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Istanbul Hububat Bakliyat
Yagl Tohumlar ve Mamulleri
ihracatgilari Birligi (IHBIR)
Yonetim Kurulu Baskani
Kazim TAYCI

94

"Tiirk gida sektoriiniin
gilivenilir tedarikci kimligini
daha da giiclendirmeyi,
mevcut pazarlarimizi
korurken yeni pazarlarda
kalici bir biiyiime
saglamayi hedefliyoruz.
Uretim giiciimiizii, ihracat
kapasitemizi ve kiiresel
pazarlardaki etkinligimizi
artiracak adimlari kararhhikla
atmayi siirdiirecegiz.”

Glvenilir tedarik glictimiizle
kiiresel pazarlarda daha hizl biiyiiyecegiz

Degerli THBIR Ailesi,

Kiiresel ekonominin
belirsizliklerle sekillendigi,
enerji ve lojistik maliyetlerinin
artt181, finansmana erigimin
her gecen giin daha fazla 6nem
kazandig1 bir donemden geciyoruz.
Boylesine zorlu bir kiiresel
tabloda sektoriimiiziin tiretimden
vazge¢meden yoluna devam etmesi
ve ihracatini artirmasi hepimiz adina
gurur verici bir bagaridir.

2025 y1linda elde ettigimiz bagarili
performansin ardindan, 2026’ nin
ilk yarisinda kiiresel talepteki
yavaglama ve maliyet baskilarinin
etkisiyle tilke geneli sektor
ihracatimiz yuzde 3,7 gerileyerek 5,8
milyar dolar seviyesinde gerceklegti.
Bununla birlikte tarimsal
uretimde rekolte beklentilerinin
yiksek seyretmesi, sektorimiiz
acisindan yilin ikinei yarisina
iligkin umutlarimiz gii¢lendiriyor.
Mevcut liretim potansiyeli ve yeni
pazarlarda artan talep dikkate
alindiginda, yilin ikinci yarisinda
daha giiclii bir ihracat performansi
yakalayarak gecen yilki seviyeleri
yeniden yakalayabilecegimize, hatta
asabilecegimize inaniyoruz.

HEDEF PAZARLARDA KALICI
BUYUME HEDEFLiYORUZ
Ozellikle Amerika Birlesik
Devletleri'nde son yillarda
yakaladigimiz yliksek biiylime
performansi bizler i¢in son derece
kiymetlidir. Sekerli ve kakaolu
mamullerden geleneksel Tiirk
lezzetlerine kadar genis bir tiriin
yelpazesinde Amerika pazarinda
gliclii bir kargilik goriiyoruz. New
York, Las Vegas ve Miami'de
yuriattigiimiz tanitim faaliyetleriyle
Tiirk cikolatasinin, Tiirk lokumunun,
Tirk kahvesinin ve diger islenmis
gida tiriinlerimizin uluslararasi
gorunurligini daha da artirmay:
hedefliyoruz.

Ortadogu ve Afrika bagta olmak
iizere gelismekte olan pazarlarda
Tirk gida tirtinlerine yonelik
talebin artmasi sektériimiiz igin
onemli firsatlar sunuyor. Cezayir,
Libya, Cibuti ve Sahra Alt1 Afrika
ilkeleriyle gelistirdigimiz ticari
iligkiler, Tiirkiye’nin bolgesel
gida tedarikindeki stratejik
roliinii gliclendirmektedir. Bunun
yaninda Orta Asya ve Korfez
ulkelerinde kurdugumuz yeni

baglantilarla ihracat agimizi daha da
genigletiyoruz.

GUVENILIR TEDARIKCi
KiMLiGimizi
GUCLENDIRECEGiz
Belirsizliklerin arttig1 donemlerde
Tiirkiye’nin giivenilir tedarikei
konumu daha da deger kazaniyor.
Giicli tiretim altyapimiz, esnek
tedarik kabiliyetimiz ve genis ihracat
agimiz sayesinde kiiresel pazarlarda
onemli bir avantaja sahibiz. Bizler
de sektor olarak tiretmeye, ihracat
yapmaya ve dinya pazarlarindaki
varligimiz gliclendirmeye
kararhlikla devam edecegiz.

Oniimiizdeki dénemde
onceliklerimizin baginda 220
tilkeye ulagan ihracat agimizi
daha da genigletmek, katma degeri
yiksek tirtinlerin payin artirmak,
markalagmay1 gliclendirmek ve
dijital doniigtimii hizlandirmak
geliyor. UR-GE projeleri,
ticaret heyetleri, alim heyetleri
ve fuar organizasyonlariyla
ihracategilarimizi yeni pazarlara
tagimayi siirdiirecegiz.

Istanbul’da ilk kez diizenlemeyi
planladigimiz FOODIST ISTANBUL
Fuari ile Tiirkiye’yi bolgesel
bir gida ticaret merkezi haline
getirmeyi hedefliyoruz. Diinyanin
farkli tilkelerinden alicilar: sektor
temsilcilerimizle bulugturarak yeni
ig birliklerinin ve ihracat firsatlarinin
olusmasina katk: saglayacagiz.

Ayrica kadin girisimcilerimizin
ihracattaki payini artirmak amaciyla
egitim programlarindan uluslararasi
ticaret organizasyonlarina kadar
her alanda daha giiclii destek
mekanizmalari olugturmay:
stirdiirecegiz.

Kiymetli Giyelerimiz,

Tirk gida sektoriniin Giretim
glicline, girigimcilik ruhuna ve
diinya pazarlarindaki biiylime
potansiyeline olan inancimiz tamdir.
Sizlerden aldigimiz gii¢le caligmaya,
lUretmeye ve sektoriimiizi kiiresel
pazarlarda daha giiclii sekilde temsil
etmeye devam edecegiz.

Bu vesileyle tiim tiyelerimize
saglik, bereket ve bagarili bir ihracat
donemi diliyor; sektorimiziin
tulkemiz ekonomisine daha biliyik
katkilar sunacagina yurekten
inaniyorum.

Saygilarimla.
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Denetim Kurulu Uyesi

Anibal Atilla RUA
Denetim Kurulu Uyesi

Medayin EROL
Denetim Kurulu Uyesi
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ICIN

MUZ ZIRAGAT

“Egitimler, Ar-Ge calismalarina yeni perspektif kazandiriyor”

“IHBIR egitimleri giincel ihtiyaclara guicli yanit veriyor”

iHRACAT AiLEMIiZi TANIYALIM

Giller Kadayif Turk tatlisini diinya sofralarina tagiyor
Bademir Gida, avokadoyu katma degerli Grline dondstirdd

Cepni Cafe, hizmet deneyimini
Uretim ve ihracatla buiyiitecek

Sweet Heaven'dan dinyaya premium tatl atag

IHRACAT TABLOLARI

Ocak-Agustos ve yilliklandinlmis ihracat verileri

PROF. DR. NEVZAT KONAR

Yapay zeka, matris mihendisligi ve 3 boyutlu gida Uretimi
GUNDEM

Gidada Avrupa pazarinin yeni sarti ‘EUDR’ olacak

GIDA GERGEKLERI

Dogru bilinen yanlislar

74 milyar dolarlk pazarda Tiirk gidasina yeni rekabet alani
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KAZIMTAYCI, GENISLETILMiSBASKANLARKURULUTOPLANTISI'NDASEKTORGUNDEMINiDEGERLENDIRDI

Yonetim Kurulu Baskani

Kazim TAYCI

Yayin Danigmani

Akademik Danigman
Ankara Universitesi
Prof.Dr.Nevzat KONAR

Yayin Yonetmeni
Burak COSAN

istanbul ihracatgi Birlikleri
Genel Sekreterligi
Genel Sekreter Yrd.
Volkan KEKEVI

iHBIR

istanbul Hububat Bakliyat Yagh Tohumlar ve Mamulleri ihracatgilari Birligi
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lhracatin yol haritas
TIM'de cizildi

iHBIR Yénetim Kurulu

Baskam Kazim Tayci, TiM
Baskani Mustafa Giiltepe'nin
ev sahipliginde diizenlenen
Genisletilmis Baskanlar

Kurulu Toplantisi'nda yer aldu.
Toplantida ihracat giindemi,
kiiresel gelismeler ve sektorlerin
rekabet giiciinii artirmaya
yonelik calismalar ele alinirken,
birlik baskanlari sektérlerine
iliskin degerlendirme ve
Onerilerini paylasti.

tirkiye Thracatcilar
Meclisi (TIM) tarafindan
diizenlenen Genisletilmig
Bagkanlar Kurulu
Toplantisy, TIM Bagkani Mustafa
Giiltepe’nin evsahipliginde
gerceklestirildi. Toplantiya Istanbul
Hububat Bakliyat Yagli Tohumlar
ve Mamulleri Thracatcilar: Birligi
(IHBIR) Yonetim Kurulu Bagkan1
Kazim Taycidakatilim sagladi.
Turkiyenin farkli sektorlerini
temsil eden ihracatgibirlik
bagkanlarininbir arayageldigi
toplantida, kiiresel ekonomide
yaganan gelismelerin digticaret
lzerindeki etkileri, ihracatin
stirdiirilebilir bliytimesive
sektorlerinrekabet gliclinii artirmaya
yoOnelik politikave uygulamalar
kapsamli gekilde degerlendirildi.

KURESEL GELISMELER
VE iHRACAT GUNDEMi
MASAYA YATIRILDI

Toplantida, diinyaticaretinde artan
korumacilik egilimleri, jeopolitik
riskler, finansmanaerisim, enerji
maliyetlerivekiiresel talepteki
degisimlerinihracat performansina
etkileriele alind1. Thracatcilarin
degisen kiiresel kogullarauyum
saglayabilmesiicinkatmadegerli
uretim, markalagma, dijitallesme

ve siirdiiriilebilirlik bagliklarinda
yuritiilen caligmalarhakkinda goriis
aligverisinde bulunuldu.

TiM Bagkani Mustafa Giiltepe,
Tirkiye'ninihracatta stirdiiriilebilir
bliytimesini saglayacak yapisal
adimlarin 6nemine dikkat

cekerken, sektorlerin ortak akil
vekoordinasyonicinde hareket
etmesininkiiresel rekabetagisindan
kritik oldugunuvurgulada.

SEKTORLERIN
GORUS VE ONERILERi
PAYLASILDI

Toplantinin 6nemli glindem
baghklarindanbiri de sektor
temsilcilerinin sahadan
aktardigidegerlendirmeler
oldu. IHBIR Yoénetim Kurulu
Bagkani Kazim Tayc, gidave
tarimadayali sanayilerinihracat
performansi, iretim kapasitesinin
gliclendirilmesi, yenipazarlara
erisimverekabetciligin artirilmasina
yonelik goriiglerini paylagta.
Gidasektoriinilin stratejik Gnemine
dikkat ¢ceken Tayci, stirdiiriilebilir
uretim, kalite odakli biiyiime ve

katmadegerliihracatin 6ntimiizdeki
doénemde sektoriin temel 6ncelikleri
arasindayeraldiginiifade etti.
Ayricaihracatgilarin finansmana
erisimi, lojistik slirecler ve kiiresel
pazarlardakirekabetkosullarina
iliskin degerlendirmelerde bulundu.

ORTAK HEDEF,
REKABET GUCUNU
ARTIRMAK

Toplantida, Tiirkiye’ninihracat
hedeflerine ulagabilmesiigin
sektorlerarasiigbirliginin
giiclendirilmesi, tiretim ve ihracat
ekosistemininkoordinasyon
icinde caligmasive ihracatgilarin
kiiresel pazarlardadahagticli
konumlandirilmasi gerektigi
yoniinde ortak goriis olustu.
Sektorlerin glincel sorunlarinin
ve ¢oziim Onerilerinin dogrudan
paylasilmasiacgisindan 6nemli
bir platform olan Genisletilmig
Bagkanlar Kurulu Toplantisr’nin
ardindan Tiirkiye’nin liretim ve
ihracatgiiclinii artirmayayonelik
calismalarakararhlikladevam
edilecegivurgulandai.
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IHBIR KOORDINASYONUNDA KOLOMBIYA CIKARMASI

Turk gida sektoru
Bogota'da vitrine cikti

iHBIR'in koordinasyonunda Tiirkiye,
Kolombiya'nin baskenti Bogota'da
diizenlenen Alimentec - Anuga
Select Colombia 2026 Fuari'na milli
katilim organizasyonuyla katildi.
Tiirkiye Pavilyonu'nda yer alan 8
firma. Latin Amerika pazarinda

yeni is baglantilari kurmak iizere
iiriinlerini sergiledi.

olombiya'ninbagkenti Bogota’da

gerceklestirilen Alimentec-

AnugaSelect Colombia2026

ary, 9 Haziran’da13.kez
kapilarini ziyaretcilere act1. Latin Amerika
gidaendiistrisinin onemlibulugma
platformlarindanbiriolarak kabul edilen
fuara Tiirkiye, Istanbul Hububat Bakliyat
Yagh Tohumlarve Mamulleri Thracatcilary
Birligi’nin (THBIR) koordinasyonundamilli
katihm organizasyonuylaistirak etti.
Fuarda Tiirkiye Pavilyonu'ndayer

alan 8 Tirk firmasi, hububat, bakliyat,
yaglitohumlarve gidaiiriinlerinibolge
alicilarinin begenisine sundu. Katilimel
firmalar, Kolombiyabagstaolmak iizere
Latin Amerikaiilkelerindenithalatcilar,
distribiitorler ve sektor profesyonelleriyle
isgorlismelerigerceklestirdi.

LATiN AMERIKA PAZARINDA
GORUNURLUK HEDEFi
IHBIRyetkilileri, Alimentec- Anuga Select
ColombiaFuarr'nin Latin Amerikapazarina
erisimacisindanstratejik 6nemtasidigina
dikkat cekerek, bolgedeki titketim
potansiyelive artanithalattalebinin

Tirk gidasektoriiicin 6nemlifirsatlar
sundugunubelirtti. Tiirkiye Pavilyonunun
fuarsiiresinceyogun ziyaretciilgisi
gordiigii, ozellikle bakliyat, kuruyemis,
iglenmiggidavetemel gidatirtiinlerine
yonelik temaslarin one ¢iktig1ifade edildi.

TiICARET MUSAVIRINDEN TURKIiYE

PAVILYONU’NA ZiYARET
Fuarinilk giintinde Tiirkiye Pavilyonu'nu

ziyareteden T.C. Bogota Ticaret Miisaviri
MuhammetHartavi, [HBIR Yonetim

TURKISH

Kurulu Uyesi Erdal Sevingilebiraraya
gelerekikitilke arasindakiticaret
hacminingeligtirilmesine yonelik
degerlendirmelerdebulundu. T.C. Bogota
Ticaret Miigaviri Muhammet Hartavi,
millikatilim organizasyonundayeralan
firmalarakatilim sertifikalarini takdim
ederekbasaridilekleriniiletti. Gérligmede,

Tiirk Pavilyonu'nda
yeralanfirmalar

TMUTLUMAKARNACILIKSAN.VETIC.A.S.
2SARAY BISKUVIVEGIDASAN.A.S.
3ALTUNKAYAINS.NAK. GIDATIC.A.S.
AANLGIDASAN.VETIC.A.S.
5AKNISASTASAN.VETIC.A.S.
6EVERGREEN GIDADISTICARETA.S.
7CEREMONY GIDASANAYIVETICARETA.S.

8 NiMBUS GIDA SANAYi VE TICARET LIMITED SIRKETI

Tirk gidatiriinlerinin Kolombiya
pazarindakikonumunun giiglendirilmesi
veihracatcifirmalarimbolgedeki
etkinliginin artirilmasiicin ytiriitiilebilecek
caligmalarelealindi. THBIR tarafindan
yapilanagiklamada, Alimentec - Anuga
Select Colombia2026 Fuar'nakatilan tiim
ihracatcilarabagaridilekleriiletilirken,
Tirkiye'ningidaihracatinasagladiklar:
katkidolayisiylafirmalaratesekkiir edildi.
Birlik yetkilileri, uluslararasifuarlarin Tiirk
gidasektoriinlin markabilinirligini artirma,
yenipazarlaraagilmavekaliciticariiligkiler
kurmaacisindan énemlibiraragolmaya
devamettigini vurguladi.

TURKIYE-KOLOMBiYA
TiCARET GUNDEMI
BUYUKELCILIKTE ELE ALINDI
T.C.Bogota Biiytikel¢isi Beste Pehlivan Sun
ileBogota Ticaret Miigaviri Muhammet
Hartavi, [HBIR Yonetim Kurulu Uyesi Erdal
Sevingve beraberindeki THBIR heyetini
Biiyiikelcilik makamindakabul etti.
Goriligmede Tiirkiye-Kolombiyaticari
iliskileri, gidasektoriindekiis birligi
imkanlariveihracatgilarinbolgedeki
faaliyetleridegerlendirildi. IHBIR heyeti,
Biiylikelci Sunve Ticaret Miisaviri
Hartavi'ye misafirperverlikleriile
ihracatcilaraverdikleri destek dolayisiyla
tegekkiiretti.
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IHBIR YONETIMI YENI DONEM HEDEFLERINI DEGERLENDIRDI

iHBIR Haziran Ayi Yonetim
Kurulu Toplantisi, Yonetim
Kurulu ve Denetim Kurulu
iiyeleriile TiIM delegelerinin
katilmyla gerceklestirildi.
Toplantida birligin

mevcut calismalari, fuar
organizasyonlari, UR-GE
projeleri ve 6niimiizdeki
doneme iliskin hedefler
degerlendirilirken, 2022-2026
déneminde gorev yapan
yonetim kurulu tiyelerine
plaket takdim edildi.

stanbul Hububat Bakliyat

Yagli Tohumlar ve Mamulleri

Thracatcilar: Birliginin

(IHBIR) Haziran Ay1 Yonetim
Kurulu Toplantisi, Yonetim
Kuruluve Denetim Kurulu tiyeleri
ile Tiirkiye Thracatcilar Meclisi
(TIM) delegelerinin katilimiyla
gerceklegtirildi.

Birlik merkezinde diizenlenen
toplantida, THBIR in yiiriittiigii
mevcut faaliyetler kapsamli
sekilde degerlendirilirken,
sektoriin glincel gelismelerive
ontimiizdeki doneme iligkin stratejik
baglhklarele alindi. Toplanti,
ihracatcilarin beklentilerininve
sektoriinihtiyaclarinin ortak akil
cercevesinde degerlendirildigi

onemlibiristisare platformu
niteligitasidi.

BiRLIiGIN CALISMA
PROGRAMI
ELE ALINDI

Toplantinin ilk boliimiinde,

birligin devam eden faaliyetleri,
uyelerine yonelik hizmetlerive
yuritilen projelerin mevcut
durumu degerlendirildi. Thracatin
gelistirilmesine yonelik caligmalar,
sektorel tanitim faaliyetlerive
uluslararasi pazarlardakigelismeler
hakkindabilgi paylagiminda
bulunuldu.

Kiiresel ticarette yaganan
dontigtim siirecinin sektor
uzerindekietkileride toplantinin
O6nemli gindem maddeleri
arasindayeraldi. Katilimeilar,
uretim maliyetleri, finansmana
erisim,lojistik stireclerveyeni
pazarlaraagilmakonularindagoriis
aligverisinde bulundu.

IHRACAT ODAKLI

PROJELER VE FUAR
PROGRAMI GORUSULDU
Toplantida, IHBIR in yurt ici
veyurtdigindagerceklestirdigi
fuar organizasyonlariayrintil
olarakele alindi. Ozellikle hedef
pazarlarda Tiirk gidatirinlerinin
gorinurligini artirmayayonelik
tanitim faaliyetleri ve milli katilim

Haziran ayi yonetim kurulu
toplantisi gerceklestirildi

organizasyonlarinin sektore
sagladigi katkilar degerlendirildi.
Birliginytriittigi UR-GE
projelerikapsamindadevam eden
caligmalar, firmalarinihracat
kapasitesiniartirmayayonelik
egitim, damigmanlik ve pazarlama
faaliyetleriile yeni donem proje
planlamalari da giindeme alinda.
Katilimeilar, UR-GE projelerinin
firmalarin uluslararasirekabet
glicliniiartirmada 6nemlibirarag
oldugunuvurguladai.

ONUMUZDEKI
DONEMIN YOL
HARITASI
BELIiRLENDIi

Toplantinin bir diger 6nemli
baghgini ontimiizdeki doneme iligkin
hedefler olusturdu. Katmadegerli
uretimin artirilmasi, markalagma
calismalarinin giiglendirilmesi,
stirdiiriilebilir tiretim
uygulamalarinin yayginlagtirilmasi
veyeniihracatpazarlarinaerigimin
kolaylagtirilmasiyoniindekihedefler
tzerinde duruldu.

THBIR Yonetim Kurulu Bagkan1
Kazim Tayci, sektoriin tiretim ve
ihracatgiiciintidahaileritagimak
icin ortak caligmakiiltiiriiniin
onemine dikkat gekerek, birlik olarak
uyelerinrekabet gliclinii artiracak
projelerikararhilikla siirdiirmeye
devam edecekleriniifade etti.
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EMEKVERENUYEL

Toplantininsonunda anlamli bir téren
gerceklestirildi. IHBIR' de 2022-2026
déneminde biiylik 6zveriyle gorev
yapan Yonetim Kurulu Giyelerine,
emeklerinin ve katkilarinin bir nisanesi
olarak plaket takdim edildi. Torende
konusan IHBIR Yénetim Kurulu Baskan
KKazim Taycl, gorev slreleri boyunca

birligin calismalarina sagladiklar katkilar
ve sektoradina yurdttikleri 6zverili
calismalar dolayisiyla ydnetim kurulu
Uyelerine tesekkiir etti. Plaket toreni,
birlikicinde dayanisma ve kurumsal
hafizanin dneminivurgulayananlamli bir
bulusmaolarak kayitlara gegti.

Toplanti, yenidonemde hayata

gecirilmesiplanlanan projelereiliskin
degerlendirmelerin ardindaniyiniyet
temennileriylesonaerdi.IHBIR,
tyeleriyle birlikte tGretim glictini
artirmaya, ihracat odakli blytimeyi
desteklemeye ve Tiirkiye ekonomisine
katki sunmayayonelik calismalarini
strdlireceginivurguladi.

9
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DIS TICARET KOMPLEKSI'NDE GELENEKSEL BULUSMA

iHBIR'in geleneksel Asure Giinii
etkinliginde Dis Ticaret Kompleksi
calisanlarina asure ikram edildi.
iHBIR Yonetim Kurulu Uyesi
Mehmet Tas'in katihimyla
gerceklestirilen etkinlikte

birlik, dayanisma ve paylasma
kiiltiiriiniin 6nemi vurgulandu.

([
stanbul Hububat Bakliyat
Yagli Tohumlar ve Mamulleri
Thracateilar1 Birligi (IHBIR),
geleneksel hale getirdigi Asure
Giint etkinligini buyil da Tiirkiye
Thracatcilar Meclisi (TIM) Dis
Ticaret Kompleksi’nde diizenledi.
Etkinlik kapsamindaIHBIR
Yonetim Kurulu Uyesi Mehmet Tas,
komplekste gorevyapan personellerle
birarayagelerek agsureikraminda
bulundu.

Katilimcilarinyogunilgi
gosterdigi etkinlikte, agurenin Tiirk
kiltirindekibirlik, beraberlik,
paylagmavebereket anlaminadikkat
cekildi.

KULTUREL MIRASA VURGU

IHBIR tarafindanyapilan
degerlendirmede, ylizyillardir
Anadolu cografyasinda énemlibir
gelenek olarak yagatilan agurenin
yalnizcabir tatliolmadigl, ayni
zamanda toplumsal dayanigmay:
gliclendirenkiiltiirel bir deger oldugu
ifade edildi.

Etkinlikte konusan THBIR
Yonetim Kurulu Uyesi Mehmet Tas,
geleneksel degerlerin yagatilmasinin
kurumkiiltiirii agcisindan da6nemli
oldugunubelirterek, caliganlarla ayni
sofradabulugsmanin birlik duygusunu
pekistirdigini soyledi.
ANADOLU’NUN BEREKET]

AYNI KAZANDA BULUSTU

Etkinlikte ikram edilen agurelerde
bugday, fasulye, nohut, kayisive

farkli kurumeyvelerile bakliyatlar
kullanildi. Anadolu’nun bereketini
simgeleyen bumalzemelerin ayni
kazandabir arayagelmesi, agurenin
paylagimve dayanmigmakiiltirini
temsiledenyoéniinii 6ne ¢ikardi.
Katilimecilar tarafindanilgiyle
kargilanan agure ikrama, giinboyunca
Dig Ticaret Kompleksi'nde devam etti.

Anadolu'nun bereketi IHBIR'in
asure kazaninda bulustu

KURUMSAL DAYANISMAYA KATKI

IHBIiRyetkilileri, geleneksel
etkinliklerin kurum ¢aliganlar:
arasindakiiletigimigili¢lendirdigini

ve ortak caligmakiilttirtine katk:
sagladigini belirtti. Dig Ticaret
Kompleksi'nde faaliyet gbsteren
kurumlarin ¢caliganlarinin bir araya
geldigi organizasyonun, sosyal
dayanigmay1 artiran énemlibir
bulugmaniteligitagsidigiifade edildi.
Etkinlik, katilimcilarin sohbet ettigive
geleneksel agure ikraminin paylagildig:
samimibirortamdasonaerdi. THBIR,
kiiltiirel miras1 yagatmayayonelik
geleneksel etkinliklerini 6ntimiizdeki
doénemde de siirdiirmeyi hedefliyor.
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TIM'IN 33. OLAGAN GENEL KURULU GERCEKLESTI

Mustafa Gultepe ikinci
kez TIM Baskani secildi

TiM 33. Olagan Genel Kurulu'nda
delegelerin destegini alan
Mustafa Giiltepe, ikinci kez
baskanhga secildi. Yeni donemi
“hizlanma dénemi” olarak
tanimlayan Giiltepe, Tiirkiye'yi
ihracatta diinyaninilk 10

iilkesi arasina tasima hedefi
dogrultusunda katma degerli
iiretim, yiiksek teknoloji, Ar-Ge,
inovasyon ve ikiz déniisiime
odaklanacaklarini sdyledi.

tirkiye Thracatcilar
Meclisi’'nde (TIM)
yenidonemyonetimi
belirlendi. Istanbul’'da
gerceklestirilen TIM’in 33.
Olagan Genel Kurulu'nda
delegelerin giiveniniyeniden
kazanan Mustafa Giiltepe, ikinci
kez TIM Bagkanlig1 gorevine secildi.
Tek adayolarak girilen se¢cimde
Giiltepe,ihracatailesinin destegiyle
dértyildaha TIM inbagkanligini
ustlenecek.
Secim sonucunun agiklanmasinin
ardindan delegelere tegekkiir
eden Giiltepe, kiiresel ticarette
belirsizliklerin arttigibir
doénemdeihracatgilarin birlik
ve dayanigmasinin biiyiik 6nem
tagidigini vurguladi.

“IKINCIDORT YIL
HIZLANMA
DONEMI OLACAK?”

Ik dortyillik donemde mal ve
hizmetihracatiniartirmayi
basardiklarinibelirten Giiltepe,
yenidonemin Tirkiye ninihracatta
kiiresel siralamadaki konumunu
gliclendirecegibir siire¢ olacagini
ifade etti. Sadeceihracat miktarini
artirarak hedeflereulagmanin
mimkiin olmadigini belirten
Giltepe, yliksek katmadegerli
tretimin 6énemine dikkat ¢ekti.
“Tkinci dortyil, Tirkiye’yi
ihracattailk 10 iilke arasina ¢cikarma
hedefine gidenyolculuktahizlanma
doénemiolacak” diyen Giiltepe, yeni
dénemdeyliksek teknoloji, Ar-Ge,
inovasyon, tasarim, markalagma

11
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veikizdontistim alanlarinaagirlik
vereceklerinidile getirdi. Kiiresel
rekabette Tlirkiye’nin avantajlarini
gliclendirmeyihedeflediklerini
sOyleyen Giiltepe, ihracat
ekosisteminin tiim paydaglarinmi
bir arayagetirecek yeniprojeler
gelistireceklerinibelirterek,
“Rekabetc¢iligimizi geri kazanmak
icinsivil toplumkuruluglariyla
birlikte caligip ekonomi
politikalarinin belirlenmesine
katkisaglayacagiz”
aciklamasindabulundu.

MILLi IHRACAT
HAFTASI VE YENI KONGRE
MERKEZI HEDEFi

TIM’inyenidénemdeihracat
ekosisteminidahagiiclii sekilde bir
arayagetirecek organizasyonlara
imzaatacaginibelirten Giiltepe,
heryil diizenlenecek Milli

Thracat Haftasiile Tiirkiye'nin
uretim gliictinii kiiresel vizyonla
bulusturmayi hedeflediklerini
sOyledi.

Giiltepe ayrica,ihracatailesinin
timpaydaglarinahizmetverecek
bir kongre merkezikazandirmay:
dayenidonem hedefleriarasinda
gosterdi.

TIM’IN YONETIM

VE DENETIM KURULU
UYELERI BELLi OLDU

Tiirkiye Thracatgilar Meclisi’'nin
(TIM) yenidénemyodnetimve
denetimkuruluiiyeleriaciklandi.
Yeniyonetim kurulunda Mustafa
Giiltepe bagkan olarak gérev
yaparken, bagkan vekilliklerine
Ahmet Giile¢ (Mobilya, Kagit

ve Orman Uriinleri), Kutlu
Karavelioglu (Makine ve Aksamlarz),
Cetin Tecdelioglu (Demirve
Demir Dig1 Metaller), Baran Celik
(Otomotiv Endistrisi), Ahmet
Oksiiz (Tekstilve Hammaddeleri)
getirildi.

Tbrahim Pektag (Celik), Salih Zeki
Poyraz (Iklimlendirme Sanayii),
Melisa Tokgoz Mutlu (Meyve Sebze
Mamulleri), Hiiseyin Memigoglu
(Hazir Giyim ve Konfeksiyon),
Orhan GaziYigitbagi (Hizmet), Cem
Seven (Gemi, Yatve Hizmetleri),
Celal Kadoglu (Hububat, Bakliyat,
Yagli Tohumlar ve Mamulleri), Ali
Can Yamanyilmaz (Su Uriinleri

iHBIR Bagkani Kazim Tayai ile iHBIR'in TIM delegeleri,
TIM'in 33. Olagan Genel Kurulu'nda oylarini kulland.

ve Hayvansal Mamuller), Erdem
Cenesiz (Cimento, Cam, Seramik

ve Toprak Uriinleri), Omer Celal
Umur (Ttlin), Ali Can Yamanyilmaz

iseyonetimkurululiyesiolarak
gorevyapacak. Denetim Kurulu
uyeliklerine ise Burak Yakin, Ethem
Tanriver ve Hayrettin Ucak secildi.
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IHBIR'DEN TiM'IN 33. OLAGAN GENEL KURULU'NA GUCLU KATILIM

lhracatin sampiyonlari 6diillerini
Cumhurbaskani Erdogan‘dan aldi

Cumhurbaskani Recep Tayyip
Erdogan’in katihmiyla diizenlenen
TiM 33. Olagan Genel Kurulu ve
“ihracatin Sampiyonlari” édiil
toreninde, 2025 yilinda toplam
396 milyar dolarlik mal ve hizmet
ihracatina en yiiksek katkiyi
saglayan firmalar édiillendirildi.
Odiil térenin ardindan yapilan
secimde Mustafa Giiltepe ikinci
kez TIM Baskani secilirken,
programa IHBIR Yénetim ve
Denetim Kurulu iiyeleriile TIM
delegeleri de katildi.

tirkiye Thracatcilar
Meclisi’nin (TIM) 33.
Olagan Genel Kuruluile
“Thracatin Sampiyonlar1”
odiil toreni, Cumhurbaskani Recep
Tayyip Erdogan’in tegrifleriyle
Istanbul Halic Kongre Merkezi'nde
gerceklegtirildi. Programa Ticaret
Bakani Prof. Dr. Omer Bolat, Hazine
ve Maliye Bakani Mehmet Simgek,
Tarim ve Orman Bakani Ibrahim
Yumakli, Adalet Bakani Akin Giirlek,
Icisleri Bakani Mustafa Ciftci, TTM
BagkaniMustafa Giiltepe ve ¢ok
sayidaihracat¢ikatilda.

Istanbul Hububat, Bakliyat, Yagh
Tohumlar ve Mamulleri Thracatgilar:
Birligi (IHBIR) Yénetimve Denetim
Kurulutiyeleriile TIM delegeleri
de genel kurul ve 6diil téreninde yer

alarakihracat camiasinin bu6nemli
bulusmasinakatilim sagladi.

2025 y1linda Tirkiye nin toplam
396 milyar dolarlik mal ve hizmet
ihracatina enyiiksek katkiyi
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TiM
TURKIYE
SmacacLs
MECLISI

sunanilk 10 firma, 6dillerini
Cumhurbagkani Erdogan’in
elinden aldi.

ERDOGAN: “REESKONT
KREDILERININ GUNLUK
LiMIiTiNi 5 MILYAR

LIiRAYA CIKARDIK”
Cumhurbagkani Recep Tayyip
Erdogan konusmasindaihracatin
Tirkiye ekonomisinin temel tag1
oldugunuvurguladai. ihracatgmm
yalnizcalirtin satan degil, aynm
zamanda Tirkiye’nin diinyadaki
temsilcisioldugunuifade eden
Erdogan,ihracat¢ilarayonelik
desteklerin siirecegini soyledi.

Malve hizmetihracatinda
2025y1linda396 milyar
dolarla Cumhuriyettarihinin
rekorunu kirdiklarinin altini
cizen Erdogan, “Thracatta
yakaladigimizivme 2026 yilindada
devam ediyor. 22 Mayistarihinde 2,4
milyar dolarlagiinliikk ihracattarekor
kirdik” dedi.

Orta-yiiksek ve yliksek teknoloji
ihracatinin 112 milyardolara
ulagtiginibelirten Erdogan, uzak
tlkelereihracatin 2028’ekadar
50 milyar dolara ¢ikarilmasinin
hedeflendiginiacikladi. Eximbank’in
sermayesinin 100 milyarliraya
yiikseltildigini, reeskont kredilerinin
giinliiklimitininise 5 milyarliraya
cikarildigini duyurdu.

BOLAT: “IHRACATIMIZI
ARTIRMAYI BASARDIK”

Ticaret Bakani Omer Bolatda
konugmasinda, kiiresel jeopolitik
riskler ve emtia piyasalarindaki
dalgalanmalararagmen Tiirkiye'nin
ihracatiniartirmay: bagardigini
soyledi. Bolat, “Bolgemizdeki sicak
savaglara, emtiapiyasalarindakibiiyiik
oynakliklarave artanithalathacmine
ragmenihracatimizi artirmayi
bagardik. Digticaretimizde ve cari
islemlerdeistikrarli tabloyu koruduk”
ifadelerinikulland.

Tiirkiye'nin bugiin 225 tilke
vebolgeye 12 bin 721 tirtin ihrag
ettiginibelirten Bolat, 53 tilkeye
1milyardolariniizerindeihracat
gerceklestirildiginive 33ilin 1 milyar
dolar sinirini agtigini kaydetti.

GULTEPE: “HEDEFIMiZ
IHRACATTA iLK 10 ULKE
ARASINA GIRMEK”

TIM Bagkan1 Mustafa Giiltepe ise
Tiirkiye’nin 2025 y1lin1 396 milyar
dolarlik malve hizmetihracatiyla
tamamladigini hatirlatarak, 2026
hedefini 282 milyar dolar malve 128
milyar dolar hizmetihracatiolarak
acikladi. Giiltepe, “Ingallah buyil
ihracattailk kez400 milyar dolar
sinirmiagacagiz. Ancak businirl
artiglariyeterli gormiiyoruz. Clinkiibiz
Tirkiye’yiihracattailk 10 ilke arasina

cikarmakistiyoruz” dedi.

Uretim ve ihracatin ekonominin
lokomotifiolmasigerektigini
vurgulayan Giiltepe, rekabet giiciinti
yeniden artiracak ekonomik adimlara
veuzunvadelifinansman imkanlarina
ihtiya¢bulundugunu soyledi.

GULTEPE iKiNCi KEZ

TiM BASKANI SECILDi

Odiil téreninin ardindan
gerceklestirilen TIM 33. Olagan
Secimli Genel Kurulu'ndatek aday
olarak secime katilan mevcutbagkan
Mustafa Giiltepe, gecerlioylarin
tamamimi alarak ikincikez TIM
Bagkanlhigi gérevine secildi. THBIR
tarafindanyapilan degerlendirmede,
yeniden TIM Bagkanligiasegilen
Mustafa Giiltepe tebrik edilerek yeni
dénemdebasaridilekleriiletildi.
Ayrica“Ihracatin Sampiyonlar1”
odilinelayik goriilen firmalar
dakutlanarak Tiirkiyeihracatina
sagladiklari katkinin artarak devam
etmesitemennisinde bulunuldu.

2025’iN IHRACAT SAMPiYONLARI

Malihracatindailkii¢ siray1 Ford
Otomotiv, Toyota Otomotiv Tiirkiye

ve TGS D1g Ticaretaldi. Hizmet
ihracatindaise Tirk Hava Yollar:,
Pegasusve SunExpressilkiicteyer
aldi. E-ihracattabirincilik Trendyol'un
olurken, LC Waikikiikinci, K.F.C. Gida
Tekstilticlinciisiradayeraldi.
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TURK SEKERLI MAMULLERI NEW YORK'TA YERINI ALDI

IHBIR, Ur-Ge projesiyle
ihracat atagina kalkt

iHBIR, "Sekerli Mamuller

ve Pastacilik Sektorleri

ihracat Atilimi UR-GE Projesi”
kapsaminda 13 iiye firmayla
Summer Fancy Food Show 2026
Fuarir'na katildi. New York'ta
diizenlenen organizasyonda Tiirk
firmalari diriinlerini uluslararasi
ahicilara tamitirken, yeniis
birlikleri ve ihracat firsatlari icin
onemli temaslar gerceklestirildi.

uyl 70’incisidiizenlenen

ve Kuzey Amerikagida

sektoriiniin en 6nemli

bulugmaplatformlarindan
biriolarak kabul edilen Summer Fancy
Food Show 2026, New York’takapilarini
ziyaretgilerine act1. Istanbul Hububat
Bakliyat Yagli Tohumlar ve Mamulleri
Thracatcilar Birligi (THBIR), fuara
“THBIR Sekerli Mamuller ve Pastacilik
Sektorleri Thracat Atilimi UR-GE Projesi”
kapsaminda13iiye firmaylastanth
katilim gerceklestirdi. Fuar boyunca Tiirk
firmalari sekerleme, cikolata, biskiivi,
pastacilik iirtinlerive katmadegerli gida
irtinleriniuluslararasi alicilaratanitma
firsatibuldu. IHBIR Yonetim Kurulu
Uyeleri Mehmet Tagve Murat Reka, fuar
alanindaftiye firmalarin stantlarini ziyaret
ederekkatilimeilarlabirarayageldi.

UR-GE FIRMALARINA
SERTIFiKA TAKDIiMi

IHBIR Yonetim Kurulu Uyeleri, T.C.
Ticaret Bakanlig1 Temsilcisi Stimeyra
Atilganilebirlikte UR-GE projesi
kapsamindafuarakatilan firmalara
sertifikalarinitakdimetti. Ziyaretlerde
firmalarin fuar performansi, yeniihracat
baglantilarive ABD pazarinayonelik
beklentilerihakkindadegerlendirmelerde
bulunuldu. IHBIR yetkilileri, Summer
FancyFood Show’un 6zellikle Kuzey
Amerika pazarindamarka goriintirligiint
artirmak, dagitimkanallariylatemas
kurmakveuzunvadeliticariigbirlikleri

gelistirmek acisindan stratejik 6nem
tagidiginivurgulad.

ABD PAZARIiCIN
STRATEJIK PLATFORM

Diinyanin dértbiryanindaniretici,
ithalatcs, distribiitor ve perakende
zincirlerinibir arayagetiren fuar, Tiirk
gidasektoriiniin ABD pazarindaki
konumunu gii¢lendirmesiagisindan
énemlibirplatformolarak éne ¢ikiyor.
Katilimei firmalar, fuar siiresince ¢ok
sayida profesyonel satin almaciyla

Vanilla %..1v

gorligmeler gerceklestirerekyeniihracat
firsatlarinidegerlendirme imkanibuldu.
[HBIRtarafindanyapilan aciklamada,
fuarakatilan tiim firmalarabagar:
dilekleriiletilirken, Tiirk sekerlimamuller
vepastacilik sektoriiniin uluslararasi
pazarlardaki goriintirliigiinii artirmaya
yonelik caligmalarin kararlilikla
stirdiiriilecegiifade edildi.

BASKONSOLOSTAN TURK
FIRMALARINA ZiYARET

T.C.New York Bagkonsolosu Muhittin
Ahmet Yazal, T.C.New York Ticaret
AtageleriMuhammet Alper Atilla

ve Osman Nuri Gokbulutile birlikte
Summer Fancy Food Show’a UR-

GE projesikapsamindakatilan Tiirk
firmalarini ziyaret etti. Heyet, firma
temsilcileriyle bir arayagelerek Tiirkiye
ile ABD arasindakiticarethacmini
artirabilecekigbirligiimkanlarihakkinda
goriigaligverisinde bulundu. Ziyaret
kapsamindafirmalarabagari dilekleri
iletilirken, ABD pazarindakiyeni
firsatlarin degerlendirilmesine yonelik
temaslardabulunuldu.
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URGE Katilimci firmalar

TAKSUGIDAMAD. iML. SAN. TiC.LTD. STi.
2BONART GIDASANAYi VETICARETA.S.
3CELENLIGIDAVEIHTiYAC MADDELERIITH.iHR. SAN. VETIC.LTD.STi.
AGESASGENEL GIDASAN.VETIC.AS.
5PACHANATURAL COLLAGEN (GURU SAGLIKLIGIDASAN.A.S.)
6HELISDRAJE GIDASAN. VETIC. LTD. STi.
7KALEMADENCILIK SANAYiVETICARETA.S.
8MERIDYEN GIDASAN. VETIC.LTD. STi.
9SERVET SEKERLEME GIDATUR. SAN. VETIC.A.S.
10SEYIDOGLUGIDASAN.VETIC.AS.
TIKENTBORINGER (SOYYIGIT GIDASANVETICA.S.)
12TAFEGIDAMADDELERISANAYIVETICARETA.S.
13UNOGROUP GIDAINS. SAN. TiC.LTD. STi.
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IHBIR YONETIMI HAZIRAN AYI DIS TICARET VERILERI TOPLANTISINA KATILDI

lhracatta ilk yarinin
karnesi 136 milyar
dolar oldu

Ticaret Bakani Prof.
Dr. Omer Bolat

ve TiM Baskani
Mustafa Giiltepe'nin
katihmyla
diizenlenen
“Haziran 2026 Dis
Ticaret Verileri
Basin Aciklamasi”
toplantisinda
yilinilk yarisina
iliskin dis ticaret
performansi
kamuoyuile
paylasild.
Tiirkiye'nin ocak-
haziran donemi
ihracati 136 milyar
dolara ulasirken,
haziran ayiihracati
yiizde 21,8 artisla
24,9 milyar dolar
olarak gerceklesti.
iHBIR Yénetim
Kurulu Baskam
Kazim Tayciile
Yonetim Kurulu
Uyesi ilhami Demir
de toplantiya
katilarak dis ticaret
giindemineiliskin
degerlendirmeleri
takip etti.

MECLISI
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2026 YILI HAZIRAN AYI ITIBARIYLA IHRACAT

HAZIRAN: 25 MILYAR DOLAR (24,940)

OCAK-HAZIRAN DONEMI: 136,1 MILYAR DOLAR (136,059)
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-
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HAZIRAN AYI ITIBARIYLA YILLIKLANDIRILMIS MAL iHRACATI

stanbul Hububat Bakliyat

Yagli Tohumlar ve Mamulleri

Thracatcilar: Birligi (IHBIR)

Yonetimi, Tirkiyenin digticaret
performansinin degerlendirildigi
O6nemlitoplantilardanbiriolan “Haziran
2026 D1g Ticaret Verileri Basin
Aciklamas1” programindayer aldi.

T.C. Ticaret Bakani Prof. Dr. Omer
Bolatile Tiirkiye Thracatcilar Meclisi
(TIM) Bagkan1 Mustafa Giiltepe'nin
katilimiyla TIM Dis Ticaret
Kompleksi'nde diizenlenen programa
THBIR Yonetim Kurulu Bagkanm Kazim
Tayc1ve Yonetim Kurulu Uyesi ilhami
Demirkatilim sagladi.

Toplantida, 2026 yil1haziran ayina
aitgiincel digticaret verileriveihracat
performansinailigkinistatistikler
kamuoyu ile paylagildi. THBIR Yonetimi,
program kapsaminda sektor temsilcileri
veihracat camiasinin paydaglariyla
bir arayagelerek disticaret giindemine
iligkin degerlendirmeleritakip etti.

ORTA VE YUKSEK TEKNOLOJI
IHRACATINDA REKOR
Toplantimin agiligindakonusan
Ticaret Bakani Omer Bolat, yilin ilk
yarisindaki dig ticaret performansini
degerlendirirken, orta-yiiksek ve

yiiksek teknolojitirtin ihracatinin
yilliklandirilmigbazda116,2 milyar
dolaraulagarak tlim zamanlarin en
yiiksek seviyesine ciktigini agikladi. Bu
irtin grubunun toplam ihracatigindeki
payiminylzde 44’e yiikseldigini belirten
Bolat, yiiksek katmadegerlitiretimin dig
ticarettekionemine dikkat cekti.
Bolatayricahaziranayindaihracat
veithalattakiartigtatakvim etkisinin
belirleyici oldugunu, mayis ayinda 14
olanig giinii say1sinin haziranda22’ye
cikmasinin digticaret rakamlarini
yukar1yonlii etkilediginiifade etti.

HAZIiRAN iIHRACATI
24,9 MiLYAR DOLAR OLDU

Aciklananverilere gore Tiirkiye'nin
haziran ayiihracatigecenyilin ayni
aymagoreyiizde 21,8 artigla24,9 milyar
dolaraulagt1. 2026 yilininilk alt1ayinda
ihracat136 milyar dolar seviyesine
yiikselirken, son 12 aylik ihracatyaklagik
278milyar dolar olarak gergeklesti.
TiM Bagkani Mustafa Giiltepeise,
haziran ayindaihracattagiicliibir
toparlanmayagandigini belirterek,
ilk alt1aylik donemdeyiizde 3,6’11k
artigskaydedildiginiifade etti.
Giiltepe, 6niimiizdeki donemde
katmadegerlitiretim, yeni pazarlar

verekabet gliclinliartiracak projelere
odaklanacaklarini séyledi.

OTOMOTIViILK
SIRADA YER ALDI

Genel Ticaret Sistemi verilerine gore
haziran ayindaen fazlaihracati 3,8 milyar
dolarlaotomotivsektorii gergeklestirdi.
Otomotivi 3,3 milyar dolarlakimyevi
maddeler, 1,75 milyar dolarla gelik, 1,66
milyar dolarlaelektrik-elektronik ve 1,4
milyar dolarlahazir giyimizledi.
Giiltepe ayricahaziran ayinda59ilin
ihracatiniartirdigini, 915 firmaninilk
kezihracatyaptiginivebufirmalarin
toplam ihracata 103 milyon dolar katki
sagladiginiacikladi.

KORFEZ ULKELERINE
IHRACATTA GUCLU ARTIS

Toplantidabdlgesel ihracatverileri

de paylagildi. Haziran ayinda Korfez
iilkelerineihracatytiizde 41artigla?
milyar 641 milyon dolaraytikseldi. En
fazlaihracatyapilantilkeler Almanya,
ABD, Italya, Birlesik Krallik ve Ispanya
olarak siralandi. TIM Bagkan1 Mustafa
Giiltepe, bolgedekibaris ortaminin
kalicihale gelmesi durumundayilin
ikinciyarisindaihracatagisindan daha
olumlubirtablo olusabileceginibelirtti.
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Foodist Foodist
TGP BTUYAP
Foodist Foodist

Uluslararasi ;
Gida ve Icecek Urunleri Fuari

(1

1-4 EYLUL 2026

Foodist Foodist

Foodist Foodist

AZ TGP

FUAR, TURK GIDASININ KURESEL VITRINI OLMAYA ADAY

Foodist Istanbul
icin sektorel gl

urk gida sektoriiniin

uluslararasibulugmanoktasi

olmay1hedefleyen Foodist

Istanbul Uluslararasi Gida
veIcecek Uriinleri Fuarticin geri sayim
basladi. Tiiyap Tiim Fuarcilik Yapim A.S.,
ALZ Grupve Tiirkiye Gida Platformu ig
birligiyle diizenlenecek organizasyona
iligkin degerlendirmelerde bulunan
Istanbul Hububat Bakliyat Yagh
Tohumlarve Mamulleri Thracatcilar:
Birligi (IHBIR) Yénetim Kurulu Bagkan:
Kazam Tayci, fuarin Tiirkiye'nin gida
ihracatindayenibirivmeyaratacagini
belirtti.

