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IHBIR HABER

iHBiR’DEN
KURESEL
REKABET

HAMLESI

Tlrk gida

WA jhracatcilarina
kiresel pazarlarda yol
gostermek igin
caligmalarini stirdiren
Istanbul Hububat Bakliyat
Yagl Tohumlar ve
Mamulleri Ihracatc;llarl
Birligi (IHBIR), bu kez rotayi
Latin Amerika'ya gevirdi.
Arjantin’den Bahamalar’a,
Kolombiya'dan Sili'ye
kadar 21 tilkeyi kapsayan
"Latin Amerika Ulkeleri
Pazar Aragtirmasi
Calismas!” tamamlandi.

Raporda bolge

WA (ilkelerinin
ekonomik yapilari,
tiiketim aliskanhklan,
gida sektoriine
yonelik
diizenlemelerive is
yapma kiiltiirleri
detayh bicimde
inceleniyor. Calisma,
ihracatcilara Latin
Amerika pazarinda
daha etkin ve bilincli
adimlar atabilmeleri
icin stratejik bir

rehber niteligi tasiyor.

ISTANBUL HUBUBAT BAKLIYAT YAGLI TOHUMLAR VE MAMULLERI iHRACATGILARI BIiRLIGI

IHBIR Yonetim Kurulu

WA Baskani Kazim Taycil,
calismayla ilgili olarak, Latin
Amerika'nin Turk gida Urdnleri
icin yliksek potansiyel
barindirdigina dikkat gekti. Taycl,
"Ulkemizin bu bdlgeyle iligkileri
Osmanli dénemine kadar
uzaniyor. Artik bu tarihsel baglari
ticaretle daha da saglamlastirma
zamani" dedi. Tayci, bolge
Ulkelerinde artan tiiketici
taleplerinin 'Turk Mall’ algisiyla
birlestiginde ihracatcilar icin ciddi
firsatlar doguracagini belirtti.
Sayfa 30-31
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istanbul Hububat Bakliyat
Yagli Tohumlar ve Mamulleri
Ihracatgilari Birligi (IHBIR)
Yénetim Kurulu Bagkani
Kazim TAYCI

Kur dezavantajina
ragmen ihracat
bayragini dusurmedik

Kiymetli iHBIR Ailesi,

Enflasyon ve kur makasinin agiimasi
yuziinden en glicll pazarlarimizda bile
rakiplerimize karsl zorlandigimiz bir yili
geride biraktik. Gok sukdr sizlerin Ustln
gayretleri ve fedakarlidi sayesinde
sektor ihracatimizin bayragini yere
distrmedik. Elbette bu fedakarligin
bir bedeli de oldu. Yeri geldi musteri
kaybetmemek ugruna karsizligi sineye
gektik, yeri geldi zararina terminler
yapmak zorunda kaldik. Bir yandan
yuksek enflasyon yliziinden hizla artan
giderler diger yandan enflasyonla
mucadele i¢in uygulanan siki para
politikasinin olumsuz bir yansimasi
olan finans maliyetlerindeki katlanmasi
zor seviyeler... 2023'te oldugdu gibi
2024'te de bu guncel etkiler altinda
ihracat gemisini yuzdurdik. Bu siregte
otoriteden ihracat ailemizin karsilastigi
zorluklar bir nebze de olsa hafifletecek
taleplerimiz oldu. Fakat bu taleplerimize
yanit bulamasak da yil sonu itibaryla
baslayan faiz indirim donguisu ve
enflasyon patikasindaki asagi yonlu
seyir 2025'e dair umutlarimizi artird.
Temennimiz, uygulanmakta olan
dezenflasyon programinin basarili
sonuglarinin alinmasityla birlikte yilin
ikinci yarisindan itibaren kur, enflasyon
ve faiz seviyelerinin ihracatcilari
destekler konuma erismesidir. Elbette
enflasyonla miicadelede otoritenin
almis oldudu kararlar destekliyoruz.

Bu umutlarla yeni yila girsek de
glincel durumun pek i¢ agici olmadigini
not diismekte fayda goérlyorum. Son

yillarda is glict maliyetlerindeki hizli
yukselisle birlikte daha 6nce ylizde 8-12
bandinda olan is¢ilik ve genel yonetim
giderleri ylizde 20-25'lere kadar ¢iktl.
Duinyanin 200 ulkesindeki raflarda Urtin
kalitesi ile yer eden Turk ihracatgilar
fiyat dezavantaijl yliziinden artik tercih
edilmeme noktasina gelmis durumdalar.
Ozellikle kalite bakimindan es diizeyde
oldugumuz Avrupa Urlnlerine gdre ya
pahallyiz ya da basa bas seviyelerdeyiz.
Bu guincel durum da fiyat cazibemizi
yitirmemize ve tercih ediimeme sorunu
yasamamiza neden olmaktadir.

Sektdrimuzin hammadde tedarikgisi
Giftgilerimizin de ekim alanlarini
genisleterek dretimlerini artirmalari yerli
hammadde tedariginin surdirdlebilirligi
acisindan 6nem arz ediyor. Elbette
bunun saglanabilmesi igin ¢iftcilerimizin
para kazanmasi, UrinUnun tarlada
kalmamasi gerekiyor.

Tarmsal Uretim ve gida ihracatinda
buttinsel bir bakis acisi ile politikalar
gelistirerek hedeflerimize ulagacagimizi
dusunuyorum. Siz kiymetli IHBIR
Ailemizin Ustun gayretleri 2025 yilinda
da tUm zorluklara ragmen ihracatta
rekorlar elde etmemizi saglayacaktir.

2024'te oldugu gibi 2025'te de
daha ¢ok galismaya, Uretmeye ve
Ulke ekonomimize katki saglamaya
devam edecediz. lhracatimizi artirarak
hedeflerimize ulasacagimiz bir yil olmasi
dilegiyle...

Allah iglerinizi rast getirsin.
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Kadir Kiirsad GULBAHAR

Kazim TAYCI
Yonetim Kurulu Baskani
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Semsettin MEMi$

Baskan Yardimcisi Baskan Yardimcisi

Firat OKTAY
Uye

Ahmet Ergin OKANDENIZ Sabahattin FIDAN Muzaffer Hikmet TONBiL

Uye

Mehmet TAS
Uye

Kilbra Ceren KOGLAR
Denetim Kurulu Uyesi

Coskun MICIK
Denetim Kurulu Uyesi

Medayin EROL
Denetim Kurulu Uyesi
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Yayin Yonetmeni
Burak COSAN

Yonetim Kurulu Baskani

Kazim TAYCI

Yayin Danismani

Akademik Danisman
Ankara Universitesi
Prof. Dr. Nevzat KONAR

Istanbul Ihracatci Birlikleri
Genel Sekreterligi
Genel Sekreter Yrd.
Volkan KEKEVI

iHBIR
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Gida Platformu
uyeleri fuarlari
degerlendirdi

TiM Dis Ticaret Kompleksinde
diizenlenen toplantida Turkiye Gida
Platformu Uyeleri, 2024 WorldFood
Fuari degerlendirmesi yaparak

ve 2025 fuaniile ilgili istigarelerde
bulundu. Toplantiya, TiM Hububat,
Bakliyat, Yagl Tohumlar ve
Mamulleri Sektor Kurulu Bagkani
Ahmet Tiryakioglu, IHBIR Yonetim
Kurulu Baskani Kazim Tayci,
ETUDER Baskani Melih Sahinéz,
TOBB Fuarlar Bagkani Cihat Alagoz,
WorldFood istanbul Organizatoru
ICA Events temsilcileri Kemal Ulgen,
Semi Benbanaste, Okan Citci ve
ETUDER Genel Sekreterl Aydin
Bagater katildi.

TiM Delegeler
Calistay:
diizenlendi

Antalya'da duzenlenen
TiM Delegeler Calistayi
programi kapsaminda
Ticaret Bakani Prof.

Dr. Omer Bolat ve

TIM Baskani Mustafa
Giltepe'nin kamuoyunu
bilgilendirdigi “Ekim 2024
Dig Ticaret Rakamlan”
basin aciklamasina iIHBIR
Yonetim Kurulu Bagkani
Kazim Taycl, Yonetim
Kurulu ve Denetim Kurulu
tyeleriile TIM delegeleri
katihm sagladi. 1-3

Kasim tarihleri arasinda
diizenlenen TIM Delegeler
Calistayi etkinliginde
“Delegeler Soruyor”,
"Kuresel Jeopolitik
Gorunum”, "Yeni
Yolculugunda Turk Ticaret
Bankasi"” ve “E-Ticarette
Yeni Ufuklar” panelleri
duiizenlendi.

’.5 Q\um causTAN % TiM i
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Baskan Tayci

odul takdim etti

Nasil Bir Ekonomi Gazetesi

tarafindan diizenlenen

KITAP Dergisi ‘Yilin En lyileri

Odiilleri’ toreni, edebiyat,
sanat, basin, yayin, is ve
gastronomi diinyasindan

birgok 6nemli ismin katiimiyla
gerceklestirildi. IHBIR Bagkani
Kazim Taycl, etkinlige katilarak
Cem Erciyes'e 6dul takdim etti.

Sektor Kurulunda ¢ozumler konusuldu

sorunlar ve ¢6zum onerilerileri
dile getirilerek, sektor
ihracatinin arttirlmasina yonelik

Uriinleri Daire Baskani Halis
Kaya'nin tesrifleri ile 17 Aralk
2024 Sal glinii gerceklestirildi.

Hububat Bakliyat Yagh Tohumlar
ve Mamulleri Sektor Kurulu
Toplantisi, T.C. Ticaret Bakanhgi

iSTANBUL HUBUBAT BAKLIYAT YAGLI TOHUMLAR VE MAMULLERI iIHRACATGILARI BIRLIGI
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Toplantida sektoriin yasadigi istisarelerde bulunuldu.

ihracat Genel Miidiirliigii Tarim

Anadolu Aslanlari is adamlar Dernegi
(ASKON) Konya Subesi ile Konya
Ihracatcilar Platformu is birligiyle
dlizenlenen “Konya Ihracatgl

nh:ﬁnu

ASKON Konya etkinliginde Tayci hedefleri anlatti

Bulusmalan” etkinligine IHBIR Yonetim
Kurulu Bagkani Kazim Tayci konusmaci
olarak katildi. Konya ekonomisi,
Ihracatcilar birliginin genel durumu ve

ihracatin temel taglarinin konusuldugu
oturumda Baskan Taycl, hedefler,
sorunlar ve ¢ozUm onerileri Uzerine
degerlendirmelerde bulundu.

(ICTCRTITET
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Yonetim Kurulu finansmani
masaya yatirdi

IHBIR Kasim ay! Yénetim Kurulu Toplantisi, Bagkan Kazim Tayc,
Yonetim ve Denetim Kurulu Uyeler|n|n katiimiyla gergeklestirildi.
Toplantiya, Tiirk EXIMBANK istanbul Avrupa Yakasi Subesi
Mudur Yardimcisi Tevfik Aslan, Tlrk Ticaret Bankasi Avrupa

u u u W n u u
Merkez Sube Ticari Bankacilik Miduri Murat Igtenlik ve
Avrupa Perakende Bankacilik Mudurd Ercan Yakarisik katilarak I H BI R TE KN I K EG ITI M LE RI 2 024 — 2 025
u

ihracatginin finansmana erisimi konusunda bilgilendirmelerde
S e e o YILI PROGRAMI DEVAM EDIYOR
Onumuzdeki doénem igin planlanan projeler ele alind..

IHBIR'in diizenledigi “IHBIR (TUBA) Uyesi Prof. Dr. Esra saglayan firma temsilcilerine,
Teknik Egitim Programi” Capanoglu Guven'in katkilan Ankara Universitesi'nden
kapsaminda 2024-2025 ile tamamlanan "Gida Prof. Dr. Nevzat Konar'a,
déneminin ikinci egitimi Biliminde Duyusal Analiz" Yildiz Teknik Universitesi'nde
tamamlandi. istanbul Teknik dersine katiimcilar tarafindan  goérevli Dog. Dr. Omer Said
Universitesi, Kimya-Metaluriji yogdun ilgi gosterildi. Egitime Toker'e, Eskisehir Osmangazi
Fakiiltesi Glda Muhendisligi katkilarindan étiirti Prof. Dr. Unlver5|te3| nde gorevli Dog.
Boliimii Ogretim Uyesi ve Esra Capanoglu Gliven'e; Dr. ilyas Atalar'a tesekkiir
Turkiye Bilimler Akademisi ayrica egitime katilim edildi.

Istanbul Tekstil ve Hammaddeleri
ihracatgilan Birligi (ITHIB) tarafindan
diizenlenen Futuretex istanbul Kumas
Tasarim Yarismasi finali, sektorde fark
yaratacak tasarimlarin ve yeteneklerin
bulugsma noktasi oldu. IHBIR Bagkan!
Kazim Taycl, Turkiye Ihracatgnar Meclisi
(TiM) Bagkani Mustafa Giltepe, iTHIB
Baskani Ahmet Oksiiz ile sektdriin
Onde gelen isimleriyle birlikte bu anlamli
etkinlikte yer aldi. Baskan Tayci, tasarm
glculyle sektorin gelecedine 1sik

tutan tim yarnigsmacilar tebrik ederek,
organizasyonda emegi gecen ITHIB
Yonetim Kurulu'na tesekkr etti.

[ R
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Sektorel gelisime
katki sunan program

Azelis Laboratuvar
Miidiirii Saniye Oztiirk,
IHBIR tarafindan
dizenlenen egitimlerin
sektore ve katilimcilarin
mesleki gelisimine énemli
katkilar sundugunu
belirtti. Egitimlerde teorik
bilgiler ile uygulamali
iceriklerin dengeli bicimde
sunuldugunu vurgulayan
Oztirk, “Alaninda

uzman akademisyen ve
profesyonellerin katilimiyla
gerceklesen bu programlar,
bilimsel temelli bilgileri
sektorel uygulamalarla
birlestirerek katilimcilara
hem bilgi hem de vizyon
kazandiriyor. Egitim
konularinin giincel, gesitli
ve ihtiya¢ odakli olmasi
sayesinde sektordeki
yenilikleri yakindan

takip edebiliyoruz. Bu
sayede, is sureclerimizde
verimlilik artis1 sagladik

ve daha yenilik¢i Grin
gelistirme imkani bulduk.
IHBIR egitimleri, sektor
profesyonellerinin

rekabet glicinu artiran

ve uluslararasi pazarlarda
etkinliklerini destekleyen
degerli organizasyonlardir”
ifadelerini kullandi.

/s IHBIRtarafindan
Q

- j diizenlenen egitimler
7 hakkinda genel diisiince ve

degerlendirmeleriniz nelerdi?

IHBIR tarafindan diizenlenen egitim
programlarini hem akademik hem
de sektorel bakis agislyla oldukga
faydall buluyorum. Alaninda yetkin,
deneyimli akademisyenler ve sektor
profesyonellerinin katilimiyla gerceklesen
bu egitimler; katiimcilara hem gtincel
bilimsel bilgileri hem de uygulamaya
donuk pratik deneyimleri bir arada
sunmaktadir. Egitim iceriklerinin hem
bilimsel temellere dayandirimasi hem de
sektorel uygulamalarla desteklenmesi,
katiimcilara teori ile pratigi birlestirme
imkéani saglamaktadir. Bu yonuyle IHBIR
egditimleri, yalnizca bilgi aktarmakla
kalmayip, sektor profesyonellerinin
vizyonunu gelistiren ve uluslararasi
pazarlarda daha etkin rol alinmasini
saglayan nitelikli organizasyonlardir.

#= Egitim konularinin secimi ve

C ) icerigi tatmin edici midir?

==\" Siire ve icerik planlamasi
hakkinda diisiinceleriniz nelerdir?

Egitim konularinin segimi ve igerik
planlamasinin oldukga nitelikli ve
sektorel ihtiyaglara yonelik oldugunu
dusundyorum. Egitim konulari,

gida teknolojileri alanindaki glincel
uygulamalara, Ar-Ge sureglerine, kalite
kontroline ve fonksiyonel gidalara
yonelik olarak 6zenle belirlenmektedir.
Egitim konularinin bu kadar ¢esitli
olmasi, farkli uzmanlik seviyelerindeki
katiimcilar igin tatmin edici bir igerik
saglamaktadir. Teorik bilgilerin yani sira
uygulamal egitimlerin de programa
dahil edilmesi, 6drenilen bilgilerin pratige
aktarilabilirligini artirmaktadir. Egitim
suresi yogun katiimci profiline uygun,
verimli ve sindirilebilir bir program yapisi
sunmaktadir.

IHBIR tarafindan sunulan teknik egitim

iSTANBUL HUBUBAT BAKLIYAT YAGLI TOHUMLAR VE MAMULLERI iIHRACATGILARI BIRLIGI

programi glincel ve teknik agidan zengin
iceriklere sahip, sektorel intiyaglara
odakil, teorik ve uygulamall yéni dengeli,
zaman agisindan verimli bir yapidadir.
Katiimcilarin hem akademik hem de
sektorel gelisimine katki saglayacak
sekilde tasarlanmis olup oldukga

nitelikli bir egitim programi oldugunu
Ozetleyebilirim.

#a= Egitim duyurularinda
@ /] yeterliiletisim etkinligi
=" saglanabilmekte midir?
Egitim duyurular afisinde egitim
basliklari, egitmen isimleri, tarih, sire,
kontenjan ve yer gibi temel bilgiler

sade ve anlasilir bir sekilde her zaman
sunuluyor. Bu agiklayici ilanlar, iletisim
acisindan oldukga 6nemlidir. Ayrica mail
yoluyla da bilgilendirmeler yapilmaktadir.
Duyuru surecinin basaril bir sekilde
yonetildigi kanaatindeyim.

#= Mevcut calismalarinizda

? ) IHBIR egitimlerinden

=\" yararlandiginiz ve
uygulamaya aktardiklariniz oldu mu?
Var ise 6rnekler verebilir misiniz?

IHBIR tarafindan diizenlenen teknik
egitimlerin mevcut galismalarimiza
olumlu katkilari oldu. IHBIR'in egitimleri,
teorik bilgi ile pratik uygulamalar

KASIM/ARALIK 2024
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arasinda gugclu bir kdprl kurarak,
sektdrdeki en gincel gelismelerin

takip edilmesini saglamaktadir.

Bu egitimlerden edinilen bilgiler
dogdrultusunda, is slregleri daha verimli
hale gelmekte ve sektdrdeki yenilikleri
daha hizl bir sekilde takip etme

olana@i saglamaktadir. Egitimlerdeki
kiymetli bilgiler dogrultusunda
uygulamalarimizdaki verimliligi optimize
ederek daha kaliteli ve yenilikgi Grtnler
gelistirme konusunda destek olmustur.
Ozellikle karigim dizayni yaklagimi

ile maliyet/performans dengesi
sadlanabilmektedir.

#= Egitim baghklari 6nerileriniz

C j var ise bizimle paylasir

= misiniz?

Egitim basliklar dnerilerimi asagida
siraliyorum: Temiz Etiket (Clean Label)
Urin Geligtirme Stratejileri, Bitkisel
Protein Kaynaklari ile Urlin Gelistirme,
Gida Atiklarinin Degerlendirilmesi ve
Dongusel Ekonomi Yaklasimi, Gida
Endustrisinde Surdirdlebilirlik ve
Dongusel Uretim Yaklasimlari, Yeni
Nesil Koruyucu Sistemler: Dogal
Antimikrobiyaller ve Uygulama Alanlari,
Duyusal Analiz Yontemleri ve Tuketici
Testleri, Veriye Dayall Urlin Gelistirme:
Yapay Zeka Destekli FormUilasyon.
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Bursa Uludag Universitesi
Gida Muhendisligi
Bolumi’'nden Gida Yuksek
Muhendisi Pinar Dilmenler,
IHBIR tarafindan
dizenlenen egitimlerin
sektorel gelisim acisindan
oldukc¢a degerli oldugunu
soyledi. Egitim iceriklerinin
glncel ihtiyaglara uygun
planlandigini belirten
Dilmenler, teorik bilgilerin
uygulamali 6rneklerle
desteklenmesinin
ogrenmeyi kolaylastirdigini
vurguladi. Sure ve igerik
acisindan dengeli yapisiyla
dikkat ceken egitimlerin,
projelere dogrudan katki
sundugunu kaydetti.
Duyuru kanallarinin
etkinligine de deginen
Dilmenler, yeni donemde
“Alerjen Yonetimi”, “Yesil
Mutabakat Uyum Sturecleri”
ve “Proje Yazimi ile Destek
Programlar1” gibi konularin
giindeme alinmasinin
sektore 6nemli katkilar
saglayacagini ifade etti.

/= IHBIR tarafindan

@ ) diizenlenen egitimler
hakkinda genel diisiince ve

degerlendirmeleriniz nelerdi?

IHBIR tarafindan diizenlenen
egitimleri oldukga basarill ve yol gosterici
buluyorum. Alaninda uzman kisiler
tarafindan verilen bu egitimler, hem
sektorel gelismeleri takip etmek hem
de kisisel bilgi birikimimizi glincellemek
acisindan ¢ok degerli firsatlar sunuyor.
Katildigim egitimlerde iceriklerin iyi
planlandigini, egitmenlerin alanlarinda son
derece deneyimli olduklarini gézlemledim.
Teorik bilgilerin, uygulamaya donik
orneklerle desteklenmesi ise konularin
anlasiimasini kolaylastiriyor. Bu egitimlerin,
sektdr temsilcileri, akademisyenler ve
ogrenciler icin mesleki gelisime onemli
katkilar sundugunu net bir sekilde ifade
edebilirim.

o Egltlm konularinin segimive

) icerigi tatmin edici midir?
Siire ve icerik planlamasi
hakklnda diisiinceleriniz nelerdir?

Egitim konularini genel olarak
sektorel ihtiyaglara uygun ve glincel
buluyorum. Ozellikle ihracat, kalite
yonetimi, mevzuatlar ve sirdurdlebilirlik
gibi basliklarda sunulan igerikler oldukga
doyurucuydu. Optimizasyon konusundaki
uygulamali egitim, pratik fayda saglamasi
acisindan dikkat ¢ekiciydi. Sure ve igerik
planlamasi agisindan da dengeli bir yapi
vardi. Egitimlerin gok uzun tutulmamasi
dikkat daginikligini 6nlerken, stirenin
yetmedigi bazi konular icin ek oturumlar
planlanmig olmasi memnuniyet vericiydi.
Genel anlamda hem zaman yonetimi hem
de igerik yogunlugu agisindan basariliydi.

