‘KAYNAKLARIMIZI VERINLI KULLANMALIYIZ'

Istanbul Sanayi Odasi (ISO)

Yonetim Kurulu Baskani
Erdal Bahcivan, hayvancilik, sut
ve sut urlnleri sektorunde
yapilmasi gerekenleri IHBIR
Haber'e anlattl.

Bahc¢ivan, “Sut tretiminin ancak
yarisi sanayi bulusuyor.
Kaynaklarm dogru kullanilmasi ve
i katma degeri yuksek urunlere
dénUgmesi icin bunun artmasi
i gerekiyor” dedi.

ISO
Yonetim
Kurulu
Bagkani
Erdal
Bahgivan

IHBIR Milli Katthm
Organizasyonu ile Almanyanin
Koln sehrinde gerceklesen ISM
Fuarr'na kadin ihracatcilar
damga vurdu. IHBIR Yonetim
Kurulu Bagkani Kazim

Tayci, kadin girisimcilerin
ihracat hayatina katilmalarini
saglamaya buytik 6nem
verdiklerini soyledi.
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Istanbul Hububat Bakliyat
Yagli Tohumlar ve Mamulleri
ihracatgilari Birligi (IHBIR)
Yoénetim Kurulu Baskani
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Uretimin de ticaretin de
merkezi olacagiz

Degerli IHBIR Ailesi,

Covid-19 salgini sonrasi ticaretin
hizlandigini, buna karsin tedarikteki
sikintilarin ve arz soklarinin sardagunu
goruyoruz. Uretim cephesindeki
bu sorunlarin yaninda bir de vize
problemi gindemimizde. Ozellikle
Avrupa Birligi tlkelerinde devam
eden grevler ve salgin déneminde
kaybedilen isglicu yuzinden ulasim
ve buna bagli hizmetler tarafinda
aksakliklar yasaniyor. Elbette
beklentinin dtesindeki talebin de
buna tuz biber ektigini not etmemiz
gerekiyor.

Avrupada yapilan fuarlara
katiimda sadece Turk Ureticiler degil,
gecmiste yogun katilm saglayan Orta
Dogu, Afrika ve Asya Pasifik Ulkeleri
de vize probleminden dolayi cok ciddi
zorluklar gekiyorlar ve hatta bircok
Ulkenin 6zellikle Almanyadaki fuarlara
gelemedigini gdzlemliyoruz.

Avrupadaki gida fuarlarina
alternatif olarak gelisen Dubai
ve Istanbul fuarlarina kaymalar
basladi. Dunya, artik eski dinya
degil. Tek kutuplu bir kiireden,
cok kutuplu bir duzene ilerliyoruz.
Mallarin, hizmetlerin ve insanlarin
kolaylikla dolasabildigi yerkureden
sinirlarin katilastigr bir duzene yol
alirken, engelleyici degil kucaklayici
politikalar izleyen uUlkeler &n plana
Glkacak. Avrupa cephesinde bu
gelismelerin aksine Ulkemiz, Istanbul
Havalimaninin sagladig altyap,

Turk Hava Yollar'nin sagladigr lojistik
avantajl sayesinde yeni ddnemin
merkezi olmaya aday.

Turkiyedeki tum gida sektorlerinin
temsilcisi olan “Turkiye Gida

Platformu” adi altinda, 6-9 Eylul
2023 tarihleri arasinda TUYAP Fuar
ve Kongre Merkezinde 31. kez
duzenlenecek WorldFood Istanbul
Fuari bu gelismelerin tam ortasinda
dlnya gida sektort igin dev bir
bulusma noktasi haline geliyor.

Bugun itibarnyla fuar, 1500 yakin
katiimcl, 60 binin Uzerinde ziyaretgi
ve 700'Un Uzerinde uluslararasi VIP
satin alma profesyoneline ev sahipligi
yapmaya hazirlaniyor.

WorldFood Istanbul Fuar'nda 26
bin metrekarelik firma oturum alani
satildi. Fuar ziyaretgcileri arasinda
agirlikli olarak Avrupa, Kanada,
Amerika Birlesik Devletleri ve Guney
Amerika Ulkelerinden gelenler var.
Hedefimiz, eylul ayina kadar bunu
yaklaslk 40 bin metrekareye kadar
¢lkarmak ve devasa bir gida fuari
haline getirmek. Onumuzdeki 4 yil
icerisinde “Turkiye Gida Platformu”
is birligiyle duzenlenen bu fuar,
Avrasyanin en buyUtk gida fuarlarindan
bir tanesi olacak. Bu yil butun gida
sektorl bilesenleri olarak destegimizi
bu fuara verip, fuar Turkiyenin bir
Anuga’si, bir SIAL gibi markalastirmak
istiyoruz. WorldFood Istanbul
Fuarimizin dunyadaki gelismeler
dikkate alindiginda parlayan bir yildiz
olacagini dusunuyoruz.

Ukrayna Savasl ile gindeme gelen
tahil tedariki krizinin asilmasinda kritik
rol oynayan ve tahil ticaretinde bir
merkez haline gelen Ulkemizin; salgin
déneminde Cinde, salgin sonrasi ise
Batida bas gosteren kisitlamalarin bir
avantaja gevirerek, basta gida olmak
Uzere, Uretimde ve ticarette klresel
bir merkez olmasini saglamaliyiz.
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istanbul Hububat Bakliyat Yagli
Tohumlar ve Mamulleri Ihracatgilarn
Birligi (IHBIR) olarak, 2022 Yili Olagan
Genel Kurulunu gerceklestirdik. IHBIR
Yonetim Kurulu Baskani Kazim Tayci ve
Yoénetim Kurulu Gyelerinin katiimiyla
dUzenlenen Olagan Genel Kurulda,
sektorimuzle ilgili degerlendirmelerde
bulunulurken, gelecek doneme ait
projeler de konusuldu.

Turkiye ihracatcilar Meclisi (TiM) Dis
Ticaret Kompleksi'nde, Turkiye Gida
Platformu (TGP) ile Worldfood istanbul
arasinda is birligi toplantisi duzenlendi.
TiM Sektor Kurulu Bagkani Ahmet
Tiryakioglu, ETUDER Baskani Melih
Sahinodz, TOBB Fuarlar Baskani Cihat
Alagéz ile Worldfood temsilcilerinden
Kemal Ulgen, Semih Benbaste, Kivang
Ugur, ETUDER Genel Sekreteri Aydin
Bagater'i agirladigimiz toplantida;
hedeflerimiz, projelerimiz ve
onumuzdeki donem ile ilgili atilacak
adimlar istisare edildi.
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Meksikadan heyet geldi

T.C. Ticaret Bakanligi koordinasyonu
ile TUrkiye Ihracatgilar Meclisi (TIM),
Istanbul Ihracatgi Birlikleri (IIB) ve
Istanbul Maden ve Metaller lhracatgl
Birlikleri (IMMIB) organizasyonu ile,
Meksikada cesitli sektorlerde faaliyet
gosteren “Commercializadora

CKE SA de CV" firmasi yetkililerinin

katilimiyla Ozel Nitelikli Alim

Heyeti Programi kapsaminda
Meksikadan bir heyet tlkemize geldi.
Heyet, 36 ihracatg! firma ile ikili is
gérusmelerini gergeklestirdi. IHBIR
Denetim Kurulu Uyesi Sayin Coskun
Micik, Meksika Alim Heyetine IHBIR
plaketini teslim etti.

NEFIS DLSU
BOREXLER 'ﬁﬂiﬂ

irmalarlmlza misafir olduk

IHBIR olarak firma ziyaretlerimiz
devam ediyor. Dohler Gida San. AS,,
Arti Endustriyel Gida San. ve Tic. AS.,
Imesta Food Lojistik Dig Tic. Ltd. Sti.,
Ciloglu Gida A.S., Univeks I¢ ve Dis
Tic. Gida San. Ltd. Sti. firmalarina
yonelik ziyaretlerimizi gergeklestirdik.
Yine Arnika Gida Ins. San ve Dis
Tic. Ltd. Sti., Ferzaym Gida San. Ig
ve Dis Tic. Ltd. Sti., Tatseli Tatlicilik
San. Tic. AS'ye misafir olduk. Arnika
Gida Finans Mudurt Onur Baghan,
Ferzaym Yonetim Kurulu Baskani
Sezayi Demirel, Sama Gida Yonetim

Kurulu Bagkani Enver Semsipasa
ve Tatseli Tatlicilik hracat Mudurt
Aslan Yemen'i ziyaret ederek
firma sorunlarini dinledik ve yeni
dénemdeki etkinliklerimiz ile devlet
destekleri hakkinda bilgi verdik.

Ziyaretler kapsaminda
Uyelerimize egitimler, devlet
destekleri ve ihracata yonelik
gelistirilebilecek projeler hakkinda
bilgi verdik. Firmalarmiza
misafirperverliklerinden &turt
tesekkur eder, calismalarinda
basarilar dileriz.
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CGidada
arz guvenligi
konusuldu

TUGIP (Turkiye Gida inovasyon
Platformu) yonetisim yapisinda

yer alan Teknik Komitelerden

‘Gida Arz Guvenligi Teknik Komite
Toplantisi” 10 Mart 2023 Cuma gunU
TUBITAK MAM Gebze yerleskesinde
gercgeklestirildi. S6z konusu
toplantiya IHBIR Sube Mudurt
Volkan Kekevi ve Prof. Dr. Nevzat
Konar katildi. TUGIP, TUBITAK MAM
Yasam Bilimleri Baskan Yardimciligi
bunyesindeki Gida Arastirma Gruplari
onculugunde kuruldu.

Kamerun ve
Orta Afrika'ya
ozel alim heyeti

IHBIR organizasyonu ile 8 Mart 2023
Carsamba gunu, Kamerun'un en blyuk
distributor ve pazarlama firmalarindan
biri olan “NANA BOUBA GROUP"
firmasinin temsilcisi Mr. Abdolul
Hakim'in katiimiyla “Ozel Nitelikli

Alm Heyeti" programi dtizenlendi.
Kamerun ve Orta Afrika alt bélgesinde
gida urunlerinin dagitiminda lider
konumunda olan “SOACAM SA"
firmasini da bunyesinde bulunduran
NANA BOUBA GROUP, ihracat
kapasitesi yuksek, Urun cesitliligi olan,
duizenli ihracat yapabilecek Turk gida
ve market UrUnleri tedarikgileri ve
ihracatcilar ile goérustu.
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Saghkl gida arayan iilke:

Prof. Dr.
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Guney Kore'de 2020

yil1 itibariyla 80 binden
fazla gida uretim

ve isleme kurulusu
bulunuyor. Giiney Kore
perakende gida satiglar
2021 yilinda toplam 106
milyar dolar seviyesine
gelirken, bu rakam
otomobil satiglar harig
tutuldugunda toplam
perakende satiglarin
%28’ini olusturuyor.
Stpermarketler de lider
gida perakende kanal1
olarak goze carpiyor.
Teknoloji kullanim diizeyi
oldukca yuksek olan Koreli
tuketiciler, genel olarak bir
urunu satin almadan énce
ozellikle sosyal medyada
arastiriyor, daha sonra
satin alma kararlarini
veriyor. Bu aragtirma
sirasinda trtin hakkinda
yeterli bilgiye ulasilmasi,
tatmin duzeylerini
artirtyor. Ayrica urun
bilesenleri ve kalitesi bu
tiketici grubu i¢in 6nemli
secim kriterleri arasinda.
Koreliler yeni tatlar, daha
iyi deger, rahatlik, yuksek
kalite ve en 6nemlisi
guvenli ve saglikli gida
arayisindadirlar.

Giine Kore

GUney Kore, 2021 yilinda 1,8 trilyon
ABD Dolari GSYIH ve 35.373 ABD
Dolari kisi basina GSMH ile dinyanin
en buyuk 10. ekonomisine sahiptir.
Yaklasik 51,6 milyon nufuslu olan
Ulkede Korelilerin %80'inden fazlasi
kentsel alanlarda yasamaktadir. Kore
ekonomisi 2020 yilinda COVID-19
salginindan sert bir sekilde etkilenmis
olsa da salgini nispeten iyi ydbnetmis
ve Ulke ekonomisi 2021 yilina kadar
toparlanmaya devam etmistir. Gelir
artisi ve durgun bir konut piyasasi
nedeniyle Kore htkimeti, Glney
Kore GSYIH'sinin 2022 yilinda yalnizca
%2,7 buylyecegini ve bu oranin
2023 ve 2024 yillarinda %2'nin altina
dusecegini tahmin etmektedir. Dusen
yart iletken satislari kisa vadede
inracati etkilerken, tarihi dustk
issizlik oraninin yeniden yUkselise
gecmesi ve enflasyonun simdilik
%2'nin oldukca Uzerinde kalmasi
beklenmektedir. Yerli tretimin, gida

talebinin sadece %46'sini karsiladig
Guney Korede 2021 yilinda 17,3
milyar dolarlik tUketici odakli trtin
ithal edilmis ve bu, tarimsal ithalatin
%40'In1 olusturmustur. Sigir eti, meyve
ve meyve Urlnleri, kabuklu yemisler,
sut Urunleri, sekerlemeler, icecekler
ve tuketime hazir gida da dahil
olmak Uzere, bu segmentte Ulkemiz
ihracatini artirmak igin pek ¢ok firsat
bulunmaktadir.

Guney Korede 2020 yili itibariyla
30.000den fazla gida Uretim ve
isleme kurulusu bulunmakta olup,
bu kuruluslar 56 milyar dolarlik
satis elde etmislerdir. Koreli gida
Uretim kuruluslari, buyUk olgude
ithal mal ve bilesenler esasli faaliyet
gostermektedir. Temel ve ara tarimsal
Uran ithalati 2021 yilinda toplam 17
milyar dolara ulasmistir. Bu ithalatta
%21 pay sahibi olan ABDnin yani sira
Cin, dikkat ceken ulkeler arasinda yer
almaktadir.
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Sekil-1: Giiney Kore ekonomik egilimleri ( NS GSYiH, NS kisi bagina GSMH)
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$ekil-2 Giiney Kore'ye tiiketici tarimsal iiriin
ihrag eden bagslica iilkeler

GUney Kore perakende gida
satislari 2021 yilinda toplam 106
milyar dolari seviyesinde olup,
otomobil satislari harig tutuldugunda
toplam perakende satislarin %28'ini
olusturmustur. SUpermarketler
lider gida perakende kanalidir.
Supermarketlerin ardindan
hipermarket indirim magazalari,
kolaylik marketleri, cevrimigci
perakendeciler ve blyuk
magazalar gelmektedir. Cevrimici
perakendeciler ve kolaylik market
gida satislarinin Snumuzdeki 5-10 yil
icinde diger kanallardan daha hizli
bluyumesi beklenmektedir. Cevrimigi
perakendecilerin hizli blyumesi,
geleneksel perakende kanallari
alanini yeniden yapilandirmaya ve
tUketici trafigini cekmek icin yeni
stratejiler gelistirmeye zorlamaktadir.
Ulkede gida perakendeciliginin
baslica oyunculart EMART, LOTTE
Mart, HOME PLUS, COSTCO, GS
Retail, BGF Retail, Korea 7, E-Land
Retail, Lotte Dept. Store, Shinsegae
Dept. Store, Hyundai Dept. Store,
CJO Shopping, GS E-Shop, SK
Planet, Ebay Korea, Coupangdir.

KiTLESEL TiCARi CiFTGILIK ZOR

Guney Kore topraklarinin
%70'inden fazlas| dagliktir, bu da
kitlesel ticari giftgiligi zorlastirir.
Korelilerin %90'Indan fazlasi, Ulkenin
yalnizca %17'sini kapsayan kentsel
alanlarda yasamaktadir. Toplam
nufusun yarisindan fazlasi buyuk
metropol Seul bélgesinde ikamet
eder. Tarim; GSYIHnin yalnizca
%2'sini olusturmasina ragmen, politik
olarak hala énemini korumaktadir.
Sinirli giftlik alanlarinin gogu, devlet
sUbvansiyon politikalar nedeniyle
piring Uretimine ayrilmistir.

Geleneksel olarak Koreliler tarima
buyUtk 6nem vermekte ve tarm
sektortnun Uzerinde korumaci
politikalar izlemektedirler. Bununla
birlikte, son zamanlarda Ulke acik
pazar ekonomisini benimsemis ve

tarim da dahil olmak Uzere cogu
sektérde pazarini uluslararasi olarak
acmistir. 2015 yilinda ulke, tarm
sektortnun uluslararasi tam rekabete
konu olmayan son alani olan piring
pazarini da agmistir.

Korenin genel tarimsal ithalatinin
hem perakende hem de gida
isleme sektorlerinde artan ithalat
talebi nedeniyle 2022 yilinda %19,2
artacagi tahmin edilmistir. Ornegin,
Guney Kore'nin Amerika Birlesik
Devletlerinden tuketici odakli
drun ithalatinin 2022 yilinda %10
artarak 6,9 milyar dolara ulasacagi
ongorulmektedir.

TUKETICI GIDA EGiLiMLERI

Kore kisa surede hizli bir bayltme
elde etmistir. Ulke; cep telefonlar,
otomobiller, kimyasallar ve gelik
Uretimi gibi gesitli alanlarda kuresel
rekabet guclne sahiptir. Son
yillarda, muzik, film, oyun ve yemek
dahil olmak Uzere kulturel iceridi,
Kore ekonomisinde basi ceken
onemli bir endustri olarak ortaya
clkmaktadir. Buharda pisirilmis piring,
Kimchi ve Bulgogi ile temsil edilen
geleneksel Kore mutfagl, bugun
Kore diyetinin ana parcasi olmaya
devam etmektedir. Bununla birlikte
Koreli tiketiciler, yabanci yemek
kulturlerine ve yasam tarzlarina
daha fazla maruz kaldiklarindan,
diyetlerine daha fazla uluslararasi
fikir ve icerik katarlar. Koreliler yeni
tatlar, daha iyi deger, rahatlik, yUksek
kalite ve en 6Gnemlisi gtvenli ve
saglikli gida arayigindadirlar.

Genel Ozellikler: Gida tUketimi
odakli olarak Guney Koreli
tUketicilerin genel karakteristik
ozellikleri:

Tuketime hazir gidalar (ready-to-
eat) ve atistirmaliklar (snacks) dahil
kolaylikla hazirlanan ve tuketilen
gidalara artan yogun ilgi,

Gorsel ve estetik beklentiler,

Idol pazarlama etkisinin
yUksekligi,

Yuksek duzeyde bilgilendirme
beklentisi,

HMR (Home Meal Replacement)
kategorisindeki Urtnlerin tuketim
yUksekligi,

Bati tarzi kahvalti yayginugi,

‘Samsi Sekki" tarzi tuketim (Gunde
esit Ug 6gun ile beslenme),

Genellikle ev-disi ve yalniz (tek
basina) yemek,

Guney Koreli tuketiciler
yaygin olarak estetik ve gorsel
nitelikler acisindan “takintili" olarak
tanimlanabilirler. Bu nedenle
urtnle ilk etkilesim buyuk énem
tasimaktadir. Dolayisiyla gidalarin
fiziksel tasarim ile ambalaj dzellikleri,
bu pazara giris ve Urun tutundurma
icin kritik parametreler arasinda
belirtilebilir. Bu tim cinsiyetlerdeki
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GuUney Koreli tuketiciler icin
gecerlidir. DUnyada en ¢ok erkek
bakim urtnlerinin bu ulkede satiliyor
olmasi, estetige ve gorsel niteliklere
verilen dnemin bir diger géstergesi
olarak belirtilebilir. Ayrica Guney
Koreli tuketiciler sosyal aglarda
olusan trendlerden ciddi oranda
etkilenmektedirler. Dolayisiyla
‘influencer” kullanimi sonucu
pazarlama ve Urun tanitiminin gok
guglu etkisi ve basarili sonuglari
bulunmaktadir.

ONCE SOSYAL MEDYADAN
ARASTIRIYORLAR

Teknoloji kullanim duzeyi oldukga
yuksek olan Koreli tuketiciler, genel
olarak bir Grinu satin almadan
once ozellikle sosyal medyada
arastirmakta, daha sonra satin
alma kararlarini vermektedirler. Bu
arastirma sirasinda hakkinda yeterli
bilgiye ulasilmasi, tatmin duzeylerini
artirmaktadir. Ayrica Grtn bilesenleri
ve kalitesi bu tUketici grubu igin
onemli secim kriterleri arasindadir.

“Samsi Sekki" geleneksel olarak
Korelilerin uygulamaya calistigi
ve son dénemde de ¢cok sayida
kisinin dikkate aldigi bir beslenme
yaklasimidir. Buna goére Ug¢ esit
miktardaki 6gunun tiketilmesi
yasam icin daha saglikli bir yaklasim
olarak kabul edilmektedir. Bu
nedenle "kahvalti, 6gle ve aksam
yemekleri’, 6gun atlamadan
tuketilmeye calisitmaktadir.

Ancak her Ug¢ égun icinde,

one ¢ikan bazi karakteristik
ozellikler bulunmaktadir. Ornegin
kahvaltilarda “Bati tarzi” olarak
tanimlanabilecek tuketim yaygindir.
Bu kapsamda 6zellikle tahillar,
granola, musliler ve yulafu gidalar
yogurt ile birlikte tuketilerek kahvalti
6gunu tamamlanmaktadir. Bu
tuketimin diger yasam stili tercihleri
ile de uyumlulugu bulunmaktadir.
Yukarida da belirtildigi gibi, tek
kisilik hanelerde yasamin yaygin
olmasi ve uzun is saatleri, kolay

ve hazirlik streci ihmal edilebilir
nitelikteki gidalarin tuketimi ile
uyumludur. Ayrica her ne kadar
ev-disi 6gun tuketimi aksam
yemekleriigin

yaygin olsa da yine "yalniz yeme

ve icme” séz konusudur. Bir diger
uyumluluk ise diger gidalara yonelik
satin alma davranisi ile ilgilidir;
‘hazir yemek/gida" ve “atistirmalik”
Urtnlerin tUketimi 6zellikle son

bes yilda yayginlasmis ve trend

bir tUketici davranisi halini almistir.
Koreli tuketiciler genel olarak “6gun
atlamamak’la birlikte “6gun ikamesi”
olarak tanimlayabilecegimiz bir
yaklasim ile HMR (Home Meal
Replacement) UrUnlere ilgi
gostermektedirler.
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® Saglikli Yasam: Daha saglikli
beslenmeye yonelik guglt ve artan
tuketici ilgisi bulunmaktadir. Talep,
kismen hizla yaslanan Kore nufusu
tarafindan yonlendirilmektedir.
Pek cok insan, “gida ve ilacin ayni
kaynaktan geldigi" seklindeki
geleneksel Kore ogretisine guvenir.
Fiziksel ve zihinsel sagligi vurgulayan
‘well-being' akimi, saglikli beslenmeye
olan ilgiyi de artirmistir. Bu,
fonksiyonel gida ve gida takviyeleri ve
“algilanan” saglik yararlari olan gidalar
icin artan bir taleple sonuglanmistir.

Bu Ulkede yaygin olan bir diger
tuketici egilimi ise "vegan gidalar'drr.
Ornegin vegan unlu mamullerin
satisinda ve talebinde 6nemli bir artis
gdzlenmekte olup, bu durum sosyal
medyadaki arama ve tartismalara
da yansimaktadir. “Vegan et’
talebi de yayginlasmakta, “bitkisel
protein” kaynaklarina olan ilgi artis
gostermektedir.

Guney Koreli tUketicilerin saglik
ve beslenme arasindaki iliskiye daha
fazla 6nem vermeye baslamalari,
beslenmenin bagisiklik sistemi
basta olmak Uzere, sagliga
katkisina yonelik beklentinin
artmasini saglamistir. Bu durumda
ise "bilinen” bazi sagligi destekleyici
bilesenlerin yaygin tuketilen gidalarda
yer almasi tercih nedenleri arasina
girmistir. Pandemi 6ncesine goére daha
fazla zenginlestirilmis ve fonksiyonel
gida talep ve tiketimi s6z konusu
olup, bunlar arasinda tibbi ve aromatik
bitkilerce zenginlestirilmis olanlar
dikkat cekici tuketim duzeylerine
ulasmislardir,

@ Gida Giivenliginin Gnemi:

Koreli tuketiciler, gida guvenligi
konularina son derece duyarlidir.
Bu nedenle, yeni duzenlemeler
ve kamu kampanyalari yoluyla
pazardaki gidalarin kalitesini ve
guvenligini saglamalari igin hukimete
ve endustriye sik sik baski yaparlar.
Ornegin, gida izlenebilirligi son
yillarda éncelikli bir girisim olarak
ortaya cikmis ve bu da besi hayvani, et
ve yumurta urtnleri dahil olmak tuzere
kilit Granlerde zorunlu izlenebilirlik
etiketlemesi ve yabanci tesislerin
tescili ile sonuglanmistir.

©® Kutuplasan Satin Alma Giigleri:

Surekli ekonomik buytme,
Koredeki varlikli tUketicilerin sayisini
artirmistir. Swiss Credit Group,
Kore'deki milyoner sayisinin 2019
yilinda 750.000%e ulastigini ve 2010
yilina gére 9.5 kat arttigini bildirmistir.
Bu durum, yuksek kaliteli ve pahali
gida UrUnlerine daha fazla talep
yaratmaktadir. Kiresel deneyime
sahip genclerin sayisinin artmasi,
cesitlilik ve yeni tatlara olan talebi
de hizlandirmistir. Ancak ve ayni
zamanda, uygun fiyatli Grtnler igin
de guglu bir talep bulunmaktadir.

Son ekonomik yavaslama ile 7
milyon Koreli X kusagi 6ncesi ve .
DUnya Savasl sonrasi jenerasyona
ait bireylerin devam eden emekliligi,
perakende magazalarda daha dusuk
fiyatli 6zel marka urtinlere olan talebi
artirmistir. Cevrimici perakendeciler,
depo indirim magazalari ve outlet
alisveris merkezleri dahil olmak Uzere
deger odakli perakende segmentleri,
bu Urun grubunun satislarinda saglam
bir blytme oldugunu bildirmektedir.
® Kolaylik: Koreliler icin gunltk
yasam daha yogun hale geldiginden,
rahatlik bir bagka énemli tuketici
egilimidir. Ornegin, cift gelirli aileler,
tek ebeveynli haneler ve tek tyeli
hanelerdeki hizli artis, perakende
magazalarda Ev Yemegi lkame (HMR)
Urunlerinde ve restoranlarda paket
servis yemeklerinde guglt buytmeye
yol agmaktadir. Insanlar yogun trafikte
vakit gegirmek istemedikleri icin
Korede teslimat hizmetleri son derece
gelismistir. Cevrimigi alisveristeki
hizli buyume, kolaylik talebinden
de kaynaklanmaktadir. COVID-19
salgini, pazarin cevrimici alisverise
dogru kaymasini hizlandirmistir.
Yalnizca gevrimicgi perakendeciler,
tuketicilerin sosyal mesafenin yaygin
oldugu dénemlerde ¢evrimici ve
temassiz alisveris araglarini daha fazla
kullanmasi nedeniyle 2021 yilinda
market gida satislarinda %13'lUk bir
bUyume gerceklestirmislerdir.

Guney Koreli tuketiciler icin
onemli bir trend olan hazir yemek
tuketiminin baslica gerekcesi mevcut
yasam stilidir. Korelilerin az zamani ve
yapmak istedikleri cok isleri vardir, bu
da onlari basit olarak hazirlanabilecek,
kolay ve hizli pisecek ve tuketilecek
gidalara yoneltmektedir. Bu tercihler,
Korede yaygin olarak kullanilan bir
terim olan “Time is Gold" deyisinin bir
yansimasi olarak kabul edilebilir.

Tum dUnyada oldugu gibi Guney
Korede de ev-is-sosyal hayat
arasindaki sinirlar bulaniklasmistir.
Tuketiciler fiziksel restoranlar yerine
gunlik yemeklerini paket servis
uygulamalari araciligiyla siparis
etmektedirler. Sonug olarak sirketler,
dijital gelisim ile daha fazla kolaylik
ve cevrimigi platformlar araciligiyla
daha iyi bir alisveris deneyimi ve
Urtin sunmaya odaklanmaktadir. Bu
durumun 6nemli bir yansimasi ise
ambalajin daha da kritik bir faktor haline
gelmesidir. Cunku dijital ortamlarda

gida Ureticileri runlerinin tuketiciyle
karsi karsiya gelecegini dikkate alarak
tasarimlarinin saglayacagi etkilesimi
maksimum duzeye c¢ikartma cabasi
icinde olmalidirlar.

® COVID-19 ve Gida Alisverisi:

2021 yilinda Kore' de, insanlar
pandemiye alistikca harcamalarda bir
toparlanma gergeklesmistir. Bakkaliye
ve evle ilgili diger kalemlere yapilan
harcamalardaki artis yavaslamis,
ancak guclu kalmistir. Her Koreli
hane, 2021 yilinda gida ve icecek
satin almak igin ayda ortalama
739.108 Won harcamaktadir. Gida
harcamalarinin %56'sini bakkaliye satin
alimlar, kalan %44'GnUu disarida yemek
harcamalari olusturmaktadir. Son
yillarda, tUketicilerin restoranlara ve
yemek servisi satis noktalarina yaptigi
ziyaretleri azalttigi COVID-19 salginina
kadar, disarida yemek icin yapilan
harcamalar, market alisverislerini
geride birakmistir. Bunun yerine,

Kore restoranlari pandemi sirasinda
ayakta kalabilmek igin gcevrimigi
satislara yonelmis ve tuketiciler bu
artan evde yemek seceneklerinden
memnuniyet duzeyi yuksek olarak
yararlanmistir. Sonug olarak, pazarda
cevrimici yemek teslimati satislari
2020 yilinda %78 artmis, 2021 yilinda
ise ikiye katlanmistir. Kore Hukumeti,
nufusun gcoguna takviye asilari
uygulamaya devam etmeyi planlamis
ve 2023 yilinin baslarina kadar ev ici
maske zorunlulugunu kaldirmistir.
Gida sektorundeki isletmeler, post-
pandemi sUrecinde yeni urtnler
sunmaya ve tanitmaya yonelik
yatinmlar planlamaktadir. Bu durum
ise Ulkemiz ihracatgilarina yeni firsatlar
yaratabilir.

Ayrica, Guney Korede pandemi
oncesi guglu olan e-ticaret, alisveris
aliskanliklarinin bu yénde evrilmesine
daha da hiz kazandirmistir. Cevrimigi
gida alisveris sikliginda Guney
Korede pandemi sureci ile birlikte
%56,6 artis gergeklesmistir (Kim et
al,, 2020). Bircok sirket e-ticaret ile
daha fazla buyume saglamak igin
kaynaklarini ve Urun gesitliliklerini
artirma cabasina girmistir. Rekabetgci
fiyatlandirma, temassiz ve zamaninda
teslimat daha fazla segenegin
bir arada sunulmasi, cevrimigi
satislarin guclenmesindeki etkenler
arasindadir. Zaten yaygin olan “yalniz
yasam tarzi" Koreliler arasinda daha
da guclenmistir. Bu durum®yalniz”
tuketicilere hitap edecek trun
inovasyonlarinda artis gostermistir.
Birgok gida Ureticisi, hazir veya
kolay hazirlanabilen tek servis-
tuketimlik gida trunlerinin piyasaya
surulmesine hiz vermistir. Pandemi
sonrasi suregte de Guney Korede
‘yalniz yasam®, “yalniz seyahat”
ve "yalniz tuketim'in daha artis
gostermesi beklenmektedir
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GUNEY KORELI TUKETICILERIN HANEHALKI GIDA
HARCAMALARIN AYLIK DAGILIMI (KiS| BASI, WON)

yil 2016 2017 2018 2019 2020 2021 Degisim
Hanehalki sayisi 258 2.46 2.43 241 2.40 2.36 -2%
Toplam Harcama Expenditure 839,182 | 1,039,359 | 1,044,297 | 1,019,368 | 1,000,051 | 1,057,142 | 5%
Toplam Gida Harcamasi 229,051 | 291,215 205,431 282,111 294,051 313,182 6%
Uriin Kategorilerine Gére Aylik Harcama

Tahillar, Ham 6,053 6,623 8,008 7.683 8,061 8,559 7%
Tahillar, Islenmis 5,467 6,622 6,961 6,561 7.787 7.886 8%
Unlu Mamuller 7.228 0,160 0.501 0.278 10,257 11,184 9%
Kirmizi Et, Taze 18,601 22,289 22,761 20,212 25,130 27,608 8%
Kirmizi Et, Taze 3,790 4,528 4,776 5,058 6,029 6,301 11%
Kirmizi Et, Islenmis 6,807 9,305 9,304 7,758 9,213 10,005 8%
Deniz Urunleri, Islenmis 4,067 6,484 6,161 5.453 6,243 6,206 5%
Sit Urinleri & Yumurta 9,517 11,149 10,858 10,646 11,665 12,706 6%
Bitkisel ve Hayvansal Yag 064 1,224 1,206 1,070 1371 1,544 10%
Taze ve Islenmis Meyve 14,316 17,991 18,539 15,676 16,654 18,217 5%
Taze ve Islenmis Sebze 13,343 16,605 16,244 13,932 17,239 17,686 6%
Yosun 1,355 1,824 1,784 1,517 1,628 1,569 3%
Atistirmalik ve Sekerleme 8,709 10,626 10,750 10,443 11,406 11,422 6%
Soslar ve Baharatlar 3,982 5711 6,262 5,310 6,507 6,683 11%
Diger Islenmis Gidalar 4,606 7.304 8,210 8,282 9,802 10,671 18%
Kahve ve Cay 2,467 3,430 3,498 3,419 3,796 3,989 10%
Meyve Suyu ve Mesrubatlar 4,217 5577 5.892 5,691 5,086 6,050 7%
Alkollii Icecekler 4,226 6,144 6,211 5,717 6,530 7,394 12%
Ev disi Yemek Harcamalari 109,155 | 138,619 138,326 138,403 128,747 137.502 5%

Kaynak: Monthly Household Expenditure Survey, Korea National Statistics Office, 2022

Gilney Kore Gida Pazari Baslica Yapisal Ozellikleri ve Trendler

ithal edilen tarim Urlinleri igin tedarik
zinciri, tipik olarak cok sayida araci,
dagitici ve perakendeci katmanini
icerir. Normalde, ulkemizdeki bir
limandan gelen bir konteyner gemisinin
Koredeki bir limana varmasi en az 2
hafta surer. Ithal edilen tuketime hazir
urtinlerin cogu Busan limanindan
girmektedir. Seul metropol bolgesine
cok daha yakin olan Incheon limani
da bir diger dnemli giris noktasidir.
Premium kategorideki cesitli gidalar,
taze meyve ve sogutulmus sigir eti gibi
kucuk hacimli, yuksek degerli trtnler,
genellikle Seulden arabayla yaklasik bir
saatlik mesafedeki Incheon Uluslararasi
Havalimanrindan (ICN) hava kargo
yoluyla Ulkeye giris yapar.

Perakende Gida Sektérii: Amerika
Birlesik Devletleri, 2021 yilinda 6,2
milyar dolarlik rekor bir sevkiyatla
Kore perakende endustrisine ithal
edilen tuketici odakli tarim Urnlerinin
lider tedarikgisidir. Kore perakende
sektoérunde gida Urunleri icin kasa
satislari 121 trilyon Won ile (106 milyar
$) rekor seviyeye ulasmistir. Bu dlzey,
2021 yilinda, bir énceki yila gore %3
artisa karsilik gelmektedir. Koreli
aileler, evde yemek yemenin artmasi
nedeniyle COVID-19 salgini sirasinda
market alisverisi harcamalarini artirmistir.
SUpermarketler, gida trtnleri icin d6nde
gelen perakende satis kanali olmustur,
ancak gevrimici perakendeciler ve
marketler, kolaylik ve deger icin artan
tuketici talebini yansitarak, muhtemelen
onumuzdeki yillarda daha fazla gida

satisinin gerceklestirilecedi kanallar
olacaktir.

Otel, Restoran ve Kurumsal (HRI)
Yemeh Hizmeti Sehtérii: 2020 yilinin
basindaki COVID-19 salginindan bu yana,
Kore'nin HRI yemek hizmeti sektord,
sosyal mesafe politikalari gibi énleyici
tedbirler nedeniyle tuketici trafiginde ve
satislarinda keskin dususler yasamistir.
Bununla birlikte, Kore'nin HRI yemek
hizmeti sektorunun, isletmelerin yenilikgi
stratejiler gelistirmesi ve tuketicilerin
disarida yemek yeme harcamalarinin
giderek artmasi nedeniyle yavas da olsa
toparlanacagl tahmin edilmektedir. HRI
icin aylik kisi basina harcama, 2020 yilina
gore %6,8 artisla 2021 yilinda 137.502
Wona ulagmistir.

Gida Uretim ve Isleme Sehtorii: Kore,
cok gesitli gida ve icecek Urtnleri Ureten
guclu bir gida isleme endustrisine
sahiptir. Ayrica, gida ve tarimsal
ihtiyaglarini karsilamak igin buyUk
olcude ithal mallara ve bilesenlere
guvenmektedir. Sonug olarak, Kore
gida isleme endustrisi, bugday ve soya
fasulyesi gibi temel Grtnler, bitkisel
yaglar ve meyve suyu konsantreleri gibi
ara bilesenler ile tatlar ve renklendirici
maddeler gibi gida katki maddeleri
dahil olmak Uzere, ithal edilen tarim
Urtnlerinin islenmesi icin dnemli firsatlar
sunmaktadir.