Tiirkiye Gida Platformu catisialtinda
birarayagelen Tiirkiye Thracatcilar
Meclisi Hububat Bakliyat Yagl
Tohumlar ve Mamulleri Sektér Kurulu,
IHBIR, GAIB, AHBIB, OAIB,KIB,

EIB, Tiirkiye Gidave Icecek Sanayii
DernekleriFederasyonu (TGDF) ve
EvDis1 Tiiketim Tedarikeileri Dernegi
(ETUDER) temsilcilerinin ortak
vizyonuylasekillenen fuarin, Tiirkiye'nin
referans gidamarkasihaline getirilmesi
hedefleniyor.

TURKIYE’NIN URETIM GUCU
DUNYA iLE BULUSACAK
Tiirkiye'niniglenmistarimtiriinleri,
sekerlitirtinler, kakaolu mamullerve
unlumamuller alanindagiicliibir tiretim

altyapisinasahip oldugunu vurgulayan
Kazim Tayci, sektoriin 6zellikle ABD
bastaolmaklizere stratejik pazarlarda
ihracataginigenisletmeyihedefledigini
soyledi.

Foodist Istanbul'unuluslararas:
alicilarlayeniigbirlikleri geligtirilmesi
acisindan onemlibirbulugmanoktas:
oldugunadikkat gceken Tayc1, su
degerlendirmede bulundu: “Istanbul’'un
stratejik konumu ve sektériimiiziin
tiretimkapasitesibirlestiginde, Foodist
Istanbulkisasiirede diinyanin en 6nemli
gidafuarlarindanbirihaline gelecek. Gida
sektoriiniin 6nde gelen markalarinin
katilimiylagerceklesecek buplatform,
markalagsmamizave {ilkemizin ihracat
glicline biiytik katkilar saglayacak.”

COGRAFIISARETLI
URUNLER ICIN OZEL ALAN

FoodistIstanbul’'dacografiisaretli
iriinlere 6zel bir sergisalonuda
olusturulacak. Tiirkiye'nin zengin
gidamirasininuluslararasialicilarla
bulusturulacagibualanda, yerel
urtnlerinkiiresel pazarlardaki
goriintirligiiniin artirilmasihedefleniyor.
Avrupa’dan Korfeziilkelerine,
Afrika’dan Amerikakitasinakadar
genigbir cografyadan geleceknitelikli
alimheyetlerinin Tiirk tireticileriyle bir
arayagelecegifuarda, sektoriin glincel

¢ birligi

H W =n

konularinin ele alinacagi konferansve
panel programlaridadiizenlenecek.

Sektortemsileileri, Foodist Istanbul'un
Tirkiye'nin gidaiiretimkapasitesinive
markadegeriniuluslararasi 6lcekte daha
gorliniir hale getireceginibelirtirken,
THBIR Bagkani Kazim Tayc1dafuarin
uzunvadede Tiirk gidasektoriiniin
kiiresel rekabet glictinii gli¢lendirecek
stratejik bir platformhaline gelecegini
ifadeederek, ihracatcilaricinyeniis
firsatlarinin kapisini aralayacagini
vurguladi.

150’DEN FAZLA ULKEDEN
ZIYARETCi BEKLENiYOR

1-4 Eyliil 2026 tarihlerinde Tiiyap Fuar
ve Kongre Merkezi'nde diizenlenecek
Foodist Istanbul’da Tiirkiye’nin yan1
siraABD, Azerbaycan, Cekya, Cin, Irak,
Ispanyave Misir'dan yaklagikbin firma
vefirmatemsilciliginin yer almasi
planlaniyor.

Fuarin150’den fazlaiilkeden sektor
profesyonelini Istanbul’dabulusturmasi
hedeflenirken, yaklagik 70 bin
profesyonel ziyaretcive 50 odak tilkeden
2binintizerinde VIP satin almaheyeti
organizasyonakatilacak. Planli B2B
gorligmeler sayesinde Tiirk firmalarinin
yenipazarlaraagilmasi, ihracat
aglarinigenigletmesiveuluslararasi ig
baglantilari kurmasi amaclaniyor.
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TOPLANTIDA GIDA SANAYISINDE R
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EKABET GUCU VE IHRACAT GUNDEMI ELE ALINDI

IHBIR'den ISO'ya
nezaket ziyareti

istanbul Hububat Bakliyat

Yagh Tohumlar ve Mamulleri
ihracatcilari Birligi (iIHBIR)
Yoénetimi, istanbul Sanayi

Odasi (iS0) Yonetim Kurulu
Baskani Erdal Bah¢ivan'i

ziyaret etti. Goriismede gida
sanayisinin mevcut durumu,
ihracatcilarin rekabet giiciiniin
artirilmasi, katma degerfli iiretim,
siirdiiriilebilirlik ve sanayi-ihracat
is birliginin gelistirilmesine yonelik
basliklar degerlendirildi.

[
stanbul Hububat Bakliyat
Yagli Tohumlar ve Mamulleri
Thracatcilar Birligi ((HBIR)
Yonetimi, yeni dénem caligmalar:
kapsaminda Istanbul Sanayi Odas1
(ISO) Yénetim Kurulu Bagkani Erdal
Bahcivan’anezaket ziyaretinde bulundu.
THBIR Yénetim Kurulu Bagkani Kazim
Taycibagkanligindakiheyette, Bagkan
Yardimeisi Ismail Giilile Yonetim
ve Denetim Kurulu iyeleriyeraldi.
ISO’nun Odakule’deki genel merkezinde
gerceklestirilen goriismede, Tiirkiye
sanayisininve ihracatinin énemli
giindem maddeleridegerlendirilirken,
ozellikle gida sektoriinlin meveut
durumuve gelecegine iligkin kapsaml
goriig aligverisinde bulunuldu.
ISO Bagkani Erdal Bahcivan,
gectigimiznisan ayindagerceklegtirilen

genelkuruldaTHBIR Yonetim Kurulu
Bagkanlig1 gorevine segilen Kazim Tayc1
veyenidonemyonetimkuruluiiyelerini
tebrik ederek ¢caligmalarindabasar:
dilekleriniiletti.

GIDA SANAYISININ STRATEJIK
ROLU DEGERLENDIRILDi

Goriigmede, g1da, tarim, hububat,
bakliyat, yagli tohumlar ve mamulleri
sektorlerinde faaliyet gosteren sanayici
veihracat¢ilarin giindemindeki konular
elealindi. Artan kiiresel rekabet,
maliyetbaskilari, stirdlirtlebilir tiretim
gereklilikleriveihracatpazarlarinda

yasanan doniisiim toplantinin 6ne ¢ikan
bagliklariarasindayeraldi

[HBIR Yonetimi, sektoriin
uretimveihracatkapasitesinin
dahaileriseviyelere taginmasiicin
atilmasi gereken adimlar hakkinda
degerlendirmelerde bulunurken,
firmalarin uluslararasi pazarlardaki
rekabet gliclinilin artirilmasinin énemine
dikkat cekti.

Goriigmede ayrica, katmadegerli
iretiminyayginlagtirilmasi,
markalagmasiireclerinin desteklenmesi
ve Tiirk gida sektoriintin kiiresel
tedarik zincirlerindeki konumunun
glclendirilmesine yonelik caligmalar
degerlendirildi.

YENi DONEMDE ORTAK CALISMA
ALANLARI GUCLENECEK

THBIR Yénetimiile ISO Bagkan1

Erdal Bah¢ivan, sanayiveihracat
camiasi arasindakiigbirliginin
gliclendirilmesinin énemineigaret etti.
Gorlismede, sektorlerinrekabeteiligini
artiracak ¢oziim onerileri, siirdiiriilebilir
iretimyaklagimlary, markalagma
calismalarivekiiresel pazarlardadaha
glcliikonumaulagmayayonelik adimlar
degerlendirildi.

Ziyaret, gidasanayisinin geligimine
yonelik ortak caligmaalanlarinin
degerlendirilmesivekarsilikl iyi niyet
temennileriyle sonaerdi.
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PLASFED'den IHBIR
yonetimine yeni donem ziyareti

Plastik Sanayicileri Federasyonu
(PLASFED) Baskani Omer
Karadeniz ve beraberindeki heyet,
iHBIR Yénetim Kurulu Baskani
Kazim Tayci ile yonetim kurulu
ilyelerine yeni donem dolayisiyla
hayirh olsun ziyaretinde bulundu.
Goriismede ihracatin gelistirilmesi,
sanayi sektorleri arasindaki

is birligi imkanlari ve giincel
ekonomik gelismeler ele alindi.

lastik Sanayicileri

Federasyonu (PLASFED)

Bagkan1 Omer Karadeniz

ve Yonetim Kurulu tiyeleri,
Istanbul Hububat Bakliyat Yagl
Tohumlar ve Mamulleri Thracatcilar:
Birligi (IHBIR) Yonetim Kurulu
BagkaniKazim Tayciile Yonetim
Kurulutiiyelerine yeni donem
dolayisiylahayirliolsun ziyaretinde
bulundu.

IHBIR merkezinde gergeklestirilen
goriismede, ikisektorarasindaki
igbirligiimkanlariveihracatin
gelistirilmesine yonelik ortak
calismaalanlaridegerlendirildi.
PLASFED heyeti, IHBIR yonetimine
yenigorevdoneminde basar:
dilekleriniiletirken, sanayiveihracat
ekosisteminin gliclendirilmesine
yonelik goriis aligverisinde bulunuldu.

IHRACATIN GELiSTIiRiILMESi
GUNDEMIN ODAGINDA

Toplantinin anagiindem

maddelerindenbiri, Tirkiye nin
ihracatkapasitesinin artirilmasive
kiiresel pazarlardarekabet gliciniin
gliclendirilmesioldu. Tarim, gidave
iglenmiggidaiiriinleriihracatiile
ambalaj, plastik ve sanayi tiretimi
arasindakitamamlayiciiligkiye
dikkat cekilen gortismede, sektorler
arasikoordinasyonunihracata
olumlu katki saglayacagi vurgulanda.
Taraflar, 6zellikle katma
degerlitiretim, markalagma,
stirdirilebilirlik ve uluslararasi
pazarlardaortak tanitim
faaliyetlerigibibagliklardaigbirligi
imkanlarinin geligtirilmesinin
dnemineigaretetti. Thracatcilarin
kiiresel rekabet ortamindadaha
glicliikonumlanabilmesiiginsanayi
kuruluslariileihracatc¢ibirlikleri
arasindakidiyalogun artirilmasinin
gerekliligi tizerinde duruldu.

SEKTOREL GELISMELER
DEGERLENDIRILDi

Gorlismede ayricaplastik
sanayiindekigiincel gelismeler,
ambalajteknolojilerindeki
dontistim, stirdiirilebilir tiretim
uygulamalarive dongiisel ekonomi
yaklasimidaele alindi. Gida
sanayisininkalite ve glivenlik
standartlarini yiikselten ambalaj
¢oziimlerinin ihracat performansina
katki sagladigi belirtilirken, yenilikei
uretimmodellerinin sektorler
acisindan yeni firsatlar sundugu

ifade edildi.

ITHBIR Bagkani Kazim Tayct,
uretimveihracat odaklisektorlerin
ortak hedefinin Tiirkiyenin kiiresel
ticarettekipayiniartirmak oldugunu
belirterek, sektorler arasiis
birliginin gliclenmesininbuhedefe
ulagmada 6nemlirol oynayacagini
vurguladi.

KURUMLAR ARASI
KOORDINASYON
GELISTIRILECEK

Ziyaretkapsaminda,ihracatgi
firmalarin uluslararasi fuarlarda
dahaetkin temsil edilmesi, teknik
bilgi paylagimi, egitim faaliyetlerive
stirdiiriilebilir iretim alanlarinda
ortak projeler gelistirilmesi
konularindadafikir aligveriginde
bulunuldu. Taraflar, sanayive
ihracat camiasinin ortak akil
vekoordinasyonicindehareket
etmesinin Tiirkiye ekonomisine
uzunvadelikatkilar saglayacagi
goriisiinde birlesti.

IHBIRtarafindanyapilan
degerlendirmede, PLASFED
Baskan1 Omer Karadenizve
beraberindekiheyetinnazik
ziyaretinden duyulan memnuniyet
dile getirilerek tegekkiir edildi.
Gorlismenin, ikikurum arasindaki
iletisimin gliglendirilmesine ve
gelecekte hayatagecirilebilecekis
birligi caligmalarinakatki saglamasi
temenni edildi.
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Tarkiye'nin temmuz dis ticaret
tablosu TIM'de aciklandi

TiM Dis Ticaret Kompleksi'‘nde
diizenlenen “Temmuz 2026 Dis
Ticaret Verileri Basin Aciklamasi”
programina iIHBIR Yénetim Kurulu
Baskan Yardimaisi Kiirsad Giilbahar
katildi. Toplantida Tiirkiye'nin
temmuz ayi ihracat ve ithalat
performansinailiskin giincel
veriler kamuoyu ile paylasildi.

icaret Bakani Prof. Dr. Omer
Bolatve Tiirkiye Thracatcilar
Meclisi (TTM) Bagkan Mustafa
Giiltepe’ninkatilimlariyla
TIM Dis Ticaret Kompleksi'nde
gerceklestirilen “Temmuz 2026 D1g
Ticaret Verileri Basin A¢iklamas1”
programinda, Tirkiye ekonomisinin
disticaret goriiniimiineiligkin glincel
degerlendirmeleryapild.

Programa Istanbul Hububat Bakliyat
Yagh Tohumlarve Mamulleri Thracatcilar:
Birligi'ni ({HBIR) temsilen Yonetim
Kurulu Bagkan Yardimeisi Kiirsad
Giilbaharkatilim sagladi. Toplantida
temmuzayinailigkinihracat, ithalat, dig
ticarethacmive sektorbazli gelismeler
kamuoyuile paylagildi.

TEMMUZ AYINDA
IHRACAT YUZDE 2,9 ARTTI

Aciklananverilere gore Tiirkiye'nin 2026
yilitemmuzayiihracat, gecenyilin aynm
aymagoreyiizde 2,9 artarak 25 milyar 621
milyon dolar oldu. Aynidénemdeithalat
yiizde 5,2 artigla 32 milyar 989 milyon
dolarayiikselirken, digticarethacmiyiizde
4,1artisla58 milyar 610 milyon dolar
olarak gerceklegti.

Temmuzverileri, kiiresel talep
kosullarindaki dalgalanmalararagmen
ihracattaartigegiliminin stirdigint
ortayakoyarken, digticarethacmindeki
yiikselis de ekonomik faaliyetlerdeki
hareketliligin devam ettigineisaret etti.

YEDI AYLIK iHRACAT 161,6
MILYAR DOLARA ULASTI

Toplantidayilinilkyediaylik donemine
iliskin veriler de paylagildi. Bunagore
2026 y1l1 Ocak-Temmuzdéneminde
ihracatgecenyilinaynidénemine gore
yiizde 3,4 artarak 161 milyar 601 milyon

dolarayiikseldi. Aynidonemdeithalat
yiizde 4,7 artigla 222 milyar 109 milyon
dolar, digticarethacmiiseyiizde 4,1 artigla
383 milyar 710 milyon dolar oldu. Ocak-
temmuzdonemineiligkinveriler, yilin
ilkyarisinin ardindan ihracattabiiyiime
egiliminin stirdiglinti gosterirken, dig
ticarethacmindekiartiginhem ihracat
hemithalattarafindakigeniglemeyle
desteklendigini ortayakoydu.

DIS TiICARET GORUNUMU
DEGERLENDIRILDi
Basintoplantisindakiiresel ticaretteki
gelismeler, bolgesel pazar hareketleri

ve sektorlerin performansina
iligkin degerlendirmeler de yapildi.
Thracatin siirdiiriilebilir biiyiimesine
yonelik uygulanan politika ve destek
mekanizmalarinailigkinbilgiler
paylagilirken, yilin gerikalan donemine
yonelikbeklentiler de ele alindi.
Programkapsamindaagiklanan
veriler, Tlirkiye'nin dig ticaret
performansininyanisirasektorlerin
ihracategilimlerineiligkin glincel
bir gortinlim sundu. Gidave tarimsal
sanayi sektorlerinde yilinilk yediayinda
kaydedilen gelismeler de toplantidaele
alinanbagliklar arasindayeralda.
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IHBIR, KADIN GIRISIMCILER ICIN TICARET BAKANLIGI ILE BIR ARAYA GELDI

Kadin girisimcil

H W =

igi ve dijital

onusum icin ortak vizyon

stanbul Hububat Bakliyat

Yagli Tohumlar ve Mamulleri

Thracatcilar Birligi (HBIR),

kadin girisimciliginin
desteklenmesiveihracat odakliegitim
projelerinin geligtirilmesine yonelik
calismalar kapsamindaénemlibir
istisare toplantisi gerceklestirdi.

IHBIRheyeti, T.C. Ticaret Bakanlig1

Ticari Bilgi, lletisim Hizmetleri
ve Kadin-Geng Girisimciler Daire
Bagkani Pinar Ozpak Karatagile bir
arayagelerek kadin girigsimcilere
yoOnelik planlanan egitim programlar:
bagtaolmakiizere ylirtitiilen projeler
hakkinda goriis aligverisinde bulundu.
Toplantiya TIM Delegelesi Eda Sisman
ile Tugba Giillii Stirmelive Esra
Zarhlioglu dakatildi.

EGITiM PROGRAMLARI ELE ALINDI

Goriusmede, 6zellikle kadin
girigimcilerin dijital ticaret
ekosistemine dahagiicliientegrasyonu,
e-ihracatkapasitesinin artirilmasi,
e-pazarlamauygulamalarive

satig gelistirme alanlarinda
yiiriitlilebilecek ig birlikleri ele alind1.

iHBIR, kadin girisimcilerin e-ihracat

ve dijital ticaret alanindaki
yetkinliklerini gelistirmeye yonelik
projelerini degerlendirmek iizere
Ticaret Bakanhg ile istisare toplantisi
gerceklestirdi. Goriismede, planlanan
egitim programlari basta olmak iizere
kadin ve genc girisimcilerin uluslararasi
pazarlara erisimini giiclendirecek is
birligi alanlar ele alindi.

IHBIR’in 6niimiizdekidénemde
hayatagecgirmeyiplanladig1 Kadin
Girisimciler E-Ticaret, E-Pazarlama
ve Satig Geligtirme Programi
kapsamindaegitimicgerikleri, hedef
kitle ve uygulamayontemleritizerine
degerlendirmeleryapildi.

DiJITALLESME VE
IHRACAT ODAGI ONE CIKTI

Toplantida ayricakadinve geng
girisimcilerinuluslararasi pazarlara
erigsiminin kolaylagtirilmasi, dijital
kanallariizerinden markalagma
stireclerinin desteklenmesive
ihracat odakli kapasite gelistirme
calismalarininyayginlagtirilmasi

konulari glindeme geldi.

Kamukurumlariileihracatci
birlikleri arasindakikoordinasyonun
gliclendirilmesinin, girigimecilik
ekosisteminin stirdiiriilebilir geligimi
acisindan 6nemlikatkilar saglayacag:
vurgulandi.

YENI i$ BIRLIKLERINE ZEMIN
HAZIRLAYACAK

IHBIR tarafindan yiiriitiilen egitim
vekapasite gelistirme projelerinin,
ihracatei firmalarin dontigiim stirecine
destek vermesive 6zellikle kadin
girisimcilerinkiiresel pazarlarda
dahagoriiniirhale gelmesine

katki saglamasi hedefleniyor. Bu
kapsamdagerceklestirilenistigare
toplantisinin, 6niimizdeki donemde
hayatagecirilecek ortak ¢caligma

ve programlara zemin hazirlamasi
bekleniyor.

IHBIR heyeti, toplantinin sonunda
T.C. Ticaret Bakanlig1 Ticari Bilgi,
Tletisim Hizmetleri ve Kadin-Geng
Girigimciler Daire Bagkani Pinar Ozpak
Karatag’amisafirperverligive yapici
katkilari dolayisiyla tegekkiir etti.

IHBIR'de agustos ayi yénetim
kurulu toplantisi yapildi

iHBIR'in agustos ay1 y6netim
kurulu toplantisi, TiM

delegeleri ve denetim kurulu
iilyelerinin genis katihmiyla
gerceklestirildi. Toplantida,
Birligin mevcut faaliyetlerinin
yani sira 6ntimiizdeki donemde
ihracatcilarin uluslararasi
pazarlardaki etkinligini artirmaya
yonelik calismalar degerlendirildi.
Fuarlar, ahm heyetleri ve

UR-GE projeleri toplantinin 6ne
ctkan giindem maddeleri
arasinda yer aldi.

[
stanbul Hububat Bakliyat
Yaghi Tohumlarve Mamulleri
Thracatcilar1 Birliginin (IHBIR)
agustos ay1yonetim kurulu
toplantisi, 25 Agustos 2026 tarihinde
Birlik binasinda gerceklestirildi.
Yénetim kurulu tiyelerinin yani sira TIM
delegelerive denetim kurulu tiyelerinin
de geniskatilim sagladigi toplantida,
sektoriinve ihracatcifirmalarin
giindemindekikonular ele alinda.
Toplantidaoncelikle
Birligin yuirtittigi faaliyetler
degerlendirilirken, ihracatcilarin
farklipazarlaraerigimini
giiclendirmeyeyonelik caligmalar
hakkindagoriis aligveriginde

bulunuldu. Bukapsamda, 6ntimtizdeki
donemde diizenlenmesiplanlanan
fuarlarve gerceklestirilecek alim
heyetleriele alinda.
IHBIRinihracatci firmalarin
yenipazarlaraacilmasinave
mevcut pazarlardaki konumlarini
gliclendirmesine yonelik
caligmalarindaonemliaraclardanbiri
olan UR-GE projeleridetoplantinin
glindemindeyeraldi. Projelerin
kapsamive 6niimiizdeki donemde
gerceklestirilecek faaliyetler
konusundadegerlendirmeler yapildi.

YENi DONEM
PLANLAMASI ELE ALINDI

ToplantidaayricaBirligin 6ntimiizdeki

donemdehayatagegirmeyi
planladigi faaliyetler konusunda
istigarelerde bulunuldu. Thracatgilarin
ihtiyaclaridogrultusunda
yuriitiilecek caligmalarin kapsami
degerlendirilirken, uluslararasi
ticaretin gelistirilmesine yonelik
organizasyonlarin etkinliginin
artirilmasikonusundagoriisler
paylasildi

IHBIR Y6netim Kurulu
Toplantisi'ndagerceklegtirilen
degerlendirmeler dogrultusunda,
Birliginihracatcilarin dig pazarlardaki
faaliyetlerini destekleyen
caligmalarinin éniimiizdeki donemde
de stirdiirilmesive yenifaaliyetlerin
hayatagecirilmesiplanlaniyor.
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~ IHBIR'den
F Istanbul’da tyelerine
basari ziyareti

1da, icecek, biskiivi,
cikolata, sekerleme, kuru
ve sertkabuklumeyve,
atigtirmalik, ambalajve
uretim teknolojileri sektorlerini
birarayagetiren F Istanbul Gida
veIgecek Uriinlerive Uretim
Teknolojileri Thracat Fuary, buyil
besincikez diizenlendi. Istanbul
Fuar Merkezi'nde gerceklestirilen
fuar, sektor temsilcilerinin yeni
igbaglantilarikurmasinave
uluslararasi pazarlardakifirsatlar:
degerlendirmesine zemin hazirladi.
Fuarkapsamindaistanbul
Hububat Bakliyat Yagli Tohumlar
ve Mamulleri Thracatcilar: Birligi
(IHBIR) Bagkani1 Kazim Taycive
Yénetim Kurulu Uyesi Mehmet Tas,
FIstanbul 2026’yakatilan IHBIR iiyesi

Gida ve icecek sektorlerini ayni
cati altinda bulusturan F istanbul
2026, 26-29 Agustos tarihlerinde
istanbul Fuar Merkezi'nde
gerceklestirildi. 700'iin iizerinde
katihmci ve 100°den fazla iilkeden
profesyonel ziyaretciyi bir araya
getiren fuarda, yeni ticaret
baglantilari ve ihracat firsatlari
éne cikti. IHBIR Baskani Kazim
Tayci ve IHBIR Yénetim Kurulu
Uyesi Mehmet Tas da fuara
katilan iHBIR iiyelerini ziyaret
ederek basari dileklerini ilettiler.

firmalarin stantlarini ziyaret etti.
Bagkan Taycive Yonetim Kurulu Uyesi
Tas, firmatemsilcileriyle goriigserek
fuardaki caligmalarihakkindabilgi

aldive uluslararasipazarlardayeni
baglantilar kurulmasinayonelik
faaliyetlerikapsamindabagari
dilekleriniilettiler.

ULUSLARARASI

TiCARET BAGLANTILARI
ONE CIKTI

Alti1salondave 60 bin metrekarelik
alandadiizenlenen F Istanbul
2026, 700 inizerinde katilimeci
firmay1100’den fazlaiilkeden gelen

profesyonel ziyaretcilerle bulusturdu.

Thracatodakliyapisiylaéne cikan
fuardagidaveicecekiiriinlerininyani
siratiretim teknolojileri, ambalaj,
atigstirmalik ve sekerleme gibi farkl
alanlardafaaliyet gosteren firmalar
urilin ve ¢ozlimleriniuluslararasi
alicilarin begenisine sundu.
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TIM'IN 'ILK 1000’ LISTESINDE GUCLU TEMSILIYET

IHBIR lyeler;i
ihracatin zirve liginde

tirkiye Thracatcilar

Meclisi’nin (TIM)

acikladig12025y1l1

“Tiirkiye’nin i1k 1000
Thracatgi Aragtirmas1” sonuclars,
Istanbul Hububat Bakliyat Yagl
Tohumlar ve Mamulleri Thracatcilar:
Birligi (IHBIR) tiyelerinin
Tirkiye'nin enbiiyiik ihracatcilar:
arasindaki glicliikonumunu ortaya
koydu. THBIR iiyeleri, cikolatave
kakao tirlinlerinden makarnaya, un
sanayindenyaglitohumlarve tarimsal
sanayitriinlerine kadar genig bir tirtin
grubundayiiksekihracathacmine
ulagtl.

Aragtirmadayeralan THBIR
uyesifirmalarintoplamihracati
yaklagik 2 milyar 27 milyon dolar
olarak gerceklegsti. Bubiiytikliik,
gidave tarimsal sanayi sektorlerinin
Tirkiye'nin digticaret yapisindaki
stratejik oneminiteyit ederken,
IHBIR iyelerininkiiresel tedarik
zincirlerindeki etkin roliinii de ortaya
koydu.

ILK 100’DE iKi iHBIiR UYESi
Arastirmadaenyiiksek sirayialan
THBIR iiyesi firma Solen Cikolata
GidaSan.ve Tic.A.$.oldu. Sirket,
363,3milyondolarlikihracatla
Tirkiye genelinde 74 lincti siradayer
aldi. Istanbul GadaDig Tic. A.S. ise
336,5milyondolarlikihracatla80’inci
sirayayerlesti.

Boylece IHBIR iiyeleriarasinda
iki firma Tiirkiyenin en biiytik
100ihracatgisiarasinagirmeyi
basarirken, buiki firmanin toplam
ihracatiyaklasik 700 milyon dolara
ulast1. Busonug, markali gida
urtinlerinde 6lgek ekonomisinin ve
kiiresel dagitim aglarininihracat

TiM'in acikladig “Tiirkiye'nin

ilk 1000 ihracatci Arastirmasi”
sonuclari, iIHBIR iiyelerinin
kiiresel pazarlardaki giiclii
konumunu bir kez daha ortaya
koydu. Arastirmada yer alan 19
iHBIR iiyesi firmanin toplam
ihracati 2 milyar dolar sinirini
asarken, ilk 100'de iki firma yer
aldi. Sonuclar, gida sanayisinin
Tiirkiye ihracatindaki agirhgim
ve iHBIR iiyelerinin uluslararasi
pazarlardaki rekabet kapasitesini
gosteren 6nemli bir tablo sundu.

Rakamlarla IHBIR'in
TIM performansi

e Listede yer alan firma sayisi: 19
® Toplam ihracat: 2,03 milyar $

e 11k 100'deki firma sayist: 2

e ik 500'deki firma sayisi: 10

@ ik 10 firmanin ihracatr: 1,56 milyar $

e En yuksek ihracat: Sélen
Cikolata - 363,3 milyon $

performansiiizerindekietkisiniagik
bicimde gosterdi.

CIKOLATA VE
MAKARNA ONE CIKTI

Aragtirmasonuclari, 6zelliklekatma
degerli gidatiriinlerinde ITHBIR
tiyelerinin glicliibir konuma sahip
oldugunu ortayakoydu. Altinmarka
GidaSan.ve Tic. A.$.175,2 milyon
dolar, ObaMakarnacilik San. ve Tic.
A.$.163,3milyon dolar, Unilever San.
ve Tic. Tlirk A.$.111,6 milyon dolar ve
Lesaffre Turquie Mayacilik Uriinleri

Tic.A.$.92,4milyon dolarihracat
gerceklegtirdi.

Cikolata, kakaotirtinleri,
makarnave mayagibiiglenmisgida
kategorilerindekibu performans,
Tiurk gidasanayisinin markalive
yiiksek katma degerli tirtinlerde
uluslararasi pazarlardagiiclii talep
gordiigiinii gosterdi.

iLK 500’DE YOGUN TEMSIL

IHBIR iiyelerinin 6nemlibir bélimii
TIM 11k 5001listesinde de yeralda.
Ulas Gida, Bunge Gida, Beyoglu
Cikolata, Bagshan Agro, Tayas Gida
ve Begler Kuruyemis gibifirmalarin
st siralardabulunmasy, IHBIR’in
yalnmizca markali gida tirlinlerinde
degil;un, bakliyat, kuruyemisve
tarimsal sanayi lirlinlerinde de
genigbirihracat tabaninasahip
oldugunu ortayakoydu. Bu gesitlilik,
sektorin farkli pazarlardakitalep
dalgalanmalarinakarsi dahadengeli
biryap1olusturmasinakatki sagladi.

iLK 10 FIRMANIN
IHRACATI 1,56 MiLYAR
DOLARI ASTI

Veriler, ihracatin belirli 6lgekteki
firmalardayogunlagtiginida
gosteriyor. TIM siralamasindaen
iistteyeralanilk 10 ITHBIR iiyesinin
toplamihracatiyaklagik 1milyar 563
milyon dolar olarak gerceklesti. Bu
rakam, listede yer alan tim IHBIR
iiyelerininihracatininyaklagik dortte
ticline kargilik geldi.

Tk beg firmanin toplam ihracatinin
1milyar 150 milyon dolar seviyesine
ulagmasi, liretim kapasitesi, marka
glicliveuluslararasidagitim aglarinin
ihracat performansindabelirleyici
unsurlar oldugunu ortayakoydu.
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Sektor ilk 1000 Firma | 2025 Firma Unvani “ 2025 Sektérel %2025 Toplam ihracat
icindeki Sektorel ihracat (s)
Siralamasi Siralamasi ($)

Hububat, Bakliyat, Yagli Tohumlar e 1 SOLEN CIiKOLATA GIDA SAN. | 363.227.529,28 363.252.749,86

ve Mamulleri VETIC.A.S.

Hububat, Bakliyat, Yagl Tohumlar 80 2 ISTANBUL GIDADIS TIC. A.S. 336.500.789,94 336.531.960,43

ve Mamulleri

Hububat, Bakliyat, Yagl Tohumlar 174 8 ALTINMARKA GIDA SAN. VE 172.721.308,26 175.208.722,16

ve Mamulleri TiC.AS.

Hububat, Bakliyat, Yagl Tohumlar 192 10 OBA MAKARNACILIKSAN. VE | 163.254.858,09 163.255.199,36

ve Mamulleri TiC.A.S.

Hububat, Bakliyat, Yagli Tohumlar 339 27 LESAFFRE TURQUIE 91.595.111,45 92.399.443,79

ve Mamulleri MAYACILIK UR. TiC. A.S.

Hububat, Bakliyat, Yagl Tohumlar 384 32 ULAS GIDA UN TEKSTIL 82.450.198,63 82.513.344,35

ve Mamulleri NAKLIYE TiC. VE SANA.S.

Hububat, Bakliyat, Yagli Tohumlar 392 34 BEYOGLU CiKOLATA SANAYi | 80.537.376,35 80.537.486,75

ve Mamulleri TICARETA.S.

Hububat, Bakliyat, Yagli Tohumlar 388 35 BUNGE GIDA SAN. VE TiC. 78.526.665,63 81.396.235,41

ve Mamulleri A.S.

Hububat, Bakliyat, Yagli Tohumlar 427 37 TAYAS GIDA SAN. VE TiC. 74.080.557,32 74.120.632,09

ve Mamulleri A.S.

Hububat, Bakliyat, Yagl Tohumlar 455 41 BESLER KURUYEMIS VE 68.775.522,74 68.815.332,16

ve Mamulleri GIDA MAD. iML. VE PAZ. TiC.

A.S.

Hububat, Bakliyat, Yagl Tohumlar 415 42 BASHAN AGRO GIDA SANAYI | 67.756.493,00 76.032.526,87

ve Mamulleri VE TICARETA.S.

Hububat, Bakliyat, Yagl Tohumlar 573 47 ANI BiISKUVi GIDA SAN. TiC. | 56.677.504,67 56.747.591,52

ve Mamulleri AS.

Hububat, Bakliyat, Yagli Tohumlar ve 274 49 UNILEVER SAN. VE TiC. 55.117.671,03 111.5682.156,81

Mamulleri TURKA.S.

Hububat, Bakliyat, Yagl Tohumlar 738 61 BiFA BiSKUVIi VE GIDA SAN. 44.664.451,91 44.700.592,36

ve Mamulleri AS.

Hububat, Bakliyat, Yagl Tohumlar 737 62 EFORIG VE DIS TICARET 44.101.572,90 44.875.277,60

ve Mamulleri LTD. STi.

Hububat, Bakliyat, Yagli Tohumlar 809 66 EKSUN GIDA TARIM SAN. VE 40.494.663,93 40.494.663,93

ve Mamulleri TIC.AS.

Hububat, Bakliyat, Yagli Tohumlar ve 479 70 CARGILL TARIM SAN. VE 35.696.759,86 66.003.375,29

Mamulleri TiC.AS.

Hububat, Bakliyat, Yagli Tohumlar ve 943 75 BOLCI CIKOLATAA.S 34.712.938,58 34.734.648,15

Mamulleri

Hububat, Bakliyat, Yagli Tohumlar ve 987 79 ANL GIDA SAN. VE TiC. A.S 33.606.041,33 33.634.903,60

Mamulleri
KURESEL PAZARLARDA temelunsurlar arasindayer aliyor. rekabetin giderek yogunlagtig1 bir
REKABET GUCU Ozellikle islenmis gidaiiriinlerinde dénemde, yiiksek katma degerli
DIKKAT GEKTI yiiksek katma degeryaratilmasi, iiriinlere yonelen firmalarin daha
IHBIR iiyelerinin TIM Tirkiye’nin geleneksel tarimsal tirtin giicliibir performans sergiledigi

aragtirmasindaki performansi, Tiirk
gidave tarimsal sanayi sektoriiniin
kiiresel pazarlardakirekabetciligine
iligkin de 6nemlibirreferans
olusturdu. Avrupa Birligi, OrtaDogu,
Kuzey Afrikave Amerikakitasindaki
pazarlardaartan talep; markali

g1da, cikolata, makarnaveunlu
mamullerihracatini destekleyen

ihracatindan dahaileribiriiretim

ve markalagmaasamasinagectigine

isaretediyor.
Arastirmasonuclariaynizamanda

turetimde verimlilik, teknoloji

kullanimi, markalagmaveyeni

pazar gesitlendirmesininihracat

performansitizerindekietkisinide

ortayakoydu. Kiiresel gidaticaretinde

goruldi.

IHBIRiiyelerinin TIM i1k 1000
listesinde elde ettigisonuclar, Tiirk
gidasanayisinin uluslararasi 6lgekte
bliylime potansiyelini korudugunuve
kiiresel pazarlardadahayiiksek pay
almakapasitesine sahip oldugunu
gosteren onemlibir veri setiniteligi
tagidigini gosterdi.
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25 IHBIR UYESI FIRMA, SANAYININ DEVLERI ARASINDA

ISO 500'de IHBIR imzasi

istanbul Sanayi Odasi'nin
acikladig Tiirkiye'nin 500
Biiyiik Sanayi Kurulusu 2025
arastirmasinda 25 iHBIiR iiyesi
firma yer aldi. Gida, tarim,
yagh tohumlar ve islenmis gida
sanayisinde faaliyet gosteren
firmalarin listede yer almasi.
sektoriin tiretim kapasitesini,
sanayideki giiclii konumunu
ve ihracat odakh biiytiime
potansiyelini bir kez

daha ortaya koydu.

[
stanbul Hububat, Bakliyat,
Yagli Tohumlar ve Mamulleri
Thracatcilar1 Birligi THBIR)
iiyesi firmalar, Istanbul Sanayi
Odasr'nin agikladig: “Tiirkiye’nin
500 Biiyiik Sanayi Kurulugu 2025”
aragtirmasindaonemlibirbagariya
imzaatti. Gida, tarim, yagli tohumlar,
sekerleme, unlu mamullerve
tarimadayalisanayialanlarinda
faaliyet gosteren cok sayidatiye
firma, Tlrkiyenin en biliylik sanayi
kuruluglariarasindayer alarak
sektoriin tiretim gliclinii ve rekabet
kapasitesinibir kez dahateyit etti.
Aragtirmadayeralan firmalarin
ortayakoydugu performans; gii¢clii
uretim altyapisi, ihracat odakl
biiylime yaklagima, stirdiirtilebilir
yatirim anlayisive katma degerli
uretimkabiliyetinin somutbir
gostergesiolarak degerlendirildi.
IHBIR, tiyelerinin elde ettigibu
bagarininyalnizcasektoragisindan
degil, Tiirkiye ekonomisinin sanayi
veihracatvizyonuagisindanda
6nemlibirkazanimoldugunu
vurguladi.

URETIM GUCU VE
IHRACAT KAPASITESI
ONE CIKTI

IHBIiR tarafindanyapilan
degerlendirmede, iiyelerin ISO
500’dekibagarisinin Tiirkiye'nin gida
ve tarimadayali sanayilerde ulagtig1
uretimkapasitesiniacik bigcimde
ortayakoydugubelirtildi. Ozellikle

islenmistarimiirtinleri, sekerlive
kakaolumamuller, unlu mamuller,
yaglitohumlar ve bitkisel yaglar gibi
alanlardafaaliyet gésteren firmalarin
kiiresel pazarlardarekabet glicinii
artirarak ihracata énemli katki
sunduguifade edildi.

SANAYI, iISTIHDAM VE
EKONOMI iCiN GUCLU KATKI

ISO5001istesindeyeralan firmalar
yalnizcaiiretim hacimleriyle

degil; sagladiklariistihdam,
gercgeklestirdikleriyatirimlar, Ar-
Gefaaliyetlerive tedarik zincirine
katkilariylada Tirkiye ekonomisine
o6nemlideger sunuyor. Gida
sanayisinin stratejik roliintin her
gecenyildahadabelirginlestigine
isaretedilirken, liretim ve ihracatin
stirdirilebilir bliylimenin temel
unsurlariarasindayer aldigl
vurgulandi.

IHBIR, aragtirmadayer alan tiim
uye firmalarini tebrik ederek, tilke
ekonomisine, iretime veistihdama
sagladiklari katkilar dolayisiyla
tesekkiir etti.

“SURDURULEBILIR
BUYUME iCiN URETMEYE
DEVAM EDECEGiz”

THBIR degerlendirmesinde su
mesaj 6ne cikti: “THBIR iiyesi
firmalarimizin bagarisi, Tiirkiye'nin
uretim giictinii ve sektorimiiziin
sanayidekiyerinibirkezdaha
ortayakoymustur. Gliclii tiretim
altyapimizve stirdiiriilebilir biiylime
hedeflerimiz dogrultusunda
sektoriimiizigin degeriiretmeye,
ihracat odaklibiuylimeyi
desteklemeye ve tilkemizin
kalkinmasinakatki sunmaya
kararhlikladevam edecegiz.”

Birlik, 6ntumiizdeki donemde de
uyelerinin uluslararasi pazarlardaki
etkinligini artiracak projeleri,
fuar organizasyonlarini, UR-GE
caligmalarinive katmadegerli
uretimidestekleyen faaliyetleri
stirdiirmeyi hedeflediginibildirdi.

ISO500°de iHBIR
tiyesi25firmayeraldi

150500 Biiyiik Sanayi Kurulusu 2025 arastirmasinda
yeralan HBIR Giyesi firmalar sunlar oldu:

iSOSirasi | Firma

23 EtiGidaSan.veTic.AS.

62 AbdiibrahimilacSan.veTic.AS.

65 AltinmarkaGidaSan. veTic.A.S.

79 TorosTarimSan.veTic.A.S.

84 Modern KartonSan.veTic.A.S.

88 SolenCikolataGida
San.veTic.AS.

93 BungeGidaSan.veTic.AS.

107 Bashan Agro Gida
San.veTic.AS.

17 CargillTanmve GidaSan. Tic.A.S.

128 Sofra Yemek
UretimveHizmetA.S.

131 Anadolu EfesBiracilik
veMaltSanayiA.S.

153 RekaBitkisel Yaglar
San.veTic.AS.

7 S.S.Trakya Yagh Tohumlar
Tanim Satis Kooperatifleri Birligi

214 Detay GidaSan.veTic.A.S.

222 Kent GidaMaddeleri
San.veTic.AS.

212 ElvanGidaSan.veTic.A.S.

301 Eksun GidaTarim San.veTic.A.S.

303 Giilcicek Kimyave Ucan
YaglarSan.veTic.AS.

338 KervanGidaSan.veTic.A.S.

34 Lesaffre Turquie Mayacilik
UretimveTicaretA.S.

363 TARFAS Tarimsal Faaliyetler
UretimSan.veTic.A.S.

366 DellaGidaSan.veTic.AS.

395 Beyoglu CikolataSan.Tic.A.S.

396 BifaBiskiivive GidaSanayiA.S.

407 TamekSagra
GrupGidaUretimA.S

ISO Ikinci 500'de
lyelerden guclu performans

istanbul Sanayi Odasi'nin
acikladig: “Tiirkiye'nin ikinci
500 Biiyiik Sanayi Kurulusu
2025" arastirmasinda cok sayida
iHBIR iiyesi firma yer aldi.
Listeye giren firmalarin basarisi,
Tiirk gida sanayisinin iiretim
kapasitesini, ihracat giictinii ve
sanayideki stratejik konumunu
bir kez daha ortaya koydu.

()

stanbul Sanayi Odas1 (ISO)

tarafindan agiklanan

“Tirkiye’nin Ikinei 500

Biiytik Sanayi Kurulugu2025”
aragtirmasi, Tlirk sanayisinin tiretim
glictinlive rekabet kapasitesiniortaya
koyan en 6nemli gostergelerden biri
oldu. AragtirmadaIstanbul Hububat,
Bakliyat, Yagli Tohumlar ve Mamulleri
Thracatcilar Birligi ((HBIR) iiyesi cok
sayidafirmaninyer almasi, sektoriin
sanayitiretimiicindekiagirhiginibir
kezdahagozler 6niine serdi.

Gida, tarimveiglenmigtarim
triinlerialanindafaaliyet gosteren
IHBIR tiyesi firmalar; tiretim,
istihdam, yatirim veihracat
performanslariyla Tiirkiye
ekonomisine sagladiklari katkiy1 ISO
listesinde de teyit etmis oldu. Ozellikle
unlumamuller, biskiivi, ¢ikolata,
sekerleme, kahve, yag, nisastave yem
sanayi gibialt sektorlerde faaliyet
gosteren firmalarinlistede giicli
sekilde temsil edilmesidikkat cekti.

URETIMDEN iHRACATA
UZANAN BASARI ZiNCiRi

ISOIkinci500 aragtirmasinda yer
alan firmalarin 6nemlibir bolimiiniin
ihracatodakliliretim modeliyle
faaliyet gostermesi, Tiirk gida
sanayisininkiiresel pazarlardaki
rekabet giiciinili de yansitiyor. Katma
degerliiiretim, markalagsmave dig
pazarlaraacilmastratejileri sayesinde
firmalaryalnizcai¢pazardadegil,
uluslararasiarenadadabiiylimeye
devam ediyor.

iSO ikinci 500°de yer alan iIHBIR Uyesi firmalar

Sira Firma

36 Sardunya Gida Mutfak isletmeleri Ticaret A.S.
37 Soyyigit Gida San. ve Tic. A.S.

74 Tayas Gida San. ve Tic. A.S.

75 Katsan Gida San. ve Tic. Ltd. Sti.

78 Ulas Gida Un Tekstil Nakliye Tic. ve San. A.S.
84 Temas Gida San. ve Tic. A.S.

169 Ermetal Otomotiv ve Esya San. Tic. A.S.

183 Ani Biskuvi Gida San. ve Tic. A.S.

200 Altinparmak Gida San. ve Tic. A.S.

210 Simsek Bisklvi ve Gida Sanayi A.S.

219 Detay Kahve San. ve Tic. A.S.

228 Elit Cikolata ve Sekerleme Sanayi A.S.

252 istanbul Halk Ekmek Un ve Unlu Maddeler Gida San. ve Tic. A.S.
257 Beyda Gida Uriinleri San. ve Tic. A.S.

261 Rella Gida San. ve Tic. A.S.

267 Apak Pazarlama ve Gida San. Tic. A.S.

291 ipek Yem ve Gida San. Tic. A.S.

310 A.BGidaSan.veTic.A.S.

329 Bolci Cikolata A.S.

381 Pelit Pastacilik ve Gida Sanayi A.S.

396 Tellioglu Yem-Gida Entegre Tesisleri San. ve Tic. A.S.
397 Ak Nisasta San. ve Tic. A.S.

427 Petro Yag ve Kimyasallar San. ve Tic. A.S.
47y Seyidoglu Gida San. ve Tic. A.S.

IHBIR tarafindanyapilan
degerlendirmede, “Uyelerimizin
bagarisi, Tiirkiye’'nin tiretim giictinti
ve sektoriimiiziin sanayideki gliclii
konumunubirkezdahaortaya
koymustur. Uretim glicimiuizi
artiran, ihracat odakli biiyliimeye
katkisaglayan liyelerimizle birlikte
sektoriimiizigin deger liretmeye
velilkemizin kalkinmasinakatki
sunmayadevam edecegiz” denildi.

GIDA SANAYISININ
STRATEJIK ROLU ONE CIKTI
Kiiresel gida arz giivenligi
tartigmalarinin yogunlagtigi bir

dénemde Tiirk gidasanayisinin tiretim
stirekliligini korumasiveihracat
kapasitesiniartirmasi stratejik nem
tagiyor.ISOlistesindeyeralan THBIR
uyeleri, stirdiiriilebilir tiretim anlayasi,
glicliitedarik zinciriyonetimive
yiiksek kalite standartlariyla sektoriin
doniigtimiine yon veren kuruluslar
arasindabulunuyor.

Aragtirmasonugclari aynizamanda
gidasanayisininyalnizca tiiketim
trtinleritiretmedigini; tarim, lojistik,
ambalaj, perakende ve digticaret
gibibir¢ok alanibesleyen genigbir
ekonomik ekosistem olugturdugunu da
ortayakoyuyor.
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EYLUL-EKIN
ETKINLIK TAKVIM

Istanbul Hububat Bakliyat Yagli Tohumlar ve Mamulleri
Thracatcilan Birligi ((HBIR) iiyeleri sonbahar déneminde
uluslararasi fuarlar, alim heyetlerive egitim programlariyla
yeniigbaglantilarikurmave ihracatkapasitelerinigeligtirme
firsatibulacak. Eyliil ve ekim aylarinda gerceklestirilecek
organizasyonlar, sektor firmalarini diinyanin
farklipazarlarindakialicilarlabulustururken;
strdiiriilebilirlik, dijital ticaret ve satig

gelistirme alanlarindadiizenlenecek egitim
programlaridaihracateilarin,

glincel doniistim siireclerine

EYLUL2026

1-4 Eyliil | Foodist
Istanbul 2026 Fuari

Gidaveicecek sektoriintin dnemli
bulugmanoktalarindanbiriolan
Foodist Istanbul, yerlive yabanci
profesyonelleribir arayagetirecek.

5-10 Eyliil | Kolombiya
“Jerénimo Martins” Ozel
Nitelikli Alyim Heyeti Programa

Kolombiya
pazarinayonelik
gerceklestirilecek
programkapsaminda
firmalar, bélgenin
Onemliperakende
zincirlerinden
Jeronimo Martins
temsilcileriyle goriigme
imkéanibulacak.