#= Egitim duyurulaninda

) yeterliiletisim etkinligi
saglanabilmekte midir?

Evet, genel anlamda egitim
duyurularinda iletisim etkinliginin yeterli
oldugunu dusuntyorum. Hem e-posta,
hem sosyal medya hem de web sitesi
Uzerinden yapilan bilgilendirmeler
sayesinde katilim firsati yakalanabiliyor.
Ayrica bazi editimlerden, katilimcilarin

KASIM/ARALIK 2024
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olumlu geri bildirimleri sayesinde
haberdar oldugumu da belirtmeliyim. Bu
memnuniyet paylasimlari, duyurularin
etkisini giclendiriyor.
Mevcut calismalarinizda
C /‘ IHBIR egitimlerinden
yararlandiginiz ve
uygulamaya aktardiklariniz oldu mu?
Var ise 6rnekler verebilir misiniz?
Evet, katildigim IHBIR egitimlerinden
edindigim bilgileri mevcut projelerimde
uygulama imkani buldum. Ozellikle
optimizasyon galismalarimda, uygulamali
egitim sirasinda 6grendigim teknikleri
sahaya aktardim. Egitimlerin pratik
yonuniin glcli olmasi, bu tlirden

kazanimlar agisindan blyuk avantaj
saglad..
%= Egitim baglklari dnerileriniz
C /’ var ise bizimle paylasir
=" misiniz?

Gelecek donem egitimleri kapsaminda,

uygulamaya donuk ve sektorel ihtiyaglara
cevap veren bazi basliklar 6nermek
isterim:

Uluslararasi Mevzuatlarda

“ Alerjen Yonetimi ve

Etiketleme: Ozellikle
ihracata yonelik Urlinlerin yurt digl
pazarlarda kabull agisindan kritik Sneme
sahip. Bu egitimde farkli tlke mevzuatlari
dogrultusunda alerjen beyani, etiketleme

detaylari ve gapraz bulasma yonetimi gibi
konular ele alinabilir. .
Ihracatei Firmalar Igin
E Etkin Proje Yazimive
Destek Programlan
Egitimi: UR-GE, KOSGEB, TUBITAK ve
Avrupa Birligi g|b| kaynaklara erisim
konularinda bilgi saglayarak, katilimcilara
proje dongusu yonetimi, mantiksal
gergeve yaklasimi, bltce hazirligi ve
raporlama gibi konularda yetkinlik
kazandirabilir.
Yesil Mutabakat ve Sinirda
E Karbon Diizenlemesi
Uyum Egitimi: Avrupa Birligi
basta olmak Uzere birgok tlkenin

Discover
the potential

€

sUrddrdlebilirlik odakli politikalar
dogrultusunda, ihracatgl firmalar igin
hayati hale gelen bu konu basligi altinda
karbon ayak izi hesaplama, strdurdlebilir
Uretim stratejileri ve uyum suregleri
detayl sekilde ele alinabilir.

ihracatta Gida Giivenligi ve

Uluslararasi Belgelendirme

Siirecleri: BRCGS, IFS, FSSC
22000 gibi GFSI onayli sistemler
kapsaminda; belgelendirme suregleri,
basvuru, denetim ve surdUrtlebilir
yonetim gibi basliklar yer alabilir. Bu
egitim, firmalarin uluslararasi pazarda
rekabet gucund artirmalarina katki
saglayacaktir.



iSTANBUL HUBUBAT BAKLIYAT YAGLI TOHUMLAR VE MAMULLERI iHRACATCILARI BIRLIGI KASIM/ARALIK 2024 iSTANBUL HUBUBAT BAKLIYAT YAGLI TOHUMLAR VE MAMULLERI iHRACATCILARI BIRLIGi KASIM/ARALIK 2024

16 17

IHBIR
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FHBIiR 20230 Vil IHRACAT onc
" ODUL TOHRENI.
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Lezzeti Diinyaya J
Tasiyanlar o ™

odullendirildi

IHBIR, "“Lezzeti Dunyaya Taglyanlar: IHBIR

2023 Yili ihracat Onciileri” Odiil Térenini

gerceklestirdi. Turkiye ve ihracat ailesinin

basarilarina katki saglayan firmalara 5 alt

kategoride 7 Platin, 7 Altin 6d(il verildi.

TiM Baskani Mustafa Giiltepe ve iHBIR

Yonetim Kurulu Baskani Kazim Taycl’ nin R e
acilis konugmasiyla baslayan térene TiM s e & ; e @yj)
Bagkan Vekili Cetin Tecdelioglu, TiM , ' iuaiR_ : \ L
Baskan Vekili Ahmet Glileg, TIM Hububat ' i " ’(. gg- " Kai;go . H e o o
Sektor Kurulu Bagkani Ahmet Tiryakioglu, ‘ b————

istanbul Mobilya, Kagit ve Orman Uriinleri ““ SO ———— SR
ihracatcilan Birligi Baskani Erkan Ozkan, > o ":: 'L f,é'.,.' e - gy oan oion san. v vic. sea. el =,
Akdeniz Hububat, Bakliyat Yagh Tohumlar ve \ ? i % f - » ! "’i . ﬁ' %’ g ftr +
Mamullleri ihracatcilar Birligi Baskani Veysel ! ! L
Memig, Karadeniz Hububat Bakliyat Yagl _ \° 8
Tohumlar ve Mamulleri ihracatgilan Birligi

Baskani Eren Glinhan Ulusoy, Ege Hububat,

Bakliyat, Yagh Tohumlar ve Mamulleri

Ihracatqﬂarl Birligi Baskani Muhammet

Oztirk, TUSAF Yonetim Kurulu Bagkani

Haluk Tezcan, Yonetim ve Denetim Kurulu

uyeleri, firma temsilcileri, basin mensuplari

ve ¢ok sayida davetli katihm sagladi. | et

seker ve' Seker Mamulleri Kategorlm A
: I"Julnu. lllnA lu ric. A.§-
\KEMT GIDA uan uu \rl.'llc A.§.

::."' g & B 8
?? l"ﬁ. w % ’ W
k” .u .

!.’ﬁ=ﬁ"

SLIAD R
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Altin Odiiller - O L
*KARYOKA AYAKKABI SAN. VE D Tic A ISO gida sektorunu

* EGE DAMLA DERi SAN. VE TiC. LTP §Ti. bulugtu rdu

Q *w DE[@;AN \@TIC Aﬁs; {:‘u istanbul Sanayi Odasi'nin (iSO) Gida Bulusmalari istanbul'da

ol | - T e | — organizasyonu ile Tiirk gida gerceklesti. IHBIR heyeti, Global
,) TR ‘fnl Diper\E r"-“"" : Sﬂ ‘ - sektériiniin uluslararasi ig birligini  Food Meetings etkinligine katilan

gelistirmek amaciyla bu yilikincisi  Uye firmalan ziyaret ederek
diizenlenen ISO Uluslararasi basan dileklerini iletti.

\.

"

térenine B <¥w 3 N
katildik oY

IHBIR Bagkani Kazim Taycl,
IDMIB'in dlizenledigi “Ihracatta
Fark Yaratanlar ve Detay Tasarim
Yarigmas!" 6dul térenine katilarak,
ihracatcilara éddllerini takdim

etti. Baskan Taycl, "lhracata katki
saglayan tim finalistlerimizi tebrik
ediyor ve basarilarinin devamini
diliyorum" mesaiji verdi.

o o ! . N . :
iDMiE  IETETR—

ORLINAL D15 TICARET A5

A3
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@t |

“L‘I’

1 s
[ ] TURKIYE
VE Ll HRACATCILAR
shames | ookl | ]'M MECLISi

GENISLETILMiS BASKANLAR KURULU TOPLANTISI o . gatlgma e sosyal Guvenlik Bakanl
| ve Istanbul Valisi ile istisare edildi

' wy s N > iHBIR Yénetim Kurulu Bagkani Dr. Vedat Isikhan ve istanbul Baskanlar Kurulu Toplantisi’'na
a a n a r e 1% : ; i viw . . Kazim Tayci ve Yonetim Valisi Davut Guil'tin tegrifleri, katihm sagladi. Toplantida
’ ) . Kurulu Bagkan Yardimcisi TIM Baskani Mustafa Gliltepe sektor temsilcilerinin sektorde
Kiirsad Gulbahar, Calisma ve ve Birlik Baskanlarinin istiraki yasadiklari temel sorunlar ve

] : ;
sa n ayl ve 4 :'“ ,_ . - " ' S Sosyal Guvenlik Bakani Prof. ile gerceklesen Genisletilmis ¢6zUm onerileri masaya yatirildi.

Teknoloji —

Bakaniile LI |

a anll e . , T ® °
_ e > B ziyaretleri

bulustu B . 'R ara

& T TE. P IS 1o vermeden

Mustafa Giiltepe, iiB Koordinatér Bagkani ve ¥ . ' 4 L P - r | ' °
IHBIR Yonetim Kurulu Baskani Kazim Tayci ile = < || B - : . deva m ettl
birlik bagkanlarinin katihmiyla Genisletilmis | ek " = : T | &= = .
Baskanlar Kurulu Toplantisi gerceklestirildi. A,V ' . _ ' IHBIR firma zlyaretleri ara vermeden siriyor.
Toplantida, sektér temsilcilerinin sektorde = k o - | Tic. Hizmetieve Gida AS. frmalarnayoneli
yasadiklari temel sorunlar ve ¢6ziim Onerileri -~ o { A XN ziyaretler yapildi. Ziyaretler kapsaminda tyelere
masaya yatirildi. <R - - o : 4 s egitimler, devlet destekleri ve ihracata yonelik

“ X f " g gelistirilebilecek projeler hakkinda bilgi verildi.
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TURKIYE GENELI - 2024 ARALIK AYINDA KATMA DEGERI EN YUKSEK 10 URUN ($/TON)

TURKIYE GENELI HUBUBAT SEKTORU

TURKIYE GENEL] HUBUBAT SEKTORU

ARALIK
ANA SINIFLANDIRMA ALT SINIFLANDIRMA 2023 ($/K6) 2024 ($/KG) Degisim
KAKAOLU MAMULLER 3,562471478 5,07573101 42,48%
BAHARATLAR 4,120969452 | 3587848317 -12,94%
YAGLI TOHUMLAR VE MEYVELER 1693937329 | 2,200865834 29,93%
DiGER GIDA MUSTAHZARLARI 1,830799127 | 1,655800484 -9,56%
Hububat Bakliyat SEKER VE SEKER MAMULLERI 1,854386375 1646030645 1,24%
Yagli Tohumlar ve BiTKiSEL YAGLAR 114333367 | 1,388372622 2143%
PASTACILIK URUNLERI 1324693933 1,303122331 -1,63%
BAKLIYAT 0,843536887 | 0,900082486 6.70%
DEGIRMENCILIK URUNLERI 0,407919653 0429291586 5,24%
HUBUBAT 0,339378216 | 0,386586682 13.91%
GENEL TOPLAM 0,825009627 | 1,016004355 23,15%

IHBIR - 2024 ARALIK AYINDA KATMA DEGERI EN YUKSEK 10 URUN ($/TON)

2025 ARALIK IHRACATE | 2024 ARALIK IHRACAT e st 090t
T1MILYAR | TMILYAR 138 MILYON DOLAR WGLTHINLIR VENEWELER | biniss | baears | T

M DIGER GIDA MUSTAHZARLARI 3,502238263 3,321600569 -5,16%

116 MILYON DOLAR | PZTIITI7D e L N - S

} . ) L ; . ) L BITKI§ELYAGLAR 1,156306948 1572548969 I’_)B,UUZA,
TURKIYE GENELI HUBUBAT SEKTORU | TURKIYE GENELI HUBUBAT SEKTORU wwer | ooz | osmawer | 2w
2023 OCAK-ARALIK IHRACATI: | 2024 QCAK-ARALIK IHRACATI Lo hossuseess | zmemew | 200

. 12 MILYAR
322 MILYON DOLAR

T MILYAR
914 MILYON DOLAR

IHBIR 2023 ARALIK IHRACAT|
317,033 MILYON DOLAR

IHBIR 2023 OCAK-ARALIK IHRACATI:
S MILYAR

611 MILYON DOLAR

IHBIR 2024 ARALIK IHRACATI:
353,248 MILYON DOLAR

711,42 ARTIS VAR.

IHBIR 2024 OCAK-ARALIK IHRACATI:
J MILYAR

655 MILYON DOLAR

71,21 ARTIS VAR.
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TURKIYE GENELI-HUBUBAT SEKTORUNUN 2024
ARALIK AYINDA EN COK IHRACAT YAPTIGI 10 URUN GRUBU sin

ARALIK
ANA SINIFLANDIRMA ALT SINIFLANDIRMA 2023 2024  Degisim Pay
PASTACILIK URUNLERI 248711 | 265597 679% | 2332%
DEGIRMENCILiK URUNLERI 147.248 | 151.870 3h% | 13,34%
DIGER GIDA MUSTAHZARLARI 135.640 | 148.093 9,18% 13.01%
KAKAOLU MAMULLER 94,053 | 139.419 | 4823% | 12.24%
Hububat Bakliyat BITKISEL YAGLAR 147.853 | 130.686 -11,61% 148%
Yagli Tohumlar ve SEKER VE SEKER MAMULLERi 95.993 1m.188 15,83% 9,76%
Mamulleri HUBUBAT 147653 | 75744 | -4870% 6,65%
BAKLIYAT 51526 | 56.393 9,44% 4,95%
YAGLI TOHUMLAR VE MEYVELER |  42.655 53.371 25,12% 4,69% : X : )
BAHARATLAR 478 6.350 | 34,59% 0,56% '
GENEL TOPLAM 1.116.050 | 1.138.710 2,03% | 100,00% oo o ° oo _ oo oo
TURKIYE GENELI-HUBUBAT SEKTORUNUN 2024
ARALIK
ANA SINIFLANDIRMA ALT SINIFLANDIRMA 2023 2024 Dejjisim Pay o ARALIK .
KAKAOLU MAMULLER 43406 | 76335 | 7586% | 2395% SRNEY : 2025 202% Bejiy ray
SEKER VE SEKERMAMULLERi | 63.422 | 69.687 |  9,88% | 21,86% GlUE O DHURRE] ) R0 R I S
PASTACILIK URUNLERI 61238 68.460 079% | 748% EKMEKLIK VE KAPLICA (KIZIL) BUGDAY UNU nam7 | 81709 | -2712% | 1752%
DIGER GIDA MUSTAHZARLARI | 67.602 | 64.864 | -405% | 2035% SUALSEIELR Gz | R ) b
Hububat Bakliyat DEG|RMENC|L|K URUNLER| 20.501 19.986 -2.52% 6,27% "AKARNA-P'S'R'L"Ems.SADE ULANLAR.DULDURUL"Ams L4 453 44.766 0,70% 9,60%
Yagli Tohumlar ve BITKISEL YAGLAR 15806 | 7756 | -5093% | 243% MG LT , Lo N Al B3
Mamulleri HYAGL' TOHUMLAR VE MEYVELER 7137 5.753 _]9,[‘0% 1,80% AG'RL'KGA %5 VEYA DAHA FAZLA SUKRUZ, INVERT SEKER VEYA I1ZOGLIKOZ |CERENLER - DIGERLERI 41.327 38.203 '7,56% 8,]9%
HUBUBAT 13.897 4,689 | -66.26% 141% KIRMIZI MERCIMEK(KABUKSUZ TOHUMLUK OLMAYAN)1+1 o o 15544 | 34788 | 123,81% 746%
BAHARATLAR 602 769 2768% 024% TUTUN KULLANIMINI BIRAKTIRMAYA YARDIMCI AGIZ YOLUYLA KULLANILAN NIKOTIN ICEREN URUNLER 31133 | 28.436 | -8,66% | 610%
BAKLIYAT 487 68| -14% 013% TARIFENIN BASKA YERINDE OLM.DIG.GIDA MUST.(LEZZ0) 21846 | 26031 | 1906% | 558%
GENEL TOPLAM 317033 | 353.248 n42% | 100,00% GIKOLATALAR (DOLDURULMUS OLSUN OLMASIN).DIGER 13153 | 25505 | 9391% | 547%
iLK 10 URUN TOPLAM 419.205 | 466500 | T1,.28% | 4097%
DiGER URUNLER 696.845 | 672.209 | -354% | 59,03%
GENEL TOPLAM 1.116.050 [1.138.710 | 2,03% | 100,00%
IHBIR - 2024 ARALIK AYINDA EN COK IHRACAT YAPTIGI 10 URUN (BIN $)
ARALIK
iRUNLER 2023 2024  Degisim Pay
SAKIZLI SEKERLER 44949 | 49659 | 1048% | 1558%
EKMEKCi MAYASI-KURU. CANLI 19.281 | 20196 | 474% | 6,34%
TUTON KULLANIMINI BIRAKTIRMAYA YARDIMCI AGIZ YOLUYLA KULLANILAN NiKOTiN iCEREN URUNLER | 25.345 | 19.041 |-24,87% | 597%
CiKOLATALAR(DOLDURULMUS OLSUN OLMASIN).DIGER 3.287 | 13556 [31235% | 4,25%
EKMEKLIK VE KAPLICA (KIZIL) BUGDAY UNU - DIGERLERI 15602 | 13.043 |-1640% | 4,09%
AGIRLIKCA %5 VEYA DAHA FAZLA SUKROZ, iNVERT SEKER VEYA iZOGLIKOZ iCERENLER - DIGERLERI | 15.241 | 13.020 |-1458% | 4,08%
DOLDURULMUS 6.574 | 9980 | 5181% 313%
KAKAO YAGI- (KATI VE SIVI) 3.379 | 9.854 [19160% | 3.09%
TARIFENIN BASKA YERINDE OLM.DiG.GIDA MUST(LEZZ0) 6.574 8.819 | 3414% 2,71%
KAKAO TOZU- (iLAVE SEKER VEYA Di6ER TATLANDIRICI MADDELER iCERMEYENLER) 5075 | 8035 |5832% | 252%
iLK 10 URUN TOPLAM 145.309 | 165.201 | 13,69% | 51,83%
DiGER URUNLER 148789 | 153516 | 3,18% | 48.17%
GENEL TOPLAM 317033 [353.248 | 1,42% | 100,00%
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TURKIYE GENELI-HUBUBAT SEKTORUNUN 2024
ARALIK AYINDA EN GOK IHRACAT YAPTIG! 10 ULKE (BiN S)

ARALIK
iLKELER 2023 2024  Deiisim Pay

IRAK 188795 | 232177 2298% | 20,39%

BiRLESIK DEVLETLER 45.598 67.854 48,81% 5,96%

SURIYE 34.852 60.201 72.73% 5,29%

ALMANYA 34566 | 49323 | 42,69% 4,33%

CEZAYiR 47454 31978 | -3261% 2,81%

LiBYA 21.735 31.840 14,80% 2,80%

SUUDI ARABISTAN 22.543 28.802 2171% 2,53%

iRAN (iSLAM CUM.) 92.683 | 25.480 | -72,51% 2,24%

BIRLESIK KRALLIK 17.737 25.381 43,09% 2,23%

piRLESjK ARAP EMiRLIKLERi 23.045 19.457 | -1557% 1N% . . . o oo oo

iLK 10 ULKE TOPLAM 535005 | 572.493 701% | 50,28%

DiGER ULKELER 581045 | 566.217 -255% | 49,712% T U R K I Y E G E N E LI - H U B U B AT s E KTO R U N U N
GENEL TOPLAM 1.116.050 | 1.138.710 2,03% | 100,00%

. . L. . SON 12 AYDA EN COK IHRACAT YAPTIGI 10 ULKE (BIN $)
IHBIR 2024 ARALIK AYINDA EN COK IHRACAT YAPTIGI 10 ULKE (BIN $) -

01 0CAK - 31 ARALIK (12 AYLIK)

ARALIK LKELER 2022-2023  2023-2024  Deisim Pay
AT 2025 202  Degisim Pay IRAK 27355 | 2147224 141% | 1802%
-~ T Tan T o o BIRLESIK DEVLETLER 683.343 651654 | -464% | 5471%
; ; SURIYE 431182 517445 2001% | 434%
ALMANYA 7750 | 26861 | 5133% | 843% .
BIRLESIK DEVLETLER 21503 | 25967 | 2076% | 815% CEZAYIR 13846 | 453.588 228% | 381%
BIRLESIK KRALLIK 9767 | NS89 | 2276% | 376% ALMANYA 311.309 363.189 1667% | 305%
CEZY R wees | msor | soesn | 3gi LiBYA 323.206 305657 | 543% | 251%
SUUDI ARABISTAN 6589 | 574 | 4530% | 300% CIBUTl 338.865 202450 | -B10% | 245%
YA ce0 | g3 | sowe | 26 SUUDI ARABISTAN 230.634 288560 2%12% | 242%
HOLLANDA 65t | 8200 | 25757 | 288% BIRLESIK KRALLIK 242831 272.827 135% | 229%
y . - "o RUSYA FEDERASYONU 307.801 230.865 -25,00% 194%
GEKYA 8.887 7768 | -1259% | 2.44% RUSYA
el ; ; iLK 10 LKE TOPLAM 5360378 | 5523258 304% | 46,36%
iRAN (iSLAM CUM.) 7203 | 6958 | -340% | 218% K10U ’ /
ILK 10 (LKE TOPLAM 1657 | WASTI | W54% | 4549% B il et iiol Iesels
DIGER LKELER 67521 | W35 | 3M% | 5451% -322, ol -3,32% | 100,00%
GENEL TOPLAM 317033 | 353248 | TM42% | 100,00%

01 0CAK - 31 ARALIK (12 AYLIK)

iLKELER 2022-2023  2023-2024 Dedisim Pay
BIRLESIK DEVLETLER 324.243 293.623 -9,44% 8,78%
IRAK 231.480 250,044 8,02% 748%
ALMANYA 143.903 168.459 1706% 5,04%
BiRLESIK KRALLIK 145.557 166.507 14,39% 4,98%
SUUDI ARABISTAN 70.397 101.497 44,18% 3,04%
CEZAYiR 104.168 93.331 -10,40% 2,79%
RUSYA FEDERASYONU 129.601 91.301 -29,55% 2,73%
iRAN (iSLAM CUM.) 97.728 81.497 -16,61% 2,44%
HOLLANDA 68.797 81.402 18,32% 2,43%
CEKYA 74.702 78.884 5,60% 2,36%
iLK 10 ULKE TOPLAM 1.390.578 1.406.545 115% | 4207%
DiGER ULKELER 1.938.436 1.936.499 -010% | 5793%
GENEL TOPLAM 3.611.697 | 3.655.364 1.21% | 100,00%
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e 'LEZZETi DUNYAYA TASIYANLAR' ODULLERINI ALDI

IHBIR ihracatta Amerika’ yl odagma aldi

4 milyar dolara gidiyor

Gectigimiz y1h 3,6
milyar dolar ihracatla
tamamlayan Istanbul

Hububat, Bakliyat, Yagh
Tohumlar ve Mamulleri
Ihracatcilan Birligi IHBIR),
bu yilin sonunda 4 milyar
dolara ulasacak. Ozellikle
yuksek katma degerli
islenmis gida Grunleri
ihracatina odaklandiklarini
vurgulayan IHBIR Yénetim
Kurulu Bagkani Kazim
Tayci; sektor genelinde

ton basina ihracat degeri
850 dolar iken, IHBIR’in
ton basina 1580 dolarlik

bir ortalama yakaladigini
ifade etti. Tayci, sektor
olarak Amerika kitasini
mercek altina aldiklarini

ve bu kitaya olan ihracatin
her yil dizenli bir sekilde
ve hizla artmaya devam
ettigini kaydetti. Turkiye
Ihracatcilar Meclisi (TIM)
Bagkan1 Mustafa Giltepe
de Turkiye'nin kiresel
hububat ihracatindan yuzde
1,3 pay aldigini belirterek,
“Ihracatci firma sayimizin
7 bini agmasi, sektérdeki
dinamizmimizi net bir
sekilde gosteriyor. 2023’te
ilk bin ihracatci listemizde,
hububat sektériimuzden
84 firmamizin yer aldiginin
da altin1 ¢izmek istiyorum.”
diye konustu.

