterilization), and
then dried to obtain the final product.
In some technological applications, a
hybrid approach is employed, wherein
certain ingredients are processed via
wet blending, while the remaining
components are added using dry
blending.

During the dry blending process,
raw materials are supplied in powdered
form by suppliers and combined to
ensure a homogeneous mix of the
macro- and micronutrients required
for a complete infant formula product.
Dry-form ingredients received from
suppliers are blended in large batches
using ribbon blenders or other large-
scale mixing equipment to achieve a
uniform distribution. Filtration or sieving
systems may be used to eliminate
oversized particles and potential
foreign material contamination. The
resulting blend is then transferred to
the powder packaging line and fed into
the powder filling hopper. This hopper
conveys the powder to the can-filing
line, where filled cans are flushed with
inert gas. The packaged product is then
subjected to specification compliance
checks, including microbiological
contamination testing.

The advantages of the dry blending
process include lower energy
consumption and reduced investment

fks’.:

requirements for equipment, buildings,
and maintenance. Additionally, the
absence of water in this process
significantly reduces the risk of
microbiological contamination.
However, there are also disadvantages
to the dry blending method. The
microbiological quality of the final
product heavily depends on the
quality of the raw materials used, as
no thermal step is applied to eliminate
microorganisms in the finished blend.
Therefore, the microbial load in the
final formula will, at best, reflect that of
the starting ingredients. Furthermore,
ingredients with varying densities

may segregate during transport and
storage, resulting in a non-uniform
product for consumers. The wettability
and solubility of dry-blended formulas
are generally inferior compared to those
produced via wet blending and spray
drying. Materials used in dry blending
must be specifically manufactured by
suppliers to meet the compositional
requirements of the final powdered
infant formula. The main microbiological
concerns in this process include
pathogens such as Salmonella and
members of the Enterobacteriaceae
family (e.g., Enterobacter sakazakii),
including coliforms.
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CLEANING WITH
COMPRESSED AIR

The wet blending—spray drying
process is the most commonly used
method in the production of powdered
infant formulas and baby foods. One
of the main advantages of the wet
blending process is that it allows
more effective control over the entire
manufacturing process, including wet
mixing, evaporation, and spray drying,
compared to dry blending. This results
in safer and more consistent powdered
products with improved microbiological,
physical, and chemical properties. The
wet blending—spray drying process
typically comprises three main stages:
preparation of the blend, evaporation,
and drying.

During the preparation of the
mixture, water-soluble ingredients are
added into milk using a high-shear
mixer. The blend is then transferred
to a large tank to ensure complete
hydration. Water-soluble minerals are
also dissolved in hot water and added
to the mix. The pH of the mixture is
adjusted by adding either an alkaline
or citric acid solution. If fat-soluble
vitamins are to be included, they are
first dissolved in oil, and the resulting
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enriched oil is added to the mixing tank.
If the fat-soluble vitamins are used in
encapsulated form, they are premixed
and added to the final holding tank
either before drying or before blending
with the spray-dried powder.

Regardless of whether batch
or continuous processing is used,
pipelines and tanks must be cleaned
with compressed air at least once a
day, and the mixing line must undergo
CIP (clean-in-place) procedures.
Evaporation is a necessary processing
step for water removal and requires
less energy than spray drying. Milk
powder produced from evaporated
(i.e., concentrated) milk has a longer
shelf life and larger powder particles
with less entrapped air. Therefore,
evaporation or pre-concentration
offers several advantages in terms of
cost, energy efficiency, and product
quality. This process is always
carried out under vacuum. Reduced
pressure enables evaporation at lower
temperatures, thereby protecting
sensitive components from heat
damage.

To concentrate the milk before
drying, various multi-effect tubular
evaporators are commonly used.

To minimize energy costs, systems

equipped with thermal vapor
recompression (six or seven effects) or
mechanical vapor recompression (one
or two effects) are widely employed.

OF GREAT
IMPORTANCE

Although breastfeeding remains the
most effective strategy for meeting
infants’ nutritional needs, infant
formulas and baby foods serve as
critical alternatives when breastfeeding
is not feasible. Continuous research
efforts focus on developing infant
formulas that closely resemble the
composition of human breast milk,
and various products now contain
different bioactive components.
Lactoferrin, lutein, HMOs (human
milk oligosaccharides), MFGM (milk
fat globule membrane), DHA, and
ARA have all been approved for use
in commercial infant formulas. These
bioactive compounds are added to
formulas either by being extracted
from different raw materials or through
synthetic production.

Processing plays a crucial role not
only in maintaining the functionality of
these bioactive compounds but also
in preserving the nutritional properties
of core nutrients. Ensuring the highest
level of microbial quality during

production is of paramount importance.

Ongoing research explores the use of
advanced processing technologies
such as ultra-high temperature (UHT),
ultra-short time heating, and high-
pressure processing. Developing such
innovative technologies is critical for
ensuring food safety while maintaining
the functionality of nutrients and
bioactive components.

The primary objective of infant
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formula research is to support optimal
growth and neurological development
in infants. Various types of formulas

are available for use under different
conditions. Examples include cow'’s
milk-based, plant protein-based,
hydrolyzed, and amino acid-based
formulas. Cow's milk formulas are
suitable for infants with no digestive
issues or allergies, whereas plant-
based protein formulas are designed for
infants with cow's milk protein allergy or
lactose intolerance.

Proteins in infant formulas are the
main source of allergenic responses,
making the type of protein used in
a formula critical for digestion and
absorption. Therefore, understanding
the effects of new processing methods
and conditions on the proteins in infant
formula is of great importance.

ALSO APPLIES
TO CORE PROCESSES

Ensuring the safety and quality of
infant formulas requires close attention
to every aspect of the production
and supply chain. By adhering to
strict regulatory requirements and
implementing robust quality control
measures, manufacturers can offer
infants a safe and nutritious alternative
to breast milk. Although the nutritional
composition of breast milk has been
extensively studied and validated,
significant progress has also been
made in understanding the benefits
of bioactive components in infant
formulas. This holds true for the
core processing operations as well.
Research continues in the development
and optimization of innovative methods
and processes for infant formula
production.
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Wheat (Triticum aestivum L.) is one of
the most important cereal crops globally,
and refined wheat flour is used in nearly
every household for food preparation.