Etiketleme: Ithal UrUnler Gluney
Kore'ye orijinal ambalaj Kore
dilinde hazirlanmis sticker etiketler
ile girebilmektedir. Temel etiket
bilgilerinin yani sira besin 6geleri,

gida alerjen, ambalaj geri-donusum,
fonksiyonel gidalar icin saglik beyanlar
Guney Korede gida etiketlerinde
kullanilabilmektedir. Saglik beyanlarinin
kullanimi etiketleme kurallar
cercevesinde gerceklestirilmektedir.
Temel etiket bilgilerinde; Griin ana
bilesenleri (adl, kategorisi, ithalatgl
bilgileri, orijin Ulke, Uretici, Gretim
ve son kullanma tarihleri, bilesenler,
toplam enerji igerigi, ambalaj materyali,
muhafaza kosullari, geri-iade ve degisim
talimatlar, alerjen uyarilari, tuketim
oOnerileri, geri ddnusum simgesi, kontrol
numarasi) gibi bilgiler yer almaktadir.
Cogu gida urunu etiketi besin 6geleri
tablosu icermek zorundadir. Zorunlu
bilgiler arasinda enerji degeri, sodyum,
karbonhidrat (seker kompozisyonu ile
birlikte), lipid (trans- ve doymus-yag
bilgisi ile birlikte), kolesterol, protein
miktarlar yer alir. Bu etiketlerde
gunluk alim karsilama dizeylerine dair
bilgilere ve hesaplama yontemine dair
aciklamalar da bulunabilir. Besin 6ge
bilgileri farkli sekillerde ve grafiksel
o6geler kullanilarak verilebilirken font ve
etiket buyuklugu trtin ttrtine baglidir.
Yakin tarihli (Subat 2021) bir yasal
dlzenleme ile Guney Korede gida
etiketleme kurallarinda degisiklikler
getirilmistir. Gida ve Ilag Guvenligi
Bakanligi tarafindan gerceklestirilen bu
degisiklik, 0zellikle beslenme dgelerinin
beyani, bu 6gelerin hesaplanmasi,
kontroll ve gunluk beslenme referans
degerleri ile iligskilendirilmesine
yoneliktir.
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Dijitallesme ve gida

satin alm

Gida tirinlerinde
ambalaj ve ambalaj
tasarimi, bu triunlere
yonelik tuketici
beklentilerini etkileyen
faktorler arasinda

yer aliyor. Ambalaj
tasarimcilarinin
rollerinden birisi,
urtnun karakteristik
ozellikleri ile ilgili
Uretici ve tuketici
arasindaki iletisime
katki sunmaktir. Urtin
ambalajlar1 tiketicilere
satis noktasinda

_ ‘rehberlik’ ediyor.
Ozellikle ilk etkilesim
icin bu durum

kritik 6neme sahip.
Ambalaj gorselleri,
satin alma kararini
etkileyebilirken,
tuketicilerin

bu trunleri
kullandiklarinda
algilayabilecekleri
lezzete dair
beklentilerini de
sekillendiriyor. Hatta
tuketimde algilanan
duyusal 6zellikleri de
etkiliyor.

[
i

Dijitallesme ve bunun gida satin
alma davranislarina yansimasi
ozellikle son 10 yiligerisinde
perakendeciligi, dolayisiyla gida
pazarini etkileyen bir olgudur. Ancak
bu olgunun neden oldugu degisimler
klresel pandemi ile olaganustu
bir ivme kazanmistir. Tum dunyada
tuketicilerin Gnemli bir bolUMU
gida satin almalarini cevrimigi
satis kanallari ile gerceklestirmeye
baslamistir. Baslangicta zorunlulugun
getirdigi bir alisveris davranisi olan
bu durum, kurresel pandemi sonrasi
surecte de dnemli ve dikkat gekici
oranda devam etmektedir. CUnku
boylelikle tuketiciler daha az zaman
ve efor harcayarak daha fazla
urun karsilastirmasi (6zellikle fiyat
karsilastirmasi) gerceklestirerek gida
satin almaktadirlar. Ancak bu durum,
Urun deneyimlemeden satin alma,
dolayisiyla ilk kez tuketilecek urunler
icin bir dezavantaj unsuru olabilir.
Cevrimici satin alma davranislarindaki
degisimin ve artisin gida teknolojisi
ve bilimi acisindan dikkate alinmasi
gereken konularr arasinda (i) driin
ambalaj tasariminin énemi, (ii)
etiket bilgileri ve saglik beyanlari ile
tlketiciye bilgi aktarimu, (iii) fiyat odakl
rekabet artisi, (iv) bazen raflarda
daha az yer bulabilen goreceli kiguk
Ureticilerin, daha buyuk ureticiler ile
ayni kosullar altinda tuketiciye trtn
arzi yer almaktadir.

AMBALAJ VE AMBALAJ TASARIMI

Gida urunlerinde ambalaj ve
ambalaj tasarimi, bu Urtnlere
yonelik tlketici beklentilerini
etkileyen faktérlerdendir. Ambalaj
tasarimcilarinin rollerinden birisi,
Urunun karakteristik dzellikleri ile
ilgili Uretici ve tuketici arasindaki
iletisime katki sunmaktadir. Gida

a davranislari

!

ambalajlarinda siklikla kullanilmakta
olan gorsel, estetik kaliteye katkinin
yani sira bu mesajlarin iletilmesinde
de énemlidir. Gorsel malzemeler ve
semboller, ambalaj gérunumunun
anahtar bilesenleri olmasinin yani
sira, tuketici nezdinde igerdigi urint
hizlica tanimlama, kategorize etme
ve beklentileri sekillendirme/
yonlendirme saglayabilir. Gida
ambalajlarinda linguistik (metin veya
kelime) ve gorsel (renkler, semboller,
imajlar vb.) simgeler kullanilabilir.
Fakat tasarimcilar bu simgelerin
dolayli ve dogrudan olusturdugu
imgelemleri dikkate almalidir. Ancak
cesitli arastirmalar sonucunda gorsel
simgelerin metin veya kelimelerden
daha hizli olarak algilandiklari ve

ilk etkilesimde daha 6nemli ve

etkin olduklari belirlenmistir (Smith
et al,, 2015). Ornegin sekerleme
urunlerinde, dzellikle yuksek kalori
algisini, Grtn duyusal ¢zelliklerini,
(var ise) fonksiyonel etkilerini,
bilesiminde yer alan ve vurgulanma
ihtiyacr duyulan bilesenleri (dogal
bilesenler, biyoaktif maddeler gibi)
dikkate alinarak ambalaj tasarimlarinin
gergeklestirilmesi, dijitallesen
perakendecilige uyumluluk agisindan
onem tasimaktadir.

‘ORTUL MESAJ’

Ambalaj dzellikleri, tUketicilere
gida maddelerinin duyusal
(6rnegin tat, lezzet, aroma),
hedonik (6rnegin memnuniyet
duzeyi) veya genel (kalite ve fiyat)
ozellikleriile ilgili “ortuld” mesajlari,
ilgili tran deneyimlenmeden ya
da kullanilmadan/tuketilmeden
verebilmektedir. Bu etkiler ambalajin
gorsel Ozellikleri (renk, sekil, pozisyon,
simetri, hacim vb.) aracilgi ve etkisi
sonucunda gerceklesir.
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Hem gidanin hem de ambalajin
sekli ve tasariminin, algilanan ve
beklenen lezzet Uzerinde etkili
olabildigi cesitli bilimsel calismalar
sonucunda ortaya koyulmustur. Yine
cevrimici perakendecilik icin gida
Urunlerinde ambalaj renklerinin segimi
daha da 6nem kazanacak bir tasarim
unsurudur. Tuketicilerin farkli uyarilari
iliskilendirme egilimleri s6z konusudur.
Buna 6rnek olarak gidalarin renk ve
aromalar belirtilebilir. Tekrarlanan
gida ambalajlarinin gorsel dizayn
maruziyetine bagli olarak tUketiciler
belirli bir ambalaj rengi ile belirtilen
aroma etiketlerini eslestirmektedirler.

LEZZETE DAIR BEKLENTILER
SEKILLENiYOR

Urtin ambalajlari, tiiketicilere
satis noktasinda ‘rehberlik
gerceklestirmektedir. Ozellikle ilk
etkilesim icin bu durum kritik 6Gneme
sahiptir. Ambalaj gorselleri, satin
alma kararini etkileyebilmekte,
tuketiciler bu urtnleri kullandiklarinda
algilayabilecekleri lezzete dair
beklentilerini sekillendirmekte,
hatta tuketimde algilanan duyusal
Ozellikleri etkilemektedir. Ornegin
ambalaj materyallerinin parlak
malzemeden segilmis olmasi,
icerdigi gidanin daha yUksek yag
icerigi ve lezzete sahip oldugu
algisini olusturdugu belirlenmistir
(De Kerpel et al., 2020; Ye et al.,
2019). Satin alma sirasinda tuketiciler,
oncelikle renk esasli ambalaj
taramasi yapmaktadirlar. Cunku bu,
ambalajda sézcuk aranmasina gére
daha kolay ve etkin bir trtin taramasi
olarak algilanmaktadir. Hedef renk
bulunduktan sonra aromaya iliskin
kelime ambalajda veya etikette
aranmaktadir. Eger bu arama
sonucunda bir uyumsuzluk olursa
tekrar kelime esasli Urlin taramasi
baslamaktadir. Dolayisiyla renk-aroma
uyumsuzlugu tuketicilerin gida satin
alma sirasindaki reaksiyon suresini
uzatabilir. Bu nedenle hem dogrudan
satis hem de cevrimici satis kanallari
icin gida ambalajlarinin tasarimi ile
tuketiciye ulastirlacak mesajlarda
avantaj saglanabilir.

KARAKTERISTIK OZELLIKLER DE
DIKKATE ALINMALI

Gida ambalajlarinin dizayninda
one ¢ikan tasarim faktorleri ambalaj
sekli ve renk olmakla birlikte, bu
ambalajlarda kullanilan gorsel
materyallerin karakteristik ozellikleri
de dikkate alinmalidir. Bu gorseller
arasinda ilgili ambalajin taslyicisi
oldugu gidalar, bu gidalarin
bilesenleri yani sira tuketiciye
vurgulanmasli hedeflenen aroma ve
lezzet bilesenleri ile iliskili gorseller
olabilmektedir. Gidalarin bilesiminde
bazen mindr bilesen olarak yer
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alsalar da meyveler bu amagla en

sik kullanilanlar arasindadir. Ancak

bu meyvelerin gérsel ézellikleri ve
tasarimi ile tuketici algisi arasindaki
iliskiyi inceleyen calisma sayisi
oldukga sinirlidir. Bu gérsel materyalin
tasarimi, Urinden beklenen lezzet
ozellikleri yani sira dogallik algisini
etkileyebilmektedir (Di Cicco et al,
2021).

TUketici tutum ve davranislarindaki
algi ve degisim, tercihleri ve gida
secimindeki motivasyon faktorleri
de farklilasmalara neden olmaktadir.
Buna bagli olarak gida etiket
bilgilerine ve bu bilgilerin iceriklerine
yonelik yogunlasma séz konusu
olabilmektedir. Beslenme etiketleri,
satis noktasinda Urln beslenme
ozellikleri ve bilesenlerine yonelik bilgi
kaynagidirlar. Bu etiketler genel olarak
iki ydontemle sunulur; ambalaj arka
yUzundeki tablolar veya 6n ylzdeki
semboller. On yuz sembolleri, renkli ve
simgeler kullaniliyor olmalari nedenleri
ile tUketiciler tarafindan daha
rahat anlasilmaktadir. Tuketicilerin
sekerleme Urunleri gibi belirli
urun gruplarinda besin etiketlerini
daha az inceledikleri belirlenmis
olup, bu durumun ilgili Grtinlerin
ozellikle kalori degerleri ve seker
iceriklerinin tuketicinin satin almak
istedigi icin kaginmaya galismasi
olarak yorumlanmistir. Bu nedenle
sekerleme Urunlerinde tuketiciye
yonelik sunulacak urtn bilesimi ile ilgili
mesajlarda “beslenme beyanlan” veya
ambalaj 6n ytzUu simgeleri kullanimi
dogru bir yaklasim olabilir.

BESLENME UYARILARI

Ancak gida urunlerinde tuketici
icin strateji belirlenmesinde dikkate
alinmasi gereken bir diger konu, besin
etiketlerinin mi, saglik beyanlarinin mi
kullanilacagidir. Gida ambalajlarinin
on yuzlerinde tuketici ile iletisim ve/
veya bilgilendirme amagli olarak
beslenme beyanlari ya da beslenme
uyarilari kullanilabilir. Bunlardan
ozellikle beslenme uyarilari bazi bélge
ve Ulkelerde yasal zorunluluk nedeni
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ile kullanilmaktayken, beslenme
beyanlari ise bir pazarlama stratejisi
unsuru olarak da kullanilabilirler. Peki
tuketiciler Uzerinde hangisi daha

etkili olmakta ve Urunlere karsi algi ve
tutumlari hangi yénde etkilemektedir?

URGN ALGISINI OLUMLU
ETKILIYOR

Gida ambalaj ve etiketlerinde
yalnizca beslenme uyarilar yer
almayabilir. Ayni gida maddesinin
etiketinde beslenme beyaninin
da kullanimi séz konusu olabilir.
Ornegin, bir sekerleme Urtnd mineral
ve vitaminlerce zenginlestirilerek
tuketicilere sunulabilir. Bu durumda
ise Urindeki beyan ve uyarinin
tuketici Uzerindeki etkisi icin bir
‘rekabet” olacaktir (Nobrega et al,,
2020). Beslenme beyanlarinin ariin
algisi Uzerinde olumlu avantajlar
sagladigr arastirmalar ile belirlenmistir.
Bu duruma érnek olarak “‘meyve
sekeri” beyaninin kahvaltilik tahil
gevreklerinde begeni duzeyi
Uzerindeki etkisi verilebilir (Sttterlin
and Siegrist, 2015). Benzer sekilde
Centurion ve arkadaslari (2019)
gerceklestirdikleri arastirmada tahil
barlarindaki beslenme beyanlarinin
ve meyve gorsellerinin saglik algisi
Uzerindeki etkisinin ve siddetinin bu
urtnlerde kullanilan seker ve doymus
yaga yonelik beslenme uyarilarindan
daha dUsuk oldugunu tespit
etmislerdir. Bu etiketlerin icermekte
oldugu bilgilerin detaylari kadar,
tasarimlari da énemlidir. Gomes et al.
(2020), besin etiketlerinin dn ambalajda
yer almasinin bir diger tercih faktoru
oldugunu belirlemistir. Ayrica, ilgili
besin 6gelerinin gunlik énerilen limit
degerlerle iliskilendirilmesi amagli
kullanilabilen “trafik isiklari semalar”
da satin alma noktasinda tercih ve hizli
karar almada etkili faktorler arasinda
yer almaktadir. Gida Grunleriigin
ambalaj ve etiket 6geleri tasariminda
bu sonuglarin dikkate alinmasi, trtine
duyulacak guiven ve beklentiler
acisindan avantajlar yaratabilir.

Prof. Dr. Nevzat Konar
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Gida teknolojlsmde
raf omrii ve onemi

Guncel kogullarda
tuketiciler icin 6n
plana ¢ikan 6nemli
motivasyon unsurlari
arasinda urunlerin
“uzun raf 6mri”

ve “fiyat”lar1 da yer
aliyor. Baz1 gida
urunleri i¢in pazar,
cok uluslu tureticiler
tarafindan domine
ediliyor. Bu uireticiler
ise genel olarak tiretim
faaliyetlerini belirli
bolgesel isletmelerde
gerceklestirmekte,
buradan tim ktiresel
pazara arz etmektedir.
Dolayisiyla gida
teknolojisinde dikkate
alinmasi gereken
konulardan birisi,
Uretim alanindan satig
noktalarina degin olan
lojistik faaliyetler ile
ilgilidir.

Kuresel pandemi ve ardindan
baslayan Rusya-Ukrayna krizi
sUrecinde gida lojistik faaliyetlerinde
onemli aksamalar yasanmistir (Farias
and Gomes, 2020; Loske, 2020;
Bakalis et al., 2020). Benzer ve olasi
aksakliklar dikkate alinarak, gida
maddelerinin ekonomik degeri ve
satis kabiliyeti icin raf dmru calismalar
onem kazanmaktadir. Ayrica,
ihracatta ve dagitim kanallarinda
perakendeciligin durumu ve
durumun gerektirdigi lojistik aglarinin
ozellikleri yani sira gida urunlerinin
raf dmurlerinin iyilestirilmesi dikkate
alinmalidir. CUnku olasi sorun ve
aksakliklarda ekstra lojistik faaliyetleri
gereksinimi, Urtnlerin tuketiciye
ulasmadan dnce ugrayacagl gevresel
kosul maruziyetleri Gzerinde etkili
olacaktir. Ornegin nufusu yogun olan
Guneydogu Asya gibi bolgelerin
ortalama sicaklik, nem ve yagis
durumu dikkate alindiginda ve
kGguk isletmelerin ayni zamanda
yetersiz stok alan ve kosullarina sahip

olabilecegi g6z dnunde tutuldugunda,

raf dmru iyilestirilmesinin bu bolgeye
gerceklestirilecek ihracatta 6nem arz
ett|g| bellrtlleblur

TUKETICi DAVRANISLARI
DEGISiM GOSTERIYOR

Gida Urunlerinde raf dGmrunun
6nem kazanmasina dair bir diger
gerekge ise, yine tuketicilerin degisim
gosteren davranislari ve motivasyon
faktorleri ile iliskilidir. Kontaminasyon,
yeterli ve istenen gidaya erisim,
kUresel enflasyon artislari, tUketicilerin
daha “stokcu” bir anlayisa sahip
olmasina neden olmustur. Cesitli
arastirmalar, alisveris frekansinin
kuresel dlcekte degisim gosterdigini
ve uzadigini ortaya koymaktadir.
Buna bagli olarak tuketicilerin taze

gida alisverislerinde dususlerle
dahi karsilasilmaktadir. Bu nedenle
gida Urunlerinde de raf dmrunun
uzatilmasina dair arastirmalar éne
cikabilir.

Raf dGmrundn en genel tanimi, bir
ardnun Uretim ve paketlemeden
itibaren cevresel ve dagitim kosullar
altinda kabul edilemez hale
geldigi itk noktaya kadar olan sure
periyodudur. Bu genel tanimlama iki
unsuru one gikartmaktadir; raf dmrut
tanimlamasinda hedef daima belirli
bir stirenin (gun, hafta veya ay olarak)
ifade edilmesinden ve ayni Urun igin
birbirinden farkli olan raf &murlerinden
bahsedebiliriz. Ayrica unutulmamalidir
ki, raf 6mrU ile tanimlanan, o Grintn
ticari yasam suresidir. Urunun “dogal
yasam suresi” ise ticari dmrinden
farklliklar taslyabilir. Genel olarak raf
omrU tanimlamasini birincil ve ikincil
raf dmru olarak siniflandirabiliriz.
Gida maddesinin ambalajinin acilip
belirli strede kalite ve gida guvenligi
gerekliliklerini saglamaya devam
edebildigi sure ikincil raf dmru olarak
belirtebiliriz. Bu stre, gida atiklarinin
ortaya ¢ikis miktar ve suresi ile
dogrudan iligkilidir.

PAZARLAMA VE LOJiSTiK
ESASLI HAREKET

Urlin ve ambalaj gelistirme
calismalarinda ise digerleri ile iliskili
bir bagka raf dmri konsepti de
onerilmektedir. Pazarlama ve lojistik
esasli hareket edildiginde gerekli raf
omru, bir gida maddesinin pazarda
satis kabiliyetine sahip oldugu
minimum sure olarak tanimlanabilir.
Gerekli raf dmru, genel olarak trtin
dagitim ve satis noktalarina degin
tasinmasi icin gerekli olan sure ile satis
noktasinda rafta yer aldigi strenin
toplamidir. Eger birincil raf Smrt
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suresi gerekli raf dmrU suresinden
kisa ise, ya daha iyi ambalajlama
teknik ve materyallerinin kullanimi
veya daha iyi/uygun satis kosullarinin
olusturulmasi dncelikli olarak
dustnulmelidir. Bir diger ¢6zim ise
dagitim ve tasima plan ve rotalarinin
gbézden gegirilmesi ve raf dmrunu
etkileyen kosullarin ideallestirilmesi
veya surecin kisaltilmasi seklinde
katki saglamak icin iyilestirilmesidir
(Lee et al., 2008; Nicoli and Calligaris,
2018; Pergiovanni and Libo, 2019).
Ambalajlamaya yonelik raf omru
odakli cozumler ve iyilestirmeler igin
ise dncelikli olarak ilgili gidalarin ve
kullanilan ambalajlama materyali
ve/veya yonteminin oksijen, nem ve
1slk hassasiyet, stabilite ve maruziyet
yanitlari ile ilgili galismalar yurttalur.

TiCARI RAF OMRi

Gidalarda raf dmru calismalar
ve degerlendirmeleri farkl
neden ve motivasyonlar ile
gergeklestirilebilmekte olup, bunlar
arasinda en yaygin olani ticari raf
omrunun uzatilmasidir. Dagitim ve
satis igin daha uzun sUrenin, ekonomik
surdUrulebilirlik ve ticari kayip ve
atiklarinin azaltilmasi, kaynaklarin
daha etkin kullanimi ve gevresel
surdurulebilirlige de katkisi dikkate
alinmalidir. Ayrica mutlak géz énunde
tutulmasi gereken bir husus, raf
omrune dair veri ve dngorulerin
statik degil, dinamik nitelikte
olduklarndir. Ornegin gida bilesiminde
(ingradiyentler veya koruyucularda)
yapilan degisiklikler sonrasi bunlarin
gidalarin kimyasal ve mikrobiyolojik
Ozelliklere olan etkileri ve raf dmru
boyunca meydana gelebilecek
degisimlerin dngorulmesi gerekir.
Bu durum ise raf dmrU galismalari
yuruttlmesini gerekli kilar. Yine,
uretim kosul ve parametreleri veya
ekipmanlarinda gidalarin stabilitesini
artirmaya yonelik modifikasyonlar
genel olarak baslangig kalite 6zellikleri
ve Urln karakteristiklerini de etkiler. Bu
etkilerin sonuclarinin da kabul edilebilir
nitelikte olmasi gerekmektedir. Farkl
ambalaj teknik ve materyallerinin
kullanilmasi ya da ambalaj i¢ ortamina
kontrolt (6rnegin modifiye atmosfer,
vakum ambalajlama, aktif ambalajlama
uygulamalarn) gidanin bozulmasi ile
iliskili gogu parametrenin yani sira
tuketim &zellikleri ve urin niteliklerini
de degistirebilir. Dolayisiyla raf dmru
belirleme ve gelistirme calismalarinin
kompleks calismalar oldugunu ifade
etmek gerekmektedir.

iKi YAKLASIM KULLANILIYOR

Yasal gereklilikler de raf dmrU
calismalarinin yurutulmesini gerekli
kilmaktadir. Cunkt uriin etiket bilgileri
arasinda en énemli olanlardan birisi raf
omrUne ait olup, bazi duzenlemeler

ile gida maddeleri kategorilerine
gore ne sekilde ve hangi nitelikte
bunun ambalajda yer almasi gerektigi
belirlenmistir. Genel olarak bu

amagla iki yaklasim kullanilir; “"den
once tuketiniz" ya da “tavsiye edilen
tuketim tarihi” (best before) veya “son
kullanim/tuketim tarihi" (expiration
date). “Expiration Date" kullanimi

daha fazla baglayiciliga sahip olup, o
tarihten itibaren hizli bir mikrobiyolojik
gelisim ile insan sagligini riske
sokabilecek problemlerle karsi karsiya
kalinacak tarihi genel olarak isaret
eder. “Best before” ise genellikle
gidanin kendine has ya da karakteristik
ozelliklerini tasimaya devam ettigi,
ozellikle fiziksel, teksturel ve duyusal
kalite parametreleri ile ilisikli olan sure
esaslidir.

RAF OMURLERININ
IVILESTIRILMESI

Fonksiyonel gidalarda, ilgili gida
maddesinin bilesiminde yer alan
biyoaktif bilesenin raf &mri boyunca
stabilitelerini koruyabilmeleri
gerekmektedir. Tuketicilerin de genel
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olarak gidalari haz ve lezzet almak
icin tuketmek istemelerinin yani sira
bu urunlerin fonksiyonel 6zelliklerinin
de iyilestirilmesi, ayni zamanda

kalori degerlerinin azaltilmasi talep
ve beklentileri bulunmaktadir.

Bu beklentilerin karsilanabilmesi

icin ve fonksiyonel gidalarin ticari
degerlerinin artmasini saglamak
amaciyla raf dmurlerinin iyilestirilmesi
gerekebilir. Hem tuketicilerin saglik
kaygilarina yanit vermek hem de raf
omru iyilestirmek icin kullanilabilecek
stratejilerden birisi, biyoaktif
bilesenlerin multi-fonksiyonel
etkilerinden yararlanilmasidir. Bu
biyoaktif bilesenlerin 6zellikle dne
clkan antioksidan aktivite ve anti-
mikrobiyal aktivite 6zelliklerinin,
urtnlerinin raf dmurlerinde de
iyilesme saglayacak sekilde secilmesi
avantaj saglayabilir.
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KALITE ZERINDE FARKLI
ETKILERi S0Z KONUSU

Gida maddelerinde raf dmru
Uzerinde etkili olan faktoérler, Grtin
gesidine gore 6nemli degisimler
gostermektedir. Ornegin, ttm
sekerleme Urunlerinde nem
miktarindaki degisiklikler, trtin kalite
Ozellikleri Uzerinde etki sahibidir
(Spanemberg et al., 2019). Ancak
sert sekerlemeler oldukca dusuk
nem ve su aktivitesine sahip iken
yaygin olarak tuketilen jelly ve
marshmallow gibi Grdnler icin nem
miktar1 18.0 g/100 g, su aktivitesi
degeri ise 0.70%e ulasabilmektedir.
Bu sekerleme UrUnlerinde neme
yuksek ilgi gostererek kullanilabilir
su miktarini azaltacak, ayni zamanda
dolgu maddesi islevi gbrerek
seker ikame edecek ve dolayisiyla
kalori dusustine neden olabilecek
bilesenlerden yararlanilabilir ve hem
daha saglikli sekerlemeler hem de raf
omru iyilestirmesi saglanabilir. Nem
miktarinin bu nedenle optimizasyonu,
raf dmru iyilestirmesine yonelik
yuruttlecek bir diger calisma
konusudur. Sekerlemelerde nem

diizeyindeki degisimler; kristalizasyon,

yapiskanlik, ransiditenin gelismesi/
hizlanmasi, yap! uygunsuzluklari,
cignenebilirlik farkliliklar, sertlik,
sekil verme sorunlari, teksturel
uretim hatalar gibi kalite sorunlariile
karsilasilmasina neden olabilmektedir
(Burey et al, 2009). Dolayisiyla

bu calismalar gerceklestirilirken
sekerlemelerin 6zellikle duyusal ve
teksturel 6zelliklerinde sapmalara
neden olunmamasina dikkat
edilmelidir. Bir diger yaklasim ise
stabilizatér segimi ve kullanim
duzeyinin optimizasyonudur. Ornegin
farkl jelatin tiplerinin raf &mru ve
kalite Uzerinde farkli etkileri s6z
konusudur.

OBJEKTIF PARAMETRE
OLMASI ZORUNLU

Gidalarda raf dmrintn
iyilestirilmesi calismalari kapsaminda
ambalajlama arastirmalari da
yer almaktadir. Bu amacla akill
ambalajlarin kullanimi, ambalaj
materyalinin segimi, ambalaj
atmosferinin modifikasyonu

gerceklestirilebilir (Alizadeh-Sani

et al, 2020; Mohammadian et al.,
2020). Ambalajlama degiskenleri
arasinda, kullanilan materyallerin
gazi ve buhar gecirgenlik 6zellikleri,
ambalaj boslugunda yer alan gazlarin
ozellikleri, ambalaj materyalinin

1siL stabilitesi ve 1sik gecirgenligi

one ¢cikmaktadir. Bu degiskenler

ile gidanin bir mikro-gevrede
muhafazasi s6z konusu olup, dis
ortam olarak tanimlanabilecek makro-
cevre kosullarinin modifikasyonu

ile yonetilmeye calisilmasi
gerekmektedir.

Raf dmru calismalarinda hangi
faktorler dikkate alinirsa alinsin,
mutlaka bir veya daha fazla
urain 6zelliginin, ticarilesme ve/
veya tuketim icin kritik limit veya
kalite indeksi olarak izlenmesi
gerekmektedir. Bu limit ve indekslerin,
teshis ve tayin edilebilir, dlculebilir,
objektif parametreler olmasi
zorunludur. Bunlara ait belirlenecek
olan alt ve Ust esik degerler esas
alinarak raf dmrune dair kararlarin
olusturulmasi gerekmektedir. Gida
maddesine hatta ayni gida maddesi
icin Uretici veya satis ve tUketim
bolgesi ya da tuketici grubuna
gore degiskenlik gosterebilen bu
degerler, siklikla kimyasal, fiziksel,
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mikrobiyolojik ve/veya duyusal
ozellikler ile dogrudan iliskilidir.

GIDA KAYIPLARININ
AZALTILMASI

Bazi kosullarda yalnizca kolay
bozulan Urlnler ile ilgili raf dmru
calismasinin degil, goreceli olarak
yuksek stabiliteye sahip olan gidalarda
da bu galismalarin gerceklestirilmesi
onemli bir gereklilik haline gelmektedir.
Ornegin dusuk nem icerigine sahip
firncilik Grtnleri ya da kahve gibi
gidalarin cok dusuik orandaki serbest
su nedeniyle gogu diger gidalara
gore daha yuksek stabiliteleri vardir.
Ancak pazar dinamikleri, kuresellesme,
ithalat-ihracat politikalar vb. bu Grdnler
icin de ekstrem kosullara maruziyet
ve dusuk olasilikli senaryolarin dikkate
alinmasi ve raf dmru calismalarinin
gerceklestirilmesini gerekli kilabilir.
Ozellikle gida kayiplarinin azaltilmasi,
daha da iyilestirilmis kalite 6zelliklere
sahip Urunlerin tuketicilere ulastirilmasi
ve rekabet glicunun artmasi igin
dagitim, depolama ve tiketim
asamalarina yonelik farkli senaryolar ile
raf dmru calismalari gergeklestirilmesi,
bu calismalarda dogru limit degerler
ve gostergelerin belirlenmesi,
Ureticilere dnemli avantajlar
kazandiracaktir. Prof. Dr. Nevzat Konar
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agll kayglli tiiketiciler

ve fonksiyonel
sekerleme iiriinleri

Gida tercihleri ve bunlar Uzerinde
etkili olan motivasyon unsurlarini
belirlemeye yoénelik uluslararasi
arastirmalarda kapsama alinan
baslica dokuz olcut bulunmaktadir;
erisilebilirlik, dogal icerik, kilo

kontrold, fiyat, saglik, ruh hali (mood),

etik kaygilar, duyusal dzellikler ve
begeni, asinalik (Souza et al., 2020).
GunUmuzde sayisi gittikge artis
gosteren kaygili tUketiciler ise cevre,
saglik, beslenme esasli tuketim
tercihleri gergeklestiren bireylerdir.
Dolayisiyla bu tuketici grubu,

gida secimlerindeki motivasyon
unsurlarindan birden fazlasinin etkisi
altindadir. Kaygili tuketiciler daha
saglikli gida arayisinda olmalarinin
yani sira, gidalarin daha guvenli,
surdurulebilir ve etik duyarliliklar
tasinarak Uretilmesi beklentisine
sahip bir gruptur. “Daha saglkl" trtn
tanimlamasina organik, fonksiyonel,
dogal olarak saglikli, potansiyel
alerjenleri icermeyen gidalari dahil
edebiliriz. Fakat tanimlama, Ulkeler
arasinda farklilik gosterebilir. Clnku

her toplulugun yasadigi deneyimler
ve dinamikleri, dnceliklerini
degistirmektedir. Ornegin, Cinli
tuketiciler gida guvenligi odakl
olarak "kaygili" bir yapiya sahiptir.
Yasanan cgesitli gida kontaminasyon
skandallar Cinlilerin islenmis gidalari
seciminde ve tuketim kararlarinda
etkili olmaktadir. Yerel trtnlerin
satin alinmasinda bu nedenle
‘guvendikleri” ve “tanidiklari”
markalari tercih etmektedirler.
Genel olarak Cinli tuketiciler igin “iyi
marka" kavrami gida maddelerinde
‘guvenli” ve “risksiz" marka ile
esanlamli olarak belirtilebilir
(Manzano et al., 2020). Ancak
Japon tuketiciler saglik konusunda
yuksek duzeyde kaygili olan bir
gruptur. Bu durum ise Japon gida
pazarinin fonksiyonel, saglikli

ve besleyici Urlnlere yonelik
surekli odaklanmasina neden olur.
Dolayisiyla da fonksiyonel gida
pazarinin Japonyada tum dunyaya
gore daha buyuk, gesitlilik sahibi
ve yUksek hacimli bir pazar olmasi

ile sonuclanmistir (Tanemura,
Machii, & Urushihara, 2020). Ancak
genel olarak bu tuketici grubuna
yonelik Grtin ve gida bilesenlerinin
ticarilesme duzeyinde kuresel bir
artis bulunmaktadir (Konar et al,,
2022).

FONKSIYONEL GIDA
TALEP EDILiYOR

Tuketicilerin saglik ve beslenme
arasindaki iliskiye daha fazla 6nem
vermeye baslamasi, beslenmenin
bagisiklik sistemleri basta olmak
Uzere sagliga katkisina yénelik
beklentilerini artirmasi s6z konusudur.
Bu durumda ise “bilinen” bazi sagugi
destekleyici bilesenlerin yaygin
tuketilen gidalarda yer almasi tercih
nedenleri arasina girmistir. Son
yillarda daha fazla zenginlestirilmis
ve fonksiyonel gida talep edilmekte
ve tuketilmektedir (Kim et al., 2020;
Wong et al, 2020; Nunes et al,, 2020).
Bu taleplerin arasinda fonksiyonel
sekerlemelerin gelistirilmesi ve
pazara arzi da bulunmaktadir.
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Tuketiciler saglik kaygisi ile birlikte
diger motivasyon faktorlerinin
etkisiyle de segim yapmaktadirlar. Bu
faktorlerden birisi fiyattir. Ornegin bazi
arastirmalar sonucunda belirli tiketici
gruplarinin saglikli ve fonksiyonel
gidalarin digerlerine gére daha pahali
olan gidalar oldugu algisina sahip
olduklarini ve bu Urtn fiyat ve etiketini
yeterli duzeyde kontrol etmeye
ihtiyac duymadan ve karsilastirmalara
gitmeden satin alma kararlarini
(olumlu veya olumsuz) verebildiklerini
belirlemislerdir (Haws et al., 2017).
Ayrica bu ézelliklerin Grtin lezzeti
ile iliskilendirilmesi de tuketiciler
tarafindan gergeklestirilmekte,
daha saglikli olanin daha az lezzetli
oldugu algisi dne cikmaktadir. Ancak
bazi tUketicilerde “saglikli gida =
daha pahali gida” egilimi ve algisi
bulunmakla birlikte, bu tutumlarini
daha énce deneyimlemedikleri trtnler
icin de genellestirme davranislarn
olabilmektedir. Bu davranis Uzerinde
kisisel deneyimin yani sira ana akim
medyanin da etkili oldugu bilimsel
arastirmalar sonucunda ortaya
koyulmustur (Lee & Yun, 2015). Ancak
bu durum ulkelere gore farklilik
gosterebilmektedir. Ornegin Jo & Lusk
(2018) bu yaklasim ve faktorleri dikkate
alarak Guney Kore, Cin ve Amerikada
tlketicilerin "saglikli ve fonksiyonel gida
& lezzet" ile “saglikli ve fonksiyonel gida
& fiyat" arasinda nasil iliski kurduklarin
Ulkeler bazinda belirlemeye calismislar,
Guney Koreli tuketicilerin daha saglikl
olan gidalari daha pahali olan gidalar
olarak algiladiklarini belirlemislerdir.
Ayrica Guney Kore dahil her ug ulkede
de tUketicilerin fiyat ve lezzet arasinda
iliski kurduklari belirlenmis olup, daha
lezzetli olan gidanin daha ucuz oldugu
algisinin sé6z konusu oldugu tespit
edilmistir.