'Lezzeti Dinyaya Taslyanlar - IHBIR
2023 Ihracat Oncdleri Odul Téreni',
Tirkiye inracatgilar Meclisi (TiM)’ nde
diizenlendi. Odlil térenine; TiIM Baskan
Mustafa Gltepe ile b|rl|kte ihracatgl
birlikleri baskanlari ve firma temsilcileri de
yogun bir katilim gosterdi.

TIM BASKANI GULTEPE:
TARIM VE HUBUBAT
KONUSUNA STRATEJIK
YAKLASMALIYIZ

Diinyada gida Urdnlerinin stratejik
6neminin her gecen yil daha da arttigina
isaret eden TIM Baskani Mustafa Gltepe;
Turkiye'nin bu konuda sansli Ulkelerden
biri oldugunu sdyledi. Anadolu'da ve
Trakya'da dinyanin en kaliteli hububat
Urtinlerinin yetistirildigini ifade eden
Glltepe, "Hububat, bir ekonomik deger
olmanin yaninda Ulkemizin lezzetlerinin
dlinyaya tanitimasinda da énemli bir
rol Ustleniyor. Sektoériimiz, son 5 yilda
47 milyar dolarlik ihracat gergeklestirdi.
Kiresel hububat ihracatindan da ytizde
1,3 pay aliyoruz. lhracatgi firma sayimizin
7 bini agsmasi, sektordeki dinamizmimizi
net bir sekilde gdsteriyor. 2023'te
ilk bin ihracatgi listemizde, hububat
sektériimizden 84 firmamizin yer
aldiginin da altini gizmek istiyorum.” dedi.
Turkiye'nin tarim ve hububat konusuna
stratgjik olarak yaklasmasi gerektigini
vurgulayan Gultepe; “Her seyden 6nce
devlet ve 6zel sektor el ele vermeli ve
genis tarim arazilerimizi ok daha verimli
hale getirebilmeliyiz. Bilimin, teknolojinin,
yapay zekanin imkanlarini kullanmaliyiz.
Hollanda gibi dlinyadaki basarili
modelleri inceleyip, Tlrkiye kosullarina
uyarlayabilmeliyiz. TIM olarak biz de her
konuda sektdrimiize destek vermeye
hazinz." ifadelerini kulland.

Istanbul Hububat, Bakliyat, Yagl
Tohumlar ve Mamulleri Ihracatgilar Birligi
(IHBIR) Yénetim Kurulu Bagkani Kazim
Tayci da Turkiye'nin ve sektorin ihracatta
yUkselen degerlerini kutladiklarini
dile getirdi. “Buglin, burada yalnizca
basarilarimizi degil, ayni zamanda
Ulkemizin ekonomik kalkinmasina
ve uluslararasi arenadaki prestijine
katkida bulunan degerli inracatgilarimizi

onurlandiryoruz. ‘Lezzeti Dlnyaya
Taslyanlar' ifadesi yalnizca bir slogan
degil, ayni zamanda kdlturimazu,
degerlerimizi ve emegimizi tim diinyaya
tasidigimiz gugli bir mesajdir.” ifadelerini
kullandi.

200 ULKEYE, 4 MILYAR
DOLARLIK IHRACAT

2021 yiinda 9,1 milyar dolar olan
sektor ihracatinin, 2022 yilinda yizde
25,4 artigla 11,5 milyar dolara ulastigini
belirten Kazim Tayci; 2023 yilinda ise bu
rakamin ylzde 8 artigla 12,5 milyar dolara
ulastigini sdyledi. IHBIR'in katklsma da
dikkat ceken Tayci, “2023 yilinda IHBIR
ailesi olarak 3,6 milyar dolarlik ihracat
gerceklestirdik ve 200'Un Gzerinde
ulkeye ulastik. 2024 yilini ise 4 milyar
dolarlik ihracatla kapatmayi hedefliyoruz.”
dedi. IHBIR'in 6zellikle yiiksek katma
degerli islenmis gida Urtnleri ihracatina
odaklandidini vurgulayan Kazim Tayc;
sektor genelinde ton basina ihracat
degeri 850 dolar iken, IHBIR'in ton
basina 1580 dolarlik bir ortalama ton
basina ihracat degeri yakaladigini ifade
etti. "Katma dederli ihracat yapiyor
olmamiz, Turk gida sektortintin glcind
ve potansiyelini ortaya koyuyor.” diyen
Kazim Taycl, bu basarinin surdurtlebilir
olmasi igin uluslararasi alanda diizenlenen
fuar ve organizasyonlarin Gnemine

-
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deginerek, Meksika ve Kolombiya gibi
zor ve uzak pazarlarda gergeklestirilen
fuarlarin ihracata 6nemli katkilar
sagladigini belirtti. Ticaret Bakanhdi ile
koordineli diizenlenen alim heyetleri ve
tanitim faaliyetleri sayesinde sektoriin
daha genis cografyalara yayildigini
belirten Taycl, ayrica Amerika pazarina
yonelik galismalarin yogunlastigini su
sdzlerle ifade etti: "Sektdr olarak Amerika
kitasini mercegimize aldik. Bu kitaya

olan ihracatimiz her yil diizenli ve hizla
artmaya devam ediyor. Sweets & Snacks
fuarindan sonra ABD'de ikinci fuarimizi da
alarak, ilk kez bu sene Miami'de bir Milli
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iunAcAT oncun.Eni
TénENI

Katiim organizasyonu gergeklestirdik.
Avrupa'daki ve Asya'daki kisi basina
tiketim ile ABD'deki kisi basi gida tuketimi
arasinda yaklasik 4 kati bir fark var. Bu
nedenle buraya olan ihracatimizi her yil
artirmayi hedefliyoruz.”

Tirk gida sektortini global zirveye
tasimak i¢in var gugleriyle galismaya
devam etiklerini anlatan Kazim Tayc;
Amerika, Asya ve Latin Amerika
pazarlarinda daha guglu bir varlik
gostermeyi hedeflediklerinin altini gizdi.
Tayci, ayrica UR-GE ekibi ile birlikte ocak
ayinda Orta Dogu bdlgesine yonelik bir
alim heyeti diizenleyip, akabinde mayis

ve haziran aylarinda uzak Ulkelere yonelik
2 stantla bir fuara katilacaklarini kaydetti.

KADIN GiRISIMCILERE
DESTEK

IHBIR'in kadin girisimcileri desteklemek
icin baslattigi “inracata Deger Katan
Kadinlar Platformu” hakkinda da
bilgi veren Taycli, kadinlarin ihracatta
daha aktif bir rol almasi igin ¢alismalar
yaptiklarini dile getirdi. Bu kapsamda
ihracata ilk adimini atan kadin
girisimciler ile is dlinyasinin basarili kadin
girigimcilerinin bilgi ve deneyimlerini
paylastidi “Ihracata Deger Katan Kadinlar
Platformu” panelini gergeklestirdiklerini
kaydeden Tayci, "Bir taraftan da pek gok
uluslararasi fuara birlikte katilarak, ihracat
yapmalarina blyUk bir mutlulukla sahit
olduk. IHBIR olarak, kadin girisimcilerimizi
desteklemeye devam edecegiz." ded.i.

Ayrica geng yeteneklerin sektore
kazandirimasi adina Yildiz Teknik
Universitesi ve Kadir Has Un|ver3|te5| ile
protokol imzalandigini ve iHBIR Teknik
Egitim ve stajyer 6grenci programini
hayata gegirdiklerini ifade eden Tayci, bu
okullarda gida, kimya, ziraat ve makina
muhendisligi boltimlerinde okuyan
ogrenciler igin uygulamall staj yapma
imkani sunduklarini vurguladi. Kazim
Taycl, bu ve benzeri egitim programlarinin
2025 yilinda da surecegini kaydetti.
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iHBiR LATIN AMERiKA’YA YONELIK KAPSAMLI BIR PAZAR ARASTIRMASI CALISMASI HAZIRLADI

IHBIR'den kuresel
rekabet ha

Istanbul Hububat Bakliyat Yaghh Tohumlar ve Mamulleri
Ihracatcilar Birligi IHBIR), Turk gida ihracatcilarini Latin
Amerika pazarina hazirlamak i¢cin kapsamli bir pazar
aragtirmasi ¢alismasi yayimladi. Arjantin’den Venezuela’ya
kadar 21 uilkeyi kapsayan rapor; pazar dinamikleri,
mevzuat, is yapma kaltiiri ve dagitim kanallar1 gibi kritik
bilgileri iceriyor. IHBIR Bagkani Kazim Tayci, “Latin
Amerika’da Turk tirtinlerine karsi ciddi bir potansiyel var.
Katma degerli Uretimle bu pazarda kalic1 olabiliriz.” dedi.

Turk gida ihracatgilarina kiresel
pazarlarda yol géstermek igin
¢alismalarini sirduren Istanbul Hububat
Bakliyat Yagl Tohumlar ve Mamulleri
Ihracatcilan Birligi (IHBIR), bu kez rotay:
Latin Amerika'ya gevirdi. Arjantin’den
Bahamalar'a, Kolombiya'dan Sili'ye
kadar 21 ulkey| kapsayan “Latin Amerika
Ulkeleri Pazar Arastirmasi Galismasi”
tamamlandi. Raporda bdlge Ulkelerinin
ekonomik yapilari, tiketim aligkanliklari,
gida sektorline yonelik diizenlemeleri
ve is yapma kltlrleri detayl bigimde
inceleniyor. Calisma, ihracatglilara Latin
Amerika pazarinda daha etkin ve bilingli
adimlar atabilmeleri igin stratejik bir
rehber niteligi tagtyor.

KATMA DEGERLI
URUNLE PAZARDA

KALICI OLABILIRIZ

IHBIR Yonetim Kurulu Baskan
Kazim Taycl, galismayla ilgili olarak,
Latin Amerika'nin Turk gida Urtnleri
icin ylksek potansiyel barindirdigina
dikkat ¢ekti. Tayci, “"Ulkemizin bu
bdlgeyle iliskileri Osmanli ddnemine
kadar uzaniyor. Artik bu tarihsel baglan
ticaretle daha da saglamlastirma
zamani” dedi. Taycl, bolge Ulkelerinde
artan tuketici taleplerinin ‘Turk Mall’
algisiyla birlestiginde ihracatgilar icin
ciddi firsatlar doguracagini belirtti.
Taycli s6zlerine soyle devam etti:
“lhracatimizin yizde 70'i atistirmalik
Urlnlerden olusuyor. Latin Amerika
gibi tiketim eg|I|mIer|n|n hizll degistidi,
geng nufusu yodun olan bir bolgede bu
Urlnlerin karsilik bulacagina inaniyoruz.
Katma degerli Uretim ve stratejik tanitim

adimlariyla bu pazarda kalici hale
gelebiliriz.”

HER ULKENIN
DINAMIGi FARKLI

Ankara Universitesi Ogretim Uyesi
Prof. Dr. Nevzat Konar ise galismanin
bilimsel koordinasyonunu ustlendi.
Konar, her Ulkenin sosyoekonomik
yapisi, tiketici egilimleri ve mevzuat
dizenlemeleri agisindan farklilik
gosterdigine dikkat ¢ekti. “Bu galisma,
Latin Amerika'y! tek bir pazar gibi gérmek
yerine, her llkeye 6zgu degerlendirmeler
yapilmasini saglayacak bir cerceve
sunuyor” diyen Konar, bdlgedeki Serbest
Ticaret Anlagmalari, kurumsal alici
yapillari, etiketleme kosullar gibi kritik
basliklarin da raporda yer aldigini belirtti.

LATIN AMERIKA'DA
DiKKAT GEKEN
FIRSATLAR

Rapora gdre, Latin Amerika Ulkeleri

hem i¢ tliketimi hem de b'dlgesel
isbirlikleriyle Tdrk ihracatgilar igin cazip
firsatlar barindinyor. Ozellikle Brezilya,
Sili, Kolombiya ve Arjantin gibi blyuk
pazarlarda hem gida perakendesi
hem de hammadde temin zincirine
katiim agisindan yuksek potansiyel s6z
konusu. Ayrica, Kosta Rika, Guatemala,
Panama gibi Ulkelerde de artan orta
sinif, saglikli ve kaliteli Grtinlere olan
ilgiyi artirlyor. Bu durum, Turk Ureticilerin
hem standart Urtinleri hem de organik/
saglikl atistirmaliklariyla bu pazarda
varlik gdstermesi icin uygun bir zemin
olusturuyor. Calismada yer verilen bir
diger 6nemli baslik ise "is yapma kultlr{
ve aligkanliklar." Prof. Dr. Konar, ticari
basarida sadece Urln kalitesinin degil,
yerel aliskanliklara ve kulttrel beklentilere
uyumun da belirleyici olduguna dikkat
Gekiyor.

Latin Amerika'daki is yapma
pratiklerinin samimiyet, uzun vadeli
iliski kurma arzusu ve yerel ortakliklar
Uzerinden yurutlldugd vurgulaniyor.
Bu nedenle ihracatgilarin distribttor

nd™ e B g T Gu

segiminden tanitim stratejilerine kadar
her adimda kiiltlirel duyarlilikla hareket
etmeleri gerekiyor.

IHBIR'DEN STRATEJIK
YONLENDIRME

IHBIR, raporla birlikte sadece bilgi
sunmakla kalmiyor; Gyelerini bu pazarlara

yonlendirmek ve bolgeye yonelik stratejik
yol haritalari hazirlamak igin danismanlik
destegi de planliyor. Ayrica 2025 yilinda
Latin Amerika'da sektor fuarlarina katilim,
ikili is gorusmeleri ve ticaret heyetleri gibi

fiziksel temaslarin artirimasi hedefleniyor.

“Bilgi tek basina guictir” diyen Prof.
Dr. Konar, bu ¢alismayla IHBIR Gyelerinin

KASIM/ARALIK 2024
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Latin Amerika pazari hakkinda detayli
ve stratejik bilgiye erisebildigine dikkat
Gekti. Konar, bu sayede sadece kisa
vadeli satislarin degil, uzun vadeli
ticaret iliskilerin ve marka bilinirliginin de
mUmkun hale geldigini sdyledi.
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Sekerleme @ Dondurma

W Uzun Omiirka Pastaclik Urinleri M Cikolata ve Urtnderi

Kuresel Sekerleme
Uriinleri Pazari

Prof. Dr.
Nevzat

KONAR

Tlrkiye'de seker ve ¢ikolatall
sekerleme sektord tarihsel olarak
lokum ve helva gibi geleneksel Turk
sekerleme UrUnlerinin Uretimine
dayanmaktadir. TUrkiye'nin geng ve
blytyen nifusu ve geleneksel tiiketim
aliskanliklari sayesinde Turk sekerleme
sektorl her zaman dinamik olmustur.
Dini bayramlarda, digun térenlerinde
ve kutlamalarda yaygin olarak hediye
olarak sunulan sekerlemeler, Turk
gelenegdinde bliylk rol oynar. Ayrica,
aile veya arkadas ziyaretlerinde yaygin
bir hediye secimidir. Bu geleneksel
popllarite, sekerlemenin Turkiye'de
diger birgok Ulkeden ¢ok daha yaygin
oldugu anlamina gelmektedir. Bununla
birlikte, popularitelerine ragmen,
Ozellikle gikolata sekerlemeleri zamanla
geleneksel sekerleme Urlnlerinin yerini
almaktadir. Geng ve hizla blylyen
nufusu ve oyuncakli gikolataya artan
talebi, gelisen dagitim kanallari,

Ureticilerin yogun reklamlari, yeni

Urdn gelistirmeleri ve artan ¢ok uluslu
yatinmlar gibi birgok faktor sayesinde
Gikolatall sekerleme Turkiye'nin

en dinamik UrlUnlerinden biri haline
gelmis bulunmaktadir. En populer
Gikolatall sekerleme turleri tablet ve
kutulu sekerleme cesitlerdir. Ureticiler,
mevcut Urlnlerin sayisini ve tlrdni
glinden gline basariyla ¢esitlendirmis
bulunmaktadir. TUrkiye, sekerlemelerin
ana bilesenlerinden biri olan sekerde
kendi ihtiyacini Gretimi ile karsilama
avantajina sahiptir. TUrkiye ayrica
dlnya kuru meyve (kuru kayisi, kuru
UzUm, kuru incir) ve sert kabuklu yemis
(findik, Antep fistidi) Uretimindeki
hakimiyeti sayesinde ¢ok avantajli

bir durumdadir. Ozellikle findik, artik
sekerleme sektoriinde yaygin olarak
kullanilan temel bilesenlerden biridir.
Findik unu, kavruimus ve dilimlenmis
findiklar tath, kek ve biskuvi Uretiminde
kullaniimaktadir. Findik ezmesi ise
¢ikolata yapiminda kullaniimaktadir.
Dogrudan tuketime sunulan 6zel
Urlinler ise findik puresi, helva ve findik
kremasidir. Turk Antep fistidi, ayrica
bir Dlinya markasi haline gelmis Turk
lokumlarinda da kullanilmaktadir. Ek
olarak Antep fistiklar helva, gikolata ve

lokum Uretiminde kullanildidi gibi bazi
kek, biskiivi ve sekerleme Urinlerinin
Uretiminde de kullaniimaktadir. Cesitli
tarim Urdnlerinin Ureticisi ve tedarikgisi
olmanin yaninda yutksek teknoloji
kullanimi sektdrdeki Urtin gesitliligini
artirmistir. Kayisi ve kuru kayisi son
yillarda kayisi bar, lokum ve ezme gibi
yeni gelistirilen sekerleme Urlnlerinin
Uretiminde kullaniimaktadir.

TURKIYE AVANTAJLI
KONUMDA

Turkiye, sekerleme sektoriinde
kullanilan malzemeler agisindan avantajli
bir konumda olmasinin yani sira, pazarin
genel blyukliglindeki artan potansiyeli,
artan geng nufusu ve turizmde buylime
icin gUcll bir potansiyele sahip olmasi
ile sekerleme Ureticileri ve ihracatgilar
igin iyi bir firsat sunmaktadir. Sekerleme
Grlnlerinin Gretim egilimleri i¢ ve dis
taleplerle yakindan iligkilidir. Uretim
kapasitesi i¢ talebin oldukga Uizerindedir
ve bunun sonucunda gogu orta ve
blyuk olgekli sirket Urlnlerini ihrag
etmektedir. Lokum ve helva Uretimi
Gok eskilere dayanmaktadir. Turk
lokumu, adindan da anlasilacag gibi
Turkiye menseli bir Griindur. Uretiminde
kullanilan hammaddeler seker, glikoz
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ve misir nisastasidir. Helva tuketiciler
tarafindan yil boyunca tiketilmektedir.
Diger birgok tathdan daha ucuzdur

ve ayrica Gok lezzetli ve besleyicidir.
Uretiminde kullanilan malzemeler un,
irmik ve sekerdir. Bazi helva Qesltlerlnde
seker yerine bal veya pekmez de
kullanilabilmektedir. Degisen yasam
tarzlari ve tiketicilerde artan saglik bilinci
sektori etkileyen dnemli trendlerdir.
Tuketiciler daha yenilikgi Grlinler talep
etmekte, bu nedenle Tirkiye sekerleme
pazarina dizenli olarak yeni Urtinler
sunulmaktadir. Dolayisi ile kliresel Pazar
degerlendirmeleri tlkemiz Ureticileri igin
onem sahibidir.

Kiresel pazarda toplam satis cirosunun
2029 yilinda tim segmentlerde dnemli
bir bllylime gostermesi 6ngoriimektedir.
Bu durum, 2019'dan 2029'a kadar olan
tahmin dénemi boyunca genel egilimi
yansitmaktadir. TUm segmentlerde
gostergenin surekli artacagi tahmin
edilmektedir. Bu baglamda, uzun émdarlt
pastacilik Urlinleri segmenti 2029 yilinda
en yuksek degere ulasarak 0,31 trilyon

ABD dolari olarak kaydedilmistir. Gida
pazarinin Sekerleme segmentinde, Cin
79,56 milyar ABD dolari gelir ile siralamada
lider konumdadir. Onu yakindan takip eden
Amerika Birlesik Devletleri 79,27 milyar
ABD dolart ile ikinci sirada yer almaktadir.
Ote yandan, Belize 0,01 milyar ABD dolari
ile listenin en sonunda yer almakta olup,
listenin lideri Cin ile arasinda 79,55 milyar
ABD dolari fark bulunmaktadir.
2022-2024 déneminde
gerceklestirilen gdzlemlerde, kisi basina
disen ortalama gelirin tlim segmentlerde
Onemli diglde artacagi ongdrilmektedir.
Ozellikle, uzun dGmdirld pastacilik ve
firncilik Grinleri segmentinin tahmin
déneminin sonuna dogru olaganistu
guclt bir artis gdstermesi dikkat
gekicidir. 1,9 ABD dolari degerindeki
artis, 1125 ABD dolari olarak tahmin
edilen ortalama degisimlerden belirgin
sekilde ayrimaktadir. 2022/2023 mali
yilinda, Bati Avrupa, kuresel pazarin
%33'lUk paylyla gikolata sekerleme
pazarina liderlik etmistir. Buna karsillik,
Guney Amerika %7 ile en klgUk pazar

payina sahip olmustur. Yine 2022-2024
déneminde gerceklestirilen gdzlemlerde,
birim fiyatin tim segmentlerde 6nemli
Olglide artacadi tahmin edilmektedir.