In recent years, there has been a
significant increase in the consumption
of refined grain products, which is
associated with rising health concerns
due to the high digestible carbohydrate
content of these foods. Additionally, the
prevalence of many chronic diseases

is increasing, with a growing number

of people affected by type 2 diabetes,
coronary atherosclerosis, chronic
cardiovascular diseases, and colon
cancer. These trends highlight the need
for dietary evaluation and bring attention
to the potential nutritional deficiencies of

refined wheat flour, which is among the
most widely consumed food ingredients.

HIGH-FIBER
PRODUCTION

Once processed, wheat flour
becomes endosperm composed almost
entirely of a starch and protein mixture,
containing very little dietary fiber. The
bran layer, which makes up 13-17% of
the grain, contains 37-60% of the total
dietary fiber, yet it is removed during
wheat processing. The dietary fiber
concentrated in wheat bran is referred
to as wheat bran dietary fiber. This fiber
is a mixture of soluble and insoluble
fibers, but it is predominantly insoluble.
Although dietary fiber can be isolated
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and Products
with Wheat Bran
| Dietary
Fiber

from various foods, processing wheat
flour is relatively cheaper compared to
other fiber sources, making wheat bran
dietary fiber a more viable commercial
option. Dough is a mixture of wheat
flour, water, and leavening agents. Its
main structural components are starch
granules, gluten proteins, and trapped
air, which together form a continuous
protein-starch network during mixing.
Thanks to its excellent viscoelastic
properties, dough can be used to
prepare staple foods via steaming,
baking, or boiling. While products made
by adding sugar, salt, and fat to dough
may lack nutritional value, this can be
improved by using flour enriched with
wheat bran dietary fiber. However, the
addition of this fiber can impact the
mixing and/or fermentation process
by disrupting the gluten network

and altering the dough's rheological
properties. Wheat bran dietary fiber
may cause protein fibrils to thin and
break, and it may disrupt intermolecular
interactions. There is growing interest
in the use of wheat bran dietary fiber
as a food additive, and understanding
its effects on dough characteristics
could guide the development of
high-fiber flours with better consumer
acceptance.
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COMPLEX
PROCESS FLOW

To increase the use of wheat bran
dietary fiber in the food industry,
appropriate modification methods
have been proposed to improve its
yield and functional properties. In this
way, baked goods rich in wheat bran
dietary fiber could be more widely
accepted by consumers. For example,
extrusion can increase the proportion
of soluble fiber while maintaining or
slightly reducing the total dietary fiber
content. Exposing wheat bran dietary
fiber to high temperature, shear force,
and mechanical energy can reduce
some insoluble high molecular weight
compounds and increase 3-glucan
content. Although extrusion significantly
modifies the material, it involves
high processing temperatures, a
complex process flow, and substantial
water output. In contrast, ultrasound
treatments are performed under
milder and less complex conditions.
Ultrasound induces mechanical
breakdown along with thermal and
cavitation effects, leading to the
degradation of polysaccharides. The
mechanism behind cavitation-induced
breakdown is thought to result from
chemical reactions between collapsing
cavitation bubbles and polymers
or high-energy molecules, thereby
promoting polysaccharide degradation.
The antioxidant capacity of dietary fiber
obtained via ultrasonic processing may
increase, enabling the production of
baked goods with longer shelf life and
richer nutritional content. However, this
process may also inactivate certain
enzymes such as lipase and peroxidase.
Research shows that as the particle size
of dietary fiber decreases, its water-
holding capacity increases; the degree
of water absorption depends on the
presence of hydroxyl groups that allow
for hydrogen bond formation. Fine fiber
particles in bran have been reported
to disrupt cell structure and release
active components, which (either
directly or indirectly) may negatively
affect the function of the gluten
network. Nevertheless, achieving a
homogeneous distribution of micronized
fiber particles remains a challenge.

FOUR TIMES MORE
THAN RAW BRAN

Fermentation is commonly used to
alter the structure of dietary fiber and is
generally classified as either solid-state
fermentation or liquid fermentation. For
instance, wheat bran has been solid-
state fermented using the Enterococcus
faecalis M2 strain isolated from lactic
acid bacteria. Researchers reported
that, after fermentation, both total

dietary fiber and soluble dietary fiber
levels increased, with the soluble
dietary fiber content nearly quadrupling
compared to raw bran. Significant
increases were also observed in total
phenols, flavonoids, alkylresorcinol
content, antioxidant capacity, and free
radical scavenging activity. However,
long fermentation periods require strict
control of temperature and pH. In terms
of liquid fermentation, the effects of
Lactobacilli fermentation on the aroma
and antioxidant properties of wheat
bran have been studied, and it has
been found that modified wheat bran
possesses stronger aroma intensity,
higher hydroxyl radical scavenging
activity, and potent reactive oxygen
species scavenging capacity.
Chemical methods (e.g., alkaline,
acid, carboxymethylation, and cross-
linking treatments) aim to alter the
structure and function of wheat
bran dietary fiber through chemical
reactions. High concentrations of
H2S0* can increase the crystallinity
of wheat bran dietary fiber by
hydrolyzing hemicellulose and
amorphous cellulose. Acid treatments
below 2% can enhance only water-
holding, swelling, oil-binding, and
cation exchange capacities. However,
chemical treatments may damage the
molecular structure of dietary fiber,
reduce conversion efficiency, and impair
physiological activity. For example,
carboxymethylation can significantly
enhance water-holding, swelling, and
glucose adsorption capacities.

AROMA AND FLAVOR
CHARACTERISTICS

Awareness of the health benefits of
dietary fiber consumption is growing
steadily. The extraction and development
of functional components from wheat
bran has been a central focus of cereal
science research over the past 30
years, with particular attention on the
enrichment of products using wheat bran
dietary fiber. Although flour enriched
with wheat bran dietary fiber can be
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produced industrially, standards must
be established for these flours and

the products made from them. So far,
efforts to develop flour-based products
enriched with wheat bran dietary fiber
have been limited, mainly due to an
incomplete understanding of the fiber's
physical and chemical properties. Overall,
there is no clear consensus on how to
eliminate the negative effects of wheat
bran dietary fiber supplementation, as
there is insufficient knowledge about the
mechanisms through which this fiber
influences dough preparation.

Using particle size control as a
standard in wheat bran dietary fiber
production may facilitate its use as a
functional additive in flour. Furthermore,
functional component-level analyses
should be conducted to study the aroma
and flavor characteristics of products
enriched with wheat bran dietary fiber.