OZEL PAZARLAMA
STRATEJILERI

GunumuUzde gelisen teknoloji
sayesinde cesitli sekerleme
urunlerinin Uretilmesi ve coguna
yonelik bazi tUketiciler tarafindan
Ozellikle yuksek kalori icerigi
nedeni ile negatif algi ve tutumun
bulunmasi, bu sektoérde genis
kapsamli fonksiyonel Urun gelistirme
calismalarini baslatmis ve dzel
pazarlama stratejilerini de tetiklemistir.
Bilimsel literatUrdeki calismalara
gore, sekerleme Urunlerinde tek
basina veya birbiriyle kombinasyon
halinde uygulanabilen fonksiyonel
urun yaklasimlari, trtn iceriginden
bir bilesen ¢ikarilmasi veya miktarinin
azaltilmasi, veya formuUlasyona
farkli bir bilesen eklenmesini esas
almaktadir. Bu kapsamda tuketicilerin
bagisiklginin guglendirilmesi ve daha
saglikli beslenmesi icin tlketicilerin
saglik ve sihhati igin dusuk kalorili

ve sekersiz, probiyotik, omega-3
yag asitleri, dogal renklendiriciler
(antosiyaninler, betalainler,
karotenoidler), bazi vitaminler

ve mineraller iceren Urunlerin
gelistirilmesi hedeflenmektedir.

BAGISIKLIK SiSTEMINI
IYILESTIRMEK

Probiyotikler, “yeterli miktarlarda
uygulandiginda konakglya saglik yarari
saglayan canli mikroorganizmalar”
olarak tanimlanmaktadir (FAO, 2013).
Lactobacillus, Bifidobacterium ve
Propionibacterium cinsine ait suslar
en yaygin kullanilan ve Gzerinde
calisilan probiyotik bakteriler
olmasina ragmen (Divya et al.,

2012), Lactococcus, Enterococcus
ve Saccharomyces cinsine ait diger
turler de bu listeye esas olarak bilinen
sagligi destekleyici etkileri nedeniyle
dahil edilmistir. (Terpou et al., 2019).
Probiyotikler, bagirsak-akciger ekseni
yoluyla antiviral etkiler sergileyebilir
ve bu nedenle bagirsak veya

akciger mikrobiyotasini koruyarak
insanlarin bulasici hastaliklara karsi
yanit gelistirme potansiyellerinde
onemli rol oynayabilir. (Baindara

et al., 2021). Cesitli enfeksiyonlarla

mucadelede en iyi yaklasimlardan
birinin, enfeksiyonun neden oldugu
iltihabi en aza indirme potansiyeline
sahip probiyotikler kullanarak
bagisiklik sistemini iyilestirmek oldugu
belirtilmektedir. (Baud et al., 2020;
Gohil et al., 2021; Olaimat et al,, 2020).

ZENGINLESTIiRME
CALISMALARI YAPILIYOR

Gida endustrisinde, 6zellikle
fermente sut Urunleri Uretimi basta
olmak Uzere c¢esitli trunlerde
basariyla kullanilan probiyotikler,
son zamanlarda yeni bir potansiyel
taslyici olarak sekerleme urunlerinin
bilesiminde kullanilabilmekte
ve cgesitli sekerleme Urunleri
zenginlestirmeye calisilmaktadir. Bu
Urtnler arasinda tablet sekerleme
ve sakiz gibi trtnlerin yani sira
yaygin olarak tUketilen jelly
sekerlemeler de bulunmaktadir.
Ayrica probiyotiklerin gastrointestinal
ortamda ve depolama sirasindaki
yuksek canliligini koruyan uygun
tablet formlarinin gelistirilmesine
yonelik galismalar yogun bir sekilde
devam etmekte ve bu Urlnlerin ticari
ornekleri gunumuzde tuketicilere
sunulmaktadir.
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Hem dogal hem de adaptif
bagisiklik sistemlerinin duzgun
calismasi icin yeterli besin kaynagi
ve dengesi gereklidir. Bu baglamda
saglik Uzerinde olumlu etkileri
oldugu bilinen omega-3 yag asitleri,
fonksiyonel sekerleme Urunleri
gelistirilmesinde dnemli yere sahip
biyoaktif maddeler olarak dikkat
cekmektedirler. Omega-3 yag asitleri,
sucul canlilarin bilesiminde bol
miktarda bulunan ¢coklu doymamis
yag asitleri olup, aralarinda linolenik
asit (LNA) ve alfa-linolenik asit (ALA),
eikosapentaenoik asit (EPA) ve
dokosaheksaenoik asit (DHA) dahil
turevlerini icerirler. Bu yag asitleri,
pro-inflamatuar, anti-inflamatuar ve
Ozel pro-¢ozunur lipit aracilari (SPM)
icin substrat goérevi gorurler. Optimal
beslenme icin EPA ve DHA aliminin
yetiskinler igin 200 mg ila >600 mg/
gun ve alti aydan buyuk bebekler,
cocuklar ve ergenler icin 40 mg ila
250 mg/gun arasinda degistigi artik
genel olarak kabul edilmektedir.

Saglik kaygili tuketiciler agisindan,
daha yuksek omega-3 kan
seviyelerine sahip kisilerin COVID-19
enfeksiyonundan Slum riskinin
azaldigina dair bulgular, 6zellikle EPA
ve DHA olmak Uzere bu yag asitlerine
yonelik ilgi ve talebin artmasina
neden olmustur. Bununla birlikte, bu
maddeleri dogal olarak bilesiminde
iceren gidalarin arzi yetersizdir.

Bu nedenle, insanlarin beslenme
gereksinimlerini karsilamak igin yeni
omega-3 kaynaklarinin gelistirilmesine
akademik ve endustriyel Ar-Ge
calismalarinda oncelik verilmeye
baslanmistir. Bu kapsamda,

omega-3 yag asitlerinin ttm yas ve
sosyoekonomik tuketici gruplarina

ulasmasi icin sekerleme Urlnlerinin
uygun ve potansiyel bir dagitim araci
olabilecegi dusunulmektedir. Bu
dogrultuda 6zellikle farkli sert ve
yumusak sekerlemeler veya pastillere
bu yag asitlerinin eklenmesi icin
cesitli calismalar yapilmis ve bazi
basarili irtnler piyasada yerini almistir.
Farkli bir calismada, Kolanowski ve
WeiBbrodt (2008), mikrokapsullenmis
balik yaginin toz formunda ilavesinin,
Fisherman's Friend tipi pastillerin
duyusal kalitesi ve oksidatif stabilitesi
Uzerindeki etkisini incelemislerdir.
Arastirmaya gore bu tozlar ile
guglendirilmis pastillerin diyetteki
omega-3 uzun zincirli goklu
doymamis yag asitleri seviyelerine
olumlu katki saglayabilecegi
belirtilmistir.

6UCLU BAGISIKLIK SiSTEMi

GUglU bir bagisiklik sistemi,
hastaliklarin hem énlenmesinde
hem de hafif etkiler ile atlatilmasinda
temel bir rol oynar. Bunun igin yeterli
mineral, vitamin ve antioksidan madde
iceren saglikli ve dengeli bir beslenme
dlzeninin izlenmesi cok dnemlidir.
Ancak solunum ve enflamatuar
durumlar Uzerinde potansiyel yararli
etkileri olan vitaminler, mineraller ve
fitokimyasallar, geleneksel beslenme
aliskanliklariyla her zaman yeterli
miktarlarda alinmayabilir. Bu nedenle,
biyoaktif maddelerle guglendirilmis
gidalarin veya takviyelerin énemi
artmistir. Immunomodulator rolt
olan C, D, E vitaminleri, ginko (Zn),
selenyum (Se) ve magnezyum (Mg),
antioksidan 6zelliklere sahip fenolikler
ve karotenoidler ile fitokimyasallar
olarak antioksidan ozelliklere
sahip fenolikler ve karotenoidler
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enfeksiyonlarin yonetiminde
potansiyel role sahiptirler. Saglikli

bir yasam strmek igin bu biyoaktif
bilesiklerce zengin gidalar

tuketmek dnem tasir. Sekerleme
urunlerinin glnimuzde bu mikro
besin 6geleri ile zenginlestirilmesi
sonucu fonksiyonel Grtnlerin
gelistirilmesi yayginlastintmistir.

Bu strateji ile dzellikle yumusak
sekerlemelere ilgili bilesenlerden
belirli konsantrasyonlarda eklenerek,
bu drunler Uzerindeki olumsuz algiya
kars! olumlu faydalar saglanabilir.
Ozellikle cesitli meyve ve bitki
ekstraktlarr ile bunlara ait yan veya
atik trunler sekerleme urunlerine
eklenerek tuketici begeni dlzeyi yani
sira vitaminler, mineraller, fenolikler,
lif ve protein acgisindan zengin Urunler
elde edilmektedir.

FONKSIYONEL SEKERLEME
GELISTIRME CALISMALARI

Ozetle, dlinya gapinda yaygin
olarak tuketilen sekerleme Urunleri,
cesitli enfeksiyonlarin olumsuz saglik
etkilerinin yonetimi ve mucadelesi igin
yapilari geregi yukarida bahsedilen
biyoaktif maddelerin taslyici ve
dagiticisi olma potansiyeline
sahiptirler. Ancak fonksiyonel
sekerleme gelistirme calismalarinda
dikkat edilmesi gereken en 6nemli
nokta, Urtnlerin gergekten iddia
edilen miktarlarda biyoaktif maddeleri
icerip icermedigidir. Ayrica bu
urunlerin fiyatlar diger sekerlemelere
gére daha yuksek oldugu igin Gruntn
goruntstiniin ve duyusal 6zelliklerinin
guvence saglamasi ve fiyati tolere
edilebilir kilabilmesi icin yuksek
kalitede olmasi gerekmektedir.

Prof. Dr. Nevzat Konar
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Kadin girisimciler

Gecen yil1 11,5 milyar
dolarlik ihracatla kapatan
hububat ve bakliyat
sektorn, 2023 yilina da
hizli bagladi. Sektérin
2023 yih ilk 4 aylik
ihracati ytizde 7,3 artigla
3,8 milyar dolara ulasti.
Yonetim olarak goreve
geldikleri ginden bu
yana hedeflerine emin
adimlarla ilerlediklerini
dile getiren IHBIR
Yonetim Kurulu Bagkani
Kazim Tayci, “En
onemli hedeflerimizden
biri, KOBI sinifindaki
Uretici firmalara yurt
disindaki pazarlara
acgilabilmeleri i¢cin destek
olmakt1. Ozellikle kadin
girisimcilerin ihracat
hayatina katilmalarini
saglamak, 6nceliklerimiz
arasindaydi. Son olarak
IHBIR Milli Katilim
Organizasyonu ile
Almanya’nin Koln
sehrinde gerceklesen
ISM Fuarr'na ilk kez
katilan tiyelerimiz oldu.
Fuara katilan kadin
girisimcilerimizle
yaptigimiz
gorusmelerde; cok iyi
kontaklar elde ettiklerini,
hatta bazilarinin

fuar alaninda direkt
siparis aldiklarini
ogrendigimizde

cok buyuk mutluluk
yasadik” dedi.

urt disina acildi

Hububat ve bakliyat sektord,
diizenlenen organizasyonlarla ihracat
ivmesini yukari tagsimaya devam
ediyor. Son olarak 23- 25 Nisan 2023
tarihlerinde Almanyanin Kéln sehrinde
kapilarini acan Uluslararasi Biskuvi,
Cikolata ve Sekerleme Fuari ISM
2023, Istanbul Hububat Bakliyat Yagl
Tohumlar ve Mamulleri lhracatgilar
Birligi'nin (IHBIR) milli katilm
organizasyonu 6nculigunde 80 firma
ile katiim saglandi. ISM Fuarrnin
2020'den bugune kadar en hareketli
ve verimli fuar oldugunun bilgisini
paylasan IHBIR Yonetim Kurulu
Baskani Kazim Taycr; “IHBIR yénetimi
olarak goreve geldigimiz an itibariyla
birtakim hedefler belirledik. Bunlardan
bir tanesi de KOBI sinifindaki Uretici
firmalara, yurt disindaki pazarlara
acllabilmeleri icin destek vermekti.
Cok kaliteli ve dis dunyada ilgi
gorebilecek Uretimleri var. Yurt disinda
yapacagimiz fuarlar, sektorel ziyaretler
ve UR-GE projelerinde; kadin
girisimcilerimize odaklanma karari
aldik. ISM Fuari sirasinda her biriyle
farkli zamanlarda gortsmelerimizde
cok iyi kartvizitler, kontaklar elde
ettiklerini, hatta bazilarinin fuar
alaninda direkt siparis aldiklarini
ogrendigimizde gok buytk mutluluk
yasadik" dedi.

iHRACAT HEDEFiNE KOBi’ KATKISI

Uyelerin yurt disinda bir baglanti
kurmasi ve siparis almasinin en
bUyuk motivasyonlarindan oldugunu
ifade eden Taycl, “Cunku, onlar
yurt disina tek seferlik bir trin
satmaya basladiginda bununla
ilgili mevzuatlari arastirarak, hatta
yeni istihdamlar saglayarak artik
kendileri de bir inracatgl durumuna

geliyorlar” degerlendirmesinde
bulundu. Ihracatin ytzde 80'lik
bolumunu, birlik Gyelerinin yuzde
20'sinin gergeklestirdigini aciklayan
Taycl, “Zaten ihracatin ylzde 80'lik
bolumunu Gyelerimizin ylzde 20'si
gerceklestiriyor. Bu firmalarimiz,
tutunduklar pazarlardan geri adim
atmayacaktir. Ama geride kalan
yUzde 80'lik yelerimizi ne kadar
ihracata kazandirabilirsek, onlar da
ne kadar ¢ok ihracat yapabilirse bizim
de ihracat hedeflerine ulasmamiz o
derece kolay olacak” dedi.

ISM FUARI'NDA
OLUMLU GORUSMELER

ISM Fuarrndan tim firmalar ve
kadin girisimciler ile birlikte oldukga
verimli goérusmelerde bulunduklarinin
ve siparisler alarak dénduklerinin
bilgisini paylasan Taycl, “23-25 Mayis
tarihlerinde Amerikada bir fuarimiz
var. Yine, KOBI kategorisindeki bu
firmalarimizdan bircogunu ikna
ettik, onlarla da birlikte gidiyoruz.
Yaklasik 33 firmalik bir organizasyonla
Sikagodaki Sweets & Snacks EXPO
2023 Sekerleme ve Atistirmalik
Urtnler Fuarina katilacagiz" dedi.
IHBIR organizasyonu ile ISM Fuarina
katilan kadin girisimciler, fuar sonrasi
yaptiklart aciklamada Grunlerini
tanittiklarini ve baglantilar saglayarak
siparisler aldiklarini dile getirdiler.
Fuara itk defa katildigini ifade eden
kadin girisimcilerden Nihal Sevilmen,
cok kuguk bir firma olduklarini ve
fuarin gok guzel gectigini dile getirdi.
Sevilmen, “Daha dnce hi¢ yurt disina
ctkmamistik, bu itk yurt disi fuari
oldu bizim igin. Anadolu degerlerini,
tarihini, kalttrel ve cografi butin
ozelliklerini paylasmak istiyoruz. Bu
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dogrultuda projeler hazirliyoruz ve o
projeleri anlatmamiz igin gok guzel
bir ortamdi. Baglantilar kurduk ve fuar
yerinde siparisler aldik, bizim i¢in gok
degerli ve olumlu gegcti” ifadelerini
kuLLand|

KOBIiLER FUARDA
URUNLERINI TANITTI

Avrupadan randevu alip da
gorusemeyecekleri birgcok potansiyel
musterileri ile bir araya gelme imkani
bulduklarini belirten Nurdan Altay
Gungor, “Urtnlerimizi Avrupadaki
birgok lider firmayla birlikte sergileme
imkani bulduk. Urdnlerimizi tanitma
konusunda ¢ok olumlu oldu. IHBIRe,
kadin girisimci[ere boyle birimkan
sagladigr igin gok tesekkur ediyorum.
Insallah bundan sonra da yaptiklari
calismalara dahil olacagiz’ dedi.

ISM Fuarrinin potansiyel musteriler
igin bulusma noktasi oldugunu dile
getiren Oznur Alkan, “Yurt disindaki
tam fuarlarn énemsiyoruz. Clnkd,
potansiyel alicilarin bir araya geldigi
ve ticaretin dondugu nokta altin
degerinde. Fuarda goérusmelerimizi
yaptik, kazanimlarimizin olacagini tmit
ediyoruz. IHBIR organizasyonuyla
beraber bu tar milli katiimlarda
olmayi arzu ediyoruz. Bizim agimizdan
gayet olumlu gecti. MUsterilerimizle
irtibatlar kuracagiz ve geri
doénuslerimizi yapacagiz' dedi.

‘FUARDA SiPARi$ ALDIK

Pandemiden sonra bu yil
gerceklesen fuarin cok ilgi
gordugunu ifade eden Bahar
Yurt, “Fuarda siparis aldigimiz
muUsterilerimiz oldu. Su anda
halihazirda devam eden
gorusmelerimiz var. Gelecek yil
yeniden bu fuara katilmak isteriz
elbette. Baskanimiza da bize verdigi
desteklerden dolayi tesekkur
ediyoruz. Buradaki amacimiz ézellikle
kadin girisimlerinin ihracatini artirmak.
Ulkemiz, artan ihracatla gcok daha
glzel yerlere gelecektir. Fuara
katilmamizi saglayan IHBIRe, emegi
gecgenlere ve kadin girisimcilere
pozitif ayricalik taniyanlara tesekkar
ederiz" dedi. IHBIRin kendilerine her
zaman destek verdigini belirten Burcu
Eren, "Hem motivasyonumuz artti
hem de kendimizi daha guvenli, cok
rahat hissettik. Onun disinda guzel
baglantilarimiz oldu. Fuara gelenlerin
yaklasik yuzde 70-80'i konuyu bilen
firmalardi. Fuar sonrasi baglanti
kurdugumuz musteriler icin bir fiyat
calismasi ile yeniden bir gérusme
saglayacagiz. Yine fuarda, Avrupada
daha énce goérusme sagladigimiz
firmalarla randevula§arak iliskilerimizi
de tazeledik. Bizim icin gok guizel
oldu. iIHBIR ev sahipligi de her
zamanki gibi cok glizeldi. Kazim
Baskan'ima da ayrica tesekkur
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ediyorum"” ifadelerini kullandi.

ILK ULUSLARARASI
FUARA KATILIM

Fuarin, beklentilerinden daha
verimli ve guzel gegtlgml soyleyen
Feyza Sonmez Uyar, “IHBIR'In daveti
ilk kez uluslararasl alana acilmamiza
vesile oldu. Cok guzel gorusmeler
gerceklestirdik ve umarim sonuglari
daha guzel olacak” ifadelerini kulland.

IHBIR'in kadin girisimcilere boyle
bir projede yer vermesinin zaten basli
basina bir ayricalik oldugunu dile
getiren Gulsum Ustun, “Bu, gok 6n
plana cikartilabilecek bir konu. CUnkU,
her oda, her birlik bunu tstlenmezdi.
IHBIR Yonetim Kurulu Baskani Kazim
Taycl ve yonetimi bizlere blyuk
destek verdi. Fuar bizim icin cok
verimli gecti. Anlasmalar yaparak
siparisler aldik” dedi. Fuarda yeni
goérusmeler yaparak yeni musteriler
kazandiklarini belirten Atiye Lagin
ise su ifadelerde bulundu: “‘Rusya-
Ukrayna savasi sonrasi Rusya'ya
uygulanan ambargo ve Cin'in agilmasi
sonrasi olusan fiyat politikasi; Turkiye'yi
Avrupalilarin B plani haline getirdi.
Fuarda, 6nimuzdeki donem icin
ticarete yakin cok gtizel gérusmeler
gerceklesti. Ingiltere, Yunanistan
gibi Ulkelerden firmalar ile birtakim
goérusmeler sagladik. Umarim guzel
donusler olacak!

Ilk defa yurtdisinda bir fuar
deneyimi yasadigini belirten Merve
Bektas, "“Benim icin heyecanli bir
fuardi. Bir sonraki sene de fuarda yer
almak isteriz. Bu sUrecte yanimizda
olan IHBIR Baskanimiz Kazim Beye ve
fuar boyunca bizimle ilgilenen IHBIR
ekibine cok tesekkur ederim.” dedi.
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TURK URUNLERI KOLN'DE GORUCUYE CIKTI

Diinya gida sektorii
Istanbul'da bulusuyor

Almanya’nin Koln
kentinde dizenlenen
Uluslararasi Biskuvi,
Cikolata ve Sekerleme
Fuar1 ISM 2023
kapilarini ziyaretcilerine
act1. Sekerli, kakaolu,
unlu mamuller grubunda
dunyadaki ilk ve en
buyuk fuarlardan bir
tanesi olarak kabul edilen
fuara; Turkiye, Istanbul
Hububat Bakliyat

Yagli Tohumlar ve
Mamulleri Ihracatgilar
Birligi'nin (IHBIR) milli
katilim organizasyonu
onculugunde 80 firma
ile citkarma yapti. Fuarda
Turk stantlarina yogun
ilgi oldugu belirten
IHBIR Yoénetim Kurulu
Bagkan1 Kazim Tayc,
Almanya’da yasanan vize
krizi ve ulkeye girislerde
yasanan sorunlardan
dolay1 alternatif olan
Dubai ve Istanbul
fuarlarina kaymalar
basladigini dile getirdi.
Tayci, “Bu yil tim

gida sektorleri olarak
destegimizi WorldFood
Istanbul Fuari’na verip,
fuar Tarkiye'nin bir
Anuga’sy, bir SIALi gibi
markalagtirmak istiyoruz.
WorldFood Istanbul
fuarimiz parlayan bir
yildiz olacak.” dedi.

Almanyanin Kéln sehrinde
duzenlenen Biskuvi, Cikolata ve
Sekerleme Fuari ISM 2023; Kdln
Fuar Merkezi'nde kapilarini acti. 76
Ulkeden, yaklasik 1.774 firmanin yer
aldigi fuara milli katiim organizasyonu
gerceklestiren IHBIR dnculugunde;
Tarkiye, toplam 80 firmayla temsil
edildi. ISM Fuarinin; sekerli, kakaolu,
unlu mamuller grubunda dunyadaki
ilk ve en bUyuk fuarlardan bir
tanesi oldugunun altini gizen iHBIR
Yonetim Kurulu Baskani Kazim Tayc;
Turkiyenin 25 yildir fuarda dtzenli bir
sekilde yer aldigini, IHBIR olarak ise
15 yildir milli katiim organizasyonu ile
katiim saglandigini dile getirdi.

FUARLARDA TURKIYE
HAREKETLILIGi

Fuarlara milli katiimin cok 6nemli
oldugunu dile getiren Taycl, “Turkiye,
son yillarda birgok konuda duinyada
o6nemli bir Uretici haline geldi. Kaliteli
Uretim yapan ve fiyatlar uygun
olan bir Uretici tlke konumunday!z.
Dolayisiyla bircok sektérden olan
fuardaki Turk pavilyonlarina yogun
bir ilgi var. Turk firmalari olarak
fuarlara bir hareketlilik katiyoruz.
Turk ureticisi, satmis oldugu malin
hem arkasinda duruyor hem de
yasanacak her sorunda sonuna kadar
ilgileniyor. Bundan dolayi bir gliven

olusturuyoruz ve her gegen yil bu
glven artiyor." ifadelerini kullandi.

ALMAN YETKILILERE
FUAR CAGRISI

Avrupa Birligi'nde ozellikle
Almanyada vizelerde ¢ok buyuk
sorunlarin yasandigini dile getiren
Taycl, “Bugun, Almanya veya
Avrupa Birligine vize almak
gegmlsten daha zor. iIHBIR olarak,
organizasyona katilacak tGyelerimizin
fuara katilacaklarini belirtmemize
ragmen ciddi sikintilarin oldugunu
géruyoruz. Buradaki ikinci en buyuk
sorun ise ugaktan indikten sonra
gumruk polisleri tarafindan saatlerce
bekletiliyoruz, uzun yillardan beri
hos olmayan bir davranis. Hem
vize aliminda hem de ulkeye giriste
yasanan sorunla 6zellikle fuar
dénemlerinde Almanyadaki otel,
restoran fiyatlari normal dénemlerin
cok daha Uzerine cikiyor. Bu gibi
nedenler ile alternatif gelisen Dubai
ve istanbul fuarlarina kaymalar
basladl. Bu yilL ISM Fuari, bizim igin
de ciddi karar verme surecinde
olacagimiz bir fuar olacak. Dunyanin
her yerinden stratejik alicilarin geldigi
ama gelirken de ciddi eziyetler
gektigi bir fuar oldu. Alman yetkililerin
bu durumu degistirmesi gerekiyor.
dedi.
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WORLDFOOD jSTANBUL
FUARI'NDA BIR ILK

Turkiyedeki tim gida sektorlerinin
temsilcisi olan “Turkiye Gida
Platformu” adi altinda, 6-9 Eylul
2023 tarihleri arasinda TUYAP Fuar
ve Kongre Merkezi'nde 31. kez
duzenlenecek WorldFood Istanbul
Fuarrigin is birligi yaptiklarini ifade
eden Taycl, fuarin 1.500'e yakin
katilimct, 60 binin Uzerinde ziyaretgi
ve 700'Un Uzerinde uluslararasi VIP
satin alma profesyoneline ev sahipligi
yapacagini duyurdu. Tayci, “Bu yil
ilk kez tim gida sektorleri olarak
destegimizi bu fuara verip, fuar
Tarkiyenin bir Anuga'si, bir SIALI gibi
markalastirmak istiyoruz. WorldFood
Istanbul fuarimiz parlayan bir yildiz
olacak. degerlendlrmesmde buLundu.

“AVRASYA'NIN EN BijYiiK
FUARI OLACAK"

ISM 2023 Fuari'na ABDden yogun
musteri katiiminin oldugunu ifade
eden Taycl;, gegmiste yogun katilim
saglayan Orta Dogu, Afrika ve Asya
Pasifik Ulkelerinin vize probleminden
dolay ¢cok ciddi zorluklar gektigini,
bircok ulkenin fuara gelemedigini
soyledi. Gida sektoruyle ilgili
WorldFood'un Avrupa-Asya hattinda
cok stratejik bir fuar merkezi olacagina
inandiklarini kaydeden Tayc;
“WorldFood Istanbul Fuarinda 26 bin
metrekarelik firma oturum alani satildl.
Fuar ziyaretgileri arasinda agirlikli
olarak Avrupa, Kanada, Amerika
Birlesik Devletleri ve GUney Amerika
Ulkelerinden gelenler var. Hedefimiz,
Eylul ayina kadar bunu yaklasik 40
bin metrekareye kadar gikarmak
ve devasa bir gida fuari haline
getirmek. Onimuzdeki 4 yil icerisinde
“Turkiye Gida Platformu” is birligiyle
duzenlenen bu fuar, Avrasyanin en
bUyuk gida fuarlarindan bir tanesi
olacak" dedi.

ALMANYA jHRACATTA
ILK 3 ICERISINDE

Turkiyeden en ¢ok ihracat yapilan
Ulkeler siralamasinda, Almanyanin
surekli olarak ilk 3 Ulkenin icerisinde
oldugunun bilgisini paylasan

MART/NISAN 2023

Taycr, IHBIRin de en ¢ok ihracat
gerceklestirdigi ilk bes ulke icinde
Almanyanin bulundugunu belirtti.
istanbul ihracatcilar Birligi ve IHBIR
olarak yaklasik 180 Ulkeye aktif
ihracat gerceklestirdiklerini belirten
Taycl sézlerini sdyle tamamladi;
‘lhracat pazar gesitliligi ve homojen
dagilim noktasinda en iyi birliklerden
bir tanesiyiz diyebiliriz. Mart ayinda
ihracat, subat ayina gére genel Turkiye
ortalamasinda yaklasik ytzde 11'lik bir
artis gosterirken; IHBIR 6zelinde yuzde
35'lik bir artis oldu. Hedeflerimizi
simdiye kadar katildigimiz fuarlarda
gerceklestirdik. Ozellikle Rusyada
diizenlenen Prodexpo Fuari sonrasi
bu pazara ihracatimiz yuzde 586 arttl.
Yonetim olarak hedefimiz ihracatin
yUzde 20'sini gerceklestiren KOBI
sinifindaki firmalarimizin, tesvik

ve desteklerle organizasyonlara
katilmasini saglamak”
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FIRMA

Aferin Gida San. ve Dis Tic. AS.

Atilim Tarimsal Faaliyetler ve ins. San. Tic A.S.
Beyoglu Cikolata Ticaret San. AS.

Ceremony Gida Sanayi Ve Ticaret A.S.

Cirav Gida San. ins. Dis Tic. Ltd. Sti.

CLAIMONT GIDA SAN. LTD. STIi.

Doganlar Gida Tur. ins. ImL San. Ve Tic. Ltd. Sti.
Ender Uretim Cikolata Gida San. Tic. LTD. STi
Farina Gida AS.

GESAS Genel Gida San. Ve Tic. AS.

GIDA INTERNATIONAL GROUP DIS. TiC. LTD. STi.

Goékmavi Pismaniye ve Sekerleme Gida Lojistik Pazarlama San. ve Tic. Ltd. Sti.

Gunay Gida Urlin. Nak. Teks. ins. San. Tic. Ltd. Sti.
Hazer Baba Gida San. ic. Ve Dis Tic. Ltd. Sti.
Helis Draje Gida San. Ve Tic. LTD. STi.

ikbal Sekerleme Gida San. Tic. Ass.

Karadeniz Exporters Associations

Karakaya Kuruyemis Gida Tarim Uriin. ins. Taah. Tur. Teks. San. ve Tic. Ltd. Sti.
Mertsan Gida ve iht. Mad. San. Ve Tic. AS.

Nakal Tasimacilik Gida ins. Tur. San. Ve Tic. AS.
Ozloyal Gida Tekstil ith. ihr. San. Ve Tic. LTD. STi.
Peyman Kuruyemis Gida Akt. Kim. Md. Tar. Ur. San. Ve Tic. AS.
S.S Findik Tarim Satis Kooperatifleri Birligi

Sagra Grup Gida Uretim ve Ticaret A.S

Sahra Cikolata San. ve Tic Ltd. Sti.

Slim Dis Tic. Ltd. Sti.

Tafe Gida Maddeleri San. ve Tic. AS.

Tatsan Helva San. Ve Tic. Ltd. Sti.

Tiltay Gida San. Ve Tic. Dan. AS.

Toybox Gida Paz. San. Ve Tic AS.

Uslu Gida San. ve Tic. Ltd. Sti.

Vega Gida San. AS.

IHBIR New Companies Area

IHBIR info
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STAND NO

Hall 11.2 - B-031a
Hall11.2 - Bosib
Hall 11.2 - Bo21
Hall11.2 - Co50
Hall 11.2 - Bo2ga
Hall 11.2 - Co28b
Hall 11.2 - Co38
Hall 11.2 - Bo29
Hall 11.2 - Co20a
Hall11.2 - Co48a
Hall 11.2 - Bo21a
Hall 11.2 - Bo41a
Hall 11.2 - Co30a
Hall11.2 - B-031
Hall 11.2 - Bo49a
Hall 11.2 - Bo41
Hall 11.2 - Bo39a
Hall 11.2 - Co58
Hall 11.2 - Bo41b
Hall 11.2 - Bo4gb
Hall 11.2 - Bo21b
Hall 11.2 - Bo49
Hall 11.2 - Co20
Hall 11.2 - Bos1
Hall11.2 - C048
Hall 11.2 - Co28
Hall 11.2 - Bos1a
Hall 11.2 - Co40
Hall 11.2 - Bo39
Hall 11.2 - Co40a
Hall 11.2 - Co30
Hall 11.2 - Cos0a
Hall 11.2 - Co60g

Hall11.2 - Bos9a / C028a
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ISO YONETIM KURULU BASKANI ERDAL BAHCIVAN:

‘Gidada kendi
kaynaklarimiza yonelmeli
ve en verimli sekilde

kullanmaliy1z’ .

Gida sanayimizin énde gelen
isimlerinden Erdal Bahgivan,

IHBIR Habere yaptigi aciklamada
hayvancilik, stit ve stit drtnleri
sektoriinde atilmasi gereken adimlari
siraladi. Dunyamizi etkileyen iklim
krizi temelinde yasanan Rirlmalara
da dikkat ceken Bahgivan, Istanbul
Sanayi Odasi Yonetim Kurulu Baskani
sapkastyla da Turk sanayisinin
durumunu degerlendirdi.

Sayin Baskan, siz
tlkemizin basarili ikinci kusak
sanayicilerindensiniz. Sektériimiizle
ilgili genel bir degerlendirme
yapacak olsaniz hangi basliklari 6ne
cikarirsiniz?

Gida, insanlar icin vazgegilmesi
mumkun olmayan bir besin kaynagi.
Bu nedenle Uretiminden tiketimine
kadar butun sureglerinin cok
iyi olusturulmasi, korunmasi ve
surdurulebilir kilinmasi hepimizin
Uzerine titrememiz gereken bir konu
olmalidir.

Gidanin topraktan sofraya
kadar guvenilir bir sekilde temini,
genc kusaklarimizin yetismesi,
toplumumuzun sagligi ve
bagimsizugimiz icin hayati 6nemdedir.
Bu nedenle dogusundan batisina,
kuzeyinden glneyine her anlamda
son derece verimli ve adeta bir cennet
olan ulkemizin tum kaynaklarini
verimli ve surdurutlebilir bir sekilde
kullanabilmeliyiz.

GIDA TOPLUMU
SEKILLENDiRiYOR

Cunku her tUlkede oldugu gibi
Turkiye agisindan da tarim ve gida
sektorlerinden elde edilecek gelir
artisinin toplum refahi, zenginligi ve
yasam kalitesini arttirmada énemli bir

potansiyel tagidigina inaniyorum. Bu
anlamda gida sektoriumuz; toplumun

ekonomik, sosyal ve kultlrel yasamini

sekillendirmeye ve Ulkemizin
surdUrulebilir blytmesine yardimcli
olacak yegane sektorlerin arasinda
yer almaktadir.

Tabii gida denince, bunun
temelinde tarimsal tretim

bulunmaktadir. Bu Uretimin de énemli

bir boyutunu hayvansal trtnler
olusturmaktadir. Bizim sektérumuz
acisindan hayvan varligimiz ve
onun korunmasi da gidanin guvenli
geleceginin teminatidir.

GUVENLIK ON PLANDA

Son dénemde sektérimUzdeki
en 6nemli konu basliklarina kisaca
deginecek olursam, toplumun yeterli
ve dengeli beslenme surecinde gida
glvenligi ve guvenilirligi en dnemli
meselemizdir. Ozellikle hayvancilik
alanindaki hammadde kaynaklarinin
maliyeti, akilli hayvancilik
uygulamalari, iklim krizi cercevesinde
son yillarin en énemli konusu haline
gelmeye baslayan cevre kirliligi ve
cevrenin korunmasi gibi konular
sektorimuz agisindan da oncelikli
konu basliklari olmaya baslamistir.

URETIMIN ANCAK YARISI...

Ote yandan gida guvenilirligi
acisindan ambalajli trtinler de
sektérimuizde dnemli bir konu
basligidir. Artan ve farklilasan tuketici
egilimi karsisinda, ginimuzde en
basta sut ve sut Grtnlerinde ambalaj,
ozellikle glvenilirlik agisindan son
derece 6nemli hale gelmistir.

Bugun tlkemiz, 2022 verileriyle
konusursak, yillik 21 milyon 500 ton
civarinda sut uretimiyle dunyanin

Bizim sektorimiiz acisindan

hayvan varligimiz ve onun korunmast da girdanin
glivenli geleceginin teminatidur.

MART/NISAN 2023
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ISO
Yonetim
Kurulu
Baskani
Erdal
Bahgivan

ilk 10 Ulkesi arasinda yer aliyor.

Fakat ne yazik ki bu Uretimin ancak
yarisini sanayi ile bulusturabiliyoruz.
Kaynaklarimizin dogru kullanilmasi ve
katma degeri daha yUksek Urtnlere
donusturulebilmesiicin bunun artmasi
gerekiyor.

RiSK TESKIiL ETMEMELI

Faaliyet gosterdiginiz sektor
soguk zinciri de kapsadigindan,
ihtimam goésterilmesi gereken birgok
urunt sofralarimiza getiriyor. Bu
zinciri dogru kurmanin ipuglarini
verir misiniz?

Evet, bircok gida maddesinin,
uretim bandindan ciktiktan sonra,
tuketici ile bulusana kadar soguk
ortamda muhafazasi gerekiyor. Bizim
sektérimuz, kuskusuz bu anlamda
en hassas sektdrlerin basinda geliyor.
Uretim asamasindan baslayarak
sevkiyat, depolama ve sergileme gibi
tlketime kadarki her asamada belli
1sI derecelerinin korunmasi, gidanin
ozelliklerini koruyabilmesi agisindan
cok 6nemli. Bu nedenle tlketiciye
kadar devam eden ve “soguk zincir”
dedigimiz her asamanin kontrollt
ve risk teskil etmeyecek sekilde
yonetilmesi gerekiyor.
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ZiNCiR KORUNMALI

Soguk zincirin korunmasi
konusunda gergevesi iyi Gizilmis
yasalarimiz var ve bu yasalar gida
Ureticilerinin sorumluluklarini
belirlemektedir. Bu baglamda
Ureticiler, gida trtnlerinin
sevkiyatindan tiketimine kadar
gecirdigi ttm asamalar sirasinda
uyulmasi gereken sicakligi kontrol
edip gerekli soguk ortami temin
etmek zorundadir. Cunku gunluk
olarak tukettigimiz gidalarimizin by tk
bir bolumu, uygun olmayan sartlara
maruz kaldiginda bozulabilen/besin
degerini kaybedebilen yapidadir.