Bu durum, 2019'dan 2029'a kadar olan
tahmin dénemi boyunca genel egilimi
yansitmaktadir.

Tlm segmentlerde gdstergenin
sUrekli artacagi ongorulmektedir. Bu
baglamda, Cikolata Sekerleme segmenti
2029 yilinda 15,29 ABD dolari ile en
yuksek degere ulasmaktadir.

2020 yilinda, Amerika Birlesik
Devletleri'nde en ¢ok tiketilen gikolata
markasi Snickers olmustur. O yil 458
milyondan fazla Amerikall bu markayi
tlketmistir. Ayni donemde ABD niifusu
tarafindan diizenli olarak tuketilen
diger sekerleme markalari arasinda
Butterfingers, Twix, Lindt ve Hershey's
Nuggets gibi markalar da yer almistir.

Bu markalarin sahipleri olan diinyanin
dnde gelen sekerleme sirketleri
arasinda Hershey Co., Mars Inc. ve
Chocoladenfabriken Lindt & Spriingli AG
bulunmaktadir.
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Kuzey Amerika Asya Pasifik
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Sekil. 2022/2023 finansal déneminde bélgelerin kiiresel sekerleme pazar paylan (Statista,

Segcilen bolgeler arasinda,
gida pazarinin gikolata sekerleme
segmentinde gelir degisimi agisindan
MENA bdlgesi %717 ile lider konumdadir

ve onu LATAM %6,24 ile takip etmektedir.

Buna karsilik, Kuzey Amerika %3,67 ile
en dlsUk siralamada yer almakta olup,
MENA bdlgesi ile arasinda 3,5 ylizde
puanlik bir fark bulunmaktadir.
Almanya, diinya genelinde en fazla
cikolata sekerleme ve kakao igeren
diger gida Urtnlerini ihrag eden Ulke
konumundadir. 2023 yilinda Almanya’nin
Gikolata ihracati 6 milyar ABD dolarini
asmigtir. Bu rakam, guincu sirada yer
alan Italya'nin gikolata ihracat deg@erinin
iki katindan fazladir ve italya’nin hemen
Oniinde yer alan Belgika'nin ardindan
gelmektedir. .
ALMANYA EN BUYUK
IHRACATCI
2023 yilinda, Almanya'nin kakao
icermeyen sekerleme ihracati yaklasik 2,1
milyar ABD dolari olarak gerceklesmistir.
Sadece iki tlke, bir milyar ABD dolarin
asan ihracat yapabilmistir. ikinci en bilyiik
ihracatgi Cin olmus ve 2023 yilinda
yaklasik 1,6 milyar ABD dolari degerinde
sekerleme ihrag etmistir. 2023 yilinda,
Amerika Birlesik Devletleri'nin kakao
icermeyen sekerleme ithalati yaklasik
3,25 milyar ABD dolari seviyesinde
gerceklesmistir. Almanya'nin ithalati
ise yaklasik bir milyar ABD dolari olarak
kaydedilmistir. 2022/2023 mali yili
itibaryla, uluslararasi grup Ferrero’nun
cirosu yaklasik 17 milyar Euro'ya ulagmistir.
Alba, Piedmont'ta kurulan Italyan
sekerleme Ureticisi Ferrero, farkl marka
adlari altinda genis bir sekerleme Urlin

yelpazesi Uretmektedir. Ferrero, net satislar

agisindan dunyanin tglncu en buyuk
sekerleme sirketidir. Sirketin faaliyetleri
sonucunda, 550.000 ton CO? esdegeri
sera gazi emisyonu olusmaktadir.
2022 yiinda, Mondelez International'in
kiresel net geliri yaklasik 36 milyar
ABD dolari olarak kaydedilmistir.
Kiresel atistirmalik sektoriiniin en
blyUk sirketlerinden biri olan Mondelez
International, Cadbury, Oreo ve Milka
Cikolata gibi milyar dolarlik markalari

2024)

uretmektedir. Sirket, 1Ekim 2012'de, Kraft
Foods'un Kuzey Amerika'daki perakende
isinin hissedarlara devredilmesiyle
kurulmustur. 2023 yilinda, Hershey
Company'nin kiresel net satislari ise
yaklasik 11,17 milyar ABD dolari olarak
gergeklesmistir. Pennsylvania, Hershey'de
merkezi bulunan ve 1894 yilinda Milton
Hershey tarafindan kurulan sirket,

Kuzey Amerika'daki en biyUk ¢ikolata
Ureticilerinden biridir. Hershey, cikolatanin
yani sira kurabiye, kek, milkshake ve
icecekler de Uretmektedir.

2023 yilinda, Nestlé'nin gikolata
segmentindeki satislari yaklagik 6,1 milyar
Isvigre Frangi, toplam sekerleme satiglar
ise yaklasik 8,1 milyar Isvigre Frangi olarak
gergeklesmistir. 2013 ile 2020 yillari
arasinda Nestlé'nin toplam sekerleme
satislarinda surekli bir dlistis yasanirken,
2021den itibaren satislar yeniden artis
gostermeye baslamistir. 2022 yilinda, Lindt
& Spriingli'nin kiiresel satiglar yaklasik 5,2
milyar Isvigre Frangi olarak gergeklesmistir.
isvicreli gikolata ve sekerleme Ureticisi, 2013
yillindan bu yana her yil dnemli bir bliyliime
kaydetmistir, ancak 2020 yili bu trendin
istisnasi olmustur.

In percent
F -9

Ortadogu-Kuzey  Latin Amerika

Sekil. Farkli bélgelerde ¢ikolata-sekerleme pazari ciro degisimi (2024) (Statista, 2024)
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Sekil. Kiiresel sekerleme pazarinda ortalama birim fiyat (2019-2029) (Statista, 2024)
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Sekil. Diinya genelinde 2023 yili kakao iirtinleri ve gikolata iiriinleri ithalati (Statista, 2024)
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Sekil. Diinya genelinde 2023 yili kakao tiriinleri ve cikolata iiriinleri ihracat1 (Statista, 2024)
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Sekil. Dunya genelinde 2023 y1li sekerleme iiriinleri ihracati (Statlsta, 2024)
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Sekil. Diinya genelinde 2023 yili sekerleme iiriinleri ithalat1 (Statista, 2024)
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Birlseik Krallik
Hindistan

Sekil. Bu gidalardan hangilerini diizenli olarak tiiketiyorsunuz? sorusunu 2024 yilinda diinya
genelindeki se¢ilmis tilkelerde sekerleme ve ¢ikolata olarak yanitlayan tiiketicilerin oranm
(Statista, 2024)
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Sekil. 2023/2024 yillarinda diinya genelinde se¢ilmis iilkelerde nesillere gore diizenli olarak
sekerleme tiiketen tiiketicilerin orani (Statista, 2024)
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KURESEL TAHIL VE TAHI
URUNLERIPAZAR ANALIZI

Ekmek ve tahil Grdnleri pazari
kapsaminda yer alan Uriin gruplarindan
biri, basta bugdaydan elde edilen
olmak Uzere un, su, maya gibi temel
bilesenlerden olugan hamurla yapilan
finncilik Urlnleridir. Ayni zamanda bu
pazar, bugday, yulaf ve piring gibi gesitli
tahillardan Uretilen tahil bazl Grunleri
de icermektedir. Ekmek ve tahil Grlnleri
pazari uzun slredir nispeten istikrarli
bir seyir izlemistir. Ancak son donemde
dalgalanmalar yasanmaya baslanmistir.
Bu dedisimin baglica nedenleri arasinda
tedarik zinciri aksakliklari ve bazi 6nemli
Uretim bolgelerinde hasat miktarinin
azalmasi yer almaktadir. Bunun yani sira,
COVID-19 pandemisi ve Rusya-Ukrayna
savasl! gibi dngodrllemeyen olaylar da
pazari olumsuz etkilemistir. Ozellikle
Rusya ve Ukrayna'nin bugday, arpa ve
yulaf gibi tahil Grlinlerinin 6nde gelen
Ureticileri olmasi, bu dalgalanmalarin
daha da belirgin hale gelmesine neden
olmustur. Buna ek olarak, Cin'in artan
tahil ithalati ve talebi de pazar tGizerinde
Onemli bir etki yaratmistir. Bu faktorlerin
bir sonucu olarak, tahil fiyatlarinda

——
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B Koo Bt [ Ekmek ve Hububat Urdnteri [l S0t Urinleri ve Yumurta [l Sebzeter [] Meyveler ve Yemigler [ Digerteri

Sekil. Ekmek ve Tahil Uriinleri, 2023 yilinda gida pazarinin %14,98'ini temsil etmektedir
(trilyon USD) (Statista, 2025)

dikkate deger bir artis gézlemlenmistir.

Pazar bes ana alt sektore
ayriimaktadir:

® Ekmek Pazari: Un, su, maya ve
diger istege bagl bilesenlerden olusan
hamurla yapilan firncilik Griinlerini igerir.

® Makarna Pazari: Taze ve kuru
makarna ile genellikle ana 6gun olarak
tuketilen tahil bazli makarna ve Urtnlerini
kapsar.

@ Piring Pazari: Uzun taneli, orta
taneli, kisa taneli, beyaz piring, esmer

piring, yabani piring, yapiskan piring ve
parboiled piring gibi gesitli piring tlrlerini
igerir.

@ Kahvaltilik Tahillar Pazari: Musli,
misir gevregi ve yulaf gibi kahvaltilik tahil
bazli Grlinleri kapsamaktadir.

@ Diger Tahil Uriinleri Pazan: Un,
irmik, kuskus ve bulgur gibi tahil bazli
diger Urlnleri icermektedir.

Ekmek ve tahil Urinleri pazarinda
dikkate alinmasi gereken gesitli zorluklar
ve belirsizlikler bulunmaktadir. Bunlardan

bazilar dogrudan dogda kosullart ile ilgilidir
ve bitki hastaliklari, zararli istilalari ve iklim
degisikligi gibi risklerini igerir. Bunun yani
sira, enflasyonist baskilar ve reel déviz
kuru hareketleri gibi makroekonomik
gelismeler de tahil ve kahvaltilik Grdinler
pazarini etkileyebilmektedir. Ancak
yine de pazar blyimesini stirdirmekte
olup, bu blyidmenin devam edecegdi
5ngérU|mektediﬂ 2018 2019 2020 2021 2022 2023 2024 2025 2026 2027 2028 2029
Ekmek ve tahil UrUnleri pazar"’]da UQ B xrex I Piring [ Diger Hububat Orinleri [ Makama [_] Kahvaltlik tahiliar
6nemli egilim dikkat gekmektedir: Sekil. Ekmek ve Tahil Uriinleri gelirlerinin 2018'den 2029'a kadar yillik bilesik biiyiime orani
Temiz Etiket (Clean Label) (CAGR) %6.4 olarak artmasi beklenmektedir (trilyon USD) (Statista, 2025)
Uriinlere Yonelim: Tiketiciler,
bagisiklik sistemine olumsuz etkileri olan R
seker ve diger bazi tlketiciler nezdinde BT e
negatif algiya sahip bilesenleri azaltmaya B

yonelik bir egilim géstermektedir. Bu s Maa N wsm
nedenle, daha dogal iceriklere sahip L [ .
“temiz etiketli” Urlinlere olan talep I — g 72
artmaktadir. 2223 = 65

ETS 8.83 -

Yiiksek Lifli ve Yiiksek

Proteinli Uriinlerin :
Popﬁlerle§mesi: Ozellikle kahvaltilik 2018 2019 2020 2021 2022 2023 2024 2005 2006 2007 2028 2029
tahil Grdnleri |Q|nde yuksek lif ve protein B Exmek [ Piring [ Diger Hububat Urinleri [ Makarna [__] Kahvaltlik tahillar

icerigine sahip segenekler giderek daha Sekil. Ekmek ve Tahil Uriinleri'nin kisi basina diisen ortalama gelirinin 2018'den 2029'a kadar

fazla tercin egilmektedir. yillik bilesik bityiime oram (CAGR) %S5,5 olarak artmasi beklenmektedir (Statista, 2025)
Pratik ve Atistirmahik

Uriinlere llgi: Tiketiciler, satin
aldiklar drtinlerde kolay tiiketim ve
tasinabilirlik 6zelliklerine daha fazla 6nem
vermektedir.

Kuresel ekmek ve tahil Grlnleri 8
pazarinin dikkat ¢ekici ve 6ne ¢ikan bazi ™ i
yodnleri agsagida yer almaktadir; . AHE

@ Ekmek ve finn Urlinleri pazarinda 022 g 222 S e
2024 yil itibariyla toplam satis cirosu 1,37 _-J_ = Il mwm B _om oo
trilyon ABD dolari seviyesindedir. Pazarin e e i SR PV O
2024-2029 yillar arasinda %6,76 yillik %
bilesik bliyiime orani (CAGR) ile bliylimesi e U % d Q?'
beklenmektedir.

@ Kiresel gapta en yuksek ciro Cin'de
elde edilmektedir ve 2024 yili itibaryla
278 milyar ABD dolari seviyesindedir.

@ Kisi basina disen satis cirosu 2024 i
yiliitibariyla 177,10 ABD dolari olarak s
hesaplanmaktadir.

@ Ekmek ve finn Urlinleri pazar
hacminin 2029 yili itibartyla 809,10 milyar

o

+7.3%"

- +5.2%N

Sekil. 2023 yilinda 0,7 trilyon ABD dolari gelir ile Asya, segilen bdlgeler arasinda en biiyiik
pazardir (Statista, 2025)

kg seviyesine ulagsmasli beklenmektedir. - s2awm o o
2025 yilinda hacimde %4,2 oraninda bir oo7 008 - oot . o
. e e . 0.03 ! 0.03 0.03

artig 6ngoriimektedir. m B 0z om =3

® 2024 y||| itibar|y|a k|$| ba$|na dU$en 2023 ; 2029 w08 2029 . za_as e 2023 2029 2023 2028
ortalama tiiketim miktar 88,8 kg olarak o Anmiafl i Wbogit i Nga Fwnsla
tahmin edilmektedir. Ed = ZIs 1]
....................................................... Sekil. 2023 yilinda 0,2 trilyon ABD dolar1 gelir ile Cin, segilen Gilkeler arasinda en biiyiik

PROF.DR.NEVZAT KONAR pazardir (Statista, 2025)
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Kakao (Theobroma cacao L.) ve
UrUnlerine olan ilgi ve talep, iki ana
motivasyona bagli olarak kiresel
dlzeyde artis gostermektedir; (i)
duyusal ozellikleri, (i) basta polifenaller,
melanoidinler ve metilksantinler
olmak Uzere kimyasal bilesimi. Bu her
iki motivasyon unsurunun da kendi
aralarinda etkilesimi bulunmaktadir.
Ancak glincel bir problem olarak,
basta kiresel kakao pazarinin baslica
tedarikgileri olan Bati Afrika Ulkelerinde
olmak Uzere, gevre sorunlari ve
iklim degisikliginin basini gektigi
etkenlerden dolayi kakao fiyatlarindaki
degisimler, daha dusik ekonomik
degere sahip olan ancak ayni zamanda
kakao teknolojisi igin dezavantajlari
da bulunan genotip ve orijinlerden
kakaolarin (bulk-kakao) iyilestirilmesi
cabasina hiz kazandirmaktadir. Bu
nedenle kakao ve Urlnlerinin kimyasal

bilesimi Gizerinde etki sahibi olan
tUm prosess basamaklarinin dikkatle
degerlendiriimesi, gida endustrisinin
beklentilerine yanitlar saglamak yani sira
tlketici saghgini ve begenisini optimum
seviyede olumlu etkileyecek gidalar
gelistirimesine katki sunabilir. Kakao
Uretiminin bolgesel dagilimi dikkate
alindiginda %71.2'lik kisminin Afrika
bdlgesinde yetistigi gortimektedir.
Bu bdlgede tarim alaninda teknolojik
gelismelerin sinirl olmasi ve hala tarimsal
faaliyetlerin ilkel kosullarda yapiliyor
olmasi, ilerleyen yillarda kakao tedarigi
konusunda problemleri tetikleyehbilir.
2008 ve 2023 yillari arasindaki kakao
fiyatlari incelendiginde 2017 yilindan
2022 yilina kadar ¢ok az duizeyde bir
artis oldugu gortimektedir. Dlinya
kakao Uretiminin %60'Indan fazlasini
karsilayan iki Ulke olan Fildisi Sahili ve
Gana'da sonbahardaki ana hasatlardan

once asir yadislar birgok kakao
meyvesinin glrdmesine ve agaglarin
mantar hastaliklaryla enfekte olmasina
neden olmustur. Ayrica CSSD virlisu
de kakao adaglarina zarar vererek
meyve veriminin diismesine neden
olmustur. Kakao Uretim surecindeki
maliyetlerin de artmasi tUm bu belirtilen
faktorlerle birlikte 6zellikle 2023

yilinda kakao fiyatlarinda gok énemli
bir artisa neden olmustur. Bir¢ok gida
Urdndndn formllasyonunda yer alan
kakao fiyatinin artisi gida endUstrisi
acgisindan oldukga 6nemli bir problemdir.
Bu amagla farkli firmalarin kakao
alternatifleri gelistirmeye yonelik
calismalar yapmaya baslamistir. Bu
baglamda kakaosuz gikolata UrUnleri
Ureten girisimler piyasada yer almaya
baslamis olup bu konuda farkli
¢ozimler gelistiriimeye galigiimaktadir.
Onumuzdeki yillarda beslenme yani

Kakao Uriinleri Pazar

sira fonksiyonel ve aromatik
ozellikler agisindan kakaoyu
ikame edebilecek yeni
hammaddelerin gelistirimesine
yonelik ¢calismalar, gida bilim
ve sanayisi agisindan en
onemli konulardan birisi olacadi
dlsunulmektedir.

Goruldugu gibi gikolata
dahil sekerleme Urinleri pazar
blydklagu surekli olarak bir artis
icerisinde olup 2028 yilinda ise
316.3 milyar dolara ulasacagi
tahmin edilmektedir. Gida
sektoriinde 6nemli bir pazar
payina sahip olan sekerleme
sektdriinde bu trendin devam
etmesi icin kakao fiyati ile ilgili
problemin ¢ézllmesi 6Gnemlidir.
Aksi durumda bu beklenilen
trendin devam etmeme ihtimali
yuksektir.

Fyat {USD/ton)

Kakao lglerme Hacrmi (1000 ton)

Uretim { 1000 metrik ton)

Uretim (1.000 ton)
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Sekil. Ulkeler Bazinda Kiiresel Kakao Cekirdegi Uretimi (2020/21 - 2023/24, 1.000 ton)
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Sekil. Diinya Geneli Aylik Kakao Fiyatlar1 (Ocak 2016-Agustos 2024, USD/ton)
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Sekil. Kiiresel Kakao Cekirdegi Ogiitme/Isleme Miktarlarinin Bélgesel Dagilimi (2015/16 -
2023/2024, 1.000 ton)

mFildisi Cumhuriyeti  m Hollanda Endonezya WAlmanya ®ABD Malezya mGana wmBrezlya

900
350 0o e 750
3163
3008 e
300 285,8 = 600
269,4 H
254,1 g 500 ‘
& 250 5 @0 : 0
2 224,1 g : _ ' =
o ; % 300 ' 250" 251 i
;55200 SR B, | P M ’ , . ! . 200 |
% 100
= 150 o
E 202172022 202272023* 20232024+
T
s ; o s
e Sekil. Baslica Kakao Isleyici Ulkeler (2021/2022 - 2023/2024, 1.000 ton)
Kakao ¢ekirdeginin o | B ' ' =
fermantasyon ve kurutma 5000
sonrasl islenmesinin dnemli 0
bir kismi hasat olmamasina 2018 2019 2020 2021 2024 2025 2026 2027 2028 £ 4000
ragmen Avrupa'da 4
gerceklestiriimektedir. Kakao 2 3000
. .. o ge e . & = A = o = - - - e oan = ]
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etme amaciyla da uygulanan
kavurma ve alkalizasyon gibi
prosesler de maliyet artislari Lindt & Spriingli AG (Isvigre)
kakao fiyatlarinda artisa
neden olmaktadir. Bundan
dolayi kakao teknolojisinde
uygulanan proseslere
alternatif olabilecek dustk Orion Corp (Giney Kore) o
enerji maliyetli ve cevre dostu atya N 52005
proseslerin gelistirilmesi kakao Tarkiye | 5.1
teknolojisi agisindan dnem arz ispanys | 25336
etmektedir.
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PROF. DR. NEVZAT KONAR Sekil. Diinya Geneli Lider Kakao ve Cikolata Ureticileri (2023, milyar USD) Sekil. Baslica Kakao Cekirdegi ithalatgis1 Ulkeler (2023, milyon USD)

Nestlé SA (Isvicre)

Pladis (Birlsik Krallik)

Meiji Co Ltd (Japorwa)

August Storck KG (Almanya)
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2012/13"ten 2023/24'e kadar diinya genelinde toplam
kahve ithalati ve ihracati (1.000 adet 60 kilogramlik cuval)
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2023 yilinda lilkelere gore diinya genelinde kahve piyasasinin geliri

(milyon ABD dolari cinsinden)

Kahve fiyatlarindaki dalgalanmalar
yakindan takip ediliyor. Kliresel kahve
Uretimine bir g6z attigimizda son 20 yilda
ylizde 70'e yakin oranda artis s6z konusu.
2022/2023 sezonunda 178 milyon guvala
(60 kg) ulagiimis durumda. Genelde bir var
yili bir yok yili seklinde seyreden Uretimde
son 4-5 yilik ddnemde Uretimdeki dalga
boyunun arttigini zaman serisinden
gozlemiyoruz. Bu degisimin fiyatlamalar da
etkisi oldugu asikar.