Given its wide consumer market,
wheat bran dietary fiber holds significant
potential for application in flour-based
products. Existing wheat bran dietary
fiber-enriched products can be further
improved, and the quality of these
products can be enhanced by optimizing
methods for obtaining and modifying the
fiber. As consumer demand for high-fiber
flour-based products continues to rise,
timely and comprehensive research is
needed to identify the most effective
methods for enhancing the functionality
of wheat bran dietary fiber applications.
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Tuarkiye continues
to lead the world
in flour exports.
On March 20,
World Flour Day,
the role of wheat
flour in global
nutrition and the
achievements

of the Turkish
flour industry

are once again

in the spotlight.
Exporting to 135
countries, sector
representatives
stand out for their
contributions

to sustainable
agriculture,
efficient
production, and
economic value.
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World Flour Day,
celebrated annually on March
20, is a special occasion that
highlights the importance of
flour in human nutrition. While
this day serves to recognize
and raise awareness of
flour's role in food and the
nutrition industry, factors
such as climate change,
diminishing water resources,
and agricultural sustainability
continue to impact flour
production. Thus, World
Flour Day also underscores
the importance of food
security and sustainable
agriculture. Turkiye maintains
its global leadership in flour
exports, holding a 22% share
in the global wheat flour
export market, ranking first
worldwide. Tlrkiye exports
3.06 million tons of flour to
135 countries, generating
$1.6 billion in revenue. On
this occasion, we share
messages from Turkish flour
exporters whose dedication
has made this success
possible:

“S== KALEUN

Flour, a staple food that has enriched

our tables for thousands of years, is
used in a wide variety of products
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- from bread to pastries, pasta to desserts. As
IHBIR member flour producers, we are proud to
export our Turkish wheat flour - an essential
part of our cultural and culinary heritage - to
120 different countries, contributing $200
million in exports annually and supporting our
national economy while feeding the world.
With higher quality and more sustainable
production, we will continue to bring Turkish
flour to tables across the globe.

DORUKUN

For future generations, it is crucial to

develop local seeds that are drought-

resistant, high-yielding, and suited
to geographical conditions, along with
mechanization systems. The Marmara
Region accounts for 15% of Tiirkiye's wheat

cultivation area and 20% of total production.

The region’s average wheat yield is more
than 40% above the national average. We
proudly deliver Turkish flour from the fields
of our region to tables around the world. We
are honored to contribute to Tiirkiye's flour
exports. Happy World Flour Day!
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SEVINCLER UN

Feeding the world begins with

feeding your own community. World

Flour Day is more than just a
commemorative event - it also highlights
our commitment to sustainable agriculture,
innovation, and quality production. As flour
producers in our region, where we export
540,000 tons of flour annually, we once
again recognize the economic and cultural
value of flour in our lives and celebrate this
important day.
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The Middle East and North Africa
(MENA) region is undergoing a
significant transformation in food
retailing, driven by its young population,
increasing urbanization, and shifting
consumer habits. Alongside traditional
marketplaces, the rapid rise of modern
retail chains, the spread of e-commerce,
and consumption behaviors focused
on sustainability are reshaping the
dynamics of the sector. This article aims
to examine the current state of food
retailing in the MENA region, identify
key trends, and explore potential future
developments. Egypt, Saudi Arabia, the
UAE, and Morocco have been selected
as representative markets within the
region. Data has been compiled from
recent sources including Euromonitor,
TradeMap, and the USDA Foreign
Agricultural Service.

EGYPT

Egypt’s retail market is predominantly
dominated by hypermarkets,
supermarkets, and small local grocery
stores, all of which offer a variety of
products to meet consumer needs.
Boycotts targeting certain international
brands that began in October 2023 have
fluctuated depending on the regional
geopolitical context, occasionally
strengthening local and regional brands.
According to data from Euromonitor
International, Egypt's packaged food
retail sales reached USD 12.7 billion
in 2023, marking an 87.7% increase
compared to 2019. The market structure
in Egypt is relatively straightforward.
Importers are typically food processors,
manufacturers, and/or their
representatives or distributors. Large
companies procure food ingredients
and products directly in order to reduce
costs, ensure supply continuity, and
maintain quality. Representatives/
distributors serve the food processing
and manufacturing sector, which
consists of numerous small and medium-
sized enterprises. Smaller producers,
on the other hand, make lower-volume
purchases, do not import directly, make
payments in Egyptian pounds, and
maintain limited inventories.

As of November 2024, Egypt's
imports of consumer-oriented products
totaled approximately USD 3.4 billion.
Free trade agreements, proximity of
shipping routes, and the lower production
costs of some regional competitors

offer these countries an advantage over
others. The main suppliers of foreign
consumer-oriented products include the
European Union, India, Brazil, Kenya, New
Zealand, and the United States. Despite
recent economic challenges, Egypt’s
growing urban population is increasingly
seeking a diverse range of food products
and international cuisines. E-commerce
is becoming more widespread, with
online food delivery services such as
Talabat, Breadfast, and Rabbit enabling
ordinary Egyptians to access hundreds
of meal options, including international
offerings. While small local grocery
stores still account for the majority of the
retail market (more than 50% of sales by
value), factors such as convenience and
price are expected to continue guiding
consumer purchasing decisions in Egypt
and present growth opportunities across
all retail channels.

Notably, supermarket chain
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Egypt. Saudi Arabia, the UAE

Spinneys opened its 31st branch in

the resort town of Ain Sukhna and
plans to open six more stores by June
2025. Additionally, Supeco, a low-cost
traditional supermarket/wholesale
hybrid owned by Majid Al Futtaim,
opened its most recent store in Fayoum
Governorate in December 2024 and
aims to expand its store count from 13
to 140 by 2030. These examples reflect
the retail growth occurring alongside
infrastructure projects and investments
across Egypt. At the same time, young
Egyptians are rediscovering their cultural
heritage and actively seeking tradition-
rooted experiences—an evolving trend
that influences business strategies in
this rapidly changing country. A new,
popular dining scene has emerged
across Egypt, highlighting traditional
Egyptian fine-dining restaurants led

by globally educated chefs. Egyptians
frequently gather in cafés, bakeries, and
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shisha lounges—integral elements of
daily life—to socialize and relax while
enjoying confectionery products, snacks,
or beverages. In these venues, one of
the latest social media-driven trends

Food Retailing in Selected MENA Markets:
, and Morocco

involves the incorporation of peanut and
chocolate combinations into croissants,
kunafa, and beverages. Such innovations
reflect Egyptians' desire to explore new
flavors and keep up with digital trends.
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MOROCCO

According to the World Bank's
latest report, Morocco's real GDP
growth declined from 7.9% in 2021 to
an estimated 1.2% in 2022. The war
in Ukraine and disruptions to global
supply chains led to price increases,
pushing annual inflation to 8.3% by the
end of 2022. As a result, consumers
reduced spending on discretionary
retail products, and economic recovery
slowed. The Casablanca—Rabat corridor
still hosts approximately 50% of all
modern retail establishments in the
country. Leading modern food retailers
in Morocco include Marjane Holding
(Marjane and Marjane Market) and
Label'Vie (Carrefour, Carrefour Market,
and Atacadao), alongside other key
players such as Ynna Holdings (Aswak
Salam) and the Turkish small-format
discount chain BIM. Recent trends and
upcoming developments in Moroccan
food retail are summarized below:

® Marjane and Carrefour continue
to invest in new store openings across
the country. The growing number
of shopping centers in major cities
is contributing to the expansion of
hypermarkets.