14-16 Eyliil | Americas Food &
Beverage Show 2026 - Miami/ABD
(Milli Katilim Organizasyonu)

Kuzeyve Gliney Amerikapazarlarina
acilmakisteyen firmalarigin 6nemli
firsatlar sunan fuar, gida sektoriiniin
uluslararasioyuncularinibir araya

katki saglayacak.
getirecek. ... Eyliil 2026 | Kadwn Girigimciler
15-18 Eyliil | WorldFood Moscow E-Ticaret, E-Pazarlamave Satig
2026 - Rusya Gelistirme Program:

(Sektor Kurulu Ortak Standt)
Dijital ticaret, cevrimici pazarlamave

satig gelistirme konularina odaklanan
programilekadin girigimcilerin
e-ihracatyetkinliklerinin
gelistirilmesihedefleniyor.

EKIM 2026

17-21FEkim |SIAL
Paris2026 - Fransa
(Sektor Kurulu Ortak Standt)

WorldFood Moscow 2026 Fuari,
Rusyave cevreiilkelerdekialicilarla
temas kurmak isteyen ihracatcilaricin
bolgenin en 6nemli gidafuarlarindan
biri6zelligini tagiyor.

23Eyliil2026 | Kakaove
Cikolata Teknolojileri, Trendler
ve Kalite Parametreleri

Diinyanin en biiytlik gidafuarlari

IHBIRve Ankara
Universitesi Gida
Giivenligi Enstitlisiiis
birligiyle diizenlenen
2025-2026 THBIR

Teknik Egitim Programi

kapsaminda “Kakao

ve Cikolata Teknolojileri,
Trendler ve Kalite Parametreleri”

bagliklibesinciegitim, 23 Eyliil

2026 tarihinde TIM Dis Ticaret

Kompleksinde gerceklestirilecek.

Yiizylize, licretsiz ve sertifikali

olarak diizenlenecek egitimde kakao

ve ¢ikolata teknolojileri, sektorel
trendlervekalite parametreleriele
alinacak.

arasindayeralan STAL Paris, kiiresel
gidaticaretinin 6nemli aktorlerini
birarayagetirerek firmalarayeniis
baglantilar1 kurmafirsati sunacak.
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IHBIR TEKNIK EGITIM PROGRAMI

Gida projelerinde gtlivenilir sonug

icin istatistik ve modelleme egitimi

s wm—mv 4
VIR | .

X -

iHBIR ile Ankara Universitesi Gida
Giivenligi Enstitiisii is birliginde
diizenlenen “Gida Projelerinde
Temel istatistik ve Aragtirma
Modelleme” egitimi yogun katihmla
gerceklestirildi. Programda
katihmailara arastirma tasarimi, veri
analizi ve modelleme ssiireclerine
iliskin giincel bilgiler aktarilirken,
teorik icerik uygulamaya doniik
orneklerle desteklendi. Yiiz yiize

ve sertifikali olarak diizenlenen
egitim, sektor temsilcileri

ile akademisyenleri ayni
platformda bulusturdu.

[

stanbul Hububat Bakliyat

Yagh Tohumlar ve Mamulleri

Thracateilar: Birligi (THBIR)

ile Ankara Universitesi Gida
Giivenligi Enstitlistiigbirliginde
diizenlenen THBIR Teknik Egitim
Programikapsamindagerceklestirilen
“GidaProjelerinde Temel Istatistik ve
AragtirmaModelleme” egitimiyogun
katilimlatamamlandi. Ucretsizve
sertifikaliolarak diizenlenen programda
katilimcilar, aragtirmatasarimi, veri
analizive modelleme siireclerineiligkin

giincel bilgiler edinme firsati buldu.
IHBIiRile Ankara Universitesi Gida
Gilivenligi Enstitiistiigbirliginde her
ay diizenlenen THBIR Teknik Egitim
Programi, 24 Haziran 2026 tarihinde
gerceklestirilen dordiinciiegitimle
devam etti. Sektor profesyonellerini
akademik bilgiyle bulusturan
program, gidaalanindabilimsel
yaklagimin giiclendirilmesine katki
saglamayihedefliyor.

AKADEMIiSYENLERDEN
UYGULAMAYA
DONUKANLATIM
“Gada Projelerinde Temel istatistik ve
AragtirmaModelleme” baglikli egitim,
Ankara Universitesi 6gretim iiyesi
Prof.Dr. Nevzat Konarile Eskigehir
Osmangazi Universitesi 6gretim iiyesi
Dog.Dr.Ilyas Atalartarafindan verildi.
Egitimde temelistatistik
yontemleri, aragtirmatasarimi,




34 iSTANBUL HUBUBAT BAKLiYAT YAGLI TOHUMLAR VE MAMULLERI iHRACATCILARI BiRLiGI | HAZIRAN/TEMMUZ/AGUSTOS 2026

veridegerlendirme stirecleri,
deneysel planlamave aragtirma

Akademisyenler, teorik bilgileri
gidasektoriinde karsilagilan
ornek caligmalarla destekleyerek
katilimcilarin uygulamayayonelik
bilgi edinmesini sagladi.

SEKTORDEN YOGUN KATILIM
Programa firmatemsilcilerinin yani

—
N7

modellemeuygulamalariele alinda.

sirafarkliiniversitelerde gérevyapan
akademisyenler ve 6grenciler de katildi.
Katilimecilar, gida projelerinde dogru veri
kullaniminin 6nemi, bilimsel sonuglarin
guvenilirligive aragtirmasiireclerinde
istatistiksel yontemlerin etkin kullanimi
konusundakapsamlibilgialda.

Yiizyiize gerceklestirilen egitim,
katilimcilar arasindabilgi paylagimive
deneyim aktarimiagisindan daverimli
bir ortam olusturdu.

TEKNiK EGITIMLER

DEVAM EDECEK

IHBIR Teknik Egitim Programi, sektoriin
ihtiyac duydugu teknik bilgi birikimini
gliclendirmek ve iiniversite-sanayi
igbirligini gelistirmek amaciylayil
boyuncafarklbaghklardasiirdiiriilecek.
Diizenlenen egitimlerle katilimeilarin
meslekiyetkinliklerinin artirilmasive
gidasektoriinde bilimsel yaklagimin
yayginlagtirilmasi hedefleniyor.

r'
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ZUBER-ALTERNA GIDA SANAY| PAZARLAMA VE TICARET A.S. AR-GE MUHENDISI GIZEM TOMAR:

"Egitimler, Ar-Ge calismalarina
yeni perspektif kazandiriyor”

oA BER

ZUBER-ALTERNA GIDA SANAYi
PAZARLAMA VE TICARETA.S.
AR-GE MUHENDISI
GIZEM TOMAR

iHBIR'in gida sektériiniin giincel
ihtiyaclarina yonelik diizenledigi
egitimler, sektor profesyonellerine
teorik bilgiyi uygulamayla
birlestirme ve farkli bakis acilari
kazanma imkani sunuyor. Ziiber-
Alterna Gida Ar-Ge Miihendisi
Gizem Tomar, egitimlerin 6zellikle
Ar-Ge siireclerine katki sagladigin
belirterek uygulamah 6rnek ve
vaka calismalarina dahafazla
yer verilmesinin faydah
olacagini sdyledi.

1dasektoriinde Ar-Ge
faaliyetlerinin bagarisi,
teknik bilginin yanisira
glincel yontemlerinve
sektorel gelismelerin yakindan takip
edilmesini gerektiriyor. Bunoktada
sektor profesyonellerinin bilgive
yetkinliklerini gelistirmesine katki
sunan Istanbul Hububat Bakliyat Yagl
Tohumlar ve Mamulleri Thracatcilar:

(IHBIR) egitimleri, farkli alanlardaki
glincel konularibir araya getiriyor.
Zuber-Alterna Gida Sanayi Pazarlama
ve Ticaret A.$. Ar-Ge Mithendisi Gizem
Tomar daIHBIR tarafindan diizenlenen
egitimlerin, hem meslekibilgi
birikimine hem de giinliik caligmalara
katkisagladigini dile getirdi.

GUNCEL KONULAR, SEKTOREL
UYGULAMALARLA BULUSUYOR
IHBIR egitimlerini gidasektoriinde
calisanlar acisindan faydali buldugunu
belirten Tomar, egitimlerin giincel
konulara odaklanmasinin 6nemli
bir avantaj oldugunu soyledi. Teorik
bilginin sektorel uygulamalarlabir
arayagetirilmesinin farklibakigacilar:
kazandirdiginiifade eden Tomar,
“Egitimlerin hembilgi birikimine hem
de glinliik caligmalara 6nemlikatk:
sagladigini diistiniiyorum” dedi.
Egitimbaghklarinin sektoriin
ihtiyaclariylauyumlu oldugunu
kaydeden Tomar, farkliuzmanlik
alanlarinin ayniegitim programi
icinde ele alinmasinidadnemli
buldugunubelirtti. Aragtirmatasarimu,
istatistik, raf omrii ve yagam dongiisti
degerlendirmesigibikonularin gida
sektoriiniin farkh ihtiyaclarinayanit
verdiginiifade eden Tomar, egitimlerin
igerik planlamasinin genel olarak
yeterlioldugunu séyledi.

“UYGULAMALI
ORNEKLERIN ARTIRILMASI
KATKIYI YUKSELTIR”

Egitimlerin mevcutigeriginin
yanisirauygulamaboyutununda
gelistirilmesinin sektorel fayday:
artirabileceginibelirten Tomar,
vakacaligmalarinadikkat cekerek,
“Ozellikle uygulamali 6rneklere ve
vakacaligmalarinaayrilansiirelerin
artirilmasi egitimlerin katkisinidaha
daartirabilir” degerlendirmesinde
bulundu.

IHBIR'in egitim duyurularininda

yeterlive etkin gsekilde yapildigini
ifade eden Tomar, egitimlerin sektor
profesyonellerine ulagmasiagisindan
iletigim caligmalariinyeterli
oldugunu belirtti.

AR-GE SURECLERINE

FARKLI BAKIS ACISI

IHBIR egitimlerinin kendi
calismalarinadakatki sundugunu
belirten Tomar, egitimlerde aktarilan
farkliyontem ve yaklagimlarin Ar-Ge
stireclerini degerlendirme bigimlerini
gelistirdigini sdyledi. Tomar, “Ozellikle
farkliyontem ve yaklagimlar:
tanimak, mevcut Ar-Ge siireglerimizi
degerlendirirken yeniperspektifler
kazandiriyor” dedi.

Egitimlerde paylagilan sektorel
orneklerinve glincel bilgilerin
yuruttiikleri caligmalari dahakapsaml
degerlendirmelerine katki sagladigini
ifade eden Tomar, bu tiir programlarin
Ar-Ge caliganlarimin farkl yontemleri
tanimasi agisindan 6nemli oldugunu
vurguladi.

YENi EGITIMLER MASADA

YENI ONERILER VAR

GidaAr-Ge caligmalarinin gelisen
teknolojive verianalitigiyle birlikte
yeniuzmanlik alanlarinaihtiyac
duydugunadikkat ceken Ziiber-
AlternaGida Sanayi Pazarlama

ve TicaretA.S. Ar-Ge Mithendisi
Gizem Tomar, IHBIR’in gelecekteki
egitim programlariigin de bazikonu
bagliklari6nerdi. Tomar; gidaAr-Ge
calismalarindaileriverianalizive
istatistiksel modelleme, stirdiiriilebilir
iriin gelistirme, yeninesil gida
teknolojilerive inovatifhammadde
uygulamalariiizerine egitimlerin
faydaliolacaginibelirtti. Bunun
yaninda glincel sektor uygulamalarinin
vebagaril1 Ar-Ge ¢alismalarinin gergek
orneklerlizerinden ele alinmasinin
daegitimlerin sektorel katkisini
giiclendireceginiifade etti.
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YUKSEK LISANS PROGRAMI OGRENCISI HASAN ALPARSLAN GOKCEK:

v

!

ANKARA UNIVERSITESI iKLiM
DEGISIKLIGI VE SURDURULEBILIRLIK
YUKSEK LISANS PROGRAMI OGRENCISI
HASAN ALPARSLAN GOKCEK

Ankara Universitesi iklim
Degisikligi ve Siirdiiriilebilirlik
Yiiksek Lisans Programi 6grencisi
Hasan Alparslan Gokcek, IHBIR
tarafindan diizenlenen teknik
egitimlerin giincel, faydah ve
sektor ihtiyaclarina uygun icerikler
sundugunu belirtti. Gokcek,
ozellikle uygulamaya doniik
orneklerin egitimlerin verimliligini
artirdigim sdyledi.

stanbul Hububat Bakliyat

Yagli Tohumlar ve Mamulleri

Thracatcilari Birligi (IHBIR)

ile Ankara Universitesi Gida
Giivenligi Enstitiistiigbirliginde
diizenlenen Teknik Egitim Programi’na
katilan Ankara Universitesi Iklim
Degisikligive Stirdiirtilebilirlik Yiiksek
Lisans Programi 6grencisi Hasan
Alparslan Gokgek, programin hem
akademik gelisimhem de uygulama
acisindan 6nemli katkilar sundugunu
ifadeetti. Egitimlerin yalnizcateorik
bilgi aktarimiyla sinirli kalmadigini
belirten Gokeek, sektoriin glincel
ihtiyaclarina cevap vereniceriklerin
katilimeilaradogrudan fayda
sagladigini soyledi.

Gokeek, egitimiceriklerinin glincel
ihtiyaclarikargiladiginivurgulayarak,
“Egitmenlerin konuyahékim olmasi
ve uygulamayayonelik 6rnekler
paylagmasi egitimlerin verimliligini
artiriyor” degerlendirmesinde bulundu.

“ICERIK VE SURE )
PLANLAMASI DENGELI”

Egitim konularinin se¢iminin giincel
ihtiyaclari karsiladigini vurgulayan
Gokeek, icerikilestire planlamasinin
dengeli sekilde kurgulandiginiifade
etti. Ozellikle srnek uygulamalarve
soru-cevap boliimlerinin egitimlere
o6nemli deger kattigini belirten Gokeek,
bubdlimlerinkatilimeilarin konuyu
dahaiyikavramasinayardimeci
oldugunu soyledi.

Egitimlerde yalnizcateorik
cercevenin anlatilmadigini, ayni
zamandagercek uygulama ornekleri
tizerinden degerlendirmeler yapildigini
aktaran Gokcek, buyaklagimin
bilgilerin glinliik caligmastireclerine
aktarilmasini kolaylagtirdigini kaydetti.

“DUYURULARIN ZAMANINDA
YAPILMASI KATILIMI
KOLAYLASTIRIYOR”

Egitim duyurularinin zamanindave

“IHBIR egitimleri glincel
ihtiyaclara gucla yanit veriyor”

anlagilir sekilde yapildigim

ifade eden Gokeek, iletigim
stirecinin etkin ytirtitiilmesinin
katilimcilar agisindan 6nemlibir
avantaj sagladigini sdyledi. Gokeek,
“Duyurularin diizenli yapilmasi
sayesinde egitim takvimini 6nceden
planlamak miimkiin oluyor. Bu
durumhem 6grencilerhemde
calisan profesyonellerigin katilimi
kolaylagtiriyor” dedi.

IHBIR egitimlerinin mevecut
calismalarinasomutkatk: sundugunu
belirten Gokgek, 6zellikle Yagam
Dongiisti Analizi (LCA) egitiminin
igsiireclerinde faydasagladigini
ifadeetti. LCAyaklagiminin
stirdiiriilebilirlik caligmalarinda
onemlibiraragoldugunadikkat
ceken Gokeek, egitim sayesinde
uriinvesiireglerin cevresel etkilerini
dahasistematik degerlendirme
imkéanibuldugunu kaydetti. Bu
bilgibirikiminin hem akademik
calismalarindahem de profesyonel
uygulamalardayararl
oldugunu soyledi.

YENIi EGiTiM

BASLIKLARI

ICIN ONERILER

Hasan Alparslan Gokgek, mevecut
egitimigeriklerinioldukga faydali
buldugunu belirtirken, 6niimiizdeki
donemde siirdiiriilebilirlik ve

dijital dontigiim odaklibagliklara
dayerverilmesinin degerli
olacagimiifade etti. Gokgek’e gore
yapay zekanin gida sektoriinde ve
kurumsalis siireclerinde kullanima,
strdiirilebilirlik raporlamasi
(CSRD/ESRS), dongtisel ekonomi
ve eko-tasarim uygulamalari, AB
Yesil Mutabakat1 kapsaminda
glincel mevzuatve uygulamalarile
karbon ayakizihesaplamave azaltim
stratejileri gibi konular sektére 6nemli
katki saglayabilecek egitim bagliklar:
arasindayer aliyor.
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IHRACAT AILEMIZI TANIYALIM

uler Kadayif Turk tathsini

dinya sofralarina tasiyor

eleneksel kadayif

uretiminiteknolojiyle

bulugturan Giiler

Kadayif,1950y1linda
baslayan tiretim yolculugunu
bugiin farklikitalaraihracat
yapan giicliibir markakonumuna
tagidi. Sirket, tirtin kalitesindeki
istikrarive miisteriodakli
uretim anlayisiylabiiytimesini
stirdiirtirken, Tlrk kadayifinin
uluslararasi pazarlardaki
bilinirligini artirmaya
odaklaniyor.

Giiler Kadayif Unlu Mam. Gida
San.ve Tic.Ltd. $ti. Firma Sahibi
IsaKocakaya, sirketin kurulus
hikayesinianlatirken, “Firmamiz
1950 y1lindakurulmustur.
Donemin sartlarindageleneksel
yontemlerle lirettigimiz
kadayifi giinimiizde teknoloji
ile harmanlayip ama geleneksel
tretim kiltlirinden taviz
vermeden liretmeye devam
ediyoruz” dedi.

Kocakaya, ilk giinden bu
yanakalite, hijyen ve miisteri
memnuniyetini temel dncelik
olarak gordiiklerinibelirterek,
“Bugiin sadece yurticine degil
farklitilkelere deihracatyapan,
miisterilerinin taleplerine gore
ozeltiretim gerceklestirebilen,
stirdiiriilebilir kalite anlayisiile
caligan bir firmakonumundayiz”
ifadelerinikullanda.

ABDILE
BASLAYAN
iHRACAT BUGUN
ASYA’YA UZANDI

Sirketin anatiriin grubunu
telkadayifve firinlanmig
kadayifolusturuyor. Thracat
pazarlarindan gelen talepler
dogrultusundasonyillardatiriin
gamindaonemlibir doniligtim
yasandiginibelirten Kocakaya,
“Dolayisiylasadeceiiriin satan
degilmiisterilerine 6zel ¢oziimler
geligtiren birtiretici olarak

GULER KADAYIF UNLU MAM.
GIDA SAN. VE TiC.LTD. STi.
FIRMA SAHIBI
iSA KOCAKAYA

faaliyet gbsteriyoruz” dedi.

Thracatyolculugunun ABD’den
gelenyogun taleple bagladigini
belirten Kocakaya, dahasonra
Ingiltere, Polonyave Italyagibi
Avrupatilkelerine acildiklarini
aktardi. Son donemde Asya
pazarindan gelentalebin 6ne
ciktiginivurgulayan Kocakaya,
“Ozellikle Giiney Kore bagta
olmak lizere Tayvanve
Avustralya’yaihracatadevam
ediyoruz. Bunlarinyaninda
Azerbaycan, Kirgizistan,
Kazakistan ve Ukrayna’yada
ihracatlarimiz stiriiyor” diye
konustu.

Sirketin 6nceliklihedefinin
mevcut pazarlardakaliciolmak
oldugunu belirten Kocakaya,
Turk kadayifinin bilinirligini
artirdiktan sonraihracatyapilan
ulke say1sini genigletmeyi
planladiklariniifade etti.

VERIMLILIK
YATIRIMLARI
ONE CIKTI

Kiiresel gidaticaretinde yagsanan
degisimlerintiretimve ihracat

stratejilerini etkiledigini
belirten IsaKocakaya, artan
enerjimaliyetleri,lojistik
sorunlarive bolgesel
gelismelerin tiim ihracatcilar
gibikendilerinide etkiledigini
soyledi. Busiirecinriskleri
dogruybnetmenin 6nemini
birkez dahagosterdiginidile
getiren Kocakaya, “Uretim
verimliligimizi artiracak
yatirnmlaryaptik. Degigen
kogullarauyum saglayarak
yolumuzadevam ediyoruz” dedi.

HEDEF GUVENILIR
KURESEL
MARKA OLMAK

Oniimiizdekibesyillik dsnemde
tretimkapasitesini artirmayi
vekalite standartlarinidahada
yukaritagimayihedeflediklerini
belirten Kocakaya, yeni lirtin
geligtirme caligmalarim
sturdiirdiiklerini soyledi.
Kocakaya, “Amacimizyalnizca
dahafazlaihracatyapmak degil,
Turk kadayifidenildiginde akla
gelen glivenilir markalardan biri
olmaktir”ifadelerini kullanda.

“IHBIR’IN FUAR

VE TICARET
HEYETLERI

YENIi KAPILAR ACIYOR”

Istanbul Hububat Bakliyat

Yaglh Tohumlar ve Mamulleri
Thracatgilar1 Birligi'nin
caligmalarinidadegerlendiren
IsaKocakaya, ticaret heyetleri,
fuar organizasyonlarive
sektorel tanitim faaliyetlerinin
ihracatcilaricin 6nemlifirsatlar
sundugunu séyledi. Kocakaya,
ozellikle KOBI niteligindeki
ihracatgilarin finansmana
erigiminin kolaylagtirilmasz,
markalagmanin desteklenmesi
ve surduriilebilir iretime yonelik
tegviklerin artirilmasinin sektor
acisindan 6ncelikli konular
arasindayer aldigimiifade etti.
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Bademir Gida, avokadoyu katma
degerli Griine donusturdi

urkiye’de dondurulmus
avokado piiresi
tUretimialaninda
faaliyet gbsteren tek
firmaolan Bademir Gida, Tilirk
avokadosunu katmadegerlitirline
dontistiirme hedefiyle bliytimesini
stirdiriiyor. Sirket, saghiklive
dogal irtinlere yonelik artan
talebifirsatacevirirken,ihracat:
biiytime stratejisinin merkezinde
konumlandiriyor.

Bademir Gida Kurucusu Ahmet
Atag, sirketin kurulughikayesini
anlatirken, “Bademir Gidanin
cikignoktasi, lilkemizde yetisen
avokadoyukatma degerlibir liriine
doniistliirme fikriydi. Avokadonun
diinyagenelinde hizlaytikselen
birtriinoldugunu gordiik ve bu
alandakiihtiyacidogruanaliz
ederekyatirimimizi dondurulmus

avokado piiresilizerine yaptik” dedi.

Atasg,bugitin geldiklerinoktay:
isesusozlerle 6zetledi: “Bugiin
Tirkiye’debualandairetim
yapantek firmaolmanin
gururunuyasiyoruz. Bizifarkl
kilan en 6nemliunsurise
kaliteye verdigimiz 6nem, gida
glivenliginden 6diin vermeyen
tretim anlayisimizve siirekli
gelisime acik olmamiz.”

SAGLIKLI URUN
TALEBi URUN
GELISTIRMEYi HIZLANDIRDI

Bademir Gida’nin anafaaliyet
alanini dondurulmus avokado
piiresiolusturuyor. Sirket ayrica
misterilerininihtiyaclarina

gore farkliambalaj ve kullanim
alanlarinauygun ¢éziimler
gelistiriyor. Sonyillardatiriin
gamindaki dontistime dikkat ceken
Ahmet Atasg, “Sagliklive dogal
urtinlere olanilginin artmasiyla
birlikte biz de liretim siireclerimizi
ve liriin gesitliligimizibu
dogrultudagelistirdik. Ozellikle
gidasanayisi, horecaveihracat
pazarlarindan gelen talepler

BADEMIR GIDA DAGITIM
PAZARLAMA TiCARET
LiIMITED SIRKETI
KURUCU
AHMET ATAS

dogrultusundadahayenilikei
urtinleriizerinde ¢aligmalarimiz
devam ediyor” ifadelerini kullandi.

Thracati kuruluglarindanbu
yanastratejik 6ncelik olarak
gordiiklerini belirten Atas, Avrupa
bastaolmakiizere farklipazarlarda
igbirliklerigelistirdiklerini
soyledi. Yenihedefpazarlarailigkin
bilgi veren Atas, “Oniimiizdeki
donemde 6zellikle Almanya,
Hollanda, Ingiltere, ABD ve Korfez
ulkelerinde dahagiicliibir konuma
gelmeyihedefliyoruz. Tirkiye’de
bualandatiretimyapan tek firma
olmamizin uluslararasipazarlarda
bize 6nemlibir avantaj sagladigini
diigliniiyoruz” dedi.

“DEGISEN KOSULLARA
HIZLI UYUM REKABET
AVANTAJI SAGLIYOR”

Kiiresel gidaticaretindeki
degisiminliretim ve ihracat
stratejilerini dogrudan etkiledigini
belirten Ahmet Atasg, tiiketicilerin
saglikli, dogal ve pratik tirlinlere
yonelmesininkendileriigin
onemlibir firsat olugturdugunu

sOyledi. Artan maliyetler ve
lojistik siireclerindekidegisimlere
ragmenverimlilik ve kalite odagini
koruduklarinivurgulayan Atas,
“Degisenkosullarahizliuyum
saglayabilmeninbugiinen
Onemlirekabet avantajlarindan
birioldugunainaniyoruz”

diye konustu.

KAPASITE ARTISI VE

AR-GE GUNDEMDE
Oniimiizdekibes yillik

donemde tiretim kapasitesini
artirmayiveihracatyapilan

iilke say1sinigenisletmeyi
hedeflediklerinibelirten Ahmet
Atas, avokadobazliyenitirtinler
gelistirmeye yonelik Ar-Ge
calismalarim stirdiirdiiklerini
ifade ederek, “Teknolojik
yatirimlarimizi stirdiirtirken
kalite standartlarimizidahada
yukari tagimayi ve Bademir Gida
markasimiuluslararasipazarda
dahagiicliibir konumagetirmeyi
amacliyoruz” dedi.

“IHBIR’IN CALISMALARI
YENI PAZARLARA
ERiSiMi DESTEKLiYOR”

Istanbul Hububat Bakliyat

Yagli Tohumlar ve Mamulleri
Thracateilar Birligi'nin
calismalarinidadegerlendiren
AhmetAtag, IHBIR inihracatci
firmalara sundugu desteklerive
sektoriuluslararasi
platformlardatemsil
etmesinidegerlibulduklarini
soyledi. Atas, 6zellikle yeni
pazarlaraulagma, fuar
organizasyonlarive tanitim
faaliyetlerinin firmalaricin 6nemli
firsatlar sundugunu belirterek,
markalagma, siirdiirtilebilir iretim,
katma degerlitiriinihracative
Tirk gida sektoriintin uluslararasi
alandadahagiiclii tanitilmasinin
oncelikli gindem maddeleri
arasindayer almasigerektigini
ifade etti.
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Cepni Cafe, hizmet deneyimini
uretim ve ihracatla buyutecek

1dasektoriinde

ozellikle kahve ve tath

gruplarindafaaliyet

gosteren CepniCafe
Gidave Ingaat Taahhiit San. Tic.
Ltd. $ti., hizmet sektoriindeki
deneyiminitiiretimveihracatla
giiclendirmeye hazirlaniyor. 1990
yilinda Giresun’daticarihayatina
baslayan firma, farkli sektorlerde
edindigi deneyimin ardindan gidaya
odakland1. Bugiin Istanbul’da devlet
vevakifiiniversitelerinde restoran
vekafehizmetlerisunan Cepni
Cafe, franchiseigletmelerinin yam
siraSaraybosna’daotel, restoran
ve kafe yatirimlarini stirdiiriiyor.
Firmaninihracatayonelmesindeise
Saraybosnayatirimini Tiirkiye’de
iiretilentirtinlerle destekleme hedefi
belirleyicioldu.

Cepni Cafe Gidave Ingaat Taahhiit
San. Tic.Ltd. Sti. OperasyonveIs
Geligtirme Miidiirii Ibrahim Aslan,
hizmet sektoriindekibliylimeyiartik
iiretimveihracatla desteklemek
istediklerinibelirterek, “Hizmet
kalitesinde talep edilen bir marka
oldugumuz gibi, tirettigimiz tirtinlerle
detalep edilenbir marka olmay1
hedefliyoruz” dedi.

SARAYBOSNA YATIRIMINDAN
IHRACAT HAMLESINE

Firmaninihracatayonelmesinin
arkasinda Saraybosna’daki
yatirimlariniyerlitiretimle
destekleme hedefinin bulundugunu
ifade eden Aslan, kahve ve tatli
kiiltiirtintin gliclii oldugu bir pazarda
Turkiye’'de liretilen tirtinleri
degerlendirmeyitercih ettiklerini
soyledi. Aslan, “Uriinleri disaridan
ithal etmekyerine, Tiirkiye’'de
iiretilenkaliteli tirlinleri kendimiz
ihragetmenindahadogruve
stirdiiriilebilir bir yaklagim olduguna
inandik” diye konustu.
Pandemivesavaglarin gida
ticaretinin stratejik 6neminiortaya
koydugunudile getiren Aslan,bu
slirecte iiretim ve ihracatin 6nemini

CEPNI CAFE GIDA VE iNSAAT
TAAHHUT SAN. TiC.LTD. STi.
OPERASYON VE
IS GELISTIRME MUDURU
iBRAHIM ASLAN

dahanetgordiiklerini vurgulayarak,
“Busiire¢bize yalnizcatiiketen
degil; aynizamandaiireten ve
irettiginiihragedebilenbiryapiya
doéntismemizgerektigini 6gretti”
ifadelerinikullanda.

“URETIM KALICI BUYUMENIN
TEMEL UNSURU”

Cepni Cafe’nin gelecek planlarinda
iiretim 6nemli bir yer tutuyor.
Oniimiizdekibes yillik dsnemde

“Tirkiye tarim potansiyelinin
farkinavarmal”

Tiirkiye'nin tarim alanindaki potansiyelinin
yiiksek oldugunuancak bu potansiyelin yeterince
degerlendirilemedigini diisiinen Cepni Cafe Gida
veingaat Taahhiit San. Tic. Ltd. Sti. Operasyon
vels Gelistirme Miidiiriiibrahim Aslan, 6zellikle
siirdiiriilebilir ve organik tarima odaklanilmasi
gerektiginisoyledi. Aslan, “Tiirkiye'nin bir tarm
cennetioldugunainaniyorum. Ancak sahip
oldugumuz potansiyelin yeterince farkinda
olmadigimizidiisiiniiyorum. Siirdiiriilebilir ve
organik tarima odaklanabilirsek, ihracatta cok daha
giicliibirkonumagelebiliriz” dedi.

stirdiiriilebilir ve organik tarim
triinleriiretmeyiveihracati
biiylimenin temel unsurlarindan biri
haline getirmeyihedeflediklerini
belirten Aslan, yalnizcakendi
isletmelerininihtiyacglarini
kargilayan biryapi olmak
istemediklerinidile getirdi.

Aslan, hedeflerini, “ﬁrettigimizi
isleyerek katmadegerliiiriinlere
doniigtiirmek ve tarimile gida
ihracatindagiicliibir oyuncu olmak”
sozleriyle ortayakoydu. Uretimin
kalicibiiylimenin temel sart1
oldugunubelirten Aslan, hizmet
sektoriindeki deneyimlerinitiretim
glicliyle birlegtirerek dahagii¢liibir
yapiyaulagmakistediklerini kaydetti.

“Neolursaolsuntiretelim” anlayis1
yerine stratejik tirlin planlamasinin
esas alinmasi gerektigini vurgulayan
Aslan, temel gidaiirtinlerinde diga
bagimliligin azaltilmasi ve olasi
krizlerde arz glivenliginin korunmasi
iciniiretimin planl ve 6ngoriilii
sekildeyonlendirilmesigerektigini
kaydetti.

IHBIR’DEN SEKTORUN
GELECEGINE
YON VEREN ROL

THBIRin sektoracisindan
ustlendigirole de deginen Aslan,
Birligin 6zellikle stratejik tiriin
planlamasindaénemlibiriglev
gordiiglintiifade etti. Tiirkiye

ve dlinya genelindeki taleplerin
takip edilmesininyanisiraiiretici
veihracatcifirmalararasinda
koordinasyon saglanmasinin sektore
katkisundugunubelirten Aslan,
IHBIR inyenigirisimciler acisindan
dadnemlibirrehber oldugunu
soyledi. Aslan, “Teknik bilgiye

sahip uzman kadrosu ve ulagilabilir
yapisiyla, yenigirisimcilericinde
6nemlibiryol gésterici konumunda.
IHBIR'inyalnizcabugiiniitakip
edendegil, sektoriin gelecegini
sekillendirenvefirmalaravizyon
kazandiran gii¢liibir akil hocas1
olmasini 6nemsiyoruz” dedi.
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Sweet Heaven'dan diinyaya
premium tatl atagi

remium pastavetath

lreticisi Sweet Heaven,

2007 yilindabagladig1

tretimyolculugunu
bugiin 40’1n lizerinde iilkeye
ihracatyapangiicliibirmarka
konumunatagidi. Sirket, genis
Urian portfoyli, modern tiretim
altyapisive privatelabel iiretim
kabiliyetiyle bliylimesini
strdurirken, onimuzdeki
donemde ihracatintoplam
ciroigindekipayiniartirmay:
hedefliyor.

Aferin Gida Sanayive Dig
TicaretA.$.Dig Ticaret Miidiirii
Gokhan Aksu, sirketin gelisim
silirecinidegerlendirirken,
“Sweet Heaven, 2007 yilinda
tiiketicilere yliksek kalite
standartlarindapastavetath
trunlerisunmahedefiyle
kurulmustur. Bugiin geldigimiz
noktada, 600 in izerinde tiriin
cesidimiz, moderniiretim
tesisimizveuluslararasi
kalite belgelerimizile
Turkiye’nin 6nemli premium
pastatireticilerindenbiri
konumunday1z” dedi.

PREMIUM VE
FONKSIYONEL
URUNLERE YATIRIM

Sweet Heaven, donuk pastalar,
cheesecake cgesitleri, dilimli
pastalar, gluten-free tirlinler,
ambientkek ve kurabiyelerin
yanisirakahve, bitki caylari,
kokteyl suruplari, meyve piireleri
ve tamamlayici kafe tirtinleriyle
HORECA sektoriine de ¢oziimler
sunuyor. Sonyillardaiiriin
gamindakidoniisiime dikkat
ceken Gokhan Aksu, “Ozellikle
premium segment, fonksiyonel
trunler, gluten-free alternatifler
veuzunrafdmriune sahip ihracat
odaklitirtin gruplarina énemli
yatirimlar gerceklestirdik.
Bugiinyalnizcatiriin degil,
miisterilerimize kategori

AFERIN GIDA SANAYi
VE DIS TICARET A.S
DIS TICARET MUDURU
GOKHAN AKSU

yonetimive konsept ¢oziimleride
sunuyoruz” ifadelerini kullanda.

IHRACATTA YENIi
HEDEFLER KANADA,
ALMANYA VE JAPONYA
Ihracatyolculugunayakin
cografyalardan bagladiklarini
belirten Aksu, bugiin Avrupa,
Korfez Ulkeleri, Balkanlar,
Kuzey Amerika, Orta Asyave
Uzak Dogudahil40’1nlizerinde
lilkeye tirtin gonderdiklerini
aktardi. Giigliiolduklaripazarlara
iliskin bilgi veren Aksu, “Ozellikle
SuudiArabistan, Birlesik Arap
Emirlikleri, Katar, Kuveyt,
AmerikaBirlesik Devletleri,
Ingiltere ve Balkan iilkelerinde
bliyiimemizi stirdiiriiyoruz.
Oniimiizdeki dénemde Kanada,
Almanya, Japonyave Afrika’nin
gelismekte olan pazarlar:
stratejik hedeflerimiz arasinda
yer aliyor” dedi.

IHRACATIN CIRODAKI
PAYI ARTIRILACAK

Kiiresel gidaticaretindeki

degisiminiiretimveihracat
stratejilerini etkilediginibelirten
Gokhan Aksu, “Pandemi sonrasi
degisen tiiketicialigkanliklari,
lojistik maliyetlerive tedarik
zinciri dinamikleriihracat
stratejileriniyeniden gekillendirdi.
Bizdebusiirecte tiretim
planlamamizi dahaesnek hale
getirirken, uzunraf 6mriine sahip
uriinlere ve operasyonel verimlilige
odaklandik” diye konustu.
Oniimiizdekibegyillik déneme
iliskin hedeflerini paylagsan Aksu,
“Temel hedefimizihracatin
toplam ciromuzigerisindeki
payiniénemliél¢lide artirmak.
Bununicgintiretim kapasitemizi
gliclendirmeyi, yenitiriin
yatirimlari yapmayive otomasyon
seviyemiziyiikseltmeyi
planliyoruz” agiklamasiniyapti.
Sirketin ayricaprivatelabel
projeleriniartirmayi, uluslararasi
zincir marketlerle dogrudan
caligmay1ve farkli kitalardakalici
distribtitorliik aglari olusturmay:
hedefledigini soyledi.

“IHBIR’IN
FAALIYETLERI
SEKTORE YENIi PAZAR
KATKISI SAGLIYOR”

Istanbul Hububat Bakliyat

Yagli Tohumlar ve Mamulleri
Thracatcilar1 Birliginin (IHBIR)
caligmalarinidadegerlendiren
Gokhan Aksu, ticaret

heyetleri, alim heyetlerive fuar
organizasyonlarinin sektoriin
gelisimine 6nemli katkilar
sagladigini ifade etti. Oniimiizdeki
donemdeihracatfinansmaninin
kolaylagtirilmasi, markali Tiirk
gidatiriinlerinin kiiresel 6lcekte
dahaetkin tanitilmasa, dijital
ihracatkanallarinin gelistirilmesi
ve stirdiiriilebilir tiretim
stireclerinin desteklenmesinin
sektoradinaodncelikli giindem
maddeleriarasindayeralmasi
gerektigini s6zlerine ekledi.
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IHBIR'in 8 aylik ihracati
2.4 milyar dolara

urkiye’nin hububat,
bakliyat, yagli tohumlar
ve mamulleri sektort,
2026 yilininilk sekiz
ayinda 7 milyar 892 milyon dolarlik
ihracatgerceklestirdi. Gegenyilin
aynidoneminde 8 milyar 43 milyon
dolarolan sektorihracatiytizde 1,87
gerilerken, son 12 aylik performans
dahayataybir goriintim sergiledi.
Eyliil 2025-Agustos 2026 donemini
kapsayan 12 aylik ihracatyiizde
0,06 artigla12 milyar 209 milyon
dolaraulagti. Sektor, ocak-agustos
déneminderapordayer alan sektorel
birlikler toplam ihracatindan yiizde
31,98 payalda.
Istanbul Hububat Bakliyat
Yagli Tohumlar ve Mamulleri
Thracatcilar Birligi'nin ((HBIR)
ocak-agustosihracatiise 2 milyar
358 milyondolarolarak gerceklesti.
Birliginihracatigegenyilin
aynidonemine gore ylizde 6,71

Tiirkiye'nin hububat, bakliyat, yagh
tohumlar ve mamulleri sektorii
ihracat1 2026'nin ocak-agustos
doneminde 7,9 milyar dolara
yaklasirken, son 12 aylik ihracat 12,2
milyar dolan asti. IHBIR ise yilinilk
sekiz ayinda 2,36 milyar dolarlk
ihracataimza atarken, Birligin son 12
ayhk ihracati 3,43 milyar dolar oldu.

gerilerken,son 12 aylik ihracati
yiizde 2,58 diistlisle 3 milyar 435
milyon dolar oldu. Agustos ayindaki
performansise yilin sekiz aylik
goriiniimiinden pozitifayrigti.
IHBIR, agustostaihracatini yiizde
6,16 artirarak 298,2 milyon dolara
cikardi.

IRAK TURKIYE GENELINDE,
ABD iHBIR’DE iLK STRADA

Agustosta sektoriin Tiirkiye
genelindekienbliylikihracat pazari

yaklasti

128,4 milyon dolarlaIrak olurken,
buiilkeyi 58,5 milyon dolarla ABD
ve 41,4 milyon dolarla Cibutiizledi.
IHBIR ihracatindaise 30,3 milyon
dolarlaABDilk siradayeraldi.
Birlesik Krallik 18 milyon dolara
yaklagan ihracatlaikinci, Irak 15,2
milyon dolarlati¢linciioldu.

IHBIR’iniirtin bazindaki agustos
ihracatindasakizl sekerler
45milyondolarlailk siraya
yerlesti. Katislityagi, sakkaroz,
izoglikoz, nisastaveyaglikoz
icerigine gore siniflandirilan gida
miistahzarlarinda 23,8 milyon
dolarlik ihracat gergeklestirilirken,
doldurulmustirtinler 11,9 milyon
dolarladne ¢ikan diger iirtin grubu
oldu. Tirkiye genelinde ise agustos
ayindapastacilik tirtinleri 244,8
milyon dolarlaenyiiksek ihracat
degerine ulagirken, bitkisel yaglar
ylzde 47,76 artigla210,4 milyon
dolarayiikseldi.

RAKAMLARLA SEKTOR PERFORMANSI

7,89 milyar dolar

Tiirkiye geneli sektoriin Ocak-Agustos 2026 ihracati

2 9 8 - 2 milyon dolar

iHBIR'in Agustos 2026 ihracati

2,36 milyar dolar

iHBIR'in Ocak-Agustos 2026 ihracati

%6,1 6 artis

iHBIR'in agustos ihracatindaki yillik yiikselis

12,21 milyar dola

Tirkiye geneli sektoriin son 12 aylik ihracati

r

3,03 milyar dolar

Son 12 ayda pastacilik Griinlerinin ihracati

3,43 milyar dolar

iHBIR'in son 12 aylik ihracat:

1 ,55 milyar dolar

Son 12 ayda sektoriin en biiytik pazari Irak'a yapilan ihracat

95 8 milyon dolar

Tiirkiye geneli sektoriin Agustos 2026 ihracati

...........C).............c>.............c).............()...........

348,4 milyon dolar

Son 12 ayda iHBIR'in en biiyiik pazari ABD'ye yapilan ihracat

4]
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K4

Tiirkiye Geneli Sektorel ihracat - Ocak-Agustos ve Son 12 Ay (Bin $)
Sektorel Birlik 2025 Ocak-Agustos | 2026 Ocak-Agustos | Degisim | Pay 2024/25 Son 12 Ay [2025/26 Son 12 Ay | Degisim | Pay
Hububat, Bakliyat, Yagli Tohumlar ve Mamulleri  {8.043.276 7892.715 1871% |3198% |12.202.587 12.209.594 0,06% {31.80%
Mobilya, Kagit ve Orman Uriinleri 5161.046 5120409 -079% |20.75% |1.888.621 7943.225 0.69% [20,69%
Su Uriinleri ve Hayvansal Mamuller 2.509.91 2.668.970 634% |1081% |3.902.787 4202941 769% {1095%
Yas Meyve ve Sebze 1.989.651 2.895.170 4551% (1.73% |3.255168 4.608.759 4158% |12,00%
Meyve Sebze Mamulleri 1.675.049 1.596.789 -467% [647% |2.668.812 2.507.046 -6,06% |6,53%
Findik ve Mamulleri 1457355 173131 1880% [701%  [2546250 2512305 133% [6.54% 0, 0,
Kuru Meyve ve Mamulleri 1.093.453 959.235 1221% (389% [1.893433 1.599.580 -15,52% | 4.171% iHBIR Mal Gruplarina Gére ihracat Miktar: - Son 12 Ay (Ton)
Gemi, Yat ve Hizmetleri 1.252.746 1.816.758 45,02% |736%  |2.033.935 2.807541 38,03% |7.31% Mal Grubu 2024-2025 2025-2026 Degisim Pay
Genel Toplam 23182486 24681358 647% |10000% [36391593 (38390991  [549% |100.00%
. ! Seker ve Seker Mamulleri 328.855 330313 0,44% 2097%
I el Dteen= Coe o S BLy (2
Sektorel Birlik 2025 Ocak-Agustos | 2026 Ocak-Agustos | Degisim | Pay 2024/25 Son 12 Ay [2025/26 Son 12 Ay | Degisim | Pay Kakaolu Mamuller 113.504 102.353 -9,82% 6,50%
Hububat, Bakliyat, Yagh Tohumlar ve Mamulleri ~ (2.527.864 2358329 671% |2930% |3.525741 3434780 258% |2979%
Mobilya, Kagit ve Orman Uriinleri 1.857142 1.935.920 424% |2584% |2.810.250 2.889.090 281% [25,06% Bitkisel Yaglar 127.885 122184 -446% 176%
Gemi, Yat ve Hizmetleri 1122.954 1629.384 4510% |2175% 1773141 2451691 38,27% |21,26%
Su Uriinleri ve Hayvansal Mamuller 653725 656108 036% |876% |1065934 1113410 445% |9,66% Sl Tl v iyl e (2058 il 077%
Findikve Mamuler 4627% 579002 B 1% |@40%  [8513% 280% (144%
Meyve Sebze Mamulleri 404538 344108 1494% |459%  |615.414 537740 12,62% |4,66% o o s sl Kl 03%
y ' ' salll A ' il 006 10000
Kuru Meyve ve Mamulleri 132.924 12712 1521% |(150%  |208.063 181.838 -12,60% |1.58%
Yas Meyve ve Sebze 45138 38671 1433% 1052% |74.232 6491 -12,56% |0,56%
Genel Toplam 7020.065 7490.752 6,70% |100,00% |10.906.810 11.530.856 572% {100,00% Tiirkiye Geneli Mal Gruplarina Gére iHBIR Mal Gruplarina
e ST L E ] - Ihracat Miktari - Son 12 Ay (Ton) Gore lhracat - Son 12 Ay (Bin $)
_rurkiye benedl Tat Gruptarina bore MalGrubu  |20242025 |2025-2026 |Degisim |Pay Mal Grubu 2024-2025 205206 |Degisim  Pay
Birim lhracat Degeri - Son 12 Ay (5/Ton) Pastacilil 2230443 2434438  [915% 22,61% Diger Gida Miistahzarl 843.646 822971 2.45% 23,96%
Mal Grubu 20242025 20252026 | Degisim e o 5 oh o 'i‘” o k”S : Zar"a”_ i i kiR 0"
Kakaola Mamuller 5468 5479 020% runleri — . Sekerve 5? er Mamulleri 754,679 738757 211% 21,51%
Bitkisel Yaglar |1.347.858 1.347658 001%  [12.52% p— 5 5
Pastacilik Uriinleri 653.489 697843 6,79% 20,32%
Baharatlar 3,581 4,267 19.17% 5 9989 9
DigerGda 1969555 1879604 \-928% |817% Kakaolu Mamuller 788.227 660.385] 616% |19.24%
Diger Gida Miistahzarlari 1789 2,028 13.36% Miistahzarlari = — - :
Bitkisel Yaglar 133 1521 1499% Degirmencilik 3.480.068 3.607982 3,68°o 33’52% Deglrmenallk Uriinleri 205.299 241.238 ]7,51% 7,02%
' ' ' Uriinleri itkisel Ya 9 9
Seker ve Seker Mamuler 1677 1559 1% - - Bitkisel Yaglar 169.072 190.667 12.71% 5.55%
Kakaolu 270.380 250.965 -118% 233% Hububat 44441 36.404 -18,09% 1.06%
Yagli Tohumlar ve Meyveler {1,514 1321 -12,76% Mamuller . i i : . - .
Pastacilik Ur[jnleri ],260 ],246 '],B% Seker ve Seker 721.830 738.981 2,3800 6,8600 Yagll Tohumlar ve Meyveler 51.688 32452 '37,21AJ 0,94A)
q 0, 0,
Bakliyat 0784 0689 2% Man_lullen _ _ Baharatlar 1304 1673 5,05% 0.22%
Bakllyat 662.250 758.449 14,53/) 7,05 o Bakliyat 7896 59]9 _25 0400 017%
Hububat 0316 |01 |803% YegTohumlar |348490 379371 [886%  |352% on ' ' : :
4 b ,00/0 L /0 - 0, 0
Degrmenciik Drinler 0471 0412 208% ve Meyveler Genel Toplam 3525741 3434780 258%  |100,00%
Genel Toplam 1,038 1134 9.25% Hububat 1.704.157 352.015 1934%  (3.21% Tiirkiye Geneli Hububat Sektorii
T - iHBIR Mal Grunt S Baharatlar ~ {19.009 15402 1897% | 014% ihracatinda ilk 10 Ulke - Son 12 Ay (Bin $)
urkiye Genell Mat bruplarina Gore ) B (S0 21 1) GenelToplam (11754042 [10764.866 |-842%  [100,00% Ulke 2024-2025 205206 |Degisim  Pay
ihracat - Son 12 Ay (Bin $) Degeri - Son 12 Ay ($/Ton)
Mal Grub 2024-2025 2025-2026 | Degisi P Mal Grub 2024-2025 |2025-2026 |Degisi rak 1.908.603 1546.025 1900% _12.66%
by egf““ il . albrubd eg'i"“ Birlesik Devletler 793183 912945 510%  |748%
Pastacilik Uriinleri 2.811.419 3.033.774 191% 24.85% Baharatlar 5624 6,371 13.21% Suriye 611933 635.866 391% 5.21%
Bitkisel Yaglar 1782.734 2049597  [1497%  [16,19% KKakaolu Mamuller 6,945 6457 -103% Cibuti 310400 432730 39.41% 354%
Diger Gida Miistahzarlari 1.734.886 1784134 2.84% 14,61% Diger Gida Miistahzarlari 3,794 3,876 216% iran (islam Cum.) 306.232 3911162 2113% 3,20%
Degirmencilik Uriinleri 1464.293 1487151 1,56% 1218% Pastacilik Uriinleri 3013 3,291 9,26% Almanya 399.718 359.536 -1005%  |294%
Kakaolu Mamuller 1478 474 1375054 |-700%  |11,26% Yagli Tohumlar ve Meyveler 3459 2,685 -22.39% Suudi Arabistan 366322 336.854 -8.04%  |276%
Seker ve SekerMamulleri | 1.174.387 1152045 |190%  |944% Sekerve SekerMamulleri  |2,295 2237 2,54% Libya 282.389 335.114 1888% | 215%
o1 K 0 0
Bakliyat 519494 52258 |053% |4.28% Bitkisel Yaglar 132 1560 18,03% E'”es',k Krallk 31153102?)1 ;?;é? ;;‘;‘6‘0’ ;;‘i‘f’
- = > = ezayir b 4 -39,26% ,26%
Yagli Tohumlar ve Meyveler |527.470 500.962 5.03/: 4,100/0 Hubl..lbat 0639 1468 129,8:% 10 Olke Toplam 5745986 5578929 378% 15.8%
Hububat 641.361 238.895 -62,75% |1.96% Bakliyat ] 0993 0984 -0,98% Diger Ulkeler 6.456.602 6.680.665 347% 5472%
Baharatlar 68.070 65.725 344% |054% Degirmencilik Urinleri 0,436 0437 0.28% Genel Toplam 12.202.587 12.209.594 0,06% 100,00%
Genel Toplam 12.202.587 12209594 {0,06%  [100,00% Genel Toplam 2,239 2180 -2,64%
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iHBIR ihracatinda ilk 10 Ulke - Son 12 Ay (Bin $)

Ulke 2024-2025 |2025-2026 |Degisim |Pay

Birlesik Devletler 348505  |348376 -004%  [1014% . . ] .

b o[ [y O Sonel Mo Bt ol tohumer v
Birlesik Krallik 190.229 183137 -373% 533% Ay 205 2026 20252026 | 2026 Aylik
Almanya 193.905 169.022 12.83%  [492% Degisim | Degisim
Suudi Arabistan 101.682 107984 6,20% 314% Ocak 1024709  |925.794 -9,65%

iran (islam Cum.) 87.245 105132 2050%  (3,06% Subat 1063663  |949.047 1078%  |2.51%
Rusya Federasyonu 94108 101.093 142% 2,94% Mart 1106.851 944839 1464%  |-044%
Cezayir 138.896 93481 3210% | 2.72% Nisan 956.182 1108139 15.89% 17.28%
Cekya 78.516 79.745 157% 232% Mayis 1.055.819  |901.523 -14,61% -18,65%
KKTC 64.296 75.806 1790%  |221% Haziran 862664  |1.013911 1753% 1241%
ilk 10 Ulke Toplam 1529609 |1.460403  |-452%  |42.52% Temmuz 1018285  |1.091701  |721% 761%
Diger Ulkeler 1996131 |1.974377 -1,09% 5748% Agustos 955104 957761 0.28% 12.21%
Genel Toplam 3525741 |3434780  [-258%  |100,00% Toplam 8043276 |7892715  |187% 0,00%

Tiirkiye Geneli Hububat, Bakliyat, Yagli Tohumlar ve Mamulleri Sektorii ihracat Grafigi - Bin $

Aylik ihracat karsilastirmasi: 2025-2026
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Kaynak: IiB Hububat, Bakliyat, Yagli Tohumlar ve Mamulleri Sektér Raporu, A§ustos 2026 / E-birlik.net
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KISISELLESTIRILMIS BESLENMENIN GELECEGI:

Yapay zeka, matris mithendisligi

oy ©

ve 3 boyutlu gida tiretimi

Prof. Dr. Nevzat KONAR

eleneksel beslenme
kilavuzlari genellikle
“tek tip” (one-size-
fits-all) biryaklagim
izlemekte ve bireylerin fizyolojik
yanitlarindakiyadakisisel
tercihlerindeki cesitliligi g6z
ardietmektedir. Ancak gida
teknolojisive beslenme bilimleri
biyoteknoloji, verianalitigi
ve yapay zekanin kesigimiyle
sekillenen yenibir ¢caga girmigtir.
Insan Genom Projesinin
tamamlanmasinin ardindan,
tipvebeslenme alanlarinda
bireye yonelik uygulamalarin
geligtirilmesiicinyepyeni
olasiliklar ortaya ¢ikmigtir. Bu
geligsmelerigiginda, geleneksel
tek tip diyetlerin yerini, bireylerin
genetik, metabolik ve cevresel
bilgilerini entegre eden hassas
ve kigisellestirilmigbeslenme
paradigmasialmaktadir. Ozellikle
diyabet, kardiyovaskiiler
rahatsizliklar ve obezite gibi
bulagiciolmayanhastaliklarin
artanytiki, kigisellestirilmisg
ve teknoloji odakliyaklagimlari
zorunlu kilmaktadair.
Buyeniparadigmanin
merkezinde, bireylerin
benzersiz molekiiler, fizyolojik
ve davranigsal 6zelliklerinin
analiz edilmesiyatmaktadair.