Bu zincir bu nedenle dogru
kurulmalidir. Bu zinciri dogru kurmaya
kisaca deginmek gerekirse, ayni
sicaklikta tutulmamasi gereken
urunler birlikte tasinmalidir ve soguk
havanin homojen bir sekilde Urlnlere
nufuz edebilmesi icin Urunler kalabalik
olmamalidir. Arag uruin yuklemesi
yapilmadan sogutulmali, ytkleme
ve bosaltmalarin uzun sirmemesine
6zen gosterilmeli. Ayrica arac hareket
halindeyken isi kontrolunun de surekli
yapilmasi gerekir.

HER ULKE HASSAS
DAVRANIYOR

Siit ve st Griinleri, ihracati zor
tirtinlerden diyebiliriz. Ulkelerin
bu Grinlerin ithalatinda ayri
regulasyonlari var. Tlrk ihracatgisi
bu akreditasyonlari almayi basariyor.
Sizin en zorlandiginiz tilke hangisi
oldu?

Ulkemizden Avrupa
Birligi ve Avrasya
Ekonomik Birligt
tlkelerinin de dahil
oldugu toplam
10074 agkin dilkeye
siit ‘ve siit drinlert

thracati yapryoruz.

Dis pazarlar onumuzdeki yillar
icgin sektorumuzu en ¢ok zorlayacak
konularin basinda geliyor. Bugun
ozellikle iklim degisikligine bagli
olarak basta Avrupa Birligi'nde ve
diger pazarlarimizda alinan énlemleri,
bu nedenle ¢ok iyi analiz etmemiz,
hazirliklarimizi yapmamiz rekabetimiz
acisindan hayati Snemdedir. Bugtn
en dnemli pazarimiz olan ABYye sut ve
sut drtnleri ihracati, Tarim ve Orman
Bakanligrnin onayli sut ciftliklerinden
yapilmaktadir. Her Ulkenin bu hassas
konuyla ilgili farkli mevzuati var.
Ornegin Rusya da sut ve sut drunleri
ithalatinda kati kurallar uyguluyor.
Cin Halk Cumhuriyetinden Korfez
Ulkelerine kadar bu boyle.

KATI KURALLARA RAGMEN

Bu kati kurallara ragmen,
Ulkemizden Avrupa Birligi ve Avrasya
Ekonomik Birligi tlkelerinin de dahil
oldugu toplam 100'U askin ulkeye sut
ve sut Urunleri ihracati yapmaktayiz.
Bu Ulkelere ihracat Tarim ve Orman
Bakanligrndan onayli 60'In Uzerinde
sut isletmesinden halihazirda ihracat

yapiliyor. Sut ve sut tranleri gibi son
derece hassas bir sektdrde Ulkelerin
belli kalkanlar olusturmalarini
normal karsilamak gerekiyor. Bunu,
sektorimuzu gelistiren ve rekabet
gucunu arttiran bir faktor olarak
degerlendirmeliyiz.

SUT ARZI GiDEREK Dii§iiYOR

Sut fiyatlari son dénemde
dalgali seyrediyor. Artan maliyetler
hepimizin malumu. Bu tarafta hem
fiyat hem arz anlaminda istikrari
saglamak igin neler yapilmali?

Sut fiyatlarindaki artisin temel
nedeni Ulkemizde surekli artan
maliyetler nedeniyle stt arzinin
giderek dusmesi. Cunku besicilik
ve sut tretimi artik kdyllye cazip
gelmiyor. Bu nedenle birgogu anag
hayvanlarini kesime gondererek bu
isten elini etegini cekiyor. Bu noktada
buyUk sut ciftlikleri ise yetersiz
kaliyor. Buguin birgcok bolgedeki
sigir yetistiricileri birliklerinin Gye
sayilarinda ciddi dususler olmasi da
bunu teyit ediyor.

Bu durum kuskusuz kirmizi et
fiyatlarini da olumsuz etkilemektedir.
Cunku sektorde son yillarda ortaya
¢ikan fiyat dengesizliklerinin bir
nedeni pandemi nedeniyle ortaya
cikan tedarik sorunlarina bagli olarak
artan maliyetlerse, bir diger nedeni
de sut fiyatlandir. Cig sut fiyatinin
en dustk oldugu donemde dahi
1 litre sut dretimi icin 1,5 kg yem
alinabilir olmalidir. Bu, besiciligin
surdurulebilirligi agisindan kritik bir
esiktir.
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Ulkemizde st fiyatlarinda
Ureticiden sanayiciye ve tuketiciye
kadar bir denge olusabilmesiicin
icinde bulundugumuz iklim verileri

ve yagis kusagi geregi sut sigircilig
gelistirilmek zorundadir. Damizlik

veya besilik hayvan gelirlerinin

ciftci refahini saglamadigi bir
ortamda, besiciligin yeniden cazip
hale getirilmedigi bir ortamda sut
fiyatlarindaki dengesizligi duzeltmek
kolay olmayacaktir. Bu hedenle sut
Ureticisinin “Beslemek yerine keserek
daha fazla para kazanirrm' disuncesini
hizla degistirmeliyiz.

ic URETiMi ARTIRMALIVIZ

Ulkemizin hayvancilik politikasini
disundigiiniizde, dogru ve yanlislar
nedir?

Hayvancilikla ilgili en temel
yaklasimin, kendi kaynaklarimiza
yonelmek ve bu kaynaklarimizi
en verimli sekilde kullanmak
olmasi gerektigini dusuntyorum.
Dunyanin higbir tlkesinin ithalatla
hayvancilikta bayume saglayabildigini
dustunmuyorum. Ulkemizin hedefi
de neredeyse unuttugumuz ¢ok
degerli kaynaklarimizi yeniden
canlandirmak ve i¢ Uretimi artirici
politikalara agirlik vermek olmalidrr.
Ozellikle Anadolumuzun hayvancilik
acisindan son derece verimli
meralarini yeteri kadar verimli
kullanamamamiz, kabul edilebilir

Diinyada tklim
degisikliginin getirdigt
degisim ve doniisimiin

farkindaligryla

Istanbul Sanay:

Odast olarak biz

de dretimdeki
stirdiirilebilirlik
konusunu odagimiza
almas bulunwyoruz.

bir sey degil. Bu konuda ne yazik ki
cok uzun yillardan bu yana kalici ve
tutarli politikalar uygulanmiyor. Bunun
yerine neredeyse her donem degisen
uygulamalar ise sektérumuz agisindan
en 6nemli konu olan surdurulebilirligi
mumkun kilmiyor.

Bugun ancak ve ancak hayvansal
Uretimde dogal kaynaklari
koruyarak uretimde surdurulebilirligi
saglayabiliriz. Bununla birlikte
besicilikte kayit sistemleri ile
izlenebilirligi olusturmamiz da sart.
Yine isletmelerin altyapisini islah
ederek, hayvan sagligi ve 1slahini
etkinlestirebilmeliyiz. Ve en dnemlisi
cevreye uyumlu atik-girdi yonetimini
de kolaylastirmaliyiz.
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Mecit
Bahcivan'in
degerler
mirasi

Bahgivan Gida Kurucusu,
tilkemizin “Peynir Krali”
olarak taninan merhum
Mecit Bahgivan'in size
goérevi devrederken verdigi
o6git neydi? Ozellikle geng
sanayicilerimiz agisindan
bunu paylasabilir misiniz?

Rahmetli babamin bana
aktardigi en kiymetli degerler
manzumesi; isle aileyi, isle
sosyal hayati dengeli gotirmek
olmustur. Odaklanmak, sabir,
durustluk. Basiret, glven..
Hicbir ayrim yapmadan
insani sevmek, insana deger
vermek. Daha birgok degerler
manzumesini bir ustadan
dinlemek ve onunla birlikte
uygulama sansi yakalamak cok
degerliydi.

Bununla birlikte yasaminin
sonuna kadar o guglu
girisimcilik ruhunu, hangi
yasta olursa olsun topluma bir
sey katan, topluma bir seyler
veren, topluma deger Ureten
bir hayat anlayisini higbir
zaman kaybetmemesini ornek
almisimdir.

Babamin bir yerde lider
olmaktan, temsil etmekten
ve bunu yillarca basarili bir
sekilde yapmaktan aldigi
mutlulugu hatirliyorum. Sivil
toplum kuruluslarindaki
faaliyetlerinden aldigi keyfi,
genglerin egitimi icin maddi
manevi hicbir fedakarliktan
kacinmamasi ve bunu bizlere
asilamasi cok dnemliydi.
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Odagimizda uretimde
surdiiriilebilirlik var

Bahgivan Gida diginda lilkemizin
koéklit kurumlarindan Istanbul
Sanayi Odasrnin da baskanisiniz.
Sanayi odamizin yesil déntisiim
calismalarini bizlerle paylasir
misiniz?

DuUnyada iklim degisikliginin
getirdigi degisim ve donustmun
farkindaligiyla Istanbul Sanayi
Odasi olarak biz de Uretimdeki
surdurulebilirlik konusunu odagimiza
almis bulunuyoruz. Turkiyede
kurumsal olarak cevre bilincinin
olusmasi adina en erken aksiyon
alan kurumlardan biriyiz. Ulkemizde
daha bakanlik yokken biz 1987 yilinda
Cevre Subemizi kurmusuz. Bu bilinci
bugutin de canli tutuyoruz. DUnyadaki
gelismeleri yakindan izliyor ve bu
alanda yuruttlecek calismalara
katiim saglamayi ve katki vermeyi
onemsiyoruz.

YESIL DONOSUMUN ONEMI

Ozellikle son iki yildir bu konuda
son derece etkili calismalar yapryor
ve iletisim stratgjisi izliyoruz. Burada
amacimiz, gelecekte sanayimizin
ve sanayicimizin énune ¢ok ciddi bir
rekabet dezavantaji olarak cikabilecek
“Yesil Donusum” ile ilgili bir farkindalik

olusturmak ve sanayicimizin bu
konuyla ilgili tum boyutlariyla
bilgilendirilmesini saglamaktir.

ISO olarak bunun igin
yaptiklarmiza kisaca degdinecek
olursam; Surdurulebilirlik
galismalarinda bes tematik alana
odaklandik. Bunlar; Iklim Degisikligi
ve Surdurulebilir Sanayi, Déngusel
Ekonomi, Isin Gelecegi, Guvenli
Calisma Ortami ve Surdurulebilir
Finans'tir.

SORUMLULUK BILINCIYLE

Surdurulebilirlik kapsaminda
yuaruttdgumuz calismalara yonelik
itk “Strdurulebilirlik Raporu"muzu
Eylul 2022de yayimladik. Turkiyedeki
sanayi odalari arasinda ilk olma
ozelligi de tastyan raporumuzda
ISOnun 2021 faaliyetlerini ele aldik.

Ulkemiz sanayisinin etkili ve glglu
bir paydasi olarak toplumsal ve
cevresel sorumluluklarimizin bilinci ve
surdurdlebilirlik konusunda éncu rol
oynama kararliligr ile calismalarimiza
onumuzdeki dbnemde de devam
edecegiz. Surdurulebilir dontstmun
ancak birlikte mumkun olacagi
inanciyla tum paydaslarimizi da
harekete gecmeye davet ediyoruz.
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TURKIYE GENELI HUBUBAT SEKTORU | TURKIYE GENELI HUBUBAT SEKTORU
2022 NISAN [HRACATI | 2023 NISAN [HRACATI

811 MILYON DOLAR | 867.8 MILYON DOLAR

6,93 7% ARTIS VAR

TURKIYE GENELI HUBUBAT SEKTORU | TURKIYE GENELI HUBUBAT SEKTORU
2022 OCAK-NISAN [HRACATI | 2023 OCAK-NISAN [HRACATI

3.53 MILYAR DOLAR | 3.8 MILYAR DOLAR

IHBIR 2022 NISAN {HRACATI~ THBIR 2023 NISAN IHRACATI
283 MILYON DOLAR : 279 MILYON DOLAR

IHBIR 2022 OCAK-NISAN IHRACATI  IHBIR 2023 OCAK-NISAN iHRACATI

~ TMILYAR 1MILYAR
54 MILYON DOLAR 211 MILYON DOLAR

15 7% ARTIS VAR
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TURKIYE GENELI - 2023 NiSAN AYINDA KATMA DEGERI EN YUKSEK 10 URUN

’ £

NiSAN : @ /

ALT SINIFLANDIRMA 2022 2023 Deijisim ! 1 78
KAKAOLU MAMULLER 3,28421326 3,71255052 13,04%

BAHARATLAR 2,63042868 3,00331649 14,18%

HUBUBAT 0,64262773 19020848 195,99%

SEKER VE SEKER MAMULLERi 1,3018758 1,88386754 44,70%

DIGER GIDA MUSTAHZARLARI 127701024 17507812 3710%

BiTKiSEL YAGLAR 176299711 1,48504015 -15,77%

YAGLI TOHUMLAR VE MEYVELER 177739177 133140603 -25,09%

PASTACILIK URUNLER 114085159 119932099 513%

BAKLIYAT 0,82073128 079050662 -3,68%

DEGIRMENCILIK URUNLERI 0,53432836 0,46736674 -12,53%

GENEL TOPLAM 1,0760495 1,08030496 0,40% ars

IHBIR - 2023 NiSAN AYINDA KATMA DEGERI EN YUKSEK 10 URUN

NiSAN
ALT SINIFLANDIRMA 2022 2023 Degisim
BAHARATLAR 3,6901842 5,65288145 53,19%
KAKAOLU MAMULLER 3,88840229 4, 1744431 7.36%
DiBER GIDA MUSTAHZARLARI 3,00304321 3,55218342 18,29%
YAGLI TOHUMLAR VE MEYVELER | 1,82389295 3,24613576 77,98%
PASTACILIK URUNLERI 2,32308637 2,86102101 23,16%
SEKER VE SEKER MAMULLERI 1,8484188 2,39370304 29,50%
HUBUBAT 0,621377M 1,89605737 205,14%
BAKLIYAT 1,56786255 147915726 -5,66%
BITKISEL YAGLAR 172221195 133353834 -2257%
DEGIRMENCILIK URUNLERI 0,58170518 0,46712624 -19,70%
GENEL TOPLAM 1,79223893 1,99739714 n45%
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TURKIYE GENELI-HUBUBAT SEKTORUNUN 2023

NISAN AYINDA EN COK IHRACAT YAPTIGI 10 URUN GRUBU (RaxamiaR wiLyon ooLa)

NiSAN
ALT SINIFLANDIRMA 2022 2023  Degisim Pay
PASTACILIK URUNLERI 219.588 | 199.708 -9,05% 2301%
DEGIRMENCILIK URUNLERi 120079 | 140.313 16,85% 16,17%
BITKISEL YAGLAR 88.728 133.716 50,70% 15,41%
DiGER GIDA MUSTAHZARLARI 125.875 | 129.140 259% | 14,88%
SEKER VE SEKER MAMULLERI 88.807 85.562 -3,65% 9,86%
KAKAOLU MAMULLER 73.983 | 72.845 -154% 8,39%
BAKLIYAT 52.878 63.059 19,25% 721%
YAGLI TOHUMLAR VE MEYVELER | 26.729 25.785 -3,53% 2,97%
HUBUBAT 10.421 14014 | 34,48% 161%
BAHARATLAR 4,517 3.678 | -18,56% 0,42%
GENEL TOPLAM 811.604 | 867.819 6,93% | 100,00%

NiSAN
ALT SINIFLANDIRMA 2022 2023  Degisim Pay
DIGER GIDA MUSTAHZARLARI 53.368 66.288 wW0% | 2622%
SEKER VE SEKER MAMULLERi 55.326 57.153 330% | 2261%
PASTACILIK URUNLERI 48.279 44,084 -8,69% 17,44%
KAKAOLU MAMULLER 37.428 37.632 055% | 14,89%
DEGIRMENCILIK URUNLERI 25.143 19759 | -2142% 7,82%
BiTKISEL YAGLAR 21.661 17219 | -2051% 6.81%
HUBUBAT 760 5036 | 562,84% 199%
YAGLI TOHUMLAR VE MEYVELER | 3.595 4814 | 3393% 190%
BAHARATLAR 385 587 52,62% 0.23%
BAKLIYAT 225 207 -8,03% 0,08%
GENEL TOPLAM 246.169 | 252.779 2,69% | 100,00%
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TURKIYE GENELI-HUBUBAT SEKTORUNUN 2023

NISAN AYINDA EN GOK IHRACAT YAPTIGI 10 URUN

NiSAN
iRUNLER 2022 2023 Degisim Pay
EKMEKLIK VE KAPLICA (KIZIL) BUGDAY UNU 84539 | 94324 | T57% | 2234%
AYGICEGi TOHUMU YAGI 29735 | 92925 | 21251% | 22,01%
SAKIZLI SEKERLER 42093 | 44988 | 688% | 10,66%
MAKARNA-PiSiRiLMEMiS.SADE OLANLAR.DOLDURULMAMIS 48.240 | 37515 | -22,23% | 8,89%
KIRMIZI MERCIMEK(KABUKSUZ TOHUMLUK OLMAYAN)1+1 25549 | 32.408 | 26,85% 7,68%
DiGERLERI 29.902 | 29.800 | -0,34% | 706%
TARIFENIN BASKA YERINDE OLMAYAN GIDA MUST.-SUT YAGI <%1.5;SAKKAROZ VE GLiK0Z=%5 18.924 | 25273 | 3355% 5,99%
AGIRLIKCA %5 VEYA DAHA FAZLA SUKROZ, iNVERT SEKER VEYA iZOGLIKOZ iCERENLER - DI6ERLERi | 31.354 | 23.856 | -23,91% | 5,65%
EKMEKCI MAYASI-KURU. CANLI 20072 | 20817 3N% | 493%
WAFFLE VE GOFR.NET MUHT. 85 GR. GECM.HAZIR AMB. (CiKOLATA VEYA KAKAO iC.DI§.MUST.SIVANMIS VEYAKAP | 19.692 | 20.261 | 2,89% | 4,80%
iLK 10 URUN TOPLAM 350.100 | 422.167 | 20,58% | 48,65%
DIGER URUNLER 461504 (445653 | -3,43% | 51,35%
GENEL TOPLAM 811.604 |867.819 | 6,93% | 100,00%
IHBIR - 2023 NISAN AYINDA EN COK IHRACAT YAPTIGI 10 URUN
NiSAN
iiRUNLER 2022 2023  Deiisim Pay
SAKIZLI SEKERLER 37160 | 40.862 | 9.96% | 1617%
TARIFENIN BASKA YERINDE OLMAYAN GIDA MUST.-SUT YAGI <%1.5;SAKKAROZ VE GLIK0Z=%5 16.410 | 22.955 | 39,88% | 9,08%
EKMEKGi MAYASI-KURU. CANLI 14270 | 18.248 | 27.88% | 722%
EKMEKLIK VE KAPLICA (KIZIL) BUBDAY UNU 20.631 | 16.676 | -19,17% | 6,60%
AGIRLIKGA %5 VEYA DAHA FAZLA SUKROZ, INVERT SEKER VEYA iZOGLIKOZ IGERENLER - DIGERLERI | 12.229 9.359 | -23.47% | 3.70%
AYCIiGEGI TOHUMU YAGI 1.037 6.748 |550,56% | 2,67%
DOLDURULMUS 6.867 6372 | -720% | 252%
SOYA YAGI. FRAKSiYONLARI -HAM. DiGER 12.109 5.498 |-54,60% | 217%
TARIFENIN BASKA YERINDE OLM.DiG.GIDA MUST.(LEZZO0) 6.563 5.456 | -16,87% | 216%
TATLI BiSKUVILER; GOFRETLER-GiKOLATA/KAKAO iCEREN.AMBALAJLI =< 85 GR. 4134 5374 | 2998% | 213%
iLK 10 URUN TOPLAM 131410 | 137548 | 467% | 5441%
DiGER URUNLER M4759 | 15.231 0,41% | 45,59%
GENEL TOPLAM 246.169 | 252779 | 2,69% |100,00%
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.
TURKIYE GENELI-HUBUBAT SEKTORUNUN 2023

NISAN AYINDA EN COK IHRACAT YAPTIGI 10 ULKE (raxatar vitvon noLar)

NiSAN 'S -
{LKELER 2022 2023  Deiisim Pay
IRAK 139.019 | 157.966 1363% | 18.20%
BiRLESIK DEVLETLER 45305 | 73.807 62.91% 8,50%
SURIYE 44,658 36.519 | -1823% 421%
CIBUTI 8.077 29.145 | 260,85% 3,36%
ALMANYA 22721 24.367 7.25% 2,81%
RUSYA FEDERASYONU 9528 | 23726 | 149,02% 2.73%
SOMALI 9.955 22988 | 13091% 2,65%
VENEZUELLA 20.467 | 22.899 1,89% 2,64%
CEZAYIR 21370 20595 | -24,75% 2,37%
iSRAIL 26.997 19.664 | -2716% 2,21%
iLK 10 ULKE TOPLAM 354007 | 431676 N9% | 49,74%
DiGER ULKELER 457507 | 436.143 | -4,67% | 50,26%
GENEL TOPLAM 811.604 | 867.819 6,93% | 100,00%

IHBIR 2023 NISAN AYINDA EN GOK iHRACAT YAPTIGI 10 ULKE (Raxawtar wicvon noLar)
NiSAN . : v

iLKELER 2022 2023  Degisim Pay b
BIRLESIK DEVLETLER 29.632 25584 | -13,66% 1012%
IRAK 17.015 18.734 10,10% 741%
CEZAYIR 15.654 12183 | -2217% 4,82%
ALMANYA 10.668 1.410 6,96% 4,51%
BIRLESIK KRALLIK 7796 11.050 41,75% 4,31%
RUSYA FEDERASYONU 4,422 9.644 | 118,08% 3.82%
iSRAIL 14.494 7087 -51,10% 2,80%
KAZAKiSTAN 2.456 5581 | 12721% 2,21%
SUUDI ARABISTAN 5.288 2,09%
iRAN (iSLAM CUM.) 3.693 5.263 | 42,53% 2,08%
iLK 10 ULKE TOPLAM 105.829 m.824 566% | 44,24%
DiGER ULKELER 140.340 | 140.955 0,44% | 5576%
GENEL TOPLAM 246.169 | 252.779 2,69% | 100,00%
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TURKIYE GENELI-HUBUBAT SEKTORUNUN
SON 12 AYDA EN COK iHRACAT YAPTIGI 10 ULKE (raxaniar vitvon ooca

01 MAYIS - 30 NiSAN (12 AYLIK)

{LKELER 2021-2022  2022-2023 Deijisim Pay
IRAK 1.872.914 2.288.620 2220% | 1952%
BiRLESIK DEVLETLER 609.222 749.971 23,10% 6,40%
SURIYE 583.693 527.793 -9,58% 4,50%
LiBYA 270.466 349.159 29,10% 2,98%
RUSYA FEDERASYONU 131121 330.538 152,09% 2,82%
YEMEN 320.506 323.546 0,95% 2,76%
CIBUTI 251,591 31522 23,82% 2,66%
ALMANYA 233.990 285.612 22,06% 2,44%
ISRAIL 247.647 284.305 14,80% 2,42%
CEZAYiR 215.189 248.793 15,62% 2,12%

01 MAYIS - 30 NiSAN (12 AYLIK)

iILKELER 2021-2022  2022-2023 Degigim Pay
BIRLESIK DEVLETLER 294.691 336.653 14,24% | 10,83%
IRAK 189.171 242159 28,01% 779%
RUSYA FEDERASYONU 61134 130.525 113,51% 4,20%
ALMANYA 107.789 123.014 14,12% 3,96%
ISRAIL 97.172 110.101 13,31% 3,54%
BiRLESiK KRALLIK 90.331 107.652 1918% | 3,46%
YEMEN 71.240 95.512 34,07% 307%
CEZAYiR 67.413 87.673 30,05% 2,82%
BIRLESIK ARAP EMIRLIKLERI 53.114 71.895 35,36% 2,31%
LiBYA 58.664 67.301 14,72% 2,16%
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Saghikl toplumicin
sektore gorev diisiiyor

‘Toplum sagliginin
beslenme yoluyla
iyilestirilmesi ve
korunmasinda gida
sektorine de 6nemli
gorevler digsmektedir. Bu
gorevlerin basinda besin
degeri yuksek gidalar
uretmek ve tiiketiciye
sunmak gelmektedir’

Calismalari tlkemize oduller
kazandiran akademisyenlerimizden
Prof. Dr. Esra Capanoglu Glven
ile hem bilimsel calismalarini hem
de Turk gida sanayisini konustuk.
Sorularimizi titizlikle yanitlayan
Prof. Dr. Capanoglu'nun fonksiyonel
urunlere iliskin vurgusu ise dikkat
cekiyor.

Yuritmekte oldugunuz bilimsel
calismalar hakkinda bilgi verebilir
misiniz?

Temel olarak calisma alanimi
saglik uzerinde olumlu etkileri
oldugu bilinen biyoaktif bilesenler ve
antioksidanlar olarak tanimlayabilirim.
Cesitli gidalardaki, 6zellikle de
Ulkemize 6zgu bitkisel trtinlerdeki
antioksidan miktarlarinin ve bu
antioksidanlarin insan vicudundaki
degisimlerinin ve emilimlerinin gesitli
yontemlerle tespit edilmesine yénelik
calismalar yapmaktayiz. Bu bilgiler
toplum sagligi agisindan oldukga
énemli olmakla birlikte fonksiyonel
gida uretiminde dikkate alinmasi
gereken hususlar konusunda da
aydinlatici ve yol gosterici niteliktedir.
Fonksiyonel gida tasariminda farkl
bilesenlerin birbiriyle etkilesiminin
mutlaka dikkate alinmasi gerektigi
ve saglikli gidalarin Gretiminde ilave
edilen bilesenler kadar bunlarin
etkilesimlerinin ve biyoyararliliklarinin
da dnemli oldugu yapilan calismalar
ile ortaya konmustur.

IYILESTIRILMIS GIDA URETIMI

Ekibimizin 6zellikle yogunlastigi
konulardan biri de biyoaktif
bilesenlerin gida isleme prosesleri
sirasindaki degisiminin ve 6zellikle
1sisal olmayan yenilikgi isleme
tekniklerinin biyoaktif bilesen
miktari ve biyoyararliligi agisindan
incelenmesi ve besleyicilik 6zellikleri

MART/NISAN 2023

HEYECAN VERICI

Almanya'da bulunan Alexander
von Humboldt Vakfi tarafindan
yasam boyu bilimsel katkilar igin
verilen “Georg Forster Aragtirma
Odiilii"nii aldiniz ve lilkemizi
gururlandirdiniz. Bu siirece
dair duygu ve diistincelerinizi
ogrenebilir miyiz?

Gok tesekkur ederim. Boyle bir

iyilestirilmis gida trunleri Uretimi
konusunda bilgi saglanmasidir.
Ozellikle gidalardaki biyoaktif
bilesenlerin isleme ve depolama
sirasindaki stabiliteleri ile sindirim
sonrasi emilim oranlarinin
arttirilabilmesi igin enkapsulasyon
yontemleri konusunda da cesitli
calismalarimiz devam etmektedir.
Diger taraftan, bazi galismalarda
gida endustrisi atiklarinin
degerlendirilmesi ve farkli trtnlere
islenmesi konusunda c¢alismalar
yapmis ve ¢esitli fonksiyonel
urunler gelistirmis bulunmaktayiz.
Ayrica, bu Urunlerin besleyicilik ve
duyusal 6zelliklerinin incelenmesine
yonelik farkli tekniklerin kullanilmasi

odule layik gérulmek benim icin de
cok heyecan verici bir gelisme oldu.
Bu sekilde bir yil streyle Almanya,
Leibniz Hannover Universitesinde
yeni teknolojilerin biyoaktif
bilesenler Uzerindeki etkilerine
yonelik calismalar yapma sansini da
elde etmis oldum. Umarim verimli
bir donem olur benim igin.

konusunda da calismalarimizi
strdurmekteyiz.

HASTALIKLAR iLE BAGLANTILI

Gulnumiizde gida bilim ve
teknolojisi alaninda 6ncelikli
arastirma alanlarinin neler oldugunu
diistiniiyorsunuz?

GUnUmuzde insanlarin saglikl
gidaya olan ilgisinin artmasiyla
bu alandaki calismalarin 6n
plana giktigini gérmekteyiz.
Fonksiyonel gida konusunda halen
yapilacak ¢ok galisma oldugunu
dusunuyorum. Ozellikle de kronik
hastaliklardaki artis ile gida-saglik
arasindaki iliskinin aydinlatilmasi
gittikge dGnem kazanmaktadir.
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Bunun disinda 6zellikle hayvansal
protein kaynaklarindaki azalma son
yillarda arastirmacilari alternatif
protein kaynaklarina yoneltmis
durumdadir. Bu konuya 6zel proje
cagrilarinin giktigini gértyoruz. Diger
taraftan gida kaybi ve atiklarinin
azaltilmasina yonelik olarak gok
disiplinli calismalar éncelikli konular
arasinda yer almaktadir. Bu atiklarin
degerlendirilmesi bilimsel oldugu
kadar sosyal, ekonomik ve gevresel
boyutlariyla da incelenmektedir.
Atiklarin azaltilmasi ve
degerlendirilmesi igin yeni stratejiler
gelistirmek ve atiklardan katma degeri
yUksek gida bilesenleri elde etmek
son yillarda 6zellikle Uzerinde durulan
konular arasinda yer almaktadir.
Bunlar disinda 3 boyutlu yazicilarin
cesitli gida bileseni ve maddelerinin
uretiminde kullanimi ya da yapay
zekanin gida Uretimi alaninda
kullanilmasi da yakin zamanda daha
siklikla karsilasacagimiz konular
arasinda yer almaktadir.

BESLEYiCI DEGERI
YUKSEK GIDALAR

Gunumiuizde yeterli ve dengeli
beslenme nesillerin sagligi agisindan
on planda. Tirk gida sanayimiz bu
acgidan diinyanin neresinde?

Toplum sagliginin beslenme
yoluyla iyilestirilmesi ve
korunmasinda gida sektérune
de dnemli gorevler dusmektedir.

Bu gorevlerin basinda besin

degeri yuksek gidalar tretmek ve
tuketiciye sunmak gelmektedir.
Islenmis gidalarla ilgili olarak yapilan
calismalar incelendiginde gidalardaki
antioksidan aktiviteden sorumlu dogal
bilesenlerin isleme sirasinda dnemli
olcude degisebildigi gértlmektedir.
Bu nedenle, proses etkisinin detayli
olarak arastirilmasi 6nem tasimaktadir.
Diger taraftan, elde edilen bu bulgular
yeni proseslerin tasarlanmasi veya
mevcut proseslerin iyilestirilmesine
ve katma degerli Urln elde
edilmesine de imkan tanimaktadir.
Ayrica, farkli bilesenlerin bir arada
kullanildiginda gesitli etkilesimler
yuzunden besleyicilik dzellikleri
acisindan olumsuz bir etki yaratmasi
riski de s6z konusudur. Bu sebeple
uran formulasyonlari gelistirirken

tlm bu etkilesimlerin de dikkate
alinmasi dnemlidir. Tirk gida sanayisi
her gegen gun farkli saglikli Gruin
alternatifleri sunmakta ve bu konuda
tuketici beklentilerini karsilayacak
sekilde calismalar yapmaktadir. Son
yillarda besleyicilik degeri yuksek,
duyusal 6zellikleri iyilestirilmis pek
cok farkli Grinun, hatta 6zel beslenme
gereksinimi olan gruplara, ornegin
vejetaryen ve veganlara yonelik
alternatiflerin piyasada yayginlastigini
goérmek sevindirici bir gelisme.
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FERMENTE URUNLERE ILGi ARTTI

ihracatcilarimizin dis
pazarlarda payini arttirmasi igin
hangi alanlara éncelik vermeleri
gerektigine dair gézlemlerinizi
paylasabilir misiniz?

Ihracatgilarimizin dunya
genelindeki gida taleplerini ve
egilimleri takip etmeleri oldukca
onemli. Gittikce buyumekte
olan fonksiyonel gida sektortnu
yakindan tanimalarini, tuketici
egilimleri ve kaynak sikintilari
nedeniyle alternatif protein
kaynaklari, vegan/vejetaryen
urun alternatiflerinin gelistirilmesi

konularina yénelmelerini tavsiye
ederim. Ayrica fermente Urlnlere
olan ilginin de énemli élglide
arttigini géruyoruz. Diger taraftan,
sadece hammadde saglayicisi
olarak rol almak degil, katma
degeri yUksek urlnler ya da gida
bilesenleri Ureterek bunlarin
ihracati Uzerinde durmak ekonomik
olarak daha faydali olacaktir.
Ornegin, atiklardan elde edilen
gida bilesenlerinin farkli tekniklerle
enkapsule edilmis ve stabiliteleri
arttinlmis formlarinin inracatini
saglamak cok daha etkili olacaktrr.

INSANLARA FAYDA SAGLAMAK ICIN

Akademisyen olmaya nasil
karar verdiniz?

Lise yillarindan itibaren
arkadaslarima ders anlatmayi cok
severdim. Mutlaka égretmenlik,
akademisyenlik gibi bir meslegim
olmasini istedigimi biliyordum.
Benim icin insanlarla calismak,
insanlarla bir arada olabilecegim,
onlara bir fayda saglayabilecegim
bir isle ugrasmak énemliydi.
Universite sinavinda Gida
Muhendisligi Bolumud'nu
kazandiktan sonra daha birinci
siniftan itibaren okulda kalmak ve
akademik kariyer yapmak istedim
ve bugun de bdyle bir meslek
sectigim icin cok mutluyum.

AB PROJELERiI ONEMi FIRSAT OLDU

Calismalarinizi bu alana
yoénelten etken ne oldu?

Insan odakli isler beni
mutlu ettigi icin gida-saglik
arasindaki iliskiyi incelemeye
yonelik calismalar beni hep
heyecanlandirmistir. Avrupa Birligi
6. ve 7. Cerceve Programlari
kapsaminda yapmis oldugumuz
iki tane AB projesi ise bu alana
yoénelebilmem icin dnemli
bir firsat oldu. Bu projelerde
ekip olarak 6zellikle Ulkemize
6zgU antioksidan kaynaklarini
arastirmak, bunlarin biyoaktif

ozelliklerini incelemek, isleme
sirasinda meydana gelen
degisimleri incelemek mumkun
oldu. Bu bilesenlerin saglik
uzerindeki olumlu etkilerine
yonelik galismalari gormek beni
daha saglikli, fonksiyonel trunler
gelistirmek, bu trlnlerin Gretimi
sirasinda meydana gelen kayiplari
en aza indirgemek ya da proses
atigi olarak ortaya ¢ikan posalari
degerlendirerek katma degeri
yuksek urtnler elde etmeye
yonelik galismalar yapmak icin
motive etti.

MEDYADA BiLGI KiRLILIGI VAR

Medyada gida konusunda
yapilan programlar, haberler
sizce yeterli ve faydali mi?

Ne yazik ki medyada faydali
paylasimlar kadar bilgi kirliligine
sebep olan, insanlari yanlisa
surukleyen bilgiler de bulunmakta.
Ozellikle gida alaninda konunun

uzmani olmayan insanlarin
yorumlari ve yanlis yonlendirmeleri
siklikla karsimiza cikmakta. O
nedenle okuyucularin 6zellikle o
konuda uzman olmayan, yeterli
bilgi birikimi ve yetkinligi olmayan
kisilerin yorumlarindan uzak
durmasini tavsiye ederim.
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Gida giivenligini saglamal
su kaynaklarini korumaliyiz

Dunya genelinde

hizla artan bir ntifus
ve buna bagh bir
tuketim oldugunu
kaydeden Istanbul
Hububat Bakliyat Yagh
Tohumlar ve Mamulleri
Ihracatcilar Birligi
(IHBIR) Muhasip
Uyesi Huseyin Eviz,
[HBIR Haber’e
degerlendirmelerde
bulundu. Gidanin
surdurulebilirliginin
cevre ile dogru orantili
olduguna dikkat ceken
Eviz, “Gida guvenligini
saglamamiz lazim, su
kaynaklarimizi koruyarak
buna baglayabiliriz.
Israflardan kacinmay1
once kendimize, sonra
cevremize ve insanlara
Ogretmeliyiz” dedi.

insanlik igin stratejik bir sektérde
faaliyet gostermek ayri bir titizlik
istiyordur. En ¢ok zorlandiginiz
konulari 6grenebilir miyiz?

Insanligin devami icin gida cok
onemli bir aractir ve bu bakimdan
gida sektort cok dnemlidir. Fakat
gidanin kaliteli, yuksek standartlarda
ve hijyenik sartlarda Uretiliyor olmasi
lazim. DUnya genelinde hep beraber
bir pandemi sureci atlattik ve pandemi
bize gidada kalite ve hijyenin ne kadar
onemli oldugunu gosterdi. Bizler de
bunun farkinda olarak isletmemizde
en yuksek titizlikte Gretim yapmaya
gayret ediyoruz. Fransizlarin gok
sevdigim bir s6zU vardir: “Temiz bir
vicdan kadar yumusak bir yastik
yoktur” Kendimize bunu bir nevi
anayasa yaptik ve vicdanimizin rahat
etmesi icin en iyisini en hassas sekilde
yapmaya 0zen gosteriyoruz.