@ In October 2022, the Moroccan
Ministry of Industry and Trade signed
an agreement with Turkish discount
retailer BIM. Under this agreement, by
2025, 85% of BIM's products will be
sourced locally, while the remaining
15% will be imported from Turkey. The
locally sourced items will be produced by
Moroccan manufacturers and sold under
the BIM brand with “Made in Morocco”
labeling.

® In 2022, Marjane Group opened two
next-generation hypermarkets, Marjane
California and Bouskoura, featuring value-
added sections that highlight product
categories such as bakery, seafood,
butcher, dairy, produce, cosmetics, and
textiles. The group has also partnered
with a range of brands including Jeff de
Bruges, Maison Alexis, Be Wok, Okfe
Café, Mamie Pates, Tifiee, and Decathlon.
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® In 2022, Marjane Holding led
Morocco's hypermarket sector with a
45.4% market share by value, followed by
Label'Vie Group with 29.6%.

® Marjane Group has launched a
private label product line called “Filiére
Exclusive M", which aims to provide
fresh, healthy, and high-quality food
products while promoting local sourcing.
These products are exclusively available
in Marjane Market stores and via the
Marjane online platform.

@ The month of Ramadan represents
the peak period for retail sales.

@ The increasing use of internet and
smartphones has accelerated the spread
of online shopping in Morocco, offering
retailers opportunities to expand their
reach through e-commerce platforms.

The Moroccan Ministry of Industry
estimates that traditional retail channels
still account for 80% of market share
in the grocery sector. Industry sources
predict that by 2025, modern and
large-scale distribution will serve 30% of
national consumption. This projection is
supported by changing demographics,
urbanization, and evolving consumer
purchasing behaviors, creating new
opportunities for imported food products.

Hypermarkets in Morocco are
typically not within walking distance of
residential areas and feature parking
for around 1,000 vehicles. They carry
over 17,000 items in the food category,
which account for 40-50% of total sales.
Marjanestands out with its aggressive
advertising strategies. Atacadao
positions itself between a hypermarket
and a discount store, offering wholesale
discounts to low-income consumers,
professionals, and small retailers. Another
key player, Aswak Assalam, has reduced
its number of stores in recent years.

Supermarkets, discount stores, and
convenience stores in Morocco are
generally located in middle- and high-
income neighborhoods, often within
walking distance. They compete with
traditional grocery stores and open-air
markets for urban consumers. While
smaller than hypermarkets, they still span
at least 20,000 ft?, have 3-6 checkout
points, and offer limited parking.

® ACIMA stores typically stock at
least 5,000 products.

@® Carrefour Market offers around
10,000 items, of which 4,000-5,000 are
food products.

® Among discount grocery retailers,
BIM, which entered the market in 2009,
has increased its popularity. It is followed
by a relatively newer player, Costcutter.
As previously mentioned, the Label'Vie
Group also serves the deep discount
segment through its Atacadao stores.

@® In Morocco, convenience stores are
exclusively independently owned.

Gas-marts (convenience stores at

gas stations) in Morocco range in size
from 500 to 3,300 ft?, typically feature
a single electronic checkout, and sell
convenience foods. These stores
are usually located along highways
connecting major Moroccan cities.
Product prices are generally high, and
the assortment includes imported
snacks, beverages, and confectionery.
The Traditional Grocery Store
segment is not particularly well-suited
for imported products. It encompasses
roughly 45,000 outlets that do not
fall into the categories listed above.
These stores range from 200 to 1,000
ft2in size and are usually operated by
a single individual with limited financial
resources. Their main advantages
include proximity, convenience, and the
ability to offer credit-based purchases
rooted in personal relationships with
customers. They are supplied by
numerous distributors, wholesalers, and
occasionally large retailers.

SAUDI ARABIA

The retail food sales in Saudi Arabia
were estimated to exceed USD 51 billion
in 2023 and are projected to grow by
more than 5% annually over the next
few years, driven by a rising population,

rapid urbanization, and shifting consumer

habits. Eight major retail chains—Othaim,
Panda, Tamimi, LuLu, Danube, Carrefour,
Farmers, and Al Raya—account for
approximately 70% of total food retail
revenues. With increasing demand for
packaged food, the traditional retail
sector is gradually being overshadowed
by hypermarkets and supermarkets. The
main factors driving this transformation
include rising disposable income, a
growing population, the development
and expansion of urbanization projects,
and consumer preferences shifting
toward convenient and processed foods.
In 2023, total retail sales of packaged
foods exceeded USD 51 billion, of

which 60% were through modern retail
channels and the remaining 40% via
traditional channels. Urban development
across the country has significantly
contributed to the rapid expansion of
modern retail outlets, and this trend

is expected to continue in the coming
years.

In line with Saudi Arabia's efforts to
diversify its oil-dependent economy,
large-scale projects such as NEOM,

Red Sea resorts, and urban expansion
are further accelerating the growth

of modern retail channels nationwide.
Imported food products are perceived
as higher in quality compared to
domestically produced items. As a result,
demand for imported goods remains
strong. The Kingdom relies on imports to
meet up to 80% of its food consumption.
However, in 2023, exports fell by 10%
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to USD 589 million due to shipping
disruptions in the Red Sea. This situation
has started to improve as shipping
companies reroute their operations. In
the first nine months of 2024, exports of
consumer-ready food products to Saudi
Arabia increased by 2% compared to the
same period the previous year.