Kisisellegtirilmigbeslenme,
standarttavsiyelerin 6tesine
gecerek davranig, diyet gecmisi,
sosyo-cevresel etkiler, fenotip,
genetik ve biyomarkerlar
gibicoklu faktorleribir araya
getirmektedir. Genomik,
proteomik ve metabolomik

gibi “~-omik” teknolojileri

ile diyet biyomarkerlarinin
entegrasyonu, bireyler arasi gida
metabolizmasindakidegiskenligin
cokdahaderinlemesine
anlagilmasini saglamaktadir.
Buileriteknolojiler, bireylerin
genetikyapisindakidegiskenleri
tanmimlayarak, yetersizbeslenmeyi
veyaobeziteyionleyecek kesin
gidavebesin 6geleriihtiyacglarinin
belirlenmesine olanak tanir.
Ornegin, ayni1yemegin farkl
bireylerde olusturdugu tokluk

kan sekeriyanitlarindakibireyler
arasifarkliliklar, mikrobiyom
profilleriyleiligkilendirilerek
makine 6grenimiprogramlari
araciligiyla6ncedentahmin
edilebilmektedir.

DiJITAL RECETELER,
KiSISELLESTIiRILMiS
GIDALARIN YOLUNU ACIYOR
Elde edilenbudevasavekarmagik
verilerin anlamlandirilmasinda
iseyapay zeka ve makine 6grenimi
algoritmalaridevreye girmektedir.
Geleneksel gida 6nerileritemel
olarak uzmanbilgisine ve
deneyimine dayanirken, budurum
bireysel farkliliklarave hizla
degisenyasam temposunauyum
saglamadayetersizkalmaktadir.
Akilli Gida Oneri Sistemleri,
kullanicilarin beslenme
tercihlerini, saglik verilerinive
yasam aligkanliklarini otomatik
olarak analizederek daha
dinamikve kigisellegtirilmig

“Yapay zeka ve makine
ogrenimi algoritmalari; genetik
bilgileri, metabolik profilleri,
mikrobiyom kompozisyonlarini
ve yasam tarzi faktorlerini
iceren karmasik mega veri
setleriniisleyerek kisiye
oOzel diyet tavsiyeleri
gelistirebilmektedir.”

¢ozlimler sunmaktadir. Yapay
zekave makine 6grenimi
algoritmalari; genetik bilgileri,
metabolik profilleri, mikrobiyom
kompozisyonlarinive yagam
tarzifaktorleriniiceren
karmagik megaverisetlerini
isleyerek kigiye 6zel diyet
tavsiyelerigelistirebilmektedir.
Kullanicilarin saglik durumu,
diyetsel kisitlamalari vekigisel
tercihleritemel alinarak, onlara
enuygunve faydaligidasecimleri
sunulmaktadir.
Tiiketicibeklentilerindeki
ve bilimsel yaklagimlardakibu
veriglidiimlii dontisiim, gida
endistrisinin iretimve Ar-Ge
stireclerini de 6nemlidegisimlere
neden olacaktadir. Bireysel saglik
ve genetik verilerin toplanip analiz
edilmesinin ardindan ortaya ¢ikan
en biiytik endiistriyel zorluk, bu
karmagik “dijital recetelerin”
fiziksel, lezzetlive glivenli bir
gidaiiriiniine dontistiriilmesidir.
Ornegin, bireyin metabolik
profiline uygun olarak
formiilasyonlardakisakaroz
miktarinin optimize edilmesi,
biyoaktifbilesenlerin stabilitesini
artirmakiginileriteknolojilerin
kullanmilmasi veya 6zel amacli
sekerleme lirtinlerinin tekstiirtini
istenen seviyede tutabilmek
icinrecetelere hidrokolloidlerin
hassasoranlardaentegre edilmesi
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gerekmektedir. Laboratuvar
Olceginde gelistirilenbuveri
odaklive hassastasarimlarin
tiiketiciye ulagtirilabilmesi, matris
miihendisligive kigisellestirilmisg
imalatteknolojilerinin iretim
hatlarinaentegrasyonunu
mecburi kilmaktadair.

MATRiS MUHENDISLIGI
ILE HASSAS TASARIM
Bireylerin dijital saglik ve tercih
profillerinin fiziksel bir gida
irtintine doniistiriilmesi, Ar-
Gelaboratuvarlarindamatris
mihendisligiadiverilen son
derece karmagik bir siireci
baglatir. Gidaisleme, gidaham
maddelerinin ve bilegenlerinin
degistirilmesine, boylece spesifik
fonksiyonel, besinsel ve duyusal
ozelliklerin yaratilmasinaolanak
tamdigiicin kigisellestirilmisg
gidalarin gelistirilmesindekilit
birrole sahiptir. Temel zorluk,
hedeflenen makro- ve mikro-
besin égelerini, tirtiniin fiziksel
yapisini, reolojisinive duyusal
cekiciliginibozmadan gida
matrisine entegre etmektir.
Tiketicilerinkigisellestirilmis
fonksiyonel gidalardan bekledigi
yiiksek duyusal kalite gz 6niine
alindiginda,lezzetve agizhissi/
begenisi tiiketici memnuniyeti
icinen 6nemlifaktorlerdenbiri
olmayadevam etmektedir. Bilim
ile pratik mutfak bilgisinibir araya
getirmek, fiziksel 6zelliklerin
tstiin duyusal niteliklerle
harmanlandigi kisisellestirilmis
urtinlerin ortayacikmasiigin bir
zorunluluktur.

Ozel diyetlericin iiriin
bilesimlerinin modifiye
edilmesigenellikle belirli
bilesenlerin azaltilmasiniveya
tamamen formiilasyondan
cikarilmasini gerektirir. Ornegin,
enerjidengesinisaglamak
amaciylaformiilasyonlarda
sakarozbileseninin azaltilmasi,
Ar-Geuzmanlariigin ciddi
birreolojik engel tegkil
eder. Gidalardatatlilik hissi
vermesininyanisira, sakaroz
hacimkazandiricive tekstiirel
niteliklere de sahip oldugundan
formiilasyonlardaikame edilmesi
oldukca zor bir bilegendir.

&

“Geleneksel tek tip diyetlerin
yerini, bireylerin genetik,
metabolik ve cevresel
bilgilerini entegre eden hassas
ve kisisellestirilmis beslenme
paradigmasi almaktadir.”

Ozellikleileri seviye sekerleme
tUrunleritasarlanirken plastik
viskozite, akma gerilimive

nem miktarigibiyapisal
parametrelerin buytik bir
hassasiyetle korunmasi gerekir.
Bunoktadaproteinlerve eklenen
hidrokolloidler arasindaki
etkilesimler, farkli teksttiirlerin
ortayacikmasinisaglayarak
yapisal kayiplaritelafi edebilir.
Istenentekstiiriielde etmekve
gidanin tekno-fonksiyonel ve
fonksiyonel 6zellikleri artirmak
icin gogunluklabaglayiciajanlarin
veyadiger yardimcimaddelerinin
ilave edilmesi gerekmektedir.
Formiilasyonlarinyapisal
bilittinligiini stabilize etmek ve
nem migrasyonunukontrol altinda
tutmakic¢in, hidrokolloidlerin
glicliiyapisaliglevlerinden siklikla

yararlanilmaktadir.
Bireyselihtiyac¢larayonelik
tasarlanan biyoaktifbilegenlerin,
vitaminlerin veya probiyotiklerin
gidamatrisine entegrasyonu, bu
bilesenleriniglemeve depolama
sirasindakihassasiyetleri
nedeniyle agilmasi gereken
birdiger Ar-Ge zorlugudur.
Biyoaktifbilesenlerin stabilitesini
artirmak, ortam kosullarina
baglibozunmayakarsi korumak
ve gastrointestinal sistemdeki
emilimleriniiyilegtirmek
amaciylamikro-enkapsiilasyon,
nano-emiilsiyonlarvelipozomal
tagiyicisistemler gibiileri
teknolojiler kullanilmaktadir. Bu
koruyucu mikro-partikiillerin
liretilmesinde spray kurutma
gibiteknikler siklikla tercih
edilmekte ve fonksiyonel
bilesenlerin sindirim sisteminin
hedeflenenbdlgelerinde salinimi
saglanmaktadir. Dahasi, biyoaktif
bilesiklerveyaelzem mineraller
icerennano-partikiilleryada
mikro-partikiiller, biyoaktif
bilesenlerin dogrudan gidamatrisi
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araciligiylahedeflenen dokulara
ulagtirilmasindaoldukegaetkili
¢oziimler sunabilmektedir.

GID{\NIN Ig YAPISINI
YENIDEN TASARLAMAK
Gidamatrisinin mithendisligi,
besin 6gelerinin
biyoyararlaniminive sindirim
kinetigini de dogrudan etkiler.
Ornegin, kurgulanan gida
matriksinisastayisindirimden
koruyarak glukoz salinimini
yavaglatabilir veyadirencli
nisastamiktarini artirabilir.
Benzer sekilde, proteinlerin
sindirilebilirligi ve viicuda alima,
biiytik 6l¢lide nasiliglendiklerine
ve giddamatriksine nasil dahil
edildiklerine baglidir. Gidaisleme
stiregleri; proteinlerde katlanma,
agregasyon, caprazbaglanmave
oksidasyonveyaglikozilasyon
gibikimyasal degisimlere neden
olarak yapisal modifikasyonlara
yolacabilir. Ortayacikanbu
konformasyonel degisiklikler,
proteinlerin alerjenisitesinive
sindirilebilirligini dogrudan
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“Laboratuvar dlceginde
gelistirilen bu veri odakli ve
hassas tasarimlarin tiiketiciye
ulastirilabilmesi, matris
miihendisligi ve kisisellestirilmis
imalat teknolojilerinin iiretim
hatlarina entegrasyonunu
mecburi kilmaktadir.”

etkilemektedir.

Buyapisal zorluklari
asmak ve sindirilebilirligi
optimize etmekicinyenilikei
iglemeteknolojilerinden
yararlanilmaktadir. Ornegin,
yiiksek basin¢lihomojenizasyon
(HPH) uygulamasigida
matrisinin parcalanipyeniden
yapilandirilmasini saglar, kararli
yag-icinde-su emiilsiyonlar:
olustururvebesinlerinince
bagirsaktaemilimicindaha
erigilebilirhale gelmesine
katkidabulunur. Ayricabitkisel
proteinler ve karbonhidratlar;
emiilsifikasyon, jellesme,
kopiirme ve sututmagibigida
yapisiticinhayati 6nem tagiyan

genisbir fonksiyonel cok yonliiliik
sunarak tiriin formiilasyonlarina
degerkatar. Ozellikle ¢igneme
zorlugu cekenyaghlar, felg sonras:
komplikasyonlariolanlarveya
yutmaglicliigliyasayanbireyler
gibispesifik ihtiyaclariolan
tiiketicigruplariicin tekstiir
modifikasyonu genis capta
uygulanmaktadir. Tekstiir
modifikasyonu; konvansiyonel
ogunlerinyumusatilmasindan,
swvilarinreolojisini glivenliyutma
icindegistiren biyopolimer
partikillerinin ve mikro-
jelleriniiretilmesine kadar
cok cesitlitekniklerikapsar.
Enzimatikiglemlerve darbeli
elektrik alanlarigibiyenigeligsen
teknolojiler, biitiin halindekigida
parcalarinin genel gériiniimiiniive
lezzetini korurken agizdakolayca
dagilabilen yumusgak yapilarelde
edilmesine olanak tanir.
Laboratuvar 6lceginde bagariyla
gelistirilen, akig davraniglar:
ayarlanmig, nemicerigi
dengelenmisve mikro-enkapstile
biyoaktiflerle zenginlestirilmisbu
hassas formiilasyonlarin, bireye
tamolarakihtiyaciolan oranda
vekigisellestirilmisformdanasil
ulagtirilacag: sorusu, sektoriin
birsonrakiagamasiniisaret
etmektedir. Matrisicerisindeki
makro-ve mikro-mimarinin
korunarak, karmagik reolojik
ozelliklere sahip bu 6zellestirilmis
formiilasyonlarin fiziksel olarak
nasiliiretilecegikonusu, bizi
gidaimalatteknolojilerindeki
yenilik¢ibirbagkakonuya
yonlendirmektedir. Laboratuvar
Olgeginde basariylakurgulanan ve
biyoaktiflerle zenginlestirilmisbu
hassasformiilasyonlarinbireylere
fiziksel olarak nasilulagtirilacag:
sorusu, kigisellestirilmisg
beslenmenin enkritik esigidir. Elde
edilen dijital saglik verilerininve
karmasik algoritmalarin somut,
tiiketilebilir bir gida irtintine
dontistiiriilmesinde 3 Boyutlu
(8D) gidayazicilar: tiretimde yeni
ufuklar agmaktadir. Standart
seritiretimhatlarinin aksine 3D
yazicilar, “tek kigilik seritiretim”
vizyonunu miimkiin kilarak,
bireyin o anki mikro- ve makro-
besin 6geleriihtiyacinagore




katman katman 6zellegtirilmis
oglinler insa edilmesine olanak
tanir. 3D gidabaski teknolojisi,
“eklemeli gastronomi” yoluyla
malzemelerin katman katman
biriktirilmesiprensibine dayanir.
Ekstriizyon, se¢icisinterleme,
inkjetve baglayicipuskiirtme
gibiyontemlerkullanilsada,
ozellikle ekstriizyon tabanli
sistemler fonksiyonel gidalarin
kigisellestirilmesinde 6ne
cikmaktadir. Buteknolojinin
merkezindeyer alan fonksiyonel
mirekkeplerin performansi;
ekstriizyon, gerikazanim ve kendi
kendinitagimaagamalarinda
malzemenin gosterdigireolojik
davraniglaradogrudanbaglidir.
Shear force (kayna/kesme kuvveti)
etsinin oldugu ekstriizyon aninda
miirekkebin akabilmesii¢in
kesmeyleincelme (shear-thinning)
ozelligi gostermesi gerekirken,
baskisonrasiyapinin cokmemesi
i¢in depolamamodiiliiniin

(&) veakmageriliminin hizla
toparlanmasi sarttir. Yapiicindeki
hidrojenbaglarive van der Waals
kuvvetlerigibimolekiiller arasi
etkilegimler, bureolojik 6zellikleri
sekillendirerek baskihassasiyetini
belirler.

Buyapisalkontrol yetenegi,
ozellikle yutma gii¢liigii (disfaji)
cekenyaghbireylericindevrim
niteligindedir. Kas hastaliklar:
veyayaglanmanedeniyle
¢igneme veyutmafonksiyonlar:
zayiflayan hastalaric¢in gidalarin
yumusak, kolay sindirilebilir ve
aynizamandabesin a¢isindan
yogun olmasi gerekir. 3D baski
teknolojisi, miirekkebin sertlik ve
viskozite gibireolojik 6zelliklerini
hassasbir sekilde ayarlayarak
Uluslararasi Disfaji Diyeti
Standardizasyon Girigimi (IDDST)
seviyelerine tam uyumlu gidalar
iiretebilir. Ornegin, beyaz mantar
bazlibir miirekkebe %3 oraninda
soyaproteinizolati) eklenmesiyle
elde edilen piirtizsiiz ylizeylive
akmagerilimiartirilmig tirtinler,
IDDSI Seviye 5 standartlarini
kargilayarak glivenliyutmaimkani
sunmaktadir. Benzer gekilde,
kalsiyumiyonlariile capraz
baglanmig ksantan gum ve sodyum
aljinat-masirnigastasijelleri,

modiilis elastikiyetiniartirip
IDDSI Seviye 4 standartlarina
uygunolarak tasarlanarak yanlig
yutmariskini 6nemlidl¢tide
azaltmaktadir.

3D GIDA TEKNOLOJISIYLE
SAGLIGA OZEL ]
BESLENME DONEMI

Reolojik ve diger yapisal
modifikasyonlar sadece fiziksel
kisitlamalari degil, metabolik
rahatsizliklaridahedefalir.
Obezite ve diyabet prevalansinin
kiiresel captaartmasi, kan
sekerinikontrol altindatutan
kigisellegtirilmig diyetlerizorunlu
kilmaktadir. 3D gidayazicilari,
diisiik karbonhidrath ve yliksek
liflibilegenlerikullanarak,
nigastanin sindirilebilirligini
azaltacak uzamsal
programlamalaryapabilir.
Geleneksel yontemlerin aksine,
termal ekstriizyonlu 3D baski
iglemisirasindanigsastaninic
yapisidahadiizenlihale getirilerek
amilazenziminin parcgalayici
aktivitesi etkilibir gekilde
engellenebilir. Yapilan ¢aligmalar,
tam tahil arpa kullanilarak yapilan
termal ekstriizyon baskinin,
hizliveyavasg sindirilebilir
nigastaoraninmiradikal bicimde
diigtirdiiglinii ve 6ngoriilen
glisemik indeksi (pGI) 80.9°dan
71.9’aindirdigini gostermektedir.

“3D gida baski teknolojisi,
‘eklemeli gastronomi’ yoluyla
malzemelerin katman katman

biriktirilmesi prensibine dayanir.”

Beslenme gereksinimlerinin
yanisira, gidanin psikolojik ve
gorsel kabul edilebilirligide 3D
teknolojisiile kigisellestirilir.
Ozellikle gidalarin belirli
tekstiirel 6zelliklerine karg:
hassasiyet gosteren veyeme
reddiyasayan ¢cocuklaricin,
alerjenlerin (6rneginyumurta
akiproteini) cikarilipyerine
hipoalerjenik ve esansiyel amino
asitlerce zengin alternatiflerin
eklendigiformulasyonlar
olusturulabilmektedir. Bunlarin
eklenmesiesansiyel amino asit
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icerigini 100 gram proteinde 41
gramakadar ¢ikarabilmektedir.
Cocuklarinilgisini cekmek
amaciyladinozor, sliper
kahraman veyauzay gemisi
gibikarmagik 3D sekillerde
basilan bu atigtirmaliklar, hem
duyusal zevklerihem de besinsel
ihtiyac¢lariayniandakargilar.
Tleri diizey kigisellestirme,
astronotlarve askeripersonelin
ekstremkogullardakibeslenme
ihtiyaclarii¢cin de vazgecilmezdir.
Uzunsiireliuzay gorevlerinde
gidacesitliliginin azlig1 psikolojik
stresiartirabileceginden, 3D gida
yazicilari kullanilarak protein
veyaggibitozbilesenlerden
astronotun o ankimikro-besin
Ogeleriihtiyacinauygun, taze
ve gesitli 6glinler (6rnegin
3Dbasilmig pizzalarveyaay
¢orekleri) sentezlenebilmektedir.
3D baskisistemlerifonksiyonel
bilesenlerin korunmasindada
geleneksel liretim siireglerine
kiyaslatistiinliik saglar. Yiiksek
sicaklik, shear forceve mide
asidinin probiyotikler gibiisiya
duyarli canlimikroorganizmalar
lizerinde yarattigi tahribat, akilli
yapisal tasarimlarlaengellenebilir.
Ornegin, probiyotiklerin 3D
baskisirasindaoksijene ve
fiziksel strese maruz kalmasini
azaltmakicinnozzle capinin
optimize edilmesiveyagidanin
petekyapisindabasilarak ylizey
alaninin artirilmasi, 1s1ya maruz
kalmasiiresini kisaltarak bakteri
canhliginigeleneksel esmerkezli
yapilarakiyasla2log, bir diger
ifadeile 100 kat fazla,daha
yiksek tutabilmektedir. Dahasi,
probiyotiklerin maltodekstrin
ve peynir alt1 suyu proteini gibi
matrislerle mikro-enkapsiile
edilerek basilmasi, mide asidinin
bufaydalibakterilerin DNA’sina
zarar vermesinive enzimleri
inaktive etmesiniengelleyerek,
dogrudankolonda salinmasini
glivence altina alir.

GIDANIN GELECEGI
AKILLANIYOR

Uretim teknolojisindeki
budegisimve gelisim,

zaman boyutunun ve akilli
malzemelerin entegre edildigi
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4D baskikonseptiyle daha
daileriye taginmaktadir. pH
veyamikrodalgagibicevresel
uyaranlaratepkivererek
renk (6rnegin mor patates
pliresindekiantosiyaninlerin pH
ilerenk degistirmesi) veya sekil
degistirebilen bu akilli gidalar,
fonksiyonel programlamanin
zirvesinitemsil etmektedir.
Tumbuiliretim stirecglerinin
beyniolan Yapay Zeka (AI) ve
makine 6grenimialgoritmalari;
biliytk verianalizleriyle gida
formiilasyonlarinioptimize
eder, malzemelerinreolojik
ozelliklerini 6ngoriir ve
anlik geribildirimlerle baski
parametreleriniayarlayarak
kapalidongiibirkontrol sistemi
sunar. Buentegrasyon sayesinde
3D gidayazicilari, yalnizcagida
treten basitbir makine olmaktan
¢ikip, bireyin saglik ve tercih
dinamiklerine eszamanliyanit
veren, kigisellestirilmigbeslenme
mimarlarinadéntismektedir.

3D gidayazicilarinin sundugu
tekkisilik seritiretim vizyonu,
fizikselimalatyetenekleriyle
benzersizbirkigisellestirme
saglarken, kalite glivencesi,
gidagiivenligive tiiketici
etigiboyutlarindasektoricin
yepyenivekritik zorluklar
dogurmaktadir. Laboratuvarda
gelistirilen fonksiyonel
bilegenler genellikle son
derece kararsizdir ve baski
parametrelerindekien ufak
degisimlere kargibile duyarlilik
gosterirler. Buaktifbilegenleri
korumak amaciylamikro-
enkapstilasyon gibiyontemler
devreye sokulsada, kullanilan
duvar materyallerinin en kati
gidagiivenligi standartlarini
karsilamasizorunludur. Dahasi,
bukoruyucukapsiillerin baski
islemisirasindakiytiksek
shear kuvvetlerine dayanacak
sekilde tasarlanmasi gerekir.
Aksitakdirde kapsiillerin
parcgalanmasi, gidamatrisinde
beklenmedik mikrobiyal
risklerin ortayac¢ikmasina
zemin hazirlayabilir. 3D baskil1
gidalardaraf dmriive stabilite
sorunlaridaciddibirendige
kaynagidir. Ornegin, basilmig

purelerinveyahamurlarin
birka¢saaticindereolojik olarak
¢okmesiveyabasilmig meyve-
sebze smoothielerinde yiiksek
bakteriyel yliklerin tespit
edilmesibuteknolojinin zayif
noktalaridir. Buriskleribertaraf
etmekicin, gidamiirekkeplerinin
baski 6ncesititizmikrobiyolojik
degerlendirmelerden
gecirilmesi, hijyenik kogullarin
siki bir gsekilde kontrol
edilmesivebaskiesnasinda
aseptik prosediirlerin sisteme
entegre edilmesitartigilmaz

bir gerekliliktir. Gelecekte,
biyoaktiflerihapsetmekicin
oleojellerin kullanildig1 “mevzuat
dostu” miirekkep sistemlerinin
gelistirilmesive gida glivenligi
kurallarinauygun dogal
koruyucularin formiilasyonlara
eklenmesi, hem kaliteyi korumak
hem derafémriintiuzatmakicin
hayati 6nem tagiyacaktir.

“3D yazicilar, ‘tek kisilik seri
iiretim’ vizyonunu miimkiin
kilarak, bireyin o anki mikro-
ve makro-besin dgeleri
ihtiyacina gore katman katman
ozellestirilmis 6giinler insa
edilmesine olanak tanir.”

GELECEGIN GIDALARI
ICIN YENI DENKLEM
Isinteknik ve mikrobiyolojik
guivenligi saglansabile,
kigisellegtirilmis 3D gida
tretiminin gercek diinyada
kabul gormesi, etik ve psikolojik
boyutlarin nasil yonetildigine
baglidir. Tiiketicilerin “dogal
olmayan yollarlaolusturulmus”
iretim siireclerine ve bu
stireclerin glivenligine
duyduklar: stipheciyaklagim,
urtinlerin pazaragirigindekien
biiytik psikolojik bariyerlerden
biridir. Giddahazirlama
stireclerine yapilan buyogun
teknolojik miidahale, gidanin
geleneksel duygusal degerini
agindirarak tikketicilerin bu
yenitriinleritiketmeistegini
azaltabilmektedir. Tiiketiciler,
cikolataveyaunlumamuller/

atigtirmaliklar gibi agina olduklar:
malzemelerin basilmasim
kolayliklakabul ederken,
stirdiirilebilirlik agisindan

cok degerliolan mikroalgesasl
gibiyeterli diizeyde yayginliga
ulasmamigbilegenlerireddetme
egilimindedir. Tiketici
kabuliindekibuengeller
demografik olarak da farklilik
gosterir. Yaglipoptilasyonlar
yenitiriinleri denemeye cok daha
kapaliyken, erkekler yenilikleri
kesfetmeye kadinlardan daha
isteklidir.

Bubaglamda, psikolojik
bariyerleriasmak ve etik bir
tiiketicigliveniingaetmek
icin, iirtinlerin saglik ve cevre
tizerindekiolumlu etkilerinin ¢ok
seffafbir sekilde anlatilmasive
mevzuatauygunlugavurguyapan
iletisim stratejileri kurgulanmasi
gerekmektedir. Ozellikle
kokliive geleneksel beslenme
kiiltiiriine sahip bolgelerde,
duygusal deger kaybinive biligsel
engelleriortadankaldiracak
hedefe yonelik miidahaleler
tasarlanmalidir. Kigisellestirilmig
beslenmeye yonelik tirtinlerin
gidagiivenligi, kalite ve tiiketici
kabulii ayaklari saglam bir
zemine oturtuldugunda, sektor
temsilcilerive yoneticilerigin
bir sonrakibiiylik sitnav, bu
dontigtimii karli ve sirdirilebilir
birigmodeline entegre etmek
olacaktir. Zirayiiksek hassasiyetli
3D baskiteknolojileri,1000ila
6000 dolar1asanyiiksek ekipman
maliyetleriyle suanicginkii¢tik
igletmelerve genel tiiketici pazari
nezdinde ciddierisilebilirlik
ve ekonomik 6lgeklendirme
sorunlaribarindirmaktadir.

Sektorelkararalicilaricin
kisisellestirilmigbeslenme,
sadeceteknik birinovasyon
degil, tedarik zincirinden
pazar stratejilerine kadar
uzanankapsamlibirigmodeli
doéntigtimiidir. Buyenidénemin
merkezinde, Al ve makine
Ogrenimiile yonetilen, veriodakl
bir ekosistem yer almaktadir.
Gidasanayisinin gelecegi, gida
miuihendisleri, veribilimeiler,
tip uzmanlarive makine
miithendislerinin aynimasada




50 iSTANBUL HUBUBAT BAKLiYAT YAGLI TOHUMLAR VE MAMULLERi iIHRACATCILARI BIRLiGi | HAZIRAN/TEMMUZ/AGUSTOS 2026

bulustugu multidisipliner bir
igbirligine dayanmaktadir.
Yoneticiler, geleneksel seri
Uretim modellerinden, “bir
kisilik seritiretim” kapasitesine
sahip,dahaesnekve cevik iretim
hatlarinagecigikarlibir sekilde
planlamalari gerekebilir.

VERININ GUCUYLE
TASARLANAN GIDA
EKOSISTEMIi

Yeninesilbeslenme sistemlerinde
bagariliolmakisteyengida
igletmeleri, 6zellikle AT destekli
stire¢ optimizasyonunu stratejik
bir 6ncelik haline getirmelidir. AT
vemakine 6grenimimodelleri;
fermentasyonkinetiginin
modellenmesinden, membran
fraksiyonlamastireglerinin
optimize edilmesine kadarbir¢ok
alandaverimliligiartiranen
glicliiaracglardir. Buteknolojiler,
hammadde alimindan nihai
urtiniinkigisellestirilmesine
kadartiimtedarik zincirinde
operasyonel hatalariazaltirken,
gidaisrafini 6nleyen ve kaynak
verimliligini maksimize eden
donglisel ekonomiprensipleriyle
uyumlu ¢ézlimler sunar.
Diinya Ekonomik Forumu
verilerine gore, Al tabanh
dinamik fiyatlandirmave
talep tahminleme modelleri,
slipermarketlerdekigida
israfini1 %32.7 oraninda azaltma
potansiyeline sahiptir. Butiir
uygulamalar, gida endiistrisinin
cevresel ayakizini diigtirtirken
operasyonel karliligida
artirmaktadir.
Gadaendiistrisikarar
alicilarinezdinde buteknolojik
doéntlisimiin etik ve regiilasyon
cercevesinin énceden
belirlenmesi, stratejik bir
zorunluluktur. Kigisellegtirilmig
beslenmenin yayginlagmasiyla
birlikte, tiiketicilerin saghk
verilerinin gizliligi, veri givenligi
ve etik kullanim ilkeleri sektoriin
onilindekien 6nemlibariyerlerden
biridir. Bunoktada, verilerin
anonimlestirilmesinisaglayan
sifreleme teknolojilerive
merkeziolmayan veri sistemleri
gibigiivenlik ¢ozlimlerini
benimseyerek tiiketici givenini

kazanmalidir. Ayrica, farkli
ulkelerdekikarmasik mevzuat
ve diizenleyicicergevelere
uyum saglamak, uluslararasi
pazarlaragiris stratejilerinde
esnekligi zorunlukilar. Avrupa
Birligigibikatidiizenlemelere
sahip pazarlarda “genel saglik”
beyanlari, Cinveya Japonyagibi
pazarlardaise fonksiyonel etkiler
odaklisaglik beyanveiddialari
ile mevzuatauyum saglamak
gerekmektedir.

“Gelecek vizyonunda,
kisisellestirilmis beslenme
sistemleri; giyilebilir sensérlerden
alinan saglik verileriyle anhk
entegrasyonu saglayan, siirekli
ogrenen ve adapte olan dijital
ekosistemlere evrilecektir.”

Gelecekvizyonunda,
kigisellestirilmisbeslenme
sistemleri; giyilebilir
sensorlerden alinan saglik
verileriyle (kalp ritmi, uyku
kalitesivb.) anlik entegrasyonu
saglayan, stirekli 68renenve
adapte olan dijital ekosistemlere
evrilecektir. Ureticilerin
“gidatasarimindan teslimata”
kadar olan siirecte, dijital
ikiz teknolojileriyle tiretim
stireclerini simiile etmeleri,
kaynak kullaniminioptimize
etmelerive gercek zamanli kalite
kontroliiyapmalarirekabet
avantajisaglayacaktir. Nihai
hedef, biyolojik kaynaklarin
verimlikullanildigi, israfin
minimize edildigi, verinin
tasarimadontistiigiive her
bireyinihtiyacinauygun, giivenli
ve saglikligida ¢oziimlerinin
sunuldugu akillibeslenme ve gida
sistemleriolugturmaktir. Bilimin
ve teknolojinininsan odaklibir
gidateknolojisive beslenme
modeliyle birlestigibu sektorde,
kazanan tarafbiyoteknolojik
inovasyonu, AI-yonetimli
operasyonel mikemmellikle
birlestirebilen ve etik degerleri
stratejik bir varlik olarak
konumlandirabilen kurumlar
olacaktir.
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AVRUPA BIRLIGI'NIN ORMANSIZLASMA REGULASYONU (EUDR) iLE YENI DONEM BASLIYOR

Gidada Avrupa pazarinin
yeni sarti ‘'EUDR’ olacak

Avrupa Birligi'nin Ormansizlasma
Regiilasyonu (EUDR), gida
sektoriinde hammadde
tedarikinden iiretime, veri
yonetiminden ihracata kadar
yeni bir dénem baslatiyor. Kakao,
kahve, palm yag), soya, kaucuk,
sigir eti ve ahsabi kapsayan
diizenleme, iiriinlerin yalnizca
siirdiiriilebilir olmasini degil,
nereden ve hangi kosullarda
iiretildiginin de kanitlanmasim
gerektiriyor. Sektoriin

oniindeki en 6nemli bashklar ise
izlenebilirlik, jeolokasyon verisi,
dijital altyapi ve tedarik zincirinin
yeniden yapilandirilmasi olacak.

vrupaBirligimin Yesil

Mutabakatkapsaminda

hayatagecirdigi Avrupa

irligi Ormansizlagma

Regiilasyonu (EUDR), gida sanayisinin
Avrupapazarinaerigimkogullarim
yeniden sekillendiriyor. Diizenleme,
cevresel birytikiimliiliigiin 6tesine
gecerekireticilerdenveihracatcilardan
hammaddelerin kaynagini, tiretim
alaninive tedarik zincirindeki hareketini
ayrintilibigimde ortayakoymalarini
istiyor.

Bunedenle gidasektoriinde EUDR’ye
uyum, yalnizcabir sertifikaedinme
stireciolarak degil, tedarik zincirinin
bastansonaizlenebilirhale getirilmesi
gerekenyenibirticaretkuraliolarak 6ne
cikiyor.

YEDi TEMEL HAMMADDE
MERCEKALTINDA

EUDRkapsamindakakao, kahve, palm
yag, sigir eti, soya, kaucuk ve ahgap olmak
lizereyeditemelhammadde bulunuyor.
Buhammaddelerden elde edilenbelirli
urtnler de diizenlemenin kapsamina
giriyor. Temel kural ise ABpazarina
sunulacakiirtinlerin 31 Aralik 2020
tarihinden sonraormansizlastirilmig
veyaormanbozulmasinaugramig
arazilerden elde edilmemisolmasi.

Bunoktadasektoragisindanen
onemlidegisikliklerdenbiri, geleneksel
sertifikasyon sistemlerinin tek bagina
yeterliolmayacak olmasi. Gontllii
sertifikalarrisk degerlendirmesinde
destekleyicibir unsur olarak
kullanilabilecek ancak {irliniin mevzuata
uygunlugunun kaniti olarak tek bagina
kabul edilmeyecek.

Thracatcilarin iiriiniin iiretildigi
araziyi dogrudan gosterebilmesi
gerekecek. 4 hektarin altindaki
arazilericin GPSkoordinatlarinin,
dahabiiyiik arazileriginise arazinin
sinirlarini gésteren poligon
haritalarinin saglanmasiisteniyor.
Verilerin GeoJSON formatinda
sunulmasidasistemin 6nemli teknik
gerekliliklerinden biri olarak 6ne ¢ikiyor.

KAKAO VE CIKOLATA ZiNCiRINDE
iZLENEBILIRLiK ZORUNLULUGU

Diizenleme 6zellikle kakao ve ¢ikolata
sektoriiacisindan 6nemlisonuglar
doguruyor. Kakao ¢ekirdegindenkakao
kitlesine, kakaoyagindankakaotozuna
vecikolataicereniiriinlere kadaruzanan
tedarik zincirinde hammaddenin
kaynagininizlenebilmesigerekiyor.

Budurum, cokbilegenligida tiriinleri
iiretenigletmeleracisindanveri
yonetimini dahakritik hale getiriyor.
Ureticilerinyalnizca satin aldiklar
hammaddenin miktarinive fiyatini
degil, hangiaraziden geldiginive bu
arazinin EUDRkriterlerinikarsilayip
kargilamadigini datakip etmesi
gerekecek.

Birdiger dnemlikonuisekiitle dengesi
uygulamasi. Cikolataiiretiminde
kullanilan ve uyumlu oldugubelgelenen
hammaddelerle uyumlu olmayan
hammaddelerinaynidepo, siloveya
iiretim hattindabirbirine karigmasina
izinverilmemesi, igletmelerin fiziksel
ayristirmasistemleriniyeniden
diizenlemesini gerektirecek. Dolayisiyla
EUDR, satinalmave depolama
siireclerininyanisiraiiretim planlamasi

veliriin formiilasyonlarinidadogrudan
etkileyebilecek.

PALM YAGI iCIN KOLAY
BiR ALTERNATIF YOK

Palmyagidadiizenlemenin gida sanayisi
acisindankritikbagliklarindan biri.
Palmyagy; fonksiyonel ozellikleri, genig
kullanim alanive yliksek verimliligi
nedeniyle ¢cok sayidagidaiiriiniinde
kullaniliyor.

Kiiresel titkketim aligkanliklarinailigkin
arastirmalar, palm, soyaveyahindistan
ceviziyaglarindan en azbirinin paketli
gidatiriinlerininyaklagik ylizde 9'unda
bulundugunu gosteriyor. Buoran ekmek
vefirincilik irlinlerinde ylizde 25,
atigtirmalik gidalardaytizde 16’ya, bitki
bazlisiitalternatiflerindeiseyiizde 19’a
kadar ¢ikiyor. S6zkonusuyaglarinileri
islenmig gidalardabulunmaolasiliginin
iglenmemigiiriinlere gore 6,7 kat daha
yiiksek oldugu belirtiliyor.

Bunedenle palmyaginiliretimden
tamamen ¢ikarmak, gida sanayisi
acisindankolaybir secenek olarak
goriilmiyor. Palmyagininyerine
kullanilabilecek bazi alternatifiiriinlerin
dahafazlatarimarazisineihtiyag
duymasi, ormansizlagmayi 6nleme
hedefinin tersine sonugclar dogurabilecek
yenibir arazibaskisi yaratabiliyor.

Bunedenle sektoragisindan temel
yaklagimin palmyagini tamamen ikame
etmekten ziyade stirdiirtilebilir tiretim
yontemlerinin geligtirilmesive giivenilir
tedarik zincirlerinin olusturulmas:
olmasi gerekiyor. Ancak mevcuttabloda
EUDRkapsamindakiyaglariiceren
triinlerinytizde 5'inden dahaazinin
bagimsizsiirdiiriilebilirlik sertifikasina
sahip olmasi, sektorin 6niinde 6nemli bir
hazirlik stireci bulundugunu goésteriyor.

UYDU VERILERI YENi BiR
TARTISMA BASLATIYOR
EUDRninuygulanmasindaenkritik
konulardanbiride uyduve uzaktan
algilamateknolojilerinden elde edilen
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Vietnam, Dak Nong’‘da 2020 v2 Orman Haritasi ve GLC 2020'nin
Yerel Olarak Gelistirilmis Orman Haritasi ile Karsilastirnimasi
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veriler olacak. Ancak mevcut sistemlerin,
ozellikle kahve ve kakao gibigolge
agaclarininaltindayetistirilen irtinlerin
bulundugu tarim alanlarinidogru

sekilde siniflandirmakta zorlanabildigi
belirtiliyor.

Aragtirmalaragore kahve
plantasyonlarininyiizde 59'uyanlighkla
orman olarak siniflandirilabiliyor. Baz1
iilkelerde bu oran dahadayiikseliyor.
Ilkverisetlerinde Peru'dayiizde 83,
Cin'deytizde 78, Guatemala’dayiizde
72 veVietnam'dayiizde 52 lik yanlis
siniflandirmaoranlar tespit edilmig
durumda.

Budurum, EUDR agisindanyalnizca
teknik bir veri problemiyaratmiyor.
Yanligsiiflandirilan tarim alanlari,
iirlinlerin Avrupapazarimagirisinde
ilaverisk olugturabiliyor. Ozellikle
kiiciik tireticilerin, biiytik alicilarin risk
almaktankacinmasinedeniyle tedarik

zincirlerinin digindakalmasiihtimali
bulunuyor.

Bunedenleyalnizcakiiresel uydu
verilerine dayalisistemleryerine,
yerel sahaverileriyle desteklenen
haritalama ¢aligmalarinin geligtirilmesi
6nemkazaniyor. Vietnam’daki kahve
tiretiminde kullanilan ve ylizde 89
hassasiyet sagladigibelirtilen Terra-i+
projesi,buyaklasimin 6rneklerindenbiri
olarak 6ne cikiyor.

DUZENLEME TiCARET HUKUKUNU
DA GUNDEME TASIYOR

EUDRinetkilericevre veiiretim
stirecleriyle sinirh kalmiyor.
Diizenlemenin uluslararasiticaret
kurallariylauyumudatartismakonusu.
Ureticiiilkeler, AB'nin tek tarafliolarak
uyguladig diizenlemenin uluslararasi
ticaretintemel prensipleriagisindan
sorun olugturabilecegini savunuyor.
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Ozellikleilkelerin diisiik, standart ve
ylksek riskli olarak siniflandirilmasi,
ayni ozelliklere sahip tirtinlerin tiretildigi
tilkeye bagliolarak farkli ylikiimliliiklerle
kargilagsmasinaneden olabilecek.

Budurum, Diinya Ticaret Orgiitii
kurallaricercevesinde ayrimcilik ve
ulusal muamele ilkeleribakimindan
hukukitartigmalariberaberinde
getiriyor. Ayrica31Aralik 2020’nin
geriye doniik bir referans tarihiolarak
belirlenmesi, ireticilerin heniiz
mevcutolmayan bir diizenlemeye
gore degerlendirilmesiagisindanda
elegtiriliyor.

AB'ninbukonudaki temel hukuki
dayanagiise dogal kaynaklarin
korunmasiamaciylaticarikisitlamalara
belirlikogullardaizin veren GATT Madde
XX(g)istisnasi. Ancak diizenlemenin
farklitilkeler arasindakeyfiveya
haksizayrimeilikyaratmamasive
uluslararasi ticarette gizli bir kisitlamaya
dontismemesigerekiyor.

2026 SONUNA KADAR
HAZIRLIK SURECI KRITIK

AvrupaParlamentosu’nun aldigi
ertelemekarariylabtytikisletmeler
acisindan nihaiuyumtarihi30 Aralik
2026’ya cekilmis durumda. Ancak
bustire, kiiresel tedarik zincirlerinin
yenidenyapilandirilmasi agisindan
uzun birzaman dilimi olarak
degerlendirilmiyor.

Bunedenleihracatcive gida
iireticilerinin gecig doneminiteknik
altyapilarimi giiclendirmekigin
kullanmalari gerekiyor. Hammadde
tedarik s6zlegmelerine jeolokasyon
verisisaglamasgartlarinin eklenmesi,
kurumsal kaynak planlama
sistemlerinin AB'nin TRACES veri
tabaniylaentegrasyonuve sistemlerin
canlikullanimage¢meden 6ncetest
edilmesibusiirecin 6nemliadimlar:
arasindabulunuyor.

EUDR, gidasanayisiiginyalnizcayeni
bir cevre diizenlemesidegil, Avrupa
pazarindafaaliyet gostermebi¢imini
degistirenkapsamlibir doniigiim
anlamina geliyor. Thracatcilarin
rekabet glictinii koruyabilmesiicin
strdirilebilirlik, izlenebilirlik ve
dijital veriyonetiminin aynitedarik
zincirinde bulugturulmasi gerekiyor.
Yenidonemde Avrupapazarinaerisimde
uriniin kendisikadar, o irtiniin nereden
geldiginive hangikosullardairetildigini
kanitlayabilmek de belirleyiciolacak.
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GIDADAKI BILIMSEL GERCEKLER

DOGRU BILINEN

YANLISLAR

Gidalarin icerigi, liretim siirecleri ve kullanilan teknolojiler hakkinda pek ¢ok bilgi giinliik
hayatta tartisma konusu oluyor. Bilimsel veriler ise gidalarda bulunan bilesenlerin,
katki maddelerinin ve koruyucu uygulamalarin dogru degerlendirilebilmesi icin icerik,

miktar ve kullamnim amacinin birlikte ele alinmasi gerektigini gosteriyor.