IMF uzmanlari gegenlerde bir
makale kaleme aldilar. Orada
2023'te de gida tarafinda kiiresel
krizin devam edecegini nedenleri
ile anlattilar. Uzmanlar bir yana, isin

icinde olan sizlerin beklentileri ne
yénde?

Bu makaleyi ben de okudum.
IMF'nin belirttigi konular aslinda
hepimizin bildigi ve farkinda
oldugumuz konular. Dlnya genelinde
hizla artan bir ntfus ve buna bagli
tuketim var. Gidanin strdarulebilirligi
cevre ile dogru orantili aslinda.
Pandemi déneminde 6deme
dengelerinde, acik ticarette, gida
ve diger hammaddelerin Uretim ve
dagiliminda, Urunlere ulasimda birgok
sorun ¢iktl. Zamanla pandemi bitti,
tam rahatladik derken, cevre sorunlari
ve iklim degisiklikleri gida UGretimlerini
etkilemeye basladi. Bunun Uzerine
Rusya - Ukrayna savasi isin tuzu
biberi oldu. Yukarida belirttigim krizler

oncelikle dusuk gelirli Ulkeleri etkiledi.

Daha sonra ekonomik durgunluk ve
enflasyon bu krizlerin diger blyuk
Ulkelerde de hissedilmesine sebep
oldu. Gida guvenligini saglamamiz
lazim, su kaynaklarimizi koruyarak
buna baslayabiliriz. Israflardan
kaginmayi dnce kendimize, sonra
cevremize ve insanlara égretmeliyiz.
Gerek IMF gerekse Birlesmis Milletler
bu konularda bircok ortaklasa
calismalar yapryor. Bu konularda ilgili
kurumlara destek olmamiz lazim.

Ulkemiz nisastada kag ulkeye
ihracat yapiyor ve agirlikla tiriin
gonderdigimiz tlkeler hangileridir?

Turkiye dogal misir nisastasi
Uretiminde yillik ortalama 200 bin ton
ihracat ile iyi pozisyondaki Ulkelerden
biri. Bu Urunler bircok Ulkeye ihrag
ediliyor. Bu Ulkeler arasinda Irak,
Cezayir, Nijerya, Senegal, Kamerun ve
ABD &n plana gikiyor.

Ak Nisasta hakkinda konusmak
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istiyoruz. Sirketin kurulus hikayesi,
uretim kapasitesi, ihracati ve niifuz
ettigi pazarlar hakkinda bilgi verir
misiniz?

Ak Nisasta 2005 yilinda tamamen
yUzde 100 yerli sermaye ile
Luleburgazda kurulmus bir firma. Biz
Eviz ailesi olarak sirketi 2011 yiinda
devir aldik. Urtin yelpazesinde misir
suruplari, misir nisastasi bulunan
sirketimiz 2022 yilinin Gguncu
ceyreginde bu Urun yelpazesine
Turkiyede ilk ve tek olan Dekstoz
Monohidrat tUretimini ekleyerek
Ulkemiz sanayisine deger katmis
ve buglne kadar tamamen ithalat
ile sanayicinin tedarik ettigi Granu
yerli olarak musterilerinin hizmetine
sunmustur. Ak Nisasta yaklasik 6
kitada 80'den fazla Ulkeye Urln ihrag
ederek son doért senedir TIM1000
listesine girmektedir.

Huiseyin Eviz ile bir hafta desek;
bu bir haftaya neler sigdirabiliriz?

Is disinda hayatiniza deger katan
faaliyetlerden s6z eder misiniz?

HUseyin Eviz demek, aslinda yogun
bir tempo demek. Kigukligumutzden
beri ticarette yer almamiz bizlerin
ise olan ilgisinin bir gostergesi.
Babamizdan musteri ile olan
iliskilerde g6z kontaginin 6Gnemini
hep dinleyerek buyudugumuz igin
musteri ziyaretlerine gok 6nem
veriyorum. Birgok yurtdisi musteri
ziyareti yapmaya gayret gosteriyorum.
Yurtdisl fuar ve musteri ziyaretimiz
olmazsa haftaigi 3 gun Lileburgaz
fabrika ve 2 gun Istanbul ofis
calismasi yaplyorum. Hafta sonlari aile
ve dostlara vakit ayiryorum. Oscar
Wilde''n dedigi gibi, "Aile yasaminin
guzelligi hicbir yerde yoktur”.
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‘Antakya Kiinefesi'ne Avrupa
Birligi'nden cografi tescil

Antakya Ticaret ve Sanayi Odast'nin Avrupa Birligi (AB) nezdinde yaptigr basvuru
sonuglandi ve Antakya Kiinefesi’ cografi isaret (mahreg isareti) olarak ABde tescil edild;.

Avrupa Birligi'ne (AB)
Antakya Ticaret ve Sanayi
Odasi tarafindan Antakya
KUnefesi'ne cografi isaret
verilmesi konusunda
yapilan basvuru kabul
edildi. Béylece cografi
tescil alan Grun sayisi 9'a
yUkseldi. 13 Mart 2023 tarihli
ve L 074 sayili AB Resmi
Gazetesinde yayimlanan bu
tescil ile ‘Antakya Kunefesi’
her turlt kétuye kullanim,
taklit ve ¢cagristirmaya karsi
ABde de koruma altina
alindi. ‘Antakya Kunefesi'
adi ve logosu, Ureticiler
tarafindan tescil belgesinde/
Urln sartnamesinde
yer alan yoresel Uretim
tekniklerine uyulmasi ve
tum ilceleriyle birlikte Hatay
ili sinirlart icinde Uretilmesi
kosuluyla kullanilabilecek.
Bir gastronomi sehri
olan Hatay'a ait ‘Antakya
Kunefesinin AB tarafindan
da tescil edilmesi, drtnin

taninirligini ve rekabet
gucunu artirirken, ic talep
ve ihracat potansiyelini de
guglendiriyor. Bu tescilile
arun, Uretildigi bolgenin
ekonomi ve istihdamina da
katkida bulunuyor. ‘Antakya
Kunefesi'nin ABde tescilinin,
yasanan buyuk deprem
felaketi sonrasinda yaralarini
sarmakta olan Hatay'in
tarihi ve kulttrel mirasinin
korunmasina da katki
saglamasi bekleniyor.

9°U TESCLLi,
45'i SIRADA

‘Antakya Kunefesi'
ile birlikte AB nezdinde
cografi isaret tescili almis
Uruin sayisi da 9'a yukseldi.
Halihazirda AB nezdinde
cografi isaret almak Uzere
gerekli basvurulari yapilan
ve Avrupa Komisyonu
tarafindan inceleme streci
devam eden 45 Urln
bulunuyor.

Iste cografi tescil alan iiriinler

@ Antep Baklavasi
® Aydin Inciri

® Aydin Kestanesi
@ Bayramic Beyazi

® Malatya Kayisisi
@ Milas Zeytinyagi
® Taskdpru Sarimsagi
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Uriin cesitliligini planh
ve verimli kullanmallylz

Tarim sektorinin
sturdurilebilir besin
tedariki icin stratejik
6neme sahip oldugunu
kaydeden Atom Gida
Yonetim Kurulu Bagkani
Atilla Rua, “Ulkemizin
topraklarindaki trin
cesitliligini planh ve
verimli kullanmamaiz
gerekiyor” dedi.

IHBIR Haber’e 6zel
aciklamalar yapan

Rua, “Cevre sorunlari
ve kiiresel 1sinma gibi
konular, guvenilir
giday1 daha da 6nemli
hale getirdi. Tarladan
sofraya prensibiyle
hareket ediyor,
ozellikle tilkemizde
uretilen tirtinlerde
tedarikcilerimizi

ve ciftcilerimizi
bilgilendirerek bu
anlayisin tim sureclerde
yayginlagsmasina destek
oluyoruz” diye konustu.

Turkiye'nin buytik perakendecileri
ile galismanin ihracata adim atma
noktasinda nasil bir katkisi oldu?

Evrensel standartlara uygun
Urun tretmede buyuk faydasini
gordugumu sdylemeliyim. Calismis
oldugum perakendeciler sayesinde
ben de kenarindan kiyisindan bu
pazara emek vermenin keyfini
yasama sansini buldum. Emegimle,
calisma disiplinim ve titizligimle,
kalitemizle ortak olmayi basardigimiz
ihracat pazarinin tadini, buyuk
perakendecilerin firmamiza
guvenerek bize actiklari yol ve onlarin
taninmisliklar sayesinde aldim.
Bugun Kuzey Makedonya topragi
olan Radovic'ten gelen bir ailenin 1933
yill Edremit dogumlu cocuguyum.
Askerlik arkadasimin kurulusuna
onculuk ettigi Atom Gida firmasina
ortak olarak 1974 senesinde adimimi
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attim ve Emindnd’nde ticaret hayatima
bagladim. O zamanlar Eminént Yag
iskelesi denilen bolge istanbulda
gida urlnleri ticaretinin kalbiydi.
Firmamiz o tarihte basta 5 cesit hazir
corba olmak Uzere baharat, bakliyat
gibi trunleri Uretip ayni zamanda
paketlemesini yapmaktaydi. Satin
aldigimiz ikinci el Alman Rovema
marka paketleme makineleriyle
baharat, hazir corba, bakliyat gibi
urunleri paketlemeye ve tuketiciye
sunmaya basladik. Yaptigimiz islerle
pazardaki yerimizi, seckinligimizi kisa
zamanda fark ettirmeyi basardik.
Hatirladigim kadariyla baharatta ilk
6zgun marka calismasina ‘Migros'
marka baharatlarini paketleyerek
baslamistik. Bu dénemde Avrupa
ulkelerine ihracat yapan Bas
Pazarlama, Korhan Gida, Ayko Gida,
Kare Gida gibi firmalarin baharat,
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bakliyat ve kuruyemis Grunlerini
paketledik. Bu sureg, fason paketleme
konusundaki uzmanligimizi artirdi,
islerimizi gelistirdi. Elde ettigimiz
tecrlbe sayesinde ilerleyen zaman
icinde farkli tlke standartlarina daha
hizli bir sekilde uyum saglamamiza
vesile oldu.

Baharat ile baslayip hububat ile
genisleyen tretim yolculugunuzda
doniim noktalarini bizlerle paylasir
misiniz?

Migros, Knorr, Unilever gibi firmalarla
calismak degerli is birligidir. Her zaman
tas Ustune tas koymaniz gerekir
ki yapinizi kuvvetlendirebilesiniz.
Oldugunuz yerde durmakla yol kat
edemezsiniz. Bizler de éncelikle zamani
ve gundemi takip ettik, bu dogrultuda
gida guvenligi ve kalite yonetimi ile ilgili
calismalarimiza 2002 yilinda basladik
ve gelistirerek devam ettiriyoruz. 2005
yilinda gikan gida kanunu Turkiye
icin bir donim noktasidir aslinda.
Tuketicinin bilinglendirilmesiyle ilgili
onculuk yapan kanunlar herkesi
bir nizamda toplamak icin son
derece dnemli. Yapmis oldugunuz
is begenildikge sizden beklenen
talepte de dogru orantili bir artis
oluyor. Baharat ile baslayan adimimiz
sonrasinda taleplerdeki gesitlilik, bizi
hububat ile de karsilastirdl. Oyle ki o
zaman Turkiyede domatesli bulguru
yapmak icin firn kazani tasarladigimizi
hatirliyorum.

Ozellikle ihracatta belirlediginiz
hedef pazarlar ve bunlara
yonelik stratejilerinizi nasil
olusturuyorsunuz?

Klresellesme dunya ticaretini
kolaylastirirken, rekabeti de ayni
sekilde artirdl. Farkl kaynaklardan
elde ettigimiz pazar raporlarini
degerlendirerek rekabetgi
olunabilecek hedef pazarlari ziyaret
edip, musteri taleplerini yerinde
gorup incelemek gerekiyor. Hedef
pazarin yerel sirketleriyle is birligi
yaparak, bilgimizi pekistirdikten
sonra basari orani daha yuksek
hedeflere kaynak ayirip ilerlemekteyiz.
Hedef pazardaki ilgili fuarlara da
duzenli olarak katiim, uzun sureli is
birlikleri ve bilinirligi artirmaktadir.

Bu yUzden sirket yuzumuzu,
yaptigimiz, yapabilecegimiz tim isleri
tanitabilmek, tanimlayabilmek ve
duyurabilmek icin yurt ici, yurt disi
fuarlarina tagryoruz.

Oniimiizdeki dénemde diinyada
artan gida ihtiyacini dikkate
aldigimizda, tretim ve ihracat
hedefleriniz nelerdir?

Evet, dunyada artan bir gida ihtiyaci
var. Ancak bu boslugu géren sadece
biz degiliz. Pandemi dénemi tim
duinyada tarim urunleri tzerinde etkili
oldu. Bu konuda kimi ithalatg ulkeler
ihtiyaglarini kendi topraklarinda
saglamak Uzere planlama yapti,

kimileri de tedarikgi kaynaginda
degisiklige gitti. Ihracat pazarlarimizda
katma degerli Urtnleri artirarak tercih
edilen Urun haline getirmek, ayrica
bUyuk ve tek musteri ortamindan
uzaklasarak daha ¢ok pazarda yer
almak oncelikli hedefimiz oldu. Girdi
maliyetlerimizin yUksekligi nedeniyle
bazi Urln ve pazarlarda gekilen
zorluklar, tarlada olusan maliyetleri
kontrol ederek halletmeye calismaliyiz
dusuncesindeyiz.

Guvenilir gida, guniimiiziin en
kritik meselelerinden bir tanesi.
Bu hususta yaptiginiz galismalar
hangileridir?

Cevre sorunlari ve kuresel Isinma
gibi konular guvenilir gidayl daha
da dnemli hale getirdi. Tarladan
sofraya prensibiyle hareket ederek,
ozellikle tlkemizde Uretilen Urtnlerde
tedarikcilerimizi ve ciftgilerimizi
bilgilendirerek bu anlayisin tim
sureclerde yayginlasmasina
destek oluyoruz. Ithal Grtinlerde
de ayni prensiple hareket ederek
ithalatcl tedarikgi firmalarimizin
Urtin segiminde tercihlerimizi
paylaslyoruz. Hammadde tedarikini
hallettikten sonra, paketleme
asamasindan once fabrikamizdaki
eleme ve 6gutme sistemlerinde
metal, kum ve benzeri Gruntn
icinde olmamasi gerekenlerden
arindinilip gerekli analizler yapildiktan
sonra paketlemeye hazir hale
getirilmektedir. Uygun depolama
kosullarinda saklanan urunler, Turk
gida kodeksinin yatay ve dikey
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tebliglerine uygun kosullarda
paketlenmektedir.

Yine sirdurilebilir gida ve
surdurilebilir tedarik anlaminda
sirketinizin ilkelerinden bahseder
misiniz?

Tarim sektéru strdurulebilir
besin tedariki igin stratejik 5neme
sahiptir. Ulkemizin topraklarindaki
urun cesitliligini planli ve verimli
kullanmamiz gerekiyor. 49 yillik tarihi
olan bir firma olmamiz nedeniyle
bircok tedarikgi ile tanisikligimiz ve
is birligimiz mevcut. Bu tedarikgilerin
her biri ile ticaret olsun olmasin,
pazar hakkinda bilgi alisverisinde
bulunup guncel olmak bizim icin
onemlidir. Artik ikinci nesiller is basina
gecti, onlar eski ve faydali olmayan
aliskanliklardan vazgecme konusunda
daha istekliler. Onlara ellerindeki isin
ne kadar dnemli oldugunu hatirlatarak
tecrube edinmeleri konusunda destek
olmak dnemlidir. Bir musteriyle veya
tedarikgiyle calismaya baslamak
ve o calismayi uzun sureli kilmak
Ozen ister, sabir ister. Kalite ¢itasini
yUkseltmek, bu konuda biling sahibi
olmakla ve buna inanmakla baslar
ve tek basina olmaz. Sektorun tim
paydaslarinin katilmasi basari oranini
yukseltir. Verimlilik dediginizde bu ayni
zamanda milli bir gorevdir. Israfi her
kademede engellemek gerek. Zaman
israfini da bitirmek lazim. '1974'ten
buglne, biz dogrusunu yapiyoruz
sloganimizla aldigimiz yol, attigimiz
her adim, buttn bu bahsettiklerim
dogrultusunda ilkelerimizi olusturuyor.
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IHBIR Haber olarak

bu sayimizda Kuzey
Amerika’da sektorimiiz
icin en 6nemli fuar
olarak tanimlanabilecek
Sweets & Snacks
Expo’nun kenti Sikago’yu
inceliyoruz. Sweets &
Snacks Expo;Amerika
Birlesik Devletlerinde
faaliyet gosteren

ve yuksek sayginlik

ve etkinlige sahip
National Confectioners
Association’in
diizenledigi yillik bir
etkinlik. Ayni zamanda
bu kent, 90°’dan fazla
ulkeden 12.000’den

cok uyeye sahip olan
IFT (The Institute of
Food Technologists)
yillik toplanti, kongre
ve fuarlar1 i¢in de tercih
ediliyor. Peki, Sikago’ya
nasil gidilir? Hangi
lezzetler denenmelidir?
Nerelerde gezilir? Ve
nereleri gormeden
gelinmez? Iste Sikago
hakkinda bilinmesi
gereken her sey...

Sikago 1833 yilinda, Amerika
Birlesik Devletlerinin Michigan Gélu
guneybatisinda Illinois eyaletine
bagli olarak kurulmus, ntfusu
bakimindan Amerikanin en buyuk
Uguncu sehridir. Sehrin yUzélc;Umu
606.1 kilometrekare, resmi para birimi
Amerikan Dolari, resmi dili ingilizcedir.

Sikago, New York ve Los Angeles
gibi bluyuk sehirlere gére daha
duizenli bir sehir planlamasina sahiptir.
Gol kenarina kurulu bu sehir sayisiz
gokdelenleri ile dikkat cekmektedir.
Sehir, 1885 yilinda itk gokdelenin
yapilmasi ile de tarihe gegmistir.
Willis Kulesi veya dnceki adiyla Sears
Kulesi, Amerika Birlesik Devletlerinin
Uguncu ve dunyanin yirmi ikinci en
yUksek gékdeleni olma unvanini
1998 yilina kadar korumustur. 110
katli bu gokdelenin anteni ile birlikte
yuksekligi 527 metredir. Sehirde
1884 yilinda yapilmis 42 metre
yuksekligindeki Home Insurance
binasi ise bulundugu zamana goére
gelismis, yenilikgi, celik-yapili olmasi
nedeniyle “Council on Tall Buildings
and Urban Habitat" tarafindan
dunyanin ilk yuksek binasi olarak
kabul edilmis ve tescillenmistir.

Sehir, 110 katli Sears Kulesi, AON
binasi, Hancock Kulesi ve buyuk bir
ticaret merkezi olan Merchandise
Mart gibi dnemli binalara ev sahipligi
yapmaktadir.

SANAT VE KULTUR SEHRI

Gokdelenlerle cevrili bu sehirde,

MART/NISAN 2023

Gokdelegler sehi:
sIKAGo

yesil alanlarin ve ¢ok sayida hayvana
ev sahipligi yapan goletli parklarin
korundugu goézlerden kagmamaktadir.
GOl kenarindaki parklar ve plajlar,
bisiklet, yuzme, golf, kosu, plaj
voleybolu, guneslenme gibi bircok
acik hava aktivitesi icin insanlara
cesitli imkanlar sunmaktadir. Cok
sayida bisiklet yolunun da bulundugu
sehirde, bisiklet kullanmak gunluk
yasamin dogal bir parcasi haline
gelmistir. Sehir ici ulasim aginin
oldukga gelistigi sehirde, yerden

6 metre yukseklikte kurulmus
metrolar, trenler ve otobuslerden
olusan toplu tasima vasitalari ile
sehrin her bolgesine rahatlikla ulasim
saglanabilmektedir. Amerika Birlesik
Devletleri icinde Sikago egitim,
ekonomi, ticaret agisindan oldugu
kadar sanatsal ve kulturel alanda da
oldukca 6nemli bir konumdadir. Ayrica
dans, spor, muzik, gorsel sanatlar,
sahne sanatlari, tiyatro, festivaller,
kulttr merkezleri, kutuphaneler ve
gosteriler kentin baslica kulturel
unsurlari arasindadir. Sikago caz
muziginin baskenti olarak kabul
edilmekte ve bircok caz festivaline
de ev sahipligi yapmaktadir. Ayni
zamanda, Chicago Bulls basketbol
takimri ile dinyanin birgok yerinde
taninan sehir, dinyanin en iyi
basketbol oyuncularindan Michael
Jordan ve Derrick Rose'un da
profesyonel basketbola adim attigi
yer olarak sporseverlerin ilgisini
cekmektedir. Ayrica medya ve film
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sektéru olarak da Sikago, Amerikan
filmlerinin vazgegilmez sehridir.

$iKAGO ViZE ISLEMLERI

Sikago'ya seyahat edecek tim
Turkiye Cumhuriyeti vatandaslarinin
pasaport ayrimi yapilmaksizin vize
almasi gerekmektedir. Umumi
(Bordo), Hususi (Yesil), Hizmet (Gri)
ve Diplomatik (Siyah) pasaport sahibi
tum Turkiye Cumhuriyeti vatandaslari,
Amerikan Konsolosluguna vize
basvurusunda bulunabilirler.

Amerikaya seyahat etmek
isteyen kisiler, muracaatlarini
onceden elektronik form doldurarak
randevu almak sartiyla Amerika
Konsolosluguna ve Amerika
Buyukelciligi'ne yapabilmektedirler.
Vize prosedurt “Gogmen olmayan
vizeler" ve “Gocmen vizeler' olmak
Uzere 2 gruba ayrilmaktadir. Ticari,
turistik, aile ziyareti, konferans, dil
okulu gibi farkli seyahat amaglarina
gore en fazla 6 aylik kisa sureli
giris yapmak isteyen kisilerin
‘Amerika Go¢men Olmayan Vizesi"
basvurusunda bulunmalari gerekir.
Yerlesim nedeniyle uzun sureli ABDye
go¢ etmek isteyen kisiler ise “Amerika
Gbécmen Vizesi” basvurusu yapmalidir.

Ayrica seyahat dncesinde online
olarak sistem tzerinde doldurulacak
DS-160 Basvuru Formu ile birlikte
vize basvuru randevusu alinmalidir,
Seyahat edeceklerin DS-160
basvuru formunun barkodlu ciktisiyla
randevuda hazir bulunmalari sarti
araniyor. Formu doldururken ABDye
seyahat etme amaciniza gére vize
tartnu dikkatlice doldurmaniz ve vize
Ucretini yatirmaniz gereklidir. Aksi
takdirde vize basvurunuz konsolosluk
tarafindan reddedilebilir.

Sikago'ya nasil gidilir?

Turkiye ile Sikago arasinda 7 saatlik
bir zaman farki mevcuttur. Istanbuldan
yaklasik 11 saat suren direkt ucus ile
sehir merkezine 28 km uzakliktaki
Ohare Uluslararasl Havaalanina inis
yapabilirsiniz. Ohare Uluslararasi
Havaalani, dunyanin en islek ikinci
havaalani unvanini tasimaktadir.

Sikago'da yeme icme

Sehirde, Amerikan kalturdne ait
lezzetler genel olarak fast-food
kaltaru ile iliskilendirilebilecek olan
hamburger, hot dog, portakalli
tavuk, Sikago pizzasi (derin tabak
pizza), yumurtal pilav, doughnut ve
milkshakedir.

Sikago ayni zamanda Amerika
Birlesik Devletlerinde yeme-
icme sektérunde oldukca populer
markalarin dogdugu yerlerin basinda
gelmektedir. ABDnin en cok tuketilen
peyniri, kirmizi sarabl, sekerlemeleri,
soslari, cikolatalari, dondurmalari
ve atistirmalik cerezleri de burada
Uretilmektedir.
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Sikago'da diizenlenen fuarlar

02-04 Mayis 20-23 May1s 23-25 Mayi1s
Rapid + TCT National Restaurant Sweets & Snacks
2023 (Makineler, Association (NRA) EXPO 2023
Mekanik, Elektrikli Show 2023 (Otel, (Sekerleme ve
ve Elektronik Ascilik ve Hizmet Atistirmalik Uriinler
Cihazlar Fuar) Sektorii Ekipmanlan Fuar)

Fuarn)
08-10 Haziran 12-14 Haziran 17-19 Temmuz
AIA Conference on NeoCon Chicago IFT First Annual
Architecture 2023 2023 (Uluslararasi Event and Expo
(Uluslararasi Uzman Ic Mekan Tasarimi (Gidave Gida
Mimarlik Fuar) Thtisas Fuar) Teknolojileri Fuar)
25-27 Temmuz 11-17 Eyliil 11-12 Ekim
ASI Show Chicago Fabtech 2023 Chicago Build Expo
2023 (Reklamcilik (Makineler, Mekanik, 2023 (Uluslararasi
ve Pazarlama Elektrikli ve Yap: Ihtisas Fuari)
Teknolojileri ve Elektronik Cihazlar
Hizmetleri Uluslararasi| Fuar)
Thtisas Fuari)
23-25 Ekim 23-25 EKim
Process Expo 2023 Best Practices 2023
(Uluslararasi Gida Expo & Conference
Endiistrisi Thtisas (Makineler, Mekanik,
Fuar) Elektrikli ve

Elektronik Cihazlar

Fuar)

Sikago, damak zevkinize
uygun yemek bulmakta asla
zorlanmayacaginiz bir sehirdir.
Kendilerine 6zgu mutfaklar disinda
dinya mutfagini da iginde barindiran
sehirde, en Unlu seflerin restoran
zincirlerinden tutun da sokak

lezzetlerine kadar her damaga hitap
edilmektedir. Dilerseniz Sikagonun

en bilindik kalin kenarli pizzasini
sehrin her yerindeki restoranlarda
tadabilir ya da en Unlu seflerin liks
restoranlarinda 1zgara gesitlerini sunan
steakhouse'lari deneyimleyebilirsiniz.
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|kago hava durumu ve
re gitmekicinen

uygun Zzaman

‘Ruzgarli Sehir” olarak anilan
sehirde neredeyse her gin rlzgarli
hava ile karsilasmaniz mumkun.
Nemli ve karasal iklimin hakim oldugu
sehrin gél kenarinda olmasi sebebiyle,
disari ¢iktiginizda ytzunuzde ruzgari
hissedersiniz. Sikago dort mevsimi
yasayan bir sehir oldugu icin ézellikle
kis aylarinda havasi keskin, soguk
ve ruzgarlidir. Bahar aylari ise biraz
daha kisa surdugunden nisan ve
mayIs bahari en ¢cok hissedeceginiz
aylardir. Mart ayi ise aliskin oldugumuz
marttan daha soguk geciyor. Yaz aylari
hem en gunesli hem de en yagisli
gunlerin yasandigi, sicakligin 32°Cye
ulastigi zamanlardir. Kasim ayinda
hava sicakligi 13°Cye kadar dusebilir.
Kis aylari ise oldukga soguk ve karlidir.

Eger yaz tatilini Sikagoda gegirmek
gibi bir niyetiniz yoksa bahar ve
sonbahar aylari sehri ziyaret etmek
icin en ideal zamanlardir diyebiliriz.

glkago. Gecgmisten
ugune

5|md| ziyaretcilerini mimarisi ve
ihtisamli gokdelenleri ile buyuleyen
sehirde gokdelenlerin yapimindan
once yaygin olarak ahsap yapilar
hakimdi. Tarihe “BuyUtk Sikago Yangini”
olarak gegen ve 8 Ekim 1871 gecesi
baslayan felaket, sehrin glineybati
tarafinda baslamis, hizla kontrolden
cikarak kuzeye ve doguda sehir
merkezine dogru ilerlemistir. 2 gun
boyunca araliksiz devam eden bu
yanginda 300 kisi hayatini kaybetmis,
100.000'den fazla kisi evsiz kalarak
sokaklarda yasamak zorunda kalmis,
belediye binasi ve opera binasi da
dahil olmak tzere 17500 ev yikilmis,
toplamda 85 kmz2 alan bu yangindan
zarar gormustur. Bu buyuk felaketten
sonra sehir hizli bir yapilanma
sUrecine girmis, yeni sehrin silueti
olusturulmustur. Sehrin neredeyse
tamamen yok olmasina sebep olan
ahsap yaplilarin yerine gelik gévdeli
gokdelenler yapilmasi ve caddelerin
yeniden sekillendirilmesiyle sehir
adeta kullerinden yeniden dogmus
ve 10 yilicinde dunyanin en blyuk
metropollerinden biri haline gelmistir.

Konaklama

Gokdelenleri, parklari, sahilleri,
caz barlar, muzikalleri ve hareketli
caddeleri ile zevkle gezebileceginiz
sehirde her bltgeye uygun konaklama
secenekleri mevcuttur. Ister bes yildizl
otellerinde ister butik otellerinde
isterseniz de hostel'lerde butcenize
gore konaklayabilmeniz mumkun.

Gezip gorillmesi

gereken yerler

Magnificient Mile: Sikagonun en
hareketli, en islek ve en Unlu caddesi

olan Michigan Caddesi'ndedir.
Adindan da anlasilacagi gibi
“‘Muhtesem Mil" olarak anilir. Cadde
boyunca marka magazalar, restoranlar
ve oteller bulunmakta, cadde ayni
zamanda sanat galerilerine de ev
sahipligi yapmaktadir.

® Navy Pier: Sikagoda Michigan
GOlu kenarinda kurulmus turistik ve
eglence merkezidir. Ozellikle gocuklu
aileler tercih etmektedir. Clnku
cocuklarin eglenmeleri icin cok fazla
segenege sahiptir. Cocuk muzesi,
lunapark, alisveris yapabileceginiz
dukkanlarin bulundugu 50 donum
Uzerine insa edilmis bu eglence
merkezinde, her yas icin keyifli olan
Michigan ve Sikago manzarali bty Uk
dénme dolabi, golde ve nehirde
yapilabilecek tekne turlari, hem gezip
hem de egleneceginiz aktiviteler
ziyaretgilerine sundugu segenekler
arasindadir.

® Grant Parh: Sikagonun en
onemli parki ve sehrin én bahcesi
olarak anilan bu park, Michigan
Avenue ve Michigan Golu arasinda
bulunur. 300 donuimluk yesil
alan Uzerinde bulunan bu parkta,
Millenium Park, Sikago Sanat
Enstitisu ve Unlt Buckingham
Cesmesi gorulebilir, ayrica denk
gelirseniz yine bu parkin ev sahipligi
yaptigi Sikagonun Unlu festivallerine
de katilabilirsiniz.

@ Millenium Park: Devasa bir
garajin uzerine insa edildiginden
dolay! “dunyanin en buyuk cati
bahgesi" olarak anilan modern
bir parktir. Modern ve Unlu sanat
eserlerine ev sahipligi yapmaktadir.
Unlt Cloud Gate (Bulut Kapisi) heykeli
bu parkta bulunmaktadir. Halkin
heykeli fasulyeye benzetmesinden
oturd “Bean” denilen Cloud Gate,
sehre gelenler tarafindan mutlaka

ziyaret edilir. Yansitici bir ylzeyi
olmasindan dolayi cocuklar ve
fotografcilar tarafindan ilgi géren
bu heykel 6nunde selfie cekmek
icin siraya girmis insanlarla
karsilasabilirsiniz. Ayrica bu parkta
Jay Pritzker Pavilion, Crown Fountain
gibi Sikagohun unlu sanat eserlerini
gorebilirsiniz.

Sikagoda gezilecek yerler listenize
ekleyebilecediniz daha bircok
yer bulunuyor. Sanata ve tarihe
merakliysaniz, birgok muze ve turistik
alani da ziyaret edebilirisiniz. Eger
Sikagoda yeteri kadar zamaniniz varsa
asagidaki cazibe merkezlerine de
mutlaka g6z atabilirsiniz.

Water Tower (Su Kulesi)

Chicago Museum of Science and

Industry (Sikago Bilim ve Endustri

Muzesi)

Shedd Akvaryumu

Art Institute of Chicago (Sikago

Sanat Enstitust)

Lincoln Parki Hayvanat Bahgesi

Union istasyonu

Wrigley Binasi

Saha Muzesi,

Chicago Nehri

Tribune Tower (Tribun Kulesi)

Adler Planetarium

Brookfield Hayvanat Bahgesi

Sears (Willis Tower)

North Avenue Beach (Kuzey

Caddesi Plajn

Field Dogal Tarih Muzesi

Maggie Daley Park

The Chicago Theatre

(Chicago Tiyatrosu)

Garfield Park Conservatory

Museum Of Contemporary Art

Chicago (MCA Chicago - Cagdas

Sanat Muzesi)

Chicago Tarih MUzesi

Chicago Kultur Merkezi

Chicago Cocuk Muzesi










Kurulu
Erdal Bahcivan, Chairman of Bahcivan said, “Only half of the 2| el

the Board of the Istanbul milk production meets the s Bahgwvan
Chamber of Industry (ISO), told  § industry. This needs to be increased |
IHBIR News about what needs to : in order for resources to be used
be done in the livestock, milk i correctly and turned into products
and dairy products sector. i with high added value.” said.

‘WE MUST USE OUR RESOURCES EFFICIENTLY" _’ ‘ﬁ}; sepoi

Women exporters left their
mark on the ISM Fair held in
Cologne, Germany, with the
IHBIR National Participation
Organization. Kazim Tayct,
Chairman of the Board of
IHBIR, said that they attach
great importance to ensuring
that women entrepreneurs
participate in export life.
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We will be the center of
production and trade

Dear IHBIR Family,

We see that trade accelerated
after the Covid-19 outbreak, but
supply shortages and supply
shocks continued. In addition to
these problems on the production
front, a visa problem is also on our
agenda. There are disruptions in
transportation and related services,
especially due to the ongoing
strikes in the European Union
countries and the workforce lost
during the epidemic. Of course,
we have to note that the demand
beyond expectations adds to this.

Not only Turkish manufacturers
but also the Middle East, Africa
and Asia Pacific countries, which
participated in the fairs in Europe,
are also experiencing serious
difficulties due to the visa problem,
and we observe that many
countries, especially in Germany,
cannot attend the fairs.

Shifts to Dubai and Istanbul fairs,
which are developing as alternatives
to food fairs in Europe, have begun.
The world is no longer the old world.
e are moving from a unipolar
sphere to a multipolar order. While
moving towards an order in which
the borders are solidified from the
world where goods, services and
people can easily move around,
countries that follow policies that
embrace, not prevent, will come
to the fore. Contrary to these
developments on the European
front, our country is a candidate to
become the center of the new era
thanks to the infrastructure provided
by Istanbul Airport and the logistics
advantage provided by Turkish
Airlines.

WorldFood Istanbul Fair, which
will be held for the 31st time at

TUYAP Fair and Congress Center
between 6-9 September 2023,
under the name of “Turkish

Food Platform”, which is the
representative of all food sectors in
Turkey, has become a giant meeting
point for the world food sector in
the midst of these developments. is
coming.

As of today, the fair is preparing
to host nearly 1,500 exhibitors,
over 60 thousand visitors and over
700 international VIP purchasing
professionals.

At the WorldFood Istanbul
Fair, 280 thousand square feet of
company residence area was sold.
Among the fair visitors, there are
mainly those from Europe, Canada,
the United States and South
America. Our goal is to increase
this to approximately 430 thousand
square feet by September and turn
it into a gigantic food fair. Organized
in cooperation with the “Turkey
Food Platform" in the next 4 years,
this fair will be one of the biggest
food fairs in Eurasia. This year, as all
food industry components, we want
to give our support to this fair and
brand the fair as an Anuga, a SIAL of
Turkey. We think that our WorldFood
Istanbul Fair will be a shining star
considering the developments in
the world.

Our country, which played a
critical role in overcoming the grain
supply crisis that came to the fore
with the Ukraine War and became
a center in grain trade; We must
turn the restrictions that emerged
in China during the epidemic period
and in the West after the epidemic
into an advantage, and ensure that
it becomes a global center in food,
both production and trade.
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Country seeking
healthy food: South
Korea p-S
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World food
industry meetsin
Istanbul p7/2

‘We must turn
to our own
resources in
food

and use it in the
most efficient
way

Erdal
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GRAIN SECTOR IN TURKIYE
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TURKIYE GENERAL-GRAIN
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SECTOR 2023 10 COUNTRIES
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Atom Food Chairman of the Board Atilla Rua said
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For a healthy
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responsibility poO
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We must ensure
food security, protect
water resources p92
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As the Istanbul Cereals, Pulses, Oil Seeds
and Products Exporters' Association
(IHBIR), we held the Ordinary General
Assembly for 2022. In the general
assembly, which was held with the
participation of Kazim Tayci, Chairman of
the Board of IHBIR, and the members of
the Board of Directors, evaluations were
made about our industry and projects for
the next period were also discussed.