The rapid expansion of retail outlets,
growth of online grocery shopping
applications, and home delivery
services offer significant advantages
for imported packaged food products.
The processed food market in the
Kingdom is experiencing substantial
growth due to several factors, including
shifting consumer preferences, rapid
urbanization, and rising demand for
convenient and processed foods. The
market is highly diverse, ranging from
ready-to-eat meals and frozen foods
to snacks and beverages. Key drivers
contributing to sustained growth in
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consumer food products include:
Population Growth and
ﬂ Demographics: Saudi Arabia's
population stands at 32.5 million
and is expected to reach 40 million by
2030. Millions of foreign workers come to
the Kingdom annually to work on mega
construction projects, increasing demand
for ethnic packaged foods. A youthful
consumer base (63% of the population is
under 30) places greater emphasis on
convenience in food preferences.
Rapid Expansion of Retail
E Stores: Physical expansion of
retail outlets, driven by
nationwide urbanization, alongside the
growing prevalence of online grocery
shopping and home delivery services,
contributes to the growth of packaged
food products.
Changing Lifestyles and
E Consumption Habits: As
urban life becomes more

fast-paced and crowded, and with the
proportion of working women rising
from 15% to 36%, there is increased
interest in convenient, easy-to-prepare
frozen, microwaveable, or ready-to-
cook products. Saudi women are
achieving parity with their Western
counterparts in many aspects of daily
life.

Health Consciousness:

. Rising awareness among

consumers regarding health
and wellness has increased demand for
healthier packaged food options such
as organic, low-sugar, natural, and
gluten-free products.

International and Local

E Brands: Both international

and local brands are highly
active in Saudi Arabia’s packaged food
market. Major global companies such
as Nestlé, Unilever, Mondeléz, and
PepsiCo, along with strong local brands
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like Freshly, Goody's, Sunbulah,
Binzagr, SAVOLA, and Almarai, are
introducing new product concepts to
meet evolving consumer demands.

Due to the lack of specialized
food publications or retail industry
magazines in Saudi Arabia, reliable
data on retail sales and store sizes is
limited. Below is a summary of key food
retailers:

@ Othaim Supermarkets: A Saudi
company operating 255 stores across
the Kingdom and 46 in Egypt. It also
runs several wholesale outlets. While
most of its procurement is local, it also
engages in direct imports.

® Panda Retail Company: The
largest retailer in Saudi Arabia. This
publicly listed Saudi firm operates
182 stores (hypermarkets and
supermarkets) across the Kingdom, in
addition to two stores in Egypt and one
hypermarket in Dubai.
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® Tamimi Supermarkets: A
premium supermarket chain with 165
branches across the Kingdom and one
store in Bahrain (comprising 111 Tamimi
and 54 Al Raya locations).

® Farm Supermarkets: Operates
107 stores across the Kingdom. Most
sourcing is local, though imports are also
conducted.

©® BinDawood Holding: Owns 65
stores across the Kingdom (including
BinDawood and Danube chains) and
sources products from both local and
international suppliers.

©® LuLu Hypermarket/
Supermarket: Headquartered in Dubai,
it operates 56 stores in Saudi Arabia.

@ Carrefour Saudi Arabia: Owned
by UAE-based Majid Al Futtaim, the
exclusive operator of Carrefour across
40 countries in the Middle East, Africa,
and Asia. It has 19 stores in Saudi Arabia,
sourcing primarily from France.

® Manuel Supermarket: A luxury
Saudi supermarket chain founded by
the Al Darwish family in Jeddah in 2010.
It currently operates 12 stores—10 in
Jeddah and 2 in Riyadh.

The COVID-19 pandemic significantly
transformed the home delivery sector
in Saudi Arabia, leading to widespread
adoption of both international and
domestic delivery apps for groceries and
restaurant meals. Online shopping has
gained massive popularity, with nearly all
retailers adopting it as a growing sales
and marketing strategy. Both food and
non-food products are now delivered
quickly and reliably. Wealthy Saudi
investors and state-backed investment
firms are acquiring existing platforms
or developing new ones. The NANA
application has emerged as a leading
online grocery shopping and delivery
platform, specializing in delivering
essential items from stores to homes.
Although several other platforms also
provide services, NANA remains the
largest online grocery shopping and
home delivery provider in the market.

UNITED ARAB
EMIRATES (UAE)

Thanks to its strategic geographic
location at the crossroads of East and
West, and the Middle East and North
Africa, the United Arab Emirates has
historically played a critical role in global
trade. Over the past thirty years, the
UAE has built a diversified economy
supported by low customs duties,
trade-friendly regulations, advanced
air and seaport infrastructure, and a
broad network of free trade zones.
These unique advantages have made
the UAE one of the world's leading
hubs for re-exports. Due to its limited
domestic agricultural production, the
country remains a reliable importer of

food and agricultural products. Over the
past decade, the food retail sector has
experienced significant growth, driven by
the emergence of large hypermarkets,
supermarkets, neighborhood grocery
stores, online retailers, and home delivery
services. In urban areas, well-established
retail environments—characterized
by expansive shopping malls, ample
parking, broad product assortments, and
attractive promotions—have positioned
hypermarkets and supermarkets as
preferred shopping destinations.

In 2022, the food e-commerce
sector grew by 46.6%, reaching USD
940 million, and surpassed USD 1 billion
in 2023. This trend reflects a growing
consumer preference for convenience
and competitive pricing. The UAE's retail
sector caters to four main consumer
segments: local Emiratis, and Asian,
Arab, and Western expatriates. Retailers
must closely monitor consumer trends to
effectively respond to the needs of this
diverse population with varying income
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levels.

Grocery retail sales rose by 5.4%
year-on-year in 2022, reaching USD
19.6 billion. That same year, consumer-
oriented agricultural imports increased
by 18.5% to USD 13.2 billion compared
to 2021. This growth was driven by
a rebound in tourism, government
initiatives promoting food security
and trade, post-COVID supply chain
recovery, rising employment, and new
trade agreements. Legal reforms such as
long-term residency permits have also
attracted high-income individuals, further
boosting luxury retail. In 2022, consumer-
oriented products accounted for 60% of
total agricultural imports. However, the
retail sector faced challenges stemming
from global inflation, rising fuel prices,
and supply constraints. Costs for gas,
electricity, and other fuels rose by 2.9%,
and overall inflation increased from 0.2%
in 202110 4.8% in 2022. Food prices for
at-home consumption surged by 8.3%,
leading consumers to prioritize price over
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quality. In response, the UAE Ministry of
Economy launched an initiative across
70 stores to regulate prices of essential
food and household goods. Major
hypermarkets voluntarily complied,
although smaller retailers were not
included. The government'’s continued
commitment to enhancing food
stockpiles and ensuring food security
supports sustained demand for imported
food products at the retail level.