1dalarin dogal yapisi,
iiretim stirecleri
verafomrini
korumayayonelik
teknolojiler hakkindatoplumda
yaygin ancak eksik bilgiler
bulunuyor. “Kimyasalsizgida”,
“katkimaddelerizararhdir”
yada “etikettekiuzunisimler
tehlikelidir” gibiyaklagimlar,
gidabiliminin ortayakoydugu
gerceklerleher zaman
ortlismiiyor.
Dogadabulunanher
maddeninkimyasal bir yapiya
sahip oldugu gerceginden
hareketle, gida glivenliginde
temel belirleyiciunsur
birbilesenin varlig1 degil;
tird, miktari ve kullanim
kosullaridir. Modern gida
teknolojileriisetiriinlerinbesin
degerini korumak, raf 6mriinii
uzatmak, gidaisrafini azaltmak
vetliketiciye glivenlitirlinler
sunmak amaciylabilimsel
temellere dayanan ¢oziimler
gelistiriyor.
Iste gidahakkindasikcadile
getirilen baziyanligbilgilerve
bilimsel gercekler...

S0

"KiIMYASALSIZ GIDA" EFSANESI:
DOGANIN KENDi RECETESINDE NELER VAR?

YANLIS ‘ r‘
Kimyasallaryalnizcalaboratuvarlardaiiretilen, gidalarasonradan ( ;
eklenen zararlmaddelerdir. “Kimyasalsizgida” en sagliklisecenektir.

DOGRU
Soludugumuz havadanictigimiz suya kadar cevremizdeki her sey kimyasal bilesiklerden olusur.
Karbonhidratlar, proteinler, yaglar velifler birer kimyasal bilesiktir ve gidalarin dogal yapisindabulunur.
Muz ve patateste bulunan potasyum, siit vesiit diriinlerindeki kalsiyum doganin kusursuz kimyasal
dongtistiniin bize sundugu dogal bilesenlerdir. Aynisekilde balik; protein, demir, cinko, selenyum,
riboflavin, niasin, B6 ve B12 vitaminleri, fosfor, pantotenat, magnezyumve potasyumicerigiyle dogal
birkimyalaboratuvariniteligindedir. Gidalarda bulunan kimyasallar, beslenme dengesinin 6nemlibir
parcasidirve yeme deneyimini zenginlestirirken saghkli beslenmeye katki saglar.

GIDALARIN KUSURSUZ MIMARISI:

DOKU VE LEZZET TESADUF DEGILDIR :,j
YANLIS > .y
Gidalardakullanilan katkimaddeleriyapay ve zararl bilesenlerdir. @
DOGRU g

iiketicilerinsikhkladnyargiyla yaklastigi katki maddelerinin bilyiik bir bdliimii, laboratuvar
ortamindasentezlenenyapay maddeler degil; gidanin reolojik (akis ve tekstiir) dengesini ve
termodinamik biitiinliigiini koruyan, dogadanilhamalan bilesenlerdir. Bu bilesenler; dondurma,
sos, corbaveatistirmalik gidalanin iiretimindeistenilen tekstiiriin (doku) ve tat 6zelliklerinin
eldeedilmesineyardimciolur. Karmasik gida yapilarindayagile suyun ayrismasini engellemek
onemlibir teknik dengedir. Ornegin guar fasulyesinden elde edilen guar gumveya keciboynuzu
meyvesindentiiretilenstabilizatérler; dondurmanin erimesini geciktirir, istenmeyen buz
kristallerinin olusumunu engeller ve tiiketiciye piiriizsiiz bir kivam sunar.
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GIDA iSRAFINA KARSI SEFFAF KALKANLAR:
YUZEY KAPLAMALARI

YANLIS
Meyve ve sebzelerin iizerindekiyiizey kaplamalari dogal
degildir vetiiketici saghigiagisindanrisk olusturur.

DOGRU

Taze meyve ve sebzelerinyilboyunca market raflarinda bulunabilmesive uzak
mesafelere ulastinlabilmesi, modern gidateknolojilerinin sagladigi onemli
kazanimlardan biridir. Uriinlerin iizerinde kullanilan gériinmez, renksiz, kokusuz
vetatsiz yiizey kaplamalar; tasima sirasinda tazeligin korunmasini, raf émriiniin
uzatilmasinive iiriin kalitesinin devam ettirilmesini saglar. Spray teknolojileri ve
benzeriyontemlerle uygulanabilen bu kaplamalar, aynizamanda kiiresel gida
israfinin azaltilmasina katkida bulunur. Bu uygulamalar, yasal otoriteler tarafindan
giivenlik degerlendirmelerindengecirildikten sonrakullaniimaktadir.

BiYOLOJIK SAATIN DURDURULMASI:
OKSIDASYON VE BOZULMAYA KARSI HUCRESEL SAVUNMA

YANLIS
Koruyucularyalnizcagidaninraf émriinii uzatmakicin
kullanilan gereksizmaddelerdir.

DOGRU

Gidalar dadigerorganik yapilar gibi yaslanir ve cevresel streslere maruz kalrr.
Koruyucular; bakteri, maya, kiif ve mantarlarin neden oldugu bozulmalari
yavaslatarak gidanin kalitesini korur. Dahada énemlisi, botulizm gibi yasami tehdit
edebilengidakaynakli hastaliklarayol acabilecek patojen mikroorganizmalarin
kontrolaltindatutulmasinayardimciolurlar. Antioksidan adi verilen koruyucu
grubuise yaglarin ve yag icerengidalarin acilasmasini onler, elma gibi taze kesilmis
meyvelerinoksijenle temasettiginde kahverengilesmesiniazaltr. /

TOPLUM SAGLIGI ICIN ZENGINLESTIRME:

GIDALARDAKI “D VITAMINi" DOKUNUSU

YANLIS

Gidalarasonradan vitamin veya mineral eklenmesi gereksiz bir uygulamadir.

DOGRU

Bazidurumlarda bir kimyasalin gidaya eklenmesi, dogrudan bir halk sagligi stratejisidir. Siit, meyve suyu
vetahillargibigiinliik tiiketim iiriinlerine eklenen D vitamini, bustratejik biyokimyasal zenginlestirmenin

ennet drneklerinden biridir. Buuygulama; cocuklarda kemik yumusamasi olarak bilinen rasitizmin ve

yaslilarda kemik yogunlugu azalmasi olan osteoporozun énlenmesine katki saglar. Gidalaraeklenen

bilesenler, yasal otoritelertarafindan siirekliizlenir ve giivenlik degerlendirmelerinden gegirilir. -

TOKSIKOLOJININ ALTIN KURALI:
“ZEHRIi BELIRLEYEN DOZDUR"

YANLIS
Birkimyasal maddenin gidada bulunmasi, o liriiniin giivenli olmadigianlamina gelir.

DOGRU

Gidakonusundakienbiiyiik bilgikirliliklerinden biri, bir maddenin sadece var olmasinin iiriini
tehlikeliyaptigiyanilgisidir. Bilimsel gerceklikte belirleyici olan; kimyasalin tiirti, gidadaki
miktari ve kisinin bu gidayi ne kadar tikettigidir. Kontaminantlar (bulasanlar) dahil olmak
iizeretiim kimyasallar, yasal otoriteler tarafindan siki sekilde takip edilir. Gidayi giivensiz hale
getirebilecek birrisk ortaya ciktiginda gereklimiidahaleler yapilir. Toksikolojinin temel prensibi
olan “zehribelirleyendozdur”yaklasimi, gida giivenliginin en dnemlikurallarindan biridir.

g4
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BIRLESIK KRALLIK

74 milyar dolarlik
pazarda Turk gidasina
yeni rekabet alani

irlesik Krallik, 4 trilyon
dolarlik devasa gayrisafi
yurticihasilasive 57 bin
dolari1agankisibagina
diigen geliriyle kiiresel ekonominin
engiicliivekokliistitunlarindan
birikonumundayer aliyor. Ulkenin
kalbivekiiresel finansin bagkenti
olan Londra, bankaciliktan
sigortaciliga, danigmanliktan
teknolojiye kadar genigbir
yelpazede diinyaticaretine
yonveriyor. Esnek dévizkuru,
rekabetci kurumlar vergisiyapisi
ve glicli kurumsal giivenceleriyle
uluslararasiyatirimeilarigin
cazibe merkeziolmayi stirdiiren
Birlesik Krallik; havaciliktanyesil
enerjiye,yagambilimlerinden
otomotive uzanan koklibolgesel
uzmanliklariyladinamik bir
biliylime ekosistemi sunuyor.
Geleneksel sanayi glictinii
yenilik¢ivizyonuylabirlestiren
Birlesik Krallik, gelecegin stratejik
sektorlerindekiireselliderlige
oynuyor. Hikiimetin 6ncelikli “IS-
8” sanayi stratejisi kapsaminda;
denizistiriizgar enerjisi, yapay
zeka, kuantum teknolojileri, siber
glivenlik ve gelismigbaglant:
¢oziimleri gibiileriteknoloji
alanlarindabiiytik yatirimlar
hayatagecirildi. Diinyadeniziistii
riizgar enerjisikapasitesinde 6ncii
ulkelerarasindayer alan Birlegik
Krallik, 2050 y1liitibariylanet
sifir seragaziemisyonuhedefine
kararliliklailerlerken; mega

Birlesik Krallik, 74 milyar dolan
asan tiiketici odakli tarim iiriinleri
ithalati, yiiksek gelir diizeyi ve
gelismis perakende altyapisiyla
Tiirk gida ihracatcilan icin
onemli firsatlar barindiniyor.
Saglikh tiriinlerden private-
label coziimlere, siirdiiriilebilir
iiretimden katma degerli
gidalara kadar bir¢cok alanda
Tiirk firmalari icin yeni biiyiime
alanlari olusuyor. Bu pazarda
rekabet artik yalmzca fiyatla
degil: siirdiiriilebilirlik. saghk,
izlenebilirlik ve yenilikci iiriinlerle
sekilleniyor. Tiirk iireticileri icin
dogru konumlandirma, giiclii bir
bilyiime firsati sunuyor.

altyapiprojelerive devasaveri
merkezikampisleriyle dijital
ve stirdiiriilebilir bir gelecegin
altyapisiniingaediyor.
Brexitsonrasindakiiresel ticaret
aglarinidahadagiiclendiren
Birlesik Krallik, Tiirkiyeicinde
vazgecilmezve stratejik bir ticaret
ortagi. 2021 yi1lindaytiriirlige
giren Serbest Ticaret Anlagmasi
(STA)ileikitilke arasindakiticari
iligkiler saglam bir hukukizemine
kavusmus, glimriik vergisiz
erisimimkanikorundu.2025y1l1
itibariyla Turkiye'nin 16,8 milyar
dolarlikihracat gergeklestirdigi
Birlesik Krallik pazari; otomotiv,
savunmasanayii, elektrik-
elektronik veiklimlendirme
gibibircok yiiksek katmadegerli

sektorde Tirk ihracateilariigin
bliylik firsatlar barindiriyor.
Gilincelleme miizakereleri devam
eden STA sayesinde, ikitilke
arasindakiigbirliginin hizmetve
dijitalticaretalanlarindadadaha
daderinlesmesibekleniyor.

GIDADA 74 MIiLYAR
DOLARLIK FIRSAT
Gidatarafindaise dikkat ¢ekici
biryapisal 6zellik bulunuyor.
Birlesik Krallik kendigida
ihtiyaciminyalmizcayaklagik
yuizde 57’sinikargilayabiliyorve
yilboyuncagenisiiriin ¢esitliligini
stirdiirebilmekicin yogunbigimde
ithalatabagimlidurumda. Bu
durum, Tiirk gidaihracatgilar:
acisindan kalicive 6lgeklenebilir
bir pazar potansiyelianlamina
geliyor.

Istanbul Hububat Bakliyat
Yagli Tohumlar ve Mamulleri
Thracatcilar Birligi (THBIR)
uyelerinin 2025y1linda Birlesik
Krallik’ayaklagik 190 milyon
dolarlikihracatgergeklestirmis
olmasi, pazarin meveut dnemini
ortayakoyarken, Tiirkiye'nin
toplam tiiketici odaklitarim
trtinleriithalatindakipayinin
yalnizcayiizde 1,38 seviyesinde
kalmasi bliylime alaninin hala
oldukegagenisoldugunu gosteriyor.
2025y1linda Birlesik Krallik'in
tiiketici odaklitarimiirtinleri
ithalat174 milyar dolariagmig
durumda.




56 iSTANBUL HUBUBAT BAKLiYAT YAGLI TOHUMLAR VE MAMULLERi iHRACATCILARI BIRLiGi | HAZIRAN/TEMMUZ/AGUSTOS 2026

8

A
&Y
N
\
]
|

m! 74
o il o
- 7

=

MAKROEKONOMIK
GORUNUM VE TUKETICI _
DAVRANISINDAKI DONUSUM

Birlesik Krallik gidapazarison
yillardabelirgin bir maliyet
baskisi altindabulunuyor. Gida
enflasyonunun 2026 sonuna
kadarytizde 9’aulagmasinin
beklendigi, hanelerinyillik market
harcamalarinin 6nemlidl¢ilide
artacagi16ngoriiliiyor. Artan enerji
maliyetleri,lojistik giderleri
vetarimsal iretim maliyetleri
tiketicidavraniginidogrudan
etkiliyor. Tiiketiciler premium
markalardan ortasegmente,
markalitirinlerden private-
labeliriinlere ve taze tiriinlerden
dondurulmus alternatiflere
yoneliyor.

Budegisim Tiirkihracatcilar:
ac¢isindan ikiyonlii okunmali.
Birtaraftafiyathassasiyetinin
artmasimarjbaskisiyaratirken,

digertaraftarekabetcifiyatla
kalitelitirin sunabilen tireticiler
icinprivate-label tedarik¢iligi
firsatinmi giiglendiriyor. Ozellikle
bakliyat, kuruyemis, dondurulmus
gida,ambient tirtinler ve saghkl
atigtirmaliklarbu dontigtimden
olumlu etkilenebilecek lirtin
gruplari arasindayer aliyor.

PERAKENDE
SEKTORUNDE
YOGUNLASMA VE
PRIVATE-LABEL FIRSATI

Birlesik Krallik gidaperakendesi
sonderece konsolide biryapiya
sahip. Tescoyaklagik ytizde 28’lik
paylapazarliderikonumunda
bulunurken Sainsbury’s, Asda,
Aldi, Morrisonsve Lidl onu takip
ediyor. flk alt1 zincir toplam
pazarinytizde 80’den fazlasini
kontrol ediyor. indirim marketleri
Aldive Lidl'in toplam pay1yaklagik
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yizde 20’yeyaklagmis durumdave
bliylime egilimini stirdiiriiyor.

Buyapipazaragirigte giiclii
satin almaorganizasyonlariyla
calismay1 zorunlukiliyor.
Stipermarketleryiiksek hacim
talep ediyor ve deneme amaclh
raflanantiriinlerden kisastirede
performansbekliyor. Ancak
basariliolaniiriinler geligmis
lojistik ve dagitim altyapisi
sayesindeiilke genelinde hizla
yayginlagabiliyor. Tiirkiye’den
ithalatyapmadeneyimine sahip
uzmanithalat¢ilarin varligida
ilk girisasamasinda énemlibir
avantaj saglyor.

Birlesik Krallik ayni zamanda
Avrupa’nin enbiytik private-
label pazarlarindan biri. Hayat
pahaliligi krizibuegilimidaha
dahizlandirmig durumda. Tiirk
ureticileriicin private-label
modeli, markayatirimiyapmadan
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yiksekhacimlisatiglaraerigim
imkani sunuyor. Ozellikle
bakliyat, kuruyemis, kurumeyve,
dondurulmusiriinlerve temel
marketiiriinlerinde private-label
igbirlikleri 6nemlibirbiiytime
kanaliolabilir.

SAGLIK,
SURDURULEBILIRLIK
VE “FREE-FROM”
SEGMENTI YUKSELiYOR

Ingiliz tiiketicisinin satin
almakararlarindasaglik ve
sturdirilebilirlik belirleyicihale
gelmisdurumda. Dahaaziglenmig
urtinler, diisiik sekerli secenekler,
bitkibazlitriinler, glutensizve
katkisi1z (“free-from”) tirtinler
glicliitalep goriiyor. Organik gida
pazariistiiste bliyimeye devam
ediyorve cevrimici organik satiglar
dikkat cekicigekilde artiyor.

Tirk gidasektoriibuegilimlerle
yiuksek uyum potansiyeline sahip.
Organik kurumeyveler,dogal
kuruyemisler, katkisizbakliyat
urtinleri, bitkibazli atigtirmaliklar,
diistik sekerli geleneksel tathlar
ve fonksiyonel gidalar 6ne ¢ikan
firsatalanlariarasindabulunuyor.
Ancak stirdiiriilebilirlik artik
yalnizcapazarlama séylemi
degil; perakendecilerin
tedarik sartnamelerinin temel
unsurlarindanbirihaline
gelmisdurumda. Ambalajin geri
dontistiiriilebilir olmasi, karbon
ayakizi,izlenebilirlik ve etik
turetimuygulamalari giderek daha
fazlasorgulaniyor.

DEMOGRAFIK
YAPI YENi URUN
STRATEJILERINIi
SEKILLENDIiRiYOR

Birlesik Krallik’tantifus
yaslaniyor; herbeskisidenbiri65
yasiniizerinde. Aynizamandatek
kisilikhane sayisihizlaartiyorve
ortalamahane buytikligi yaklagik
2,36 kisiye gerilemis durumda.
Butablokiiclik porsiyonlu, pratik,
kolay hazirlanabilir ve uzun raf
Omirliiiriinlere talebiartiriyor.
Atistirmalik tiiketimive giin
icineyayilan kiiciik porsiyonlu
beslenme aligkanligi belirgin
sekilde gii¢leniyor.
Turkihracatgilariicinbuegilim;

kiiciik gramajli kuruyemisler, tek
porsiyonluk bakliyat tirtinleri,
hazir tiiketilebilir saglikla
atigtirmaliklarve fonksiyonel
gidalar acisindan 6nemlifirsatlar
sunuyor. Uriin gelistirme
stireclerinde porsiyonlama,
ambalajergonomisivekullanim
kolaylig1 6ncelikli kriterler
arasindadegerlendirilmelidir.

GIDA iSLEME
SANAYISi, TURK
TEDARIKCILERI iCIN
BUYUK BiR B2B PAZARI

Birlesik Krallik gidaveigecek
sanayisililkenin en bliytik imalat
sektorlerinden birive yaklagik
yarimmilyonkigiyeistihdam
saghyor. Yillik cirosu 200 milyar
dolar seviyesinde bulunan sektor,
tahillar, bakliyatlar, kurutulmus
meyveler, sert kabukluyemiglerve
tohumlar gibiaratarim triinleri
icin 6nemlibiralicikonumunda.
Buiirtinlerin buiyilik bolimiinihai
lirtin Giretiminde girdiolarak
kullaniliyor. Dolayisiyla Tiirk
firmalariyalnizcanihaitiiketiciye
yonelik satiglar1 degil, Ingiliz
ureticilere hammadde vebilesen
tedarikinide stratejik birkanal
olarak degerlendirmeli. Firincilik,
atigtirmalik, kahvaltilik ve saglikli
gidatireticileri Tiirkiye kaynakli
girdilere yliksekilgi gosteriyor.

HORECA KANALINDA
PRATIiKLIK VE
HIZ ON PLANDA

Birlesik Krallik digaridayemek
pazar1135 milyar dolariniizerinde
birbiyiikliige ulagmig durumda.
Hizliservisrestoranlar:, kahve
zincirleri, firincilik tirtinlerive
seyahatkanallarigeleneksel
restoran segmentine gore daha
hizli biiytliyor. Tiiketici pratiklik,
hizveerisilebilir fiyat ariyor.
Bucercevede dondurulmusunlu
mamuller, hazir tatlibazlari, kahve
esliktirtinleri, porsiyonlanmig
atigtirmaliklarve horeca’ya 6zel
ambalaj ¢ozlimleri Tiirk lireticileri
icin6ne ¢ikan alanlararasindayer
aliyor. Ancak artanigcilik ve enerji
maliyetlerinedeniyleigletmeler
maliyet hassasiyetiniyiliksek
tutuyor; bunedenlerekabetci
fiyatlamakritik 6nem tagiyor.

BREXIT SONRASI
DUZENLEMELERDE
UYUM MALIYETI
YUKSELIYOR

BrexitsonrasindaBirlegik Krallik
kendiithalatdiizenlemelerini
uygulamayabasladi. Sinir

Hedef i§letim Modeli (BTOM)
kapsaminda saglik ve bitki
sagligikontrolleri, 6n bildirim
yiikiimluliiklerive sertifikasyon
stirecleri 6Snemkazandi. Ambalaj
tarafindaise Genisletilmis Uretici
Sorumlulugu (EPR) sistemi
ithalatgivetireticilere ek maliyet
veraporlamaytkimlilikleri
getiriyor.

Tiirk ihracatcilarinin Ingiliz
etiketlemekurallarinatam
uyum, izlenebilirlik belgeleri,
gereklisaglik sertifikalari,
ambalajmateryaliraporlamasi
ve stirdiriilebilirlik beyanlarinin
dogrulanabilirligi konularinda
hazirlikli olmasi gerekiyor.
Ozellikle biiyiik perakende
zincirleriyasal minimumun
uzerindeteknik spesifikasyonlar
talep edebiliyor.

SERBEST TICARET
ANLASMASI STRATEJIK
AVANTAJ SAGLIYOR

Tirkiyeile Birlegik Krallik
arasindakiSerbest Ticaret
Anlagmasi, birgoktiriinde
vergiavantajisaglayarak
onemlibirrekabet tistinliigi
yaratiyor. Tarim tirtinlerini
dahakapsamlikapsayacak
sekilde genisletilmesine yonelik
goriigsmelerin devam etmesi,
gelecekte dahaesnek pazar
erigimipotansiyeli sunabilir.
Bununlabirlikte ABiilkelerinin
Birlesik Krallik’agiimriiksiiz
erisimavantajidevamettiginden
Tirk firmalarinin fiyat, kalite ve
stirdiiriilebilirlik ekseninde gii¢lii
bir deger 6nerisigelistirmesi
gerekiyor.

PAZARA GIRISICIN
ONERILEN STRATEJIK
YAKLASIM

Birlesik Krallik pazari
asamalibiiylime yaklagimini
odiillendiriyor. Bagarili
ihracatcilarin 6nemlibdliimii 6nce
belirlibirkanal seciyor (perakende,
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ingiltere’nin Hububat sektdriinde ithalat yaptigi ilk 20 lke: Ingiltere’nin ithalatinda ilk 20 Grun ve bu urunlerde Turkiye’nin pay!:
lhracatcilar 2021 Ithalat Degeri | 2022 Ithalat Degeri | 2023 Ithalat Degeri | 2024 Ithalat Degeri | 2025 Ithalat Degeri Kod | Uriin Tantmi 2021 ithalat | 2022 ithalat | 2023 ithalat| 2024 ithalat| 2025 ithalat | ilgili Uriinde ilgili Uriinde
Almanya 2.461.222 3.272.184 3.767.712 4.181.969 4.375.663 Degeri Degeri Degeri Degeri Degeri | Tiirkiye'den | Tiirkiye'den
Hollanda 2.649.464 2.785.522 2.736.939 3.059.340 3.575.232 ithalati | ithalatin Pay!
Fransa 2.248.277 2.691.970 2.950.939 3.039.894 3.5625.025 (2025) (2025)
italya 1.472.279 2.027.114 2.120.850 2.337.801 2.597.499 710813 | Altin, platinle kaplanmis altin da dahil olmak | 53532842 | 41569380 47637816 76583125 | 153.269.773 682.089 0,45%
irlanda 1.760.996 1.736.280 1.961.911 2.334.811 2.537.678 lizere, parasal olmayan amaglar icin yari
Polonya 1.211.980 1.536.845 2.043.664 2.101.390 2.078.463 mamul formlarda.
999999 | Bask de belirtil tial 35088264 | 25927007 29139665 34138295 | 40.098.469 9.357
Belcika 1.813.107 1.484.460 1.694.160 1.851.128 1.967.604 e i 0,02%
. 270900 | Petrol yaglari ve bitimli minerallerden elde 23961619 | 39609715 32472171 31009932 | 25.663.840 391.883 1,53%
Ispanya 932.063 1.183.852 1.378.518 1.534.244 1.600.810
. I . edilen yaglar, ham petrol
Amerika Birlesik Devletleri e L Ll EECE I 271019 | Biyodizel igermeyen, petrol veya bittimli 11770566 | 25664425 23349435| 22744384| 20.020.199 5.534 0,03%
Brezilya 595.369 1.039.189 1.080.486 954.695 1.058.077 minerallerden elde edilen orta yag yaglar
Gin 609.510 752.398 798.343 946.179 1.047.070 ve preparatlar, ..
Arjantin 752.886 781.986 761.147 749.686 773.900 841112 | 25 kN'den fazla itme guiciine sahip 7573815 | 12013343 14303209 13618027 | 19.708.657 0 0,00%
Hindistan 538.421 602.433 663.713 664.583 T4T7.748 turbojetler
Kanada 542 887 642 562 580.624 572711 705.483 870380 | Otomobiller ve esas olarak tasima amaciyla 7870075 | 10785468 14795118 14925708 | 17.720.269 50.682 0,29%
Danimarka 491.626 556.531 630.991 683.738 695.860 tasarlanmis diger motorlu tastlar..
271121 | Dogal gazin gaz halindeki hali 20671536 30114189 12952955 12480059 | 13.489.691 0 0,00%
Fildisi Sahilleri 261.494 262.751 307.451 436.640 621.766 .
) 841191 | Turbojet veya turboprop motorlarinin 5772935 7818168 9059377 11219920 | 13.147.795 274.738 2,09%
Isvigre 351.532 408.169 451.607 462.950 558.965 - .
pargalari, bagka yerde belirtiimemis olanlar.
Cek Cumhuriyeti 179.148 236.229 337.074 376.560 441.872 300490 | Tedavi veya profilaksi amagli, karisik veya 12340680 | 17061703| 13430203| 13513634 | 12.764.005 58.462 0,46%
Vietnam 145.891 245.324 225.660 296.589 438.657 karisik olmayan urinlerden olusan ilaglar, ...
Tirkiye 162.357 218.286 299.339 328.121 390.830 710691 | GUmus, altin veya platin kaplama gimis 5156066 1665714 3103467 4133389 | 11.055.415 907 0,01%
Toplam Hububat Sektérii ithalati 25.005.329 29.755.236 31.664.801 34.321.652 37.640.409 dahil, islenmemis (toz halindeki gimuis
*Rakamlar x 1000 USD olarak verilmistir haric)
851713 | Kablosuz aglar igin akilli telefonlar 0 7017657 11219415 10530336 | 10.827.799 4 0,00%
horecaveyasanayi),ardindanyerel saglik ve stirdiirtilebilirlikten Turk ihracatgl ari |gn 851762 | Ses, goriintii veya benzeri verilerin 5726198 | 7950464 9157617 8129284 | 9.094.759 1.551 0,02%
ithalatgiylacaligarak private-label vazgegmeyen bilinglibir tliketici - I kl e I alinmasi, dontistiirdimesi, iletilmesi
veyaortak markamodeliyle girig kitlesivarligini koruyor. Buikili oncelikirurun grup ari TR T resl i EalEn
yapiyor. Fuar katilimlar:, tadim yapi, Tilirk firmalarinahem private- Rapor verileriisiginda Birlesik Krallik —
etkinlikleri, dijital gortintirlik label segmentinde hacimbiiylimesi | 5a73rndaenyiiksek potansiyele sahip 870360 | Otomobiller ve esas olarak tasimaamaciyla| 2546365 | 3423363|  5311878| 6251880 8.732.792 347.283 3.08%
suurmlanvestrirueltl | bemdekatmadefrl oKL | i g dorecior
g 8e¢ g yu 870340 | Otomobiller ve esas olarak tasima amaciyla 3651671 5164410 5140001 5944087 8.671.570 441.876 5,10%
unsurlariarasindayer aliyor. firsatisunuyor. B Kuruyemisler (badem
o . . o e . c g y 3 ' tasarlanmis diger motorlu tasitlar...
Ozellikle ilkagamadauzman Onitimiizdeki dénemdebagari; antep fistig, cevizvb.) I dinel ) 1691 . — 662367 4 A
. .. . . . .. .. . ' s ! ii i i i . B 0,
1thalat(;1]aruzer1nden llerlemek, rekabetglﬁyat,gug]ukahte 847130 | Veri isleme makineleri, otomatik, 95916 6163396 9650 69236 8.380.480 5 0,00%
dogrudan biiyiik zincirlerle yonetimi, stirdiiriilebilir {iretim, B Kuruveislenmis meyveler taginabilir, agirig| <= 10 kg olanve enaz ...
caligmayakiyaslaoperasyonel mevzuatatamuyum veyerel bilesenlerden olusan.
riskiazaltabiliyor. Uzun vadede tiiketicibeklentilerini dogru B Bakliyatlarve bitki bazliircinler 870322 | Otomobiller ve esas olarak tasima amaciyla 5810832 7470843 | 10028898 9895488 | 8.164.581 419.379 5,14%
isemarkabilinirligi yatirimlariyla okumabecerisininbirlikte tasarlanmis diger motorlu tasitlar...
katmadegerli sa_t1§la_ra_ ge(;1§ yonetilmesinebagliolacak. i DOﬂdUI’U'IT]U§ g|dalar 870421 | Sadece sikistirmali ateslemeli igten 6970128 6826129 8170997 7955690 7.458.231 2.780.489 37,28%
hedeflenmeli. Tirk gidasektori, islenmigve yanmal motor kullanan, yiik tasimacilig
. . rr'l.arkall ‘l.iri%-{l‘l?rdf?ki ka..pasi'tesini B Saglikhatistirmaliklar, igin kullanilan motorlu tasitlar...
3;%&%2;%1‘1‘11{ giiclendirdigidlciide Birlegik 847150 | Otomatik veri isleme makineleri iin 1554466 | 3169771| 3220005| 4362785| 7.242.365 3.514 0,05%
. Krallik pazarindakipayinianlamh B Organik drinler islem birimleri, ayni yapida bulunup
STRATEJIK PAZAR ekilde artirma potansiyeline sahip '
OLMAYISURDURUYOR §61‘1"1n1"1 or. Bunedenle Birlesik . . bulunmamalarina bakilmaksizin...
. . . g yor. ey B Horecavekahvekanali Griinleri, 870323 | Otomobiller ve esas olarak tasima 6007462 | 5691334 | 7099794 | 6847717 | 6.610.466 2.094 0,03%
Birlesik Krallik ytiksek gelirli, Krallik, yalnizcamevcutihracatin atasarl dis o
ithalatabagimli, cok kiiltiirlii ve korunacagibir pazar degil, Tlurk B Private-label market iirtinleri amaciyla tasarianmig diger motoriu
yenilige acik yapisiyla Tiirk gida gidamarkalarinin kiiresel 6lgekte tasilar...
ihracatcilari icin Avrupa’dakien biiyiime stratejisinde éncelikli Bu kategorilerde rekabetcifiyat 300439 | Hormon veya steroid igeren, hormon 973617 1288124 1386115 3086140 | 6.115.782 118 0,00%
stratejik pazarlardanbiri olmayi konumlandirilmasigereken uzun giiclii kalite belgeleri, sirdrlebilirlik olarak kullanilan ancak antibiyotik olmayan
stirdiriiyor. Hayat pahaliligi vadelibirhedefpazarniteligi hikayesi ve esnek ambalaj coziimleri ilaglar...
krizitiketiciyidahahesapl tasiyor. o 5
v esap $Y L birlikte sunuldugunda basari *Rakamlar x 1000 USD olarak verilmistir
segeneklereyonlendirirken Kaynak: Ticaret Bakanhgi, TIM, IHBIR olasiligi belirgin bicimde artiyor.
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“We aim to further strengthen
the Turkish food industry’s
identity as areliable supplier
and achieve lasting growthin
new markets while protecting
our existing markets. We will
continue to take determined
steps to increase our
production strength, export
capacity and effectiveness in
global markets.”

With our strength as a reliable supplier,
we will grow faster in global markets

Dear THBIR Family,

We are going through a period in
which the global economy is shaped
by uncertainty, energy and logistics
costs are rising, and access to
finance is becoming more important
with each passing day. Against such
a challenging global backdrop, it is
a source of pride for all of us that
our sector continues to produce
without interruption and increase
its exports.

Following the successful
performance we achieved in 2025,
our sector’s nationwide exports
declined by 3.7 percent in the first
half of 2026, to USD 5.8 billion, due
to the slowdown in global demand
and cost pressures. Nevertheless,
high yield expectations in
agricultural production strengthen
our optimism for the second half of
the year. Considering our existing
production potential and rising
demand in new markets, we believe
that we can deliver a stronger export
performance in the second half and
return to, or even surpass, last year’s
levels.

WE AIM FOR LASTING
GROWTH IN TARGET
MARKETS
The strong growth performance we
have achieved in the United States
in recent years is extremely valuable
to us. We are seeing strong demand
in the US market across a broad
product range, from confectionery
and cocoa products to traditional
Turkish delicacies. Through our
promotional activities in New York,
Las Vegas and Miami, we aim to
further increase the international
visibility of Turkish chocolate,
Turkish delight, Turkish coffee and
our other processed food products.
Growing demand for Turkish
food products in emerging markets,
particularly in the Middle East
and Africa, offers important
opportunities for our sector. The
commercial relations we have
developed with Algeria, Libya,
Djibouti and Sub-Saharan African
countries are strengthening
Turkiye’s strategic role in regional
food supply. At the same time, we
are further expanding our export
network through new connections
in Central Asia and the Gulf
countries.

WE WILL

STRENGTHEN
OURIDENTITYASA
RELIABLE SUPPLIER

In periods of increasing uncertainty,
Turkiye’s position as a reliable
supplier becomes even more
valuable. Thanks to our strong
production infrastructure,

flexible supply capabilities and
extensive export network, we

have an important advantage

in global markets. As a sector,

we will resolutely continue to
produce, export and strengthen our
presence in world markets.

Among our top priorities for
the coming period are further
expanding our export network,
which now reaches 220 countries,
increasing the share of high value-
added products, strengthening
branding and accelerating digital
transformation. Through UR-GE
projects, trade delegations, buyer
delegations and fair organisations,
we will continue to take our
exporters into new markets.

With the FOODIST ISTANBUL
Fair, which we plan to organise in
Istanbul for the first time, we aim
to turn Tirkiye into a regional food
trade hub. By bringing buyers from
different countries together with
our sector representatives, we will
contribute to the creation of new
cooperation opportunities and
export prospects.

We will also continue to develop
stronger support mechanisms
in every area, from training
programmes to international trade
organisations, in order to increase
the share of women entrepreneurs
in exports.

Esteemed members,

We have full confidence in the
Turkish food industry’s production
strength, entrepreneurial spirit
and growth potential in world
markets. With the strength we
receive from you, we will continue
to work, produce and represent
our sector more strongly in global
markets.

On this occasion, I wish all our
members health, prosperity and
a successful export period, and I
firmly believe that our sector will
make even greater contributions to
our country’s economy.

Respectfully,

ISTANBUL CEREALS PULSES OIL SEEDS AND PRODUCTS EXPORTERS ASSOCIATION | JUNE/JULY/AUGUST 2026

Kazim TAYCI
Chairman Of The Board

ismail GUL
Vice Chairman Of The Board

Kadir Kiirsad GULBAHAR
Vice Chairman Of The Board

Hiiseyin EViz
Member

Mehmet TAS
Member

Unal YILDIRIM ilhami DEMIR Miicahit YILDIZ Yakup GEBI
Member Member Member Member
. ‘1 @ QI
Murat REKA Erdal SEVING
Member Member

Omer ONER
Member of the Audit Board

Medayin EROL
Member of the Audit Board

Anibal Atilla RUA
Member of the Audit Board

ISTANBUL CEREALS PULSES OIL SEEDS AND PRODUCTS EXPORTERS ASSOCIATION
Yenibosna Merkez Mahallesi Sanayi Caddesi No:3 Bahgelievier/ ISTANBUL Tel : 0212 454 05 00 Fax : 0212 454 05 01-02
hububat@iib.org.tr www.ihbir.org.tr

63



64

CONTENTS

65
66
68
70
/1

/3

75
/8
80
81
82
83
84
85
86

88
90

91
92

93

ACTIVITIES

Export roadmap drawn up at TiM

Turkish food industry takes the stage in Bogota

June Board Meeting held

Anatolia’s abundance comes together in iHBIR’s ashure pot
Mustafa Gilltepe elected TiM President for a second term

Export champions receive their
awards from President Erdogan

Turkish confectionery takes the stage in New York
Exports reached USD 136 hillion in the first half of the year
Industry joins forces for Foodist istanbul

iHBIR pays a new-term visit to iSO

PLASFED pays a new-term visit to the iIHBIR management
Tiirkiye’s July foreign trade figures announced at TiM

A shared vision for women entrepreneurship and digital transformation
IHBIR holds August Board Meeting

IHBIR visits members at F istanbul to wish them success
COVER STORY

iHBIR members in the top league of exports

iHBIR leaves its mark on the iSO 500

Strong performance by iHBIR members in the iSO Second 500
ANNOUNCEMENT BOARD

IHBIR September-October Events Calendar
iHBIR TECHNICAL TRAINING PROGRAMME

Statistics and modelling training for
reliable results in food projects

95
96

97
98

99

ISTANBUL CEREALS PULSES OIL SEEDS AND PRODUCTS EXPORTERS ASSOCIATION | JUNE/JULY/AUGUST 2026

BIVZZIRAGAT o

4k H

“IHBIR trainings bring new perspectives to R&D activities”

»

“IHBIR trainings provide a strong response to current needs

MEET OUR EXPORT FAMILY

Giiler Kadayif brings Turkish kadayif to tables around the world
Bademir Gida transforms Turkish avocados into value-added products

Cepni Cafe to expand its service
experience through production and exports

10 O Sweet Heaven takes its premium desserts to the world

EXPORT TABLES

10 1 January-August and Annualized Export Data

PROF. DR. NEVZAT KONAR

1 O 5 Avrtificial intelligence, matrix engineering and 3D food manufacturing

111

AGENDA

EUDR to become the new requirement
for the European food market

FOOD FACTS

113 Common misconceptions about food

115

MASTHEAD

COUNTRY TEXT

A new competitive arena for Turkish
food in a USD 74 billion market

ISTANBUL CEREALS PULSES OIL SEEDS AND PRODUCTS EXPORTERS ASSOCIATION | JUNE/JULY/AUGUST 2026

KAZIM TAYCI ASSESSES THE SECTOR AGENDA AT THE EXTENDED BOARD OF CHAIRMEN MEETING

Chairman of the Board

Kazim TAYCI

Publishing Consultant

Academic Advisor
Ankara University
Prof.Dr.Nevzat KONAR

Editor in Chief
Burak COSAN

Istanbul Exporters’ Asso-

ciation General Secretariat

Deputy General Secretary
Volkan KEKEVI

iHBIR
iSTANBUL CEREALS PULSES OIL SEEDS AND PRODUCTS EXPORTERS ASSOCIATION
Dis Ticaret Kompleksi, C Blok, Yenibosna Merkez Mah. Sanayi Cad. No: 3 Bahgelievler / Istanbul T: 0212 454 05 00 F: 0212 454 05 01-02 www.ihbir.org.tr

Export roadmap

drawn up at Tl

iHBIR Chairman of the Board
Kazim Tayci attended the
Extended Board of Chairmen
Meeting hosted by TIiM
President Mustafa Giiltepe. The
meeting addressed the export
agenda, global developments
and efforts to increase the
competitiveness of sectors,
while association chairmen
shared their assessments and
recommendations regarding
their respective sectors.

he Extended Board of

Chairmen Meeting

organised by the Turkish

Exporters Assembly
(TiM) washeld underthe auspices
of TIM President Mustafa Giiltepe.
Kazim Tayci, Chairman of'the
Board ofthe Istanbul Cereals,
Pulses, Oil Seeds and Products
Exporters’ Association (IHBIR),
also attended the meeting.

The meeting, which brought
togetherthe chairmen ofexporters’
associationsrepresenting
different sectorsin Tiirkiye,
comprehensively evaluated
the impactofdevelopmentsin
the global economy on foreign
trade, the sustainable growth of
exports, and policies and practices
aimed atincreasing sectoral
competitiveness.

GLOBAL
DEVELOPMENTS
AND THE EXPORT
AGENDA DISCUSSED

The meeting addressed the impact
onexportperformance of rising
protectionisttrendsin global trade,
geopolitical risks, accesstofinance,
energy costs and changesin global
demand. Views were exchanged on
effortsinvalue-added production,

branding, digitalisation and
sustainability to help exporters

adapttochangingglobal conditions.

TIM President Mustafa Giiltepe
drew attention totheimportance
of structural steps that will ensure
sustainable growth in Turkiye’s
exports and emphasised that
sectorsactingwith common sense
and coordinationis critical for
global competitiveness.

SECTOR VIEWS AND
RECOMMENDATIONS
SHARED

Oneofthekeyagendaitemsat
the meeting wasthe assessments
shared by sectorrepresentatives
based ondevelopmentsinthefield.
IHBIR Chairman ofthe Board
Kazim Taycishared his views on
the exportperformance ofthe
food and agro-based industries,
strengthening production capacity,
accessingnew marketsand
increasing competitiveness.
Drawing attentiontothe strategic
importance ofthe food sector, Tayci
stated that sustainable production,

quality-oriented growth and value-
added exportswouldbe amongthe
sector’skeyprioritiesinthe coming
period. He also shared assessments
onexporters’accesstofinance,
logistics processes and competitive
conditionsin global markets.

COMMON GOAL:
INCREASING
COMPETITIVENESS

A commonviewemerged at
the meetingthat, for Turkiye to
achieveitsexporttargets, cross-
sector cooperation mustbe
strengthened, the productionand
exportecosystem mustworkin
coordination, and exporters must
be positioned more stronglyin
global markets.

Following the Extended
Board of Chairmen Meeting, an
important platform for directly
sharing sectors’ current problems
andsolution proposals,itwas
emphasisedthateffortstoincrease
Tiurkiye’s production and export
strength would continue with
determination.
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IHBIR LAUNCHES COLOMBIA DRIVE
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Turkish food industry
takes the stage |n Bogota

Under the coordination of IHBIR,

Tiirkiye participated in Alimentec -
Anuga Select Colombia 2026, heldin

the Colombian capital Bogota, witha
national participation organisation.

Eight companies at the Tiirkiye Pavilion
showcased their products with the aim of
establishing new business connections in
the Latin American market.

limentec - Anuga Select

Colombia2026,heldinthe

Colombian capital Bogota,

peneditsdoorstovisitorsfor

the 13th time on 9 June. Considered one
ofthekey meeting platformsforthe Latin
Americanfoodindustry, the fair welcomed
Tiirkiye throughanational participation
organisation coordinated by the Istanbul
Cereals Pulses Oil Seeds and Products
Exporters Association (IHBIR). Eight
Turkish companies at the Tiirkiye Pavilion
presented cereals, pulses, oilseeds and food
productstoregional buyers. Participating
companies held business meetings with
importers, distributors and industry
professionalsfrom Latin American
countries, particularly Colombia.

AIMING FOR GREATER VISIBILITY
IN THE LATIN AMERICAN MARKET

IHBIR officials drewattentiontothe
strategicimportance of Alimentec - Anuga
Select Colombiaintermsofaccessto

the Latin American market, noting that
theregion’s consumption potential and
growing importdemand offer significant
opportunities forthe Turkish food
industry. The Tiirkiye Pavilion attracted
strongvisitorinterest throughoutthe
fair, with contacts particularly focused on
pulses, nuts, processed foods and staple
food products.

TURKISH TRADE COUNSELLOR
VISITS THE TURKIiYE PAVILION

Onthefirstday ofthe fair, Muhammet
Hartavi, Trade Counsellor of the Republic
of Tirkiye in Bogota, visited the Tiirkiye

TURKISH
LioN LAYOUT

Pavilion and met with THBIR Board

Member Erdal Seving¢todiscuss waysto
further develop trade volume between the
two countries.

Hartavipresented participation
certificates tothe companiestaking part
inthenational participation organisation
and wished them success. The meeting

Companies Participatinginthe
Turkish Pavilion

TMUTLU PASTAAND FOOD INDUSTRY AND TRADEINC.
2SARAY BISCUITAND FOOD INDUSTRYINC.
3ALTUNKAYACONSTRUCTION, TRANSPORTATION AND
FOOD TRADEINC.
4ANLFOODINDUSTRY ANDTRADEINC.
5AKSTARCHINDUSTRY AND TRADEINC.
6EVERGREENFOOD FOREIGNTRADEINC.
7CEREMONY FOODINDUSTRY AND TRADEINC.

8NIMBUSFOODINDUSTRY AND TRADE LIMITED COMPANY

alsoaddressed possibleinitiativesto
strengthen the position of Turkish food
productsinthe Colombian market
andincreasethe presence of exporting
companiesintheregion. Inastatement,
IHBIR wished successtoall exporters
participatingin Alimentec- Anuga

Select Colombia 2026 and thanked

the companiesfortheir contribution

to Tiirkiye’sfood exports. Association
officialsemphasised that international
fairs continuetoplay animportantrolein
increasingbrand awareness of the Turkish
foodindustry, openingup new markets and
establishinglastingcommercial relations.

TURKIYE-COLOMBIA
TRADE AGENDA
DiSCUSSED AT THE EMBASSY

Beste Pehlivan Sun, Ambassador ofthe
Republicof Tiirkiye to Bogota,and Bogota
Trade Counsellor Muhammet Hartavi
received THBIR Board Member Erdal
Sevingand theaccompanying THBIR
delegation atthe Embassy. The meeting
addressed Tiirkiye-Colombiatrade
relations, cooperation opportunitiesin
thefood sectorand exporters’ activitiesin
theregion. The IHBIR delegation thanked
Ambassador Sunand Trade Counsellor
Hartavi for theirhospitality and support
forexporters.
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IHBIR MANAGEMENT EVALUATES NEW-TERM TARGETS

iHBIR's June Board Meeting was
held with the participation of
members of the Management and
Audit Boards and TiM delegates.
The meeting evaluated the
Association’s ongoing activities,
fair organisations, UR-GE projects
and targets for the coming period.
while plaques were presented

to Board Members who served
during the 2022-2026 term.

he June Board Meeting

oftheIstanbul Cereals

Pulses Oil Seeds and

Products Exporters
Association (IHBIR) was held with
the participation of members ofthe
Management and Audit Boardsand
delegates of the Turkish Exporters
Assembly (TIM).

Atthe meetingheld atthe
Association’sheadquarters,
IHBIR’s ongoing activities were
comprehensively evaluated, while
currentsectoral developments and
strategic priorities forthe coming
period were discussed. The meeting
served as animportant consultation
platform where exporters’
expectations and the needs ofthe
sector were assessed througha
common-sense approach.

THE ASSOCIATION’S WORK

PROGRAMME DISCUSSED
Inthefirstpart ofthe meeting,

ongoingactivities, services provided
tomembers and the current status of
projectswere evaluated. Information
was shared oninitiatives aimed
atdeveloping exports, sectoral
promotion activities and
developmentsininternational
markets.

Theimpactofthe ongoing
transformationin globaltrade onthe
sector was alsoamongthekeyagenda
items. Participants exchanged
views on production costs, access
tofinance,logistics processes and
expansionintonew markets.

EXPORT-ORIENTED
PROJECTS AND FAIR
PROGRAMME
DISCUSSED

The meeting reviewed in detail
thefair organisations carried out
by IHBIR in Tiirkiye and abroad.
Particular attention was given to
promotional activities aimed at
increasingthevisibility of Turkish
food productsintarget markets
andtothe contribution of national
participation organisationstothe
sector.

June Board Meeting held

Ongoingactivitiesunderthe
Association’s UR-GE projects,
training, consultancy and marketing
initiatives aimed atincreasing
companies’ export capacities,
and plans for new-term projects
were alsodiscussed. Participants
emphasised that UR-GE projects
are animportanttool forincreasing
theinternational competitiveness of
companies.

ROADMAP FOR
THE COMING PERIOD
DETERMINED

Anotherkeytopic ofthe meeting
wasthetargets forthe coming
period. Discussionsfocused on
increasing value-added production,
strengthening branding efforts,
expanding sustainable production
practices and facilitating accessto
new export markets.