A cooperation meeting was held
between the Turkish Food Platform
(TGP) and Worldfood Istanbul at the
Foreign Trade Complex of the Turkish
Exporters Assembly (TIM). TIM Sector
Board President Ahmet Tiryakioglu,
ETUDER President Melih Sahinoz,
TOBB Fairs President Cihat Alagoz
and Worldfood representatives Kemal
Ulgen, Semih Benbaste, Kivanc Ugur
ETUDER Secretary General Aydin
Bagater; our goals, projects and the
steps to be taken for the upcoming =
period were consulted. et
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Delegation from Mexico

With the coordination of the
Ministry of Commerce and

the organization of the Turkish
Exporters Assembly (TIM, 1IB,
IMMIB), a delegation from
Mexico came to our country
within the scope of the Special
Qualified Purchasing Delegation

Program with the participation

of the officials of the company
‘Commercializadora CKE SA de
CV" operating in various sectors

in Mexico. Coskun Micik, Member
of the Board of Auditors of IHBIR,
presented the IHBIR plaque to the
Mexican Procurement Committee.

NEFIS DLSU
BOREXLER 'ﬁﬂiﬂ

\We were guests of our companies

As IHBIR, our company visits
continue. Dohler Food Ind. Inc., Arti
Industrial Food Ind. & Com. Inc.,
Imesta Food Logistics Foreign Com.
Ltd. Co,, Ciloglu Food Inc., Univeks
Domestic and Foreign Com. Food
Industry Ltd. Co. We made visits to
companies.

We were guests of Arnika Food,
Ferzaym Food, Sama Food and
Tatseli Desserts again. Arnika
Food's Finance Manager Onur
Bashan, Ferzaym's Chairman of
the Board Sezayi Demirel, Sama

Food's Chairman of the Board Enver
Semsipasa and Tatseli Desserts
Export Manager Aslan Yemen,
listened to the company's problems
and gave information about our
activities and state supports in the
new period.

Within the scope of the visits,
we informed our members about
trainings, government supports and
projects that can be developed for
export. We thank our companies
for their hospitality and wish them
success in their work.
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Security of
supply in food
was discussed

“Food Supply Security Technical
Committee Meeting", one of the
Technical Committees within the
governance structure of TUGIP
(Turkey Food Innovation Platform),
was held on Friday, March 10th, 2023
at TUBITAK MAM Gebze Campus.
IHBIR Branch Manager Volkan
Kekevi and Prof. Dr. Nevzat Konar
joined. TUGIP was established under
the leadership of Food Research
Groups under the TUBITAK MAM Life
Sciences Vice Presidency.

Special procurement
delegation to
Cameroon and
Central Africa

With the organization of IHBIR,

on Wednesday, March 8th, 2023,

the representative of “NANA

BOUBA GROUP", one of the largest
distributors and marketing companies
of Cameroon, Mr. The “Special
Qualified Buyers Committee” program
was organized with the participation
of Abdolul Hakim.

NANA BOUBA GROUP, which also
includes the company “SOACAM SA',
which is the leader in the distribution
of food products in the sub-region
of Cameroon and Central Africa, met
with the suppliers and exporters of
Turkish food and market products
with a high export capacity, product
diversity and regular export.




ISTANBUL CEREALS PULSES OIL SEEDS AND PRODUCTS EXPORTERS ASSOCIATION

MARCH/APRIL 2023

Country seeking healthy
food: South Korea

Prof. Dr.
Nevzat

KONAR

As of 2020, there are
more than 30 thousand
food production and
processing establishments
in South Korea. South
Korean retail food sales
totaled $106 billion in
2021, accounting for

28% of total retail sales
excluding automobile
sales. Supermarkets also
stand out as the leading
food retail channel.
Korean consumers,

who have a very high
level of technology

use, generally make
research on a product

on social media before
purchasing, and then
make their purchasing
decisions. Accessing
sufficient information
about the product during
this research increases
satisfaction levels.

In addition, product
components and quality
are among the important
selection criteria for this
consumer group. Koreans
seek new flavors, better
value, convenience,

high quality, and most
importantly, safe and
healthy food.

South Korea has the world's
10th largest economy with a GDP
of US$1.8 trillion and a GNP per
capita of US$35,373 in 2021. With
a population of approximately 51.6
million, more than 80% of Koreans live
in urban areas. Although the Korean
economy was severely affected by
the COVID-19 epidemic in 2020, it
managed the epidemic relatively well
and the country's economy continued
to recover until 2021. Due to income
growth and a stagnant housing
market, the Korean government
estimates that South Korea's GDP will
grow by only 2.7% in 2022, and this rate
will fall below 2% in 2023 and 2024.
While declining semiconductor sales
will affect exports in the short term,
the historically low unemployment
rate is expected to rise again and
inflation is expected to remain well
above 2% for the time being. In South
Korea, where domestic production

meets only 46% of the food demand,
consumer-oriented products worth
$17.3 billion were imported in 2021,
accounting for 40% of agricultural
imports. There are many opportunities
to increase our country's exports in
this segment, including beef, fruit and
berry products, nuts, dairy products,
confectionery, beverages and ready-
to-eat food.

As of 2020, there are more
than 30,000 food production and
processing establishments in South
Korea, and these establishments have
achieved sales of $56 billion. Korean
food production companies operate
largely on the basis of imported
goods and ingredients. The import of
basic and intermediate agricultural
products reached a total of 17 billion
dollars in 2021. In addition to the
USA, which has a share of 21% in this
import, China is among the countries
that draw attention.

2,100 40,000
35,000

1,600 — 30,000
25,000

1,100 - 20,000
—15,000

600 - 10,000

2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021
Figurel. South Korean economic trends ( I GDP, BN GDP per capita)
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Figure2. major countries exporting consumer
agricultural products to South Korea

South Korean retail food sales
totaled $106 billion in 2021,
accounting for 28% of total retail
sales excluding automobile sales.
Supermarkets are the leading food
retail channel. Supermarkets are
followed by hypermarket discount
stores, convenience stores, online
retailers and department stores.
Online retailers and convenience
store food sales are expected to
grow faster than any other channel
over the next 5-10 years. The rapid
growth of online retailers is forcing
it to restructure the traditional retail
channels space and develop new

strategies to attract consumer traffic.

The main players of food retailing in
the country are EMART, LOTTE Mart,
HOME PLUS, COSTCO, GS Retail,
BGF Retail, Korea 7, E-Land Retail,
Lotte Dept. Store, Shinsegae Dept.
Store, Hyundai Dept. Store, CJO
Shopping, GS E-Shop, SK Planet,
Ebay Korea, Coupang.

MASS COMMERCIAL
FARMING IS DIFFICULT

More than 70% of South Korea's
land is mountainous, making
mass commercial farming difficult.
More than 90% of Koreans live
in urban areas covering only 17%
of the country. More than half of
the total population resides in
the greater metropolitan area of
Seoul. Agriculture; Although it
only accounts for 2% of GDP, it still
remains politically important. Most
of the limited farmland is devoted to
rice production due to government
subsidy policies.

Traditionally, Koreans attach
great importance to agriculture and
follow protectionist policies over
the agricultural sector. However,
recently the country has adopted
an open market economy and has
opened its market internationally in
most sectors, including agriculture.
In 2015, the country also opened

the rice market, which is the last
area of the agricultural sector that
is not subject to full international
competition.

Korea's overall agricultural
imports are projected to increase
by 19.2% in 2022 due to increased
import demand in both the retail
and food processing sectors. For
example, South Korea's consumer-
oriented product imports from
the United States are projected to
increase by 10% in 2022 to reach
$6.9 billion.

CONSUMER FOOD TRENDS

Korea has achieved rapid

growth in a short time. Country;

It has global competitiveness

in various fields such as mobile
phones, automobiles, chemicals
and steel production. In recent
years, its cultural content, including
music, movies, games and food,

has emerged as an important
industry leading the Korean
economy. Traditional Korean cuisine,
represented by steamed rice, Kimchi
and Bulgogi, remains the main part
of the Korean diet today. However,
as Korean consumers are more
exposed to foreign food cultures
and lifestyles, they incorporate more
international ideas and ingredients
into their diets. Koreans seek new
flavors, better value, convenience,
high quality and most importantly
safe and healthy food.

General features: General
characteristics of South Korean
consumers with a focus on food
consumption:

Increasing interest in easily
prepared and consumed foods,
including ready-to-eat and snacks,

Visual and aesthetic expectations,

The height of the idol marketing
effect,

High level of expectation of
information,

Consumption level of products in
the HMR (Home Meal Replacement)
category,

\Western-style breakfast
prevalence

‘Samsi Sekki" style consumption
(feeding with three equal meals a
day),

Usually out-of-home and alone
(alone) eating,

South Korean consumers
can commonly be described as
‘obsessed” with aesthetic and
visual qualities. Therefore, the
first interaction with the product
is of great importance. Therefore,
physical design and packaging
properties of foods can be specified
as critical parameters for market
entry and product promotion. This
applies to South Korean consumers
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of all genders. The fact that the
most male care products are sold

in this country in the world can be
stated as another indicator of the
importance given to aesthetics and
visual qualities. In addition, South
Korean consumers are seriously
affected by trends in social networks.
Therefore, as a result of the use of
“influencers”, marketing and product
promotion have a very strong effect
and successful results.

THEY RESEARCH FROM
SOCIAL MEDIA FIRST

Korean consumers, who have a
very high level of technology use,
generally research a product on
social media before purchasing,
and then make their purchasing
decisions. Reaching sufficient
information about this research
during this research increases the
level of satisfaction. In addition,
product components and quality
are among the important selection
criteria for this consumer group.

“Samsi Sekki" is a nutritional
approach that Koreans have
traditionally tried to implement
and has recently been taken
into account by many people.
Accordingly, consuming three
equal meals is considered a
healthier approach to life. For
this reason, “breakfast, lunch and
dinner” are tried to be consumed
without skipping meals. However,
in all three meals, there are some
prominent characteristics. For
example, consumption that can
be defined as “Western style”
is common in breakfasts. In this
context, especially cereals, granola,
muesli and oatmeal foods are
consumed together with yogurt,
completing the breakfast meal. This
consumption is also compatible
with other lifestyle choices. As
mentioned above, the prevalence of
life in single-person households and
long working hours are compatible
with the consumption of foods
that are easy and the preparation
process is negligible. In addition,
although the consumption of meals
outside home is common for dinner,
there is still “eating and drinking
alone" in question. Another feature
is related to purchasing behavior
towards food; Consumption of
‘ready-to-eat/food" and “snack”
products has become widespread
especially in the last five years and
has become a trend consumer
behavior. Korean consumers
generally show interest in HMR
(Home Meal Replacement) products
with an approach that we can define
as "‘meal replacement” along with
“not skipping meals".
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® Healthy lifestyle: There is strong
and growing consumer interest in
healthier eating. Demand is driven
in part by the rapidly aging Korean
population. Many people rely on the
traditional Korean teaching that “food
and medicine come from the same
source”. The ‘well-being’ movement,
which emphasizes physical and
mental health, has also increased the
interest in healthy nutrition. This has
resulted in an increased demand for
functional food and food supplements
and foods with “perceived” health
benefits.

Another consumer trend that is

common in this country is “vegan
foods" For example, there is a
significant increase in the sales and
demand of vegan bakery products,
which is also reflected in the searches
and discussions on social media.
The demand for “vegan meat" is
also spreading, and the interest
in “vegetable protein” sources is
increasing.

It is in question that South Korean
consumers have begun to attach
more importance to the relationship
between health and nutrition,
increasing their expectations for
the contribution of nutrition to their
health, especially their immune
system. In this case, the inclusion
of some "known" health-supporting
components in commonly consumed
foods has become one of the
reasons for preference. There is a
higher demand and consumption
of enriched and functional foods
than before the pandemic, among
which those enriched with medicinal
and aromatic plants have reached
remarkable consumption levels.

® The Importance of Food Safety:
Korean consumers are extremely
sensitive to food safety issues.
Therefore, they often put pressure on
government and industry to ensure
the quality and safety of food on the
market through new regulations and
public campaigns. For example, food
traceability has emerged as a priority
initiative in recent years, resulting in
mandatory traceability labeling and
registration of foreign facilities on key
products, including livestock, meat
and egg products.

* Polarized Purchasing Powers:
Continuous economic growth has
increased the number of affluent
consumers in Korea. Swiss Credit
Group reported that the number
of millionaires in Korea reached
750,000 in 2019, increasing 9.5 times
compared to 2010. This situation
creates more demand for high quality
and expensive food products. The
increase in the number of young
people with global experience has
also accelerated the demand for

diversity and new tastes. However,
there is also a strong demand for
affordable products. With the recent
economic slowdown, 7 million
Koreans pre-X and Il. The continuing
retirement of individuals of the post-
World War Il generation has increased
the demand for lower-priced private
label products in retail stores. Value-
driven retail segments, including
online retailers, warehouse discount
stores and outlet malls, are reporting
solid growth in sales for this product
line.

® Convenience: Convenience is
another important consumer trend
for Koreans as daily life gets busier.
For example, the rapid increase
in dual-income families, single-
parent households and single-
member households is leading
to strong growth in Home Meal
Replacement (HMR) products in
retail stores and takeaway meals
in restaurants. Delivery services
are highly developed in Korea as
people do not want to spend time
in heavy traffic. The rapid growth in
online shopping is also driven by
the demand for convenience. The
COVID-19 pandemic has accelerated
the shift of the market towards online
shopping. Online-only retailers saw a
13% growth in grocery store sales in
2021 as consumers used online and
contactless shopping more during
times of social distancing.

The main reason for the
consumption of ready meals, which is
an important trend for South Korean
consumers, is the current lifestyle.
Koreans have little time and a lot of
work to do, which leads them to foods
that can be prepared simply, easily
and quickly to cook and consume.
These preferences can be considered
as a reflection of the phrase "Time is
Gold", a term commonly used in Korea.

As in the rest of the world, the
boundaries between home-work-
social life have been blurred in South
Korea. Consumers order their daily
meals through takeaway applications
instead of physical restaurants. As
a result, companies are focusing
on providing greater convenience
with digital development and a
better shopping experience and
product through online platforms. An
important reflection of this situation is
that packaging has become an even

more critical factor. Because in digital
environments, food manufacturers
should strive to maximize the
interaction of their designs, taking into
account that their products will meet
with the consumer.

©® COVID-19 and Food Shopping:

In 2021, there was a recovery in
spending in Korea as people got

used to the pandemic. The growth

in spending on groceries and other
household items slowed but remained
strong. Each Korean household
spends an average of Won 739,108
per month on the purchase of food
and beverages in 2021. Grocery
purchases account for 56% of food
expenditures, while the remaining
44% are catering expenditures. In
recent years, spending on dining out
has outstripped grocery shopping,
until the COVID-19 pandemic,

when consumers reduced visits to
restaurants and food service outlets.
Instead, Korean restaurants have
turned to online sales to stay afloat
during the pandemic, and consumers
have taken advantage of these
increased home-cooking options

with high levels of satisfaction. As a
result, online food delivery sales in
the marketplace increased by 78% in
2020 and doubled in 2021. The Korean
Government planned to continue
administering booster vaccines to
most of the population and abolished
the household mask requirement by
early 2023. Businesses in the food
sector are planning investments to
present and promote new products
during the post-pandemic period. This
situation may create new opportunities
for our country's exporters.

In addition, e-commerce, which
was strong before the pandemic in
South Korea, further accelerated the
evolution of shopping habits in this
direction. The frequency of online
food shopping has increased by
56.6% with the pandemic process in
South Korea (Kim et al.,, 2020). Many
companies have made efforts to
increase their resources and product
diversity to achieve further growth
with e-commerce. The combination of
competitive pricing, contactless and
on-time delivery with more options
are among the factors that strengthen
online sales. The already common
“solitary lifestyle” has become even
stronger among Koreans. Product
innovations to appeal to these “lonely”
consumers have increased. Many
food manufacturers have accelerated
the introduction of ready-to-eat
or easy-to-prepare single-serve-
consumption food products. In the
post-pandemic period, “solo life", “solo
travel” and “solo consumption” are
expected to increase further in South
Korea.
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MONTHLY DISTRIBUTION OF HOUSEHOLD FOOD EXPENDITURES
OF SOUTH KOREAN CONSUMERS (PER CAPITA, WON)

Year 2016 2017 2018 2019 2020 2021 Change _
Number of households 258 2.46 2.43 2.41 2.40 2.36 -2%
Total Expenditure Expenditure 839,182 | 1,039,359 | 1,044,297 | 1,019,368 | 1,000,051 | 1,057,142 | 5%
Total Food Expenditure 229,051 | 291,215 205,431 282,111 294,051 313,182 6%
Monthly Expenditure by Product Categories

Cereals, Ham 6,053 6,623 8,008 7,683 8,061 8,559 7%
Cereals, Processed 5,467 6,622 6,961 6,561 7.787 7.886 8%
Bakery products 7,228 9,160 9,591 9,278 10,257 11,184 9%
Meat, Fresh 18,601 22,289 22,761 20,212 25,130 27,608 8%
Meat, Fresh 3,790 4,528 4,776 5,058 6,029 6,301 11%
Red Meat, Processed 6,807 9,305 9,304 7.758 9,213 10,005 8%
Seafood, Processed 4,067 6,484 6,161 5,453 6,243 6,206 5%
Dairy Products & Eggs 9,517 11,149 10,858 10,646 11,665 12,706 6%
Vegetable and Animal Oil 064 1,224 1,206 1,070 1,371 1,544 10%
Fresh and Processed Fruit 14,316 17,991 18,539 15,676 16,654 18,217 5%
Fresh and Processed Vegetables 13,343 16,605 16,244 13,032 17,239 17,686 6%
Moss 1,355 1,824 1,784 1,517 1,628 1,569 3%
Snacks and Confectionery 8,709 10,626 10,750 10,443 11,406 11,422 6%
Sauces and Spices 3,082 5,711 6,262 5,310 6,507 6,683 11%
Other Processed Foods 4,696 7.304 8,210 8,282 0,802 10,671 18%
Coffee and Tea 2,467 3,430 3,498 3,419 3,796 3,989 10%
Fruit Juices and Soft Drinks 4,217 5,577 5892 5,601 5,086 6,050 7%
Alcoholic beverages 4,226 6,144 6,211 5,717 6,530 7,394 12%
Out-of-Home Food Expenditures 109,155 | 138,619 138,326 138,403 128,747 137.502 5%

Source: Monthly Household Expenditure Survey, Korea National Statistics Office, 2022

Main Structural Characteristics and Trends of South Korean Food Market

The supply chain for imported
agricultural products typically includes
multiple layers of intermediaries,
distributors, and retailers. Normally, it
takes at least 2 weeks for a container
ship from a port in our country to
arrive at a port in Korea. Most of the
imported ready-to-eat products enter
the port of Busan. Much closer to the
Seoul metropolitan area, the port of
Incheon is another important entry
point. Small-volume, high-value items
such as premium variety foods, fresh
fruit and chilled beef usually enter the
country via airfreight from Incheon
International Airport (ICN), about an
hour's drive from Seoul.

Retail Food Industry: The United
States is the leading supplier of
consumer-oriented agricultural
products imported to the Korean retail
industry, with a record shipment of
$6.2 billion in 2021. Case sales for food
products in the Korean retail sector
reached a record Won 121 trillion ($106
billion). This level corresponds to an
increase of 3% in 2021 compared to
the previous year. Korean families
have increased their grocery spending
during the COVID-19 pandemic
due to increased eating at home.
Supermarkets have been the leading
retail channel for food products, but
online retailers and convenience stores
will likely be the channels through
which more food will be sold in the
coming years, reflecting the growing
consumer demand for convenience

and value.

Hotel, Restaurant and Corporate
(HRI) Food Service Industry: Since
the COVID-19 outbreak in early
2020, Korea's HRI catering industry
has experienced sharp declines in
consumer traffic and sales due to
preventive measures such as social
distancing policies. However, Korea's
HRI catering industry is expected to
recover, albeit slowly, as businesses
develop innovative strategies and
consumers increasingly spend on
dining out. The monthly per capita
expenditure for HRI reached Won
137,502 in 2021, an increase of 6.8%
compared to 2020.

Food Production and Processing
Sector: Korea has a strong food
processing industry that produces a
wide variety of food and beverage
products. It also relies heavily on
imported goods and ingredients
to meet its food and agricultural
needs. As a result, the Korean food
processing industry offers significant
opportunities for processing imported
agricultural products, including basic
products such as wheat and soybeans,
intermediates such as vegetable oils
and juice concentrates, and food
additives such as flavors and coloring
agents.

Labeling: Imported products
can enter South Korea with original
packaging and sticker labels prepared
in Korean. In addition to basic label
information, health claims for nutrients,

food allergens, packaging recycling,
functional foods can be used on

food labels in South Korea. The use

of health claims is carried out within
the framework of labeling rules.

In basic label information; product
main components (name, category,
importer information, country of

origin, manufacturer, production and
expiry dates, ingredients, total energy
content, packaging material, storage
conditions, return-return and exchange
instructions, allergen warnings,
consumption recommendations,
recycling symbol, control number).
Most food product labels must include
a nutrient table. Mandatory information
includes energy value, sodium,
carbohydrate (with sugar composition),
lipid (with trans- and saturated-fat
information), cholesterol, protein
amounts. These labels may also
contain information on daily purchase
coverage levels and explanations

on the calculation method. Nutrient
information can be given in different
ways and using graphical elements,
while font and label size depend on
the product type.

Arecent (February 2021) legislative
amendment has introduced food
labeling rules in South Korea. This
change, carried out by the Ministry
of Food and Drug Safety, is aimed
specifically at the declaration of
nutritional elements, their calculation,
control and association with daily
nutritional reference values.
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Digitalization and food
purchasing behavior

Packaging and
packaging design in
food products are
among the factors
that affect consumer
expectations for
these products.

One of the roles of
packaging designers
is to contribute to
the communication
between the producer
and the consumer
regarding the
characteristics of the
product. Product
packaging ‘guides’
consumers at the
point of sale. This is
critical, especially for
the first interaction.
While packaging
images can influence
the purchasing
decision, they also
shape consumers’
expectations of

the taste they can
perceive when they
use these products.
It even affects the
sensory characteristics
perceived in
consumption.

Digitalization and its reflection
on food purchasing behavior is a
phenomenon that has affected
retailing, and therefore the food
market, especially in the last 10
years. However, the changes caused
by this phenomenon have gained
an extraordinary momentum with
the global pandemic. A significant
portion of consumers all over the
world have started to make their
food purchases through online sales
channels. This situation, which was a
shopping behavior brought about by
necessity at the beginning, continues
at a significant and remarkable rate in
the post-pandemic period. Because
in this way, consumers spend less
time and effort and buy food by
making more product comparisons
(especially price comparison).
However, this may be a disadvantage
for products that will be consumed
for the first time due to purchasing
without experiencing the product.
Among the issues to be considered
in terms of food technology and
science of the change and increase
in online purchasing behaviors are (i)
the importance of product packaging
design, (i) information transfer to
the consumer with label information
and health claims, (iii) price-oriented
competition increase, (iv) sometimes
Relatively small producers, who can
find less place on the shelves, are
supplied to the consumer under the
same conditions as larger producers.

PACKAGING AND

PACKAGING DESIGN

Packaging and packaging design in
food products are among the factors
that affect consumer expectations for
these products. One of the roles of
packaging designers is to contribute

to the communication between the
producer and the consumer regarding
the characteristics of the product.
Visuals, which are frequently used

in food packaging, are important

in conveying these messages as
well as contributing to aesthetic
quality. Although visual materials
and symbols are key components

of the packaging appearance, they
can quickly identify, categorize and
shape/direct expectations of the
product it contains. Linguistic (text

or word) and visual (colors, symbols,
images, etc.) symbols can be used
on food packaging. But designers
should consider the indirect and
direct imagery these symbols create.
However, as a result of various
studies, it has been determined that
visual symbols are perceived faster
than text or words and they are more
important and effective in the first
interaction (Smith et al., 2015). For
example, in confectionery products,
packaging designs are important in
terms of compatibility with digitalized
retailing, especially considering the
high calorie perception, product
sensory properties, functional effects
(if any), and components that need
to be emphasized (such as natural
ingredients, bioactive substances).

‘Hidden MESSAGE’

Packaging features can give
consumers “implicit" messages
about the sensory (e.g. taste, flavor,
aroma), hedonic (e.g. satisfaction
level) or general (quality and price)
characteristics of foodstuffs before
the product is experienced or used/
consumed. These effects occur as a
result of the visual characteristics of
the packaging (color, shape, position,
symmetry, volume, etc)) and its effect.
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As a result of various scientific studies,
it has been revealed that the shape
and design of both the food and the
packaging can have an effect on the
perceived and expected taste. Again,
the choice of packaging colors in

food products for online retailing is

a design element that will gain even
more importance. Consumers tend to
associate different alerts. An example
of this is the color and aroma of foods.
Depending on the visual design
exposure of repeated food packaging,
consumers match a particular
packaging color with the specified
flavor labels.

EXPECTATIONS ABOUT
TASTE ARE SHAPED

Product packaging provides
‘guidance’ to consumers at the point
of sale. This is critical, especially for
the first interaction. Packaging visuals
can affect the purchasing decision,
shape consumers' expectations about
the taste they can perceive when they
use these products, and even affect
the sensory characteristics perceived
in consumption. For example, it has
been determined that the packaging
materials being chosen from shiny
materials creates the perception that
the food it contains has higher fat
content and flavor (De Kerpel et al.,
2020; Ye et al.,, 2019). At the time of
purchase, consumers primarily scan
for color-based packaging. Because,
this is perceived as an easier and
more effective product search than
word search on the packaging. After
the target color is found, the word
for the flavor is searched on the
packaging or on the label. If there is
a mismatch as a result of this search,
word-based product scanning
starts again. Therefore, color-flavor
mismatch can prolong the reaction
time of consumers during food
purchase. For this reason, advantages
can be achieved in the messages to
be delivered to the consumer with
the design of food packaging for both
direct sales and online sales channels.

CHARACTERISTIC FEATURES
MUST ALSO BE CONSIDERED

While the prominent design
factors in the design of food
packaging are the shape and color
of the packaging, the characteristic
features of the visual materials used
in these packaging should also be
taken into account. Among these
visuals, there may be visuals related
to the foods that the packaging is
the carrier of, the components of
these foods, as well as the aroma and
flavor components that are aimed
to be emphasized to the consumer.
Although they are sometimes
included as a minor component in
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the composition of foods, fruits are
among the most frequently used for
this purpose. However, the number
of studies examining the relationship
between the visual characteristics and
design of these fruits and consumer
perception is quite limited. The design
of this visual material can affect the
perception of naturalness as well as
the taste characteristics expected
from the product (Di Cicco et al., 2021).
Perception and change in
consumer attitudes and behaviors,
preferences and motivational
factors in food selection also cause
differentiation. Accordingly, there
may be concentration on food label
information and the contents of this
information. Nutrition labels are a
source of information on product
nutritional properties and ingredients
at the point of sale. These tags are
generally presented in two ways;
tables on the back of the packaging
or symbols on the front. The front side
symbols are more easily understood
by the consumers because they are
colored and symbols are used. It has
been determined that consumers
examine the nutritional labels less
in certain product groups such as
confectionery products, and this has
been interpreted as the consumer’s
attempt to avoid the calorie values
and sugar contents of the relevant
products, because they want to buy.
For this reason, it may be a correct
approach to use “nutrition statements”
or packaging front symbols in
messages about the product
composition to be presented to the
consumer in confectionery products.

NUTRITIONAL WARNINGS

However, another issue to be
considered in determining the
strategy for the consumer in food
products is whether to use nutritional
labels or health claims. Nutrition
statements or nutritional warnings can
be used on the front of food packages
for communication and/or information
purposes with the consumer. While
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nutritional warnings are used in some
regions and countries due to legal
obligations, nutritional statements can
also be used as a marketing strategy
element. So, which one is more
effective on consumers and how does
it affect perceptions and attitudes
towards products?

POSITIVELY AFFECTS
PRODUCT PERCEPTION

Nutritional warnings may not be
included on food packaging and
labels. Nutrition declaration may also
be used on the label of the same food
item. For example, a confectionery
product may be enriched with
minerals and vitamins and offered
to consumers. In this case, there will
be a “‘competition” for the effect of
the declaration and warning in the
product on the consumer (Nobrega et
al., 2020). It has been determined by
research that nutrition claims provide
positive advantages on product
perception. An example of this is the
effect of "fruit sugar” statement on
the level of taste in breakfast cereals
(Sutterlin and Siegrist, 2015). Similarly,
Centurion et al. (2019) found that
the impact and severity of nutrition
statements and fruit images in cereal
bars on health perception were
lower than the nutritional warnings
for sugar and saturated fat used in
these products. The design of these
labels is as important as the details of
the information they contain. Gomes
et al. (2020) determined that the
inclusion of food labels in the pre-
package is another preference factor.
In addition, “traffic light schemes’,
which can be used to associate the
relevant nutritional elements with
the daily recommended limit values,
are among the factors that affect
preference and quick decision making
at the point of purchase. Considering
these results in the design of
packaging and label elements for
food products can create advantages
in terms of product trust and
expectations. Prof. Dr. Nevzat Konar
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and its importance

The “long shelf

life” and “price” of
products are among the
important motivational
factors that come

to the forefront for
consumers in current
conditions. For some
food products, the
market is dominated
by multinational
manufacturers. These
manufacturers, on

the other hand,
generally carry out
their production
activities in certain
regional enterprises
and supply them to the
entire global market.
Therefore, one of the
issues to be considered
in food technology

is related to logistics
activities from the
production area to the
sales points.

During the global pandemic
and the Russia-Ukraine crisis that
followed, significant disruptions
were experienced in food logistics
activities (Farias and Gomes, 2020;
Loske, 2020; Bakalis et al., 2020).
Shelf life studies gain importance for
the economic value and sales ability
of foodstuffs, taking into account
similar and possible disruptions. In
addition, the situation of retailing in
exports and distribution channels,
the characteristics of the logistics
networks required by the situation,
as well as the improvement of the
shelf life of food products should be
taken into account. Because the need
for extra logistics activities in case of
possible problems and disruptions will
have an impact on the environmental
conditions exposure of the products
before they reach the consumer.
For example, considering the
average temperature, humidity and
precipitation of densely populated
regions such as Southeast Asia, and
considering that small businesses
may also have insufficient stock areas
and conditions, it can be stated that
improving shelf life is important for
exports to this region.

CONSUMER BEHAVIORS ARE
CHANGING.

Another reason why shelf life
gains importance in food products is
related to the changing behaviors and
motivational factors of consumers.
Contamination, access to sufficient
and desired food, global inflation
increases have caused consumers to
have a more “stockist” understanding.
Various studies reveal that shopping
frequency varies and is prolonged
on a global scale. As a result, there
is even a decrease in the fresh food

shopping of consumers. For this
reason, research on extending the
shelf life of food products may come
to the fore.

The most general definition of
shelf life is the period of time from
manufacture and packaging to the
first point that a product becomes
unacceptable under environmental
and distribution conditions. This
general definition highlights two
elements; In the definition of shelf life,
we can always talk about expressing
a certain period (as a day, week or
month) as a target and different shelf
lives for the same product. It should
also be noted that what is defined
by the shelf life is the commercial
life of the product. The “natural life
time" of the product may differ from
its commercial life. In general, we can
classify the definition of shelf life as
primary and secondary shelf life. \We
can specify the secondary shelf life
as the time that the packaging of the
foodstuff can be opened and continue
to meet the quality and food safety
requirements for a certain period of
time. This period is directly related
to the amount and duration of the
emergence of food waste.

MARKETING AND LOGISTICS
BASED MOVEMENT

In product and packaging
development studies, another shelf
life concept related to the others
is suggested. When acting on the
basis of marketing and logistics, the
required shelf life can be defined as
the minimum time that a food item
has the ability to sell in the market.
The required shelf life is the sum of
the time required for the product to
be transported to distribution and
sales points in general and the time
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it is on the shelf at the point of sale. If
the primary shelf life is shorter than
the required shelf life, either the use
of better packaging techniques and
materials or the creation of better/
convenient sales conditions should
be considered as priority. Another
solution is to review distribution

and transportation plans and routes
and improve the conditions that
affect shelf life to contribute to the
optimization or shortening of the
process (Lee et al.,, 2008; Nicoli

and Calligaris, 2018; Pergiovanni
and Libo, 2019). For solutions and
improvements focused on packaging
for shelf life, studies are primarily
conducted on the oxygen, moisture
and light sensitivity, stability and
exposure responses of the relevant
foods and the packaging material
and/or method used.

COMMERCIAL SHELF LIFE

Shelf life studies and evaluations
in foods can be carried out for
different reasons and motivations,
the most common of which is the
extension of commercial shelf life.
The contribution of longer time for
distribution and sale to economic
sustainability and reduction of
commercial losses and wastes,
more efficient use of resources and
environmental sustainability should
also be considered. In addition, an
absolute point to consider is that data
and predictions about shelf life are
not static, but dynamic. For example,
after changes in food composition
(ingredients or preservatives),
their effects on the chemical and
microbiological properties of foods
and changes that may occur during
shelf life should be anticipated. This
makes it necessary to carry out shelf
life studies. Again, modifications
to production conditions and
parameters or equipment to increase
the stability of foods generally also
affect initial quality characteristics
and product characteristics. The
consequences of these effects
must also be acceptable. The use
of different packaging techniques
and materials or the control of the
packaging internal environment (for
example, modified atmosphere,
vacuum packaging, active packaging
applications) can change many
parameters associated with food
spoilage, as well as consumption
characteristics and product qualities.
Therefore, it should be stated
that shelf life determination and
development studies are complex
studies.

TWO APPROACHES ARE USED

Legal requirements also make
it necessary to carry out shelf life

studies. Because one of the most
important product label information
belongs to the shelf life, and with
some regulations, it has been
determined in what form and in

what quality the product should be
included in the packaging according
to the categories of foodstuffs.
Generally, two approaches are used
for this purpose; “consume before”

or “best before” or “expiration date”.
The use of “Expiration Date" has more
binding and generally indicates the
date when a rapid microbiological
development and problems that

may put human health at risk will be
encountered from that date. “Best
before”, on the other hand, is generally
based on the time during which the
food continues to have its unique or
characteristic features, especially
related to physical, textural and
sensory quality parameters.

IMPROVEMENT OF SHELF LIFE

In functional foods, the bioactive
components in the composition of
the relevant foodstuff should be able
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to maintain their stability throughout
the shelf life. In addition to the fact
that consumers generally want to
consume foods for pleasure and taste,
there are demands and expectations
of improving the functional properties
of these products and reducing their
caloric value at the same time. In
order to meet these expectations and
to increase the commercial value of
functional foods, it may be necessary
to improve their shelf life. One of the
strategies that can be used both to
respond to the health concerns of
consumers and to improve shelf life is
to exploit the multi-functional effects
of bioactive ingredients. It may be
advantageous to select the prominent
antioxidant activity and antimicrobial
activity properties of these bioactive
components in a way that will also
improve the shelf life of the products.




ISTANBUL CEREALS PULSES OIL SEEDS AND PRODUCTS EXPORTERS ASSOCIATION

DIFFERENT EFFECTS ON
QUALITY

The factors affecting the shelf
life of foodstuffs show significant
changes according to the product
type. For example, changes in
moisture content in all confectionery
products have an impact on product
quality characteristics (Spanemberg
et al., 2019). However, while hard
candies have very low moisture and
water activity, the moisture content
can reach 18.0 g/100 g and the
water activity value can reach 0.70
for commonly consumed products
such as jelly and marshmallow.
In these confectionery products,
ingredients that will reduce the
amount of usable water by paying
high attention to moisture, as well
as serve as a filler to replace sugar
and thus cause a calorie reduction,
can be used, resulting in both
healthier confectionery and shelf
life improvement. Optimization of
the moisture content is therefore
another subject of work to be carried
out towards shelf-life improvement.
Changes in moisture levelin
confectionery; It can cause quality
problems such as crystallization,
stickiness, development/
acceleration of rancidity, structure
inconsistencies, chewability
differences, hardness, shaping
problems, and textural production
errors (Burey et al,, 2009). Therefore,
care should be taken not to cause
deviations in the sensory and textural
properties of confectionery while
performing these studies. Another
approach is the choice of stabilizer
and optimization of the level of
use. For example, different types of
gelatin have different effects on shelf
life and quality.

MUST BE OBJECTIVE
PARAMETER

Packaging researches are
also included within the scope
of studies to improve shelf life in
foods. For this purpose, the use of
smart packaging, the selection of

packaging material, the modification
of the packaging atmosphere can be
realized (Alizadeh-Sani et al., 2020;
Mohammadian et al., 2020). Among
the packaging variables, the gas and
vapor permeability properties of the
materials used, the properties of the
gases in the packaging cavity, the
thermal stability of the packaging
material and the light transmittance
come to the fore. With these
variables, food is kept in a micro-
environment, and it is necessary to
try to manage it with the modification
of macro-environmental conditions
that can be defined as the external
environment.