Grocery shopping is expected to
shift increasingly to online platforms in
the coming years. A sign of this trend is
Amazon's 175,000 m? fulfillment center,
developed in partnership with the Abu
Dhabi Investment Office and set for
completion in 2024—anticipated to be
one of the most advanced logistics hubs
in the Middle East. Similarly, Amazon’s
new facility in Dubai has increased its
capacity by 70%, further strengthening
the logistics sector.

The UAE's food retail market is highly
competitive, with both international

and domestic players striving to keep
prices low by innovating in supply chain,
transport, and storage solutions. Food
retail constitutes the largest segment of
the UAE retail market and is expected
to maintain this leadership position.
Retailers fall into two main categories:
modern and traditional.

Modern retail includes hypermarkets,
supermarket chains, express stores,
gourmet stores, and online grocery
platforms. These are especially dominant
in Dubai and Abu Dhabi.

Traditional retail consists of small
independent grocers (known in Arabic as
bagala), most common in older parts of
Dubai and the northern emirates. These
stores often take orders via phone and
offer free, rapid home delivery. Grocery
sales account for 33.6% (USD 20 billion)
of the UAE's total retail market, which is
valued at USD 58 billion.

VIVA is the UAE's only major discount
retailer, offering prices 30-45% lower
than traditional supermarkets, with most
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of its products imported from Europe.
Since entering the market in 2018, VIVA
reached a turnover of USD 82 million in
2022, recording 29% growth. It achieved
1% growth in 2023 and now operates 77
stores across all seven emirates.

Grandiose, another rapidly growing
chain, is owned by the Ghassan Aboud
Group and operates under a unique
concept offering a diverse range of
global products. It was named “Most
Admired Retailer of the Year" at the 2022
RetailME Awards. The chain aims to
operate 50 stores by 2024 and 60 stores
by 2025.

Online retail has withessed major
growth in the post-COVID period. In
2022, the UAE's e-commerce volume
exceeded USD 5.6 billion, a 10.3%
increase from the previous year. Food
e-commerce accounted for 17% of
this total (USD 940 million). Factors
supporting this growth include high
income levels, widespread internet
and 5G access, advanced logistics
infrastructure, and a young, tech-savvy
population. Leading online grocery
platforms include Kibsons, Farzana, The
Fresh Market, and NRTCfresh. Traditional
chains such as Carrefour, LuLu, and
Spinneys, along with specialty retailers
like Organic Foods & Café, Ripe, and
Fishbox, are also actively leveraging
online channels. Third-party platforms
such as Amazon, Noon, Instashop,
and Talabat significantly contribute to
the online food retail ecosystem. Since
the pandemic, interest in contactless
payments and online ordering has
surged. Cash on delivery has increasingly
been replaced by contactless payment
methods.

Based on 2022 data, the five largest
food retailers in the UAE are:

Carrefour: Operated by Majid
E Al Futtaim Group, with over 70
stores. Offers a wide product
range, including organic lines (Carrefour
Bio) and private label items.
LuLu Hypermarkets: Over

E 240 stores with annual

revenues exceeding USD 3
billion.
Union Cooperative Society:

E The largest consumer

cooperative, with 27 outlets and
online shopping options. Offers a loyalty
card program called Tamayaz.
Abu Dhabi Cooperative
. Society: Operates over 45
stores and 7 shopping centers
under the SPAR and Megamart brands.
Sharjah Cooperative
Society: The UAE's first
cooperative, with 37 outlets, a
private-label brand (Sharjah Coop), and
an online store.

........................................................

PROF.DR.NEVZAT KONAR
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New York is the most populous city in
the United States and the center of the
New York metropolitan area, one of the
most densely populated urban regions
in the world. Since it is often confused
with the state of New York, the city is
referred to as New York City (or NYC) in
English. The city is also built upon one
of the world's largest natural harbors.
New York is divided into five boroughs,
each of which is also a county: The
Bronx, Brooklyn, Manhattan, Queens,
and Staten Island — which were unified
into a single city in 1898. The population
within the city limits is approximately
8.3 million, while the larger metropolitan
area is home to around 20 million people.
New York is a city of immigrants. Nearly
170 different languages are spoken, and
one in every three residents is foreign-
born. English is spoken with a variety of
accents, and Spanish is also widely used
alongside Engllish.

Due to its significant contributions to
the fields of commerce, finance, media,
arts, fashion, research, technology,
education, and entertainment, New York
is considered a city of global influence.
As the home of the United Nations
Headquarters, it is a major center for
international diplomacy and is often
referred to as the cultural capital of the
world. With its 24-hour subway system
and constant bustle, it has earned the
nickname “The City That Never Sleeps.”
With its skyscrapers, streets, restaurants,
shopping centers, and people, New York
is a major draw for tourists. Located next
to Wall Street in the Financial District
of Lower Manhattan, New York City is
recognized as both a global financial
and fintech hub and as the world's most
economically powerful city.

HOWTO GET TO
NEW YORK?

There are direct flights from Istanbul
to John F. Kennedy International Airport,
LaGuardia Airport, and Newark Liberty
International Airport. Flight times range
between 9 to 11 hours. John F. Kennedy
International Airport (JFK) is the largest
airport in the city, with eight separate

LIGHTS AND
DREAMS: NEW YOR

terminals. Inter-terminal transportation is
provided by the AirTrain, an unmanned
light rail system. From JFK, you can reach
the city center via subway, taxi, or Uber.

U.S. Visa Requirements

Under U.S. immigration law, visa
applications are evaluated based on the
type of visa requested. The United States
does not differentiate between types of
Turkish passports. Holders of Ordinary
(Bordo), Service (Gray), Special (Green),
and Diplomatic (Black) passports are
eligible to apply, provided they meet
the visa criteria. U.S. visas are generally
issued with a validity of 10 years, but
this does not mean you can stay in the
U.S. for 10 years. For non-immigrant visa
categories, stays are usually limited to no
more than six months.

WHEN TO VISIT
NEW YORK?

Summer is a fantastic time to discover
New York, as the city transforms
into a vibrant urban festival. During
the summer, open-air events, street
performances, live music, Broadway
shows, and museum openings take
place throughout the city. Spring —and
the romantically colorful autumn — are
also great seasons to visit New York.
Expansive parks like Central Park offer
perfect settings for picnics and time
in nature. You can also enjoy open-air
cinemas at Bryant Park and the beaches
of Brooklyn, which are ideal spots to soak
up the summer atmosphere.