ARABICA REKORU
ROBUSTAYIDA
HAREKETLENDIRDI

Robusta kahve fiyatlar yillar boyunca
daha dengeli seyretse de Arabica
cekirdekleri icin benzer bir dederlendirme
yapmak gug. 2014 yilinda 4,42 dolar
dlizeyinde bulunan Arabica ¢ekirdeklerin
kilogrami 6 yil boyunca 2,88-3,61 dolar
bandinda gidip geldikten sonra 2027de

Kiiresel kahve
fiyatlaridalgal:
seyrediyor

4,51 ve 2022'de 5,63 dolar ile genel

ortalamanin Uzerinde seyretti. Son Ug yilda

ise fiyatlarin kademeli olarak bir miktar
asag geldigi gorultyor. Fakat son iki yilda
Robusta gekirdeklerinin kilogram fiyatinin
yakin ge¢misteki genel ortalamanin
Uzerinde tutunmasi dikkat gekiyor.

DIS TICARET ]
NISPETEN DENGELI
YURUYOR

Diinya kahve pazarinda tiiketim
agisindan en buyuk Ulke 84,9 milyar
dolarla ABD. Ik bes Ulkeye bakinca; 35,4
milyarla Japonya, 30,5 milyarla Brezilya,
25,6 milyarla Almanya ve 22,7 milyar
dolarla da Kanada 6ne ¢ikiyor. Kuresel
kahve ticaretine baktigimizda son 10 yillik
(2013/2014-2023/2024) dénemde 125
milyon guval (60 kilogram) ile 140 milyon
cuval arasinda degisen bir hacim s6z
konusu.

175,000

150,000

125,000

100,000

75,000

Thousand 60 kilogram bags

50,000

25,000

@ Imports @ Exports

Source Additional Information:
USDA Foreign Agricultural Service Worldwide; USDA Foreign Agricultural Service; 2012/13 to 2023/24
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2014'ten 2025'e kadar diinya genelinde Arabica ve Robusta

kahve icin ortalama fiyatlar (nominal ABD dolari/kg cinsinden)

Price in nominal U.S. dollars per kilogram
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Almanya’nin dordincl blyudk kenti,
Kuzey-Ren Vestfalya eyaletinin ise
en blyuk kenti olan Kdln; Romalilar
tarafindan MO 38 ylllnda kurulmustur.
Kozmopolit bir yapisi olan sehir; kiltdr,
sanat, ticaret, bilim gibi konularda
oldukga gelismistir. Ren Nehri'nin sehrin
tam ortasindan gegmesi, sehrin tarihsel
sUregte buyuk bir ticaret kenti haline
gelmesinde dnemli bir rol oynamistir.
KOoKIU gegmisi ve kendine 6zgl mimarisi
ile adindan soz ettiren sehir, Avrupa’nin
en iyi muzelerine ev sahipligi yapar.
Almanya’nin bati kisminda yer alan sehrin
batisinda Frechen, Pulheim ve Dormagen;
dogusunda Bergish Gladbach; glineyinde
Troisdorf, Niederkassel, Wesseling,
Bruhl, Hurth ve kuzeyinde Leverkusen
ve Monheim bulunur. KoIn, eski adiyla
Kolonya ( Cologne ), kolonyanin icat
edildigi yer olmasiyla da taniniyor. Nufusu
1,080,701'dir.

KOLN VIZE iSLEMLERI

Tirkiye'den Koin'e Umumi Pasaport
(Bordo) ile gidebilmek igin Aimanya
Bagkonsoloslugundan “Almanya
Schengen Vizesi" edinmeniz gerekiyor.
Eger Yesil Pasaport sahibiyseniz bir
Schengen vizesi ya da baska bir tur
vizeye ihtiyaciniz olmadan Koln'e seyahat
edebilirsiniz. Hizmet Pasaportu (gri) veya
Diplomatik Pasaportlar igin de herhangi
bir vizeye ihtiyag yoktur. Tek sart
Pasaportunuz hangisi olursa olsun en az
6 ay gegerlilik siresinin bulunmasidir. Bu
sekilde Yesil Pasaport ile Aimanya'da 180
glinde 90 giin turistik amacl ikametinize
izin verilmektedir.

KOLN’ E NASIL GIDILIR ?
Almanya’nin énemli kentlerinden
biri olan Koln, tarihi dokusu ve dogal
guzellikleri sayesinde her yil binlerce

Ren Nehri
kiyisinda,
bir diinya|
sehri:

turisti agirlar. Ayrica demir ve havayolu
ulasim aginin da kesisme noktasidir.

Ren Nehri, kentin tam ortasindan
gegmektedir. Nehrin her iki yakasi

sekiz kopriyle baglanmistir, bunlardan
ikisi demiryolu koprisuddr. Kisi basina
dusen yillik gelir bakimindan diinya
siralamasinda ilk 10 i¢inde bulunan Kdln'e
Havayolu ile, Karayolu ve Demiryolu ile
gidilebilir. Tlrk Hava Yollari ve Pegasus
Hava Yollari'nin Istanbul’dan Kdin'e direkt
ucuslar vardir

ALMANYANIN GORKEMLI
SEHRINDE GORULMESI
GEREKEN YERLER

36 miize ve 118 galeriye sahip Kdln,
sanat konusunda tiim diinyada taninan
bir kenttir. Kentte bulunan Roma mimari
tarzi kiliseler, kentin en 6nemli kiilturel
degerlerindendir. Koin, her dénemden
her tarz muzigin icra edildigi ve pek ¢ok
konser organizasyonunun gergeklestigi
bir diinya sehridir. Ayrica hem bir
metropol olmasi hem de guiglU bir gegmisi
olmasi nedeniyle birbirinden farkli
etkinliklere ve eglenceli festivallere de ev
sahipligi yapar. Baslica gezilecek yerler
ise;

Koln Katedrali

KoIn'in simgesi haline gelmis olan
KdIn Katedrali, gotik mimarinin en
glizel 6rneklerinden biridir. 1248 yilinda
yapimina baslanan ve yaklasik 600 yil
sliren bu muhtesem yapi, 1880 yilinda
hizmete acgiimistir. Gotik tarzdaki katedral

7000 m? alanda, 157 m'yi bulan yiiksekligi
ile UNESCO Duinya Mirasi Listesi'nde yer
alir. Ayni zamanda 2. Diinya Savasi'nda
blyuk zarar gérmesine ragmen

restore edilerek tekrar eski ihtisamina
kavusturulmustur. Katedralin etkileyici
vitray pencereleri ve sehre panoramik

bir bakis sunan kulelerine gikarak essiz
manzaray! seyredebilirsiniz.

Hohenzollern Koprisii
ve Ask Kilitleri

Ren Nehri Uzerinde yer alan
Hohenzollern Képrusu, KoIn'tn en ¢ok
fotograflanan noktalarindan biridir. Kdprd,
ozellikle Uizerinde bulunan binlerce ask
kilidi ile Unlldur. Sevgililer, kilitlerine
isimlerini yazip kdpruye asar ve anahtari
nehre atarak agklarinin sonsuza dek
slirecegine inanirlar.

Ludwig Muizesi

Sanatseverler icin kagirnimamasi
gereken bir durak olan Ludwig Mizesi,
modern sanat eserlerine ev sahipligi
yapar. Pablo Picasso, Andy Warhol ve
Roy Lichtenstein gibi Gnlt sanatgilarin
eserlerini burada gorebilirsiniz. Mize,
ozellikle modern ve ¢cagdas sanat
koleksiyonlariyla dikkat geker.

Rheinpark ve Ren Nehri

KdIn'de dogdayla i¢ ige vakit gegirmek
isterseniz, Rheinpark tam size gére. Ren
Nehri kiyisinda yer alan bu genis park,
yurlyus yollar, bisiklet yollari ve piknik
alanlari ile huzurlu bir ortam sunar. Parkta
keyifli bir yUrtyls yapabilir veya nehir
boyunca tekne turuna katilabilirsiniz.

Cikolata Miizesi
(Schokoladenmuseum)

Cikolata severler icin kagirimamasi
gereken bir yer olan Cikolata Muzesi,
Gikolatanin tarihini ve Uretim surecini
kesfetmenizi saglar. Miizede, dlinyanin
farkli yerlerinden getirilen kakao
Gekirdeklerinden gikolata yapimina kadar
birgok ilging bilgiye ulasabilirsiniz. Ayrica
muzenin gikolata gesmelerinden taze
Gikolata tadabilirsiniz.

KOLN'DE YAPILACAK
AKTIVITELER

Ren Nehri Tekne Turu

KoéIn'l farkli bir perspektiften
gormek icin Ren Nehri'nde yapilacak

bir tekne turu harika bir segenektir.

Bu turlar, sehrin simgesi haline gelmis
kdprdleri, tarihi yapilari ve modern sehir
manzaralarini gérmek igin mikemmel bir
firsat sunar. GlindUz turlari gibi aksam
turlar da oldukga popdtilerdir ve sehrin
Isiklandirimig halini gdrmek igin idealdir.

Koin Karnavah
(KoIner Karneval)

KdIn'ln en Unla ve renkli
etkinliklerinden biri olan Kdln Karnavall,
her yiIl Subat ayinda diizenlenir. “Besinci
mevsim” olarak adlandirilan bu festival,
renkli kostimler, gegit térenleri, mizik ve
dans esliginde kutlanir. Karnaval boyunca
sehirde her kdsede bir etkinlik bulabilir ve
eglenceli atmosferin tadini gikarabilirsiniz

LEZZET SOLENI:
KOLN'UN GURMELER
ICIN IDEAL DURAKLARI

KoIn, Almanya’nin en biyuk
sehirlerinden biri olmasinin yani sira
lezzetli yemekleriyle de bilinir. Sehirdeki

..........

gurme restoranlar ve kafeler, ziyaretgilere
unutulmaz bir deneyim sunar. Iste KoIn'iin
gurmeler igin ideal duraklari:

M Frankfurt Caddesi: KoIn'de bir
yemek molasl vermek istediginizde,
Frankfurt Caddesi her zaman iyi bir
segenek olacaktir. Bu cadde, birgok
restoran, kafe ve bariyla Unltddr.
Bolgenin simgelerinden biri olan kofte
sandvicini (Frikadelle) denemek igin Cafe
Reichard veya Peters Brauhaus'u tercih
edebilirsiniz. Ayrica, geleneksel Aiman
mutfaginin tadini gikarmak isterseniz,
bona’me veya Em Kriitzche gibi
restoranlari ziyaret edebilirsiniz.

B Dom Meydani: KoIn'lin en dnld
meydani olan Dom Meydan, cesitli
restoranlar ve kafelerle doludur. Burada
geleneksel Alman yemeklerini tadabilir ve
bira esliginde keyifli vakit gegirebilirsiniz.
Koln'e geldiginizde Dom Meydani'ni
ziyaret etmeden dénmemelisiniz.

M Fischmarkt Meydani: Burasi
KdIn'Un deniz Urdnleri konusundaki
en iyi adreslerinden biridir. Cesitli balik
restoranlari ve deniz Urlnleri tezgahlar
bulunan Fischmarkt Meydani'nda taze
ve lezzetli deniz mahsullerinin tadina
bakabilirsiniz. Deniz Urlinlerini sevenler
icin mutlaka ugranmasi gereken bir yer.

H Belgisches Viertel Bolgesi:
KdIn'ln en trend ve hipster bolgesi
olan Belgisches Viertel, birbirinden sik
restoran ve kafelere ev sahipligi yapar.
Burada diinya mutfaklarindan lezzetler
bulabilir, sokak lezzetlerini deneyebilir ve
farkll tatlar kesfedebilirsiniz. Gurmeler igin
mutlaka kesfedilmesi gereken bir bolge.
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KOLN'DE NE YENIR?

Avrupa'da hamur isi yogun olarak
tuketiliyor. Dolayisiyla, KdIn'de de sahane
kruvasanlar, Alman pastalari ve en
onemlisi Berliner adi verilen igi kremali
¢orekten bulabilirsiniz. Rievkoche ise,
adiyla yapilmis olan ve gdzlemeye
benzeyen bir lezzettir. Patates ve
elmali bir i¢ harci olan lezzetin tadina
kesinlikle bakiimasi tavsiye edilir. Sabah
kahvaltida denenmesi gerekli olan bir
diger lezzet ise, Halve Han, cavdar
ekmegi Uzerine tereyagl, gouda peyniri
ve yesil sogan koyarak hazirlanan bir
sandwich.. KolIn, bir taraftan da, Alman
mutfagindan diinya mutfaklarina
kadar cesitli yemek segenekleri
sunan bir gastronomi cennetidir Kofte
sandvici (Frikadelle), bratwurst, lahana
sarmasl (K6In varianti) ve Rheinische
Sauerbraten gibi geleneksel Alman
yemeklerini tadabilirsiniz. Ayrica, Belgika
Mahallesi'nde meshur “moules-frites”
veya Agnesviertel'de yaratici yemekler
deneyebilirsiniz.

KOLN'DE NEREDE
KALINMALI?

Sehir merkezi 5 temel bolgeye ayrilrr.
Ren nehri lizerinde bulunan ve sehrin
eski bolgelerini olusturan Altstadt-
Nord ve Altstadt-Sud, konaklama
icin en gok tercih edilen bolgelerdir.
Ren nehrine yakin olan Alstadt-Sid
otellerin en yogun oldugu bdlgedir.
Sehrin merkezinde kalmak isteyenler
ise genellikle Hohenzollernring Caddesi
Uzerinde yer alan otelleri tercih eder.
Nehrin karsi kiyisinda bulunan Deutz
ve kentin eski bdlgesinin yukarisinda
yer alan Neustadt-Nord ve Neustadt
SUd bolgeleri de konaklama segenegi
acisindan epey zengindir. Daha uygun
konaklama secenekleri ise Neustadt
bolgesinde yer alrr.

KOLN EKONOMISi

Kuzey Ren Vestfalya eyaleti ve
ozellikle KéIn, Alimanya’nin dnemli
ticaret merkezlerinden biri., KRV eyaleti,
Almanya’nin ihracatinda dguncd, ithalatta
ise birinci sirada yer almaktadir. Avrupa
Birligi (EU-27) GSYH'sinin yizde 4,5'ini
tek basina Ureten eyalet, Avrupa’nin

en onemli ekonomi bolgelerinden biri
olarak kabul edilmektedir. Yine cografi
konumu nedeniyle eyalet batiya agilan

bir kapi olarak konumlandiriimaktadir.
Sahip oldugu havalimani, karayolu ve
demiryolu ile firmalar igin lojistik avantajlar
sunmaktadir.

Turkiye ve Aimanya, yillardir stiregelen
guglu ticari badlaryla Avrupa’nin en dnemli
ekonomik ortaklarindan biri konumunda.
Bu bolgenin Turkiye ile ticaretteki roll ise,

KASIM/ARALIK 2024

2024 yilinda Almanya'ya genel ihracatimiz
18 milyar 100 milyon dolar tutarinda
gergeklesirken; hububat sektdr ihracatimiz
ise 363 milyon dolar oldu. Aimanya'nin
onemli ekonomik merkezlerinden biri

olan Kaln, stratejik konumu ve gugli
ulasim baglantilari nedeniyle Turkiye'nin
ticaretinde 6nemli bir rol oynamaktadir.
Sehrin kavsak konumu mallarin dolagimini
kolaylastirarak Turk ihracatinin Avrupa'ya
girisi icin 6nemli bir gegis noktasi haline
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gelmektedir. Ayrica, KdIn'lin gesitli
kollardan olusan ekonomisi ve sayica
biyUk Turk topluludu, iki Ulke arasindaki
is baglantilari ve ticaret ortakliklarinin
gelismesini desteklemektedir.

Turkiye'den Almanya'ya ihracat
faaliyetleri kapsaminda otomotiv ve
yan sanayi, tekstil ve giyim, makine ve
ekipmanlar, zeytinyadi, meyve-sebze,
kuru meyve, findik gibi Urdinler dne
clkmaktadir.

Almanya'nin ithalat fiyatlari, Ocak
2025'te yillik bazda %3,1 artarak bir dnceki
ayki %2'lik artistan hizlandi ve piyasa
tahminlerini %2,7'lik bir bliyimeyle asti.
Subat 2023'ten bu yana en ylksek okuma
oldu ve tiiketici mallari (%4,5'e kargl %4,1
Aralik'ta) ithalat fiyatlarinin genel gelisimi
Uizerinde en buyik etkiye sahip oldu. Enerji
maliyetleri de artti (%6,2'ye karsi %0,4),
esas olarak elektrik (%51,2) ve dogal gaz
(%18,4) fiyatlarindaki artisla yonlendirildi.
Ayrica, ara mallar (%2,5'e karsi %1,4) ve
sermaye mallari (%0,6'ya karsi %0,5) igin

maliyetler daha da artti. Enerji harig, ithalat
fiyatlan Ocak 2024'e gdre %2,8 daha
yUksekti. Aylik bazda, ithalat fiyatlar Ocak
ayinda %1,1 artarak Aralik'taki %0,4'l0k
artistan yukseldi ve piyasa beklentilerinin
%0,7'lik bir ilerlemenin oldukga Uzerinde
gerceklesti

KOLN'DE TiCARETIN
IZINDE: FUARLAR

Cok sayida sektor igin prestij markasi
olan Koelnmesse, kurulus yili 1924'ten
beri faaliyet gosteriyor. Aimanya'nin
kalbinde, KdIn sehrinin tam merkezinde
konumlanan Koelnmesse, uluslararasi
ticaret fuarlan diizenleyerek, katiimcilar
ve ziyaretgiler igin blylk avantaj sagliyor.

Ayrica, duizenlenen fuarlara gerek milli
gerekse bireysel dlizeyde firmalarimiz
yogun bir sekilde katilim gostermektedir.
KodIn'de dlizenlenen Anuga, ISM,
Eisenwarenmesse, Gamescom, Orgatec,
Interzum, IDS, IMM, Anuga Foodtec,
Kind+Jugen gibi fuarlar sektérlerinde
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diinyanin en 6nde gelen fuarlaridir.

Peki Kdin Baskonsoloslugu,
Almanya'ya ihracat yapan Turk
firmalarina nasll bir destek sagliyor?

Almanya'daki Turk Bagkonsolosluklari
Almanya'ya ihracat yapan Turk
sirketlerinin ihracatini destekleyerek
Ticaret Ataselikleri vasitasiyla gesitli
hizmetler sunmaktadir. Bu hizmetler ise;

M Ticaretin Tesviki: Turk Urlinlerini
tanitmak ve Alman sirketleriyle ag
olusturma firsatlari sunmak igin ticaret
heyetleri, sergiler ve is forumlar diizenler.

M Pazar Bilgisi: Tirk sirketlerinin
Alman pazari trendlerini, dlizenlemelerini
ve tUketici tercihlerini anlamalarina
yardimci olmak igin pazar arasgtirmalari,
ongorller ve analizler sunar.

H Belge Yardimu: |hracat igin gerekli
olan vize, izin, mense belgeleri ve diger
dizenleyici gereksinimler konusunda
belge yardimi sagdlar.

B Ag Kurma: Alman ithalatgllar,
distribUtorler ve potansiyel is ortaklariyla
badlanti kurmayi, is eslestirme ve
tanitimlar aracilidiyla desteklemeyi
kolaylastirr.

M Destek: Tlrk ihracatcilari adina
ticaret engelleriyle, anlagmazliklarin
¢Ozimuyle ve Alman makamlari ve
kuruluglari ile adil ticaret uygulamalarinin
tesviki konusunda destek verir.

M Lojistik Destek: Ihracat slirecini
kolaylastirmak icin tasimacilik, gimrik
prosedurleri ve nakliye diizenlemeleri
konusunda lojistik destek ve rehberlik
saglar.

Genel olarak, Turk Baskonsolosluklar
Almanya’da Turk sirketlerinin Alman
pazarina Urln ihracati yapmak isteyenler
igin dnemli kaynaklar ve savunucular
olarak hizmet vermektedirler.

Wikipedia

TIM

E-Birlik

Almanya Baskonsoloslugu
Trading Economics
Avmdergi.com
www.hvalimani.com
dixifuar.com/kolnmesse
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IR NEWS

ISTANBUL CEREALS PULSES OIL SEEDS AND PRODUCTS EXPORTERS ASSOCIATION

el A GLOBAL
=l COMPETITIVE
MOVE FROM

IHBIR

The istanbul Cereals, Pulses, Oil
Seeds and Products Exporters
Assouahon (IHBIR) has published a
comprehensive market research report to

Products

Market
Page 80-81-82-83

GI b I prepare Turkish food exporters for the

ona Latin American market. Covering 21
countries from Argentina to Venezuela, the

co.ffee report includes critical information such as

Pﬂces market dynamics, regulations, business

= culture, and distribution channels. iIHBIR

Rema.ln Chalrman Kazim Tayci stated, “There is
significant potential for Turkish products in

VOIatIIe Latin America. With value-added

Page 90-91 production, we can establish a permanent

presence in this market.” Page 78-79
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Seeds and Products Exporters'
Association (IHBIR)
Chairman of the Board

Kazim Taycli
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Despite the Exchange
Rate Disadvantage,
We Did Not Let the

Export Flag Fall

Dear IHBIR Family,

We have left behind a year in which
we struggled against our competitors
even in our strongest markets due to
the widening gap between inflation
and exchange rates. Thanks to your
outstanding efforts and sacrifices, we
thankfully did not let the flag of our
sector's exports fall to the ground. Of
course, these sacrifices came at a cost.
At times, we accepted unprofitability in
order not to lose customers; at other
times, we had to fulfill orders at a loss. On
one hand, rapidly increasing costs due
to high inflation; on the other hand, the
burdensome levels of financial expenses
— an adverse consequence of the tight
monetary policy implemented to fight
inflation... Just as in 2023, we managed
to keep the export vessel afloat under
these current conditions throughout
2024 as well. During this period, we
made requests to the authorities aimed at
alleviating some of the difficulties faced
by our export family. Although we did not
receive responses to these demands, the
interest rate cut cycle that began at the
end of the year, along with the downward
trend in the inflation trajectory, has
increased our hopes for 2025. Our wish is
that, with the successful outcomes of the
ongoing disinflation program, exchange
rates, inflation, and interest rates will
reach levels that support exporters in
the second half of the year. Of course,
we support the decisions taken by the
authorities in the fight against inflation.

Even as we enter the new year with
these hopes, | find it necessary to note
that the current situation is far from
bright. In recent years, with the rapid

increase in labor costs, labor and general
administrative expenses — which used
to be in the 8-12% range — have now
risen to 20-25%. Turkish exporters, who
have earned a place on the shelves of
200 countries worldwide thanks to the
quality of their products, are now at

risk of no longer being preferred due to
price disadvantages. Especially when
compared to European products of
equivalent quality, we are either more
expensive or merely on par. This current
situation has caused us to lose our
price appeal and face the issue of being
overlooked.