IHBIR Chairman ofthe Board
Kazim Taycidrew attentionto
theimportance of a culture of
collaborationintakingthe sector’s
production and export strength
further, stating that the Association
would continue with determination
topursue projectsaimedat
increasingthe competitiveness ofits
members.
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Ameaningful ceremony was held at
the end of the meeting. Plaques were
presented to Board Members who served
iHBIR with great dedication during the
2022-2026 termas atoken of appreciation
fortheir efforts and contributions.
Speakingat the ceremony, iHBIR Chairman
of the Board Kazim Tayci thanked the

PLAQUESPRESENTEDTO MEMBER FORTHEIRCONTRIBUTIONS

Board Members for their contributions to
the Association's work and their devoted
efforts on behalf of the sector throughout
their terms of office. The plaque ceremony
was remembered as ameaningful
gathering highlighting theimportance of
solidarity and institutional memory within
the Association.
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The meeting concluded with
expressions of goodwill following
evaluations of projects planned for the new
term. IHBIR emphasised that, together
withits members, it would continueits
efforts to strengthen production capacity,
support export-oriented growthand
contribute tothe Tiirkiye economy.
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A TRADITIONAL GATHERING AT THE FOREIGN TRADE COMPLEX

Anatolia's abundance comes
together in IHBIR's ashure pot

Ashure was served to employees of
the Foreign Trade Complex as part
of iHBIR's traditional Ashure Day
event. Held with the participation
of iIHBIR Board Member Mehmet
Tas, the event highlighted the
importance of unity, solidarity and
a culture of sharing.

heIstanbul CerealsPulses

Oil Seeds and Products

Exporters Association

(IHBIR) once againheld
itstraditional Ashure Day event at
the Turkish Exporters Assembly
(TIM) Foreign Trade Complex.
Aspartofthe event, [HBIR Board
Member Mehmet Tag met with
employees working at the complex
and served ashure.

The eventattracted stronginterest
from participants and highlighted
the significance ofashurein
Turkish culture as asymbol of
unity, togetherness, sharing and
abundance.

EMPHASIS ON
CULTURAL HERITAGE

Initsassessment, IHBIR stated that
ashure, atradition preserved for
centuries across Anatolia,isnotonly
adessertbutalsoacultural value that
strengthens social solidarity.
Speaking atthe event, [HBIR
Board Member Mehmet Tag said
thatpreservingtraditional values
isalsoimportantfor corporate
culture,notingthat gathering around
the same table with employees
reinforcesthe sense of unity.

ANATOLIA’S ABUNDANCE
COMES TOGETHER IN ONE POT

The ashure served atthe event

was prepared with wheat, beans,
chickpeas, apricots, various dried
fruits and pulses. Bringing together

theseingredients, which symbolise
the abundance of Anatolia, inthe
same pothighlighted ashure’srole
asarepresentation of sharingand
solidarity.

The ashuraservice, warmly
received by participants, continued
throughoutthe dayatthe Foreign
Trade Complex.

CONTRIBUTION TO

CORPORATE SOLIDARITY

IHBIR officials stated that traditional
events strengthen communication
among employees and contribute
toashared working culture. The
gathering, whichbroughttogether
employees of institutions operating
atthe Foreign Trade Complex, was
described as animportant occasion
thatenhances social solidarity.
Theeventconcluded inawarm
atmosphere where participants
chatted and shared traditional ashura.
IHBIR aimsto continue organising
traditional events thatpreserve
cultural heritage inthe comingperiod.
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TIM'S 33RD ORDINARY GENERAL ASSEMBLY HELD

Mustafa Giiltepe elected TIM
President for a second term

Mustafa Giiltepe, who received
the support of delegates at TiM's
33rd Ordinary General Assembly,
was elected President fora
second term. Describing the new
term as a “period of acceleration”,
Giiltepe said they would focus

on value-added production, high
technology. R&D, innovation and
the twin transformation in line
with the goal of taking Tiirkiye
into the world's top 10 exporting
countries.

henew-term
managementofthe
Turkish Exporters
Assembly (TIM) hasbeen
determined. Mustafa Giiltepe, who
once againwonthe confidence of
delegates at TIM’s 33rd Ordinary
General Assemblyheld in Istanbul,
was elected TIM Presidentfora
second term. Runningasthesole
candidate, Giiltepe willlead TIM for
another fouryears with the support
ofthe export community.
Followingthe announcement of
the electionresult, Giiltepe thanked
the delegates and emphasised
the greatimportance of unity and
solidarity amongexportersatatime
ofincreasinguncertaintyin global
trade.

“THE SECOND
FOUR YEARS WILL
BE A PERIOD OF

ACCELERATION”
Statingthattheyhad succeeded

inincreasing exports of goods and
services duringthe first four-year
term, Giiltepe said the new period
wouldbe one in which Tiirkiye
strengthensitspositioninthe
global exportrankings. Noting
thatitisnotpossibletoreachtheir
targets merely by increasing export
volumes, Giiltepe drew attention to
theimportance ofhigh value-added
production.

“The second fouryearswill be
aperiodofaccelerationonour
journey towards placing Tiirkiye
amongthe world’s top 10 exporting
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countries,” Giiltepe said,adding that
theywould focus onhigh technology,
R&D,innovation, design, branding
andthe twin transformationinthe
newterm. Statingthattheyaimto
strengthen Tiirkiye’sadvantagesin
global competition, Giiltepe said they
would develop new projects bringing
together all stakeholdersinthe
exportecosystem, adding: “Toregain
our competitiveness, we will work
together with non-governmental
organisations and contribute tothe
formulation ofeconomic policies.”

NATIONAL EXPORT WEEK AND

ANEW CONGRESS

CENTRE AMONG

THE TARGETS

Giiltepe stated that TIM would

organise eventsinthenewtermto

bringthe exportecosystemtogether

more strongly and said that, through

the National Export Week to be

held everyyear, they aimtobring

Tirkiye’s production strength

together with aglobal vision.
Giiltepe also cited the

establishment ofacongress centre

thatwill serve all stakeholders ofthe

exportcommunity amongthetargets

forthe newterm.

TIM MANAGEMENT
AND AUDIiT BOARD
MEMBERS ANNOUNCED
The managementand auditboard
members of the Turkish Exporters
Assembly (TIM) for the newterm
havebeen announced. Mustafa
Giiltepe will serve as President on
thenew Board, while Ahmet Giileg
(Furniture, Paper and Forestry
Products), Kutlu Karavelioglu
(Machinery and Accessories),
Cetin Tecdelioglu (Ferrous and
Non-Ferrous Metals), Baran Celik
(Automotive Industry) and Ahmet
Okstiz (Textiles and Raw Materials)
havebeen appointed Vice Presidents.
Ibrahim Pektag (Steel), Salih Zeki
Poyraz (Air-Conditioning Industry),
Melisa Tokgoz Mutlu (Fruitand
Vegetable Products), Hiiseyin
Memigoglu (Apparel and Garments),
Orhan GaziYigitbagi (Services), Cem
Seven (Ship, Yachtand Services),
Celal Kadoglu (Cereals, Pulses,
Oil Seeds and Products), AliCan
Yamanyilmaz (Aquaculture and
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iHBIR Chairman Kazim Tayci and iHBIR's TIM delegates cast their
votes at the 33rd Ordinary General Assembly of TIM.

will serve as Board Meembers.

Burak Yakin, Ethem Tanriver and
Hayrettin Ugak were elected tothe
AuditBoard.

Animal Products), Erdem Cenesiz
(Cement, Glass, Ceramics and

Soil Products), Omer Celal Umur
(Tobacco) and Ali Can Yamanyilmaz
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STRONG IHBIR PARTICIPATION IN TIM'S 33RD ORDINARY GENERAL ASSEMBLY

Export champions receive their
awards from President Erdogan

At TiM's 33rd Ordinary General
Assembly and the “Export Champions”
award ceremony, held with the
participation of President Recep Tayyip
Erdogan, the companies that made

the greatest contribution to Tiirkiye's
total goods and services exports of
USD 396 billion in 2025 were honoured.
Following the award ceremony,
Mustafa Giiltepe was elected TiM
President for a second term, while
iHBIR Board and Supervisory Board
members and TiM delegates also
attended the programme.

he Turkish Exporters

Assembly’s (TIM)

33rd Ordinary General

Assembly and the “Export
Champions” award ceremony were
held at Istanbul Halic Congress Center
with the participation of President
Recep Tayyip Erdogan. Minister of
Trade Prof. Dr. Omer Bolat, Minister
of Treasuryand Finance Mehmet
Simsek, Minister of Agriculture and
Forestry Ibrahim Yumakli, Minister
of Justice Akin Giirlek, Minister
of Interior Mustafa Ciftci, TIM
President Mustafa Giiltepe and many

exporters attended the programme.
Board and Supervisory Board
members of the Istanbul Cereals
Pulses Oil Seeds and Products
Exporters Association (IHBIR),

together with TIM delegates, also took
partinthegeneral assembly and award
ceremony, joiningthisimportant
gathering ofthe export community.
Thetop 10 companiesthatmadethe
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greatest contribution to Turkiye’s
total goods and services exports of
USD 396 billionin 2025 received
theirawardsfromPresident Erdogan.

ERDOGAN: “WE RAISED THE
DAILY LIMIT FOR REDISCOUNT
CREDITS TO TRY 5 BILLION”

Inhisspeech, President Recep
Tayyip Erdogan emphasised that
exports are acornerstone of the
Tirkiye economy. Stating that
exporters are notonly sellers of
productsbutalsorepresentatives of
Tirkiye around the world, Erdogan
said supportforexporterswould
continue.

Underlining thatgoodsand
services exportsbroke therecord
inthehistory ofthe Republic by
reaching USD 395 billionin 2025,
Erdogansaid: “The momentum
we have achieved in exportsis
continuingin2026.0n 22 May, we
broke adaily exportrecord with USD
2.4billion.”

Erdogan stated that medium-
high and high-technology exports
hadreached USD 112 billionand
announced atarget ofincreasing
exportsto distant countriesto USD
50billion by 2028. He also announced
that Eximbank’s capital had been
raised to TRY 100 billion and the daily
limit forrediscountcreditsto TRY 5
billion.

BOLAT: “WE SUCCEEDED IN
INCREASING OUR EXPORTS”

Minister of Trade Omer Bolat said

that despite global geopolitical risks
and volatility in commodity markets,
Tiirkiye had succeeded inincreasing
itsexports. Bolat said: “Despite the

hot conflictsin our region, major
volatility in commodity markets and
risingimportvolumes, we succeeded in
increasing our exports. We maintained
astable outlook in our foreign trade and
currentaccount.”

Bolat noted that Tiirkiye today
exports 12 thousand 721 products to
225countriesandregions,adding
thatexportsexceed USD 1billionto 53
countriesandthat 33 provinceshave
surpassed the USD 1billion threshold.

GULTEPE: “OUR GOAL IS TO
RANKAMONG THE TOP 10
EXPORTING COUNTRIES”

TIM President Mustafa Giiltepe
recalled that Tiirkiye closed 2025 with
USD 396 billionin goods and services
exports and announced 2026 targets of
USD 282billionin goods exports and
USD128billionin services exports.
Giltepe said: “God willing, this year
we will exceed the USD 400 billion
thresholdin exports forthe firsttime.
However, we donot considerthese
limited increases sufficient. Because
we want to place Tiirkiye amongthe
world’s top 10 exporting countries.”

Emphasising that production
and exports should be the driving
force ofthe economy, Giiltepe said
economic steps that would restore
competitiveness andaccesstolong-
termfinancing were needed.

GULTEPE ELECTED TiM
PRESIDENT FOR A SECOND TERM

At TIM’s 33rd OrdinaryElective
General Assembly, held after the
award ceremony, incumbent President
Mustafa Giiltepe stood as the sole
candidate and was elected TIM
President forasecond termafter
receivingall valid votes.

Inanassessmentby IHBIR, Mustafa
Gilltepe was congratulated on hisre-
electionas TIM President and wished
successinthenewterm. The companies
receiving the “Export Champions”
awards were also congratulated, with
wishesthat their contributionto
Tiirkiye’s exports would continue to
STOW.

EXPORT CHAMPIONS OF 2025

Ford Otomotiv, Toyota Otomotiv
Tiirkiye and TGS Dig Ticaret ranked
inthetop three for goods exports. In
services exports, Turkish Airlines,
Pegasus and SunExpresstook the top
threeplaces. Trendyol ranked firstin
e-exports, followed by LC Waikikiin
second place and K.F.C. Gida Tekstilin
third.
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IHBIRLAUNCHESANEXPORTDRIVEINTHE USAWITHITSUR-GEPROJECT

Turkish confectionery takes
the stage in New York

iHBIR participated in Summer
Fancy Food Show 2026 with 13
member companies under the
"Confectionery and Pastry Sectors
Export Initiative UR-GE Project”. At
the event held in New York, Turkish
companies introduced their
products to international buyers
and held important meetings to
develop new partnerships and
export opportunities.

ummer Fancy Food Show 2026,
held forthe 70th time thisyear
andregarded as one of the most
important meeting platforms
forthe North Americanfood industry,
openeditsdoorstovisitorsin New York.
TheIstanbul Cereals, Pulses, Oil Seeds
and Products Exporters’ Association
(IHBIR) participated with stands for 13
member companies underthe “THBIR
Confectionery and Pastry Sectors
ExportInitiative UR-GE Project”.
Throughout the fair, Turkish companies
had the opportunity tointroduce
confectionery, chocolate, biscuits,
pastryproducts and value-added food
productstointernational buyers. IHBIR
Board Members Mehmet Tag and Murat
Rekavisited member-company stands
atthefairand met with participants.

CERTIFICATES PRESENTED
TO UR-GE COMPANIES

IHBIR Board Members, together with
T.C.Ministry of Trade Representative
Stimeyra Atilgan, presented certificates
tothe companies participatingin
the fairunderthe UR-GE project.
Duringthe visits, assessments were
maderegarding the companies’ fair
performance, new export connections
and expectations for the USA market.
IHBIR officials emphasised that
Summer Fancy Food Show holds strategic
importance particularly for increasing

brand visibilityinthe North American
market, establishing contacts with
distribution channels and developing
long-term commercial partnerships.

A STRATEGIC PLATFORM
FOR THE USA MARKET

Bringing together manufacturers,
importers, distributors and retail
chainsfrom around the world, the fair
stands outas animportant platform

for strengthening the position ofthe
Turkish food industryin the USA market.

Participating companies met with
numerous professional buyers throughout
thefairand had the opportunity to
evaluate new export prospects.Ina
statement, IHBIR wished successtoall
companies participatinginthefairand
stated that efforts toincrease the visibility
ofthe Turkish confectionery and pastry
sectorsininternational markets would
continue with determination.

CONSUL GENERAL VISITS
TURKISH COMPANIES

T.C.New York Consul General Muhittin
Ahmet Yazal, together with T.C. New
York Trade Attachés Muhammet Alper
Atillaand Osman Nuri Gékbulut, visited
Turkish companies participatingin
Summer Fancy Food Showunderthe
UR-GE project. The delegation met with
company representatives and exchanged
views on cooperation opportunitiesthat
couldincrease trade volume between
Tiirkiye and the USA. Duringthe visit,
the companies were wished success

and contacts were held to evaluate new
opportunitiesinthe USA market.
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URGE Participating Companies

TAKSUFOOD PRODUCTS MANUFACTURING INDUSTRY AND TRADELTD. CO.
2BONARTFOODINDUSTRY AND TRADEINC.
3CELENLi FOOD AND CONSUMER PRODUCTS IMPORT & EXPORTINDUSTRY AND TRADELTD. CO.
4 GESAS GENERALFOOD INDUSTRY AND TRADEINC.
5PACHANATURAL COLLAGEN (GURUHEALTHY FOOD INDUSTRY INC.)
6HELISDRAGEE FOOD INDUSTRY AND TRADELTD. CO.
7KALEMININGINDUSTRY AND TRADEINC.
8 MERIDYEN FOOD INDUSTRY AND TRADELTD. CO.
9SERVET CONFECTIONERY,FOOD AND TOURISMINDUSTRY AND TRADEINC.
10SEYIDOGLU FOODINDUSTRY AND TRADEINC.
TIKENT BORINGER (SOYYIGIT FOOD INDUSTRY AND TRADEINC.)
12TAFEFOOD PRODUCTSINDUSTRY AND TRADEINC.
13UNOGROUP FOOD, CONSTRUCTION INDUSTRY AND TRADELTD. CO.
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IHBIR MANAGEMENT ATTENDS JUNE FOREIGN TRADE DATA MEETING

Exports reached USD
136 billion in the first
half of the year

Tiirkiye's foreign
trade performance
for the first half of
the year was shared
with the public at
the “June 2026
Foreign Trade Data
Press Conference”,
attended by
Minister of Trade
Prof. Dr. Omer
Bolat and TiM
President Mustafa
Giiltepe. Tiirkiye's
exports reached
USD 136 billionin
the January-June
period, while June
exports rose by
21.8 percent to USD
24.9 billion. iHBIR
Chairman of the
Board Kazim Tayci
and Board Member
ilhami Demir

also attended

the meeting

and followed
evaluations on

the foreign trade
agenda.

MECLISI

ISTANBUL CEREALS PULSES OIL SEEDS AND PRODUCTS EXPORTERS ASSOCIATION | JUNE/JULY/AUGUST 2026 79

2026 YILI HAZIRAN AYI ITIBARIYLA IHRACAT

HAZIRAN: 25 MILYAR DOLAR (24,940)

OCAK-HAZIRAN DONEMiI: 136,1 MiLYAR DOLAR (136,059)

HAZIRAN AYI ITIBARIYLA YILLIKLANDIRILMIS MAL iHRACATI

he management ofthe Istanbul
Cereals Pulses Oil Seeds
and Products Exporters
Association ({HBIR)
attended the “June 2026 Foreign Trade
DataPress Conference”,one ofthekey
meetings at which Tiirkiye’s foreigntrade
performanceisevaluated.

IHBIR Chairman ofthe Board Kazim
Tayciand Board Member IThami Demir
attended the programmeheld atthe
TIM Foreign Trade Complex with the
participation of Republic of Tiirkiye
Minister of Trade Prof. Dr. Omer Bolat
and Turkish Exporters Assembly (TIM)
President Mustafa Giiltepe.

Atthe meeting, currentforeigntrade
dataand export performance statistics
for June 2026 were shared with the
public. Duringthe programme, the
THBIR management met with sector
representatives and stakeholders from
the export community and followed
evaluationsontheforeigntrade agenda.

RECORD IN MEDIUM-HIGH
AND HIGH-TECH EXPORTS

Speakingatthe opening ofthe meeting,
Minister of Trade Omer Bolat assessed
foreigntrade performanceinthefirst
halfoftheyearand announced that

annualised exports of medium-high and
high-technology productshadreached an
all-time high of USD 116.2 billion. Noting
thatthis productgroup’s share of total
exportshadrisento44 percent, Bolat
drew attention totheimportance ofhigh
value-added productionin foreigntrade.

Bolatalsosaid the calendar effect was
decisiveintheincreasein exports and
importsin June, noting thatthe number
of working daysrose from 14 in May to
22inJune, pushing foreign trade figures
higher.

JUNE EXPORTS
REACHED USD 24.9 BILLION

Accordingtotheannounceddata,
Tirkiye’s exportsin Juneincreased by
21.8 percent compared with the same
month ofthe previous year, reaching
USD 24 .9billion. Exportsroseto USD
136billioninthefirst sixmonths of 2026,
while exports overthelast 12 months
amounted to approximately USD 278
billion.

TIM President Mustafa Giiltepe said
exports saw astrongrecovery in June,
addingthata3.6 percentincrease was
recordedinthefirst sixmonths. Giiltepe
said they would focusinthe coming
period onvalue-added production, new

markets and projects that would enhance
competitiveness.

AUTOMOTIVE
SECTOR RANKED FIRST

Accordingto General Trade System
data, the automotive sectorrecorded the
highestexportsin June atUSD 3.8 billion.
Ttwas followed by chemicalsat USD 3.3
billion, steelat USD 1.75billion, electrical
andelectronicsat USD 1.66 billion, and
ready-to-wearapparelat USD 1.4 billion.
Gliltepe also announced that 59
provincesincreased their exportsin
June, while 915 companies exported for
thefirsttime, contributingatotal of USD
103 million to exports.

STRONG INCREASE IN
EXPORTS TO GULF COUNTRIES

Regional exportdatawere also shared
atthemeeting. In June, exportsto Gulf
countriesroseby41percenttoUSD2
billion 641 million. Germany, the United
States, Italy,the United Kingdom and
Spainranked astheleadingexport
destinations. TIM President Mustafa
Giiltepe said thatifpeaceintheregion
becomes permanent, amore positive
exportoutlook could emergeinthe
second halfoftheyear.
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THE FAIR AIMS TO BECOME A GLOBAL SHOWCASE FOR TURKISH FOOD

Industry joins forces
for Foodist Istanbul

he countdown hasbegun for
Foodist Istanbul International
Foodand Beverage Products
Fair,which aimstobecome
theinternational meeting point ofthe
Turkish food industry. Commentingon
theevent, tobe organised through the
cooperation of Tiiyap Tim Fuarcilik
YapimA.S., ALZ Group and the Tiirkiye
Food Platform, Istanbul Cereals Pulses
Oil Seedsand Products Exporters
Association (THBIR) Chairman ofthe
Board Kazim Taycisaid the fairwould
create new momentum for Tiirkiye’s food
exports. Thefair, shaped by the shared
vision of representatives of the Turkish
Exporters Assembly Cereals, Pulses, Oil
Seedsand Products Sector Board, IHBIR,
GAIB,AHBIB,0AIB,KIB,EIB, the
Federation of Food and Drink Industry
Associations of Tirkiye (TGDF),
andthe Out-of-Home Consumption
Suppliers Association (ETUDER), all
broughttogetherunder the Tiirkiye Food
Platform,isintended tobecome Tiirkiye’s
benchmark food fairbrand.

TURKIYE’S PRODUCTION POWER
WILL MEET THE WORLD

Emphasisingthat Tiirkiye has astrong
productioninfrastructurein processed
agricultural products, confectionery,
cocoaproducts and bakeryproducts,

Kazim Taycisaid the sectoraimsto
expandits exportnetwork in strategic
markets, particularly the United States.
Pointing out that Foodist Istanbul
willbe animportant meeting point
for developingnew partnerships with
international buyers, Taycisaid: “When
Istanbul’s strategiclocation is combined
with our sector’s production capacity,
Foodist Istanbul will rapidly become one
ofthe world’s mostimportantfood fairs.
This platform, which will bring together
leadingbrandsinthefood industry,
willmake amajor contribution to our
brandingefforts and to our country’s
exportstrength.”

DEDICATED AREA FOR
GEOGRAPHICALLY
INDICATED PRODUCTS

Foodist Istanbul will also feature
adedicated exhibition hall for
geographicallyindicated products. By
bringing Tiirkiye’srich food heritage
together withinternational buyers, the
areaaimstoincreasethevisibility oflocal
productsin global markets.

The fairwill bring qualified buyer
delegations from abroad geography
spanning Europe, the Gulfcountries,
Africaandthe Americastogether with
Turkish producers. It will alsohost
conferences and panel programmes

addressing currentissuesinthesector.
Industryrepresentatives stated that
Foodist Istanbul would make Tiirkiye’s
food production capacity and brand value
morevisible internationally. THBIR
Chairman Kazim Tayc1 also stressed that
the fairwould, inthelong term,become
astrategic platform strengtheningthe
global competitiveness of the Turkish
foodindustry and openingthe doortonew
business opportunities for exporters.

VISITORS EXPECTED FROM
MORE THAN 150 COUNTRIES

FoodistIstanbul, tobeheld atthe

Tiiyap Fairand Congress Center on

1-4 September2026,is planned tohost
approximately one thousand companies
and company representatives from
Tiirkiye aswell asthe United States,
Azerbaijan, Czechia, China,Iraq,
Spainand Egypt. The fairaimstobring
sector professionals frommore than

150 countriestogetherin Istanbul,

with around 70 thousand professional
visitorsand more than 2 thousand VIP
buyer delegation members from 50 focus
countries expected toattend. Through
scheduled B2Bmeetings, Turkish
companies are expected to enter new
markets, expand their exportnetworks
andestablishinternational business
connections.
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COMPETITIVENESS IN THE FOOD INDUSTRY AND THE EXPORT AGENDA DISCUSSED AT THE MEETING

IHBIR pays a
new-term visit to ISO

The management of the Istanbul
Cereals, Pulses, Oil Seeds and
Products Exporters’ Association
(iHBIR) visited Erdal Bahcivan,
Chairman of the Board of the
Istanbul Chamber of Industry
(iSO). The meeting addressed
the current state of the food
industry, increasing exporters’
competitiveness, value-added
production, sustainability and the
development of industry-export
cooperation.

he management ofthe
Istanbul Cereals, Pulses, Oil

Seedsand Products Exporters’

Association (IHBIR) paid
acourtesyvisitto Erdal Bah¢ivan,
Chairman ofthe Board of the Istanbul
Chamber of Industry (ISO), as part ofits
new-termactivities.

The delegation, headed by IHBIR
Chairman ofthe Board Kazim Tayci,
included Vice Chairman Ismail Giil as
well as members of the Management
and Audit Boards. During the meeting
held atiSO’sheadquartersin Odakule,
keyissuesontheagendaof Tiirkiye’s
industry and exports were discussed,
with acomprehensive exchange of views
particularly onthe current state and
future ofthe food sector.

ISO Chairman Erdal Bahcivan

congratulated Kazim Tayci, who was
elected Chairman ofthe IHBIR Board at
the general assemblyheldlast April, and
the new-term Board Members, wishing
themsuccessin theirwork.

THE STRATEGIC ROLE OF THE
FOOD INDUSTRY EVALUATED

Themeeting addressed issues onthe
agendaofindustrialists and exporters
operatinginfood, agriculture, cereals,
pulses, oilseeds and products. Rising
global competition, cost pressures,
sustainable productionrequirements
and transformations in export markets

were among the prominent topics
discussed.

The IHBIR management shared
assessments onthe stepsneeded
totakethe sector’s productionand
export capacity tohigherlevelsand
drew attention to the importance of
increasing companies’ competitiveness
ininternational markets.

The meeting also evaluated efforts to
expand value-added production, support
branding processes and strengthenthe
position of the Turkish food industryin
global supply chains.

AREAS OF JOINT
WORK TO BE STRENGTHENED
IN THE NEW TERM

The IHBIR managementand iSO
Chairman Erdal Bah¢ivanunderlined
theimportance of strengthening
cooperation between the industrial
and exportcommunities. The meeting
evaluated solution proposals that would
increase sectoral competitiveness,
sustainable production approaches,
branding efforts and steps towards
achievingastronger positioninglobal
markets.

Thevisitconcluded with an
assessment of potential areas of joint
work forthe development of the food
industry and mutual expressions of
goodwill.
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PLASFED pays a new-term visit
to the IHBIR management

Omer Karadeniz, President of

the Plastics Industry Federation
(PLASFED), and the accompanying
delegation paid a congratulatory
visit to IHBIR Chairman of the Board
Kazim Tayci and Board Members on
the occasion of the new term. The
meeting addressed the development
of exports, cooperation opportunities
between industrial sectors and
current economic developments.

mer Karadeniz, President
ofthe Plastics Industry
Federation (PLASFED),
and members ofthe Board
paid acongratulatory visit to Kazim
Tayci, Chairman ofthe Board of the
Istanbul Cereals, Pulses, Oil Seeds
and Products Exporters’ Association
(IHBIR), and IHBIR Board Members
ontheoccasionofthe new term.
Duringthe meetingheld at
IHBIR headquarters, cooperation
opportunities between the two
sectors and potential areas ofjoint
work aimed at developing exports
were evaluated. The PLASFED
delegation wished the IHBIR
managementsuccessinitsnew
term, while views were exchanged
onstrengtheningtheindustrial and
exportecosystem.

DEVELOPING EXPORTS AT THE
TOP OF THE AGENDA

One ofthe main agendaitems ofthe

meeting wasincreasing Tiirkiye’s
exportcapacity and strengtheningits
competitivenessin global markets.
The complementary relationship
between exports of agricultural, food
and processed food products and
packaging, plastics and industrial
production was highlighted, and it
was emphasised that stronger cross-
sector coordination would make a
positive contribution to exports.

The parties pointed tothe
importance of developing
cooperationopportunities
particularlyinvalue-added
production, branding, sustainability
andjoint promotional activitiesin
international markets. They also
stressed the need toincrease dialogue
betweenindustrial organisations
and exporters’ associations sothat
exporters can position themselves
more strongly in the global
competitive environment.

SECTORAL DEVELOPMENTS
EVALUATED

The meeting also addressed current
developmentsinthe plasticsindustry,
transformationinpackaging
technologies, sustainable production
practices and the circular economy
approach. Itwasnoted that packaging
solutionsthatraise qualityand

safety standardsinthe food industry
contribute to export performance,
while innovative production models

create new opportunities forthe
sectors.

IHBIR Chairman Kazim Tayc1
stated that the common goal of
production- and export-oriented
sectorsistoincrease Tirkiye’s share
inglobaltrade, emphasising that
stronger cross-sector cooperation
will play an importantrolein
achievingthisobjective.

INTER-INSTITUTIONAL
COORDINATION TO BE
STRENGTHENED

Duringthe visit, views were also
exchanged on more effective
representation of exporting
companies atinternational fairs,
technical knowledge-sharing,
training activitiesand the
development ofjoint projectsin
sustainable production. The parties
agreed thattheindustrial and export
communities acting with common
sense and coordination would
providelong-term contributionsto
the Tirkiye economy.
Initsassessment, IHBIR expressed
its appreciation for thekind visit
of PLASFED President Omer
Karadenizand the accompanying
delegation and thanked them. It was
also stated thatthe meetingwas
expectedto contribute to stronger
communication between the two
institutions andto future cooperation
initiatives.
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Tarkiye's July foreign trade
figures announced at TIM

iHBIR Vice Chairman Kiirsad
Giilbahar attended the “July 2026
Foreign Trade Data Press Briefing"
held at the TIM Foreign Trade
Complex. At the meeting, the
latest data on Tiirkiye's export and
import performance in July were
shared with the public.

tthe “July 2026 Foreign Trade

DataPressBriefing”, held at the

TIM Foreign Trade Complex

iththe participation of

Minister of Trade Prof. Dr. Omer Bolat
and Turkish Exporters Assembly (TIM)
President Mustafa Giiltepe, thelatest
assessmentsregardingthe foreigntrade
outlook of the Tiirkiye economy were
presented.

Vice Chairman Kiirgad Giilbahar
attended the programme onbehalfofthe
Istanbul Cereals Pulses Oil Seeds and
Products Exporters Association (IHBIR).
Duringthe meeting, dataonexports,
imports, foreign trade volume and sectoral
developments for July were shared with
the public.

EXPORTS INCREASED
BY 2.9 PERCENT IN JULY

Accordingtothe dataannounced,
Tirkiye’s exportsin July 2026 increased
by 2.9 percent compared with the same
month ofthe previousyear, reachingUSD
25.621billion. Importsrose by 5.2 percent
toUSD 32.989billion, while total foreign
trade volume increased by 4.1 percentto
USD 58.610billion.

The Julyfigures showed that the
upward trend in exports continued despite
fluctuationsinglobal demand conditions,
whiletheincreasein foreigntrade volume
alsopointed to sustained momentum in
economicactivity.

SEVEN-MONTH EXPORTS
REACHED USD 161.6 BILLION

Dataforthefirst seven months ofthe
yearwere also shared atthe meeting.
Accordingly, exportsinthe January-July
2026 periodincreased by 3.4 percent
compared with the same period ofthe
previousyear,reachingUSD 161.601

billion. Importsroseby4.7 percentto
USD222.109billion, while foreign trade
volume increased by 4.1 percentto USD
383.710billion.

The January-July figures showed that
the growth trend in exports continued
following the firsthalf of the year, while
theincreaseinforeign trade volume was
supported by expansion onboth the export
andimportsides.

FOREIGN TRADE

OUTLOOK EVALUATED

The pressbriefingalsoincluded
assessments of developmentsin global

trade, regional market movements and
sectoral performance. Information

was shared on policies and support
mechanismsaimed atensuring
sustainable export growth, while
expectationsfortheremainder oftheyear
were also discussed.

The dataannounced duringthe
programme provided an up-to-date
overview of Tiirkiye’s foreign trade
performance aswell as sectoral export
trends. Developmentsrecordedin the food
and agro-industrial sectors during the first
seven months ofthe year were alsoamong
thetopics addressed atthe meeting.
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IHBIR MEETS WITH THE MINISTRY OF TRADE FOR WOMEN ENTREPRENEURS

A shared vision for women
entrepreneurship and
digital transformation

heIstanbul CerealsPulses Oil
Seedsand Products Exporters
Association (IHBIR) held an
important consultation meeting
aspartofits efforts to support women
entrepreneurship and develop export-
oriented training projects.
The IHBIR delegation met with
Pinar Ozpak Karatag, Head ofthe
Department of Commercial Information,
Communication Services and Women
and Young Entrepreneursatthe T.C.
Ministry of Trade, to exchange views
onongoing projects, particularly the
training programmes planned for women
entrepreneurs. TIM Delegates Tugba
Gillii Stirmeli, Eda $isman and Esra
Zirhlioglu also attended the meeting.

TRAINING PROGRAMMES
DISCUSSED

The meeting focused particularly on
possible areas of cooperation to further
integrate women entrepreneursinto
the digital trade ecosystem, increase
their e-export capacity,and develop
e-marketing and sales capabilities.

iHBIR held a consultation meeting
with the Ministry of Trade to evaluate
projects aimed at improving women
entrepreneurs’ competencies in
e-export and digital trade. The meeting
addressed areas of cooperation that
could strengthen women and young
entrepreneurs’ access to international
markets, particularly the planned
training programmes.

Evaluations were maderegarding
training content, target groups and
implementation methods within the
Women Entrepreneurs E-Commerce,
E-Marketing and Sales Development
Programme that ITHBIR planstolaunchin
the comingperiod.

DIGITALISATION AND EXPORTS
TAKE CENTRE STAGE

The meeting alsoaddressed ways
tofacilitate women and young
entrepreneurs’ accesstointernational
markets, supportbranding processes
through digital channels and expand
export-oriented capacity-building

initiatives.

Itwas emphasised that stronger
coordination between publicinstitutions
and exporters’ associations would make an
important contribution to the sustainable
development of the entrepreneurship
ecosystem.

LAYING THE GROUNDWORK
FORNEW COOPERATION
IHBIR’straining and capacity-
building projects areintended to
supportthetransformation process of
exporting companies and help women
entrepreneursinparticularbecome more
visiblein global markets. The consultation
meetingis expected tolaythe groundwork
forjointinitiatives and programmesto be
implemented inthe coming period.
Attheend ofthe meeting, the [HBIR
delegation thanked Pinar Ozpak Karatasg,
Head of the Department of Commercial
Information, Communication Services
and Women and Young Entrepreneurs
atthe T.C. Ministry of Trade, for
herhospitality and constructive
contributions.

IHBIR holds August
Board Meeting

iHBIR's August Board Meeting was
held with broad participation from
TiM delegates and members of the
Audit Board. The meeting reviewed
the Association’s ongoing activities
as well as initiatives aimed at
increasing exporters’ effectiveness
ininternational markets in the
coming period. Fairs, buyer
delegations and UR-GE projects
were among the key agenda items.

he August Board Meeting of

theIstanbul Cereals Pulses

Oil Seeds and Products

Exporters Association
(IHBIR) washeld at the Association’s
headquarterson 25 August2026.In
addition to Board Members, TIM
delegates and members of the Audit
Board attended the meetinginlarge
numbers, whereissuesonthe agenda
ofthe sector and exporting companies
were discussed.

The meeting firstreviewed the
Association’s ongoing activities, while
views were exchanged oninitiatives
aimed at strengthening exporters’
accesstodifferent markets. Inthis
context, fairs planned for the coming
period and upcomingbuyer delegation
programmes were discussed.

o
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UR-GE projects, one of the key
instrumentsin THBIR’s effortstohelp
exporting companies enter new markets
and strengthen their positionsin
existing ones, were also onthe agenda.
Assessments were maderegardingthe
scope ofthe projects and activities tobe
carried outinthe coming period.

NEW-TERM
PLANNING DISCUSSED

Themeeting alsoincluded
consultationsonactivities the

Associationplanstoimplementin
the coming period. While the scope
ofinitiativestobe carried outinline
with exporters’ needs was evaluated,
views were shared onincreasingthe
effectiveness of organisationsaimed at
developinginternational trade.
Inline withthe assessments made
atthe THBIR Board Meeting, the
Associationplansto continueits
activities supporting exportersin
foreign markets and tolaunch new
initiativesinthe comingperiod.
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IHBIR visits members
at F Istanbul to

wish

he F Istanbul Food and
Beverage Products and
Production Technologies
Export Fair, bringing
together the food, beverage, biscuit,
chocolate, confectionery,dried fruit
and nuts, snacks, packaging and
productiontechnologies sectors,
was held for the fifth time this year.
Thefair, hosted at the Istanbul Expo
Center, provided aplatform for sector
representativesto establish new
business connections and evaluate
opportunitiesininternational markets.
Aspartofthe fair, Kazim Tayci,
Chairman of the Istanbul Cereals Pulses
Oil Seeds and Products Exporters
Association (IHBIR), and Mehmet
Tas, Board Member of the Istanbul

F istanbul 2026, bringing the food
and beverage sectors together
under one roof, was held at the
Istanbul Expo Center on 26-

29 August. Bringing together
more than 700 exhibitors and
professional visitors from over
100 countries, the fair highlighted
new trade connections and
export opportunities. iHBIR
Board Member Mehmet Tas

also visited iHBIR members
participating in the fair and
wished them success.

Cereals Pulses Oil Seeds and Products
Exporters Association (IHBIR), visited
the stands of [HBIR member companies
and conveyed their best wishes for

them success

successintheir effortsto establishnew
connectionsininternational markets.

INTERNATIONAL
TRADE CONNECTIONS
CAME TO THE FORE

Held across sixhallsand an area

of 60 thousand square metres, F
Istanbul 2026 brought together
morethan 700 exhibiting companies
with professional visitors from

over 100 countries. With its export-
oriented structure, the fair enabled
companies operatingin food
andbeverage products aswell as
productiontechnologies, packaging,
snacks and confectionerytopresent
their products and solutionsto
international buyers.
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STRONG REPRESENTATION IN TIM'S ‘TOP 1000’ LIST
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IHBIR members in the
top league of exports

heresultsofthe 2025
“Tiirkiye’s Top 1000
Exporters Survey”
announcedbythe
Turkish Exporters Assembly (TIM)
highlighted the strong position of
members ofthe Istanbul Cereals
Pulses Oil Seeds and Products
Exporters Association (IHBIR)
among Tirkiye’slargest exporters.
IHBIR membersachieved high export
volumes across abroad range of
products, from chocolate and cocoa
productstopasta, flour, oilseeds and
agro-industrial products.

The total exports of IHBIR member
companiesincludedinthe survey
amounted to approximately USD
2.027billion. This figure confirmed
the strategicimportance of the food
andagro-industrial sectors within
Turkiye’s foreign trade structure,
while also demonstrating the active
role of IHBIR membersin global
supply chains.

TWO IHBiR MEMBERS
IN THE TOP 100

Solen Cikolata Gida San. ve Tic.
A.S.wasthehighest-ranking THBIR
member company in the survey. With
exports of USD 363.3 million, the
company ranked 74th across Tiirkiye.
Istanbul GaidaDig Tic. A.S.ranked
80th with exports of USD 336.5
million.

Asaresult, two IHBIR members
succeeded in entering Tlrkiye’s top
100 exporters, with their combined
exportsreaching approximately
USD 700 million. Thisresult
clearly demonstrated theimpact
ofeconomies of scale and global
distribution networks on export

Theresults of TiM's “Tiirkiye's
Top 1000 Exporters Survey” once
again demonstrated the strong
position of IHBIR membersin
global markets. The combined
exports of the 19 iHBIiR member
companies included in the survey
exceeded USD 2 billion, while two
companies ranked among the top
100. The results provided a clear
picture of the weight of the food
industry in Tiirkiye's exports and
the international competitiveness
of IHBIRmembers.

IHBIR's TIM
performance in figures

® Number of companies on the list: 19
® Total exports: USD 2.03 billion
Number of companies in the top 100: 2
® Number of companies

in the top 500: 10

® Exports of the top 10

companies: USD 1.56 billion

® Highest exports: S6len

Cikolata - USD 363.3 million

performance in branded food
products.

CHOCOLATE AND
PASTA STOOD OUT

The surveyresults showed that
IHBIR membershold aparticularly
strongposition in value-added food
products. Altinmarka Gida San. ve
Tic.A.S.exported USD 175.2 million,
ObaMakarnacilik San.ve Tic.A.S.
USD 163.3million, Unilever San.ve
Tic. TirkA.$. USD 111.6 million, and
Lesaffre Turquie Mayacilik Uriinleri

Tic.A.$.USD 924 million.

This performance in processed
food categories such as chocolate,
cocoaproducts, pastaand yeast
showed thatbranded and high value-
added products from the Turkish
food industry enjoy strong demandin
international markets.

STRONG REPRESENTATION IN
THE TOP 500

Asignificantnumber of IHBIR
memberswere alsoincludedinthe
TIM Top 5001ist. The high rankings of
companies such as Ulag Gida, Bunge
Gida, Beyoglu Cikolata, Bagshan Agro,
Tayas Gidaand Begler Kuruyemis
showed that IHBIR hasabroad
exportbasenotonlyinbrandedfood
products, butalsoinflour, pulses,
nutsand agro-industrial products.
This diversity contributestoamore
balanced sectoral structureinthe
face offluctuations in demand across
different markets.

EXPORTS OF THE TOP 10
COMPANIES EXCEEDED
USD 1.56 BILLION

The dataalso showed that exports

are concentrated among companies
ofacertainscale. The total exports
ofthetop 10 THBIR membersin

the TIM ranking amounted to
approximately USD 1.563 billion. This
figure corresponded toroughly three
quarters ofthe exports generated by
all THBIR membersincludedinthe
list.

The fact that the combined exports
ofthetop five companiesreached
USD 1.150billion demonstrated that
production capacity, brand strength
andinternational distribution

Sector Ranking among 2025 Company Name “ 2025 Sectoral #2025 Total
Top 1000 Sectoral Exports ($) “ Exports ($) “
Companies Ranking

Cereals, Pulses, Oil Seeds and 74 1 Solen Chocolate Food Industry | 363.227.529,28 363.252.749,86
Products and Trade Co.
Cereals, Pulses, Oil Seeds and 80 2 istanbul Food Foreign 336.500.789,94 336.531.960,43
Products Trade Co.
Cereals, Pulses, Oil Seeds and 174 8 Altinmarka Food Industry and 172.721.308,26 175.208.722,16
Products Trade Co.
Cereals, Pulses, Oil Seeds and 192 10 Oba Pasta Manufacturing 163.254.858,09 163.255.199,36
Products Industry and Trade Co.
Cereals, Pulses, Oil Seeds and 339 27 Lesaffre Turquie Yeast 91.595.111,45 92.399.443,79
Products Products Trade Co.
Cereals, Pulses, Oil Seeds and 384 32 Ulas Food Flour Textile Transport | 82.450.198,63 82.513.344,35
Products Trade and Industry Co.
Cereals, Pulses, Oil Seeds and 392 34 Beyoglu Chocolate Industry 80.537.376,35 80.537.486,75
Products and Trade Co.
Cereals, Pulses, Oil Seeds and 388 35 Bungle Food Industry and 78.526.665,63 81.396.235,41
Products Trade Co.
Cereals, Pulses, Oil Seeds and Products 427 37 Tayas Food Industry 74.080.557,32 74.120.632,09

and Trade Co.
Cereals, Pulses, Oil Seeds and 455 41 Besler Nuts and Food Products 68.775.522,74 68.815.332,16
Products Manufacturing and Marketing

Trade Co.
Cereals, Pulses, Oil Seeds and 415 42 Bashan Agro Food Industry 67.756.493,00 76.032.526,87
Products and Trade Co.
Cereals, Pulses, Oil Seeds and 573 47 Ani Biscuit Food Industry and 56.677.504,67 56.747.591,52
Products Trade Co.
Cereals, Pulses, Oil Seeds and 274 49 Unilever Industry and 55.117.671,03 111.582.156,81
Products Trade Turk Co.
Cereals, Pulses, Oil Seeds and 738 61 Bifa Biscuit and Food 44.664.451,91 44.700.592,36
Products Industry Co.
Cereals, Pulses, Oil Seeds and 737 62 Efor Domestic and Foreign 44,101.572,90 44.,875.277,60
Products Trade Ltd. Co.
Cereals, Pulses, Oil Seeds and 809 66 Eksun Food Agriculture 40.494.663,93 40.494.663,93
Products Industry and Trade Co.
Cereals, Pulses, Oil Seeds and 479 70 Carlik Food Agriculture 35.696.759,86 66.003.375,29
Products Industry and Trade Co.
Cereals, Pulses, Oil Seeds and Products 943 75 Bolgi Chocolate Co. 34.712.938,58 34.734.648,15
Cereals, Pulses, Oil Seeds and 987 79 ANL GIDA SAN.VETIC.A.S 33.606.041,33 33.634.903,60
Products

networks are decisive factorsin export
performance.

COMPETITIVENESS IN GLOBAL
MARKETS DREW ATTENTION

The performance of IHBIR members
inthe TIM survey also provided an
importantreference pointforthe
competitiveness ofthe Turkish

food and agro-industrial sectorsin
global markets. Risingdemand inthe
European Union, the Middle East,
North Africaand markets acrossthe

Americasisamongthekeyfactors
supporting exports of branded
foods, chocolate, pastaandbakery
products. The creation ofhigh added
value particularly in processed food
productsindicates that Tiirkiye has
movedbeyond traditional agricultural
exportstowards amore advanced
stage of production and branding.
The surveyresultsalso
demonstrated the impact of
production efficiency, technology
use, branding and diversification into

new markets on export performance.
Atatimewhen competitionin global
foodtradeisintensifying, companies
focusing onhigh value-added
products were seento deliver stronger
performance. Theresults achieved
by IHBIR membersinthe TIM Top
1000 list constitute an important
dataset showingthatthe Turkish food
industry maintainsitsinternational
growth potential and has the capacity
tosecurealarger share of global
markets.
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25 IHBIR MEMBER COMPANIES AMONG THE GIANTS OF INDUSTRY

Twenty-five IHBIR member
companies were included in the
“Tiirkiye's Top 500 Industrial
Enterprises 2025" survey
announced by the Istanbul
Chamber of Industry. The presence
of companies operating in the
food, agriculture, oilseeds and
processed food industries once
again demonstrated the sector’s
production capacity, strong
position in industry and export-
oriented growth potential.

ember companies of the
Istanbul Cereals, Pulses,
Oil Seeds and Products
Exporters’ Association
(IHBIR) achieved notable success
inthe “Tiirkiye’s Top 500 Industrial
Enterprises 2025” survey announced
bythe Istanbul Chamber of Industry.
Numerous member companies
operatinginfood, agriculture, oilseeds,
confectionery, bakery productsand
agro-industry ranked among Tiirkiye’s
largestindustrial enterprises,
once again confirmingthe sector’s
production strength and competitive
capacity.

The performance of the companies
includedinthe survey wasregarded
asaconcreteindicator oftheir strong
productioninfrastructure, export-
oriented growth approach, sustainable
investment mindsetand value-added
production capabilities. I[HBIR
emphasised thatthis achievementby
itsmembersrepresents animportant
gainnotonly for the sector, but also for
the industrial and export vision ofthe
Tiirkiye economy.

PRODUCTION STRENGTH
AND EXPORT CAPACITY
CAME TO THE FORE

Initsassessment, IHBIR stated

thatits members’ successinthe ISO
500 clearly demonstratesthelevel

of production capacity Tiirkiye has
reachedinthefood and agro-based
industries.Itwas noted that companies

operating particularly in processed
agricultural products, confectionery
and cocoaproducts, bakery products,
oilseeds and vegetable oils are making
significant contributionsto exports
byincreasingtheir competitivenessin
global markets.

STRONG CONTRIBUTION TO
INDUSTRY, EMPLOYMENT AND
THE ECONOMY

The companies included in the ISO
5001istcreate significant value forthe
Tiirkiye economy not only through
their productionvolumes, butalso
through the employmentthey provide,
theirinvestments, R&D activities and
contributionstothe supply chain. It
was underlined thatthe strategicrole
ofthe food industryisbecoming more
evidenteveryyear, while production
and exportsremain amongthe
fundamental elements of sustainable
growth.

IHBIR congratulated all ofits
member companiesincludedinthe
survey and thanked them for their
contributionstothe national economy,
production and employment.