Regardless of which factors
are taken into account in shelf
life studies, one or more product
characteristics must be monitored
as a critical limit or quality index
for commercialization and/or
consumption. These limits and
indices must be diagnostic and
determinable, measurable and
objective parameters. Decisions on
shelf life should be made based on
the lower and upper threshold values
to be determined for these. These
values, which may vary depending on
the food item or even the producer
or sales and consumption region or
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consumer group for the same food
item, are often directly related to
chemical, physical, microbiological
and/or sensory properties.

REDUCING FOOD LOSSE

In some conditions, it becomes
an important requirement to carry
out not only shelf life studies on
perishable products, but also on
foods with relatively high stability. For
example, foods with low moisture
content, such as bakery products
or coffee, have higher stability than
most other foods due to the very
low amount of free water. However,
market dynamics, globalization,
import-export policies, etc. For these
products, exposure to extreme
conditions and low probability
scenarios may require consideration
and shelf life studies. In particular,
carrying out shelf life studies with
different scenarios for distribution,
storage and consumption stages in
order to reduce food losses, deliver
products with improved quality
characteristics to consumers, and
increase competitiveness, and
determining the correct limit values
and indicators in these studies will
provide manufacturers with significant
advantages. Prof. Dr. Nevzat Konar
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consumers and functional
confectionery products

There are nine main criteria
covered in international studies to
determine food preferences and the
motivational factors that affect them;
accessibility, natural ingredients,
weight control, price, health, mood,
ethical concerns, sensory attributes
and taste, familiarity (Souza et
al., 2020). Concerned consumers,
whose number is increasing day
by day, are individuals who make
consumption preferences based on
environment, health and nutrition.
Therefore, this consumer group
is under the influence of more
than one motivation factor in
food choices. Anxious consumers
are a group that not only seeks
healthier food, but also expects
to produce food that is safer,
sustainable and ethically sensitive.
In the definition of a “healthier”
product, we can include foods that
are organic, functional, naturally
healthy, free of potential allergens.
However, the definition may differ
between countries. Because, the

experiences and dynamics of each
community change their priorities.
For example, Chinese consumers
are “‘concerned” with a focus on food
safety. Various food contamination
scandals have been influential in
the Chinese's choice of processed
foods and consumption decisions.
For this reason, they prefer brands
that they “trust” and "know" when
purchasing local products. In
general, for Chinese consumers,
the concept of “good brand" can be
stated as synonymous with “safe”
and “risk-free” brand in foodstuffs
(Manzano et al., 2020). However,
Japanese consumers are a group
that is highly concerned about
health. This causes the Japanese
food market to constantly focus on
functional, healthy and nutritious
products. Therefore, it has resulted
in the functional food market in
Japan being a larger, diverse and
high-volume market than the rest
of the world (Tanemura, Machii,

& Urushihara, 2020). However, in

general, there is a global increase
in the level of commercialization of
products and food ingredients for
this consumer group (Konar et al.,
2022).

FUNCTIONAL FOOD IS
DEMANDED

It is in question that consumers
begin to attach more importance
to the relationship between health
and nutrition and increase their
expectations for the contribution
of nutrition to health, especially
their immune systems. In this case,
the inclusion of some "known"
health-supporting components
in commonly consumed foods
has become one of the reasons
for preference. More fortified
and functional foods have been
demanded and consumed in recent
years (Kim et al., 2020; Wong et al,
2020; Nunes et al,, 2020). Among
these demands are the development
and placing on the market of
functional confectionery.
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Consumers make choices with the
effect of health concerns and other
motivational factors. One of these
factors is price. For example, as a
result of some studies, it has been
determined that certain consumer
groups have the perception that
healthy and functional foods are
more expensive than others and that
they can make purchasing decisions
(positive or negative) without the
need to adequately control the price
and label of this product and without
making comparisons (Haws et al.

. 2017). In addition, the association

of these features with the taste of

the product is carried out by the
consumers, and the perception

that the healthier one is less tasty
comes to the fore. However, although
some consumers have a tendency
and perception of "healthy food =
more expensive food’, there may be
generalization behaviors for products
that they have not experienced before.
It has been revealed as a result of
scientific research that the mainstream
media is also effective on this behavior
as well as personal experience

(Lee & Yun, 2015). However, this

may differ from country to country.

For example, Jo & Lusk (2018) took
these approaches and factors into
account and tried to determine how
consumers in South Korea, China

and the USA establish a relationship
between “healthy and functional food
& taste” and “healthy and functional
food & price" on the basis of countries.
They found that consumers perceive
healthier foods as more expensive
foods. In addition, it has been
determined that consumers in all
three countries, including South Korea,
establish a relationship between price
and taste, and it has been determined
that there is a perception that the
more delicious food is cheaper.

SPECIAL MARKETING
STRATEGIES

Today, thanks to the developing
technology, the production of various
confectionery products and the
negative perception and attitude of
some consumers, especially due
to their high calorie content, have
started extensive functional product
development studies in this sector
and triggered special marketing
strategies. According to the studies
in the scientific literature, functional
product approaches that can be
applied alone or in combination
with each other in confectionery
products are based on removing an
ingredient from the product content
or reducing its amount, or adding a
different ingredient to the formulation.
In this context, it is aimed to develop
products containing low-calorie and

sugar-free, probiotic, omega-3 fatty
acids, natural colorants (anthocyanins,
betalains, carotenoids), some vitamins
and minerals for the health and
well-being of consumers, in order to
strengthen the immunity of consumers
and to have a healthier diet.

IMPROVEMENT OF THE
IMMUNE SYSTEM

Probiotics are defined as
“live microorganisms that,
when administered in adequate
amounts, confer health benefits
to the host" (FAO, 2013).
Although strains belonging to
Lactobacillus, Bifidobacterium
and Propionibacterium genera are
the most widely used and studied
probiotic bacteria (Divya et al,
2012), other species belonging to
Lactococcus, Enterococcus and
Saccharomyces genera are also
included in this list mainly because of
their known health-promoting effects.
(Terpou et al., 2019). Probiotics may
exert antiviral effects through the gut-
lung axis and thus play an important
role in humans' potential to develop
responses to infectious diseases by
protecting the gut or lung microbiota.

(Baindara et al,, 2021). It is stated that
one of the best approaches in fighting
various infections is to improve the
immune system by using probiotics
which have the potential to minimize
the inflammation caused by the
infection. (Baud et al,, 2020; Gohil et
al,, 2021; Olaimat et al., 2020).

ENRICHMENT WORKS ARE
BEING DONE

Probiotics, which are used
successfully in various products
in the food industry, especially
in the production of fermented
milk products, can be used in the
composition of confectionery products
as a new potential carrier, and efforts
are being made to enrich various
confectionery products. Among these
products are products such as tablet
candies and chewing gum, as well as
commonly consumed jelly candies. In
addition, studies on the development
of suitable tablet forms that maintain
the high viability of probiotics in the
gastrointestinal environment and
during storage continue intensively,
and commercial samples of these
products are offered to consumers
today.
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Adequate nutrient supply and
balance are necessary for both
innate and adaptive immune
systems to function properly. In
this context, omega-3 fatty acids,
which are known to have positive
effects on health, draw attention as
bioactive substances that have an
important place in the development
of functional confectionery
products. Omega-3 fatty acids are
polyunsaturated fatty acids that
are abundant in the composition of
aquatic organisms, and they contain
derivatives including linolenic acid
(LNA) and alpha-linolenic acid (ALA),
eicosapentaenoic acid (EPA) and
docosahexaenoic acid (DHA). These
fatty acids act as substrates for pro-
inflammatory, anti-inflammatory and
specific pro-soluble lipid mediators
(SPM). It is now generally accepted
that the intake of EPA and DHA for
optimal nutrition ranges from 200
mg to >600 mg/day for adults and
40 mg to 250 mg/day for infants,
children and adolescents over six
months of age.

For health-conscious consumers,
the findings that people with higher
omega-3 blood levels have a
reduced risk of death from COVID-19
infection have led to increased
interest and demand for these
fatty acids, particularly EPA and
DHA. However, the supply of foods
containing these substances naturally
in their composition is insufficient.
Therefore, priority has been given to
the development of new omega-3
sources in academic and industrial
R&D studies to meet the nutritional
needs of people. In this context,
confectionery products are thought to

be a suitable and potential distribution
tool for omega-3 fatty acids to reach
all age and socioeconomic consumer
groups. In this direction, various
studies have been carried out to add
these fatty acids to different hard and
soft candies or lozenges, and some
successful products have taken their
place in the market. In a different
study, Kolanowski and Weibrodt
(2008) examined the effect of the
addition of microencapsulated fish oil
in powder form on the sensory quality
and oxidative stability of Fisherman'’s
Friend lozenges. According to the
research, it was stated that lozenges
fortified with these powders may
contribute positively to the levels of
omega-3 long-chain polyunsaturated
fatty acids in the diet.

STRONG IMMUNE SYSTEM

A strong immune system plays a
fundamental role in both preventing
and overcoming diseases. For this, it is
very important to follow a healthy and
balanced diet containing sufficient
minerals, vitamins and antioxidant
substances. However, vitamins,
minerals, and phytochemicals,
which have potentially beneficial
effects on respiratory and
inflammatory conditions, are not
always taken up in adequate
amounts with traditional dietary
habits. Therefore, the importance of
foods or supplements fortified with
bioactive substances has increased.
Vitamins C, D, E, zinc (Zn), selenium
(Se) and magnesium (Mg), which
have an immunomodulatory role,
phenolics and carotenoids with
antioxidant properties, and phenolics
and carotenoids with antioxidant
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properties as phytochemicals have

a potential role in the management
of infections. It is important to
consume foods rich in these bioactive
compounds to lead a healthy life. As a
result of enrichment of confectionery
products with these micronutrients,
the development of functional
products has become widespread.
With this strategy, positive benefits
can be achieved against the negative
perception on these products,
especially by adding certain
concentrations of related ingredients
to soft candies. In particular, various
fruit and plant extracts and their
by-products or waste products are
added to confectionery products

to obtain products rich in vitamins,
minerals, phenolics, fiber and protein,
as well as consumer appreciation.

FUNCTIONAL CANDY
DEVELOPMENT STUDIES

In summary, confectionery
products that are widely consumed
around the world have the potential
to be carriers and distributors of
the above-mentioned bioactive
substances for the management
and combating of adverse health
effects of various infections. However,
the most important point to be
considered in functional confectionery
development studies is whether the
products actually contain the claimed
amounts of bioactive substances. In
addition, since the prices of these
products are higher than other
confectionery, the appearance and
sensory properties of the product
must be of high quality in order to
provide assurance and make the price
tolerable. Prof. Dr. Nevzat Konar
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Women entrepreneurs
going abroad

The cereals and pulses
industry, which ended
last year with an export
of 11.5 billion dollars,
started 2023 quickly.
The exports of the sector
in the first four months
of 2028 increased by
7.3 percent and reached
3.8 billion dollars.
Expressing that they
have taken firm steps
towards their goals since
the day they took office
as the management,
Kazim Tayci, Chairman
of the Board of IHBIR,
said, “One of our most
important goals was

to support SME-class
manufacturers in order
to open up to foreign
markets. Enabling
women entrepreneurs
to participate in the
export life was among
our priorities. As IHBIR
National Participation
Organization, we
became our first
members to participate
in the ISM Fair held

in Cologne, Germany.
We were very happy
when we learned that
they had very good
contacts with our
female entrepreneurs
participating in the fair,
and that some of them
even received direct
orders at the fairground.”

The grains and pulses industry
continues to increase its exports
with the organized events. Finally,
80 companies participated in the
International Biscuit, Chocolate
and Confectionery Fair ISM 2023,
which opened its doors in Cologne,
Germany on 23-25 April 2023, under
the leadership of the national
participation organization of the
Istanbul Cereals, Pulses, Oil Seeds
and Products Exporters' Association
(IHBIR). Kazim Tayci, Chairman of the
Board of IHBIR, shared the knowledge
that the ISM Fair has been the most
active and productive fair since 2020;
‘As IHBIR management, we have set
some goals as of the moment we took
office. One of them was to support
SME-class manufacturers in order to
open up to foreign markets. They have
very high quality productions that can
attract attention in the foreign world.
Fairs we will hold abroad, sectoral
visits and UR-GE We decided to focus
on our women entrepreneurs in their
projects. We were very happy when
we learned that they obtained very
good business cards and contacts
with each of them at different times
during the ISM Fair, and that some of
them even received direct orders at
the fairground”

‘SME’ CONTRIBUTION TO
EXPORT TARGET

Stating that it is one of the
biggest motivations for members to
establish a connection and receive
orders abroad, Tayci said, "“Because
when they start selling a one-time
product abroad, they become an
exporter themselves by researching
the relevant legislation and even

by creating new employments’
Explaining that 80 percent of the
exports are realized by 20 percent

of the union members, Tayci said,

‘20 percent of our members already
realize 80 percent of the exports.
These companies will not take a step
back from the markets they hold on
to. But how about our remaining 80
percent members? ‘If we can earn as
much for exports, the more they can
export, the easier it will be for us to
reach our export targets,” he said.

POSITIVE DISCUSSIONS
AT ISM FAIR

Sharing the information that they
had very productive meetings with all
companies and women entrepreneurs
from the ISM Fair and they returned
with orders, Tayci said, “We have a fair
in America on May 23-25. Again, we
convinced many of these companies
in the SME category, we are going
with them. We will participate in
the Sweets & Snacks EXPO 2023
Confectionery and Snack Products
Fair in Chicago with an organization of
approximately 33 companies." Women
entrepreneurs who participated in
the ISM Fair with the organization
of IHBIR stated that they promoted
their products and received orders
by making connections after the fair.
Nilay Sevilmen, one of the women
entrepreneurs who stated that she
participated in the fair for the first
time, stated that they are a very
small company and the fair was very
good. Sevilmen said, “We had never
been abroad before, this was the
first international fair for us. We want
to share Anatolian values, history,
cultural and geographical features.
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We are preparing projects in this
direction and it was a very good
environment for us to talk about those
projects. We established contacts and
received orders at the fair, it was very
valuable and positive for us.

SMEs INTRODUCED THEIR
PRODUCTS AT THE FAIR

Nurdan Altay Gungor, who stated
that they had the opportunity to meet
with many potential customers from
Europe that they could not make an
appointment with, said, “We had the
opportunity to exhibit our products
with many leading companies
in Europe. It was very positive in
promoting our products. IHBIR offers
such an opportunity to women
entrepreneurs. Thank you very much
for providing the opportunity. | hope
we will be involved in their work in
the future," he said. Expressing that
the ISM Fair is the meeting point for
potential customers, Oznur Alkan
said, “We care about all fairs abroad.
Because the point where potential
buyers come together and trade turns
is worth gold. We held our meetings
at the fair, we hope that we will
have gains. "We wish to participate
in national participation. It was very
positive for us. We will establish
contacts with our customers and give
feedback," he said.

"WE HAVE ORDERED AT THE FAIR'

Stating that the fair, which took
place this year after the pandemic,
attracted a lot of attention, Bahar Yurt
said, "We had customers for whom we
received orders at the fair. We have
ongoing negotiations at the moment.
Of course, we would like to participate
in this fair again next year. We would
like to thank our President for the
support he has given us. Our aim here
is especially “To increase women's
exports. Our country will come to a
much better place with increasing
exports. We would like to thank IHBIR
for participating in the fair, those
who contributed, and those who
gave positive privileges to women
entrepreneurs,” he said. Stating that
IHBIR has always supported them,
Burcu Eren said, “We both increased
our motivation and felt safer and
more comfortable. Apart from that,
we had good connections. About
70-80 percent of those who came to
the fair were companies that knew
the subject. Customers we contacted
after the fair. We will meet again with
a price study for a price study. Again,
we renewed our relations by making
an appointment with the companies
in Europe with whom we have met
before. It was very nice for us. The
hosting of IHBIR was also very nice as
always. | would also like to thank my
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Chairman Kazim," he said.

PARTICIPATION IN THE
FIRST INTERNATIONAL FAIR

Feyza Sonmez Uyar, who said that
the fair was more productive and
better than her expectations, said,
‘IHBIR's invitation enabled us to open
up to the international arena for the
first time. We had very good meetings
and | hope the results will be better”

Expressing that it is already a
privilege for IHBIR to include women
entrepreneurs in such a project,
Gulsum Ustun said, “This is an issue
that can be brought to the fore.
Because, not every chamber or union
would undertake this. Kazim Tayci,
Chairman of the Board of IHBIR, and
his management told us. He gave
great support to us. The fair was very
productive for us. We received orders
by making agreements." Atiye Lacin,
who stated that they gained new
customers by making new negotiations
at the fair, said: "After the Russia-
Ukraine war, the embargo applied
to Russia and the opening of China
formed price policy; He made Turkey
the Europeans' plan B. At the fair, there
were very good meetings close to
trade for the upcoming period. We had
some meetings with companies from
countries such as England and Greece.
I hope there will be good returns””

Stating that she had a fair
experience abroad for the first time,
Merve Bektas said, “It was an exciting
fair for me. We would like to take part
in the fair next year as well. | would
like to thank Mr. Kazim, our President
of IHBIR, who stood by us throughout
this process, and the IHBIR team who
took care of us throughout the fair”
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Turkish products showcased in Cologne

World food industry

meets in Istanbul

International

Biscuit, Chocolate and
Confectionery Fair ISM
2023, held in Cologne,
Germany, opened its
doors to its visitors. The
fair, which is considered
as one of the first and
largest fairs in the world
in the sugar, cocoa and
bakery products group;
Turkey made a landing
with 80 companies under
the leadership of the
national participation
organization of the
Istanbul Cereals, Pulses,
Oil Seeds and Products
Exporters’ Association
(IHBIR). Kazim Tayci,
Chairman of the Board of
IHBIR, stated that there
was a great interest in
Turkish stands at the fair,
and said that due to the
visa crisis in Germany
and the problems
experienced in entering
the country, there were
shifts to alternative Dubai
and Istanbul fairs. Tayci
said, “This year, as all
food sectors, we want

to give our support to
WorldFood Istanbul Fair
and brand the fair as an
Anuga, a SIAL of Turkey.
Our WorldFood Istanbul
fair will be a shining
star.” said.

Biscuit, Chocolate and
Confectionery Fair ISM 2023 held
in Cologne, Germany; It opened
its doors at the Cologne Exhibition
Centre. Under the leadership of
IHBIR, which organized the national
participation in the fair where
approximately 1,774 companies
from 76 countries took part; Turkey
was represented by a total of 80
companies. ISM Fair; Kazim Tayci,
Chairman of the Board of IHBIR,
underlined that it is one of the first
and largest fairs in the world in the
sugar, cocoa and bakery products
group; He stated that Turkey has
been participating in the fair regularly
for 25 years, and that as IHBIR, it has
been participating in the national
participation organization for 15 years.

TURKISH MOBILITY AT FAIRS

Expressing that national
participation in the fairs is very
important, Tayci said, “Turkey has
become an important producer in
the world in many subjects in recent
years. We are a producer country
that makes quality production and
has affordable prices. Therefore,
there is a great interest in Turkish

pavilions in the fair from many sectors.

Turkish companies We are adding a
lot of activity to the fairs. The Turkish

manufacturer both stands behind the
goods it sells and takes care of every
problem to the end. That's why we
build trust and this confidence grows
every year" used his statements.

FAIR CALL TO GERMAN
AUTHORITIES

Stating that there are major
problems with visas in the European
Union, especially in Germany, Tayci
said, “Today, getting a visa to Germany
or the European Union is more
difficult than in the past. Although we,
as IHBIR, stated that our members
who will participate in the organization
will attend the fair, we see that
there are serious problems. The big
problem is that we are kept waiting
for hours by the customs police
after getting off the plane, this is an
unpleasant behavior for many years.
With the problem experienced both
in obtaining visas and entering the
country, hotel and restaurant prices
in Germany are much higher than
normal periods, especially during fair
periods. “This year, the ISM Fair will be
a fair where we will be in the process
of making serious decisions for us.

It was a fair where strategic buyers
came from all over the world, but
suffered serious pain while coming.
German authorities need to change
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this situation." * said.

A FIRST AT THE WORLDFOOD
ISTANBUL FAIR

Stating that they cooperated for
the 31st WorldFood Istanbul Fair,
which will be held at TUYAP Fair
and Congress Center between 6-9
September 2023, under the name
of "Turkish Food Platform’", which
is the representative of all food
sectors in Turkey, Tayci said that
the fair has close to 1,500 people.
The exhibitor announced that it will
host over 60,000 visitors and over
700 international VIP purchasing
professionals. Tayci said, “This year,
for the first time, we want to give our
support to this fair and brand the
fair as an Anuga, a SIAL of Turkey.
Our WorldFood Istanbul fair will be a
shining star” made its assessment.

“IT WILL BE THE BIGGEST
FAIR IN EURASIA”

Tayci stated that there was intense
customer participation from the USA
to the ISM 2023 Fair; He said that
the Middle East, Africa and Asia-
Pacific countries, which had intense
participation in the past, had serious
difficulties due to visa problems and
that many countries could not come to
the fair. Tayci stated that they believe
WorldFood will be a very strategic
exhibition center on the Europe-Asia
line; "At WorldFood Istanbul Fair, 280
thousand square feet of company
seating area was sold. There are
mainly visitors from Europe, Canada,
the United States and South America
among the fair visitors. Our goal is to
increase this to approximately 430
thousand square feet by September
and to create a huge food fair.
Organized in cooperation with the
“Turkey Food Platform" in the next
4 years, this fair will be one of the
biggest food fairs in Eurasia." said.

GERMANY IS AT THE TOP 3 IN
EXPORT

Tayci shared the knowledge that
Germany is always among the top 3
countries in the ranking of the countries
to which Turkey exports the most; He

stated that Germany is among the top
five countries to which IHBIR exports
the most. Stating that they have been
actively exporting to approximately
180 countries as Istanbul Exporters’
Association and IHBIR, Tayci concluded
his words as follows; “We can say

that we are one of the best unions in
terms of export market diversity and
homogeneous distribution. In March,
exports increased by 11 percent in
general Turkey average compared to
February, while there was an increase
of 35 percent in IHBIR. We have
achieved our targets in the fairs we
have attended so far. "Our exports to
this market increased by 586 percent,
especially after the Prodexpo Fair held
in Russia. Our goal as management is
to enable our SME class companies,
which realize 20 percent of exports,
to participate in organizations with
incentives and supports.
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COMPANY

Aferin Gida San. ve Dis Tic. AS.

Atilim Tarimsal Faaliyetler ve ins. San. Tic A.S.
Beyoglu Cikolata Ticaret San. AS.

Ceremony Gida Sanayi Ve Ticaret A.S.

Cirav Gida San. ins. Dis Tic. Ltd. Sti.

CLAIMONT GIDA SAN. LTD. STIi.

Doganlar Gida Tur. ins. ImL San. Ve Tic. Ltd. Sti.
Ender Uretim Cikolata Gida San. Tic. LTD. STi
Farina Gida AS.

GESAS Genel Gida San. Ve Tic. AS.

GIDA INTERNATIONAL GROUP DIS. TiC. LTD. STi.

Goékmavi Pismaniye ve Sekerleme Gida Lojistik Pazarlama San. ve Tic. Ltd. Sti.

Gunay Gida Urlin. Nak. Teks. ins. San. Tic. Ltd. Sti.
Hazer Baba Gida San. ic. Ve Dis Tic. Ltd. Sti.
Helis Draje Gida San. Ve Tic. LTD. STi.

ikbal Sekerleme Gida San. Tic. Ass.

Karadeniz Exporters Associations

Karakaya Kuruyemis Gida Tarim Uriin. ins. Taah. Tur. Teks. San. ve Tic. Ltd. Sti.
Mertsan Gida ve iht. Mad. San. Ve Tic. AS.

Nakal Tasimacilik Gida ins. Tur. San. Ve Tic. AS.
Ozloyal Gida Tekstil ith. ihr. San. Ve Tic. LTD. STi.
Peyman Kuruyemis Gida Akt. Kim. Md. Tar. Ur. San. Ve Tic. AS.
S.S Findik Tarim Satis Kooperatifleri Birligi

Sagra Grup Gida Uretim ve Ticaret A.S

Sahra Cikolata San. ve Tic Ltd. Sti.

Slim Dis Tic. Ltd. Sti.

Tafe Gida Maddeleri San. ve Tic. AS.

Tatsan Helva San. Ve Tic. Ltd. Sti.

Tiltay Gida San. Ve Tic. Dan. AS.

Toybox Gida Paz. San. Ve Tic AS.

Uslu Gida San. ve Tic. Ltd. Sti.

Vega Gida San. AS.

IHBIR New Companies Area

IHBIR info
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STAND NO

Hall 11.2 - B-031a
Hall11.2 - Bosib
Hall 11.2 - Bo21
Hall11.2 - Co50
Hall 11.2 - Bo2ga
Hall 11.2 - Co28b
Hall 11.2 - Co38
Hall 11.2 - Bo29
Hall 11.2 - Co20a
Hall11.2 - Co48a
Hall 11.2 - Bo21a
Hall 11.2 - Bo41a
Hall 11.2 - Co30a
Hall11.2 - B-031
Hall 11.2 - Bo49a
Hall 11.2 - Bo41
Hall 11.2 - Bo39a
Hall 11.2 - Co58
Hall 11.2 - Bo41b
Hall 11.2 - Bo4gb
Hall 11.2 - Bo21b
Hall 11.2 - Bo49
Hall 11.2 - Co20
Hall 11.2 - Bos1
Hall11.2 - C048
Hall 11.2 - Co28
Hall 11.2 - Bos1a
Hall 11.2 - Co40
Hall 11.2 - Bo39
Hall 11.2 - Co40a
Hall 11.2 - Co30
Hall 11.2 - Cos0a
Hall 11.2 - Co60g

Hall11.2 - Bos9a / C028a
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ICI BOARD OF DIRECTORS CHAIRMAN ERDAL BAHCIVAN:

‘“We must turn to our own
resources in food
and use it in the most
efficient way

Emphasizing that the increase in
income from the agriculture and food
sectors has an important potential
to increase the welfare, wealth and
quality of life of the society, Bahcivan
said that the resources should be used
correctly.

Erdal Bahcivan, one of the leading
names in our food industry, listed the
steps to be taken in the livestock,
milk and dairy products sector in his
statement to IHBIR Haber. Drawing
attention to the fractures experienced
on the basis of the climate crisis
affecting our world, Bahcivan
evaluated the situation of the Turkish
industry with the hat of the Chairman of
the Istanbul Chamber of Industry.

Mr. President, you are one of
the successful second generation
industrialists of our country. If you
were to make a general assessment
about our industry, which topics
would you highlight?

Food is an indispensable source
of nutrition for humans. For this
reason, the creation, protection and
sustainability of all processes from
production to consumption should be
an issue that we should all tremble on.

Reliable supply of food from soil
to table is vital for the upbringing of
our younger generations, the health
of our society, and our independence.
For this reason, we should be able to
use all the resources of our country,
which is extremely productive and
almost a paradise, in an efficient and
sustainable way, from east to west,
from north to south.

FOOD SHAPES SOCIETY

Because, as in every country, |
believe that the income increase

to be obtained from the agriculture
and food sectors for Turkey has an
important potential to increase the
welfare, wealth and quality of life of
the society. In this sense, our food
industry; It is among the only sectors
that will help shape the economic,
social and cultural life of the society
and help the sustainable growth of
our country.

Of course, when it comes to food,
there is agricultural production at the
base of it. Animal products constitute
an important dimension of this
production. In terms of our sector, our
animal existence and its protection
are the guarantee of a safe future of
food.

SAFETY IS TOP PRIORITY

If | briefly touch on the most
important topics in our sector recently,
food safety and reliability are our most
important issues in the adequate
and balanced nutrition process of
the society. In particular, the cost of
raw material resources in the field of
livestock, smart livestock practices,
environmental pollution, which has
become the most important issue in
recent years within the framework of
the climate crisis, and environmental
protection have started to be the
priority topics for our sector.

ONLY THE HALF OF PRODUCTION...

On the other hand, in terms of food
safety, packaged products are also
an important topic in our sector. In the
face of increasing and differentiating
consumer trends, packaging,
especially in milk and dairy products,
has become extremely important in
terms of reliability.

In terms of our sector, our animal

existence and its protection are the guarantee of a safe

future of food.
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ISO
Yonetim
Kurulu
Baskani
Erdal
Bahgivan

Today, if we talk about 2022 data,
our country is among the top 10
countries in the world with an annual
milk production of around 21 million
500 tons. But unfortunately, we can
only bring half of this production
to the industry. This needs to
be increased in order to use our
resources correctly and transform
them into products with higher added
value.

SHOULDN'T POSE ANY RISKS

Since the sector in which you
operate includes the cold chain,
it brings many products that need
attention to our tables. Can you
give tips on how to set up this chain
correctly?

Yes, many foodstuffs, after leaving
the production line, need to be
kept in a cold environment until
they meet the consumer. Our sector
is undoubtedly one of the most
sensitive sectors in this sense. It is
very important to maintain certain
temperatures at every stage from the
production stage to consumption,
such as shipment, storage and
display, in order to preserve the
characteristics of the food. For this
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reason, every stage that we call the
‘cold chain”, which continues up to the
consumer, needs to be managed in a
controlled and risk-free manner.

CHAIN MUST BE PROTECTED

We have well-framed laws on
the protection of the cold chain, and
these laws define the responsibilities
of food manufacturers. In this context,
manufacturers have to control the
temperature to be complied with
during all stages of food products
from shipment to consumption
and provide the necessary cold
environment. Because a large part of
the food we consume on a daily basis
is in a structure that can deteriorate
/ lose its nutritional value when
exposed to unsuitable conditions.
This chain must therefore be
set up correctly. To briefly touch on
establishing this chain correctly, the
products that should not be kept
at the same temperature should
be transported together and the
products should not be crowded
so that the cold air can penetrate
the products homogeneously. The
vehicle should be cooled before
loading the product, and care should
be taken not to take a long time for
loading and unloading. In addition, the
temperature control should be done
continuously while the vehicle is in
motion.

EVERY COUNTRY IS
APPROACHING SENSITIVE

We can say that milk and dairy
products are difficult to export
products. Countries have separate

We export
milk and dairy
products to more
than 100 countries,
including the
European Union and
Eurasian Economic

Union countries.

regulations on the import of these
products. The Turkish exporter
succeeds in obtaining these
accreditations. Which country was
the hardest for you?

Foreign markets are one of the
most challenging issues for our
industry for the coming years. Today,
it is vital for our competition that
we analyze and prepare very well,
especially in the European Union and
in our other markets, due to climate
change. Exports of milk and dairy
products to the EU, which is our most
important market today, are made
from dairy farms approved by the
Ministry of Agriculture and Forestry.
Each country has different legislation
regarding this sensitive issue. For
example, Russia applies strict rules
on the import of milk and dairy
products. This is the case from the
People's Republic of China to the Gulf
countries.

DESPITE STRICT RULES

Despite these strict rules, we
export milk and dairy products to
more than 100 countries, including
the European Union and Eurasian
Economic Union countries. Exports
to these countries are already being
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made from more than 60 dairy
enterprises approved by the Ministry
of Agriculture and Forestry. In a

highly sensitive sector such as milk
and dairy products, it is normal for
countries to create certain shields. We
should consider this as a factor that
improves our industry and increases
its competitiveness.

MILK SUPPLY IS DROPPING

Milk prices have been fluctuating
recently. We all know the rising
costs. What should be done on this
side to ensure stability in terms of
both price and supply?

The main reason for the increase in
milk prices is the gradual decrease in
milk supply due to the ever-increasing
costs in our country. Because
fattening and milk production are no
longer attractive to the villagers. For
this reason, many of them get rid of
this business by sending their mother
animals to slaughter. At this point,
large dairy farms are insufficient. The
fact that the number of members
of cattle breeders' associations in
many regions today has dropped
significantly confirms this.

Undoubtedly, this situation has a
negative impact on red meat prices.
Because one reason for the price
imbalances that have emerged in the
sector in recent years is the increased
costs due to supply problems due
to the pandemic, another reason is
milk prices. Even at the lowest raw
milk price, 1.5 kg of feed should be
available for 1 liter of milk production.
This is a critical threshold for the
sustainability of livestock farming.
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In our country, dairy cattle breeding
must be developed in order to
achieve a balance in milk prices from
the producer to the industrialist and
the consumer. It will not be easy to
correct the imbalance in milk prices

in an environment where breeding

or livestock incomes do not provide
farmer welfare and in an environment
where breeding is not made attractive
again. For this reason, we must
quickly change the milk producer's
mindset that ‘| make more money by
slaughtering instead of feeding".

WE MUST INCREASE
DOMESTIC PRODUCTION

When you think about our
country’s livestock policy, what is
right and wrong?

| think that the most basic approach
to animal husbandry should be to
turn to our own resources and to use
these resources in the most efficient
way. | do not think that any country
in the world can achieve growth in
animal husbandry through imports.
The goal of our country should be to
revive our precious resources that we
have almost forgotten and to focus
on policies that increase domestic
production. It is not acceptable that
we cannot use our Anatolian pastures,
which are extremely productive in
terms of animal husbandry, efficiently
enough. Unfortunately, permanent

With the awareness
of the change and
transformation brought
about by climate
change in the world,
we, as the Istanbul

Chamber of Industry,
have focused on the
issue of sustainability
in production.

and consistent policies have not been
implemented in this regard for many
years. Instead, the practices that
change almost every period do not
make sustainability, which is the most
important issue for our sector, possible.
Today, we can only ensure
sustainability in production by
protecting natural resources in
animal production. In addition to
this, it is imperative that we establish
traceability with registration systems
in stockbreeding. Again, by improving
the infrastructure of the enterprises, we
should be able to activate animal health
and breeding. And most importantly,
we should facilitate environmentally
friendly waste-input management.
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Mecit
Bahcivan's
legacy of
values

What was the advice given
to you by the founder of
Bahcivan Food, the late Mecit
Bahcivan, known as the “King
of Cheese" in our country?
Could you share this especially
for our young industrialists?

The most precious set of
values that my late father
conveyed to me is about
bringing work family, work
and social life in a balance.
Focus, patience, honesty.
Forethought, trust.. Loving
and valuing people without
any discrimination. It was very
valuable to listen to many more
values from a master and to
have the chance to practice
with him.

However, until the end of
his life, | took as an example
that he never lost his strong
entrepreneurial spirit, an
understanding of life that adds
something to the society, gives
something to the society, and
creates value for the society,
regardless of age.

| remember the joy my
father got from being a leader
somewhere, representing
and doing it successfully for
years. It was very important
that he conveyed the
pleasure he received from his
activities in non-governmental
organizations, not avoiding any
material or moral sacrifice for
the education of the youth, and
instilling this in us.
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Our focus is on
sustainability in production

Apart from Bahcivan Food, you
are also the chairman of the Istanbul
Chamber of Industry, one of the
deep-rooted institutions of our
country. Could you share with us the
green transformation works of our
chamber of industry?

With the awareness of the change
and transformation brought about
by climate change in the world,
we, as the Istanbul Chamber of
Industry, have focused on the issue
of sustainability in production. We are
one of the institutions that took the
earliest action to create corporate
environmental awareness in Turkey.
We established our Environment
Branch in 1987 when there was no
ministry in our country. We keep this
awareness alive today. We follow
the developments in the world
closely and we attach importance
to participate and contribute to the
studies to be carried out in this field.

THE IMPORTANCE OF GREEN
TRANSFORMATION

Especially for the last two years,
we have been working on this issue
very effectively and we have been
following a communication strategy.
Here, our aim is to raise awareness
about the “Green Transformation’,
which may be a serious competitive

disadvantage for our industry and
our industrialists in the future, and
to ensure that our industrialists are
informed about this issue in all its
dimensions.

If | briefly touch on what we have
done for this as ISO; we focused
on five thematic areas in our
sustainability studies. These are;
Climate Change and Sustainable
Industry, Circular Economy, Future of
Work, Safe Working Environment and
Sustainable Finance.

WITH AWARENESS OF
RESPONSIBILITY

In September 2022, we published
our first "Sustainability Report” for the
work we carry out within the scope
of sustainability. In our report, which
is the first among the chambers of
industry in Turkey, we discussed the
2021 activities of ISO.