It is also important for the sustainability
of local raw material supply that the
farmers who supply raw materials to our
sector expand their cultivated areas and
increase their production. Of course, for
this to be achieved, our farmers must be
able to earn a profit, and their products
must not be left in the fields.

| believe we will reach our goals in
agricultural production and food exports
by developing policies with a holistic
perspective. The superior efforts of you,
my esteemed IHBIR Family, will enable us
to break export records in 2025 as well,
despite all challenges.

Just as in 2024, we will continue
to work harder, produce more, and
contribute to our national economy in
2025. I hope it will be a year in which
we increase our exports and reach our
targets.

May God grant success to your
endeavors.
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Food Platform
Members
Evaluated Trade
Fairs

At the meeting held at the TiM
Foreign Trade Complex, members
of the Tirkiye Food Platform
evaluated the 2024 WorldFood
Fair and discussed the upcoming
2025 event. Participants included
Ahmet Tiryakioglu, Chair of TIM
Cereals, Pulses, Oil Seeds and
Products Sector Board; Kazim Taycl,
Chairman of IHBIR Mellh $ahinoz,
President of ETUDER Cihat Alagoz,
Head of TOBB Trade Fairs; and
Kemal Ulgen, Semi Benbanaste
and Okan Citci from ICA Events,
organizer of WorldFood Istanbul

as well as Aydin Bagater, Secretary
General of ETUDER.

TiM Delegates
Workshop
Held

As part of the TiM
Delegates Workshop
program held in Antalya,
IHBIR Chairman Kazim
Taycl, board and audit
committee members, and
TiM delegates attended
the press conference
where Minister of Trade
Prof. Dr. Omer Bolat and
TiM President Mustafa
Glultepe presented the
October 2024 Foreign
Trade Figures. Held
between November 1-3,
the workshop featured
panels titled: “Delegates
Ask Questions,” "Global
Geopolitical Outlook,"”
"Turkish Trade Bank

on Its New Journey,"”
and “New Horizons in
E-Commerce.”

’.5 Q\um causTAN % TiM i

r; ’
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Chairman Tayci

Presented an Award

The “Best of the Year Awards"
ceremony by Nasil Bir Ekonomi
newspaper's KITAP Magazine

was held with the participation of
prominent names from the world
of literature, art, media, publishing,
business, and gastronomy. IHBIR
Chairman Kazim Tayci attended
the event and presented an award
to Cem Erciyes.

Solutions Discussed at Sector Board Meeting

The Cereals, Pulses, Oil of Mr. Halis Kaya, Head sector-related problems
Seeds and Products Sector of Agricultural Products and proposed solutions
Board Meeting was held Department of the Directorate = were discussed, and ideas
on Tuesday, December 17, General of Exports, Ministry were exchanged to increase
2024, with the participation of Trade. During the meeting, exports in the industry.

Tayci Shared Targets at ASKON Konya Event

IHBIR Chairman Kazim Tayci was (Anatolian Lions Businessmen economy, Exporters’ Unions, and the
a keynote speaker at the “Konya Association) Konya Branch and key dynamics of exports, Tayci shared
Exporters Meeting” organized in the Konya Exporters Platform. In insights on goals, challenges, and
collaboration between ASKON the session discussing the Konya solution proposals.

nh:ﬁnu
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Board of Directors
Addressed Financing

IHBIR's November Board Meeting was held with the
participation of Chairman Kazim Taycl, board members, and
audit committee members. Tevfik Aslan, Deputy Director of
Tark EXIMBANK's European Istanbul Branch; Murat Igtenlik,
Commercial Banking Director; and Ercan Yakarisik, Retail
Banking Director of Turk Ticaret Bankasi's European Central
Branch attended the meeting and provided information on
exporters' access to financing. In addition, the meeting covered
trade fairs, the UR-GE project, and upcoming planned initiatives.

IHBIR Technical Training 2024-2025
program continues

The second training session Technical University, Faculty contributions, as well as to

of the 2024-2025 term of Chemical and Metallurgical company representatives who
within the “IHBIR Technical Engineering, Department of participated in the training,
Training Program” has been Food Engineering, and member  Prof. Dr. Nevzat Konar from
completed. The session titled of the Turkish Academy of Ankara University, Assoc.
“Sensory Analysis in Food Sciences (TUBA), drew strong Prof. Dr. Omer Said Toker from
Science,” delivered with interest from participants. Yildiz Technical University,

the contributions of Prof. Special thanks were extended and Assoc. Prof. Dr. llyas Atalar
Dr. Esra Capanoglu Gliven, to Prof. Dr. Esra Capanoglu from Eskisehir Osmangazi
faculty member of Istanbul Guven for her valuable University.

The Futuretex istanbul Fabric Design
Competition Final, organized by the
Istanbul Textile and Raw Materials
Exporters’ Association (ITHIB), brought
together designs and talents set to make
a difference in the sector. IHBIR Chairman
Kazim Tayci attended the event alongside
TIM President Mustafa Glltepe, ITHIB
President Ahmet Oksliz, and other
leading figures from the industry. Tayci
congratulated all the participants who
shed light on the future of the sector
through their design strength and
thanked the ITHIB Board of Directors for
organizing such a meaningful event.




iSTANBUL CEREALS PULSES OIL SEEDS AND PRODUCTS EXPORTERS ASSOCIATION

A Program Contributing
to Sectoral Develop

Saniye Oztirk , Laboratory
Manager at Azelis,

stated that the trainings
organized by IHBIR

have made significant
contributions to the sector
and to the professional
development of
participants. Emphasizing
the balanced presentation
of theoretical knowledge
and practical content
during the training sessions,
Oztiirk said: “These
programs, conducted

with the participation

of expert academics and
professionals in their
fields, provide participants
not only with knowledge
but also with vision by
combining scientifically
grounded information with
sectoral practices. Thanks
to the training topics being
current, diverse, and need-
oriented, we are able to
closely follow innovations
in the sector. As a result, we
have achieved increased
efficiency in our business
processes and found the
opportunity to develop
more innovative products.
IHBIR trainings are valuable
organizations that enhance
the competitiveness of
sector professionals and
support their effectiveness
in international markets.”

thoughts and evaluations
=" regarding the training
programs organized by IHBIR?

[ find the training programs
organized by IHBIR to be highly
beneficial from both academic and
sectoral perspectives. These trainings,
conducted with the participation of
competent and experienced academics
and industry professionals, offer
participants both up-to-date scientific
information and practical experiences.
The fact that the training content is
based on scientific principles and
supported with practical applications
allows participants to bridge theory
and practice. In this sense, IHBIR
trainings are not only informative but
also help expand the vision of sector
professionals and enable them to
play a more active role in international
markets.

#= Are the training topics and

C / content satisfactory? What

==\" are your thoughts on the
duration and content planning?

| believe that the selection of training
topics and content planning are highly
qualified and tailored to sectoral needs.
The topics are carefully chosen to

fC- - What are your general

NOVEMBER/DECEMBER 2024

~

address current practices in food
technologies, R&D processes, quality
control, and functional foods. The
variety of topics provides satisfying
content for participants with different
levels of expertise. In addition to
theoretical knowledge, the inclusion
of practical training in the program
increases the applicability of the
information learned. The training
duration offers a productive and
digestible structure that fits the profile
of busy participants.

In summary, the technical training
program provided by IHBIR is up-to-

ment

-
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date, rich in technical content, sector-
oriented, balanced between theory and
practice, and efficient in terms of time.
It is a highly qualified training program
designed to support both the academic
and professional development of
participants.

%= Is effective communication

@ /’ ensured in the training

=" announcements?

The training posters always
clearly and understandably include
key information such as the training
topics, trainer names, date, duration,
number of participants, and location.

These informative announcements
are very important for communication.
Additionally, updates are also shared
via email. | believe the announcement
process is managed successfully.
/%= Have you benefited from
C the IHBIR trainings in your
=" current work, and have you
applied what you learned? If so, can
you provide examples?
_ The technical trainings organized by
IHBIR have had positive contributions to
our current work. IHBIR's trainings build
a strong bridge between theoretical
knowledge and practical applications,

NOVEMBER/DECEMBER 2024

allowing us to stay up to date with the
latest developments in the industry.
The information gained from these
trainings has helped make our business
processes more efficient and has
enabled us to keep up with innovations
more quickly. Based on the valuable
knowledge shared in the trainings, we
have been able to optimize efficiency
in our practices and develop higher
quality and more innovative products.

In particular, the blend design
approach has enabled us to achieve a
better cost/performance balance.

/%= Ifyouhave suggestions for

C j training topics, could you

=" share them with us?

Below are my suggestions for
training topics: Clean Label Product
Development Strategies, Product
Development with Plant-Based Protein
Sources, Food Waste Utilization
and Circular Economy Approach,
Sustainability and Circular Production
Approaches in the Food Industry,
Next-Generation Preservative Systems:
Natural Antimicrobials and Application
Areas, Sensory Analysis Methods
and Consumer Testing, Data-Driven
Product Development: Al-Supported
Formulation.
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Food Engineer Pinar
Dilmenler, a graduate of
Bursa Uludag University,

Department of Food

Engineering, stated that
the trainings organized by
IHBIR are highly valuable
for sectoral development.

She emphasized that the
training content is planned
in line with current needs
and that the combination
of theoretical knowledge
with practical examples
greatly facilitates learning.

Dilmenler noted that

the trainings, with their

balanced structure in terms
of duration and content,
directly contribute to
ongoing projects. She also
highlighted the effectiveness
of communication channels
and stated that in the
upcoming term, focusing

on topics such as “Allergen
Management,” “Green Deal

Adaptation Processes,”

and “Project Writing and
Support Programs” would
provide significant benefits
to the sector.

#7=— Whatare your overall

@ ) thoughts and evaluations

=" about the trainings organized
by IHBIR?

_ Ifind the trainings organized by

IHBIR to be highly successful and
insightful. Delivered by experts in their
fields, these trainings provide valuable
opportunities for both keeping up with
sectoral developments and updating our
personal knowledge base. In the sessions |
attended, | observed that the content was
well-planned and the trainers were highly
experienced professionals. The support of
theoretical content with practical examples
made it much easier to understand the
topics. These trainings clearly contribute
to the professional development of sector
representatives, academics, and students
alike.

#= Are the selected topics and

C ) content of the trainings

=\" satisfactory? What are your
thoughts on the duration and content
planning?

Overall, I find the training topics to be
relevant and aligned with sectoral needs.
Especially in areas such as exports,
quality management, regulations, and
sustainability, the content presented
was very comprehensive. The hands-on
training on optimization stood out for its
practical benefits. In terms of duration
and content planning, there was a well-
balanced structure. Keeping the sessions
concise helped maintain attention, while
follow-up sessions for topics requiring
more time were a welcome addition.

In general, the training was successful
in both time management and content
density.

#a= s the communication

@ effectiveness sufficient in

=\" training announcements?

Yes, | believe the communication efforts
in announcing the trainings are sufficient
overall. Thanks to information shared
via email, social media, and the official
website, it's easy to catch participation
opportunities. | should also note that |
found out about some trainings through

e y B LA

positive feedback from other participants.
These expressions of satisfaction enhance
the impact of the announcements.

#z= Have you benefited from

C | IHBIR trainings in your

==\" current work? If so, could you
share some examples?

Yes, | have had the opportunity to
apply the knowledge | gained from IHBIR
trainings to my ongoing projects. In
particular, during my optimization work,
| was able to implement techniques |
learned during the hands-on sessions. The
practical aspect of the trainings offered a
significant advantage for achieving such
outcomes.

#== lfyouhave suggestions
@ /1 for training topics, would you
=" be willing to share them
withus?

For future training periods, | would like
to suggest a few topics that are practice-
oriented and respond directly to sectoral
needs:

Allergen Management and

“ Labeling in International

Regulations: This is critically
important for the acceptance of export
products in foreign markets. The training
could cover topics such as allergen
declarations, labeling requirements, and
cross-contamination management

based on the regulatory frameworks of
different countries.
Effective Project Writing
E and Support Programs for
Exporters: This could
provide participants with knowledge on
accessing resources from UR-GE,
KOSGEB, TUBITAK, and the European
Union, as well as skills in project cycle
management, logical framework
approach, budget preparation, and
reporting.
Green Deal and Carbon
E Border Adjustment
Mechanism Compliance
Training: This is becoming crucial for

Discover
the potential

Y

exporters due to sustainability-focused
policies in the European Union and other
countries. The training could detail
carbon footprint calculation, sustainable
production strategies, and compliance
processes.

Food Safety in Exports and

International Certification

Processes: Topics could
include certification systems approved
by GFSI, such as BRCGS, IFS, and FSSC
22000, with a focus on certification
processes, application, auditing, and
sustainable management. This would
help firms enhance their competitiveness
in international markets.
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“Those Who e
Carry Flavor to Ci !

the World’' Were
Honored

iHBIR held the award ceremony for “Those
Who Carry Flavor to the World: iHBIR 2023
Export Pioneers." Firms contributing to the
success of Turkiye and its export community
were honored with 7 Platinum and 7 Gold
awards across 5 subcategories The : TEEE e S
ceremony began with opening speeches by i _ ] : 1 : L@LQJ) '
TiM President Mustafa Giiltepe and iHBIR : , ,('"’"‘ b ) ‘
Chairman Kazim Tayci, and saw participation U e A PR ' D1gerG1ds Mistanebrar! Kategoris .

from TIM Vice Presidents Cetin Tecdelioglu e '.'.,':"T"::“.f,"::.:'..i;.. . S IDA AR SANCVENIES .I. .
and Ahmet Giileg, TiM Cereals Sector Board ‘ o4 sk v o5 '"I’ - =
Chairman Ahmet Tiryakioglu, istanbul i r, i j‘ ﬁ" “5‘_" 4 - villbenerc B4 g 3
Furniture, Paper and Forestry Products 71 ﬁ' ﬁ( ;
Exporters’ Association Chairman Erkan Ozkan, A t g . 4:9 :
Mediterranean Cereals, Pulses, Oil Seeds and > f ' . :
Products Exporters’ Association Chairman

Veysel Memis, Black Sea Cereals, Pulses, Oil

Seeds and Products Exporters’ Association

Chairman Eren Giinhan Ulusoy, Aegean

Cereals, Pulses, Oil Seeds and Products

Exporters’ Association Chairman Muhammet .  Iugin_

Oztiirk, TUSAF Chairman Haluk Tezcan, as ] -~ o T e :

well as IHBIR board and audit committee | = ¢ - __ ¢ e seker ve seker Mamulleri Kategorisi
members, company representatives, media . =7 4 : T | tsransus cipa’olg Tl A
members, and many distinguished guests. .. x| - =s iR vagie. ag..
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Altin Odiiller ISO Brought Together

*KARYOKA AYAKKABI SAN i
. VEDIS TiC. AS
* EGE DAMLA DERi SAN. VE TiC. LT §Ti. th,e Food Indus,try :
/::é Organized by the Istanbul Food Meetings was held in

Q *N; .% DE[@AN. \:ﬁnC. Aﬁﬁ_?‘: S Chamber of Industry (iSO) Istanbul. The IHBIR delegation
(i )q-l-r(-\ {ni D*p4 \IE P - Y\ ‘ to strengthen international visited member companies
b § - ii , : cooperation in the Turkish participating in the Global Food

food industry, the second Meetings event and conveyed
edition of the ISO International their best wishes for success.

We Attended Jpre¥sls¥ Vm NI Tie (L
the IDMIB ER"*AZ & Pisdic. m ?m
Award ' 7] W
Ceremony \; |

IHBIR Chairman Kazim Tayci
attended the “Export Trailblazers
and Detail Design Competition”
award ceremony organized by
IDMIB and presented awards to the
exporters. Chairman Tayci shared
a message of congratulations: |
congratulate all our finalists who
contributed to exports and wish
them continued success.”

ORLINAL D15 TICARET A5
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Presidents
Met with the
Minister of
Industry and
Technology

The Expanded Presidents’ Board Meeting
was held with the participation of Minister
of Industry and Technology Mehmet Fatih
Kacir, TiM President Mustafa Gliltepe, iiB
Coordinator President and iHBIR Chairman
Kazim Tayci, and union presidents. During
the meeting, key issues faced by sector
representatives and potential solutions
were discussed.

NOVEMBER/DECEMBER 2024
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Consultations Held with the Minister
of Labor and Istanbul Governor

IHBIR Chairman Kazim Tayci Minister of Labor and Social union presidents. Sector

and Vice Chairman Kiirsad Security Prof. Dr. Vedat representatives addressed the
Gililbahar participated in Isikhan, Istanbul Governor main challenges faced in the
the Expanded Presidents’ Davut Giil, TiM President industry and shared solution-
Board Meeting, joined by Mustafa Gultepe and other oriented proposals.

Company
Visits
Continued
Without
Interruption

IHBIR's company visits continued without
pause. Visits were made to IFT Group

Import & Export Inc. and Tlter Electronics
Trade Services & Food Inc. During the visits,
members were informed about training
opportunities, government support programs,
and potential export development projects.
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TURKIYE IN GENERAL - 10 PRODUCTS WITH THE HIGHEST ADDED VALUE IN DECEMBER 2024 ($/TON)

TURKIYE-WIDE CEREAL SECTOR 2023

TURKIYE-WIDE CEREAL SECTOR
2024 DECEMBER EXPORTS:

DECEMBER
DECEMBER EXPORTS: 1 1 BILLION BT T B e
1BILLION | 138 MILLION DOLLARS b | ves | e |
116 MILLION DOLLARS SN e | o | | i N
VEGETABLE OILS 1,156306948 1,572548969 36,00% £
TURKIYE-WIDE CEREAL SECTOR 2023 | TURKIYE-WIDE CEREAL SECTOR G Gte | e | aee |
JANUARY-DECEMBER EXPORTS: | 2024 JANUARY-DECEMBER EXPORTS: i B et et | o

12 BILLION
322 MILLION DOLLARS

11 BILLION
914 MILLION DOLLARS

IHBIR 2023 DECEMBER EXPORTS:

317,033 MILLION DOLLARS

IHBIR 2023 JANUARY-DECEMBER EXPORTS:

S BILLION
611 MILLION DOLLARS

IHBIR 2024 DECEMBER EXPORTS:

353,248 MILLION DOLLARS

711,42 THERE IS AN INCREASE OF

IHBIR 2024 JANUARY-DECEMBER EXPORTS:
J BILLION

655 MILLION DOLLARS

71,21 HERE IS AN INCREASE OF

DECEMBER
MAIN CLASSIFICATION  SUB CLASSIFICATION 2023 ($/KG) 2024 ($/KG) Change
COCOA PRODUCTS 3,562471478 5,07573101 42,48%
SPICES 4,120969452 3,587848317 -12,94%
OIL SEEDS AND FRUITS 1693937329 2,200865834 29,93% ;
OTHER FOOD PREPARATIONS 1,830799127 1,655800484 -956%
Cereals Pulses Oily CANDY AND SUGAR PRODUCTS 1,854386375 1,646030645 -M.24%
Seeds and Products  VEGETABLE 0ILS 1,14333367 1,388372622 21,43%
PASTRY PRODUCTS 1,324693933 1,303122331 -163%
LEGUMES 0,843536887 | 0,900082486 6,70%
MILLING PRODUCTS 0,407919653 0,429291586 5.24%
CEREALS 0,339378216 | 0,386586682 13.91%
GRAND TOTAL 0,825009627 1,016004355 23,15%

IHBIR - 10 PRODUCTS WITH THE HIGHEST ADDED VALUE IN DECEMBER 2024 ($/TON)
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TURKIYE IN GENERAL - TOP 10 PRODUCT GROUPS EXPORTED
BY THE CEREALS SECTOR IN DECEMBER 2024 (THOUSAND §)

DECEMBER
MAIN CLASSIFICATION SUB CLASSIFICATION 2023 2024 Change Share
PASTRY PRODUCTS 248.1M 265.597 6,79% 23,32%
MILLING PRODUCTS 147.248 151.870 314% 13,34%
OTHER FOOD PREPARATIONS 135.640 148.093 9,18% 13.01%
COCOA PRODUCTS 94.053 139.419 48,23% 12,24%
Cereals Pulses Oily VEGETABLE 0ILS 147.853 130.686 -1,61% M.48%
Seeds and Products CANDY AND SUGAR PRODUCTS 95.993 1m.188 15,83% 9,76%
CEREALS 147.653 75.744 -48,70% 6,65%
LEGUMES 51.526 56.393 9,44% 4,95%
OIL SEEDS AND FRUITS 42.655 53.371 2512% 4,69% 22 v
SPICES 478 6.350 34,59% 0,56% L\
GRAND TOTAL 1.116.050 | 1.138.710 2,03% | 100,00%

- TURKIYE IN GENERAL - THE 10 MOST EXPORTED PRODUCTS
/HBiR - TOP 10 PRODUCT GROUPS EXPORTED BY THE CEREALS SECTOR N OCTOBER 2024 (THOUSAND ) BY THE CEREALS SECTOR IN DECEMBER 2024 (THOUSAND $)

DECEMBER

MAIN CLASSIFICATION SUB CLASSIFICATION 2023 2024  Change  Share DECEMBER

COCOA PRODUCTS 43406 | 76335 7586% | 23.95% PRODUCTS 2023 2024 Change _ Share

CANDY AND SUGAR PRODUCTS | 63.422 | 69.687 9,88% | 21.86% SUNFLOWER SEED OIL 85.080 | 85973 | 105% | 1843%

PASTRY PRODUCTS 61238 | 68.460 n9% | 2148% BREAD AND HOT SPRING (RED) WHEAT FLOUR nan7 | 81709 | -2712% | 1752%

OTHER FOOD PREPARATIONS 67602 | 64.864 | -4,05% | 20,35% GUM CANDY 54553 | 60.840 | T53% | 1304%

Cereals Pulses Oily MILLING PRODUCTS 20501 | 19986 | -252% | 627% PASTA - UNCOOKED, PLAIN, NOT FILLED 44453 | 4h766 | 070% | 9,60%
Seeds and Products ~ VEGETABLE OILS 15.806 7756 | -5093% | 2.43% BARLEY, OTHER 40.250 8,63%
OIL SEEDS AND FRUITS 2137 5753 | 1940% | 180% CONTAINING 5% OR MORE BY WEIGHT OF SUCROSE, INVERTED SUGAR OR ISOGLUCOSE - OTHERS| 41327 | 38.203 | -756% | 819%