PLACES TO VISIT IN
NEW YORK

The city enchants not only with its
towering skyscrapers and dazzling lights
but also with its cultural depth and artistic
diversity. When you step into the magical
world of Broadway, you're not just
watching a show — you're touching the
heart of an art form. With its museums,
galleries, and street performers, New
York feels like an open-air stage.

Statue of Liberty
A symbol of the United States, the
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Statue of Liberty is among the most
recognized monuments in the world.
Listed as a UNESCO World Heritage
Site, the statue was built between
1884 and 1886 and also functions

as a viewing platform. It was a gift
from France to the United States on
the occasion of the country’s 100th
anniversary of independence. Made

of copper and steel, the statue holds a
torch in its right hand and a tablet in its

left. Inscribed on the tablet is the date
of the Declaration of Independence:
July IV, MDCCLXXVI (July 4, 1776).
The seven spikes on the crown
symbolize the seven continents and
seven seas.

Central Park

Covering 341 hectares, Central
Park is a vast natural oasis right in the
heart of the city. It serves solely as
a recreational area, featuring a zoo,
playgrounds, and numerous event
spaces. With a history of over 150 years,
the park contributes significantly to
the city's social and economic life and
welcomes millions of visitors each year.
The lake at the center of the park is one
of its most popular attractions.

Times Square

Known as the beating heart of
New York, Times Square is the city’s
most vibrant and dynamic area. Itis
also a major part of the Broadway
Theater District and a global hub for
the entertainment industry. Times
Square is one of the most visited tourist
destinations in the world, attracting
nearly 50 million visitors annually.

Empire State Building

One of New York’s most iconic
landmarks, the Empire State Building
offers a unique opportunity to
experience the city from above. With
breathtaking views both day and night,
the historic building dates back to 1928.
Located in the heart of Manhattan, its
two observation decks offer sweeping
panoramas of New York City and
views stretching across six states.
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You can purchase a ticket and make a
reservation to access the observatories.

Brooklyn Bridge

The Brooklyn Bridge connects
Brooklyn and Manhattan across the
East River. Construction began on
January 3, 1870, and it opened on
May 24, 1883, after 13 years of work.
At the time of completion, it was the
widest suspension bridge in the world,
and its towers were among the tallest
structures in the U.S. for several years.
Built in Gothic style, the bridge is
considered a pinnacle of 19th-century
engineering and was once referred to as
the eighth wonder of the world.

Bryant Park

Located in the heart of Manhattan’s
Midtown, a bustling business district,
Bryant Park stands out with its lush
green spaces and peaceful atmosphere.
In summer, the park hosts open-air
movie nights and concerts, while in
winter, it's famous for its ice skating rink.

Metropolitan Museum of Art

Commonly referred to as “the Met,"”
the Metropolitan Museum of Art is
one of the largest and most significant
museums in the world. Located next to
Central Park in Manhattan, New York,
the museum includes The Cloisters,
which houses a collection of medieval
art. The museum also features works

from the ancient Near East, Egypt,
Greece, and the Roman periods.

Rockefeller Center

Commissioned by the Rockefeller
family, Rockefeller Center is a business
complex consisting of 19 buildings.
Located in Midtown Manhattan,
between 48th and 51st Streets, the
center covers an area of 22 acres.
On December 23, 1987, Rockefeller
Center was officially listed on the
National Register of Historic Places
and designated a National Historic
Landmark.

The Morgan Library &
Museum

Originally established as the private
library of financier J. Pierpont Morgan,
this institution became an artistic gift
to New York. Built on the foundation
of Morgan's personal collection,
the museum features drawings by
Michelangelo, Rembrandt, and Picasso;
handwritten manuscripts by Dickens,
Poe, Twain, Steinbeck, and Oscar Wilde;
and original musical scores penned by
Beethoven and Mozart.

SoHo

The streets of SoHo are lined with
the stores of popular brands and are
considered one of the top sources of
inspiration for street fashion. Shopping
here offers a unique and distinctive
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experience, often embraced by more
stylish and trend-conscious individuals
rather than typical mall-goers.

ACCOMMODATION IN
NEW YORK

A large portion of New York's tourist
attractions, activities, hotels, upscale
and fine-dining restaurants, cafés,
and shopping venues are located in
Manhattan. If you prefer to stay outside
of Manhattan, you may consider the
Williamsburg neighborhood in Brooklyn.

If your goal is to see as many tourist
sites as possible in a short amount of
time, Midtown may be your ideal base.
This area is perfect for about 90% of
New York visitors. Midtown is not only
the most popular area for hotel searches
but also offers the widest range of hotel
options across all price ranges.

One of the most romantic areas
of New York with excellent public
transportation connections is Greenwich
Village & Chelsea. Located near popular
tourist spots like Little Italy, Bowery,
and Chinatown, the Lower East Side
also offers some of the most affordable
accommodations in the city.

Although New York is a vibrant city
both day and night, the East Village
is one of its liveliest neighborhoods.
Especially for those planning to explore
the nightlife, this area is home to some
of the city’s leading bars, pubs, and
entertainment venues.
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CULINARY CULTURE
IN NEW YORK

New York, home to some of the
world's finest and most prestigious
restaurants, offers visitors an incredible
culinary journey. American cuisine is
heavily influenced by the food cultures of
other countries. However, many of these
dishes have been reinterpreted through
the unique lens of New York. The city’s
street food is a vibrant expression of its
cultural diversity. Every corner offers
flavors from around the world, promising
locals and visitors alike a global tasting
tour. Yet New York street food stands
out not only for its variety but also for its
accessibility and convenience. Some of
the most popular New York street foods
include:

Bagel and Lox

A staple of New York's breakfast
culture, bagel and lox is renowned
worldwide. A freshly baked bagel spread
with cream cheese and topped with
slices of smoked salmon makes for an
energetic start to the day.

Pastrami on Rye

Essentially a pastrami sandwich,
Pastrami on Rye is both widely available
and budget-friendly. Typically made
with rye bread and pickles, the most
important components of this sandwich
are the pastrami, spices, and mustard.

HotDog

If you're looking for an affordable
meal, a hot dog is a classic choice. Hot
dogs are among the most popular street
foods in New York. At its core, it's a
sausage in a bun, but sauces and various
toppings elevate it to a satisfying meal.

New York-Style Pizza

New Yorkers are passionate about
their pizza, inspired by the famous Italian
version. This pizza is typically large and
made with an extra-thin crust. Mozzarella
and tomato sauce are must-haves, with
the sauce often including sugar, salt,
oregano, basil, and tomatoes. Because
of their large size, just a few slices are
enough to fill you up.