“WE WILL CONTINUE TO
PRODUCE FOR
SUSTAINABLE GROWTH”

The following message stood outin
IHBIR’s assessment: “The success of
our [HBIR member companies has
once again demonstrated Tiirkiye’s
production strength and the position
of our sectorinindustry.Inline with
our strong production infrastructure
and sustainable growth targets, we
will resolutely continue to create
value for our sector, support export-
oriented growth and contribute tothe
development of our country.”

The Association stated thatitaimsto
continue projects, fair organisations,
UR-GEactivitiesand initiatives
supporting value-added productionin
ordertoincreasethe effectivenessofits
membersininternational marketsin
the comingperiod.

IHBIR leaves its mark on the ISO 500

25iHBIR member companies
includedinthelS0500

TheiHBIRmembercompaniesincludedinthei50500
TopIndustrial Enterprises 2025 survey were s follows:
iSORanking | Company
23 EtiFood Industryand Trade Co.
62 Abdibrahim Pharmaceuticals Industryand Trade Co.
65 Altinmarka Food Industry and Trade Co.
79 Toros Agriculture Industry and Trade Co.
84 Modern Cardboard Industryand Trade Co.
88 S6len Chocolate Food Industryand Trade Co.
923 BungeFood Industryand Trade Co.
107 Bashan AgroFood Industry and Trade Co.
1 (Cargill Agricultureand Food Industryand Trade Co.
128 SofraFood Productionand Services Co.
131 Anadolu Efes Brewingand Malt Industry Co.
153 RekaVegetable Oils Industryand Trade Co.
m Trakya Oil Seeds Agricultural
Sales Cooperatives Union
214 Detay Food Industryand Trade Co.
o) Kent Food Products Industryand Trade Co.
21 ElvanFood Industry and Trade Co.
301 EksunFoodand Agriculture
Industryand Trade Co.
303 Giilcicek Chemicalsand Essential
QilsIndustryand Trade Co.
338 KervanFood Industryand Trade Co.
341 Lesaffre Turquie Yeast
Productionand Trade Co.
363 TARFAS Agricultural Activities
ProductionIndustryand Trade Co.
366 DellaFood Industry and Trade Co.
395 Beyoglu Chocolate Industryand Trade Co.
396 BifaBiscuitand Food Industry Co.
407 Tamek Sagra Group Food Production Co.
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Strong performance by IHBIR
members in the ISO Second 500

Numerous IHBIR member
companies were included in the
"Tiirkiye's Second 500 Largest
Industrial Enterprises 2025"
survey announced by the Istanbul
Chamber of Industry. The success
of the listed companies once again
demonstrated the Turkish food
industry’s production capacity.
export strength and strategic
position in industry.

he “Tiirkiye’s Second

500 Largest Industrial

Enterprises 2025” survey

announced by the Istanbul
Chamber of Industry (ISO) is one of the
keyindicatorsreflecting the production
strength and competitive capacity
of Turkish industry. Theinclusion of
numerous companies that are members
ofthe Istanbul Cereals, Pulses, Oil Seeds
and Products Exporters’ Association
(IHBIR) once againrevealed the sector’s
weightinindustrial production.

IHBIR member companies operating
infood, agriculture and processed
agricultural products confirmed their
contribution to the Tiirkiye economy
through their production, employment,
investment and export performance
by securingplaces onthe ISOlist.
Particularly noteworthy was the strong
representation of companies operating
insubsectors such asbakery products,
biscuits, chocolate, confectionery, coffee,
oils, starch and animal feed.

A CHAIN OF
SUCCESS FROM
PRODUCTION TO EXPORTS

Thefactthatasignificant share of

the companiesinthe ISO Second

500 operate with an export-oriented
productionmodel alsoreflectsthe
Turkishfood industry’s competitiveness
in global markets. Through value-added
production, branding and international
expansion strategies, these companies
continueto grownotonlyinthe domestic
marketbutalsointernationally.
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IHBIR member companies included in the ISO Second 500

No Company

36 Sardunya Food and Kitchen Operations Trade Co.

37 Soyyigit Food Industry and Trade Co.

74 Tayas Food Industry and Trade Co.

75 Katsan Food Industry and Trade Ltd. Co.

78 Ulas Food, Flour, Textile, Transportation, Trade and Industry Co.
84 Temas Food Industry and Trade Co.

169 Ermetal Automotive and Household Goods Industry and Trade Co.
183 Ani Biscuit and Food Industry and Trade Co.

200 Altinparmak Food Industry and Trade Co.

210 Simsek Biscuit and Food Industry Co.

219 Detay Coffee Industry and Trade Co.

228 Elit Chocolate and Confectionery Industry Co.

252 istanbul Public Bread Flour and Bakery Products Food Industry and Trade Co.
257 Beyda Food Products Industry and Trade Co.

261 Rella Food Industry and Trade Co.

267 Apak Marketing and Food Industry and Trade Co.

291 ipek Feed and Food Industry and Trade Co.

310 A.B Food Industry and Trade Co.

329 Bolci Chocolate Co.

381 Pelit Pastry and Food Industry Co.

396 Tellioglu Feed-Food Integrated Facilities Industry and Trade Co.
397 Ak Starch Industry and Trade Co.

427 Petro Oil and Chemicals Industry and Trade Co.

47y Seyidoglu Food Industry and Trade Co.

Initsassessment, IHBIR stated: “The
success of our membershasonce again
demonstrated Tiirkiye’s production
strength and the strong position of our
sectorinindustry. Together with our
memberswho increase our production
strength and contribute to export-
oriented growth, we will continue to
create value for our sector and contribute
tothe development of our country.”

THE STRATEGIC ROLE
OF THE FOOD INDUSTRY
CAME TO THE FORE

Atatimewhen global food supply
securityisbeingdiscussed more

intensively, maintaining production
continuity and increasing export
capacity inthe Turkishfood industry
carry strategicimportance. [HBIR
membersincludedinthe ISOlistare
amongthe companiesleadingthe
sector’stransformationthrougha
sustainable production approach, strong
supply-chain management and high
quality standards.

The surveyresults also show that the
foodindustry does not merely produce
consumer goods; it createsabroad
economic ecosystem thatfeeds many
fieldsincluding agriculture, logistics,
packaging, retail and foreign trade.
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SEPTEMBER-OCTOBER
EVENTS CALENDAR

Members ofthe Istanbul Cereals Pulses Oil Seeds and Products
Exporters Association (IHBIR) will have opportunities to
establish newbusiness connections and strengthen their export
capacities throughinternational fairs, buyer delegations and
training programmes during the autumn period. Events
tobeheldin September and October will bring sector
companiestogether with buyers from different

markets around the world, while training

programmes on sustainability, digital trade

and sales development will support
exportersinadaptingto current
transformation processes.

SEPTEMBER 2026

1-4 September |
FoodistIstanbul 2026 Fair

Foodist Istanbul, one of the key
meeting points forthe food and
beverage industry, will bring
together domesticandinternational
professionals.

5-10 September [ Colombia
“Jeronimo Martins”Specialised
Buyer Delegation
Programme

Aspartofthe
programme targeting
the Colombian
market, companies
willhave the
opportunity to meet
representatives of
Jerdnimo Martins, one
oftheregion’s majorretail
chains.

14-16 September | Americas Food &
Beverage Show 2026 - Miami/ABD
(National Participation Organisation)

Offeringimportant opportunities for
companies seeking to enter North and

South American markets, the fair will
bringtogetherinternational players
fromthe food industry.

15-18 September | WorldFood
Moscow 2026 - Russia
(Sector Board Joint Stand)

WorldFood Moscow 2026 is one of
theregion’s mostimportant food fairs
for exporters seeking to establish
contacts withbuyersin Russiaand
neighbouring countries.

September 23,2026 |
Cocoa and Chocolate
Technologies,
Trends and Quality
Parameters

Aspartofthe

2025-2026 THBIR

Technical Training
Program, organizedin
collaborationwith THBIR
and Ankara University’s Food

Safety Institute, the fifth training

sessiontitled “Cocoaand Chocolate
Technologies, Trends and Quality
Parameters” willbeheld on September
23,2026, at the TIM Foreign Trade
Complex.
Thetraining will be held in person,
free of charge, and with certification,

covering cocoaand chocolate
technologies, industry trends, and
quality parameters.

...September 2026 | Women
Entrepreneurs E-Commerce,
E-Marketing and Sales Development
Programme

Focusingon digital trade, online
marketing and sales development, the
programme aimsto strengthen women
entrepreneurs’ e-export capabilities.

OCTOBER 2026

17-21October |/
SIAL Paris 2026 - France
(Sector Board Joint Stand)

Oneoftheworld’slargest food fairs,
SIAL Pariswillbringtogetherleading
playersinglobal food trade and offer
companies opportunitiesto establish
new business connections.
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IHBIR TECHNICAL TRAINING PROGRAM

Statistics and modelling training
for reliable results in food projects

The “"Basic Statistics and Research
Modelling in Food Projects” training,
organised in cooperation between
iHBIR and Ankara University Food
Safety Institute, was held with
strong participation. Participants
received up-to-date information
on research design, data analysis
and modelling processes, while
theoretical content was supported
with practical examples. Held
face-to-face and with certification,
the training brought sector
representatives and academics
together on the same platform.

he “Basic Statisticsand
Research Modellingin
Food Projects” training,
held within the Technical
Training Programme organisedin
cooperation betweenthe Istanbul
Cereals, Pulses, Oil Seeds and
Products Exporters’ Association
(IHBIR) and Ankara University Food
Safety Institute, was completed with
strongparticipation. The free and
certified programme gave participants
the opportunity to acquire up-to-date

knowledge onresearch design, data
analysis and modelling processes.
The IHBIR Technical Training
Programme, organised monthlyin
cooperation between THBIR and
AnkaraUniversity Food Safety
Institute, continued with its fourth
training sessionheld on 24 June
2026.Bringing sector professionals
together with academicknowledge,
the programme aims to contribute to

strengtheningthe scientific approach
inthefoodfield.

PRACTICE-ORIENTED
INSTRUCTION FROM ACADEMICS
Thetrainingentitled “Basic Statistics
and Research Modelling in Food
Projects” was delivered by Prof. Dr.
Nevzat Konar of Ankara University
and Assoc. Prof. Dr. Ilyas Atalar of
Eskigehir Osmangazi University.
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Thetraining covered basic
statistical methods, research
design, dataevaluation processes,
experimental planning and research
modelling applications. The
academics supported theoretical
knowledge with case examples
encountered inthefood sector,
enabling participantsto gain
practical insight.

STRONG PARTICIPATION
FROMTHE SECTOR

Inadditionto company

representatives, academics
and students from different
universitiesalsotook partinthe
programme. Participantsreceived
comprehensive informationonthe
importance of using data correctly
infood projects, thereliability of
scientificresults and the effective
use of statistical methodsinresearch
processes.
Theface-to-facetrainingalso
created aproductive environment for
information-sharing and the exchange
of experience amongparticipants.

TECHNICAL TRAININGS
TO CONTINUE

The IHBIR Technical Training
Programme will continue throughout
theyearunder differenttopicsin
orderto strengthen the technical
knowledge required by the sector

and further develop university-
industry cooperation. The trainings
organised underthe programme aim
toincrease participants’ professional
competencies and promote the wider
adoption ofascientificapproachinthe
food sector.
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ZUBER-ALTERNA FOOD INDUSTRY, MARKETING AND TRADE INC. - R&D ENGINEER GIZEM TOMAR

“IHBIR trainings bring new
perspectives to R&D activities”

ZUBER-ALTERNA FOOD INDUSTRY
MARKETING AND TRADE INC.
R&D ENGINEER
GIZEM TOMAR

The trainings organised by
iHBIR in line with the current
needs of the food sector enable
industry professionals to
combine theoretical knowledge
with practice and gain different
perspectives. Gizem Tomar, R&D
Engineer at Ziiber-Alterna Food,
said the trainings contribute
particularly to R&D processes and
noted that allocating more time
to practical examples and case
studies would be beneficial.

uccessin R&D activitiesin
thefood sectorrequiresnot
onlytechnical knowledge
butalso close monitoring
of current methods and sectoral
developments. Atthis point, the
trainings organised by the Istanbul
CerealsPulses Oil Seeds and Products
Exporters Association (IHBIR), which
contribute toimproving the knowledge

and competencies ofindustry
professionals, bring together current
topics from different fields.

Gizem Tomar, R&D Engineer
at Ziiber-AlternaFood Industry,
Marketingand Trade Inc., also stated
thatthe trainings organised by IHBIR
contribute bothto her professional
knowledge and to her daily work.

CURRENT TOPICS MEET
SECTORAL APPLICATIONS
Tomarsaid she finds IHBIR trainings
useful for professionals working
inthefood sector and noted that
theirfocusoncurrenttopicsisan
important advantage. Stating that
combiningtheoretical knowledge
with sectoral applications provides
different perspectives, Tomar said,
“Ibelieve the trainings make an
important contributionbothto
knowledge accumulation and
todaily work.”

Notingthatthetrainingtopicsare
aligned with the needs of the sector,
Tomar also said she considersit
importantthatdifferentareas of
expertise are addressed within the
sametraining programme. She stated
that subjects such asresearch design,
statistics, shelflife andlife cycle
assessmentrespondto differentneeds
ofthefood sector, and said the overall
contentplanning ofthe trainingsis
adequate.

“INCREASING PRACTICAL
EXAMPLES WOULD
ENHANCE THE BENEFITS”

Tomar stated that developingthe
practical dimension alongside the
existing content could furtherincrease
the sectoral benefits of the trainings.
Drawing attention to case studies, she
said, “Allocating more time particularly
topractical examples and case studies
could further increase the contribution
ofthetrainings.”

Tomaralsostated that IHBIR’s
training announcements are made
adequately and effectively, noting
thatcommunication activities are
sufficientintermsofreachingindustry
professionals.

ADIFFERENT PERSPECTIVE
ON R&D PROCESSES
Tomar said IHBIR trainings have
also contributed to her own work,
notingthatthe different methods
and approaches presented duringthe
sessionshave improved the way they
evaluate R&D processes. “Becoming
familiar with different methods and
approachesinparticular givesusnew
perspectives when evaluating our
existing R&D processes,” Tomar said.
Tomar stated that sectoral examples
andup-to-date information shared
duringthetrainingshelp them evaluate
their work more comprehensively,
emphasising that such programmes
areimportantinenabling R&D
professionalstobecome familiar with
different methods.

NEW TRAINING PROGRAMMES,
NEW PROPOSALS ON THE TABLE
Pointing outthatfood R&D activities
require new areas of expertise
alongside developing technology

and dataanalytics, Gizem Tomar,
R&D Engineer at Ziiber-Alterna
GidaSanayi Pazarlamave Ticaret
A.S.,alsoproposed several topics for
IHBIR’s future training programmes.
Tomar said trainings on advanced
dataanalysis and statistical modelling
infood R&D, sustainable product
development, next-generation food
technologies and innovative raw-
material applications would be useful.
She added that examining current
sectoral practices and successful R&D
projectsthrough real-life examples
would further strengthen the sectoral
contribution ofthe trainings.
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MASTER'S PROGRAMME STUDENT HASAN ALPARSLAN GOKCEK:

ANKARA UNIVERSITY CLIMATE CHANGE
AND SUSTAINABILITY MASTER'S
PROGRAMME STUDENT
HASAN ALPARSLAN GOKCEK

Hasan Alparslan Gokcek, a
student in Ankara University’s
Climate Change and Sustainability
Master's Programme, stated that
the technical trainings organised
by IHBIR offer up-to-date, useful
content tailored to the needs of the
sector. Gokcek said that practical
examples in particular increase the
effectiveness of the trainings.

asan Alparslan
Gokeek,astudentin
AnkaraUniversity’s
Climate Change
and Sustainability Master’s
Programme who participatedin
the Technical Training Programme
organisedin cooperationbetween
the Istanbul Cereals, Pulses, Oil
Seeds and Products Exporters’
Association (IHBIR) and Ankara
University Food Safety Institute,
said thatthe programme makes
important contributionsboth
toacademic developmentand
practical application. Notingthat
thetrainings are notlimited tothe
transfer of theoretical knowledge,
Gokgek stated thatcontent
addressingthe sector’s current
needs provides direct benefitsto
participants.
Emphasisingthatthetraining
contentmeets currentneeds,
Gokegek said, “Theinstructors’
command ofthe subject and their
use of practical examplesincrease
the effectiveness ofthe trainings.”

“CONTENT AND DURATION
ARE WELL BALANCED”
Gokgekemphasised thatthe

choice oftraining topicsresponds
tocurrentneeds and said thatthe
contentand duration are planned
inabalanced manner. Noting that
practical examples and question-
and-answer sessions add significant
valuetothetrainings,he said these
sections help participants grasp the
subjects more effectively.

Gokecek stated thatthe trainings
donotmerelypresentatheoretical
framework, butalsoinclude
assessmentsbased onreal-world
practical examples, adding that this
approach makesiteasiertotransfer
theknowledge gained into daily
work processes.

“IHBIR trainings provide a strong
response to current needs”

“TIMELY ANNOUNCEMENTS

MAKE PARTICIPATION EASIER”

Gokeek stated thattraining
announcementsaremadeina
timely and clear manner, and said
that effective communication
providesanimportantadvantage
for participants. “Regular
announcements makeitpossible
toplanthetraining calendarin
advance. Thismakes participation
easierforboth students and working
professionals,” he said.

Notingthat IHBIR trainings
have made atangible contribution
tohis currentwork, Gokgek said
thatthe Life Cycle Assessment
(LCA) trainingin particularhas
beenusefulinhiswork processes.
Pointing outthatthe LCA approach
isanimportanttoolin sustainability
studies, Gokcek said the training
enabledhimtoassessthe
environmental impacts of products
and processes more systematically.
Headdedthatthisknowledge has
beenusefulbothinhisacademic
studies and professional practice.

SUGGESTIONS FORNEW
TRAINING TOPICS

Hasan Alparslan Gokgek stated that
hefindsthe currenttraining content
highlyuseful and said thatitwould
alsobevaluable toinclude topics
focused on sustainability and digital
transformation inthe comingperiod.
Accordingto Gokgek, subjects such
astheuseofartificial intelligence
inthefoodsector and corporate
business processes, sustainability
reporting (CSRD/ESRS), circular
economy and eco-design practices,
currentregulations and applications

underthe EU Green Deal, and carbon-

footprint calculation and reduction
strategies are amongthetraining
topicsthat could make significant
contributionstothe sector.
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Guler Kadayif brings Turkish
kadayif to tables around the world

ombiningtraditional

kadayifproduction

withtechnology,

Giler Kadayifhas
transformed the production
journeyitbeganin1950into
astrongbrand exportingto
different continents. The
company continuesto grow
through consistent product
quality and acustomer-
oriented production approach,
while focusingonincreasing
awareness of Turkish kadayifin
international markets.

Explainingthe company’s
foundingstory, Giiler Kadayif
Bakery Products Food Industryand
Trade Ltd. Co. Company Owner Isa
Kocakayasaid: “Our company was
foundedin 1950. We continue to
produce kadayiftoday by blending
thetraditional methods ofthat
period with technology, without
compromising our traditional
production culture.”

Kocakayasaid quality, hygiene
and customer satisfaction have
beentheir core priorities fromthe
verybeginning, adding: “Today,
we are acompany thatexports
notonly domestically butalso
todifferent countries, can carry
outcustomised productionin
line with customer demands,
and operates with asustainable
approachto quality.”

EXPORT JOURNEY
THAT BEGANIN THE
UNITED STATES NOW
EXTENDS TO ASIA

The company’s main product
group consists of shredded
kadayifand baked kaday:if.
Notingthatthe product portfolio
hasundergone asignificant
transformationinrecentyears
inline with demand from
exportmarkets, Kocakaya said:
“Accordingly, we operate not
simply as acompany thatsells

GULER KADAYIF FLOUR & BAKERY
PRODUCTS FOOD INDUSTRY AND
TRADE LTD. CO.
COMPANY OWNER
iSA KOCAKAYA

products, butasamanufacturer
that develops tailored solutions
forits customers.”

Kocakayasaid the company’s
exportjourney began with strong
demand fromthe United States,
afterwhichitexpandedinto
European markets such asthe
United Kingdom, Poland and Italy.
Highlightingtherecentrisein
demand from Asia, Kocakayasaid:
“We continue to exportto Taiwan
and Australia, particularly South
Korea.Inaddition, our exports
to Azerbaijan, Kyrgyzstan,
Kazakhstan and Ukraine are also
continuing.”

Kocakayastated thatthe
company’s primary goalisto
establish alasting presenceinits
existing markets and that, after
increasing awareness of Turkish
kadayif, it plansto expand the
number of countries towhich it
exports.

EFFICIENCY INVESTMENTS
COME TO THE FORE

isaKocakayasaid changesin

global food trade have

affected production and
exportstrategies,notingthat
rising energy costs,logistics
problems and regional
developments have affected
the company justastheyhave
all exporters. Statingthatthe
processonce again demonstrated
theimportance of managing
risks correctly, Kocakayasaid:
“Wehave made investments
toincrease our production
efficiency. We continue on our
pathbyadaptingtochanging
conditions.”

GOALISTO
BECOME A TRUSTED
GLOBAL BRAND

Kocakayasaid the company
aimstoincrease production
capacityandraiseits quality
standards even further overthe
nextfiveyears, while
continuingits new product
developmentwork. “Our goal is
notonlyto export more, butto
become one ofthetrusted
brandsthatcomestomind
when Turkish kadayifis
mentioned,” he said.

“IHBIR’S FAIRS
AND TRADE
DELEGATIONS
OPEN NEW DOORS”

Alsoevaluatingthe activities of
the Istanbul Cereals Pulses Oil
Seeds and Products Exporters
Association, Isa Kocakaya

said trade delegations, fair
organisations and sectoral
promotional activities offer
important opportunities for
exporters. Kocakayastated
thatfacilitatingaccessto
finance for exporting SMEsin
particular, supporting branding
andincreasingincentives for
sustainable production are among
the sector’s priorityissues.
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Bademir Gida transforms Turkish
avocados into value-added products

sthe only company

in Tirkiye producing

frozen avocado

puree, Bademir Food
continuesto grow with the goal of
transforming Turkish avocados
intovalue-added products. While
capitalisingontherisingdemand
for healthy and natural products,
the company places exportsatthe
heartofits growth strategy.

Explainingthe storybehind
the company’s establishment,
Bademir Food Founder Ahmet
Atagsaid, “The starting point for
Bademir Food wastheideaof
transforming avocados grownin
our countryintoavalue-added
product. We saw that avocado
wasrapidly gaining popularity
worldwide, and after accurately
analysingtheneedinthis field, we
invested infrozen avocado puree.”
Atagsummed up the company’s

currentposition asfollows:
“Today, we are proud to be the only
company in Tlirkiye producingin
thisfield. What setsus apartmost
istheimportance we attachto
quality, our production approach
thatnever compromises onfood
safety, and our commitmentto
continuousimprovement.”

DEMAND FOR HEALTHY
PRODUCTS ACCELERATES
PRODUCT DEVELOPMENT

Frozen avocado puree constitutes
Bademir Gida’s main area of
activity. The company also
develops solutions with different
packaging options and for various
usesinlinewith customer

needs. Drawing attention tothe
transformation ofthe product
rangeinrecentyears, Ahmet Atag
said, “Asinterestin healthy and
natural products hasincreased,
we have developed our production
processes and productvariety
accordingly. In particular,

we continue towork onmore

BADEMIR GIDA
DISTRIBUTION MARKETING
TRADE LIMITED COMPANY

FOUNDER
AHMET ATAS

innovative productsinresponse
to demand from the food industry,
HORECA and export markets.”
Statingthatexports have
been astrategic priority since
the company was founded,
Atagsaid theyhave developed
partnershipsindifferent
markets, particularly in Europe.
Commenting onnew target
markets, Atagsaid, “Inthe coming
period,we aimto establisha
stronger position, especiallyin
Germany, the Netherlands, the
United Kingdom, the US and
the Gulfcountries. We believe
thatbeingthe only companyin
Turkiye producingin this field
givesusasignificantadvantage in
international markets.”

“RAPID ADAPTATION TO
CHANGING CONDITIONS
PROVIDES A COMPETITIVE
ADVANTAGE”

Ahmet Atag stated that changes
inglobal food trade directly
affect their production and
exportstrategies,addingthat

consumers’ shift towards healthy,
natural and convenient products
creates animportant opportunity
forthe company. Emphasising
thatthey maintaintheirfocus
onefficiency and quality despite
rising costs and changesin
logistics processes, Atagsaid, “We
believe thatthe ability to adapt
rapidly to changing conditions
isone ofthe mostimportant
competitive advantagestoday.”

CAPACITY
EXPANSION AND
R&D ON THE AGENDA

Ahmet Atagstated thatthey aim
toincrease production capacity
and expand the number of
countriestheyexporttooverthe
next five years, while continuing
R&D effortsto develop new
avocado-based products. “As

we continue our technological
investments, we aimtoraise our
quality standards even further
andstrengthen the position
ofthe Bademir Gidabrandin
international markets,” he said.

“iHBIR’S ACTIVITIES
SUPPORT ACCESS TO
NEW MARKETS”

Commenting onthe activities of
the Istanbul Cereals Pulses Oil
Seeds and Products Exporters’
Association, Ahmet Atag said
theyvalue the support IHBIR
providestoexporting companies
anditsrepresentation ofthe
sectoroninternational platforms.
Atagnotedthataccesstonew
markets, trade fair organisations
and promotional activities offer
important opportunities for
companies, addingthatbranding,
sustainable production, exports
ofvalue-added products and
strongerinternational promotion
ofthe Turkish food sector should
beamongthe priorityitemsonthe
agenda.
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Cepni Cafe to expand its service experience

MEET OUR EXPORT FAMILY

through production and exports

peratinginthefood sector
particularlyin coffee and
dessert categories, Cepni
CafeFood and Construction
Contracting Industry and Trade Ltd. Co.
ispreparingtostrengthenitsexperience
inthe serviceindustry through
production and exports. The company
beganits commercial activitiesin
Giresunin1990 and, after gaining
experience across different sectors,
focused onfood. Today, Cepni Cafe
providesrestaurant and café services
atpublic and foundation universities in
Istanbul, while continuingits franchise
operations as well ashotel, restaurant
and café investments in Sarajevo. The
company’s decisiontofocus on exports
was driven by its goal of supportingits
Sarajevo investment with products
manufactured in Tlrkiye.

Tbrahim Aslan, Operations and
Business Development Manager at
Cepni Cafe Gidave Insaat Taahhiit
San. Tic.Ltd. Sti., said they now want
tosupporttheir growth in the service
industry through production and
exports: “Justaswe have become
asought-after brand for service
quality, we aim tobecome a sought-
after brand with the products we
manufactureaswell.”

FROM THE SARAJEVO
INVESTMENT TO
AN EXPORT DRIVE

Aslan stated that the company’s move
towards exports was driven by its aim
tosupportitsinvestmentsin Sarajevo
with domestic production,adding that
inamarketwith a strong coffee and
dessert culture, they preferred touse
products manufactured in Tlrkiye.
“Ratherthanimporting products from
elsewhere, we believed that exporting
high-quality products manufactured
in Tiirkiye ourselves would be a
more appropriate and sustainable
approach,” Aslan said.

Statingthatthe pandemicand
warshad demonstrated the strategic
importance offood trade, Aslan

CEPNI CAFE FOOD AND
CONSTRUCTION CONTRACTING
INDUSTRY AND TRADE LTD. CO.

OPERATIONS AND BUSINESS
DEVELOPMENT MANAGER
iBRAHIM ASLAN

emphasised thatthese developments
made the importance of production
and exports even clearer: “This process
taughtusthatweneed totransform
intoastructurethat does not merely
consume, butalsoproduces andis
capable of exporting whatit produces.”

“PRODUCTION IS THE
FOUNDATION OF
SUSTAINABLE GROWTH?”

Production occupies animportant

“Tirkiye should recogniseits
agricultural potential”

ibrahim Aslan, Operations and Business
Development Manager at Cepni Cafe Gida ve insaat
Taahhiit San. Tic. Ltd. Sti., believes that Tiirkiye
has considerable agricultural potential but that
this potential is not being sufficiently utilised,
andsays the country should focus particularly
onsustainableand organicagriculture. “I believe
Tiirkiyeisan agricultural paradise. However, | do
not think we are sufficiently aware of the potential
we possess. [f we canfocus onsustainableand
organicagriculture, we canachieveamuch
stronger positioninexports,” Aslansaid.

placein Cepni Cafe’s future plans.
Aslan stated that over the nextfive
yearstheyaimto produce sustainable
and organicagricultural productsand
make exports one ofthe key elements
of growth, adding thatthey donotwant
tobeabusinessthat merely meetsthe
needs ofits own operations.

Aslan summarised their objective
as “processing what we produce into
value-added products and becoming
astrongplayerinagricultural and
food exports.” Noting that production
isthe fundamental condition for
sustainable growth, Aslan said they
aimtobuild astronger structure by
combiningtheir experienceinthe
service industry with production
capabilities.

Emphasising that strategic product
planning should replace the approach
of “letus produce no matter what”,
Aslan sstated that production should
bemanaged in aplanned and forward-
looking mannerinordertoreduce
dependence onimports for staple food
products and safeguard security of
supply during potential crises.

iHBIiR’S ROLE IN SHAPING THE
FUTURE OF THE SECTOR

Referringtotherole IHBIR plays for
the sector, Aslan said the Association
performs animportantfunction
particularlyin strategic product
planning. Henoted that,in addition
tomonitoringdemand in Tiirkiye and
worldwide, coordination between
producers and exporters contributes
tothe sector, addingthat THBIR also
servesasanimportant guide for new
entrepreneurs.

Aslan said: “Withits expertteam
possessing technical knowledge
and its accessible structure, IHBIR
isalsoanimportant guide for new
entrepreneurs. We attachimportance
toIHBIR beingnotonly an
organisation that followsthe present,
butalsoastrong mentorthat shapes
the future of the sector and provides
companies with vision.”
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Sweet Heaven takes its

premium desserts to

remium cake and dessert

producer Sweet Heaven

hastransformedthe

productionjourneyit
beganin 2007 into astrongbrand
thattoday exportstomorethan 40
countries. The company continues
togrowwithitsbroad product
portfolio, modern production
infrastructure and private label
manufacturing capabilities, while
aimingtoincreasetheshare of
exportsintotal turnoverinthe
comingperiod.

Gokhan Aksu, Foreign Trade
Manager of Aferin Gida Sanayive
DigTicaretA.$.,commentingon
the company’s development, said:

“Sweet Heaven was established
in 2007 with the aim of offering
consumers cake and dessert
products produced tohigh quality
standards. Today, with more
than 600 productvarieties, our
modern production facility and
international quality certifications,
we are one of Tlirkiye’sleading
premium cake producers.”

INVESTMENT IN
PREMIUM AND
FUNCTIONAL
PRODUCTS

Inadditiontofrozen cakes,
cheesecakevarieties, sliced
cakes, gluten-free products,
ambient cakes and cookies, Sweet
Heaven also offers solutions to
the HORECA sector with coffee,
herbal teas, cocktail syrups, fruit
purees and complementary café
products. Drawing attention
tothetransformation ofthe
productrangeinrecentyears,
Gokhan Aksusaid: “We have
made significantinvestments
particularlyinthe premium
segment, functional products,
gluten-free alternatives and
export-oriented product groups
with alongshelflife. Today, we
offer our customersnotonly

AFERIN GIDA INDUSTRY AND
FOREIGN TRADE CO.
FOREIGN TRADE MANAGER
GOKHAN AKSU

products, butalso category
managementand concept
solutions.”

NEW EXPORT
TARGETS: CANADA,
GERMANY AND JAPAN

Aksu stated thatthe company’s
exportjourney beganinnearby
geographies and thattoday it ships
productstomorethan 40 countries
across Europe, the Gulfcountries,
the Balkans,

North America, Central Asia
andthe Far East. Commentingon
the markets where the company
hasastrongpresence, Aksusaid:
“We continue to grow particularly
in SaudiArabia, the United Arab
Emirates, Qatar, Kuwait, the
United States, the United Kingdom
andthe Balkan countries. Inthe
comingperiod, Canada, Germany,
Japan and emerging marketsin
Africaareamongour strategic
targets.”

the world

EXPORTS TOACCOUNT

FOR A GREATER SHARE

OF TURNOVER

Notingthat changesin global food
trade have affected production
and exportstrategies, Gokhan
Aksu said: “Changing consumer
habits after the pandemic,logistics
costs and supply-chain dynamics
reshaped export strategies.
Duringthis process, we made our
production planning more flexible
while focusing on products with
alongshelflife and operational
efficiency.”

Sharingthe company’stargets
forthe nextfiveyears, Aksu said:
“Our primary goal is to significantly
increasethe share ofexportsin
our total turnover. To achieve
this, we plan to strengthen our
production capacity, investin new
products andincrease ourlevel
ofautomation.” He added thatthe
company also aimsto expandits
privatelabel projects, work directly
withinternational retail chains and
establish permanentdistributor
networks across different
continents.

“IHBIR’S ACTIVITIES
HELP THE

SECTOR ACCESS
NEW MARKETS”

Assessingtheactivities of the
Istanbul Cereals Pulses Oil

Seeds and Products Exporters
Association (IHBIR), Gokhan Aksu
saidthattrade delegations, buyer
delegations and fair organisations
make animportant contribution
tothe development of the sector.
Headdedthatfacilitating access
toexportfinance, promoting
branded Turkish food products
more effectively on aglobal scale,
developing digital export channels
and supporting sustainable
production processes should be
amongthe sector’s priority agenda
itemsinthe comingperiod.
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IHBIR's eight-month exports
approach USD 2.4 billion

urkiye’s cereals, pulses, oil
seeds and products sector
recorded exports of USD
7.892billioninthefirst
eightmonths of 2026. Sector exports,
which stood atUSD 8.043 billionin
the same periodlastyear, declined by
1.87 percent, while the performance
overthelast 12 monthsfollowed a
more stable course. Exportsinthe
12-month period covering September
2025-August 2026 increased by 0.06
percentto USD12.209 billion. Inthe
January-August period, the sector
accounted for 31.98 percent of the
total exports of the sectoral exporters’
associationsincludedinthereport.
The January-August exports of the
Istanbul Cereals Pulses Oil Seeds
and Products Exporters Association
(IHBIR) amountedto USD 2.358
billion. The Association’s exports
declined by 6.71 percent compared
with the same periodlastyear, while

Tiirkiye's cereals, pulses, oil seeds
and products sector exports
approached USD 7.9 billion in the
January-August period of 2026,
while exports over the last 12
months exceeded USD 12.2 billion.
iHBIiR recorded exports of USD 2.36
billion in the first eight months of
the year, while the Association’'s
exports over the last 12 months
reached USD 3.43 billion.

itsexports overthelast12 months
decreased by 2.58 percentto USD
3.435billion. August performance,
however, diverged positively from
the eight-month outlook. IHBIR
increasedits exports by 6.16 percent
in AugusttoUSD 298.2 million.

IRAQRANKS FIRST
ACROSS TURKIYE, ABD
LEADS IHBIR EXPORTS

In August,Irag was the sector’s

largest export marketacross Tiirkiye
with USD 128.4 million, followed
by ABD with USD 58.5 million and
Djibouti with USD 41.4 million. In
IHBIR exports, ABD ranked first
with USD 30.3 million. The United
Kingdom ranked second with exports
approaching USD 18 million, while
Iraqwasthird with USD 15.2 million.
InIHBIR’s August exports by
product group, chewing gum and
jelly confectioneryranked first with
USD 45 million. Food preparations
classified accordingto their content
of solid milk fat, sucrose, isoglucose,
starch or glucose generated exports
of USD 23.8 million, whilefilled
products stood outas anotherleading
product group with USD 11.9 million.
Across Tiirkiye, pastry products
recorded the highest exportvaluein
AugustatUSD 244.8 million, while
vegetable oilsincreased by 47.76
percenttoUSD 210.4 million.

SECTOR PERFORMANCE IN FIGURES

7,89 USD billion

Tirkiye-wide sector exports, January-August 2026

298, 2 USD million

iHBIR exports in August 2026

2 ,3 6 USD billion

iHBIR exports, January-August 2026

% 6 ,1 6 increase

Annual increase in IHBIR's August exports

1 2 ,21 USD billion

Turkiye-wide sector exports over the last 12 months

3,03 USD billion

Exports of Pastry Products Over the Last 12 Months

3,43 USD billion

iHBIR exports over the last 12 months

1,55 USD billion

Exports to Iraq, the sector’s largest market over the last 12 months

958 USD million

Tiirkiye-wide sector exports in August 2026

...........C).............c>.............c).............()...........

348,4 USD million

iHBIR exports to ABD, its largest market over the last 12 months
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Tiirkiye-Wide Sectoral Exports - January-August and Last 12 Months (USD Thousand) w

Sectoral Exporters’ Association January-August  |January-August  (Change (Share  [2024/25Last12 [2025/26Last12 |Change |Share
2025 2026 Months Months
Cereals, Pulses, Qil Seeds and Products 8.043.276 7.892.715 187% |3198% |12.202.587 12.209.594 0,06% |31,80%
Furniture, Paper and Forestry Products 5161.046 5120.409 -079% [2075% |7.888.621 7943.225 069% |20,69%
Aquaculture and Animal Products 2.509.91 2.668.970 6,34% [1081% [3.902.787 4.202.941 769% 110,95%
Fresh Fruit and Vegetables 1.989.651 2.895.170 4551% |1,73% |3.255.168 4608.759 41,58% |(12,00%
Fruit and Vegetable Products 1.675.049 1.596.789 -461% |647% |2.668.812 2.507.046 -6,06% |6,53%
Hazelnuts and Products 1457355 173131 1880% |701%  [2.546.250 2512.305 133% |6,54% 0 20
Dried Fruit and Products 1.093.453 959.235 1221% |3,89% |1.893.433 1.599.580 -15,52% [4.17% iHBIR Export Volume by Product Group - Last 12 Months (Tonnes)
Ship, Yacht and Services 1.252.746 1.816.758 45,02% |736% 2.033.935 2.807.541 38,03% |7.31% Product Group 2024-2025 2025-2026 Change Share
Grand Total 23182.486 24681358 647% |100,00% |36.391.593 38390.991 549% [100,00% 1348%
. Sugar and Sugar Products 328.855 330313 0,44% 2097%
lIB Sectoral Exports - January-August and Last 12 Months (USD Thousand) 13.46%
Sectoral Exporters’ Association January-August  |January-August  |Change |Share |2024/25Last12 |2025/26Last12 |Change |Share Cocoa Products 113.504 102.353 -9.82% 6,50%
s s Months ___ orte ingrodics —————Janoa —_[ssio__[mee 08
i N 0, 0, - 0, 0,
Cereals, Pulses, Oil Seeds and Products 2521864 2358329 6.71% |2930% |3.525.741 3434780 2,58% |29,79% Vegetable Oils 127885 122184 446% 776%
Furniture, Paper and Forestry Products 1.857142 1.935.920 424% |2584% |2.810.250 2.889.090 2,81% |25,06% 157%
Ship, Yacht and Services 1122.954 1.629.384 4510% |2175% (1773141 2.451.691 38.21% |21,26% 0il Seeds and Fruits 14943 12,088 1911% 077%
Aquaculture and Animal Products 653.725 656108 036% |876% |1.065.934 1113410 445% |9.66%
Hazelnuts and Products 462.795 579.002 2511% |773% 834.036 857.395 2.80% |744% Pulses 7948 6.017 -24,29% 0.38%
Fruit and Veegetable Products 4045538 344108 1494% |450% (615414 537740 12,62% |4,66% 1574345 1575.288 0,06% 100,00%
Dried Fruit and Products 132.924 m.n2 1521% [150%  |208.063 181.838 -12,60% |1,58%
Fresh Fruit and Vegetables 45138 38.671 1433% [052%  [74.232 64.911 -12,56% |0,56% L
Grand Total 7020065 7490752 670% |100,00% |10.906.810 11.530.856 572% |100,00% Turkiye-Wide Export Volume by Product IHBIR Exports by Product Group
Group Last 12 Months (Tonnes) Last 12 Months (USD Thousand)
Tiirkiye-Wide Unit Export Value by Product Product Group {2024-2025 2025-2026 |Change  [Share Product Group 2024-2025 2025-2026 Change  Share
Group - Last 12 Months (USD/Tonne) Pastry 2230443 (2434438 |915% 261% Other Food Preparations 843.646 822971 245%  2396%
Product Group 2024-2025 (2025-2026 |Change Products Sugar and Sugar Products 754.679 738757 211% 2151%
i 4 0, 0,
Cocoa Products 541 548 020% D L U Pastry Products 653489 697843 619%  |203%%
A K 0, 0,
Spices 358 421 1917% g::e;;‘if’fm %955 18604 \928% |8IT% Cocoa Products 788227 660.851 616% |1924%
Other Food Preparations 179 2,03 13.36% - p illi 9 9
MI”Ing 3.480.068 3.607982 3,68% 33,52% MI"Ing Products 205.299 241.238 1751% 7,026
Ui 0 2 2 Sl Products Vegetable Oils 169.072 190667 7%  |555%
- 0, B
Sugar and Sugar Products 163 156 4,18% CocoaProducts | 270380 250.965 118% 2,33% Cereals 44441 36404 1809%  |106%
LSz e linlis 5] 2 s Sugarand 721830 |738981  |238%  |686% Oil Seeds and Fruts 51688 245 3% | 094%
1139 Sugar Products ’ !
ey ot - o el Pulses 662250  |158449  [453%  |7059 Spices 1304 1673 0%  |02%
Pulses 078 069 12.22% : i SRtA ki . .
Coreals 038 068 S037% OilSeedsand [348490  [379371  [886%  |352% Pulses 7896 5919 2504% |0I7%
— ’ ’ ’ " Fruits Grand Total 3.525.741 3434780 -2,58% 100,00%
Milling Products 042 04 204% Cereals 1704157 (352005 |7934% |327%
Grand Total 104 113 9.25% Spices 19.009 15402 189%%  |014% Top 10 Countries in Tiirkiye-Wide Cereals Sector Exports
Tiirkiye-Wide Exports by Product Group HBIR Unit Export Value by Product Group GandTotal  |I754042 10764866 | -842% |100,00% Lastyi2WonthsUSDIThous and)
Last 12 Months (USD Thousand) Country 2024-2025 2025-2026 Change  Share
Last 12 Months (USD/Tonne) > S
Product Group 2024-2025 20252026 |Change  |Share Iraq 1.508.603 1.546.025 -1900%  |12.66%
Product Group 2024-2025 (2025-2026 |Change United Stat 793183 o945 510% 748%
Pastry Products 2.811419 303774 [191% 24,85% . - [Iedbidies b : b 4070
Vegetable Oil 1782734 2049597 |1497%  |1679% oplces 02 o7 BT yria 61933 635866 3 52
egetabie Ulls : et ik ' . ° b °° Cocoa Products 694 6,46 -103% Djibouti 310400 432730 3941% 3.54%
Other Food Preparations 1734836 178434 |284%  |146% Other Food Preparations |39 388 216% Iran (Islamic Rep.) 306232 391162 5% |320%
Milling Products 1464293 1487151 [156% 1218% Pastry Products 301 329 9.26% Germany 399718 359.536 10,05%  |2.94%
Cocoa Products 1478 474 1.375.054 '7,00% 11,26% 0il Seeds and Fruits 346 2,68 -22.39% Saudi Arabia 366.322 336.854 -8,04% 2,76%
Sugar and Sugar Products 1174387 1152045 [190%  |944% Sugarand Sugar Products 2,29 224 2.54% Libya 282389 335714 1888% | 215%
Pulses 519.494 522.258 0’53% 4,28% Vegetable Oils 1'32 1,56 ]8,03% United I(Ingdom 313.003 302.224 -3,4400 2,48%
Oil Seeds and Fruits 521470 500962 |503%  |410% Coreals 064 7 19849 Ll 454.203 25812 £02G 0N P
Cereal 1361 13889 275 9% ! ! R Top 10 Countries Total 5.745.986 5528929 -3,78% 45,28%
ereas : i R et Pulses 039 028 0.98% Other Countries 6456.602 6680665 |347%  |5472%
Spices 68.070 65725 344%  |054% Milling Products 044 044 0.28% Grand Total 12.202.587 12209594  |006%  |100,00%
Grand Total 12.202.581 12.209.594  {0,06% 100,00% Grand Total 224 218 -2,64%
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Top 10 Countries in iHBIR Exports
Last 12 Months (USD Thousand)

Tiirkiye-Wide Cereals, Pulses, 0il Seeds and Products
Monthly Exports in 2026 (USD Thousand)

Country 2024-2025 |2025-2026 |Change  [Share
United States 348.505 348376 -004%  |104%
Iraq 232.227 196.629 1533%  |572%
United Kingdom 190.229 183137 3.73% 533%
Germany 193.905 169.022 1283%  |4.92%
Saudi Arabia 101.682 107.984 6.20% 314%
Iran (Islamic Rep.) 87.245 105.132 2050%  (3,06%
Russian Federation 94108 101.093 142% 2,94%
Algeria 138.896 93.481 3270%  |2.2%
Czechia 78.516 79.745 157% 2,32%
KKTC 64.296 75.806 1790% 2.21%
Top 10 Countries Total 1529609 1460403  |-452% 42,52%
Other Countries 1996131 1974.377 -1.09% 5748%
Grand Total 3.525.741 3434780  |-2.58% 100,00%

Month 2025 2026 2025-2026 {2026 Monthly
Change  |Change
January 1024709  |925.794 -9,65%
February 1.063.663  [949.047 -10,78% 2.51%
March 1106.851 944.839 -14,64% -044%
April 956.182 1108139 15,89% 17.28%
May 1.055.819 901.523 -14,61% -18,65%
June 862.664 1.03.91 1753% 1241%
July 1.018.285 1.091.701 121% 167%
August 955104 957761 0,28% 12.21%
Total 8.043.276  |1892.715 1.87% 0,00%

Tiirkiye-Wide Cereals, Pulses, Oil Seeds and Products Sector Export Chart - USD Thousand
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THE FUTURE OF PERSONALISED NUTRITION:
Artificial intelligence, matrix engineering

and 3D food manufacturing

Monthly Export Comparison 2025-2026
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Prof. Dr. Nevzat KONAR

raditional dietary
guidelines generally
follow a“one-size-
fits-all” approach
anddisregard the diversity
inindividuals’ physiological
responses and personal
preferences. However, food
technology and nutritional
sciences have entered anew era
shaped by the convergence of
biotechnology, dataanalytics
and artificial intelligence.
Following completion ofthe
Human Genome Project, entirely
new possibilitiesemerged
fordevelopingindividualised
applicationsin medicine and
nutrition.Inlight ofthese
developments, conventional
uniformdiets are giving way to
aprecision and personalised
nutrition paradigmthat
integratesindividuals’genetic,
metabolic and environmental
information. The growing
burden of non-communicable
diseases, particularly diabetes,
cardiovascular disorders and
obesity,ismaking personalised
andtechnology-driven
approachesincreasingly
essential.
Atthecentre of thisnew

paradigmliesthe analysis of
individuals’unique molecular,
physiological and behavioural
characteristics. Personalised
nutrition goesbeyond standard
recommendations by combining
multiple factors such as
behaviour, dietary history, socio-
environmental influences,
phenotype, genetics and
biomarkers.Integrating “omics”
technologies such as genomics,
proteomics and metabolomics
with dietary biomarkers enables
amuch deeperunderstanding
ofinter-individual variability in
food metabolism. By identifying
variationsinindividuals’ genetic
make-up, these advanced
technologies makeitpossible

to determine precise food and
nutrientrequirementsthat
canhelp prevent malnutrition
or obesity. For example, inter-
individual differencesin
postprandial blood glucose
responsestothe samemeal can
be associated with microbiome
profiles and predicted in advance
through machine-learning
programmes.

DIGITAL PRESCRIPTIONS
PAVE THE WAY FOR
PERSONALISED FOODS

Artificial intelligence and
machine-learning algorithms
comeinto playin making sense
ofthis enormous and complex
volume of data. Traditional
foodrecommendations
arebasedlargely on expert
knowledge and experience,
which can beinsufficientto
accommodate individual
differences and rapidly changing
lifestyles. Intelligent Food
Recommendation Systems

“Conventional one-size-fits-
all diets are givingway toa
precision and personalised

nutrition paradigm that
integrates individuals® genetic,
metabolic and environmental
information.”

automatically analyse users’
dietary preferences, health
dataandlifestyle habitsto offer
more dynamic and personalised
solutions. Artificial intelligence
and machine-learning
algorithms can process complex
mega-datasetsincorporating
geneticinformation, metabolic
profiles, microbiome
composition andlifestyle factors
todevelop personalised dietary
recommendations. Based on
users’ health status, dietary
restrictions and personal
preferences, these systems
canrecommend the most
appropriate and beneficial food
choices.