CEREALS 13897 | 4689 | -66.26% | 147% RED LENTILS (DECORTICATED, NON-SEED) 1+1 15.544 | 34788 | 12381% | 746%

SPICES 602 .| o788 | 024 PRODUCTS CONTAINING NICOTINE FOR ORAL USE TO HELP QUIT TOBACCO USE 3133 | 28.436 | -8,66% | 610%

LEGUMES 487 ag| wwe | oB% OTHER FOODS NOT ELSEWHERE IN THE TARIFF (LEZZ0) 21846 | 26031 | 1916% | 558%

TOP 10 PRODUCTS IN TOTAL 419.205 | 466.500 | T,28% | 40,97%

e OTHER PRODUCTS 696.845 | 672.209 | -354% | 59,03%

GRAND TOTAL 1.116.050 [1.138.710 | 2,03% | 100,00%

IHBIR - THE 10 MOST EXPORTED PRODUCTS BY THE CEREALS SECTOR IN DECEMBER 2024 (THOUSAND $)
DECEMBER

PRODUCTS 2023 2024 Change Share

GUM CANDY 44949 | 49.659 | 1048% | 1558%

BAKER'S YEAST-DRY. LIVE 19.281 | 20196 | 474% | 634%

PRODUCTS CONTAINING NICOTINE FOR ORAL USE TO HELP QUIT TOBACCO USE 25345 | 1904 |-2487% | 597%

CHOCOLATES (FILLED OR NOT), OTHER 3.287 | 13556 P31235% | 425%

BREAD AND HOT SPRING (RED) WHEAT FLOUR, OTHERS 15602 | 13.043 |-1640% | 409%

CONTAINING 5% OR MORE BY WEIGHT OF SUCROSE, INVERTED SUGAR OR ISOGLUCOSE - OTHERS | 15.241 | 13020 |-1458% | 4,08%

STUFFED 6574 | 9980 | 5181% | 313%

COCOA OIL (SOLID AND LIQUID) 3379 | 9854 [19160% | 3.09%

OTHER FOODS NOT ELSEWHERE IN THE TARIFF (LEZZ0) 6574 | 8819 | 34M% | 277%

COCOA POWDER - (THOSE THAT DO NOT CONTAIN ADDED SUGAR OR OTHER SWEETENING SUBSTANCES) | 5075 | 8035 |5832% | 252%

TOP 10 PRODUCTS IN TOTAL 145309 | 165.201 | 13.69% | 51,83%

OTHER PRODUCTS 148789 | 153516 | 318% | 48.17%
GRAND TOTAL 317033 [353.248 | T,42% | 100,00%
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TURKIYE IN GENERAL - TOP 10 COUNTRIES TO WHICH THE CEREALS
SECTOR EXPORTED THE MOST IN OCTOBER 2024 (THOUSAND §)

NOVEMBER/DECEMBER 2024

DECEMBER
COUNTRIES 2023 2024 Change Share
IRAQ 188.795 232171 22,98% 20,39%
UNITED STATES 45,598 67.854 48,81% 5,96%
SYRIA 34.852 60.201 12,13% 529%
GERMANY 34.566 49.323 42,69% 4,33%
ALGERIA 47454 31.978 -32,61% 2,81%
LIBYA 21.735 31.840 14,80% 2,80%
SAUDI ARABIA 22.543 28.802 2111% 253%
IRAN (ISLAMIC REP.) 92.683 25.480 -72,51% 2,24%
UNITED KINGDOM 11.737 25.381 43,09% 2,23%
UNITED ARAB EMIRATES 23.045 19.457 -15,57% 1N%
TOP 10 COUNTRIES IN TOTAL 535.005 572.493 701% 50,28%
OTHER COUNTRIES 581.045 566.217 -2,55% 49,72%
GRAND TOTAL 1.116.050 |1.138.710 2,03% | 100,00%

IHBIR - TOP 10 COUNTRIES TO WHICH THE CEREALS SECTOR EXPORTED THE MOST IN DECEMBER 2024 (THOUSAND §)

DECEMBER
COUNTRIES 2023 2024 Change Share
IRAQ 26.234 27.800 597% 8.72%
GERMANY 17.750 26.861 51,33% 8,43%
UNITED STATES 21503 25.967 20,76% 8,15%
UNITED KINGDOM 9.767 1.991 22,76% 3.76%
ALGERIA 16.564 11.507 -30,53% 3,61%
SAUDI ARABIA 6.589 9.574 45,30% 3.00%
LIBYA 5.520 8.336 5101% 2,62%
NETHERLAND 6.554 8.209 25,25% 2,58%
CZECH REPUBLIC 8.887 7.768 -12,59% 2,44%
IRAN (ISLAMIC REP.) 7.203 6.958 -3.40% 2,18%
TOP 10 COUNTRIES IN TOTAL 126.571 14497 14,54% 45,49%
OTHER COUNTRIES 167.527 173.745 3N% 54,51%
GRAND TOTAL 317033 | 353.248 1n,42% | 100,00%

ISTANBUL CEREALS PULSES OIL SEEDS AND PRODUCTS EXPORTERS ASSOCIATION
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SECTOR EXPORTED THE MOST IN THE LAST 12 MONTHS (THOUSAND §)

01 JANUARY - 31 DECEMBER (12 MONTHS PERIOD)

COUNTRIES 2022-2023  2023-2024 Change Share
IRAQ 2.117.355 2.141.224 141% 18,02%
UNITED STATES 683.343 651.654 -4,64% 5.41%
SYRIA 431182 517.445 20,01% 4,34%
ALGERIA 373.846 453.388 21,28% 3.81%
GERMANY 31.309 363.189 16,67% 3,05%
LIBYA 323.206 305.657 -5,43% 257%
DJIBOUTI 338.865 292.450 -13,70% 2,45%
SAUDI ARABIA 230.634 288.560 25,12% 2,42%
UNITED KINGDOM 242.837 272.821 12,35% 2,29%
RUSSIAN FEDERATION 307.801 230.865 -25,00% 1,94%
TOP 10 COUNTRIES IN TOTAL | 5.360.378 5.5623.258 3.04% 46,36 %
OTHER COUNTRIES 6.962.506 6.390.929 -821% | 53,64%
GRAND TOTAL 12.322.883 11.914.187 =3,32% | 100,00%

01 JANUARY - 31 DECEMBER (12 MONTHS PERIOD)

COUNTRIES 2022-2023  2023-2024 Change Share
UNITED STATES 324.243 293.623 -9.44% 8,78%
IRAQ 231.480 250.044 8,02% 1,48%
GERMANY 143.903 168.459 1706% 504%
UNITED KONGDOM 145.557 166.507 14,39% 4,98%
SAUDI ARABIA 70.397 101.497 44,18% 3,04%
ALGERIA 104.168 93.331 -10,40% 2,79%
RUSSIAN FEDERATION 129.601 91.301 -29,55% 2,73%
IRAN (ISLAMIC REP.) 97.728 81.497 -16,61% 2,44%
NETHERLAND 68.797 81.402 18,32% 2,43%
CZECH REPUBLIC 74.702 78.884 5,60% 2,36%
TOP 10 COUNTRIES IN TOTAL | 1.390.578 1.406.545 115% 42,07%
OTHER COUNTRIES 1.938.436 1.936.499 -0,10% 57,93%
GRAND TOTAL 3.611.697 3.655.364 1,21% | 100,00%
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e THOSE WHO CARRY FLAVOR TO THE WORLD' RECEIVED THEIR AWARDS

IHBIR Focuses on Exports to the

NOVEMBER/DECEMBER 2024

ISTANBUL CEREALS PULSES OIL SEEDS AND PRODUCTS EXPORTERS ASSOCIATION

NOVEMBER/DECEMBER 2024

4

Americas, Aiming for 4 Billion Dollars

The Istanbul Cereals, Pulses,
Oil Seeds and Products
Exporters’ Association
(IHBIR), which closed the
previous year with an export
volume of 3.6 billion USD,
is projected to reach 4
billion USD by the end of
this year. IHBIR Chairman
of the Board Kazim Tayci
emphasized their focus on
high value-added processed
food product exports. While
the sector’s average export
value per ton stands at 850
USD, IHBIR has achieved a
significantly higher average
of 1,580 USD per ton. Tayci
stated that the industry has
been closely focusing on the
American continent, and
that exports to this region
continue to increase steadily
and rapidly each year.
Mustafa Gultepe, President
of the Turkish Exporters
Assembly (TIM), noted that
Turkiye holds a 1.3% share in
global cereals exports, and
emphasized: “The fact that
our number of exporting
companies has surpassed
7,000 clearly shows the
dynamism in our sector. I
would also like to highlight
that in 2023, 84 companies
from our cereals sector were
listed among the top 1,000
exporters.”

The ‘'Those Who Carry Flavor to the
World - IHBIR 2023 Export Pioneers
Award Ceremony’ was held at the Turkish
Exporters Assembly (TiM) headquarters.
The event saw strong participation

from TIM President Mustafa Gliltepe,
presidents of exporter associations, and
company representatives.

TiM PRESIDENT
GULTEPE: WE
MUST APPROACH

AGRICULTURE
AND CEREALS
STRATEGICALLY

Highlighting the increasing strategic
importance of food products globally,
TIM President Mustafa Gliltepe said that
Turkiye is among the fortunate countries
in this regard. He noted that some of
the world's highest quality cereals are
cultivated in Anatolia and Thrace, and
added: “Beyond being an economic
asset, cereals play an important role in
promoting our national flavors worldwide.
Over the past five years, our sector
has achieved 47 billion USD in exports.
We hold a 1.3% share of global cereals
exports. The fact that the number of
exporting companies has exceeded 7,000
clearly reflects the sector’s vitality. In
2023, 84 of our companies in the cereals
sector were among Turkiye top 1,000
exporters.” Emphasizing the need for
a strategic approach to agriculture and
cereal production, Glltepe added: "First
and foremost, the public and private
sectors must join forces and make our
vast agricultural lands more productive.
We must leverage science, technology,
and artificial intelligence. We should
study successful models such as the
Netherlands and adapt them to Turkish
conditions. As TiM, we are ready to
support our sector in every possible way.”

Kazim Taycl, Chairman of IHBIR,
also emphasized the importance of
celebrating Turkiye and the sector’s rising
values in exports. “Today, we are not only
celebrating our achievements, but also
honoring our esteemed exporters who
contribute to our country’s economic
development and international prestige.

[

‘Those Who Carry Flavor to the World'
is not just a slogan — it is a powerful
message that represents the culture,
values, and hard work we share with the
world,”" he said.

EXPORTS TO 200
COUNTRIES, AIMING
FOR 4 BILLION USD

Taycl shared that the sector’s exports,

which were 9.1 billion USD in 2021,
increased by 25.4% to reach 11.5 billion
USD in 2022, and further grew by 8% in
2023 to 12.5 billion USD.

He highlighted IHBIR's contribution by
stating:

“In 2023, as the IHBIR family, we
reached 3.6 billion USD in exports,
accessing over 200 countries. We aim to
close 2024 with 4 billion USD in exports.”
Taycl reiterated IHBIR's strong focus
on high value-added processed food
exports, underscoring that while the
sector’s average export value per ton
is 850 USD, IHBIR has achieved 1,580
USD per ton. “Our ability to export high
value-added goods demonstrates the
strength and potential of the Turkish food
industry,” Taycl added. He emphasized
the importance of international fairs and
events for sustaining this success, noting
that exhibitions held in challenging and
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distant markets like Mexico and Colombia
significantly contribute to export
performance. Thanks to procurement
delegations and promotional activities
coordinated with the Ministry of Trade,
the sector has expanded its reach

to broader geographies. Tayci also
highlighted the intensified efforts toward
the U.S. market, stating: “We have placed
the Americas under our spotlight as a
sector. Our exports to this continent
continue to grow rapidly and steadily each
year. After participating in the Sweets &
Snacks Expo, we secured a second trade
show in the U.S. and, for the first Turkish
Exporters Assembly, organized a national

Ll
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participation pavilion in Miami this year.
There is nearly a fourfold difference in
per capita food consumption between
Europe/Asia and the U.S. For this reason,

we aim to increase our exports to the U.S.

every year."

Expressing their determination to
elevate the Turkish food sector to
global prominence, Tayci underlined
their objective to strengthen their
presence in American, Asian, and Latin
American markets. He also noted that in
January, they would organize a Middle
East-focused procurement delegation
with their UR-GE team, followed by
participation in a trade fair with two

booths targeting distant markets in May
and June.

SUPPORT FOR WOMEN
ENTREPRENEURS

Taycl also spoke about iHBIR's
“Women Who Add Value to Exports
Platform,” launched to support women
entrepreneurs. He stated that they are
working to ensure women play a more
active role in exports and organized
a panel where first-Turkish Exporters
Assembly women exporters shared
knowledge and experiences with
established women business leaders.
Taycl added: "We've had the joy of
participating in many international fairs
alongside these women and witnessing
their entry into exporting. As IHBIR, we
will continue to support our women
entrepreneurs.”

He also announced the signing of
cooperation protocols with Yildiz Technical
University and Kadir Has University to
attract young talent into the sector,
launching the IHBIR Technical Training and
Internship Program. He emphasized that
students in food, chemical, agricultural,
and mechanical engineering departments
at these institutions are now offered
hands-on internship opportunities. Taycl
concluded by stating that such training
programs will continue in 2025.
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IHBIR PREPARES A COMPREHENSIVE MARKET RESEARCH REPORT ON LATIN AMERICA

The Istanbul Cereals, Pulses, Oil Seeds and Products
Exporters’ Association (IHBIR) has published a
comprehensive market research report to prepare Turkish
food exporters for the Latin American market. Covering 21
countries from Argentina to Venezuela, the report includes
critical information such as market dynamics, regulations,
business culture, and distribution channels. IHBIR Chairman
Kazim Tayci stated, “There is significant potential for Turkish
products in Latin America. With value-added production, we
can establish a permanent presence in this market.”

Continuing its efforts to guide Turkish
food exporters in global markets, IHBIR
has now set its sights on Latin America.
The “Latin American Countries Market
Research Study,” covering 21 countries
from Argentina to the Bahamas and from
Colombia to Chile, has been completed.
The report provides a detailed
examination of the economic structures,
consumption habits, food sector
regulations, and business cultures of the
countries in the region. The study serves
as a strategic guide to help exporters
take more effective and informed steps in
the Latin American market.

WE CAN BECOME
PERMANENT IN THE
MARKET WITH VALUE-
ADDED PRODUCTS

IHBIR Chairman of the Board Kazim
Tayci emphasized the high potential of
Latin America for Turkish food products.
Tayci stated, "Our country'’s ties with this
region date back to the Ottoman period.
It is now time to reinforce these historical
ties through trade.” He highlighted that
the increasing consumer demand in the
region, combined with the perception
of "Made in Turkiye," would create
significant opportunities for exporters.
Tayci continued: “Seventy percent of
our exports consist of snack products.

In a region like Latin America, where
consumption trends change rapidly and
the population is predominantly young,
we believe these products will find a
strong response. With value-added
production and strategic promotional

efforts, we can become a lasting
presence in this market.”

EACH COUNTRY HAS
ITS OWN DYNAMICS

The academic coordination of the
study was led by Professor Dr. Nevzat
Konar from Ankara University. Konar
emphasized that each country differs
in terms of socioeconomic structure,
consumer tendencies, and regulatory
frameworks. “This study offers a
framework that enables evaluations
tailored to each country, rather than
viewing Latin America as a single
market,” said Konar, adding that the
report also includes critical topics such
as Free Trade Agreements in the region,
institutional buyer structures, and labeling
requirements.

NOTABLE

OPPORTUNITIES IN
LATIN AMERICA

According to the report, Latin
American countries offer attractive

A Global Competitive
Move from I

opportunities for Turkish exporters
through both domestic consumption
and regional cooperation. Especially in
major markets like Brazil, Chile, Colombia,
and Argentina, there is high potential

for both food retail and participation in
raw material supply chains. Moreover,
countries like Costa Rica, Guatemala,
and Panama are witnessing a growing
middle class with increasing interest in
healthy and high-quality products. This
creates a favorable environment for
Turkish producers to enter the market
with both standard and organic/healthy
snack products. Another key topic
addressed in the report is the "business
culture and habits.” Professor Dr. Konar
pointed out that in achieving commercial
success, not only product quality but also
adaptation to local customs and cultural
expectations is crucial.

Business practices in Latin America
are driven by sincerity, a desire for
long-term relationships, and local
partnerships. Therefore, exporters must
act with cultural sensitivity at every step,
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from choosing distributors to developing
promotional strategies.

STRATEGIC GUIDANCE

FROM IHBIR

With this report, iHBIR not only
provides information but also plans to
offer consultancy support to guide its

members into these markets and help
them develop strategic roadmaps for the
region. In addition, for 2025, there are
plans to increase physical engagement
through participation in sectoral fairs in
Latin America, B2B meetings, and trade
delegations.

“Knowledge is power on its own," said
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Professor Dr. Konar, highlighting that
this study provides IHBIR members with
detailed and strategic information about
the Latin American market. He added
that this will enable not only short-term
sales but also long-term trade relations
and brand recognition.
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Prof. Dr.
Nevzat

KONAR

The sugar and chocolate
confectionery sector in Tirkiye is
historically based on the production
of traditional Turkish sweets such as
lokum (Turkish delight) and helva (halva).
Thanks to Turkiye young and growing
population and its traditional consumption
habits, the Turkish confectionery
sector has always remained dynamic.
Confectionery products, widely given as
gifts during religious holidays, wedding
ceremonies, and celebrations, play a
significant role in Turkish tradition. They
are also a common gift choice during
family or friend visits. This traditional
popularity means that confectionery
is much more commonly consumed in
Turkiye than in many other countries.
However, despite their ongoing
popularity, chocolate confectionery
has increasingly begun to replace
traditional sweets over time. Due to
several factors - such as the young
and rapidly growing population, rising
demand for toy-included chocolates, the

lobal Confec
roducts Mar

development of distribution channels,
intense advertising by manufacturers,
new product developments, and

growing multinational investments —
chocolate confectionery has become
one of Turkiye most dynamic product
categories. The most popular types

of chocolate confectionery are tablets
and boxed assortments. Manufacturers
have successfully diversified both the
number and types of available products
day by day. Turkiye has the advantage of
meeting its domestic sugar demand — one
of the main ingredients of confectionery
- through its own production. In addition,
Turkiye holds a dominant position globally
in the production of dried fruits (dried
apricots, raisins, dried figs) and tree

nuts (hazelnuts, pistachios), which gives
the country a significant competitive
edge. Hazelnuts, in particular, have now
become one of the main ingredients
commonly used in the confectionery
industry. Hazelnut flour, roasted

and sliced hazelnuts are used in the
production of sweets, cakes, and biscuits.
Hazelnut paste is used in chocolate
making. Specialty products made for
direct consumption include hazelnut
puree, helva, and hazelnut cream. Turkish
pistachios are also used in Turkish
delight, which has become a globally
recognized brand. Additionally, pistachios

NOVEMBER/DECEMBER 2024

are used not only in the production of
helva, chocolate, and lokum, but also

in the manufacture of certain cakes,
biscuits, and confectionery products.
Besides being a producer and supplier
of various agricultural products, the use
of advanced technology has increased
product diversity in the sector. Apricots
and dried apricots, in recent years, have
been used in the production of newly
developed confectionery products such
as apricot bars, lokum, and paste.

TURKIYE IN AN
ADVANTAGEOUS
POSITION

In addition to being in an
advantageous position in terms of the
materials used in the confectionery
sector, Turkiye also presents a
valuable opportunity for confectionery
producers and exporters due to the
increasing potential in overall market
size, its growing young population, and
strong potential for growth in tourism.
Production trends in confectionery
products are closely linked to domestic
and international demand. The
production capacity exceeds domestic
demand by a considerable margin, and
as a result, most medium and large-scale
companies export their products. The
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Figure. Global confectionery market sales revenues (2019-2029) (Statista, 2024)
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production of lokum and helva dates
back to ancient times. As the name
implies, Turkish delight is a product of
Turkish origin. Its ingredients include
sugar, glucose, and corn starch. Helva
is consumed throughout the year by
consumers. It is cheaper than many
other desserts, and it is also very tasty
and nutritious. The ingredients used in
its production are flour, semolina, and
sugar. In some types of helva, honey
or molasses can be used instead of
sugar. Changing lifestyles and the
increasing health consciousness among
consumers are significant trends
influencing the sector. Consumers are
demanding more innovative products;
therefore, new products are regularly
introduced into the Turkish confectionery
market. Consequently, global market
assessments hold great importance for
Turkish producers.

The total sales revenue in the global
market is projected to show significant
growth across all segments by the year
2029. This reflects the overall trend
during the forecast period from 2019

to 2029. The indicator is expected to
rise continuously in all segments. In
this context, the long shelf-life bakery
products segment is projected to reach
the highest value in 2029, recorded at
USD 0.31 trillion. Within the confectionery
segment of the food market, China leads
the rankings with a revenue of USD 79.56
billion. Closely following is the United
States, ranked second with USD 79.27
billion. On the other hand, Belize ranks at
the very bottom of the list with USD 0.01
billion, marking a difference of USD 79.55
billion compared to the leader, China.
During the observations conducted
in the 2022-2024 period, it is projected
that the average income per capita
will increase significantly across all
segments. In particular, the long shelf-life
pastry and bakery products segment
is expected to exhibit an exceptionally
strong increase towards the end of the
forecast period. The USD 1.9 increase
in this segment stands out noticeably
compared to the average change of
USD 1125 projected across all segments.
In the 2022/2023 fiscal year, Western

Europe led the global chocolate
confectionery market with a 33% market
share. In contrast, South America held
the smallest share with 7%. Again,
based on the observations made during
the 2022-2024 period, the unit price

is projected to rise significantly across
all segments. This reflects the general
trend over the forecast period from 2019
to 2029, during which indicators in all
segments are expected to continuously
increase. In this context, the Chocolate
Confectionery segment is projected

to reach its highest value in 2029,
amounting to USD 15.29.