As an effective and strong
stakeholder of our country's
industry, we will continue our
work in the coming period with
the awareness of our social and
environmental responsibilities and
our determination to play a leading
role in sustainability. With the belief
that sustainable transformation is only
possible together, we invite all our
stakeholders to take action.
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TURKIYE'S GRARIN SECTOR IN APRIL
2022 EXPORTS

SST1 MILLION

EXPORTS OF GRAIN SECTOR IN
TURKIYE IN APRIL 2023

$867.8 MILLION

TURKIYE-GENERAL GRAIN SECTOR
2022 JANUARY-APRIL EXPORTS

$3.53 BILLION

THERE IS AN INCREASE OF 6.937

TURKIYE-GENERAL GRAIN SECTOR
2023 JANUARY-APRIL EXPORTS

$3.8 BILLION

IHBIR APRIL 2022 EXPORTS
$283 MILLION

IHBIR 2022 JANUARY-APRIL EXPORTS

$1.54
BILLION

THERE IS AN INCREASE OF 7.377%

- IHBIR APRIL 2023 EXPORTS
- $279 MILLION

IHBIR 2023 JANUARY-APRIL EXPORTS

$1.21
BILLION

THERE IS AN INCREASE OF 15%
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OVER TURKIYE - 10 PRODUCTS WITH THE HIGHEST ADDED VALUE IN

April
Subclassification 2022 2023 Change
Cocoa Products 3,28421326 3,71255052 13.04%
Spices 2,63042868 3,00331649 14,18%
Cereals 0,64262773 19020848 195,99%
Sugar and sugar products 1,3018758 1,88386754 44,70%
Other Food Preparations 1,27701024 17507812 3710%
Vegetable oils 1,7629971 1,48504015 -15,77%
0il seeds and fruits 1777139177 1,33140603 -25,09%
Pastry products 1,14085159 1,19932099 513%
Pulses 0,82073128 0,79050662 -3,68%
Milling products 0,53432836 0,46736674 -12,53%
Grand total 1,0760495 1,08030496 0,40%

IHBIR - 10 PRODUCTS WITH THE HIGHEST ADDED VALUE IN APRIL 2023

April
Subclassification 2022 2023 Change
Spices 3,6901842 5,65288145 53.19%
Cocoa Products 3,88840229 4,17446131 1.36%
Other Food Preparations 3,00304321 3,55218342 18.29%
Oilseeds and Fruits 1,82389295 3,24613576 77,98%
Pastry Products 2,32308637 2,86102101 23,16%
Sugar and Sugar Products 1,8484188 2,39370304 29,50%
Cereals 06213771 1,89605737 205,14%
Pulses 156786255 1,47915726 -5,66%
Vegetable 0ils 172221195 1,33353834 -22,57%
Milling Products 0,58170518 0,46712624 -19,70%
Grand total 1,79223893 1,99739714 N,45%
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E
GRAIN SECTOR IN TURKIYE OVER 2023

TOP 10 PRODUCT GROUPS EXPORTED IN APRIL (miLLioN poLLaRs)

April
Subclassification 2022 2023 Change Share
Pastry Products 219.588 199.708 -9,05% 23,01%
Milling Products 120.079 140.313 16,85% 16,17%
Vegetable Oils 88.728 133.76 50,70% 15,41%
Other Food Preparations 125.875 129.140 2,59% 14,88%
Sugar and Sugar Products 88.807 85.562 -3,65% 9,86%
Cocoa Products 73.983 72.845 -1,54% 8,39%
Pulses 52.878 63.059 19,25% 127%
Oilseeds and Fruits 26.729 25.785 -3,53% 2,97%
Cereals 10.421 14.014 34,48% 1,61%
Spices 4517 3.678 -18,56% 0,42%
Grand total 811.604 | 867.819 6,93% | 100,00%

April
Subclassification 2022 2023 Change Share
Other Food Preparations 53.368 66.288 24,21% 26,22%
Sugar and Sugar Products 55.326 57.153 3,30% 22,61%
Pastry Products 48.279 44,084 -8,69% 1764%
Cocoa Products 37.428 37.632 0,55% 14,89%
Milling Products 25.143 19.759 -21,42% 782%
Vegetable Oils 21.661 17.219 -20,51% 6,81%
Cereals 760 5.036 | 562,84% 199%
Oilseeds and Fruits 3.595 4814 33,93% 1,90%
Spices 385 587 52,62% 0,23%
Pulses 225 207 -8,03% 0,08%
Grand total 246.169 | 252.779 2,69% | 100,00%
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TURKIYE GENERAL-GRAIN SECTOR 20

10 PRODUCTS EXPORTED THE MOST IN APRIL

MARCH/APRIL 2023

23

April
Products 2022 2023  Change Share
Bread and Spa (Red) Wheat Flour 84539 | 94.324 N57% | 22,34%
Sunflower Seed Oil 29.735 | 92.925 | 21251% | 22,01%
Gummy Candies 42093 | 44.988 6,88% | 10,66%
Pasta-Uncooked.Plain.Unfilled 48240 | 37515 | -22,23% 8,89%
Red Lentils (Without Shell and Seed)1+1 25549 | 32.408 | 26,85% 768%
Others 29.902 | 29.800 | -0,34% 706%
Food Immunity Not Elsewhere in the Tariff-Milk Fat <1.5%; Sucrose And Glucose=5% 18.924 | 25273 | 33,55% 599%
Containing 5% or More by Weight of Sucrose, Invert Sugar or Isoglucose - Others 31.354 | 23.856 | -23,91% 5,65%
Baker's Yeast-Dry. Live 20.072 20.817 3N% 493%
Waffle and Gofr.Net Muht. 85 Gr.| Past Ready Amb. (Chocolate Or Cocoa Drinks Other Top Coated Or Container | 19.692 | 20.261 2,89% 4,80%
Top 10 Products Total 350.100 | 422.167 | 20,58% | 48,65%
Other products 461.504 |445.653 | -3,43% | 51,35%
Grand total 811.604 | 867.819 6,93% | 100,00%
April
Products 2022 2023 Change Share
Gummy Candies 37.160 40.862 996% | 1617%
Food Additive, Not Elsewhere in the Tariff-Milk Fat <1.5%; Sucrose and Glucose=5% 16.410 22955 | 39,88% | 9,08%
Baker's Yeast-Dry. Live 14.270 18.248 | 2788% | 1722%
Bread and Spa (Red) Wheat Flour 20.631 16.676 | -19,17% | 6,60%
Containing 5% or More by Weight of Sucrose, Invert Sugar or Isoglucose-0thers 12.229 9.359 | -2347% | 3,70%
Sunflower Seed Oil 1.037 6.748 |550,56% | 2,67%
filled 6.867 6.372 | -720% | 252%
Soy oil. Fractions -Raw. Other 12.109 5.498 | -54,60% | 2,17%
Not Elsewhere in the Tariff, Other Food Ministry (Lezzo) 6.563 5.456 | -16,87% | 216%
Sweet Biscuits; Waffles-Containing Chocolate/Cocoa.Packaged =< 85 Gr. 4134 5374 | 2998% | 2,13%
Top 10 Products Total 131.410 | 137.548 4,67% | 5441%
Other products 114.759 115.231 0.41% | 45,59%
Grand total 246.169 | 252.779 2,69% [100,00%
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TURKIYE GENERAL-GRAIN SECTOR 2023

10 COUNTRIES THAT IT EXPORTED THE MOST IN APRIL (miLLion noLLARS)

April -
Countries 2022 2023 Change Share
Iraq 139.019 157.966 13,63% 18,20%
United States 45.305 73.807 62,91% 8,50%
Syria 44,658 36.519 -18,23% 4,21%
Djibouti 8.077 29.145 | 260,85% 3.36%
Germany 22721 24.367 725% 2.81%
Russian Federation 9.528 23.726 149,02% 2,73%
Somali 9.955 22.988 130,91% 2,65%
Venezuela 20.467 22.899 1,89% 2,64%
Algeria 21.370 20.595 -24,75% 2.31%
Israel 26.997 19.664 -27,16% 2,27%
Top 10 Countries Total 354.097 431.676 2191% 49,74%
Other countries 457507 | 436.143 -4,67% 50,26%
Grand total 811.604 | 867.819 6,93% | 100,00%
[HBIR WAS MOST EXPORTED T0O 10 COUNTRIES IN APRIL 2023
L
April .
Countries 2022 2023 Change Share
United States 29.632 25.584 -13.66% 10,12%
Iraq 17.015 18.734 10,10% 741%
Algeria 15.654 12.183 -2217% 4.82%
Germany 10.668 1.410 6,96% 4,51%
United Kingdom 7.796 1.050 1,75% 4,37%
Russian Federation 4.422 9.644 118,08% 3.82%
Israel 14.494 7.087 -5110% 2,80%
Kazakhistan 2.456 5.581 127,21% 2,21%
Saudi Arabia 5.288 2,09%
Iran (Islamic Rep.) 3.693 5.263 42,53% 2,08%
Top 10 Countries Total 105.829 m.824 5,66% 44 264%
Other countries 140.340 | 140.955 0,44% 55,76%
Grand total 246.169 | 252.779 2,69% | 100,00%
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TURKIYE GENERAL-GRAIN SECTOR

THE 10 COUNTRIES IT HAS EXPORTED THE MOST IN THE LAST 12 MONTHS (viLuion potLars)

01 May - 30 April (12 Months) 1 . &
Countries 2021-2022  2022-2023 Change Share
Iraq 1.872.914 2.288.620 22,20% 19.52%
United States 609.222 749.97 23,10% 6,40%
Syria 583.693 527.793 -9,58% 450%
Libya 270.466 349.159 29,10% 2,98%
Russian Federation 131121 330.538 152,09% 2,82%
Yemen 320.506 323.546 0,95% 2,76%
Djibouti 251.591 311.522 23,82% 2,66%
Germany 233.990 285.612 22,06% 2,44%
Israel 247.647 284.305 14,80% 2.42%
Algeria 215.189 248.793 15,62% 2,12%

01 May - 30 April (12 Months)

Countries 2021-2022  2022-2023 Change Share
United States 294.691 336.653 14,24% 10,83%
Iraq 189.171 242,159 28,01% 179%
Russian Federation 61.134 130.525 13.51% 4,20%
Germany 107.789 123.014 14,12% 3,96%
Israel 97.172 110.101 13.31% 3.54%
United Kingdom 90.331 107.652 19,18% 3,46%
Yemen 7.240 95.512 34,07% 3.07%
Algeria 67.413 87.673 30,05% 2,82%
United Arab Emirates 53114 7.895 35,36% 2.31%
Libya 58.664 67.301 14,72% 2,16%
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For a healthy society
industry has aresponsibility

The food industry also
plays an important
role in improving and
protecting public health
through nutrition.

One of these tasks is

to produce foods with
high nutritional value
and to present them to
the consumer’

We talked to one of our
academicians, whose works brought
awards to our country, Prof. Dr. Esra
Capanoglu Guven about both her
scientific studies and the Turkish
food industry. Answering our
questions meticulously, Prof. Dr. Esra
Capanoglu's emphasis on functional
products draws attention.

Can you give information about
the scientific studies you are
conducting?

Basically, | can define my field of
work as bioactive components and
antioxidants that are known to have
positive effects on health. We carry
out studies to determine the amount
of antioxidants in various foods,
especially herbal products specific
to our country, and the changes and
absorptions of these antioxidants
in the human body by various
methods. Although this information
is very important for public health,
it is also enlightening and guiding
on the issues to be considered in
functional food production. Studies
have shown that the interaction
of different components must be
taken into account in functional food
design and that their interactions
and bioavailability are as important
as the components added in the
production of healthy foods.

IMPROVED FOOD
PRODUCTION

One of the subjects that our team
especially focuses on is examining
the change of bioactive components
during food processing processes
and especially non-thermal
innovative processing techniques
in terms of bioactive component
amount and bioavailability and
providing information on the
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Exciting

You have received the “Georg
Forster Research Award” given
by the Alexander von Humboldt
Foundation in Germany for
lifetime scientific contributions
and you have made our country
proud. Can we learn your feelings
and thoughts about this process?

Thank you very much. It was

production of food products with
improved nutritional properties.
Various studies are also continuing
on encapsulation methods,
especially in order to increase the
stability of bioactive components
in foods during processing and
storage, and their absorption rates
after digestion. On the other hand,
in some studies, we have worked
on the evaluation of food industry
wastes and processing them into
different products, and we have
developed various functional
products. In addition, we continue
to work on the use of different
techniques to examine the nutritional
and sensory properties of these

a very exciting development for
me to be deemed worthy of such
an award. In this way, | had the
chance to conduct studies on the
effects of new technologies on
bioactive components at Leibniz
Hannover University, Germany, for
ayear. | hope it will be a productive
period for me.

products.

CONNECTED WITH DISEASES

*What do you think are the
priority research areas in the field
of food science and technology
today?

Today, with the increase in
people's interest in healthy food, we
see that studies in this field come
to the fore. | think there is still a lot
of work to be done on functional
food. In particular, it is becoming
increasingly important to clarify the
relationship between the increase
in chronic diseases and food-health.
Apart from this, the decrease in
animal protein sources has led
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researchers to alternative protein
sources in recent years. \We see that
special project calls are being made
on this subject. On the other hand,
multidisciplinary studies to reduce
food loss and waste are among the
priority issues. The evaluation of
these wastes is examined in terms of
social, economic and environmental
dimensions as well as scientifically.
Developing new strategies for the
reduction and evaluation of wastes
and obtaining high value-added
food components from wastes are
among the issues that have been
particularly emphasized in recent
years. Apart from these, the use

of 3D printers in the production

of various food components and
substances or the use of artificial
intelligence in the field of food
production are among the issues
that we will encounter more
frequently in the near future.

FOODS WITH HIGH
NUTRITIONAL VALUE

Today, adequate and balanced
nutrition is at the forefront for the
health of generations. Where in the
world is our Turkish food industry in
this respect?

The food industry also plays
an important role in improving
and protecting public health
through nutrition. One of these
tasks is to produce foods with
high nutritional value and present
them to the consumer. When
the studies on processed foods
are examined, it is seen that the
natural components responsible
for the antioxidant activity in foods
can change significantly during
processing. Therefore, it is important
to investigate the process effect
in detail. On the other hand, these
findings also allow the design of
new processes or the improvement
of existing processes and the
acquisition of value-added products.
In addition, there is a risk of adverse
effects on nutritional properties
due to various interactions when
different ingredients are used
together. Therefore, it is important to
consider all these interactions when
developing product formulations.
The Turkish food industry offers
different healthy product alternatives
every day and works to meet
consumer expectations in this
regard. It is a pleasing development
to see that many different products
with high nutritional value and
improved sensory properties, and
even alternatives for groups with
special nutritional needs, such
as vegetarians and vegans, have
become widespread in the market in
recent years.
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Increased interest in fermented products

Can you share your
observations on which areas our
exporters should prioritize in
order to increase their share in
foreign markets?

It is very important for our
exporters to follow the food
demands and trends around the
world. | would recommend them to
get to know the growing functional
food industry closely, and to focus
on the development of alternative
protein sources, vegan/vegetarian
product alternatives due to
consumer trends and resource

To benefit people

How did you decide to become
an academic?

Ever since my high school
years, | loved lecturing to my
friends. | knew that | wanted to
have a profession such as teaching
and academics. It was important
for me to work with people, to
deal with a job where | could be
together with people and provide
a benefit to them. After winning
the Food Engineering Department
in the university exam, | wanted
to stay at school and pursue an
academic career from the first
year, and today | am very happy to
have chosen such a profession.

constraints. In addition, we see that
the interest in fermented products
has increased significantly. On

the other hand, it will be more
economically beneficial not only to
act as a raw material supplier, but
also to produce high value-added
products or food components

and focus on their export. For
example, it will be much more
effective to export the forms of
food components obtained from
waste, encapsulated with different
techniques and with increased
stability.

EU projects became important

opportunities

What was the factor that led
our work to this field?

Studies on the relationship
between food and health have
always excited me because
people-oriented works make me
happy. The two EU projects we
have done within the scope of the
6th and 7th Framework programs
of the European Union have been
an important opportunity for me
to focus on this field. In these
projects, as a team, it was possible
to research the antioxidant

sources unique to our country, to
examine their bioactive properties,
and to examine the changes that
occur during processing. Seeing
the studies on the positive effects
of these ingredients on health
motivated me to develop healthier,
functional products, to minimize
the losses that occur during the
production of these products, or to
work on obtaining products with
high added value by evaluating
the pulp that emerges as process
waste.

There is information pollution in

the media

Do you think the programs and
news about food in the media are
sufficient and useful?

Unfortunately, there is information
in the media that cause information
pollution and mislead people as
well as useful posts. Especially in
the field of food, the comments and

misguidance of people who are not
experts in the subject are frequently
encountered. For this reason, |
recommend readers to stay away
from the comments of people who
are not experts in that field and do
not have sufficient knowledge and
competence.
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We must ensure food security.
protect water resources

Noting that there is

a rapidly increasing
population and
consumption in the world,
Istanbul Cereals, Pulses,
Oilseeds and Products
Exporters’ Association
(IHBIR) Accountant
Member Huseyin Eviz
made evaluations to
IHBIR News. Pointing
out that the sustainability
of food is directly
proportional to the
environment, Eviz said,
“We need to ensure food
safety, we can start this
by protecting our water
resources. We must first
teach ourselves, then our
environment and people
to avoid waste,” he said.

Operating in a strategic sector for
humanity requires special care. Can
we learn about the subjects you find
the most difficult?

Food is a very important tool for
the continuation of humanity and in
this respect, the food sector is very
important. However, the food must
be of high quality, produced in high
standards and hygienic conditions.
We have been through a pandemic
process all over the world, and
the pandemic has shown us how
important quality and hygiene in
food is. Being aware of this, we try to
produce with the highest precision in
our business. The French have a saying
that | love: "“There is no pillow as soft
as a clear conscience." We have made
this a kind of constitution for ourselves
and we take care to do the best in the
most sensitive way for our conscience
to be comfortable.

IMF experts recently wrote an
article. There, they explained that
the global crisis on the food side will
continue in 2023 with the reasons.
Aside from experts, what are your
expectations?

| have read this article too.

The issues mentioned by the IMF

are actually issues that we all

know and are aware of. There is

a rapidly increasing population

and consumption in the world.
Sustainability of food is directly
proportional to the environment.
During the pandemic period, there
were many problems in the balance
of payments, open trade, production
and distribution of food and other raw
materials, and access to products. In
time, when the pandemic was over,
we were just relieved, environmental
problems and climate changes began
to affect food production. Thereupon,
the Russia-Ukraine war became

the spice of the matter. The crises |
mentioned above primarily affected
low-income countries. Later, economic
recession and inflation caused

these crises to be felt in other major
countries. We need to ensure food
security, we can start by protecting
our water resources. We must first
teach ourselves, our environment and
people to avoid waste. Both the IMF
and the United Nations are working
together on these issues. We need to
support the relevant institutions on
these issues.

How many countries does our
country export starch to and which
countries do we mainly send
products to?

Turkey is one of the countries in
a good position in the production of
natural corn starch with an annual
average export of 200 thousand tons.
These products are exported to many
countries. Among these countries, Iraq,
Algeria, Nigeria, Senegal, Cameroon
and the USA come to the fore.

We want to talk about White
Starch. Could you tell us about the
establishment story of the company,
its production capacity, exports and
the markets it has penetrated?

Ak Nisasta is a company
established in 2005 in Luleburgaz with
100% domestic capital. As the Eviz
family, we took over the company in
2011. Our company, which has corn
syrups and corn starch in its product
range, has added the first and only
Dextose Monohydrate production in
Turkey to this product range in the
third quarter of 2022, adding value to
our country's industry and has offered
the product, which has been supplied
by the industrialist completely, to the
service of its customers locally. Ak
Nisasta has been on the TIM1000 list
for the last four years by exporting its
products to more than 80 countries in
approximately 6 continents.

If we had a week with Hiiseyin Eviz;
what can we fit into this week? Can
you talk about activities that add
value to your life outside of work?

Huseyin Eviz actually means an
intense tempo. The fact that we
have been involved in trade since
our childhood is an indication of our
interest in the business. | attach great
importance to customer visits as we
grew up listening to the importance of
eye contact in relations with customers
from our father. | try to make many
overseas customer visits. If we do not
visit foreign fairs and customers, | work
at the Luleburgaz factory 3 days and
Istanbul office 2 days on weekdays. On
weekends, | spend time with family
and friends. As Oscar Wilde said, “The
beauty of family life is nowhere
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Europe to the ‘Antakya Kunefe'

Geographical registration
from the Union

The application made by the Antakya Chamber of Commerce and Industry to the
European Union (EU) has been finalized and the Antakya Kunefe’ has been registered in
the EU as a geographical indication.

The application made
to the European Union (EV)
by the Antakya Chamber of
Commerce and Industry to
give geographical indication
to the Antakya Kunefe was
accepted. Thus, the number
of products that received
geographical registration
increased to 9. With this
registration published in the
EU Official Gazette dated
March 13, 2023 and numbered
L 074, the ‘Antakya Kunefe'
was also protected in the EU
against all kinds of abuse,
imitation and association.
The name and logo of the
‘Antakya Kunefe' can be used
by the producers, provided
that the local production
techniques in the registration
certificate/product
specification are followed
and that it is produced
within the borders of Hatay
province with all its districts.
The EU registration of the
‘Antakya Kunefe' belonging
to Hatay, a gastronomy city,
increases the recognition

and competitiveness of

the product, while also
strengthening its domestic
demand and export potential.
With this registration, the
product also contributes to the
economy and employment

of the region where it is
produced. The registration

of the ‘Antakya Kunefe' in the
EU is expected to contribute
to the preservation of the
historical and cultural heritage
of Hatay, which is healing

its wounds after the great
earthquake disaster.

9 REGISTERED,
45 RANKED

With the 'Antakya Kunefe,
the number of products
registered with the EU for
geographical indication
increased to 9. Currently,
there are 45 products whose
applications have been
made to obtain geographical
indications at the EU and
whose review process is still
ongoing by the European
Commission.

Here are the products with
geographical registration

® Antep Baklava

® Aydin Fig

® Aydin Chestnut

@ Bayramic White

@ Giresun Chubby
Hazelnut

@ Malatya Apricot

@ Milas Olive Oil

® Stone Bridge Garlic

L
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We must plan the product variety
and use it efficiently

Noting that the
agricultural sector has a
strategic importance for
sustainable food supply,

Atom Food Chairman

of the Board Atilla Rua
said, “We need to use

the product variety in
our country’s soil in a
planned and efficient
manner.” Making a
special statement to
IHBIR News, Rua

said, “Subjects such as
environmental problems
and global warming have
made reliable food even
more important. We
support the spread of
this understanding in all
processes by informing
our suppliers and
farmers, especially in the
products produced in our
country, by acting with
the principle of from
field to table.”

How did working with Turkey’s big
retailers contribute to the point of
stepping into export?

| must say that | have seen a great
benefit in producing products that
comply with universal standards.
Thanks to the retailers | have
worked with, | have had the chance
to experience the pleasure of
working in this market from side to
side. | enjoyed the export market,
which we managed to share with
our effort, working discipline and
meticulousness and quality, thanks
to the way big retailers opened up
to us by trusting our company and
their reputation. Today, | am the child
of a family from Radovic, which is
the territory of North Macedonia,
born in Edremit in 1933. In 1974, |
took my step as a partner in Atom
Food, the establishment of which
my military friend led, and started
my business life in Eminonu. At that

time, the area called Eminonu Oil
Pier was the heart of the food trade
in Istanbul. Goods were bought and
sold based on promises, as the word
of the tradesman was the word of
honor. At that time, our company was
producing and packaging products
such as spices, legumes, especially
5 kinds of instant soup. With the
second hand German Rowema brand
packaging machines we purchased,
we started to pack products such as
spices, instant soups and legumes
and offer them to the consumer.

We have succeeded in making

our place in the market and our
exclusiveness noticed in a short time
with the works we have done. As far
as | can remember, we started the
first original brand work in spices by
packaging “Migros” brand spices.
During this period, we packed the
spices, legumes and nuts products
of companies such as Bas Marketing,
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Korhan Food, Ayko Food, Kare
Food, which exported to European
countries. This process has increased
our expertise in contract packaging
and improved our business. Thanks to
the experience we have gained, we
have been instrumental in adapting
to the standards of different countries
more quickly in the course of time.

Can you share with us the
milestones in your production
journey that started with spices and
expanded with cereals?

Working with companies such
as Migros, Knorr and Unilever is a
valuable collaboration. You should
always put stone on stone so that
you can strengthen your structure.
You can't move forward by standing
still. We first followed the time and
the agenda, and in this direction, we
started our work on food safety and
quality management in 2002, and
we continue to develop it. In fact,
the Food Law enacted in 2005 is
a turning point for Turkey. Leading
laws on raising consumer awareness
are extremely important to bring
everyone together.

As your work is appreciated, there is

a proportional increase in the demand
expected from you. After our step that
started with spices, the diversity in
demands compared us to cereals. So
much so that | remember designing
an oven cauldron to make bulgur with
tomatoes in Turkey at that time.

How do you create your target
markets, especially in exports, and
your strategies for them?

While globalization facilitated
world trade, it also increased
competition. It is necessary to
visit target markets where it can
be competitive by evaluating the
market reports we obtain from
different sources, and to see and
examine customer demands on
the spot. After reinforcing our
knowledge by cooperating with local
companies of the target market,
we allocate resources to targets
with higher success rates and move
forward. Regular participation in the
relevant fairs in the target market
increases long-term cooperation
and awareness. That's why we bring
our company face to domestic and
international fairs in order to promote,
describe and announce all the work
we do and can do.

Considering the increasing food
demand in the world in the coming
period, what are your production
and export targets?

Yes, there is a growing need for
food in the world, but we are not
the only ones seeing this gap. The
pandemic period has had an impact
on agricultural products all over the
world. In this regard, some importing

countries have planned to meet their
needs in their own territories, and
some have changed the source of
their suppliers. Our primary goal has
been to increase the value-added
products in our export markets and
make them the preferred product,
and to take place in more markets
by moving away from the large and
single customer environment.

We think that we should try to
solve the difficulties faced in some
products and markets due to the high
costs of our inputs, by controlling the
costs in the field.

Reliable food is one of the most
critical issues of our time. What are
your studies on this subject?

Issues such as environmental
problems and global warming have
made safe food even more important.
We support the spread of this
understanding in all processes by
informing our suppliers and farmers,
especially about the products
produced in our country, by acting
with the principle of from field to
table. Acting on the same principle
in imported products, we share our
preferences in the product selection
of our importing suppliers. After
handling the raw material supply,
metal, sand and similar products are
purified from the ones that should not
be in the sieving and grinding systems
in our factory before the packaging
stage, and after the necessary
analyzes are made, they are made
ready for packaging. Products stored
under appropriate storage conditions
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are packaged in accordance with the
horizontal and vertical communiqués
of the Turkish Food Codex.

Again, can you talk about your
company's principles in terms of
sustainable food and sustainable
supply?

The agricultural sector has
strategic importance for sustainable
food supply. We need to use the
product variety in our country in a
planned and efficient manner. Since
we are a company with a history of
49 years, we have acquaintances and
cooperation with many suppliers. It
is important for us to be up to date
and exchange information about the
market with each of these suppliers,
whether trading or not. Now that the
2nd generation has taken over, they
are more progressive in giving up old
and unhelpful habits. It is important to
support them in gaining experience
by reminding them how important
their job is. It takes care and patience
to start working with a customer or
supplier and keep that work for a long
time. Raising the bar for quality starts
with being conscious and believing
in this issue, and it does not happen
alone; participation of all stakeholders
of the sector increases the success
rate. When you say productivity, it is
also a national duty. It is necessary
to prevent waste at every level; we
need to stop wasting time. The path
we have taken with our motto “We are
doing the right thing since 1974", every
step we take, all these things | have
mentioned constitute our principles.
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As THBIR News, in

this issue, we examine
Chicago, the city of
Sweets & Snacks Expo,
which can be defined

as the most important
fair for our industry

in North America.
Sweets & Snacks Expo
is an annual event
organized by the highly
respected and active
National Confectioners
Association operating in
the United States. At the
same time, this city is
preferred for the annual
meetings, congresses and
fairs of IFT (The Institute
of Food Technologists),
which has more than
12.000 members from
more than 90 countries.
So, how to get to
Chicago? Which flavors
should be tried? Where
to visit? And where

can’t you come without
seeing? Here’s everything
you need to know about
Chicago...

City of skyscrapers:

CHICAGO

Chicago was founded in 1833 in
the state of Illinois on the southwest
of Lake Michigan in the United States,
and is the third largest city in the
United States in terms of population.
The area of the city is 234 square
miles, the official currency is the
American Dollar, and the official
language is English.

Chicago has a more organized
urban planning than major cities
like New York and Los Angeles. This
city, built on the edge of the lake,
draws attention with its numerous
skyscrapers. The city went down in
history with the construction of the
first skyscraper in 1885. The Willis
Tower, formerly the Sears Tower,
remained the third tallest skyscraper
in the United States and the twenty-
second tallest skyscraper in the
world until 1998. The height of this
110-storey skyscraper with its antenna
is 1,730 feet. The 138-feet-high Home
Insurance building, built in 1884 in
the city, was accepted and registered
as the world's first tall building by
the “Council on Tall Buildings and
Urban Habitat", due to its advanced,
innovative, steel-structured structure.
The city is home to notable buildings
such as the 110-story Sears Tower,
the AON building, the Hancock Tower,
and the Merchandise Mart, a major
commercial centre.

CITY OF ART AND CULTURE

In this city surrounded by
skyscrapers, green areas and parks

MARCH/APRIL 2023

with ponds that are home to many
animals do not go unnoticed. The
parks and beaches by the lake

offer various opportunities for many
outdoor activities such as cycling,
swimming, golf, jogging, beach
volleyball, sunbathing. Cycling has
become a natural part of daily life

in the city, where there are many
bicycle paths. In the city, where the
urban transportation network is highly
developed, it is possible to easily
reach every part of the city by public
transportation vehicles consisting

of subways, trains and buses, which
are established at a height of 20 feet
from the ground. Within the United
States, Chicago is in a very important
position in terms of education,
economy, commerce, as well as
artistic and cultural areas. In addition,
dance, sports, music, visual arts,
performing arts, theater, festivals,
cultural centers, libraries and
performances are among the main
cultural elements of the city. Chicago
is considered the capital of jazz
music and hosts many jazz festivals.
At the same time, the city, which is
known in many parts of the world for
its Chicago Bulls basketball team,
attracts the attention of sports fans
as the place where the world's best
basketball players, Michael Jordan
and Derrick Rose, stepped into
professional basketball. In addition, as
the media and film industry, Chicago
is the indispensable city of American
films.
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CHICAGO VISA PROCEDURES

All citizens of the Republic of
Turkey who will travel to Chicago are

required to obtain a visa regardless of

passport. All citizens of the Republic
of Turkey, holding a Public (Claret
Red), Special (Green), Service (Gray)
and Diplomatic (Black) passport
can apply for a visa at the American
Consulate.

People who want to travel to
America can make their applications
to the American Consulate and the
American Embassy, provided that
they fill out an electronic form in
advance and make an appointment.
The visa procedure is divided into
2 groups: “Non-immigrant visas”
and “Immigrant visas". Persons who
want to enter for a short term of up
to 6 months according to different
travel purposes such as commercial,
touristic, family visit, conference,
language school, must apply for a
“Non-Immigrant Visa" to the USA.
Those who want to immigrate
to the USA for a long time due
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Fairs held in Chicago

to settlement must apply for an
‘American Immigrant Visa" 02-04 May 20-23 May 23-25 May

In addition, a visa application Rapid + TCT National Restaurant Sweets & Snacks
appointment should be made 2023 (Machines, Association (NRA) EXPO 2023
with the DS-160 Application Form Mechanical, Show 2023 (Hotel, (Confectionery and
to be filled in online before the Electrical and Cookery and Service Snack Products Fair)
trip. Travelers are required to be Electronic Industry Equipment
present at the appointment with the Equipment Fair) Fair)
bar-coded printout of the DS-160
application form. When filling out .
the form, you must carefully fill in 08-10 June 12-14 June 17-19 Juiy
the type of visa according to your ATIA Conference NeoCon Chlcago IFT First Annual
purpose of traveling to the USA and on Architecture 2023 (International Event and Expo
pay the visa fee. Otherwise, your visa 2023 (International Interior Design (Food and Food
application may be rejected by the Expert Architecture Specialization Fair) Technologies Fair)
consulate. Fair)

How to get to Chicago?

There is a 7 hour time difference
between Turkey and Chicago. You can 25-27 July 11-17 September 11-12 October
land at Ohare International Airport, ASI Show Chicago Fabtech 2023 Chicago Build Expo
which is around 20 miles km away 2023 (Advertising (Machines, 2023 (International
from the city center, with a direct flight and Marketing Mechanical, Building
that takes approximately 11 hours Technologies and Electrical and Specialization Fair)
from Istanbul. Ohare International Services International | Electronic
Airport is the second busiest airport in Specialized Fair) Equipment Fair)
the world.

Eating and Drinking in 23-25 October 23-25 October

hicago Process Expo 2023 Best Practices 2023

In the city, the tastes of American (International Food Expo & Conference
culture are hamburger, hot dog, Industry Trade Fair) (Machines,
orange chicken, Chicago pizza (deep Mechanical, Electrical
plate pizza), egg rice, doughnut and and Electronic
milkshake, which can be associated Devices Fair)
with the fast-food culture in general.

Chicago is also one of the
birthplaces of very popular brands

Chicago is a city where you will
never have a hard time finding food
to suit your taste. The city, which
hosts world cuisine apart from its

delicacies. If you wish, you can taste
Chicago's most famous thick-sided

pizza in restaurants all over the city,
or you can experience steakhouses

in the food and beverage industry

in the United States. The USAs most
consumed cheese, red wine, candies,
sauces, chocolates, ice creams and unique cuisines, caters to every that offer grilled varieties in luxury
snack cookies are also produced palate, from restaurant chains of restaurants of the most famous
here. the most famous chefs to street chefs.
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Chicago weather and
best time to go to the
city

It is possible to encounter windy
weather almost every day in the
city known as the “Windy City".
Since the city, where the humid and
continental climate prevails, is by
the lake, you can feel the wind on
your face when you go out. Since
Chicago is a city with four seasons,
the weather is sharp, cold and windy,
especially in winter. Since the spring
months are a little shorter, April and
May spring are the months you will
feel the most. March is colder than
the March we are used to. Summer
months are the times when both
the sunniest and rainiest days are
experienced and the temperature
reaches 32°C. In November, the air
temperature can drop to 13°C. Winter
months are quite cold and snowy.

If you do not intend to spend your
summer vacation in Chicago, we
can say that the spring and autumn
months are the ideal times to visit
the city.

Chicago: from past to

present

The city, which now fascinates
its visitors with its architecture
and magnificent skyscrapers, was
widely dominated by wooden
structures before the construction of
skyscrapers. The disaster, which went
down in history as the “Great Chicago
Fire" and started on the night of
October 8, 1871, started in the
southwestern part of the city, quickly
got out of control and moved north
and east towards the city center. In
this fire, which continued for 2 days
without interruption, 300 people
lost their lives, more than 100,000
people were left homeless and had
to live on the streets, 17,500 houses,
including the city hall and the opera
house, were destroyed, and a total
area of 85 km2 was damaged by this
fire. After this great disaster, the city
entered a rapid structuring process
and the silhouette of the new city
was formed. With the construction
of steel-framed skyscrapers and
the reshaping of the streets, the city
was almost reborn from its ashes
and became one of the largest
metropolises in the world in 10 years,
instead of the wooden structures
that caused the city to be almost
completely destroyed.

Accommodation

With its skyscrapers, parks,
beaches, jazz bars, musicals and lively
streets, the city offers accommodation
options for every budget. It is possible
to stay in five-star hotels, boutique
hotels or hostels according to your

budget.

Places to visit

Magnificent Mile: Located on
Michigan Avenue, Chicago's busiest,
busiest and most famous street. As
the name suggests, it is referred to
as the “Magnificent Mile". There are
brand shops, restaurants and hotels
along the street, and the street is also
home to art galleries.

® Navy Pier: It is a tourist and
entertainment center established
by Lake Michigan in Chicago. It is
especially preferred by families with
children. Because it has so many
options for children to have fun. In this
entertainment center built on 50 acres
with a children's museum, amusement
park and shops where you can shop,
the big Ferris wheel with Michigan
and Chicago views, which is enjoyable
for all ages, boat tours on the lake and
river, and activities that you can visit
and have fun are among the options
offered to its visitors.

® Grant Park: Referred to as
Chicago's most important park and
the city's front garden, this park is
located between Michigan Avenue
and Lake Michigan. Millennium
Park, Chicago Art Institute and the
famous Buckingham Fountain can
be seen in this park, which is located
on a 300-acre green area, and if you
come across it, you can also attend
Chicago's famous festivals hosted by
this park.

® Millenium Park: It is a modern
park that has been referred to as “the
world's largest roof garden” because
it was built over a huge garage. It is
home to modern and famous works
of art. The famous Cloud Gate statue

is located in this park. Cloud Gate,
which is called “Bean" because the
people liken the statue to a bean, is
definitely visited by those who come
to the city. You may encounter people
lining up to take selfies in front of this
sculpture, which attracts attention
from children and photographers due
to its reflective surface. You can also
see Chicago's famous artworks such
as the Jay Pritzker Pavilion and the
Crown Fountain in this park.

There are many more places you
can add to your list of places to visit
in Chicago. If you are interested in art
and history, you can also visit many
museums and tourist sites. If you have
enough time in Chicago, you can
definitely take a look at the following
attractions.

Water Tower

Chicago Museum of Science

and Industry

Shedd Aquarium

Art Institute of Chicago

Lincoln Park Zoo

Union Station

Wrigley Building

Field Museum

Chicago River

Tribune Tower

Adler Planetarium

Brookfield Zoo

Sears (Willis Tower)

North Avenue Beach

Field Museum of Natural History

Maggie Daley Park

The Chicago Theatre

Garfield Park Conservatory

Museum Of Contemporary Art

Chicago (MCA Chicago)

Chicago History Museum

Chicago Cultural Center

Chicago Children's Museum
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