Thisdata-driven
transformationin consumer
expectations and scientific
approacheswill alsobring
significantchangesto
production and R&D processes
inthefoodindustry. Once
individual health and genetic
datahavebeen collected and
analysed, the greatestindustrial
challengeisturningthese
complex “digital prescriptions”
into physical, palatable and safe
food products. For example,
thismayrequire optimising
sucroselevelsin formulations
accordingtoanindividual’s
metabolic profile, applying
advancedtechnologiesto
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improve the stability of bioactive
components, orintegrating
hydrocolloidsinto formulations
atpreciseratiostomaintainthe
desired texturein confectionery
products developed for specific
purposes. Delivering these
data-driven and precision
designsdeveloped atlaboratory
scale to consumersrequires
theintegration of matrix
engineering and personalised
manufacturing technologiesinto
productionlines.

PRECISION DESIGN
THROUGH MATRIX
ENGINEERING
Transformingindividuals’digital
health and preference profiles
into aphysical food product
initiates an extremely complex
processin R&D laboratories
known as matrixengineering.
Food processing plays akey
roleinthe development of
personalised foodsbecause
itenablesthe modification
offood raw materials and
ingredientsto create specific
functional, nutritional and
sensory properties. The main
challengeistointegrate targeted
macro- and micronutrients
intothe food matrix without
compromisingthe product’s
physical structure, rheology or
sensory appeal. Giventhe high
sensory quality consumers
expectfrom personalised
functional foods, flavour and
mouthfeel/palatability remain
amongthe mostimportant
factorsin consumer satisfaction.
Combining science with
practical culinary knowledge
isessential for creating
personalised productsinwhich
physical properties are blended
with superior sensory qualities.
Modifying product
compositions for special diets
oftenrequiresreducing certain
ingredients orremoving them
entirely fromthe formulation.
For example, reducing sucrose
informulationsto achieve
energy balance creates aserious
rheological challenge for
R&D specialists.Inaddition

&

=
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“Artificial intelligence and machine-
learning algorithms can process
complex mega-datasets incorporating
geneticinformation, metabolic profiles,
microbiome composition and lifestyle
factors to develop personalised dietary
recommendations.”

toproviding sweetness,
sucrose contributes bulk and
textural properties, makingit
particularly difficult to replace
informulations. Especially
when designing advanced
confectionery products,
structural parameters such as
plasticviscosity,yield stress
and moisture content mustbe
maintained with greatprecision.
Atthispoint, interactions
between proteins and added
hydrocolloids can compensate
for structurallosses by creating
differenttextures. Binding
agents or other auxiliary
ingredients oftenneedtobe
addedto achievethe desired
texture and improve the techno-
functional and functional
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properties ofthe food. The
powerful structural functions
ofhydrocolloids are frequently
used to stabilise the structural
integrity of formulations and
control moisture migration.
Theintegration of bioactive
ingredients, vitaminsor
probiotics designed for
individual needsinto the food
matrixrepresents another
R&D challenge because of the
sensitivity of these components
during processingand storage.
Advancedtechnologies such
as microencapsulation,
nanoemulsions andliposomal
carrier systemsare used
toimprove the stability of
bioactive components, protect
them againstenvironmentally
induced degradationand
enhancetheir absorptionin
the gastrointestinal tract.
Techniques such as spray drying
are frequently preferred for
producingthese protective
microparticles, enabling
functionalingredientstobe

releasedintargeted regions of
the digestive system. Moreover,
nanoparticles or microparticles
containingbioactive compounds
oressential minerals can offer
highly effective solutions for
delivering bioactive components
directly totargeted tissues
through the food matrix.

REDESIGNING

THE INTERNAL
STRUCTURE

OF FOOD

Engineering the food matrix
alsodirectly affects nutrient
bioavailability and digestion
kinetics. For example, a
deliberately designed food
matrix can protectstarch
fromdigestion, slow glucose
releaseorincreasethe amount
ofresistant starch. Likewise,
protein digestibility and uptake
by thebody dependlargely on
how proteins are processed
andincorporatedintothe

food matrix. Food-processing
operations can cause structural

“Delivering these data-
driven and precision designs
developed at laboratory
scale to consumers requires
the integration of matrix
engineering and personalised
manufacturing technologies
into production lines.”

modificationsin proteins

through folding, aggregation,

cross-linking and chemical
changes such asoxidation or
glycosylation. Theseresulting
conformational changesdirectly
affect protein allergenicity and
digestibility.

Innovative processing

technologies areusedto

overcome these structural
challenges and optimise
digestibility. For example, high-
pressure homogenisation (HPH)
canbreak down andrestructure

the food matrix, create stable
water-in-oil emulsions and

make nutrients more accessible
for absorptioninthe small
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intestine. Plant proteins and
carbohydrates also add value to
product formulations by offering
abroadrange of functional
versatility vital to food structure,
including emulsification,
gelation, foaming and water
retention. Texture modification
iswidely applied particularly for
consumer groups with specific
needs, such asolder adults who
have difficulty chewing, people
with post-stroke complications,
orindividuals with swallowing
difficulties. Texture
modification covers awide range
oftechniques, from softening
conventional mealsto producing
biopolymer particles and
microgels thatalter therheology
ofliquids for safe swallowing.
Emergingtechnologiessuchas
enzymatic processing and pulsed
electricfields makeitpossible
to obtain soft structuresthat
disintegrate easily inthe mouth
while preserving the overall
appearance and flavour of whole
food pieces.

The question ofhow these
precisionformulations
- successfully developed
atlaboratoryscale with
adjusted flowbehaviour,
balanced moisture content
and enrichmentwith
microencapsulated bioactives
-canbedeliveredtoeach
individual in exactly the required
proportions andinapersonalised
form marksthe sector’snext
stage. Preservingthe macro-
and microarchitecture within
the matrix while physically
producing customised
formulations with complex
rheological propertiestakesus
toanotherinnovative area of
food manufacturingtechnology.
The question ofhow these
precisely engineered and
bioactive-enriched formulations
canbephysically delivered
toindividualsis one ofthe
mostcritical thresholdsin
personalised nutrition. Three-
dimensional (3D) food printers
are opening new horizons
inproduction by converting
digital health dataand complex




algorithmsinto tangible, edible
food products. Unlike standard
mass-productionlines, 3D
printers enable the vision of
“massproduction for one”,
allowing customised mealsto
be constructedlayerbylayer
accordingtoanindividual’s
immediate micro-and
macronutrientrequirements.
3D food printingtechnologyis
based ondepositingingredients
layerbylayer through “additive
gastronomy”. Although methods
such as extrusion, selective
sintering, inkjet printing
andbinderjetting are used,
extrusion-based systems
stand out particularlyinthe
personalisation of functional
foods. The performance of
functionalinks attheheartof
thistechnology dependsdirectly
onthe material’srheological
behaviour during extrusion,
recovery and self-supporting
stages. During extrusion under
shear force, the ink must exhibit
shear-thinning behaviourin
orderto flow; after printing,
its storage modulus andyield
stress mustrecoverrapidly to
prevent structural collapse.
Intermolecularinteractions
such ashydrogenbondsandvan
der Waals forces shape these
rheological properties and
determine printing precision.
This ability to control structure
isparticularly revolutionary for
older adults with swallowing
difficulties (dysphagia). For
patients whose chewing and
swallowing functions have
weakened due to muscular
disordersorageing, foods
mustbe soft, easily digestible
and atthe same time nutrient-
dense.Byprecisely adjusting
rheological properties such as
hardness andviscosity of the
ink, 3D printingtechnology can
producefoodsinfull compliance
with International Dysphagia
Diet Standardisation Initiative
(IDDSI) levels. For example,
smooth-surfaced products with
increasedyield stressobtained
by adding 3 percent soy protein
isolate to awhite-mushroom-

based ink can meetIDDSI Level
5standards and enable safe
swallowing. Similarly, xanthan
gum and sodium alginate-corn
starch gels cross-linked with
calciumionscanbedesigned
tocomplywith IDDSI Level 4
standardsbyincreasingelastic
modulus, thereby significantly
reducingtherisk ofaspiration.

AN ERA OF HEALTH-
SPECIFIC NUTRITION
WITH 3D

FOOD TECHNOLOGY

Rheological and other structural
modificationstargetnotonly
physicallimitationsbutalso
metabolicdisorders. Therising
global prevalence of obesity and
diabetes makespersonalised
dietsthathelp controlblood
glucoseincreasingly necessary.
By usinglow-carbohydrate
andhigh-fibreingredients,

3D food printers can spatially
programme foodstoreduce
starch digestibility. Unlike
conventional methods, thermal-
extrusion 3D printing can create
amore ordered internal starch
structure during processing,
effectivelylimitingthe degrading
activity ofthe amylase enzyme.
Studieshave shownthat
thermal-extrusion printing
usingwhole-grain barley can
radically reduce the proportion
ofrapidly and slowly digestible
starch andlower the predicted
glycaemicindex (pGI) from 80.9
to 71.9.

“3D food printing technology is
based on depositing ingredients
layer by layer through "additive

gastronomy".

Inadditionto nutritional
requirements, the psychological
andvisual acceptability of food
canalsobe personalised through
3D technology. For children who
are sensitive to certain textural
characteristics offood and may
refuseto eat, formulations can
be developedin which allergens
(for example, egg-white protein)
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areremoved and replaced with
hypoallergenic alternatives
richin essential amino acids.
Addingthese alternatives can
increase essentialamino-
acid contenttoasmuchas
41 grams per 100 grams of
protein. Printed in complex
3D shapessuchasdinosaurs,
superheroes or spacecraftto
attractchildren’sinterest, these
snacks can simultaneously
satisfy sensory enjoyment and
nutritional needs. Advanced
personalisationisalso
indispensable forthe nutritional
requirements of astronauts and
military personnel operating
under extreme conditions. Since
limited food variety duringlong-
duration space missions can
increase psychological stress,
3D food printers canbeused
to synthesise fresh and varied
meals - such as 3D-printed
pizzas or mooncakes - from
powderedingredients such
as protein and fat, tailored
toan astronaut’simmediate
micronutrient needs.

3D printing systems also offer
advantages over conventional
production processes
inprotecting functional
ingredients. The damage caused
by high temperatures, shear
force and gastricacid toheat-
sensitive living microorganisms
such asprobiotics canbe
prevented throughintelligent
structural design. For example,
optimisingnozzle diameterto
reduce exposure of probiotics
to oxygen and physical stress
during 3D printing, or printing
foodinahoneycomb structure
toincrease surface areaand
shortenheatexposure, can
maintain bacterial viability 2
log-inotherwords, 100 times
-higherthaninconventional
concentric structures.
Furthermore, printing probiotics
after microencapsulationin
matrices such asmaltodextrin
and whey protein can protectthe
beneficial bacteria’s DNA from
gastricacid and preventenzyme
inactivation, ensuringdirect
releaseinthe colon.
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THE FUTURE OF FOOD IS
BECOMING SMARTER
Thischange and development
inmanufacturingtechnology
istaken even furtherbythe
conceptof4D printing, in which
the dimension oftime and smart
materials areintegrated. Smart
foodsthat can change colour
-for example, pH-induced
colour changesin anthocyanins
inpurple potato puree - or
change shapeinresponseto
environmental stimulisuchas
pHormicrowaves represent
the pinnacle of functional
programming. Artificial
Intelligence (AI) and machine-
learning algorithms, which
serve asthebrainofall these
production processes, optimise
food formulationsthrough
big-data analysis, predict
therheological properties of
materials, and adjust printing
parametersusingreal-time
feedbackto create aclosed-loop
control system. Through this
integration, 3D food printers
are evolving from simple
machinesthat merely produce
foodinto personalised nutrition
architects capable of responding
simultaneouslyto anindividual’s
changinghealth status and
preferences.

‘While the “mass production
for one” vision offered by 3D food
printers enables unprecedented
personalisation through physical
manufacturing capabilities,
italso creates entirely new
and critical challengesforthe
sectorinquality assurance,
food safety and consumer
ethics. Functional ingredients
developedinlaboratories are
generally highly unstable and can
be sensitive even to very small
changesinprinting parameters.
Although methodssuchas
microencapsulation areusedto
protectthese activeingredients,
the wall materials employed
mustmeetthe strictestfood-
safety standards. Moreover,
these protective capsules must
be designed towithstandthe
high shear forces generated
during printing. Otherwise,

capsule rupture may pave the
way for unexpected microbial
risksinthe food matrix. Shelf-
life and stability problemsin
3D-printed foods are another
serious concern. For example,
printed purees or doughs may
undergorheological collapse
within afewhours, while high
bacterialloads have been
detected in printed fruit and
vegetable smoothies. These
are amongthetechnology’s
weaknesses. To eliminate such
risks,food inks mustundergo
rigorous microbiological
assessmentbefore printing,
hygienic conditions mustbe
tightly controlled and aseptic
procedures mustbeintegrated
intothe system during printing.
Inthe future, developing
“regulation-friendly” ink
systemsthatuse oleogelsto
entrap bioactives and adding
natural preservativesthat
complywith food-safetyrules
will be vital both tomaintain
quality and extend shelflife.

“3D printers enable the vision
of ‘mass production for one’,
allowing customised meals to
be constructed layer by layer
according to an individual's
immediate micro- and
macronutrient requirements.”

ANEW EQUATION FOR THE
FOODS OF THE FUTURE
Evenwhentechnical and
microbiological safetyisensured,
real-world acceptance of
personalised 3D food production
dependsonhow ethical and
psychological dimensions

are managed. Consumers’
scepticismtowards production
processes perceived as “created
by unnatural means” and towards
the safety ofthese processesis
one ofthe greatest psychological
barrierstomarketentry.

Such intensive technological
interventioninfood preparation
canerodethetraditional
emotional value of food and
reduce consumers’willingness

to eatthese new products.
Consumers may readily accept
printing familiaringredients such
aschocolate or bakery products/
snacks, while tendingtoreject
lessfamiliaringredients such as
microalgae-based components,
despite their considerable
sustainability value. These
barrierstoconsumeracceptance
alsovarydemographically. Older
populations are muchless willing
to try new products, while men
appear more willingthan women
to explore innovations.

Inthis context,overcoming
psychological barriers and
building ethical consumer
trustrequires communication
strategiesthatexplain
the positivehealth and
environmental effects of
productswith ahigh degree of
transparency and emphasise
regulatory compliance.
Particularlyinregions with
deeplyrooted traditional food
cultures, targeted interventions
should be designedto eliminate
emotional valuelossand
cognitive barriers. Once food
safety, quality and consumer
acceptance of personalised
nutrition products are
established on asolid foundation,
the nextmajor challenge for
industryrepresentatives and
managers will be integrating
thistransformationintoa
profitable and sustainable
business model. High-precision
3Dprintingtechnologies
currentlyinvolve equipment
costsranging from USD 1,000 to
morethan USD 6,000, creating
significant accessibility and
economic scalability problems
for smallbusinesses and the mass
consumer market.

Forindustrydecision-makers,
personalised nutritionisnot
merely atechnical innovation
butacomprehensive business-
model transformation extending
from the supply chain to market
strategies. Atthe heart ofthis
new eraliesadata-driven
ecosystemmanaged by Al and
machinelearning. The future
ofthefoodindustry depends on
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multidisciplinary collaboration
thatbrings food engineers, data
scientists, medical specialists and
mechanical engineerstogether
atthe sametable. Managers

may need to plan aprofitable
transition from conventional
mass-production modelstomore
flexible and agile productionlines
capable of “mass production for

2

one’.

AFOOD ECOSYSTEM
DESIGNED BY THE
POWER OF DATA

Foodbusinesses seeking success
innext-generation nutrition
systems should make AI-assisted
process optimisation astrategic
priority. Aland machine-learning
models are amongthe most
powerfultoolsforincreasing
efficiency in many areas, from
modelling fermentation kinetics
tooptimising membrane
fractionation processes. These
technologiesreduce operational
errors across the entire supply
chain, fromraw-material
procurementto final-product
personalisation, while offering
solutions aligned with circular-
economy principles that prevent
food waste and maximise
resource efficiency. According
to World Economic Forum data,
Al-based dynamicpricingand
demand-forecasting models have
the potential to reduce food waste
insupermarkets by 32.7 percent.
Such applications can bothlower
the environmental footprint of
thefood industry and improve
operational profitability.
Forfood-industry decision-
makers, defining the ethical and
regulatory framework ofthis
technological transformationin
advanceisastrategicnecessity.
Aspersonalised nutrition
becomes morewidespread, the
privacy of consumers’health
data, datasecurity and ethical-
useprinciples are amongthe most
importantbarriersfacingthe
sector. Atthis point, companies
should gain consumer trustby
adopting security solutions such
asencryptiontechnologiesthat
enable dataanonymisation and

decentralised data systems.
Inaddition, compliance

with complexlegislation and
regulatory frameworksin
different countriesrequires
flexibility ininternational
market-entry strategies. In
markets with strictregulations
such asthe European Union,
compliance mayrequire “general
health” claims, whereas markets
such as Chinaor Japan may
require health claims focused on
functional effects.

“Looking ahead, personalised
nutrition systems will evolve
into continuously learning and
adapting digital ecosystems
capable of real-time integration
with health data obtained from
wearable sensors.”

Looking ahead, personalised
nutrition systems will evolve
into continuouslylearning and
adapting digital ecosystems
capable of real-time integration
with health dataobtained
fromwearable sensors, such
asheartrate and sleep quality.
Manufacturerswillgaina
competitive advantage by
using digital-twin technologies
throughoutthe processfrom
“food designtodelivery”to
simulate production processes,
optimiseresourceuse and
conductreal-time quality control.
Theultimate goalisto create
smartnutrition and food systems
inwhichbiological resources
areused efficiently, wasteis
minimised, dataare transformed
intodesign, and safe and healthy
food solutionstailored tothe
needs ofeveryindividual are
delivered. Inthis sector, where
science and technology converge
with ahuman-centred model of
foodtechnology and nutrition,
the winnerswill be organisations
capable of combining
biotechnological innovation with
AI-driven operational excellence
and positioning ethical valuesasa
strategic asset.
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ANEW ERA BEGINS WITH THE EUROPEAN UNION DEFORESTATION REGULATION (EUDR)

EUDR to become the new requirement
for the European food market

The European Union Deforestation
Regulation (EUDR) is ushering

in anew era for the food sector,
from raw-material sourcing and
production to data management
and exports. Covering cocoa,
coffee, palm oil, soy, rubber,

cattle and wood, the regulation
requires not only that products

be sustainable, but also that
companies prove where and

under what conditions they were
produced. Traceability, geolocation
data, digital infrastructure and

the restructuring of supply chains
will be among the sector’s most
important priorities.

he European Union

Deforestation Regulation

(EUDR),introducedbythe

European Unionunderthe
GreenDeal, isreshaping the conditions
foraccesstothe European marketfor
thefood industry. Goingbeyond an
environmental obligation, the regulation
requires producers and exportersto
provide detailed information onthe
source of raw materials, the production
areaand their movementthroughthe
supply chain.

Forthisreason, compliance with the
EUDRinthefood sectorisemergingnot
merelyasacertification process, butas
anewruleoftraderequiring end-to-end
traceability throughout the supply chain.

SEVEN KEY COMMODITIES
UNDER SCRUTINY

The EUDR covers sevenkey
commodities: cocoa, coffee, palm

oil, cattle, soy, rubber and wood.

Certain products derived from these
commodities also fall within the scope
oftheregulation. The fundamental
ruleisthatproducts placed onthe EU
market mustnothavebeen produced on
land subjectto deforestation or forest
degradation after 31 December 2020.

One ofthe mostimportant changes for
the sectoristhattraditional certification
systems willnolongerbe sufficienton
their own. Voluntary certificates may
beusedassupportingelementsinrisk
assessments, butwillnotbe accepted
ontheirownasproofofregulatory
compliance.

Exporterswillneed tobe able to
identifytheactualland on whicha
productwas produced. GPS coordinates
arerequired for plots smaller than four
hectares, while polygon maps showing
theboundaries oflarger plots willneed
tobeprovided. Submission of datain
GeoJSON formatalso standsoutasan
importanttechnical requirement ofthe
system.

TRACEABILITY BECOMES
MANDATORY IN THE COCOA AND
CHOCOLATE CHAIN

Theregulationhasparticularly
significantimplications forthe cocoaand
chocolate sector. Throughout the supply
chain, from cocoabeansto cocoamass,
cocoabutter, cocoapowder and products
containing chocolate, the origin of the
raw material mustbetraceable.

Thismakes datamanagementeven
more critical for businesses producing
multi-ingredient food products.
Producers willneed totrack notonlythe
quantity and price of the raw material
purchased, butalso the specific plotfrom
whichitoriginated and whether that plot
meets EUDR criteria.

Anotherimportantissueisthe
mass-balance approach. Preventing
documented compliant raw materials
usedinchocolate production frombeing
mixed with non-compliant materialsin
the same warehouse, silo or production
linewill require businessestoredesign
their physical segregation systems.
EUDR could therefore directly affect
purchasing and storage processes as
well as production planning and product
formulations.

NO EASY ALTERNATIVE

TO PALM OIL

Palmoilisanother critical issue for
thefood industryunderthe regulation.
Owingtoitsfunctional properties,
widerange of applications and high
productivity, palmoilisused inalarge
number offood products.

Researchonglobal consumption
patternsshowsthatatleast one of
palm, soy or coconutoilsispresentin
approximately 9 percent of packaged
food products. This sharerises
to25percentinbread and bakery
products, 16 percentin snack foods
and 19 percentinplant-based milk
alternatives. These oilsarereported
tobe 6.7 times morelikely tobe found
inultra-processedfoodsthanin
unprocessed products.

Forthisreason, completely removing
palmoil from productionisnot
regarded as an easy option forthefood
industry. Some alternatives to palm oil
require more agricultural land, which
cancreatenew pressureonlanduseand
potentially work againstthe objective
of preventing deforestation.

Themain approach forthe sector
thereforeneedstofocusnoton
completely replacing palmoil, buton
developing sustainable production
methods and establishingreliable
supply chains. However, the fact that
fewerthan 5 percent of products
containingoils covered by the
EUDR currently hold independent
sustainability certificationindicates
thatthe sector faces asignificant
preparation process.

SATELLITE DATA
SPARKS ANEW DEBATE

One ofthemostcriticalissuesin
implementingthe EUDRwill bedata
obtained from satellite and remote-
sensingtechnologies. However,
existing systemsarereported to
have difficulty accurately classifying
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Vietnam, Dak Nong Province 2020 and Orman Haritasi and GLC 2020
and Their Preliminary Forest Cover Changes
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Figure 1 - GLC 2020 and its 2020 forest area for 1 province (Dak Nong)

with strong similarity in agro-forestry and agricultural cover

»

Figure 2 - In this region, while coffee and forest areas should be sharply distinct,

the two are mixed in the overlay analysis

G5 Forest area i its development

agricultural areas where crops such as
coffee and cocoaare grown under shade
trees.

Researchindicatesthat 59 percentof
coffee plantations may be mistakenly
classified asforest.In some countries,
thisrateisevenhigher.Initial datasets
haveidentified misclassificationrates
of 83 percentin Peru, 78 percentin
China, 72 percentin Guatemalaand 52
percentinVietnam.

Forthe EUDR, this creates more
thanjustatechnical dataproblem.
Misclassified agriculturalland can
create additional risks for products
enteringthe European market. Small-
scale producersin particular mayface
the possibility ofbeing excluded from
supply chainsiflarge buyers seek to
avoidrisk.

Forthisreason,thereis growing
importance attached tomapping

< 6LC2020 and forest cover
k

* | Google satellite map

systems supported bylocal field data
ratherthan systemsbased solely on
global satellite data. The Terra-i+
projectusedin Vietnamese coffee
production, whichisreportedto
achieve 89 percentaccuracy,standsout
asone example of thisapproach.

THE REGULATION
ALSO BRINGS TRADE
LAW INTO FOCUS

Theeffects ofthe EUDR are notlimited
toenvironmental and production
processes. Its compatibility with
internationaltraderulesisalsoa
subject of debate. Producing countries
arguethattheregulation, whichis
beingimplemented unilaterally by

the EU, could create problemsin
terms ofthe fundamental principles
ofinternational trade. In particular,
classifying countries aslow, standard
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orhighrisk mayresultindifferent
obligations for products with the same
characteristics depending onthe
countryinwhichtheyare produced.
Thisraiseslegal debates under World
Trade Organization rulesregarding
the principles ofnon-discrimination
andnational treatment. The use of
31December 2020 asaretrospective
reference date hasalsobeen criticised
onthegroundsthatproducersarebeing
assessed againstaregulationthatdid
notyetexistatthattime.

The EU’smainlegal basisinthisarea
isthe GATT Article XX (g) exception,
which allows trade restrictionsunder
certain conditions forthe conservation
of natural resources. However, the
regulation mustnot create arbitrary or
unjustifiable discrimination between
countriesorbecome adisguised
restriction oninternational trade.

PREPARATION
PERIOD CRITICAL
UNTIL THE END OF 2026

Followingthe postponement decision
adopted by the European Parliament,
the final compliance deadline for
large companieshasbeenmovedto 30
December 2026. However, this period
isnotconsideredlonginterms of
restructuring global supply chains.
Exporters and food producers
thereforeneed touse thetransition
periodto strengthen theirtechnical
infrastructure. Adding requirements
forthe provision of geolocationdata
toraw-material supply contracts,
integrating enterpriseresource
planning systemswiththe EU’s
TRACES database, and testing systems
beforetheygolive are amongthekey
stepsinthisprocess.
Forthefoodindustry,the EUDR
isnotmerely anew environmental
regulation, butacomprehensive
transformation that changesthe
way companies operateinthe
European market. Tomaintain their
competitiveness, exportersneed to
bring sustainability, traceability and
digital datamanagementtogether
within the same supply chain.Inthe
new era, access to the European market
will depend not only on the product
itself, butalso on the ability to prove
whereitcame from and under what
conditionsitwas produced.
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SCIENTIFIC FACTS
COMMON MISCONCEPTIONS

ABOUT FOOD

Many claims about the composition of foods, production processes and the
technologies used are debated in everyday life. Scientific evidence shows that in
order to properly assess food components, additives and preservation practices, their
composition, quantity and intended use must be considered together.

hereiswidespread
butincomplete THE MYTH OF “CHEMICAL-FREE FOOD":
informationin WHAT IS IN NATURE'S OWN RECIPE?

society aboutthe . /‘?
natural composition offoods, FALSE ) r
productionprocesses and Chemicalsare harmful substances produced onlyinlaboratoriesand (
technologies used topreserve lateradded tofoods. “Chemical-free food" is the healthiest choice.
shelflife. Claims such as
“chemical-freefood”, “additives
are harmful” or “longnames
onlabelsare dangerous” do

TRUE
Everythingaround us, fromthe air we breathe to the water we drink, is made up of chemical compounds.
Carbohydrates, proteins, fatsand fibre are all chemical compounds naturally presentin foods. Potassium
notalways correspond with inbananasand potatoesand calciumin milk and dairy products are natural components provided by
thefacts established by food nature'sown chemical cycle. Likewise, fishis essentiallyanatural chemistry laboratory, containing
science. protein, iron, zinc, selenium, riboflavin, niacin, vitamins B6 and B12, phosphorus, pantothenate,
Giventhateverysubstance magnesiumand potassium. Chemicals naturally presentin foods are animportant part of nutritional
found in nature has achemical balanceand contribute to healthy eating while enriching the eating experience.

structure, thekey determinant
THE PERFECT ARCHITECTURE OF FOOD: o
TEXTURE AND FLAVOUR ARE NO ACCIDENT g‘

S0

butitstype,amountand
conditions ofuse. Modern food
technologies develop science-
based solutionsto preserve
nutritional value, extend shelf
life, reduce food waste and
provide consumers with safe
products.

Here are some common
misconceptions aboutfood
andthe scientificfactsbehind
them...

infood safetyisnotsimply
the presence ofacomponent,
FALSE >
Foodadditivesareartificial and harmfulingredients. @

TRUE ——
Alarge proportion of additives that consumers often view with prejudice are not artificial
substancessynthesisedinlaboratories, but nature-inspired components that help maintain the
rheological (flow and texture) balance and thermodynamicintegrity of foods. These components
helpachieve the desired texture and flavour characteristicsin products such asice cream, sauces,
soupsandsnack foods. Preventing oil and water from separatingin complex food structuresis
animportant technical balance. For example, guar gum obtained fromguar beans or stabilisers
derived from carob fruit delay the melting of ice cream, prevent the formation of undesirableice
crystalsand provide consumerswithasmooth texture.
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TRANSPARENT SHIELDS AGAINST FOOD WASTE:
SURFACE COATINGS

FALSE
Surface coatings onfruitsand vegetablesare unnaturaland
posearisk to consumer health.

TRUE

Theability tokeep fresh fruitand vegetables on supermarket shelves throughout
theyearandtransport themoverlongdistancesis one of the majorachievements

of modernfoodtechnologies. Invisible, colourless, odourless and tasteless surface
coatings used on products help maintain freshness during transport, extend shelf
lifeand preserve product quality. These coatings, which can be applied using spray
technologiesandsimilar methods, also contribute to reducing global food waste.
Suchapplicationsare used only after undergoing safety assessments by the relevant
regulatory authorities.

STOPPING THE BIOLOGICAL CLOCK:
CELLULAR DEFENCE AGAINST OXIDATION AND SPOILAGE

FALSE
Preservativesare unnecessary substances used only to
extend theshelf life of food.

TRUE

Foods, like other organic structures, age and are exposed toenvironmental

stresses. Preservatives help maintain food quality by slowing spoilage caused by
bacteria, yeasts, mouldsand fungi. Moreimportantly, they help control pathogenic
microorganisms that can cause life-threatening foodborneillnesses suchas botulism.
Thegroup of preservatives known as antioxidants prevents fats and fat-containing
foods from becoming rancid and reduces browning when freshly cut fruits such as
apples comeinto contact with oxygen.

FORTIFICATION FOR PUBLIC HEALTH:
THE “VITAMIN D" TOUCH IN FOODS

FALSE =
Addingvitamins or minerals to foods after production is unnecessary. $ 1

TRUE

Insome cases, addinga chemical substance tofood s directly a public-health strategy. Vitamin D added D
toeveryday foods suchas milk, fruitjuiceand cerealsis one of the clearest examples of this strategic

biochemicalfortification. This practice helps prevent rickets, asoftening of the bonesin children, and s VITAMINi
osteoporosis, aloss of bone density in older adults. Components added tofoods are continuously 4
monitored and subjected to safety assessments by regulatory authorities. : =, < -

THE GOLDEN RULE OF TOXICOLOGY:- —
"THE DOSE MAKES THE POISON"

FALSE
The presence of achemical substance infood means that the product s unsafe.

TRUE

Oneofthe biggest sources of misinformation about food s the misconception that the mere
presence of asubstance makesaproduct dangerous. Scientifically, what mattersis the type of
chemical, theamount presentin the food and how much of that food a person consumes. All
chemicals,including contaminants, are closely monitored by regulatory authorities. Necessary
actionis taken wheneverarisk that could make food unsafeisidentified. The toxicological
principlethat “the dose makes the poison"is one of the mostimportant rules of food safety.
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UNITEDKINGDOM

A new competitive
arena for Turkish food in
a USD 74 billion market

ithamassive gross
domestic product
of USD 4 trillion
and per-capita
income exceeding USD 57,000, the
United Kingdom stands as one of
the strongest and mostestablished
pillars ofthe global economy.
London, theheartofthe country
and aglobal financial capital,
playsaleadingroleinworldtrade
acrossabroadrange ofactivities,
frombanking andinsuranceto
consultancy and technology.
Withits flexible exchange-rate
regime, competitive corporate tax
structure and stronginstitutional
safeguards, the United Kingdom
remains an attractive destination
forinternational investors,
whileits established regional
specialisations extending from
aviation and green energy tolife
sciencesand automotive createa
dynamic growth ecosystem.
Combiningitstraditional
industrial strengthwith an
innovativevision, the United
Kingdomis competing for
globalleadershipinthestrategic
sectors ofthe future. Under
the government’s priority “IS-
8”industrial strategy, major
investmentshavebeen made
inadvancedtechnology fields
such as offshore wind energy,
artificial intelligence, quantum
technologies, cyber security
and advanced connectivity

With consumer-oriented agricultural
product imports exceeding USD 74
billion, highincome levels and an
advanced retail infrastructure, the
United Kingdom offers significant
opportunities for Turkish food
exporters. New areas of growth are
emerging for Turkish companies in
fields ranging from healthy products
and private-label solutions to
sustainable production and value-
added foods. Competition in this
market is no longer shaped by price
alone, but also by sustainability.
health, traceability and innovative
products. The right positioning
offers Turkish producers a strong
growth opportunity.

solutions. Asone ofthe world’s
leading countries in offshore wind
capacity,the United Kingdom
ismovingresolutely towardsits
target of net-zero greenhouse-gas
emissionsby 2050, whilebuilding
theinfrastructure ofadigital and
sustainable future through mega
infrastructure projects andvast
data-centre campuses.

Having further strengthened
its global trade networks after
Brexit, the United Kingdom is also
anindispensable and strategic
trade partner for Tiirkiye. The Free
Trade Agreement (F'TA), which
entered intoforcein 2021, placed
commercial relations between
thetwo countriesonasolidlegal
foundation while preserving tariff-

freeaccess. The United Kingdom
market, towhich Tiirkiye exported
USD16.8billionin 2025, offers
major opportunities for Turkish
exportersin manyhighvalue-
added sectors such asautomotive,
defence, electrical-electronics
and air-conditioning. With
negotiationstoupdatethe FTA
continuing, cooperation between
thetwo countriesis expectedto
deepenfurtherinservices and
digital trade.

AUSD 74 BILLION
OPPORTUNITY IN FOOD

Thefood markethasaparticularly
striking structural feature. The
United Kingdom can meet only
around 57 percentofits own
food needs and remainsheavily
dependent onimportstomaintain
abroadproductrange throughout
theyear. For Turkish food
exporters,thisrepresentsalasting
and scalable market opportunity.
Thefactthatmembers ofthe
Istanbul Cereals, Pulses, Oil
Seeds and Products Exporters’
Association (HBIR) exported
approximately USD 190 million
tothe United Kingdomin 2025
demonstratesthe market’s current
importance. Atthe sametime,
Tirkiye’sshare ofthe United
Kingdom’stotal consumer-
oriented agricultural product
importsremainsatonly1.38
percent,indicatingthattheroom
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forgrowthisstill considerable.
In2025,the United Kingdom’s
imports of consumer-oriented
agricultural products exceeded
USD 74 billion.

MACROECONOMIC
OUTLOOKAND THE SHIFT IN
CONSUMER BEHAVIOUR

The United Kingdom food market
hasbeenunder pronounced
costpressureinrecentyears.
Foodinflationisexpectedto
reach 9 percentbythe end of
2026, while annual household
grocery spendingisprojectedto
rise significantly. Higher energy
costs,logistics expensesand
agricultural production costs

are directly affecting consumer
behaviour. Consumers are shifting
from premium brandstomid-
market products, frombranded
goodsto private-label products,

and from fresh productsto frozen
alternatives.

This shiftshouldbereadin
twoways fromthe perspective
of Turkish exporters. Ontheone
hand, greater price sensitivity
creates margin pressure;on
the other, it strengthensthe
opportunity for private-label
supply amongproducers capable
of offering quality products at
competitive prices. Pulses, nuts,
frozenfoods, ambient products
and healthy snacks areamongthe
product groupsthat could benefit
fromthistransformation.

CONSOLIDATION IN RETAIL
AND THE PRIVATE-LABEL
OPPORTUNITY

The United Kingdom food retail
sectorishighly consolidated. Tesco
leadsthe marketwith ashare of
around 28 percent, followed by
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Sainsbury’s, Asda, Aldi, Morrisons
and Lidl. Thetop sixchains
controlmorethan 80 percent of
the market. The combined share
ofdiscounters Aldiand Lidlis
approaching 20 percentand
continuesto grow.

This structure makesit
necessarytowork with strong
purchasing organisationswhen
enteringthe market. Supermarkets
demand high volumes and expect
productsplaced onshelvesona
trial basisto performinashort
period. Successful products,
however, can spread rapidly
nationwide thankstothe country’s
advancedlogistics and distribution
infrastructure. The presence
of'specialistimporters with
experience sourcing from Tiirkiye
isalsoanimportantadvantage at
theinitial market-entry stage.

The United Kingdomis also
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one of Europe’slargestprivate-
label markets. The cost-of-

living crisishasaccelerated this
trend even further. For Turkish
producers, the private-label model
providesaccessto high-volume
saleswithouttheneed for major
brandinvestment. Private-label
partnerships canbe animportant
growth channel particularlyin
pulses, nuts, dried fruits, frozen
products and staple groceryitems.

HEALTH, SUSTAINABILITY
AND THE “FREE-FROM”
SEGMENT ARE ON THE RISE

Health and sustainability have
becomedeterminingfactorsinthe
purchasing decisions of British
consumers. Less-processed
products,low-sugar options, plant-
based foods, gluten-free products
and additive-free (“free-from”)
products are seeing strong demand.
The organic food market continues
togrow year after year, while online
organicsalesarerisingnotably.
The Turkish food industry
hasstrongpotential toalign
withthesetrends. Organicdried
fruits, natural nuts, additive-
free pulse products, plant-based
snacks,low-sugartraditional
dessertsand functional foods
areamongtheleadingareasof
opportunity. Sustainability,
however,isnolonger merelya
marketing message;ithasbecome
afundamental elementofretailers’
supplier specifications. Recyclable
packaging, carbon footprint,
traceability and ethical production
practices arebeingscrutinisedto
anincreasingdegree.

DEMOGRAPHIC STRUCTURE
IS SHAPING NEW PRODUCT
STRATEGIES

The population ofthe United
Kingdomisageing, withoneinfive
people overtheage of 65. Atthe
sametime, the number of single-
personhouseholdsisrising rapidly
and average household size has
declined to approximately 2.36
people. Thispictureisincreasing
demand for smaller portions,
practical products, easy-to-
preparefoods and products with
alongshelflife. Snacking and

thehabit of consuming smaller
portionsthroughoutthe dayare
becoming markedly stronger.

For Turkish exporters, this trend
offersimportant opportunitiesin
small-packnuts, single-portion
pulse products, ready-to-eat
healthy snacks and functional
foods. Portioning, packaging
ergonomics and ease of use should
be considered priority criteriain
product-development processes.

THE FOOD PROCESSING
INDUSTRY: A MAJOR B2B
MARKET FOR TURKISH
SUPPLIERS

The United Kingdom food and
beverageindustryisone ofthe
country’slargest manufacturing
sectors and employs around half
amillion people. With annual
turnover ataround USD 200
billion, the sectoris animportant
buyer ofintermediate agricultural
products such as cereals, pulses,
dried fruits, nutsand seeds. A
large share of these productsis
usedasinputsinfinal-product
manufacturing.

Turkish companies should
therefore consider notonly sales
aimed atthefinal consumer, but
alsothe supply of raw materials
andingredientstoBritish
manufacturers as astrategic
channel. Bakery, snack, breakfast-
food and healthy-food producers
show stronginterestininputs
sourced from Tiirkiye.

PRACTICALITY AND SPEED
TAKE PRIORITY IN THE
HORECA CHANNEL

The United Kingdom eating-out
markethasreachedasize of more
than USD 135 billion. Quick-service
restaurants, coffee chains, bakery
channels andtravel channels are
growingfasterthanthetraditional
restaurant segment. Consumersare
looking for convenience, speed and
accessibleprices.

Within thisframework,
frozen bakery products, ready-
made dessertbases, coffee
accompaniments, portioned snacks
and HORECA-specific packaging
solutions stand outas promising
areasfor Turkish producers.

However, becauserisinglabourand
energy costskeep businesses highly
cost-sensitive, competitive pricing

remains critical.

POST-BREXIT
REGULATORY COMPLIANCE
COSTS ARE RISING

Following Brexit, the United
Kingdombeganimplementingits
ownimportregulations. Underthe
Border Target Operating Model
(BTOM), sanitary and phytosanitary
controls, pre-notification
obligations and certification
processeshave gained importance.
Onthepackaging side, the Extended
Producer Responsibility (EPR)
systembrings additional costsand
reporting obligations for importers
and producers.

Turkish exportersneedtobe
fully preparedinareasincluding
compliance with Britishlabelling
rules, traceability documentation,
required health certificates,
packaging-material reporting and the
verifiability of sustainability claims.
Majorretail chainsin particular may
demand technical specifications
exceedingthelegal minimum.

THE FREE TRADE
AGREEMENT PROVIDES A
STRATEGIC ADVANTAGE

TheFree Trade Agreement
between Tiirkiye and the United
Kingdom creates animportant
competitive advantage by
providingtariffbenefits for many
products. Ongoingtalkstobroaden
the agreementto coveragricultural
products more comprehensively
could offer the potential for more
flexible marketaccessinthe future.
However, as EU countries continue
tobenefit from tariff-free access
tothe United Kingdom, Turkish
companiesneedtodevelop astrong
value propositionbased onprice,
quality and sustainability.

RECOMMENDED
STRATEGIC APPROACH
TO MARKET ENTRY

The United Kingdom market
rewards aphased-growth approach.
Asignificant share of successful
exportersfirstselectaspecific
channel - retail, HORECA or industry
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Top 20 Countries from Which the UK Imports in the Grain Sector

Exporters Import Valuein 2021 | Import Valuein 2022 | Import Valuein 2023 | Import Value in 2024 | Import Value in 2025
Germany 2.461.222 3.272.184 3.767.712 4.181.969 4.375.663
Netherlands 2.649.464 2.785.522 2.736.939 3.059.340 3.575.232
France 2.248.277 2.691.970 2.950.939 3.039.894 3.525.025
Italy 1.472.279 2.027.114 2.120.850 2.337.801 2.597.499
Ireland 1.760.996 1.736.280 1.961.911 2.334.811 2.537.678
Poland 1.211.980 1.536.845 2.043.664 2.101.390 2.078.463
Belgium 1.813.107 1.484.460 1.694.160 1.851.128 1.967.604
Spain 932.063 1.183.852 1.378.518 1.534.244 1.600.810
United States 797.347 946.500 1.005.854 985.143 1.133.967
Brazil 595.369 1.039.189 1.080.486 954.695 1.058.077
China 609.510 752.398 798.343 946.179 1.047.070
Argentina 752.886 781.986 761.147 749.686 773.900
India 538.421 602.433 663.713 664.583 T47.748
Canada 542.887 642.562 580.624 572.711 705.483
Denmark 491.626 556.531 630.991 683.738 695.860
Cote d’Ivoire 261.494 262.751 307.451 436.640 621.766
Switzerland 351.532 408.169 451.607 462.950 558.965
Czech Republic 179.148 236.229 337.074 376.560 441.872
Vietnam 145.891 245.324 225.660 296.589 438.657
Turkiye 162.357 218.286 299.339 328.121 390.830
Total Grain Sector Imports 25.005.329 29.755.236 31.664.801 34.321.652 37.640.409

-andthen enterthe marketby
workingwith alocal importer through
aprivate-label or co-branding

model. Participationintradefairs,
tasting events,investmentsin

digital visibility and sustainability
communication are indispensable
elementsofthisprocess.

Especially attheinitial stage,
proceeding through specialist
importers canreduce operational
risk compared with working directly
withmajor chains.Inthelongterm,
the objective should be to move
towardsvalue-added sales through
investmentsinbrand awareness.

THE UNITED KINGDOM
REMAINS A LONG-TERM
STRATEGIC MARKET

Withitshigh-income,import-
dependent, multicultural and
innovation-friendly structure,

the United Kingdom remains one
ofthe most strategic marketsin
Europe for Turkish food exporters.
‘While the cost-of-living crisis
pushes consumerstowards

more affordable choices, there

remains aconscious consumer
base unwilling to compromise on
health and sustainability. This dual
structure offers Turkish companies
opportunities both for volume
growthinthe private-label segment
andforbrand growth inthe value-
added healthy-products segment.
Successinthe comingperiod will
depend on managing competitive
pricing, strong quality management,
sustainable production, full
regulatory compliance and the ability
toreadlocal consumer expectations
accuratelyin combination. Asthe
Turkishfoodindustry strengthens
its capacity in processed and
branded products, itappearstohave
significantpotential toincrease
its share ofthe United Kingdom
market. The United Kingdom should
thereforebe seennotmerelyasa
marketinwhich existing exports
aretobe protected,butasalong-
termtarget marketthat should be
prioritised within the global growth
strategies of Turkish food brands.
Source: Ministry of
Trade, TIM, IHBIR

*Figures are presented in USD thousand

Priority product groups
for Turkish exporters

Inlight of the report data, the product groups
with the highest potential inthe United
Kingdom market stand out as follows:

B Nuts (almonds,
pistachios, walnuts, etc.),

B Driedand processed fruits,

B Pulsesand plant-based products,

B Frozenfoods,

B Healthy snacks,

B Organicproducts,

B HORECA and coffee-channel products,
B Private-label grocery products.

When competitive pricing, strong quality
certifications, a credible sustainability story
and flexible packaging solutions are offered

togetherinthese categories, the likelihood
of successincreases significantly.
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Top 20 Products in the UK’s Imports and Turkiye’s Share in These Products
Code | Product Description 2021 Import 2022 | 2023 Import | 2024 Import | 2025 Import Imports Share of
Value Import Value Value Value | from Turkey Im'?l_zr:ksef;?g:
Value for Relevant Relevant
Product Product
(2025) (2025)
710813 | Gold, including gold plated with platinum, 53.532.842 | 41.569.380 | 47.637.816| 76.583.125|153.289.773 682.089 0,45%
unwrought or in semi-manufactured forms,
for non-monetary purposes
999999 | Commodities not specified elsewhere 35.088.264 | 25.927.007 | 29.139.665| 34.138.295| 40.098.469 9.357 0,02%
270900 | Petroleum oils and oils obtained from 23.961.619 | 39.609.715| 32.472.171| 31.009.932| 25.663.840 391.883 1,53%
bituminous minerals, crude
271019 | Medium oils and preparations, not 11.770.566 | 25.664.425 | 23.348.435| 22.744.384| 20.020.199 5.534 0,03%
containing biodiesel, obtained from
petroleum or bituminous minerals, ...
841112 | Turbojets of a thrust exceeding 25 kN 7.573.815| 12.013.343| 14.303.209| 13.618.027 | 19.708.657 0 0,00%
870380 | Motor cars and other motor vehicles 7.870.075| 10.785.468 | 14.795.118| 14.925.708| 17.720.269 50.682 0,29%
principally designed for the transport of
persons...
271121 | Natural gas in gaseous state 20.671.536 | 30.114.189| 12.952.955| 12.480.069| 13.489.691 0 0,00%
841191 | Parts of turbojets or turboprops, not 5.772.935| 7.818.168 9.059.377 | 11.219.920| 13.147.795 274.738 2,09%
elsewhere specified
300490 | Medicaments consisting of mixed or 12.340.880 | 17.081.703| 13.430.203| 13.513.634| 12.764.005 58.462 0,46%
unmixed products for therapeutic or
prophylactic uses, ...
710691 | Silver, including silver plated with gold or 5.166.066 | 1.665.714| 3.103.467 | 4.133.389| 11.055.415 907 0,01%
platinum, unwrought (excl. silver in powder
form)
851713 | Smartphones for wireless networks 0 7.017.857 | 11.219.415| 10.630.336| 10.827.799 4 0,00%
851762 | Machines for the reception, conversion, 5.726.198 | 7.950.464 9.157.617 8.129.284 | 9.094.759 1.551 0,02%
transmission or regeneration of voice,
images or other data...
870360 | Motor cars and other motor vehicles principally 2.546.365| 3.423.363 5.311.878 6.251.880 8.732.792 347.283 3,98%
designed for the transport of persons...
870340 | Motor cars and other motor vehicles principally 3.651.671| 5.184.410 5.140.001 5.944.087 8.671.570 441.876 5,10%
designed for the transport of persons...
847130 | Automatic data processing machines, portable, 9.691.621| 6.163.396 7.119.650 7.692.367 | 8.380.480 45 0,00%
weighing <= 10 kg and consisting of at least...
870322 | Motor cars and other motor vehicles 5.810.832| 7.470.843| 10.028.898| 9.895.488 8.164.581 419.379 5,14%
principally designed for the transport of
persons...
870421 | Motor vehicles for the transport of goods, 6.970.128 | 6.828.129 8.170.997 7.955.690 7.458.231 2.780.489 37,28%
with compression-ignition internal
combustion piston engine...
847150 | Processing units for automatic data 1.654.466 | 3.169.771 3.229.095| 4.382.785 7.242.365 3.514 0,05%
processing machines, whether or not
containing in the same housing...
870323 | Motor cars and other motor vehicles principally 6.007.462 | 5.691.334 7.099.794 6.847.717 6.610.466 2.094 0,03%
designed for the transport of persons...
300439 | Medicaments containing hormones 973.617 | 1.288.124 1.386.115 3.086.140 6.115.782 118 0,00%

or steroids, used as hormones but not

containing antibiotics...

*Figures are presented in USD thousand