In 2020, the most consumed
chocolate brand in the United States
was Snickers. That year, over 458
million Americans consumed this brand.
Other confectionery brands regularly
consumed by the U.S. population
during the same period included
Butterfingers, Twix, Lindt, and Hershey's
Nuggets. Among the world's leading
confectionery companies that own these
brands are Hershey Co., Mars Inc., and
Chocoladenfabriken Lindt & Spriingli AG.
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Figure. Regional shares in the global confectionery market during
the 2022/2023 financial period (Statista, 2024)

Among the selected regions, in terms
of revenue change in the chocolate
confectionery segment of the food
market, the MENA region (Middle East and
North Africa) leads with 717%, followed
by LATAM (Latin America) with 6.24%. In
contrast, North America ranks lowest with
3.67%, indicating a 3.5 percentage point
gap with the MENA region.

Germany is the leading country
in the world in exporting chocolate
confectionery and other cocoa-containing
food products. In 2023, Germany's
chocolate exports exceeded USD 6
billion. This figure is more than twice the
chocolate export value of Italy, which
ranks third, and places Germany just
behind Belgium, which holds the second
position.

GERMANY IS THE
LARGEST EXPORTER

In 2023, Germany's exports of non-
cocoa confectionery amounted to
approximately USD 2.1 billion. Only two
countries surpassed the USD 1 billion
threshold in exports. The second-
largest exporter was China, which
exported about USD 1.6 billion worth of
confectionery in 2023. In the same year,
the United States' imports of non-cocoa
confectionery reached approximately USD
3.25 billion, while Germany's imports were
recorded at around USD 1 billion. As of the
2022/2023 fiscal year, the international
group Ferrero reached a turnover of
approximately EUR 17 billion. Ferrero, the
Italian confectionery producer founded
in Alba, Piedmont, manufactures a wide
range of confectionery products under
various brand names. Based on net sales,
Ferrero is the third-largest confectionery
company in the world. The company'’s
operations result in 550,000 tons of CO2-
equivalent greenhouse gas emissions.

GLOBAL NET
REVENUE: USD 36
BILLION

In 2022, Mondelez International's
global net revenue was recorded at
approximately USD 36 billion. As one

of the largest companies in the global
snacks industry, Mondelez International
produces billion-dollar brands such as
Cadbury, Oreo, and Milka Chocolate.
The company was established on
October 1, 2012, when Kraft Foods'
North American retail business was spun
off and distributed to shareholders. In
2023, The Hershey Company'’s global
net sales were approximately USD

1.7 billion. Headquartered in Hershey,
Pennsylvania, and founded in 1894 by
Milton Hershey, the company is one of
the largest chocolate manufacturers in
North America. In addition to chocolate,
Hershey also produces cookies, cakes,
milkshakes, and beverages.

In 2023, Nestlé's sales in the
chocolate segment amounted to
approximately CHF 6.1 billion, while total
confectionery sales reached about CHF
8.1 billion. Between 2013 and 2020,
Nestlé experienced a continuous decline
in total confectionery sales; however,
since 2021, sales have started to rise
again. In 2022, Lindt & Spriingli's global

sales were approximately CHF 5.2 billion.

The Swiss chocolate and confectionery
producer has achieved significant
growth every year since 2013, with the
exception of 2020, which was an outlier
in this trend.
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One of the product groups within
the bread and cereal products market
consists of bakery products, primarily
made from wheat flour and composed
of basic ingredients such as flour, water,
and yeast. This market also includes
cereal-based products produced from
various grains such as wheat, oats, and
rice. The bread and cereal products
market has remained relatively stable
for a long period. However, fluctuations
have started to occur in recent times.
The main reasons behind this shift
include disruptions in the supply chain
and reduced harvest volumes in some
key production regions. In addition,
unforeseen events such as the COVID-19
pandemic and the Russia-Ukraine war
have negatively affected the market.
The fact that Russia and Ukraine are
major producers of grains such as
wheat, barley, and oats has made these
fluctuations even more pronounced.
Moreover, China’s increasing grain
imports and rising demand have also had
a significant impact on the market. As a
result of these factors, a notable increase
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Figure. Bread and cereal products accounted for 14.98% of the global food
market in 2023 (trillion USD) (Statista, 2025)

[ Other products

types of rice such as long grain, medium

grain, short grain, white rice, brown rice,

wild rice, sticky rice, and parboiled rice.
@ Breakfast Cereals Market:

in grain prices has been observed.

The market is divided into five main
sub-sectors:

@ Bread Market: Includes bakery
products made from dough consisting Encompasses breakfast cereal-based
of flour, water, yeast, and other optional products such as muesli, cornflakes, and
ingredients. oats.

@ Pasta Market: Covers fresh and @ Other Grain Products Market:
dry pasta, as well as other grain-based Includes other grain-based products
pasta products typically consumed as such as flour, semolina, couscous, and
main meals. bulgur.

@ Rice Market: Includes various There are several challenges and
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Global Grain and Cereal
Products Market Analysis

uncertainties to be considered in the
bread and cereal products market.
Some of these are directly related to
natural conditions and include risks such
as plant diseases, pest infestations,

and climate change. In addition,
macroeconomic developments such as
inflationary pressures and real exchange
rate movements can also impact the
grain and breakfast cereals market.
Nonetheless, the market continues to
grow, and this growth is expected to
persist in the coming years.

Three significant trends stand out in
the bread and cereal products market:

Shift Toward Clean Label

Products: Consumers are
showing a tendency to reduce the intake
of sugar and other ingredients perceived
negatively by certain groups, especially
those believed to adversely affect the
immune system. As a result, demand for
“clean label” products with more natural
ingredients is increasing.

Rising Popularity of High-

Fiber and High-Protein
Products: Especially within the
breakfast cereals category, options with
high fiber and protein content are
becoming increasingly preferred.

Interest in Convenient and

Snackable Products:
Consumers are placing greater
importance on ease of consumption and
portability when choosing products.

Below are some notable and
prominent aspects of the global bread
and cereal products market:

® As of 2024, the total sales revenue
in the bread and bakery products
market is USD 1.37 trillion. The market is
expected to grow at a compound annual
growth rate (CAGR) of 6.76% between
2024 and 2029.

@ Globally, the highest revenue is
generated in China, amounting to USD
278 billion as of 2024.

@ The per capita revenue is calculated
as USD 17710 for the year 2024.

@ The market volume of bread and
bakery products is expected to reach
80910 billion kg by 2029. A 4.2% volume
growth is projected for the year 2025.

@ As of 2024, the average per capita
consumption is estimated at 88.8 kg.

.......................................................
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Figure. Compound annual growth rate (CAGR) of revenues in the bread and cereal
products market from 2018 to 2029 is projected at 6.4% (trillion USD) (Statista, 2025)
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Interest in and demand for cocoa
(Theobroma cacao L.) and its products
are increasing globally, driven by
two main motivations; (i) its sensory
properties, (i) its chemical composition,
particularly polyphenols, melanoidins,
and methylxanthines. There is also
an interaction between these two
motivational factors. However, a
current issue affecting the market is the
fluctuation in cocoa prices, primarily
due to environmental problems and
climate change, especially in West
African countries, which are the major
suppliers of the global cocoa market.
This situation has accelerated efforts
to improve bulk cocoa — cocoa from
genotypes and origins that have
lower economic value and present
disadvantages for cocoa processing
technologies. For this reason, it is
essential to carefully evaluate all

processing stages that influence the
chemical composition of cocoa and

its products. Such evaluations not

only respond to the expectations of
the food industry, but also contribute
to the development of foods that can
positively impact consumer health and
satisfaction at an optimal level. When
considering the regional distribution of
cocoa production, it is observed that
71.2% takes place in the African region.
The limited technological advancement
in agriculture and the continuation of
primitive agricultural practices in this
region could lead to future problems in
cocoa supply.

When examining cocoa prices
between 2008 and 2023, it is observed
that there was very little increase from
2017 to 2022. In Céte d'Ivoire and
Ghana, the two countries that together
account for more than 60% of global

NOVEMBER/DECEMBER 2024

Global Cocoa and
Cocoa Products Market

cocoa production, excessive rainfall
before the main autumn harvests
caused many cocoa pods to rot and
trees to become infected with fungal
diseases. Additionally, the CSSD virus
also harmed cocoa trees, leading to a
decrease in fruit yield. The increased
costs of cocoa production, combined
with all these factors, caused a
significant surge in cocoa prices in 2023.
The rise in cocoa prices — an ingredient
found in the formulation of many food
products — poses a major problem

for the food industry. In response,
various companies have begun efforts
to develop cocoa alternatives. In this
context, startups producing chocolate
products without cocoa have begun
to emerge in the market, and different
solutions are being explored. In the
coming years, research aimed at
developing new raw materials that can
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substitute for cocoa in terms

of nutritional, functional, and
aromatic properties is expected
to become one of the most
critical areas in food science
and industry.

As observed, the market YD
size of confectionery products, S
including chocolate, has been
consistently increasing, and
it is projected to reach USD
316.3 billion by 2028. In the
confectionery sector — which
holds a significant share within
the food industry — it is crucial
to resolve the issue related
to cocoa prices in order for
this upward trend to continue.
Otherwise, there is a high 0
probability that the expected
growth trend may not be
sustained.
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A significant portion of
post-fermentation and drying
processing of cocoa beans
is carried out in Europe, even
though cocoa is not harvested
there. The development of
cocoa alternatives would
also contribute to reducing
transportation-related carbon
emissions, thus providing
environmental benefits as well.

The challenges
encountered during cocoa
cultivation negatively impact
yield and quality, leading to
increases in cocoa prices. At
the same time, processing
methods such as roasting and
alkalization, which are applied
to obtain cocoa products
(cocoa butter, cocoa powder,
cocoa nibs, and cocoa
liquor), also contribute to cost
increases and, consequently,
rising cocoa prices. For this
reason, it is crucial to develop
alternative processing
methods in cocoa technology
that are both low in energy
cost and environmentally
friendly, to ensure
sustainability and efficiency in
the cocoa processing sector.

.........................................
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Total Coffee Imports and Exports Worldwide from 2012/13
to 2023/24 (Measured in thousand 60-kilogram bags)

Revenue of the Global Coffee Market by Country in 2023

(Measured in million U.S. dollars)

175,000

United States
150,000

Japan
125,000

84,984.65

35,446.09

g Brazil 30,557.23
g, 100,000
% 75,000 Germany 25,627.72
. 50,000 Canada 22,712.66
25,000 China 18,282.86
0 ltaly 16,614.69
France 13,680.49
@ Imports @ Exports
Spain 13,667.96
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Fluctuations in coffee prices are being and $5.63 in 2022, remaining well above Source Addiional Information: s .
closely monitored. Looking at global the general average. In the past three ©ciate 202 Thailand 3,746.7
coffee production, there has been an years, prices have slightly declined . o o
increase of nearly 70% over the past in a gradual manner. However, it is Average Prices for Arabica and Robusta Coffee Worldwide swizerland [ 3.204.14
N ! 3 3
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also has an impact on price formation.

ARABICA'S SURGE States is the largest market in the global )

HAS TRiGGERED coffee trade, with a value of $84.9 billion. .
Looking at the top five countries: Japan

ROBUSTATOO ranks second with $35.4 bilion, followed

While Robusta coffee prices have
historically been more stable, it is difficult
to say the same for Arabica beans. In
2014, the price per kilogram of Arabica
stood at $4.42. Over the following six
years, it fluctuated between $2.88 and
$3.61, before climbing to $4.51in 2021

In terms of consumption, the United

by Brazil with $30.5 billion, Germany
with $25.6 billion, and Canada with
$22.7 billion. In global coffee trade, over
the past 10-year period (2013/2014-
2023/2024), trade volume has ranged
between 125 million and 140 million bags
(60 kg).

© Statista 2024

Price in nominal U.S. dollars per kilogram

2014 2015 2016 2017 2018 2019 2020 2021 2022 2023 2024* 2025*

@ Arabica @ Robusta

Source Additional Information:
World Bank Worldwide; 2014 to 2025*
© Statista 2024
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Cologne, Germany's fourth-largest
city and the largest city in the state of
North Rhine-Westphalia, was founded
by the Romans in 38 BC. With its
cosmopolitan character, the city is highly
developed in areas such as culture, art,
commerce, and science. The Rhine River,
which flows right through the middle of
the city, has played a significant role in
making Cologne a major trade center
throughout history. Known for its deep-
rooted past and unique architecture, the
city is also home to some of Europe’s
best museums. Located in western
Germany, Cologne is bordered by
Frechen, Pulheim, and Dormagen to the
west; Bergisch Gladbach to the east;
Troisdorf, Niederkassel, Wesseling, Briihl,
and Hurth to the south; and Leverkusen
and Monheim to the north. Formerly
known as “Colonia” (Cologne), the city
is also famous for being the birthplace
of Eau de Cologne. Its population is
1,080,701.

COLOGNE VISA PROCEDURES

To travel from Turkey to Cologne
with an Ordinary Passport (Burgundy),
a "Germany Schengen Visa" must be
obtained from the German Consulate.
However, if you have a Green Passport,
you can travel to Cologne without a
Schengen visa or any other type of
visa. The same applies to holders of
Service (Grey) or Diplomatic Passports.
Regardless of the passport type, it must
be valid for at least 6 months. With a
Green Passport, you are allowed to stay
in Germany for tourism purposes for up
to 90 days within a 180-day period.

A GLOBAL
CITY ON THE
BANKS OF &
THE RHIN
COLOGNE

e

HOW TO GETTO
COLOGNE?

Cologne, one of Germany's most
important cities, welcomes thousands of
tourists each year thanks to its historical
texture and natural beauty. It is also a
key hub in both rail and air transport
networks. The Rhine River runs through
the center of the city, and its two banks
are connected by eight bridges, two
of which are railway bridges. Ranked
among the top 10 globally in terms of per
capita income, Cologne is accessible
by air, road, or rail. Turkish Airlines and
Pegasus Airlines offer direct flights from
Istanbul to Cologne.

MUST-VISIT PLACES
IN THIS MAJESTIC
GERMAN CITY

With 36 museums and 118 galleries,
Cologne is a globally recognized city
in terms of art. The Romanesque-style
churches in the city are among its most
important cultural assets. Cologne is
a world city where music from every
genre and era is performed, hosting
numerous concerts and events. Thanks
to its metropolitan structure and historical
heritage, the city also features many
different festivals and entertaining
activities. Top places to visit include:

Cologne Cathedral

A symbol of the city, the Cologne
Cathedral is one of the finest examples
of Gothic architecture. Construction

began in 1248 and took about 600 years,

with the cathedral finally opening in 1880.

Covering 7,000 m? and reaching a height
of 157 meters, it is listed as a UNESCO
World Heritage Site. Despite being
severely damaged in World War II, it was
restored to its former glory. You can
enjoy the breathtaking views from the
towers and admire its stunning stained-
glass windows.

Hohenzollern Bridge &
Love Locks

Located on the Rhine River,
Hohenzollern Bridge is one of the most
photographed landmarks in Cologne. It
is especially known for its thousands of
love locks. Couples write their names on
the locks, attach them to the bridge, and
throw the key into the river, believing this

will make their love eternal.

Museum Ludwig

A must-visit for art lovers, Museum
Ludwig features modern artworks,
including pieces by Picasso, Andy
Warhol, and Roy Lichtenstein. The
museum is especially known for its
contemporary art collections.

Rheinpark and the
Rhine River

If you want to enjoy nature in Cologne,
Rheinpark is the perfect spot. Located
on the banks of the Rhine River, this vast
park offers walking and biking paths and
picnic areas. You can enjoy a peaceful
stroll or take a boat tour along the river.

Chocolate Museum
(Schokoladenmuseum)

A paradise for chocolate lovers, this
museum allows you to explore the history
and production process of chocolate.
You'll find fascinating information, from
cacao beans brought from around the
world to the final chocolate-making
stages. You can also taste fresh chocolate
from the museum's chocolate fountains.

THINGS TO DO IN
COLOGNE

Rhine River Boat Tour

To see Cologne from a different
perspective, a boat tour on the Rhine
River is a fantastic choice. These tours
offer great views of the city's iconic

bridges, historical buildings, and modern
skyline. Evening tours are especially
popular for viewing the illuminated
cityscape.

Cologne Carnival
(Kolnér Karneval)

One of the city’s most famous and
colorful events, the Cologne Carnival
is held every February. Known as the
“fifth season,” the festival is celebrated
with vibrant costumes, parades, music,
and dancing. During the carnival, you'll
find events happening in every corner
of the city.

A FEAST FOR THE TASTE
BUDS: COLOGNE'S
GOURMET STOPS

Cologne is not only one of Germany's
largest cities but also famous for its
delicious cuisine. Its gourmet restaurants
and cafés offer visitors an unforgettable
culinary experience. Here are some top
spots for foodies:

..........

M Frankfurt Street: A perfect place
to stop for a meal, this street is known for
its many restaurants, cafés, and bars. To
try the region’s iconic meatball sandwich
(Frikadelle), check out Café Reichard or
Peters Brauhaus. For traditional German
dishes, visit bona’'me or Em Krutzche.

B Dom Square: Cologne's most
famous square is filled with restaurants
and cafés. Here you can enjoy traditional
German meals and a beer in a lively
atmosphere. No visit to Cologne is
complete without stopping by Dom
Square.

M Fischmarkt Square: This is the
go-to place for seafood in Cologne. With
its fish restaurants and seafood stalls,
Fischmarkt Square is perfect for enjoying
fresh and delicious seafood.

H Belgisches Viertel (Belgian
Quarter) Cologne's trendiest and most
hipster area, this district is full of stylish
restaurants and cafés. You can explore
global cuisines, try street food, and
discover new flavors. A must for any
gourmet traveler.
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WHAT TO EAT IN COLOGNE?

Pastries are widely consumed
throughout Europe, and Cologne is ho
exception. You'll find amazing croissants,
German cakes, and most notably,
Berliner — a cream-filled doughnut.

Rievkoche, a potato-and-apple fritter,
is a local delight not to be missed. For
breakfast, be sure to try Halve Hahn, a
sandwich made with rye bread, butter,
gouda cheese, and green onions.
Cologne also offers a culinary paradise
with options ranging from traditional
German to international cuisine. Be sure
to try Frikadelle (meatball sandwich),
Bratwurst, stuffed cabbage (Cologne-
style), and Rheinische Sauerbraten. You
can also enjoy famous moules-frites
in the Belgian Quarter or try innovative
dishes in Agnhesviertel.

WHERE TO STAY IN
COLOGNE?

The city center is divided into five main
districts. Altstadt-Nord and Altstadt-Stid,
the historic quarters on the Rhine, are the
most popular areas for accommodation.
Altstadt-Siid, close to the Rhine, is the
most hotel-dense. Those wishing to
stay in the heart of the city often choose
hotels along Hohenzollernring Street.
Across the river, the Deutz district
and the areas of Neustadt-Nord and
Neustadt-Siid above the old city center
also offer many accommodation options.
For more budget-friendly stays, Neustadt
is ideal.

COLOGNE'S ECONOMY

The state of North Rhine-Westphalia,
and especially Cologne, is one of
Germany's major trade centers. The
NRW state ranks third in Germany's
exports and first in imports. Producing
4.5% of the European Union (EU-27) GDP
on its own, the state is considered one
of Europe's most important economic
regions. Due to its geographical location,
it is also positioned as a gateway to
the West. With its airport, highway, and
railway infrastructure, it offers logistical
advantages to companies.

Turkiye and Germany, with their
long-standing strong commercial ties,

are among Europe's most important
economic partners. The role of this region
in trade with Turkey is evident in the fact
that, in 2024, Turkey's total exports to
Germany amounted to 18.1 billion dollars,
while our cereal sector exports amounted
to 363 million dollars. Cologne, being

one of Germany's significant economic
centers, plays an important role in Turkey'’s
trade due to its strategic location and
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strong transportation connections. The
city's position as a crossroads facilitates
the circulation of goods, making it an
important transit point for Turkish exports
entering Europe. In addition, Cologne’s
diverse economy and large Turkish
population support the development of
business relations and trade partnerships
between the two countries.

Within the scope of export activities
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from Turkey to Germany, products such
as automotive and sub-industry, textiles
and apparel, machinery and equipment,
olive ail, fresh fruits and vegetables, dried
fruits, and hazelnuts stand out.
Germany's import prices increased
by 3.1% year-on-year in January 2025,
accelerating from the 2% rise in the
previous month, and exceeding market
expectations of a 2.7% increase. This
was the highest reading since February
2023, and consumer goods (4.5% vs. 41%
in December) had the greatest impact
on overall import price developments.
Energy costs also rose (6.2% vs. 0.4%),
mainly driven by increases in electricity
(51.2%) and natural gas (18.4%) prices.
Additionally, the cost of intermediate
goods (2.5% vs. 1.4%) and capital goods
has risen (0.6% vs. 0.5%). Excluding
energy, import prices were 2.8% higher
compared to January 2024. On a monthly
basis, import prices increased by 11%
in January, up from 0.4% in December,

and significantly exceeded market
expectations of a 0.7% increase.

TRADE HUB OF COLOGNE:
TRADE FAIRS

Koelnmesse, a prestigious brand for
many sectors, has been operating since
its establishment in 1924. Located in the
heart of Germany, right in the center
of the city of Cologne, Koelnmesse
organizes international trade fairs,
providing significant advantages for
participants and visitors.

Moreover, Turkish companies
participate intensively in these fairs, both
on national and individual levels. Trade
fairs held in Cologne such as Anuga, ISM,
Eisenwarenmesse, Gamescom, Orgatec,
Interzum, IDS, IMM, AnugaFoodTec, and
Kind+Jugend are among the leading fairs
in their respective sectors worldwide.

So, how does the Cologne Consulate
General support Turkish companies
exporting to Germany?

NOVEMBER/DECEMBER 2024

The Turkish Consulates in Germany
support the exports of Turkish
companies to Germany by providing
various services through their
Commercial Attaché Offices. These
services include:

H Trade Promotions: Organizing
trade delegations, exhibitions, and
business forums to promote Turkish
products and offer networking
opportunities with German companies.

H Market Information: Offering
market research, insights, and analyses
to help Turkish companies understand
trends, regulations, and consumer
preferences in the German market.

B Document Assistance:
Providing assistance with visas, permits,
certificates of origin, and other regulatory
requirements necessary for export.

M Networking: Facilitating
connections with German importers,
distributors, and potential business
partners through matchmaking and
promotional events.

M Support: Assisting Turkish
exporters in dealing with trade barriers,
resolving disputes, and promoting fair
trade practices with German authorities
and institutions.

M Logistical Support: Offering
logistical guidance and support regarding
transportation, customs procedures,
and shipping arrangements to ease the
export process.

In general, Turkish Consulates in
Germany serve as key resources and
advocates for Turkish companies seeking
to export products to the German
market.
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