New Yorkers love seafood and the
dishes made with it. As a coastal city,
New York offers a wide variety of fish and
delicious lobster, which you can enjoy in

both Michelin-starred restaurants and
small local diners. One of the must-try
dishes is clam chowder. Be sure to visit
a place that specializes in it and enjoy a
bowl of this flavorful soup.

Another cuisine that stands out as
part of New York’s culinary culture
is Chinese food. The best and most
affordable Chinese dishes can be found
in the city’s Chinatown. However, if
you prefer upscale dining, there are
also Chinese restaurants throughout
Manhattan.

Naturally, it would be impossible to
talk about food in New York without
mentioning hamburgers in the birthplace
of the burger. New York is a paradise for
burger lovers. From classic American
burgers to gourmet and globally inspired
options, the city offers something for
every taste.

New York is also one of the best
places in the world to enjoy a T-bone
steak. With its strong steakhouse culture,
the city offers both traditional American-
style steaks and modern interpretations.

If you're tired of savory meals and
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craving something sweet, New York has
plenty to offer in the dessert department
as well.

New York-Style Cheesecake

This beloved dessert rose to fame
in the 20th century thanks to the rich
flavor of cream cheese. Among the most
popular sweet treats in New York, the
city's signature cheesecake is known for
its intense lemon aroma that makes it
truly special.

Another frequently enjoyed sweet
in New York is the Cronut. As the
name suggests, it's a hybrid between
a croissant and a donut. Compared to
other treats, the Cronut is a relatively
recent creation, introduced by renowned
chef Dominique Ansel in 2013. Like
croissants and donuts, Cronuts come in
many varieties to suit all tastes.

ECONOMY OF NEW YORK

New York City is a global hub
for business and commerce, often
referred to as the capital of the world.
Its economy is the largest regional
economy in the United States and
the second-largest urban economy
in the world after Tokyo. The center
of the financial world, Wall Street, is
located in Manhattan, New York. The
New York Stock Exchange (NYSE) is
also situated here. Along with leading
financial centers, Manhattan also hosts
the headquarters of the world's largest
media conglomerates, making it a crucial
region for the economy. New York City
is also a major player in the creative
industries, which revolve around the
creation and distribution of knowledge
and information — including film, media,
entertainment, architecture, advertising,
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fashion, and design. Another important
sector of New York’s economy is
tourism. Due to its reputation as the
“capital of the world” and its diverse
industrial strength, the city welcomes
a significant number of visitors —
approximately 40 million tourists
annually. New York also stands out
with a high concentration of advanced

service sectors such as law, accounting,

banking, and management consulting.

GENERAL ECONOMIC
OUTLOOK OF THE
UNITED STATES

In current prices, the U.S. GDP is
expected to increase from $31 trillion in
2025 to $32 trillion in 2026. As of 2025,
the United States ranks as the world's
largest economy among 196 countries.
Based on constant prices, the GDP is
projected to grow by 1.8% in 2025 and

by 1.7% in 2026. In 2024, the U.S. ranked

first in global imports with $3.3 trillion (a

6% increase), accounting for a 14% share

of world imports, and ranked second in
exports with $2 trillion (a 2% increase),
representing an 8.6% global share. The
U.S. is the world's largest exporter and
importer of services and also holds the
leading position in total trade (combined
goods and services).

OVERVIEW OF THE
U.S. FOOD MARKET

As one of the world's largest
consumer markets, the United States
offers great export opportunities for
Turkish entrepreneurs. It is also one
of the largest food importers globally.
Many products produced in Turkey are
in high demand in the U.S., and with the
right strategies, it is possible to enter
this market. There is growing demand
for ethnic foods, organic, and natural
products.

For Turkish products, pulses, olive
oil, dried fruits, hazelnuts, sugar and
confectionery, baked goods, and ready-
to-eat foods are of particular interest.
Gluten-free, organic, and halal-certified
products attract the attention of
American consumers.

Marketing Elements That
Provide an Advantage:

@ Halal Certification

® Organic and GMO-Free Labels

® Emphasis on Natural Ingredients
and Additive-Free Products

@® The Rising Prestige of Turkish
Cuisine (especially through restaurants
and social media)

@ Ethnic market chains and
e-commerce platforms

Export Process to the United States

® Product and Market Research

@ Analyze which products are in
demand in the U.S. market.

Review competitors' pricing and sales
strategies.

Preparing Required
Documents

The following documents and
certifications are required to export to
the U.S.:

@ Certificate of Origin (Shows the
product's country of origin)

@ Invoice and Packing List

@® FDA Registration for Food Products
(Food items must be registered with the
U.S. Food and Drug Administration)

® Commercial Invoice and Bill of
Lading

Customs and Taxation
Process

@ Gather information about import
tariffs and taxes for the products you
plan to ship to the U.S.

@® Use the Harmonized Tariff Schedule
(HTS) codes to determine applicable tax
rates for your product.

@® Consider working with a U.S.-based
customs broker to simplify the process.

Investors planning to establish a
business in the United States can
benefit from various federal and state-
level business incentives and support
programs. For example, the Economic
Development Administration, the U.S.
Department of Housing and Urban
Development, local state development
agencies, and local Chambers of
Commerce are among the organizations
that offer such support. In addition to
these, the Small Business Administration
(SBA) is also one of the key institutions
providing assistance of this kind.
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ON THE TRAIL OF
TRADE IN NEW YORK:
TRADE FAIRS

New York hosts many renowned
and influential trade fairs. These events
provide participants with valuable
opportunities to follow industry trends
and witness developments firsthand.
Internationally attended fairs also offer
the chance to expand your customer
network. In 2025, New York will host a
major food fair.

® The Summer Fancy Food Show:

Founded in 1955 and held in New
York, the Summer Fancy Food Show
is the largest specialty food and
beverage event in North America. It
is a unique event where participants
can discover innovations and top-tier
products, establish important business
connections, and network with industry
colleagues.

® Date: June 29 - July 1, 2025

® Venue: Jacob K. Javits Center,
New York City

As the Istanbul Cereals, Pulses,
Oil Seeds and Products Exporters’
Association (IHBIR), our member
companies will participate in the Summer
Fancy Food Show within the scope of the
UR-GE project, laying the foundation for
new business collaborations.

Sources:

Wikipedia.org ticaret.gov.tr
NewYork.com.tr Wiki34.com
[www.enuygun.com
(http://www.enuygun.com)
Specialty Food Association
d4dexhibits.com.tr
oggusto.com






